Research Paper

Journal of Brand Management Alzahra University
Vol 12, Issue 2 Date of Received: 21 September 2024
Summer 2025 Date of Acceptance: 21 May 2025
Page: 225 - 260 Website: http://bmr.alzahra.ac.ir

Brand Personality and Self-Congruity in
Intergenerational Heterogeneity based on the Sense
of Nostalgia of Z and Y Generation Consumers

Meisam Farzaneh Bajestanil, Kambiz Heidarzadeh Hanzaee*> Ahmad
Rahchamani“", Mohsen Khonsiavash®

ABSTRACT

1. INTRODUCTION

Since consumers change based on age and brands over time,
therefore, examining the role of brand personality, the role of
generation, and the nostalgic feeling of the brand can provide
appropriate knowledge in the field of marketing management. This
issue has been investigated in a limited way in the background of the
research, and due to its psychological and sociological characteristics,
it has the necessary basis for further research and study. Therefore,
one of the basic gaps in the field of research is the lack of a
comprehensive examination of the role of generations of consumers
and the nostalgic status of brands in the relationship between brand
personality, brand compatibility with consumers, and consumer
behaviors, which is considered in this research based on the research
gap. In fact, despite the intensification in the competition between
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brands, it is still not clear to what extent the age characteristics of
consumers (Generation Y and Z) and the emotional characteristics of
brands (nostalgia and non-nostalgia) differentiate the behavior of
consumers based on the personality of brands. Therefore, based on
the theory of psychological ownership of the brand and the theory of
self-congruity, the current research seeks to discover new insights
about the effects of different brand personalities on consumer
preferences and investigate the moderating roles of the consumer
generation and the nostalgic characteristic of the brand, through
compatibility or matching with the brand. The present research has
been conducted in the field of food products, and its purpose is to
contribute to a more comprehensive understanding of the effect of
brand personality on consumer behavior, which includes
communicational congruence, functional congruence, brand loyalty,
and customer engagement with the brand based on brand and
consumer characteristics.

2. MATTERIALS AND METHODS

This research aims to investigate the relationship between brand
personality and perceived compatibility and its consequences based
on the two characteristics of the consumer generation and the
feeling of nostalgia about the brand, using a scenario-based
experimental method. In this regard, we focused on the statistical
population of students and stratified sampling, and in determining
the sample size based on the background of the experimental study,
70 samples were selected for each scenario, and a total of 280
samples. The research questionnaire was adapted from the
theoretical background, and together with the textual and visual
scenario, it measured the research variables.

3. RESULTS AND DISCUSSION

The research was done with 2 operational factorial design
(generation: Z and Y) in 2 (brand: nostalgia and non-nostalgia) and
data was analyzed by regression analysis and two-way analysis of
variance and the results of regression analysis showed that the
dimensions of brand personality (five dimensions suggested by Aker)
have a positive and significant effect on brand-consumer compatibility,



including communication and functional compatibility, as well as
communication and functional compatibility on brand loyalty and
engagement. Based on the results of variance analysis, the role of
consumer generation is not significant (except for brand loyalty), but
the role of nostalgia or non-nostalgia of the brand has been
supported. The interactive effect of generation and brand nostalgia
was also not supported.

4. CONCLUSION

Compatibility between brand personality and consumer personality
leads to a more positive attitude towards the brand, more brand
attachments and increased purchase intention. Therefore, brands
can strengthen their relationship with various stakeholders by
shaping brand personality to develop successful strategies. A
company's brand is one of its most valuable assets. A brand's
symbolic meanings act as an important source of brand equity and
consumer communication. Brand personality also adds an important
perspective to the symbolic value of brands. Communicational
congruence and perceived functional congruence of the brand
determine brand loyalty and engagement. This study aims to
investigate the effect of brand personality on brand communication
and functional compatibility by using self-congruity theory and the
effect of brand communication and functional compatibility on
brand loyalty and engagement, considering the role of consumers'
generation and the state of feeling towards the brand, by using an
experimental method.

Keywords: Brand Nostalgia, Consumer Generation, Communication
Compatibility, Functional Compatibility, Brand Engagement, Brand

Loyalty.
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Abstract

Brand personality acts as an effective tool for differentiation against
competitors, which results from imbuing brands with human-like characteristics
by consumers. The results of this research can highlight the importance of
creating a brand personality that has positive dimensions consumers’ mind.
This research aims to investigate the relationship between brand personality
and perceived compatibility and its consequences based on the two
characteristics of the consumer generation and the feeling of nostalgia about
the brand using a scenario-based experimental method. In this regard, we
focused on the statistical population of students and stratified sampling, and in
determining the sample size based on the background of the experimental
study, 70 samples were selected for each scenario and the total samples were
280. The research questionnaire was adapted from the theoretical background
with the textual and visual scenario, it measured the studied variables. The
research was conducted with an operational 2(y and z generation) in 2(brand:
nostalgia and non-nostalgia) factorial design and the data was analyzed by
regression analysis and a two-way analysis of variance, the results of regression
analysis showed that the dimensions of brand personality (five dimensions
suggested by Aker) have a positive and significant effect on brand-consumer
compatibility, including communication and functional compatibility, as well as
communication and functional compatibility on brand loyalty and engagement.
Based on the results of variance analysis, the role of consumer generation is not
significant (with the exception of brand loyalty), but the role of brand nostalgia
or non-nostalgia has been supported. Focusing on brand personality, this
research has addressed acute marketing communication and, in turn, has
enriched the resources for further studies and provided the path for the
development of marketing knowledge.
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