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Abstract

Background and Obijective: Nowadays, the use of social media has widely replaced traditional media, and many
consumers use these media as a source of information about goods, services, and brands. The aim of the present study is
to investigate the effect of social media brand engagement on brand equity by considering the moderating variable of trust
and their impact on brand performance among customers of Bank Melli in Tehran Province.

Research Method: The method of this study is applied in terms of purpose, descriptive-survey in terms of content, and
correlation in terms of implementation. In this regard, 385 customers of Bank Melli Iran answered the questionnaire
questions based on the multi-stage cluster sampling method.

Findings: The results of the study showed that all the factors of identity, information availability, entertainment,
personalized advertising, and brand affiliation have a positive and significant effect on social media brand engagement.
The results also showed that social media brand engagement has a positive and significant effect on brand equity and brand
equity on brand performance. Finally, the results showed that the trust variable has a moderating role in the relationship
between social media brand engagement and brand equity.

Conclusion: In order to improve the brand performance of Bank Melli Iran, it is of great importance to engage customers
through social media and increase their trust in order to influence brand engagement and brand equity.
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