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Abstract

Objective: Statistical data indicate an increase in the social harm of violence in the form of conflict, especially among youth. Youth are the
social capital of the country, and one way to reduce social harm is trust and refer to municipal social services. While research has identified
the decline in youth trust as one of the social issues of Iranian youth, the aim of this study is to present a strategy to enhance youth trust in
Tabriz Municipality's social services using a social marketing approach.

Method: The research was conducted as a mixed-method (qualitative-qualitative) research in two stages. In the first stage, the qualitative
systematic review method was used, and in the second stage, the Glaser grounded theory method was used, and the Thematic analysis method
was used to analyze the data in both stages. The statistical population in the first stage includes all articles published on trust in the
municipality in the last 20 years, and in the second stage includes the youth of Tabriz, experts in Tabriz Municipality, and theoretical experts.
In the second stage, the theoretical sampling method was used, and data was collected through Unstructured interview with 17 people, and
the criterion was the achievement of theoretical saturation. The validity and reliability of the research findings were determined through four
Lincoln and Guba criteria.

Findings :In the first stage, seven trust factors were identified as trust factors related to the trustee, such as the level of scientific expertise
and ethical competence of the employees, the institution's public relations performance, the extent to which the platform for citizen
participation is provided, the type of services and how they are provided, the committed and effective performance of the institution, the
programs developed by the institution, and the extent of the institution's transparency and accountability. In the second stage, a promotion
strategy with influencer marketing on Instagram was extracted to strengthen youth trust.

Conclusion: Trust is a type of attitude that is formed based on youth information and beliefs. If an institution employs an appropriate strategy
for each of the trust factors, but the institution's public relations department fails to provide appropriate information and awareness, it cannot
enhance trust among the audience. An organization's public relations can have more effective advertising and broader access to its target
audience when it first segments the audience based on age and then selects the appropriate advertising method by recognizing the
characteristics of each segment. Youth have generational differences and different consumption behavior than previous generations, and this
should be taken into account in the institution's chosen strategy. Using the cooperation of influencers on youth as an intermediary to convey
the message, choosing an appropriate and popular channel for youth to communicate and convey the message, and focusing on the content
form of the message presentation can be useful in providing better information and changing youth's beliefs in order to change their attitudes
and strengthen their trust in social institutions and services.
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