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Extended Abstract

Background and Purpose

Digital transformation over recent decades has fundamentally reshaped organizational business
models, including those within the sports industry. In Iranian professional handball clubs,
traditional marketing methods such as banner advertisements and printed brochures have become
insufficient against rising digital expectations from fans, sponsors, and competitors. Despite the
growing popularity of social media and mobile applications, Iranian handball clubs lack a
strategic and cohesive approach to digital marketing adoption. Key obstacles include inadequate
digital infrastructure, limited expertise among human resources, and insufficient strategic
planning. This study aims to analyze the internal and external contexts shaping digital marketing
adoption in Iran’s premier handball league clubs, identifying readiness capacities, barriers,
strategic solutions, and anticipated outcomes of transitioning toward digital marketing. Gaining
insight into these factors will enable clubs to enhance operational effectiveness and long-term
viability within a competitive sporting landscape.

Methods
This applied research utilized a descriptive-survey design coupled with a quantitative approach

based on Partial Least Squares Structural Equation Modeling (PLS-SEM). The study population
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comprised experts with specialized knowledge and experience in handball and sports marketing,
including officials from the Handball Federation and provincial boards, Premier League club
managers, coaches, and digital marketing professionals. A purposive and quota sampling method
yielded 240 distributed questionnaires, with 217 valid responses analyzed. The researcher-
developed survey instrument encompassed four primary constructs: readiness and capacity,
barriers and challenges, strategies and solutions, and outcomes and consequences. Each construct
was operationalized through multiple indicators assessed on a 7-point Likert scale.

Validity was ensured through expert panel evaluation (N==8), while internal consistency and
construct reliability were confirmed by Cronbach’s alpha values exceeding 0.7, Composite
Reliability (CR) above 0.7, and Average Variance Extracted (AVE) above 0.5. Model fit was
supported by a standardized root mean square residual (SRMR) of 0.07, below the 0.08 threshold.
Given data complexity and non-normality, Smart PLS 3.2 software facilitated structural model
testing, complemented by descriptive analytics using SPSS 27. Hypothesis testing involved path
coefficients, T-statistics, and significance levels set at p < 0.05. The assessment covered
reliability, convergent and discriminant validity, as well as structural path analysis.

Results

Findings revealed four pivotal dimensions influencing digital marketing implementation in
professional handball clubs: readiness and capacity, challenges and barriers, strategic approaches,
and outcomes. Within readiness factors, highest path coefficients corresponded to individual and
behavioral readiness (0.86), system infrastructure (0.81), and managerial readiness (0.80).
Environmental readiness—manifested through availability of digital service providers and
societal digital literacy—also exerted significant influence. Major barriers identified
encompassed inadequate digital marketing skills, financial limitations, obsolete infrastructure,
and resistance arising from low technological awareness. Environmental barriers included an
underdeveloped national digital sports innovation ecosystem and limited internet accessibility in
less developed regions, significantly impacting perceived challenges (p = 0.89).

Strategic factors demonstrated the strongest influence on digital marketing implementation
overall (B = 0.91). Priority strategies spanned environmental and behavioral domains (p ranging
0.80 to 0.88), such as fostering digital culture among fans, collaborating with technology
providers, and producing engaging content. The Friedman test ranked environmental strategies
highest among sub-dimensions, with a mean score of 6.19. Regarding expected outcomes,
environmental and systemic results received maximal emphasis, indicating digital marketing’s
substantial role in revenue diversification, attracting sponsorship, and expanding international
visibility. Marketing performance gains included reduced traditional advertising costs, amplified
brand presence, and enhanced engagement with digitally native fan segments. Clubs investing in
staff training, infrastructure development, and strategic planning demonstrated superior
marketing outcomes.

The structural model validated all hypothesized relationships, featuring significant path
coefficients uniformly below p < 0.001. Notably, digital marketing’s total effect on marketing
performance was robust (= 0.88), with consequential influences spanning managerial, financial,
and social outcomes. Collectively, results underscore the imperative to embed digital culture,
build technological capabilities, and formulate strategic digital marketing plans within sports
organizations—particularly under constrained budgets and intensifying competition.
Conclusion

This study identifies digital readiness, strategic coherence, and environmental factors as central
determinants of successful digital marketing integration in Iranian handball clubs. Despite
growing awareness of digital tools, fragmented implementation persists due to resource
constraints and infrastructural deficiencies. The findings highlight the criticality of organizational
preparedness, enhancement of digital literacy, and cultivation of innovation ecosystems.
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Environmental strategies—especially those enhancing fan and stakeholder interaction—emerge
as vital. To achieve sustainable and impactful digital marketing, clubs must adopt structured
plans, invest in workforce training, and forge partnerships with external providers. Long-term
success depends on coordinated efforts among club executives, technology partners, and
governing bodies. Properly integrated digital marketing markedly improves brand positioning,
fan engagement, and financial stability. Future research should extend to technology-specific
explorations, such as blockchain and artificial intelligence applications, conduct longitudinal
studies, and investigate cross-sport comparative dynamics.

Keywords: Innovation Ecosystem, Digital Transformation, Marketing Challenges, Digital
Strategies, Marketing Performance.

Article Message

This article offers a thorough examination of the factors shaping digital marketing adoption in
Iran’s professional handball clubs. By analyzing organizational readiness, structural barriers, and
strategic responses, the study provides actionable guidance for elevating marketing efficacy
within sports organizations. Emphasizing holistic planning, digital skill development, and
technology incorporation, the proposed conceptual framework serves as a valuable reference for
sports managers and policymakers devising context-specific digital strategies. Furthermore, the
research enriches the growing body of literature on digital sports transformation in emerging
economies.

Ethical Considerations

All ethical standards were rigorously observed throughout study design, data collection,
and reporting phases.

Authors’ Contributions

Conceptualization: Mahdi Mohammadi, Nooshin Benar

Data Collection: Mahdi Mohammadi

Data Analysis: Salah Dastoom, Sadegh Fatahi Milasi

Manuscript Writing: Mahdi Mohammadi, Nooshin Benar

Review and Editing: Salah Dastoom, Nooshin Benar

Funding Responsibility: Not applicable

Literature Review: Sadegh Fatahi Milasi

Project Management: Nooshin Benar

Contflict of Interest

The authors declare no conflicts of interest related to this study.

Acknowledgments

The authors gratefully acknowledge the Iran Handball Federation, club managers, and marketing
experts who contributed their insights. Appreciation is also extended to the University of Guilan
for its academic support.

Sport Management Studies, Volume 17, No 91, 2025



Doi: 10.22089/smrj.2025.17185.4067 +V-1¥Y. a0 Ao lasis AV 0350 AFoF 35 5aeogld po c o 190 p3 Solalline

e L

Sport Management Studies

Journal hompage: https://smrj.ssrc.ac.ir

gy lio £oi
(JLwia §i 9 S axfliang) (5149 o> (solRil 3o Jlumsd (b 515U (& 05 T4 s Judxi
F oo >3 3000 ¢ 17 p giuwd 230 (1 #7 4Ly condi g 1 Gitoono g0

Olpl ey (S oy (2359 pole 0aSiisls ¢ o )5 S pae 0g,5 )
Olpl ey (S oy (2359 pole 0aSTisls ¢ o) )5 Cu pie g5 Y
Olpl ey (S oy (2359 pole 0aSTisls ¢ o5 S pae 0,5 Y

Ul)"‘ gw) ‘QM olKisls 5‘”))5 r>5lc ouSiisls 46..1))3 w).aduo 09; ¥
VP10 /M0y ST Ll s )5 Ao FIo B A 25b 3y g VP Lo8 oY sl o gy )

E-mail: Nooshin.benar@guilan.ac.ir )Ly couiogi : J goummo 0o o5

How to Cite: Mohammadi M, Benar N, Dastoom S, Fatahi Milasi S. Implementation of digital marketing system
analysis in the professional clubs (the study of the country’s premier handball league). Sport Management
Studies, Year of publication; 17(91), 107-132. In Persian. Doi: 10.22089/smrj.2025.17185.4067.

oS>

axolr 391 (ol ! 1 S asdllan) JLass glad o (olSily jo Jlzms (b5 5 )04 s ki pol> gy S
g1 339 il plaastio g 5y S eSSl Glacid (Jhais (gl b el )5 (ol e Jolds (k]
lao i gl aidgr (6, 80p 1 ol a5 wind G Ll (63181 (yleo I adiged 9 09y (ldmogew g diwdud (5 S diged (b9
Jds a Smart PLS 13806 5 .o Jodoxd dobidiow p VIV g ol oolaiw! diges culas oucls 1 PLS-SEM o digei pxo>
Ao 5l Jold (6 b5 Slusl 1 aid )5y ais Lo Giore dolivdow y oo QL] Wosls (1392 Jlo i pud 9 (o90ce Joo (S oz
w2l g 2195 45 S92 Hlaie 12 50 o sl b (Looly 9 7l (K1) § syl (b il g @ilge weud b g (Sobel)
S S glgl 30 PN Ay puileo b (o Lo padly 0o (L 5 b ooliusl Sl (g olgl (sl cyos 8 yg03T o
39 Jbamsd (ol )13k 31 1y 3l oy (o A yrmen g 8) o Sl pudly <010 (LIS 5 yrmed cfpo Sk !
5 5o U s (ousy iz gk 5 1y Jolge BLI 1 sl (fp1e g sl (63T 98 s g5 9 (5391 J 3205 o3l JLoin
Dgds Juolo diogy

(b5 0 Slos (Jluz o s pdly ( 215k L (Jluoud Je2 69195 i sST Sl 319

® Copyright: © 2025 by the authors. Submitted for possible open access publication under the terms
@ and conditions of the Creative Commons Attribution (CC BY) license

(https://creativecommons.org/licenses/by/4.0/ ).



https://creativecommons.org/licenses/by/4.0/
https://orcid.org/0009-0003-0905-0514
https://orcid.org/0009-0003-0905-0514
https://orcid.org/0000-0003-3637-5675
https://orcid.org/0009-0004-8648-8787
https://smrj.ssrc.ac.ir/

" w14 > GrolKil 55 Jluzmss (2L,5L 6 75 )54 e Jloxd

doWio

o) Sl 03,57 55 50wl job | baglosle S g slaJoe 5 LS le Jluoms @520 o3l ans 5o
Rlogs lacriaSehl anwgs (oo p Sl 4 (g tws (58 alejl due lags jokd (F V- VE Gl Sen
gomad DYl b aiiles oSy playlole 5 Cenl ools ot ) D)o (s sl sl tlatizrl (sloaSid Soi
03,5 Joud aliydng; g bgy (Saio ar |y (559 DY ed (pl b3y Cato 3 .l 00,5 Bl o8 o I il
laols)lB 5 LSk Gsi slad > lapss A5 RlB aiS oo Ll La)paS slatdl )3 cagee 25 oS ol
e oS o e gl (OFY Y- YY (S 5 lsz) el Corior ) (50batd] el odims Lt (6 ysli
Sz sl yitly 51 oalitol L 4 wloasd 50alS” (saal )0 g (8 ool (slools |3 s | Jhasn S aile o>
Sheolaul wile Jluous slad Caw 4 Glblbie [Ld) oss (lejer (F V00V Didar) Wb oo o i
$laolSis f 5 e Ypame 5 5 el et 3 o L1 (8 Ji il oy 5 5l Lnr el
TSIl sl 008 a0l ydie g ol lolsn b 350 L3 (sl o)l plsiear |y Sz (obl5k 4 5L (23]
6 Wlgige 85 0 aiedan gy b plSlail 0 Slinls (ol S (i 1, (slas o (FYY Y-YE
YoV GhlSen 5 (aamma) il andls (1555 350 G (5 5105m 5 lolsn iz (¥ pama (hs )8 p (5550
i3 st slotilay 53 T i Uy e e ol Sl 5 i slas il 1 45 Jlr 100
b e yay b Lad cpl jo Cudidge 5 Wy sl lnl Jbais laolSil s S Lgy e (pl jo o) ol
A g leesly |y il 2 elad,Sas, 5 digd Alan s glacs iy

ol loas g SV game g sl (O] lapicly 5 Jlazms Glacs 5l 5l oolinul plgieas Jluzs (I3l
Jolds 9,505, ol OFA VTV (hlea 5 0L cunl oads Jliuoms jae )0 (355 sbaplesle sl gauls
oSl 45 el ol e gloools ulo g asan bl Sl elaiz! cloaile, dacylucsy asle gloyl3
b, cloelKily 1o S o wald ) waz o mlie i g o lolsn (o yloly Ll oliblie b 5o ols
shaaile, § ooliial 5 55,5 ool 55 oyt s tle e Sliks s bans (i b b solal Jboa
b be) cul (MY VTV e g 0o S) Sl o3g 35 poiie (o slaculom g b jalg 0 5 ladslijg, wiile ol
IS gl 8, o 5 I s bloe b Ly s 9 o 4 Jlm s 5 Ll iogs e 45538 o
Syl 55 pomeis Fliwl Gedr g Sgaze Djse ay oKLl jo G ae byl (blieys Syl (gogume
S, 1y (placn Laolal (& p (Jle lp woboe L2l ol S g ol Stan] aile eloiz] gloases
i haies gl (el slo ! 5l eoliil 5 diadan (55 asli 36 Lo Jlad (pl Lol atiS' o piite Slilns
ooyl g aiadan Slids ol lolga [, bl ol s bosls Jodo ale Jluzms Sb b el 0,509, ladd acis
St 5 (55 ol o S (5L (slacah o 31 S (5150t 3] ile spie S slogeneS
iy 3 il ez 891 050a” e golazl slo il L Jbaia sloolSaly a Lyl 1o pbge ol (VEO Y- Y-
L Jeles wilgs o Jlumms 2Lk siloosky abioo 65t Comal wilazlye boh))s lo booanlis <o,
S5 olil Jbo g lul 4 g ol sgun |y B paal S i wax b pudlowl s uliEl ol lslen

1. Holt
2. Antczak

QY 0 Lo AV 0593 IFF you st 5 OIS po o ) 9 S y3 ko lalllno doliliad



RUL SRR Ny

FoVY () e g codlis) Wilools poss sl job as |y &low i slo gl dwa slo 6 ,5L8 ( Jluzm s 0,90 o
5 S5295 o)l gcnS lp plp sbocuo B g o)1y (S anie (S oy, b amlie )5 Jtuzms L)L A
(olotzl slaaile; 5 oSy 2SI Ol g slajgige daculucg wiile Jlumms laylnl wiS o ol 3 S5
Oyt gly o5agas a5l (pl (A Yo YY () Se §  Slonda) wilos )57 ).'ul...q] Oldbbs sl 1) Sledbl a4y g s
Cootl iiwd HLSG5L 5 e b pudiias Joles b s DT 0y 3 (5,98 @ledlbl JLis 4y a5 o3, Sleas
L glabasd g puias Jolss 86l clax! glaails, a5 Jl> o was 13 llolee Lasl o cepwas |y bag e
Soe S oSl (52,80l iailss s ) o Sage o ol b 08 on alyd 1, bl
S w.ﬁs‘)s JA[S )5.‘54.: U‘)"‘ JL».\.».Q (_gL&boliwL: )‘ 6)L.m.’ ) QS ol ‘_,;)Lm.:‘ 63).».: UMJU 9 wla.c 6)5Ld
Co g i 955 (Jliuzms bk oje> 10 saass slajbigel SgeS (YT Y YY () SKan 5 e S0)
Silaxlge T L olRil (pl a5 aiws ilge alosjl Jlo slacgsgame g 0ol

(Sl cod,b aile (Jg,0 ol 380 gy il Jhaie oRSL Gy Jlosws ob L piess (s3lwosly
Ok Ll s (sysld slacaluy asile Sy olal rizan 5 (Supae (Sobol 5 Slejle S s Gludl mlie
wlolis Gl pwy iy ool (FY YoV0 )8 5 con)) el 3558 WS slacaslaw ¢ oLl L3,
5 See) WS oo wal 2 1) Jlizms (obBL 339e sl lr s yee w5 (siluosly &lse (a2l slacad b
Sl i 05 wiile Sleojlu sl SwlS adeid Jold aiay cpl jo Jlizus ob 1L Glaal (VO T VY () Ken
asle Hlbbre slails b caslie loas @3l el Iolsa b Jolss (gl Jluous (slasd 5l 5 35e solatuwl wols Cu o
b 0 Gyl 5 CadE Sz i g ley 5o ez ade o b bl sleanl s o s, e Lgs 5 Slalidl
w3 oo a5 adgl by o Jlo I bl b puilonl g ol llea b 5 Sho 3 Lally) sbml g Jlzms sbaimeS
S8 SlacSlu ) 39 Sl (550 (aasd 39eS o 4 (! Jlais slaolRal jo Jluzms L)L &5
‘).>‘ r:L?Lm.:‘ 39N 9 od.»Sl).’ SHgo & ‘55.:);‘)“»‘ (5)")4""[")" U‘w 9 waqu5 L;‘)_\ 693 L;Lb)sj‘"" asle WLuo
Sl asle s bacs a3l i 35 103 Lol pas ploeadl 9508 (] (VFO V-V e (] )en 5 2595) 95 o0
ColB; g0 Sloe 05 (sl Jluoms laced b sl aules leelKal plaS sl onls el o Jlo slacolos g Jaue
B g g wilalils sogume ,.:b el ool ol o Jluoms oL slacedled s, caigd dieo y
Wloo,S sl leedlad cpl sidu il o)l 0 o puilowl g oyl lolen oI55 59 23 o 1, (SYI5w

soebed Wb (o p Stz Joou g (0559 0597 )0 (sdasie ()15 g (JEbs Slalllas daraghy didan j9e 50
5 Sl Jolse wozge Lol aloxl olpl (o)) Sogwlnd » Se b Jelse (V210 o Ses 5
s el ol 02355 (sl sl ol a5lyiose Jolse ol s S ol 1, e slasil
92l (VYY) () Ken g (goamme g osliiw] (Jlo molie o e g b puilo] Gdo aie) 10 05940 ¢ 359 0
0 g ol e Conmtl o S ] g 2SI 555 sl S 3 5o s 525 ésk sl
b Slp Wy oazlr nl 2 aST Slojle Saa b 5 Sl (55, LaadS (s yslid slacS ey wnile
e oLl slol g (V- YF) 5 5 s 090 48,5 15 &, 58 Jlaza 3 Jlimed ol cslopins
ilwodly sl a8 o 3 plulis ) aass Sl mlie 5 Slojlos )55 cng slosysld aboz sl olnl G950
Sleas sl dnwgs 5 Sledbl s,5k3 36 (Y1) (L Ken 5 owlonS w518 3,05 Jbass ,o Jlosws b,LL

a9 O)Lo.{;'a Y 099 NF-¥F )9-’)-@(\:) 9 .}‘.3),0 A‘sﬁ:}})g S 90 Ollao aollad



ny w14 > GrolKil 55 Jluzmss (2L,5L 6 75 )54 e Jloxd

55 Jlems Gl Capae sgue sl &5 adls Slojle (R By Sladl mlie 4 iy 1) (5555 (2,8
W0y gwyp s Olnl 5o See S (G555 (P8 Sleas S5 Jelge (V01 0) () Sen g (Slg el anie (59
Che R (V+VF) () Sen 5 (oo (P18 05 S Jlaie slaolSal ;5 (5,5l8 o oo Sgge 4 Wlgi 0 oS
bl ln a8 205wtz spaz Sleas (b 5 g8 S5l 5l e eslinul o) Slosle (Silz 5 55l
Jiezs 2bylk 2 Jtezms slp 13T (V4 VY) Sen 5 (solad rizmod ool (dlprans Jbaia o Jlioms
Sl lagbsy sgme 5o Jluzms (28T 5 (hjgal Coonl satms (Lis 45 W0,S cwyp 1) (o)) laolig )
5l edasa Giias 5 alivelye sl Jlemes Lk ol cadyl (VYY) Kee 5 5ol S o Mallie o o
Slml gl Jlazms J925 Syl (VYY) e 5 7 bl sl aiols (Lai 1) ollolga b Jolas 5 DT lics 325k
S S pead slp Jlams laosls 5l oslitul pgil 5 g WS (wyn 1) (059 Slaollal j3 (LB, Cue
s 0% et sl 1, o] solal slas IS 5 Sl Uy SLI (VY1) Tojam 58,5 05 Syl
(V¥ ohen 5 TselsS aims hals | Gllos slaajo wiilys co Jluzms slags 5l 45 ols lid 50,5 Jolos
9 Sl Blpes 3 ()59 Slp 45 WS At p 1) Sl yE g 6, X8)5 s Sy Y o933l 3]
Casi o |y Jams byl olbls )l (& (V- YY) hKan 58,5005 WS a8 iz olblie wis 4 il oo
ol by (5lolg aislyy o Jluzms diedan slapoeS aS wisle Las 9 W60, oy ol e b S Lelsas
Sannl 2508 Jelowi 1) %y 0l g w5 Glag S e p s )ik o8B (VYY) 5nls5 i
a5 oy ISl Sz il oy Blis (YA Las 5 ¥ Ssil, cuils auST coaSTy Jliazs g
Oligass ol Medloy ollolsa aile s oyl 4 Slitws 4y 0B s Sb 1L a5 oS e e2l,8 1) sla)lil
2 sk sl ] anng 6ln 1) Gaiad)l slis 5 00,8 W | Jluzms o0 gloces $ 5 by

S (oo w2l (5559
6““5)’ selib 5 Jlasus GL’)‘)L’ ‘_g).:f)lfa\.g guowe: (':AL‘> Jd= o,y Ry W wlallas u.;‘ S99 b
28 9 éb.‘)‘ G M‘B 5“9.39.47 s.A.LC‘ L‘boli..ul.: L}"‘ ) L_‘;’L)‘)L’ L»;LQM[J)J o Oe.e‘,w.o é‘ol} Q)S'.'.ﬁ) L: u‘)al JL».\...Q
o9t Joo (Yo TY ()L an 5 (goerme) diiwn Saedsly Cuidge gl oY (ilosialion g pléol (gilucad b
ite oz Jeld (Vo TY o) 5an o 5008 oY o VY Lo, lSem 5 gaame dile) (6,55 bl 51 a8 50 Ligls ol
ol 5l e b olayl Sy a5 el (Lol 5 s oS8l 5 oo peal, da Ll 5 ailge wiod,ls 5 Solel) Lol
ol gy i 35 o a5 ] o o ol 5 Js b 6550 2 g el o 4 o
WS> g Cowl Julse ax j..usbupu olnl Jbae glad > seolil jo Jluous Sbylb 68 e s a5 cul
Coio s oaglis culd, 5 Jlo slacusgame «eiS golazdl ol 4 azgi b .o,S oolel g Julow |, )T lsi oo

. Kramer

. Strobel

. Hamza

. Cuomo

. Shankar

. Purwanto
. Rathonyi

NN AW =

QY 0 Lo AV 0593 IFF you st 5 OIS po o ) 9 S y3 ko lalllno doliliad



RULS P Ny

@y & Wliiee Lol m Lalyy 09,5 wiepllai 5 Glejle Sip b Sldl 55,08 masd (5,5l slecs oy
‘smbjf )‘L> uo)f), Bud L:)»al> (J"‘QS)" s‘_,uLw‘ U"‘ A.«.S&JLDO[X»)L’ U”‘ O)Sl.o.c- S99 JLA-\.Z’A) (5""’)‘)1"
Al bl Gl Jbass o Jlosus o1k axwgs sl des sla Kl &3] 4 ;9530

sy min
3 SN
i)
Lol Jgas
Saly
g SIS
e
TSl P
slasly , E“‘
[y PRV
N
PYLE- T Loty
slasdy g i
Al g Aaine
e !
Lol S

300 bl | Vg W =5 ol sbajely
p s .M&u S sl Sl
SR A
Lot ey

(SO g ygomw YoV ()8od g (595 VoY ()0 g H,LGLL Y VY ()50 g (guomo) sidg Ry (ogtio Juoo ) S
(Ye¥) o)) o2 g yol )5 <Y Ve

Figure 1- Conceptual Research Model (Mohammadi et al., 2023; Shankar et al., 2022; Kokabi et al.,
2020; Seymour & Blakey, 2020; Kramer et al., 2021)

SR H )
U595 3l Geizs Joe a3l sl 09 (ol oo (1l g by, Bl 1y 608 «Ban s 5l ragh ol
doal> o solaiul (PLS—SEM) i Slupe Plas o S5y, b g tele aVolae gilu e 5 gm0 Buiod
bye 50 g paass Juo 4y a8 09 Jhass 5 (3559 2byl5k oje> 58 saicelo 5 o5T ol 8l Jels ey (sl
Ol g Q‘ﬂ\.\.n Jboia u;;l'""“" sleas glacl ‘Qlﬁl Jbaa wa_\é Olwlis )5 o Q‘ﬁ..\.o a8 ol
2 gaass Guils Jds a0l 3l epl. o8558 ob,lk ojsm 5o Jled Glaasie rizes 5 Jhase 55 S sleeKil
sl 1y Jazms bl 655,54 o)l pime Sledlol &il)l SUlgy (Jbhais 1o dos a0 9 o85,9 Co s
Sidgh b o) Ked a4y pol> a5 ol ploxl (6ol 3l (s 5l (6 S iges 9 990 (Slagew 9 Wiedad g9 5l (6 S Uged Lo,
LY YoV e g pe) ol oolatul pl oo oacls 5| PLS-SEM 5 diges px> Blas s gl 09
S8 sl ol e 55 D iy o B s ey et i el 45 g3y smpte Jie & 475
YV olaws ol 5l as ol cdl,o aslicn n YYY wolpiyo ol mujer 508 Y o baaslican y (lidl o &d0
Slasl olwly a5 09y (laslitn yy imgh Il ol solatuwl Judow gl g al ools el JolS & )jg0 4y dnliiow

QY 0l Y 0590 NF+F jg1 poei 9 010 po ¢ )59 St o lalllao doliliad



"o w14 > GrolKil 55 Jluzmss (2L,5L 6 75 )54 e Jloxd

).A|)5‘Y~Y~ ‘L;)la5)w‘v’v’ ‘U‘)MfLS‘S?S‘Y’YY su‘)&o.as)livl.m‘v’vv su‘)&wjéu\w)éjlcu
(455 10) byl g Solol gy ol Jlate Jlaz 50 Jlone OF Julds aslidin y i (>l (Vo VY o), San
ohbicals | i cuwn Ll s aslidu y ( gleime 2y, dnl 6lp wad wulass (ol Jlews=Y b oS lews=))
bl 8 ol goleiig Sl Jlael 5l gy 5 28,5 18 ((od)y9 2ylik Glaasiie 5 (25555 S e w5l
$ly 28 2l IVl i CR) (oS5 bl 5 (o3l o Ty IV 1 i) £los,S ST oyl 5l aeliiins
(VbS5 bl 5 #lin,S T 51 ool b bl OO 3 Ll PLS-SEM s 45 Uorlyo oot Jolow
—Jj)jé)lﬁ_gob‘;b&b) w)ﬁ(v «(+ 1O )‘)MAVE) owcb.?r.w‘ u‘"‘"l")‘ﬁ u,».i:la.o)la.sml.abio.m &‘9) ey
Lg ol 6L®JM ‘5‘)9 0oy WL\A J..Jb L SmartPLS )‘)5‘(’)’ (~/~& )‘ Jouo.f 6)‘;)]..\.&40 )‘J.O.o) ‘5» uyc)T ka.:).‘o
53l 31 osliasl b (g Lo (gla Ll (¥ e VE oyl Sad 5 yu2) s Rl Lo i (glmosls g it las sl pris

A.u)y (RZ) oMoé‘dwﬁJ wb)ls E e w‘ra um{b‘ ¢ w‘ra “: u}A)T J.al.u d)La—l tSL”uj"’)T W)

ool diged (T aimogunly b Lo o Sledbl imy (lidionss o Shg) doliny Jol Gide ml v azgi L

D9 oo (e GiSu (ol 50 a0

SRy diged (ISlblures b She drog -) Jyux
Table 1- Description of the demographic characteristics of the research sample
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Table 2- Evaluation of reliability, convergent validity and factor loading of the research
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Table 3- Divergent validity of research dimensions with the Fornell & Larcker matrix method

Sla! \ Y Y f o 4 \s A q 1. )] D) SRR ) (R | S I N 14
5 e oyl g Solo
D |
Managerial &

Executive Readiness

PREREC X RENEN N NN

P 053 073

Infrastructure &
Systems Readiness
PSEICI TN R
«S)L:-é)
Individual &
Behavioral Readiness

5 shwe o)l g Sobil

Sl

0.29 0.52 0.79

0.31 0.45 0.36 0.75
Environmental &

Contextual Readiness

snse g illr 5 alse
<2l 037 0ss 020 057 9

Managerial &
Executive Barriers

9 DUl sla Ay 5 alse
039 029 044 0.69
Infrastructure &
Systems Barriers
5608 slaillr 5 &lse

S 0001 4036 AR M3l O |0 408

0.8 08

.. 9 2
Individual & 8
Behavioral Barriers
5 ez otz 5 @ilge

Slas; 05 05 07 07

0.44 0.59 0.48 0.63
Environmental &
Contextual Barriers
sl (Sal, 5 oo .al,

@bl Gins 040 053 059 02 05 05 05 05 07
Managerial &
Executive Strategies
s, Kal) 5 oo pal,
o 9 DU 036 028 0.43 0.67 05 05 03 04 07 07
Infrastructure &

Systems Strategies

69,8 sla Kal, g ool
22 SWR)0R]) 9 o el 0.48 0.63 0.63 049 06 02 05 05 06 08 08

d)l;-é) 9

QY 0 Lo AV 0593 IFF you st 5 OIS po o ) 9 S y3 ko lalllno doliliad



oo g gowxo

Yy

FN-Jrgd om e ey b Ghagy bl 1519 (29, -Y Jgux

Table 3- Divergent validity of research dimensions with the Fornell & Larcker matrix method
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Figure 2- Structural model of research
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Table 5- Results of Friedman's test for prioritizing digital marketing perspectives
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