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ABSTRACT

The aim of the current research was to investigate the partial role of
social network marketing in the attitude towards the consumption of
Iranian sports goods with the mediating role of customer response.
The research was a survey and a practical study conducted in the field.
The research population included customers of sporting goods in
Kerman. 385 customers were selected through purposive sampling
based on the SEM formula for estimating sample size. The data
collection tool was designed based on adopting three questionnaires,
including Kim & Ko (2012) social network marketing questionnaire
(2014), Iranian product consumption attitude questionnaire of
Bahmani (2012), and Golshani's customer response questionnaire
(2018). The structural, face, and content validity were used for
confirming the tools’ validity; and the reliability of the tools was

measured using Cronbach's alpha. To test the hypotheses, structural
equation modeling method was applied using SPSS and LISRELS.8
software. The results showed that social network marketing had a
positive and significant effect on the customer's response and attitude
towards the consumption of Iranian sports goods, and the customer's
response also had an impact on the attitude towards the consumption
of lranian sports goods. Moreover, the results of the research
indicated that social network marketing had a positive and significant
effect on the attitude towards the consumption of Iranian sports goods,
both directly and indirectly via the mediating role of customer
response. The fitness indices also demonstrated the validity and good
fitness of the research model.
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Extended Abstract

Introduction

The study of consumer behavior and consumption
of sports goods is one of the key aspects of the
sports industry, which has been emphasized in
recent years (Miri et al.,, 2022). Despite the
abundant interest in sports and sports events in
different societies, the market of sports goods can
take a significant share of the sports industry.
Consumers' attitudes and beliefs play an important
role in their purchasing decisions, and therefore
marketers and managers must pay attention to
consumers' attitudes, if they want to gain a larger
share of the market and consequently enjoy more
profits. The use of information technology and its
capabilities in the development of social networks
is considered one of the important methods in
gaining more national and international markets in
the sports industry.

One of the important applications of virtual
networks is its activity in the economic field. The
importance of using social networks as a
marketing tool is growing rapidly and the use of
this technology has brought fundamental changes
in the field of marketing. Social networks have
created deep effects in the relationships between
people in different fields.

Sports products are the main element in the
growing sports industry, which can have a
significant impact on the GDP of different
countries. In order to achieve more success in the

Methods

The research was a survey and a practical study
conducted in the field. The research population
included customers of sporting goods in Kerman.
385 customers were selected through purposive
sampling based on the SEM formula for
estimating sample size. The data collection tool
was designed based on adopting three
guestionnaires, including Kim & Ko (2012) social
network marketing questionnaire (2014), Iranian
product consumption attitude questionnaire of
Bahmani (2012), and Golshani's customer
response questionnaire (2018). The structural,
face, and content validity was used for confirming

Results
In order to test the significance of the hypotheses,

two partial indexes of critical value (C.R) and P
value have been used. The critical value is the value
obtained by dividing the "regression weight
estimate” by the “standard error". Based on the
significance level of 0.05, the critical value should
be more than 1.96. Less than this value, the
parameter in the model is not considered important,

domestic and international competitive markets,
manufacturers and companies related to the sale
of sports goods should use new marketing
platforms, including virtual networks, in
managing and shaping the behavior and attitude of
customers in the form of customer response.
Customer response (either in the form of customer
preference or in the form of loyalty) is one of the
other important factors in the buying behavior of
customers in the goods and services market,
which provides the customer's preference for a
product or service. Customer preference means
that according to several competitive brands in the
market, based on what they know and feel about a
brand, they prefer a brand over other brands
Considering the importance of selling Iranian
goods in the conditions of sanctions and economic
restrictions of producers in the country, this
research can be useful in the fields of marketing
and selling Iranian goods. Conducting more
research on the consumption of Iranian sports
goods and existing brands will lead to the
development and strength of this industry and,
accordingly, the development of sports.

According to the main purpose of the research, the
researcher seeks to answer the question: What is
the role of social media marketing in the attitude
towards the consumption of Iranian sports goods
with the mediating role of customer response?

the validity of the research tools; and the
reliability of the tools was measured using
Cronbach's alpha. To test the hypotheses,
structural equation modeling method was applied
using SPSS and LISRELS8.8 software. In order to
collect the research data in the field, the research
group visited authorized sports stores in the four
geographical regions of Kerman (North, South,
East, and West) between April and May 2022 and
asked the purposefully selected customers to
complete the questionnaires. It was provided to
customers who had the experience of buying and
consuming Iranian sports goods.

and values smaller than 0.05 for the P value indicate
a significant difference between the value calculated
for the regression weights and the zero value at the
0.95 confidence level. According to the research
findings, the total effect of social media marketing
on the attitude towards the consumption of Iranian
sports goods is significant with a standard
coefficient of 0.43. The direct effect of social media



marketing variable on the consumption of Iranian
sports goods is significant with a standard
coefficient of 0.24. The indirect effect of social
media marketing variable with the mediation of the
customer's response on the attitude towards the
consumption of Iranian sports goods is significant
with a standard coefficient of 0.19 (P<0.01). The
direct effect of the customer's response on the
attitude towards the consumption of Iranian sports

Conclusion
The results of the research showed that social media

marketing has a positive and significant effect on the
attitude towards the consumption of Iranian sports
goods. In such a way that social networks, as one of
the latest technological achievements and a new
approach in marketing, have been able to have
mutual and rapid effects on the users of these
networks and thus have an impact on the attitude of
these users towards Iranian sports goods.

Another part of the research results showed that
social media marketing has a positive effect on the
customer response. According to this result, social
network marketing can influence the customer's
perception of the company's brand as well as his
behavioral reactions. The presence of social
networks has caused the process of people's use of
the Internet to change completely. These networks
have largely replaced web surfing and using sites for
many people and have gradually taken more and
more share. Social networks allow companies to

KEYWORDS
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goods with a standard coefficient of 0.65 is positive
and significant. The direct effect of social media
marketing on customer response is significant with a
standard coefficient of 0.30. In order to check the
fitness of the model, fit indices have been used. In
general, among the various goodness-of-fit indices,
in this research fit indices including x2/df, RMSEA,
CFI, GFI and AGFI were reported. The fit indices
showed that the research model had a good fitness.

communicate with end customers directly and on
time with low cost and high efficiency compared to
traditional communication tools.

Another part of the research results showed that the
customer's response has a positive effect on the
attitude towards the consumption of Iranian sports
goods. This means that the customer's preferences
and inclinations towards Iranian sports goods have a
high impact on their attitude towards the
consumption of the goods. Therefore, it can be said
that just as attitude affects behavior, behavioral
examples can also affect customers' attitudes. As the
emotional and behavioral dependence of customers
on lranian sports goods increases, they will have a
more positive attitude towards the consumption of
these goods, and therefore managers and
manufacturers of sports goods can manage customer
response in the context of social networks to help
sell Iranian sports goods.
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