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ABSTRACT

1. INTRODUCTION

The advent of modern technologies, particularly the rise of the
internet and social media platforms, has fundamentally transformed
various facets of human life, including communication, commerce,
and social influence. Traditional reference groups, such as religious
scholars or public orators, have evolved into contemporary
influencers—individuals who wield significant influence over their
audiences through social media. These influencers, often referred to
as thought and opinion leaders in the digital realm, have the power
to shape consumer behavior and guide decision-making processes.
As brand ambassadors and promoters, influencers play a pivotal role
in modern marketing strategies, particularly in influencer marketing,
which has become a cornerstone of many corporate campaigns. The
growth and sustainability of media, including social media platforms,
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depend on respecting the rights of stakeholders, including brand
owners and influencers. This mutual responsibility is critical, as
influencers must fulfill their obligati ons toward companies and
brands, while brand owners must reciprocate by upholding their
duties toward influencers. The present research focuses on this
critical interplay, aiming to identify and explore the mutual ethical
responsibilities of brand owners and influencers, emphasizing their
roles as key stakeholders in the influencer marketing ecosystem.
The significance of influencer marketing lies in its ability to leverage
the trust and credibility that influencers have cultivated with their
followers. As noted in the literature, influencers are perceived as
authentic and relatable figures, often more trusted than traditional
celebrities or corporate advertisements. This trust translates into
their ability to influence purchasing decisions, making them strategic
assets for brands. However, the collaboration between influencers
and brands is not without challenges. Legal, ethical, and professional
issues often arise, including concerns about transparency,
authenticity, and mutual accountability. The ethical dimension of
these relationships is particularly crucial, as unethical behavior can
damage brand reputation, erode consumer trust, and disrupt the
parasocial relationships between influencers and their followers.
This research seeks to address the question: What are the ethical
responsibilities and obligations of influencers toward brand owners
and companies, and vice versa? By examining these mutual
responsibilities, the study aims to provide practical insights for
companies, influencers, and other stakeholders in the influencer
marketing landscape.



2. MATERIALS AND METHODS

The method of conducting the research in terms of qualitative
approach; functional in purpose; Based on the research method,
theme analysis was used, and after conducting semi-structured
interviews with 12 experts who were selected by purposive
sampling in the field of the subject under discussion, for the final
analysis, MAXQDA2020 software was used.

3. RESULTS AND DISCUSSION

Business ethics from the point of view of companies and
organizations is responsibility towards all elements of the internal
and external environment. But in a special way and for the present
research, only one of the beneficiaries, i.e. the influencers and
influential people and the executors of brand promotion and
promotion, was brought up and investigated, and it was brought up
in the form of the rights and duties of this model person and the
intellectual leader of the society; Of course, in the present research,
both the rights of influencers were discussed and the duties and
tasks they have in front of the owners of the company and the main
brand were examined. In general, it can be concluded that just as
ethical business is based on ethical competitiveness, ethical
customer orientation, it is also based on ethical interaction with
stakeholders. The concept of mutual rights of brand owners and
influencers was summarized in six overarching themes. By
separating the key phrases and considering the repetition of the
phrases and the purpose of the research, 38 basic themes were
identified, and by summing up the overt and hidden concepts,
central themes and finally the number of six overarching themes
including: preservation of human dignity, transparency of
information and openness of expectations, effort Attracting trust
(the ability to trust the influencer), the professional honor of the
influencer, the professional commitment of the influencer, and the
production of content suitable for the brand image were
determined.



4. CONCLUSION

This research provides a comprehensive framework for
understanding the mutual ethical responsibilities of brand owners
and influencers. The identification of 38 basic themes, 12 organizing
themes, and 6 comprehensive themes underscores the complexity
of these relationships and the importance of ethical conduct in
influencer marketing. By emphasizing themes such as transparency,
trust, and professional commitment, the study highlights the need
for both parties to act responsibly to maintain credibility and foster
successful partnerships. The findings are particularly relevant for
companies seeking to leverage influencer marketing, as they provide
guidance on selecting suitable influencers and establishing ethical
collaboration frameworks. Future research could explore these
dynamics in specific industries or adopt comparative approaches to
examine cross-cultural differences in influencer-brand relationships.

Keywords: Influencer Marketing, Brand, Influencer, Ethical
Responsibility, Thematic Analysis.
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