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Abstract
The present article aimed at identifying and prioritizing the factors influencing 
the development of small and medium-sized enterprises (SMEs) in coastal 
sports tourism on Kish Island. This applied research adopted a descriptive–
analytical approach to data collection. The statistical population comprised 
fifteen experts in sports management, executive managers, and entrepreneurs 
active in coastal sports tourism, selected through purposive sampling. In the 
first phase, semi-structured interviews were conducted with experts, and a 
thematic analysis approach based on Braun and Clarke’s (2006) six-step 
framework was employed to identify the key factors affecting SME 
development. In the second phase, the identified factors were ranked and 
prioritized using the Analytic Hierarchy Process (AHP) and Saaty’s (1980)
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pairwise comparison matrix. The findings revealed five main factors and 
seventeen subcategories. The economic and financial dimension ranked first, 
followed by multi-level governance and cross-sectoral synergy, marketing and 
value chain, risk, safety and resilience, and finally, environmental aspects. As 
the first specialized study focusing on the development of SMEs in coastal 
sports tourism, this research proposes a strategic framework for creating a 
dynamic environment that fosters employment generation and entrepreneurial 
growth. Senior managers and policymakers on Kish Island can enhance the 
development and sustainability of such enterprises by emphasizing foreign 
investment attraction, legal transparency, financial incentives, cross-sectoral 
collaboration, risk management, resilience, and environmental considerations.

Extended Abstract

Introduction
In recent decades, tourism has been recognized as a key driver of economic 
growth and sustainable development globally, contributing significantly to 
employment generation, income creation, and the enhancement of local 
communities’ quality of life (Liu et al., 2025). Sports tourism, particularly due
to the synergy between athletic experiences and tourism opportunities, has 
experienced rapid and impactful growth. Beyond attracting tourists and 
enhancing destination image, it serves as a critical catalyst for sustainable 
economic development and the creation of innovative businesses (Intiyar et 
al., 2023; Guo, 2024; Gharibpour et al., 2024). A prominent segment within 
this field is coastal sports tourism, which integrates sporting and recreational 
activities in coastal environments. By leveraging natural resources, 
accommodation and recreational services, sports education and equipment, 
and event organization, it provides a valuable platform for the development of 
local enterprises (Orams, 1999).  Coastal areas, as some of the most attractive 
natural destinations, draw millions of tourists annually and play a fundamental 
role in the economic prosperity of coastal communities and small islands 
(Houston, 2018; Northrop et al., 2020). Activities such as surfing, diving, 
boating, and beach volleyball not only stimulate demand for tourism services 
but also contribute to the diversification of local businesses and the generation 
of sustainable income (Guo & Chen, 2024; Pereira et al., 2022). Small and 
medium-sized enterprises (SMEs), due to their high flexibility, play a crucial 
role in enhancing destination competitiveness, alleviating poverty, and 
creating sustainable employment (Andris & Kasgen, 2022; Page et al., 2017). 
Despite the importance of this sector, research gaps remain in identifying and 
prioritizing the factors influencing the development of such enterprises, 
particularly in coastal regions (Gholami et al., 2023). Rapid changes in the 
tourism industry, increased international competition, and economic 
instabilities resulting from crises such as the pandemic have intensified the 
need to reconsider strategies and business models (Lopez Diaz et al., 2022; 
Hong, 2014; Nafayap et al., 2024). Kish Island, with its strategic geographical 
location, coral beaches, and diverse sporting and recreational facilities, offers 
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unique opportunities for the development of coastal sports tourism and the 
establishment of small and medium-sized enterprises. 

Methods and Material
This study employed an integrative approach, combining thematic analysis 
based on Braun and Clarke (2006) with the Analytic Hierarchy Process 
(AHP). In the first phase, 15 purposively selected experts—including sports 
management and tourism specialists, executive managers of relevant 
organizations, and entrepreneurs active in coastal sports tourism—
participated in semi-structured interviews conducted between April and June 
2025. Each interview lasted between 45 and 60 minutes, and all data were 
fully transcribed and prepared for analysis. Sampling was purposive, with 
participants selected based on relevant academic qualifications, a minimum of 
six years of professional experience, and direct involvement in coastal sports 
tourism, to ensure the credibility and validity of the data. Thematic analysis 
followed Braun and Clarke’s six-step framework (2006): familiarization with 
the data, initial coding, theme search, review, definition and naming of 
themes, and final analysis and interpretation. This process resulted in the 
identification and classification of five main categories and 17 subcategories 
as the key factors influencing the development of SMEs in coastal sports 
tourism. In the second phase, the Analytic Hierarchy Process (AHP) was 
employed to evaluate the criteria and determine their relative importance. A 
three-level hierarchical model, comprising goals, criteria, and subcriteria, was 
developed. Data were collected through pairwise comparison matrices (Saaty, 
1980) using a structured questionnaire, which was administered in July 2025 
to 13 of the 15 experts from the first phase. The analysis was conducted using 
Expert Choice 11 software, yielding the weighting and ranking of the 
identified factors. To assess the reliability of the results, consistency indices 
(CI), consistency ratios (CR), and random consistency indices (RCL) were 
utilized. 

Results and Discussion
The findings indicate that the development of small and medium-sized 
enterprises (SMEs) in coastal sports tourism is based on five main factors and 
17 associated components. The primary factors include economic and 
financial aspects, multi-level governance and cross-sectoral synergy, 
marketing and value chain, risk, safety and resilience, and environmental 
considerations. Correspondingly, results from the Analytic Hierarchy Process 
(AHP) analysis revealed that economic and financial factors were identified 
as the highest priority, exerting a significant influence on the development of 
SMEs in coastal sports tourism. Specifically, attracting foreign and inter-
regional investment in the sports tourism sector, with an overall weight of 
20.1%, ranked first. This was followed by the formulation of supportive credit 
policies and facilities for local entrepreneurs, with a total weight of 18%, in 
second place, and the provision of financial and credit incentives for small 
sports enterprises, with a weight of 16.7%, in third place. Accordingly, 
attracting foreign investment, developing supportive policies, and providing 
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financial incentives can accelerate the sustainable growth of these enterprises 
(Francis et al., 2017; Guaye et al., 2023; Zhang et al., 2024; Santos et al., 
2022). Subsequently, dimensions related to multi-level governance, 
particularly the enhancement of collaboration among government agencies, 
the private sector, and non-governmental organizations, ranked fourth with an 
overall weight of 10.4%. This finding highlights the importance of inter-
institutional cooperation as a key prerequisite for the development of SMEs 
in coastal sports tourism (Pereira et al., 2022). Another important component 
of this integrated framework is the alignment of regional planning with 
national tourism development policies, which ranked sixth with a total weight 
of 0.044. The findings further emphasized that marketing and the value 
chain—especially culture-based branding with an overall weight of 0.072—
occupied the fifth position among factors influencing the development of 
SMEs in coastal sports tourism. This cultural approach, by highlighting the 
unique characteristics of each region, significantly enhances the ability to 
attract and engage tourists (Noti et al., 2024). In addition, the use of digital 
platforms for targeted marketing and networking among complementary 
businesses within the sports tourism value chain, with weights of 0.039 and 
0.023 respectively, represents other influential factors in this domain. 
Furthermore, risk, safety, and resilience were identified as the fourth critical 
factor in strengthening the performance and sustainability of SMEs. Within 
this framework, the development of safe infrastructure and green technology, 
with a total weight of 0.043, ranked seventh. Finally, the findings of the 
present study indicated that environmental aspects constitute the fifth key 
factor in the development of SMEs in coastal sports tourism. Within this 
framework, several essential subcomponents were identified, including beach 
carrying capacity management (overall weight = 0.022), monitoring the 
ecological impacts of sports tourism in sensitive coastal areas (0.008), and the 
design and implementation of environmental guidelines for sports operators 
(0.005). Overall, the results demonstrate that the combination of these five 
factors provides a strategic framework for the sustainable development of 
SMEs in coastal sports tourism, offering guidance to managers, policymakers, 
and entrepreneurs in leveraging economic opportunities while mitigating 
risks.  

Conclusion
Based on the findings of this study, the development of small and medium-
sized enterprises (SMEs) in coastal sports tourism on Kish Island requires a 
simultaneous focus on five key dimensions. First, the economic dimension 
serves as the primary driver of development, facilitating growth through 
attracting foreign investment, enhancing infrastructure, improving service 
quality, and leveraging innovative technologies within a transparent legal 
framework and through financial incentives. Second, multi-level governance 
and cross-sectoral synergy, by strengthening coordination among government 
agencies, the private sector, and local communities, integrating regional 
programs with national policies, and effectively utilizing tourism data, provide 
a platform for strategic and efficient decision-making. Third, marketing and 
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the value chain, through destination branding based on the cultural and 
environmental attributes of Kish, the use of digital marketing, and networking 
among SMEs, enhance competitiveness, improve the tourist experience, and 
expand market reach. Fourth, risk, safety, and resilience management, through 
investment in safe and low-carbon infrastructure, the establishment of 
standardized safety and health protocols, and the enhancement of 
preparedness against natural, technological, and social crises, ensures business 
continuity and reduces economic vulnerability. Fifth, environmental aspects, 
through the management of beach carrying capacity, controlling tourist 
density, and promoting sustainable practices, not only contribute to the 
protection of sensitive coastal environments but also reinforce the long-term 
competitive advantage of enterprises. Overall, adopting an integrated 
approach based on these five dimensions can ensure sustainable development, 
enhance resilience, and achieve a lasting competitive advantage for sports 
tourism enterprises, particularly SMEs, on Kish Island. 

Keywords: analytic hierarchy process (AHP), coastal sports tourism, Kish 
Island, small and medium-sized enterprises (SMEs), value chain 



  دا عو رد

6ما ستازیا،15، 1404،20۳-2۳4

qrsm.atu.ac.ir 
 doi: 10.22054/QRSM.2025.88704.264 

:
ا



ا


ش
ژ

قا


2۵/
07/

14
04

:
گر

ا


ا

03/
10/

14
04

:
ر
ذ


ا

10/
10/

14
04

 
60
43

-
23
4۵

IS
S

N
:

30
60

-
84
73

eI
S

S
N

:
 

 اناوندعو ر ؤثر وساا

تو  وچلا  گرر

خفر  سا 
،تر شجو، و  د یر شکد ، رد ر

ر ،شاار ، شگا

فو هر
شگا ، و  د یر شکد ، رد ر شیا

ر ،شاار،

سن ر
، رد ر اتاشگا  و  د یر شکد

ر ،شاار،

ر ارر ،هر ،د یر شگا سا و شکد ، رد اتا

یتر اوما تا،ردشکدتصا،ااشگا،ایایو،ایایوو

چکید

و انا حقیار دس عو ر ؤثر و ندطتو  واا(SMEs)

آر یو ظر   را حقیقا ت  ژ  .وی رز ا گرر

یفواژ ر  ا -.ویحژ اآ عا15، رد ابر  فر

ر رد عا نارآاا  گررودد تخا دمند و.ا

،خسایم بصا  ابر ا تاتاایراکنیاریما یح کرر

( ل  ر2006س عو ر ؤثر و د(SMEs)اا(، انا.، اوا

هرس یح   یربر(AHP)( تا  ساقا را 1980ب ) ند

وندتا ار اررد. ژ ا  ا ن17تصا عد د. انا قور

ررخس ب ایأ ،طحندکمرآ یزخش،جیر اا

،سا  من نبا، ها   آس او  یر  حیطر عد ا

 
:سئو سندوbahramyoosefy@yahoo.com

ت تر ا  ترر ار قا رد شگاشاار . 
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.د ژ عطا خستی نوخصصو س عواا(SMEs)گرر

ا  ه بر وا ، وا حیط جاعوژترتغانرآا  

د. د رد ی رز  و ا راوند ذ ر فایمرز ،ا ذ

شو ،قومکا ،ا ایا ،س رد  خشس ظال  آحیطینا

سوع و  دا  اا.دو 

دل:اس یحبر(AHP)، ی رز، جیر ،ا  گررس ،اا

توط  و(SMEs)
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 گرر یر، ا1حر  ک نوعو  تصا د  ا

ا ه  د طر ها ط  دا آد ز ،تغا جا  هو

(یو ت ح و د یفی قا2،مکا 2025ا یا  .)ا

یعا یا یود ی   گرر ،گرر ختجر ، اا

یظر  گررا د ،تصا ا ذثر خش   ر جر  هو

یاار  ذنتیا(  د بد گرر عو ز3،مکا 

2023و 4،2024؛ گرر و  قصد(. صور قا  گرر ذ  نها

 م ک جاند  دا تصا عو ر اآد ز نو

س تنا وآ اار( و،مکا  و2024).

ار یا گرر ا،ا  گررژ گاا

یعا  یبر رحیط ا عا  حفر ، ا ا س

وآ ،حفر  تا اد ،بیع نا ر بتن  جهیزد  خصص ا

. ژ شا ا و  د  ک نودذقا ر

یوی ا ،گرریعا ر  رگر وا اند ا،و ،و

ا ذ ا یبا  وا و تصا   هم ق  نند

)ز یوتو5،1999د ور6،2018؛ مکا،7؛ 2020یعا  ا(.

رین جا  گرر اد ر ستر اقا او تنو غ ا؛

ر ژسطتو  و اا (SMEs)8عطا  ق  رذ

ژ می رود ح عو  یدگا  د( د 9،2022ی 10؛

 
1. Tourism
2. Liu 
3. Intiar 
4. Guo 
5. Orams 
6. Houston 
7. Northrop 

8.قیا   ا  ا آد  شخص ج  ناا حد عد ا ستق تصا اد

 یعا  ا حد تصا د  وآ ،تغا  هو ا ق  .نند

9. Endris & Kassegn 
10. Page 
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،مکا 2017).سااطتو  و (SMEs)دتا عر طا

ا، حاSMEs نگا ا متر ا ستق ا250ا ر  ا یر فر

ستند حد ار نگا.ا  قسی ت   متر اازس: ودا ا

10س واند، اا ا10ا49س  توطاند اا ا50

ا اند249ا میسیو(1،2025؛)س عطا ا هماا ق ،ا رذ

ا قا  فا دا تغا جا  قر ا قاد، رذنند د(

،گا2022ی مکا،؛ 2017).

 شا یشی عاطا ،ا  گرر ز می و ا د

کاس عو ر ؤثر و انا  عنا ا و  اا

وآ ندا،مکا  ل(  و ا نا  ژ2023.)

لداا ،رحر ادیا  ها ا ز ،تصا اندا ا

ود دا-19د  گرا ر ،س اید و انا  ا

ا (وز ر ند  قیو2،مکا 2022ااا مکا،3؛ 2024.)

 شا رط دژ  سئ  با:  م وا قد

ظاو  انا ر سند قیو ید و ندگرر اا

ا .    دار صمیود  ز نارآا ،رد یر

یا عا  ا و ا ا  ذدا نع  دا عو سیر .

 ی رزط  ک نوی ،ار و ا ،شو گرر ا

ار  دا ،و رز ظیر  اا ،ک یبا ،و

یس ،ا باور ای  و حیط ، او ر عظیر

ستر جمو ،ستر نی  . ر ر ا  گرر 

ستر ک توط  و اامو  آد  ازر ا ا

د ،و جهیز ا  وآر ندر؛  اا ،ر اند

 ینیا اند یجا اد خصص او ظیرک؛ حو

 
1. European commission 
2. Lopez Diaz 
3. Na Phayap 
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یاگاا ا؛ ا  م  مرنا اس یز کم اا

ستند با جهیز ا   کا م. 

یظر و سترا ایس  ،ا ا ااداا مچو ا

ما بو مبواقاا،  تاتاایر ا ،ا نا حد ،تیا

و ترد ا د؛  اآ دا ود د طر ا  ا

.ند انا ر نسجم م وا ی نوا   آ  شک

وس  قیو ید و ند سئاا ؛ شد د 

یا  ها وار  سجا د ،ذهر ا  زط  

نگا . د ا   ژ نیا ر :ق یشتر و د

س دا  قیو   گرر  عا توط  و اا

یس؟ا  ر و  د 

هر ا ار ژ ،   ا س یح   یربر (AHP) 

ب  انا  ید و ود نارآا ،رد  ا ند ند

یا دا رد  عو ر بر ینش ،ذسد  .اا

یا ر

سطتو  و اا (SMEs)  گرر نع نا ستر  ژ

تغا ،تصا عو  ید قش ،اا قا  فا و آ

ژ رنند. أید یر اس خشثر  ااد گرر

و أثیر ح  تز ؛ تا ز جا و ا ستقیم با ا نا

تر تما یسئو ،وآ مچو (CSR)هر ا  مندو یرا

 ک تمایرا(،مکا  ا2024ا.)  حصو  وآ ،یا  

ادتنا ر نوکرم قا  قا ر SMEsاذر ، ژ

حیط تر ر شگرژ و و تغیر،  تا اسکی(1،مکا 

اکاا2020  رکو .(2،2021؛

 
1. Keskin 
2. Franco &  Rubalcaba 
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 نظر کرم ،حیط  اا نا SMEs وا  ا د نترا

س حیط ا اآ ناآ یز  ر گر، یا  . ست ا

سینا  ا ،ن اگو  یشتر نا تاا حیط ا

ر انا  زاند،   وآ او دا ا م نندر

ابوا(1،2019تیا مکا2،؛ 2024.)یا  دا ،ایز آ

فؤ نوس ثبا ف  ا  ،نتظریر  حر رط  ژاا

م  دو یر-19س و و . د ستر ،،ر رذ

بک ا نا  تر ،با افا ا قش ین   رد گر

نندزو(،مکا  ا2022کویا  .( 2020مکا3،؛

 شا تعد عاطا ، گرر و ددا تصا عو 

ر فؤ فیار ،عا شا مچو اار  ذ درا،

س  ،حیطیا و  ا فعا  و(4،2024 مکا،5؛ 

2022ر مکا،و؛ 2024؛)ار ژار  ذ  ا

ا قو  قصد یذ قا  یا قش ،حفر فا آ رذ.ند

حی ل ،اتا حیط جا ،ت اد هبو ر  تصا  ها ط

ین ،ا ر ظا قو  انگا د سر  تما یل عو اا

و ود گرر  (6،2024.) 

د اد س اوا یز، ا شا و ا جر  وند

 گرر تظاذثر حیط  تار ،اا نار سب می ر ود

مکا(7،راد 2019.)د  د شدا ر ر ا

س ، گرر اا ر غییر رط  ژ ستر ا

عییل(8،2015.) وو ا یز وا  ها حیط ،را  نندرذ

 حسو گرروویا   تما یو ،یاا ا

 
1. Tambunan 
2. Setyawati
3. Giancotti 
4. Hu 
5. Dong 
6. Li & Li 
7. Perić 
8. Souto 
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واگیز ،قر اار ا  وآ  ذح در أثیر

ندیچوا(1،مکا 2021 آ ژ2،2020.)زز؛ تا، می ا

غییر ا عا اا  ال شا  یفا ،دند ابر می ر

 حیطحر نونگا یفیا  دا عو  ایدأ گرر ا

ردو(،مکا 2025،مکا  یو او2025؛ مکا،3؛ 2023.) 

ی  اد ایز ،را نظر و اد ت  مر

عو ر شمگیر أثیر ،ح SMEs جا ا  ترز  غ ا

دا تصا عو سیر آد،  موا (ناکراو 4،2016؛

ا5،مکا 2021وودآ مکا،6؛ 2023.)عاطا ر،  و 

 شا ا ا قاد  و یا مکا  حصود عو ،فعا

ا  تفا  ا ر بتن وآبی ا عقا ر نا ستر  ود

SMEs آ ر ،مکا  ی(2017.) 

ژ ، ط جا اعو   آ  ا یز ر  د

سا ا  گرر نارآا اا ؛ و واو ا

حد ا تر نیت  قو وسا نا  تصا ا،مکا  ید(

2023.) عاطامچنیرقماا،تسهیل،ازر

شنو،اقوشاحوآانگرنووسرنند

عوسااگرریدأرد.،تاسیناسکرآ

(2025)شانرآابرگررندیاارز،ی

عونا،ساقوار،ااامنددهریرنااو

.مچنی،صیرمکا(2021)شژانو«قگرر

عونرآاتاازر»ثبادرعوگرردو

کؤثرنرآاتغاتاازرمند.ر،ا

 
1. Vasanicova 
2. Ik & Azeez 
3. Yakushev 
4. Wickramaratne & Kumari 
5. Bai 
6. Anđelković 
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ساوآا،نرآاردؤثرماایاذتر

عوگررقایظرانرآارظرد. 

م شا یشی عاطا ندا  گرر می رند  د

 نرآا  تصا عو  آ ق  و تر ر أید و استر

ژ مد خ گا ووا  گر متر  تو  شخ و

عو ر رت SMEs ؤثر ا  گرر م   د. ژ

رز نانطق ؛ شهو ی رز اند ا   ور ا  

نحصر بیع ناار  ژتر یاغر عیو ،را 

بد ر ا یظر ،حفر. نطق   گرر ط  د

و  انا ،ظا ندعو ر ؤثر و رگر SMEs ند

شژ کا  ر مرز ا ار ژ . کااذر ر ،ا 

کر  تفا  AHP یفی قا  دا عو ر م ینش ا ود

سآ ر ا  گرر اا.

نا

ار ژ کرفیقر  هریح  یما یح   ر 

سبر(AHP)  تو. ،خس ا بصااخصصیمتاتاا

ابر دا تفاهر ا یح   یریماؤثر و ،عو ر

سااطتو  و(SMEs).دد ها  اناک یما یح

  یح  رار ابصا ظیر تو ا ر   یف ا ا

 یا ر وو.ور طر کا آ ر ر ل ، 

رر ی  اار یگیر کا ،ژ د حق نظو  د

اد آ یا  شافتگو یاجر  ا ر یز  انندا

می  پا(1،2013.)کا کر اا انا ،ندر ا

 بد  عنا اگو  یف ا ر  م ا  ،رآندند.

 
1. Sparkes & Smith 
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د ،اوو ا شتر یضا ژشگر   اگو  کرا کر و

 تخر )افیدود،  (.1،2019ند

کنیار تعد و یما یح جا  آ،ا رندرآ

ر ل  ر 2(2006عطا  عیا ی    )،ا رذ

 ا ی ناآ ا ر   . تر ر شگرژ و و،ا

 ،یضا وید  جا ،ذدا  عر ،یضا یناگا  یضا ذ

 کا ژشگر    ها د  یف ار یح ییستما و

ماد. تخر سجا   ا  عنا یضا ، ا یح کنی 

سبر(AHP) عیی  عیاا ا رآ سب میتفا ددا .

س د  ،نظو براعیار  عیاا ،د  ا عو طح

ر ر توطؤثر  و ا (SMEs)  و د.ساقا ،ر  

شنار ار    تاتاا 2025 تیا  ًجدمار

رذ جا ،ر ر ابر.  کر ،ا ی  تذ ا

 ،نطق تاا  سجاتر ر تفا و شگرژ عاطا  ستر و

،مکا  )یو 2014.)مچنی ا سقا ندا ،گزا اANP،

AHP ت شگرژ یا  ا  ی  یر خت ا ا( و

3،2020.) شا عاطا AHP  ند و اآد یز گرر نع 

عطا  ه ا ،ا د   و  یچید سا  ادما بد ذر

ر(4،2010).ر ز،رجز یحار  رزExpert 

Choice 11ر ر تفا و.ک1ا با   ژ یشنها وا

ا نا شا اد.

 
1. Caulfield 
2. Braun & Clarke 
3. Khan & Ali 
4. Crouch 
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ک1. چوچاژ نا

تا ژأذ: ا 

ژ  مو ج عییارعمتوجا ابر تخا ر عتبر ا

ژ د. شا یشی ا براند ر 5ا15یف عاطا ر فر

  کوو(  نا1،0820ژ ابر ر ،ا  ر ار،(.

ا15 داوفر آر کا آ ر  ا  تنو اد(1.)

ر تخا رمو   انند.د تفا دمند یر،مو رت

 شگا یشینعیا د نوشاابرد؛ تر ظر  ژ  

تا،  ا شژ یدو ،م اتشا  ستند قاجا منو

با  ستگا أید ر صاهاآ.ر ر ا و ژ د ا

یر در ر  د ا مینا ، م  ظر   نندر ا

ور عطا  شا.  کر  ا ظر   مینا نظو

د خا نتخ ابر وط ااآحقی تا ا تبا ور یشتر

د( .(1اد

 
1. Novakowski & Wellar 
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د1ژ .معیتنارانندژ

یوشا
غ قا

)ا(
غ عیوحصیل

د

بر

لآ شنار  بصا9اشگا ژشگر
رد تر


E1

لآ شنار  بصا8اشگا ژشگر
رد تر


E2

لآ شنار  بصا11ا
گرر شا



رد تر


E3

لآ شنار  بصا8ا
اا در



رد تر


E4

 ضو بصا

لآ شنار
12اژشگا شگر

رد تر

گرر
E5

 ضو بصا

لآ شنار
10ا

س شاا

گرر

تررد

گرر
E6

شنار ضو بصا

لآ
12ا

 س حی در

دا عو

رد تر

گرر
E7

لآ شنار  بصا9اار شاذ
رد تر

تصا
E8

لآ شنار  بصا9اشگا ژشگر
رد تر

تصا
E9

لآ شنار  بصا20ا
تصا جم ضو

ر

رد تر

تصا
E10

لآ شنار  بصا8ا
اتا شاا



د ناا

نرآا
E11

لآ شنار  بصا10انرآا و در
د ناا

نرآا
E12

لآ شنار  بصا8انرآا و در
د ناا

نرآا
E13

لآ بصا11ا
عو ناا

هر

هند تر

اهر
E14

لآ بصا11ا
ر نااا

هر

رد تر

اا
E15

تا  ژاأذ:



خفر مکا |219 

تاا

س عو ر ؤثر و انا ر ،خس ر طتو  و اا 

(SMEs)،بصا یم ار د. تفا یما یح   تاتااا

رد. ر ا شژ ر  وا  بصا نما  د د 

را بصا  ا ،د   ود ر و ؤر رارد

اتند عو بصا: 

ظر (1 ه سما قیو و رو  توط  و اا

د ا  گررد؟ 

2) ا ا و س  عو ر  أثیر یشتر اد؟  اا

3) س عو هبو  دا از ما، اد طتو  و اا

دد؟ 

بصاا رگر15 ،ا   رد تخصصا ا ،نتخ ناا

اا ر رد،ا  گرر و  عا نارآا  ربط ا

ا ا بهشار1404د جا.ر قاشا د انند

 مینا ا د عیی ا   ا جر  نتخ ر  و ا

س حیط  نا ، گرر  اا  گرر ژ

د( اصاب1).ستند  د زر ب نگما توطا وبصا  45ر

60ا ژ یشین  ظر با ،امز جاید. و  یقظا ور ند

اد  ژشگر جا ،وو یفا یر ا ا رد  ین ،ابر ا

 یح عد رر ر یا.ا آ ا ت ،بصا ر ما  ا

ر  ا خ ا رد ا ربط ا رد. انا ژ  ا

 دد. تخر حقی د ا مسو یفا  د جا ی ذد عد، ر

 ،یفو اد فی  یح ا ،و اک ا اتندر.ینا  ها ا

 ا ا ا تصا آا تبا ر ،نج ا  .یر ر أید و ا

ا  عر ا د ذ ،ها  اد. مااگر فهو ا گو یاگر نا

ر یفتندر ر یح  فسیر و د. رآندرآند انا  نجر
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بق  قو ن ند17 قورس عو ر ؤثر و نواا

د( رد ا  گرر2).

د2یضا .د تخرژ

ا ااااند

1.ذارذاینطقخگرر



2.دیوتماسهی  تبار لح نارآا

3.جاشواار تبا سااو



ا یأ  تصا

1.قومکایاها،تصوما

2.کپاار انطق ز گرر عو نا ا 

3.سهیشاعاوحندرآاصمییر

4.تر ر عا ااا د ذا

 گرر

 طحند کمری ز

خش

1.ادربتنرنرنطق

2.تفاتفراجیتاراامندد

3.بکاسااکمجیرگرر

(غذا،ق،ماند)

 جیر  اا

1.عواراادانابز

2.ر  قاا ص ردمندد گرر

د۳ .کرامنراآیعاا

اورا

4.عوراردحرا(ًثلررو

او و بیعامیراندادو-19.)

ا  س ،منآ

1.و ر یر رد

2.ارووگرروسا

ا

3یا  ر نماا. اور ر ست حی ا



نبس احیط

تا ژأذ: ا 

رخشتباتاژ،رارااتاا(بصاا)

رو.ژربصاایداشگاابروسا
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گرریأد.ل،رندرآژطویداو

ریناررماال،یدأد.رنجاا

بصااورتفاد.،تاناا

اتحصیترردشگرژوگررا

قامین،ونوذدشامو.یزو

دوذداااشخبحادنواثبا

ژوتفارر.دورنوااایح

روروربحاد.ارادتا،قدعموراا

ژای80ا100دزووقد

رو3داطا.دودوشکاافسیررد،د70متر

بحا،دیزاایذدژررا52/88د؛ورنا

وتیجراایحبصااویدأ. 

د۳تا .راایذد

بصا ما  عداو عدا
یا اا

(ذد٪)

4199٪95

72510٪80

11178٪94

6127٪52/88

تا ژأذ: ا 

س یح  عد، ر بر(AHP) د. رندرآر ر ا

و: 

1) جمو انا س عو ا ربط وطتو  و اا 

(SMEs) یا ا ر ر  ا  گرر و 

هرابر اد  یر(یما یح   تفا  .)ا

2) شنار رسقا ا گرر تخصصا نما ا  ا

 آراارتا قیا ،تا(1980د( )4.) 
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3) ا بحاسقا قار ند گییا  تفا ا جمیع ا ا

ابر وط د.

ابر رر   ژتشک 13یا  ر15فر  نتخ فر

د( و عطا ی1.) آرر   ر1404.یراا جا

ابر تخاارو  اآ خصس عو ا ربط ااا

 ر  شا او مچنی  ا  گرر AHP و

 .رذندرآهبو  و ط قا ،سجا ضمی  ا قش ،تخا

 یفی ا،تخا    د .مو فا خس ر  دآ

اد  تنو یف ندمایا  نعت ،م اوو وا  ذ

و ژ.ها اسقا قار ند گییا  تفا ا  اد

ژ  و ا د. بحا ابر ینوط ا،مو ج حد  عطا 

ا یستند؛ عمی ا اآ ظر  تاتا می ،اآ تقا یا  مداً اا

او ر  هفت دا اتصا ار وط رطود  عو

( و اوید شا1،2023). ر ااا اا اصا

(RCL)،اا ا (CI) اا سب  (CR) ا ر سب می عیی ر

را تما یا ا .د تفا سقا ا 

د4 ساقا یحار قار .(AHP)

قیا عاثث ا دا د

رر می(1،1،1)1

تو ا متر می(1،2،3)2

همتر تو د (2،3،4)3ا

سبتاً ا هه(3،4،5)4

(4،5،6)5همترسبتاً

ه سیا ا (5،6،7)6همتر

همتر سیا(6،7،8)7

و ا ه سیاه عا(7،8،9)8

وهم عا9(8،9،9)تر

 
1. Enworo 
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تا ژأذ: ا 

عمتو ،اا سب بحا اک  د2در ا .یز

مچنیتا(2008)ا گییاصا اا ا(RI)ار

را صا وید  ا ا ر عر ر قار نود(5).

لر،آ سب می  ا رعیاا  عیاا ر  عیی AHP ا

د قد5د. ا مر  تر  ت ر ا CR شا یبر را

و  یدد و ندار . د  جمیع واا

تخر   د AHP ب شخ  و ها ندبحا ر  نند

 ،  اتد ر آ سب   ا ر د. 

د5رقا .گییااارااصارقا(RI)

10987654321

49/145/141/132/124/112/190/058/000RI

تا ژأذ: ا 

ک2.ندرآ اا سب بحاAHP

 
تا ژأذ: ا 

 ا یأ  تصا و   شا تا دد انا  و نو

ا سأثیر عو ر هو،یا   د. ا  گرر اا
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ار ذ ا ذینطق  ا  گرر خ  %1/20

ر سهیل  تبا تما یو د ،آ   .ر ر خس ب 

  ا ح نارآا18%شو جا   ب ر تبا  ا ا

س  ا  و اا%7/16و ب تندر ا .، 

 ،طحند کمر عاصو خ ،ت اها یا مکا قو ژ

اا ر ا  ا ها%4/10می تا  .ر ر ها ب 

  هاا ی مکای  ک نورس عو اگرر اا

 ستر ا ا.لرنب ار ،ظال  من ،اا ظیر ا

سحیط عو  یز ست رند تند؛ ق توط  و اا

آ ا یاز .و متر طحند کمر  تصا و ا سقا  ا

بت ما ند  درجموا  6ا د . 

د6.وند عو ر ؤثر و ها (SMEs)

 عیاا


 عیاا
ب

 عیاا
سب

اا 
 رعیاا


سب 

ب
سب 

  
ب
 

سب
اا 

 تصا

ا یأ 
455/0 1 

CR= 03/  

CI= 04/  

λmax

= 1/  

ار ذا ذ1

تما یو د2

شوتبا  ا ا3 

 

366/0 

328/0 

305/0 

1 

2

3 

201/0 

180/0 

167/0 

1 

2 

3 

CR= 000/  

CI= 0004/  

λmax

= 0008/  

کمر

 طحند

ز

خش 

234/0 2  

خش ی مکا1

کپاار از2

ح و شا3

ترذا4 

531/0 

225/0 

164/0

080/ 

1 

2

3

4 

104/0 

044/0 

032/0

016/0 

4 

6 

9

13 

CR= 044/  

CI= 04/  

λmax

= 12/4  

 اا

 جیر 
164/0 3  

رنگرد ا1

تفرجیتا ا2

بکس ااا3 

539/0 

289/0 

171/0 

1 

2 

3 

072/0 

039/0 

023/0 

5 

8

11 

CR= 08/  

CI= 0/  

λmax = 1/3  

س ،من

ا آ 
097/0 4  

اربز ا1

ص رد2

رکمن ا3

ا حر رد3 

492/0 

306/ 

0129/0 

073/0 

1 

2 

3 

4 

043/0 

027/0 

011/0 

006/0 

7

10

14

16 

CR= 044/  

CI= 04/  

λmax

= 12/4  

سحیط 050/0 5  

و ر یر رد1

کوو ر ا2

نماست حی ا3 

634/0 

232/0 

135/0 

1 

2 

3 

022/0 

008/0 

005/0 

12

15

17 

CR= 08/  

CI= 04/  
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λmax

= 08/3  

تا ژأذ: ا 

تیج  حیر

ژرااداناوندوؤثررعوساا

وطتو(SMEs)گررارزیجادشا

عوساارنفؤفدقوظاندتو:و

تصایأ؛اکمرطحندزی؛خشااجیر

اوا،ؤف.حیطسانبآ؛امنس،؛

نسجراواعوسااگررار

دآادیاممهمد.ار ذ ،تصا ظر ذ

ی  انطق ه نوعو ر ؤثر ا ر SMEs تا   د تنا

ی حقیقا )ما  مکا1،تا 2024تصا ها جم ،2؛

2025یا د مچنی .)شو  تبا  ،تما ار ژ ا ا

،ح نارآاس تصا دا  تا ز قو ینر  اا

توا( مکا3،ند 2022 شا ر  .)فؤ  د ،تصا انو

 ،اآ قطنند سهی یز  ا  گرر عو عا ار لوند

 ،اد یفی قا ؤفر ار کرما ،اا اند ا کمر  آ

 قو  ند.یز

  شا ژ  گر ه تا  طحند کمری زیز خش

حو قعو سااESMs.وا  یا مکا

اا  صو خ ،ت اهار اکپا ،هاار از

نطق نا ا صمی  ح شا ذثر ز و ،یر

یا گرر اد یفی قا  یوا حقیقا ا تا  .م

 
1. Zhong
2. World Economic Forum 
3. Santos
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 مکا(1،ررتا 2022نا ر  او  2،2019؛ .)رد ،ژ

هر  گرر اصمی کا ،عنا ال  یرقا  ااآ یر

س کرم ر  توط  و اا،ا میسیو( .(2025ند

  ا وکمرندطحصمی ین یرنها بر ا

 ریظر ک حر SMEs ند  ا غییر  ر ا ریز  ا

 زد. 

  آ  ا ژ  تا مچنی جیر  اانوک

فؤ عو ید ا SMEs ژتر ق ،ا  گرر .

تاژ ا یشی ا شا   روندتا بتن ادر

نطق نرتفر  تفا ،بک  جیتا اس یا اکم اا

ا قو  شتر جر قا ،گرر ا عا ز ورذ

س )واا مکا3،ود 2024،مکا  ندا ا2019؛ ،4؛

گر،(.2023 ر هرتفر  مندو یرا اند ،جیتا اا

لآ  از  تما SMEs  ااشتر ا و  ستقی عا ا د

 هبو  گرر جر  نند ررخشندسیر(5،2024 یما ی ؛

،مکا2025). جیر  اا فؤ  قرا یا ویود

 ،عوتشا کمر  تصا فؤ ژ ستر ،رنا ؤفند. 

 نها ک یام ز  نونو ادا عو ر ید بر

ا  گرر مند.

فؤ   شا ژ گر ید تاا  من ،س اق آ

س دا کرم  شتیبا  حوگرر توط  و اا

د ا .ا و ار عو انا ا اد  

کر د  قاا ص رد دا،بز، . حر رد  من ا

س مندواا(SMEs) نا تل ،بیع ال ا هو 

 
1. Pereira
2. Del Barrio-García & Prados-Peña
3. Noti
4. Mazur
5. Trišić
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 ز تما دهدیچا  )یز ا(.1،2024د تا یز یشی عاطا

  تا شادارار  ذجر ،من رد  ا

ضمی  تصا دا  گرر،مکا  ( 2022ند یو ؛

،مکا2025).ترد نظر ،تار ر ااومنر

ا،رارار  حر رد اار  دمند ذیدأ ا

.مچنی،فیفؤ ار ا اد کمر اند ،عو اطحند

 ،ااتصا دا  تا ز راد  SMEsود دثر  .

تا  کر اعیی ق ار، ژ ستفؤ نندس ا حیط

س دا عوطتو  و اا (SMEs) . ا  گرر

فؤ د  وو ثر ا ،و ر یظر رد ا ا

نما ستند.  اور ر ست حیط اژر یظر رد ،

ی شا ر ، ور ژتر می  و گرر نهاد

س خر  عایود د  گرر ا ک و نجر ا و 

 SMEs طر  یز   ( د2،2025کد مکا،3؛ 2023).

تا ژ ا یشی ا أید   یاتا ر  اند

سیو  حیطس ا ا ر ضمی  س حیط  فاظ ،ر

دا عو  SMEs سیر مو ند(OECD،2025وواا آ4،2016؛ 5؛

،مکا2022.) ،م نظر تاوا ر ر را یام ا

نما  و یظر رد ستر  ست حیط ا شا  اد

فؤ ار ا اد  فی عو انداکمرطحنداا ،

 جیرها قو س رد ااودذثراآ

.راددثر

ارتاس رد  کاا ،ژ اا  گرر اا

 ی رزجمو ر مرز ا اتوند ز  دا عو ،ید عا  
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س نند. ضمی  توط  و ااار ذ ،شخ وذ

ی   ،مر  ژ وآ رز اند اجهیز  آ ا

 راومند،  اد یفی ود  اا وقا هوءنا   د

وا ،آشو  فا وا اار ا خثر عا ،نا ا اذ

نطقی  مژاشووی اسهیند.ل،ر

کمرطحندمکی اعا  صو خ ،ت اها یا خش

یود ا عا ا مر ،حاا  نطق،ا اشو   گرر ا

صمی ایرنها قو  بر  تصا ماپ یظر ک ند

ی ادتا  جر با کا   ز یز   ر  م.آ

هر گر، و ژ  یر جیتا اا ،رز نگر  حیط ا

بکس یا ا و ااا توط، گرر ذ  رذ

رءقا ا مکا ر  اا  ا نطق اشو گرر ا

 جاار ،و  و  راند.  ذ  م ا،ر

کر دحر ا هو ر اآ  من ا بیع ا،تما

اس دند آ ضمی  و،انداا یظر رد 

یو ر  گرر ر نترا سا س حیط  فاظ ،دا ا

 جا دا تا ز  تا مک عا  ر امز مرز ،جمو  ند.

هرصد  یرمکا قو ا مر ،ع انطق ای  ،م

ا ،دا عو ر م واس دند تا ز  آاا

  ی رز   گرر ندآ رد ر ن سیر  د

 ر نعآ.

ژرااندحدوواآعاطاآمی

.،خسااجاعطامکادایاجررانند

حأثیرااو،صغییراودتصاطرتغیراگرر

رد؛ا،رناعمیتااراااندیاتیا.

ل،رزمرموارونو،شوژرز،یحد

نطقجاریاعمیتارادقاااد.
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ژاسقاگرورطرحیطس،ادو

انایروؤثررعوسااگررسهیند.

تاامچنیمیتصایأانوحرعوساا

سترد؛ا،عاطاآندورراداویأ

اردساازمرنند.زر،آرطبیقدا

کمرطحنداشومساوگررایشر

مکااوددرت،ااوگواناامستند،

رعودانعرد.

نا عا

.د و عنا عا

گزپا

 شکر میما اتند، مک  ژ  جا و مر ا  سا م 

.ما  د
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