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Abstract

Objective: This study examines the individual, organizational, and environmental antecedents of brand anxiety. While negative
emotions toward brands have often been overlooked or reduced to concepts such as dissatisfaction, this research aims to identify the
factors contributing to brand anxiety. Given the importance of customer retention and brand loyalty, understanding these factors can
help develop effective strategies for brand management.

Method: This research is applied in nature and follows an exploratory, qualitative approach using thematic analysis. Data were
collected through semi-structured interviews with 18 marketing and branding experts, as well as consumers who have experienced
brand anxiety. A purposive sampling method was used, and the data were analyzed through a three-stage coding process.

Findings: Based on the extracted codes from the interviews, the study identified 3 overarching themes, 15 organizing themes, and 79
basic themes influencing brand anxiety.

Conclusion: The findings indicate that brand anxiety is driven by three main categories of factors: individual, environmental, and
organizational. Individual factors include negative customer experiences, personality traits, individual economic conditions, and the
decision-making process. Environmental factors encompass economic, competitive, social and cultural, legal and political,
technological, and environmental influences, along with issues related to distribution and brand image. Organizational factors involve
weak management, ineffective internal communication, and a lack of transparency in organizational processes.
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