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ABSTRACT

The aim of this research was to analyze the factor structure of the reputation
questionnaire of social media sports influencers from the perspective of the
audience of the Instagram social network. The research method is a
descriptive-survey type and in terms of the goal, it is a developmental type that
has been implemented in the field. The statistical population of this research
was made up of sports users following ten social media influencers in Iran,
from whom 634 questionnaires were collected by random sampling. In order
to collect data, Rao and Han (2021) reputation questionnaire of social media
influencers, which consisted of 27 questions, was used. In order to analyze the
data from descriptive indices and Cronbach's alpha test, one-sample t test,
MacDonald's omega coefficient and theta coefficient in SPSS software,
exploratory factor analysis and data skewness and truncated test in Stata
software and Confirmatory factor analysis was used in LISREL statistical
software. The results showed the reliability of the questionnaire (0=0.951,
0=0.959, 6=0.963). The results showed that the reputation of social media
influencers can be measured by four components of communication skills,
influence, credibility and experience and expertise. Convergent and divergent
validity and model fit indices were also confirmed. Finally, it is suggested to use
the social media influencers' reputation questionnaire, which is a reliable and
valid scale to evaluate the factors of social media influencers' reputation in the
field of the Instagram social network, and obtain reliable and stable results.
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Extended Abstract

Introduction

These gaps provided a platform for the
development of a valid and reliable tool that
can be used to collect and display data on
the reputation of social media influencers.
Therefore, the main goal of this research is
to cover this gap by reporting the factor
structure analysis of the Persian version of
the social media sports influencer
reputation  questionnaire  from  the
perspective of the Instagram social network
audience. In this research, the components
of the reputation of influencers are divided
into two sections, the effect on the
audience's attitude and the effect on the
participation of the audience, and while
analyzing the model of the factor structure
of the concept of the influencers' reputation,
it is tried to measure the extent of their
influence on the audience.

Methods

profiles. Subsequently, influencer marketing
platforms Heepsy and HypeAuditor were
used to select profiles. Finally, the search,
filter and analysis functions of the results
facilitated the process of selecting accounts
by considering the included criteria. The
statistical population of this research was
made up of sports users following ten social
media influencers in Iran, from whom 634
questionnaires were collected by random
sampling. In order to collect data, Rao and
Han (2021) reputation questionnaire of social
media influencers, which consisted of 27
questions, was used. In order to analyze the
data from descriptive indices and Cronbach's
alpha test, one-sample t test, MacDonald's
omega coefficient and theta coefficient in
SPSS software, exploratory factor analysis
and data skewness and truncated test in Stata
software and Confirmatory factor analysis
was used in LISREL statistical software.

Results

5, the questions of the questionnaire on the
reputation of social media influencers explain
60.07% of the total variance. Therefore, the
variance percentages for the communication
skill component are 10.47, the influence
component is 13.39, the credibility
component is 16.59, and the experience and
expertise component is 19.62. The results of
the factor load of the questions indicate that

Social media influencers are becoming a
powerful force in the landscape of
marketing, branding, sales, advertising, etc.,
and many organizations prefer to use social
media influencer endorsements for their
products and brands. The existing literature
on social media influencers has primarily
focused on the mechanism of influence
exerted by social media influencers on their
followers. But less is known about how
followers view their favorite social media
influencers. Considering the increase in the
activity of sports influencers in social media
and the existence of a wide audience in
Iran, it is necessary to have a
comprehensive tool for analyzing the
reputation of influencers in order to
measure the dimensions of the reputation of
social media influencers in an optimal way.

Since the purpose of this research was to
analyze the factor structure of the reputation
of social media sports influencers from the
audience's point of view, therefore, the
research method is descriptive-survey and
developmental in terms of its purpose, and
specifically relies on the structural equation
model. (SEM) which was implemented in the
field. The statistical population of this
research consisted of sports users following
10 social media influencers in Iran. The
selection criteria for influencers included a)
having a public user page, b) being related to
sports and physical activity, ¢) having at least
ten thousand followers and d) having at least
100 posts on their page. In the preliminary
stage, an internet search was conducted and
the main results obtained using keywords
such as: influencer, sport, physical activity,
Instagram were reviewed. This search
provided an overview to discover the original

The findings of exploratory factor analysis
using varimax rotation showed that the
criteria for extracting components, the slope
of the scree curve and the eigenvalue were
higher than 1, based on which four main
components were identified, and therefore,
using the exploratory factor analysis method,
the questionnaire had 27 The question has 4
components. According to the results of Table



significance level, all the questions had a
significant relationship with the components
and were able to be a good predictor for their
factor. The ratios of X2 to df are equal to 4.56
and (RMSEA) which is equal to 0.089, so the
model has the necessary fit. Also, NFI=0.98,
CFI=0.98, GFI=0.96, AGFI=091 and
IFI=0.93 indices confirmed the fit of the
model.

Conclusion

across the four  components  of
communication skills, influence, credibility,
and experience. On the other hand,
considering that social media platforms
continuously introduce new functions or
services to consumers, therefore, sports
influencers should be able to make the most
of this new platform by updating their
knowledge and information. It is also
suggested that social media sports
influencers produce content related to their
expertise based on scientific principles and
current knowledge, and try to observe all
ethical aspects and operate away from
various fringes.
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the factor load of all the questions is
acceptable. The results showed the reliability
of the questionnaire (0=0.951, Q=0.959,
0=0.963). The results showed that the
reputation of social media influencers can be
measured by four components of
communication skills, influence, credibility
and experience and expertise. Convergent and
divergent validity and model fit indices were
also confirmed. Regarding construct validity
and based on the amount of relationships and

Finally, it is concluded that at the time of
great social and economic changes related
to sports, reputation management is an
important value that should be prioritized.
Specifically, in an era when relationships
are considered important, sports consumers
think more about an influencer's reputation
because they are more focused on social
value and sustainability. Therefore, it is
suggested that influencers evaluate based
on the scale presented in this research and
determine what functions they need to
create a better and more reputation. They
can strategically improve their overall
reputation by emphasizing their strengths
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Table 2. Descriptive findings
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Table 4. The Results of Bartlett and Kaiser-Meyer-Olkin Tests
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Table 5. Examining the Contribution of Variance of Each of The Components
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Figure 1. Pebble chart
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Table 6. Average Scores of Questionnaire Factors
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Table 7. Relationship between Indicators and Questionnaire Components
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Table 8. The Relationship between the Components and the Concept of the Questionnaire
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Figure 2. The Structural Model of the Questionnaire in Standard Mode
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Figure 3. The Structural Model of the Questionnaire in Meaningful Mode
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