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ABSTRACT

1. INTRODUCTION

Brands are among the key intangible assets of a company. They
significantly affect a company's competitive advantage and revenue.
Moreover, strong brands are powerful and can influence countries'
economies (Kucharska, 2020). The positive reputation of a company
and the loyalty to the brand that cultivates can be the main
advantages. Researchers state that a positive reputation indicates a
low level of risk and stimulates purchase decisions and emphasize
that trust reduces uncertainty and risk (Barfi et al., 2019); Therefore, it
can cause customers to prefer some brands over other brands. The
need for knowledge sharing in the organization and its positive effects
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is another topic that has recently been emphasized by many
academics and researchers. Knowledge sharing in the organization
leads to the improvement of job performance and organizational
success, access of inexperienced or newly hired employees to
intellectual resources and knowledge related to their jobs, better
performance, improving the effectiveness and efficiency of
employees (Swanson et al., 2020). Brands try to create emotional
bonds with consumers in order to survive, so the increasing focus on
corporate social responsibility is another matter that has become
more important than ever. In order to differentiate their products or
services from competitors, companies try to establish an emotional
bond with their consumers. Such goals can be achieved through
investment in social responsibility initiatives (Glines et al.,, 2019).
Organizations have realized that knowledge management is very
important to maintain the ability to innovate and compete in work
environments (Silvianita & Pradana, 2022). Various researchers have
confirmed that corporate social responsibility has a direct positive
effect on innovation, and companies that implement socially
responsible strategies are more likely to innovate (Castilla-Polo et al.,
2017).

As one of the most important service sectors, the banking industry
has played a very vital role in the economic development of Iran and
is the main source of financing plans and development of companies.
Knowledge sharing, corporate social responsibility, innovative
practices, brand digital reputation and brand preference are not only
important factors in the success and measuring the brand strength of
banks, but they are closely related to each other and support each
other. Hence, investigating the mechanism of their relationships that
change the way companies do business is worth exploring more
deeply. Therefore, conducting studies like the present research can
play an important role in theoretical development and guidance of
managers and employees in the service sector, especially in the
banking industry.

2. MATRIALS AND METHODS
This research is applied in terms of purpose and descriptive in terms
of implementation method and quantitative (survey) in terms of data



collection method specifically based on structural equation method
using Smart PLS software. The statistical population of the present
study includes the employees of a number of public and private banks
in Ardabil, including Keshavarzi, Melli, Maskan, Sepeh, Mellat,
Saderat, Pasargad and Shahr banks. Using the stratified sampling
method and the Cochran's formula, 384 people were selected as the
sample volume and questionnaire was used as the most important
data collection tool in field research. In order to measure the fit of the
measurement model, construct reliability, divergent validity and
convergent validity were used.

3. RESULTS AND DISCUSSION

According to the t-values in the research findings which are greater
than 1.96 at the 95% confidence level, it is clear that all relationships
(between knowledge sharing and brand digital reputation, corporate
social responsibility and brand digital reputation, knowledge sharing
and innovative practices, corporate social responsibility and
innovative practices, innovative practices and brand digital
reputation, brand digital reputation and brand preference) are
confirmed. Sobel test was also used to measure the mediating role of
innovative practices. According to the value of the calculated Z
statistic, which is greater than 1.96 at the 95% confidence level, the
mediating effect of the variable is confirmed in both hypotheses and
show that innovative practices play a mediating role between
knowledge sharing and brand digital reputation, as well as between
corporate social responsibility and brand digital reputation.

4. CONCLUSION

The present research can make an important contribution to the
theoretical development and guidance of employees in the fields of
services and banking industry. Based on the findings, managers are
suggested to engage their customers in social networking sites and
increase the brand and its public reputation. Managers should engage
customers in online business information sharing activities and
manage brands. Administrators should take precautions to monitor
comments and establish an internal rapid response mechanism to



deal with all types of inappropriate content. Also, when companies
introduce a new product or service, managers should engage
customers through high levels of social interactions on social
networking sites. Company managers should also develop strategies
to create an environment where research and development teams
and marketing teams interact with each other with the overall goal of
increasing brand reputation in the market. In addition, it should be
emphasized to create a facilitating environment for tacit knowledge
sharing along with explicit knowledge sharing in the company. Finally,
although firms exhibit a certain level of innovation, managers should
articulate these practices in relation to corporate social responsibility
to improve their company's employee and customer satisfaction,
potentially leading to improved image, brand reputation, and
profitability.

Keywords: Knowledge Sharing, Corporate Social Responsibility,
Innovative Practices, Brand Digital Reputation, Brand Preference.
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Brand reputation is a fundamental factor that influences the decision-making
process of consumers in purchasing a product or service from a company and
provides an effective tool to visualize any company as a valuable entity.
Therefore, it is very important to study the factors influencing the formation
of brand digital reputation. The purpose of this study was investigating the
effect of knowledge sharing and corporate social responsibility on brand
digital reputation and brand preference where in mediating role of
Innovative practices was also examined. This research was applied in terms of
purpose and descriptive in terms of implementation method. The statistical
population of the present study is the employees of a number of public and
private banks in Ardabil city (Keshavarzi, Melli, Maskan, Sepeh, Mellat,
Saderat, Pasargad and Shahr banks) and using the stratified sampling method
and the Cochran's formula, 384 people were selected as the sample volume.
The required data were collected by a questionnaire and analyzed based on
structural equation modeling method using SPSS and Smart PLS software.
Based on the results of the study, the positive effect of knowledge sharing
and corporate social responsibility on the brand digital reputation was
confirmed. Also, brand digital reputation has a positive effect on brand
preference. At the same time, the mediating role of innovative practices in
the relationship between knowledge sharing and the corporate social
responsibility on brand digital reputation was confirmed.
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