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Abstract

With the expansion of social media, influencers have increased their influence on purchasing decisions. As
new thought leaders, they significantly shape consumers' attitudes and behaviors. Despite the importance of
this topic, studies that examine influencers on their followers' purchasing behavior are still limited. The
present study examines the effect of imitating social media to purchase products through the mediation
methods of social comparison, materialism, and fear of missing out. This study is an applied research in terms
of orientation, deductive-hypothetical research in terms of strategy, and correlational research in terms of
strategy. To collect data, questionnaires were designed and distributed among 204 social media users. Then,
structural equation modeling and SmartPLS software are used to examine the effect of between-variables. The
results of the study show that influencers on social media have an effect on social comparison and
materialism, and this effect is on the intention to purchase products. Research studies also show a significant
role for fear of missing out on buying from social media influencers. The results of this research study are
conducted in the scientific literature and online marketing strategies in marketing management and
advertising. The extension provides practical insights for influencers.
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