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Abstract

Purpose: The primary aim of this study is to propose a framework for implementing geomarketing in service companies.
By identifying the antecedents, indicators, and outcomes of geomarketing implementation, this research secks to offer a
practical framework for leveraging spatial data in service marketing strategies.

Methodology: This is an applied study conducted using a qualitative approach. Data were collected through semi-
structured interviews with 13 experts, including academics in marketing and spatial sciences as well as managers of service
companies. The data were analyzed using inductive content analysis with the aid of MAXQDA software (version 2020).

Findings: The research identified five categories of antecedents: customer-related, location-related, market-related,
regulatory, and infrastructural factors. Furthermore, two main dimensions of geomarketing implementation were
determined: spatial and marketing dimensions. The outcomes of this approach were categorized into three groups:
enhancement of customer-centric performance, optimal site selection, and improved urban resource management.

Originality/Value: Focusing on geomarketing in setvice companies, this study offers a practical framework that helps
such businesses utilize spatial data to deliver services more effectively and tailored to local customer needs. This approach
enhances customer experience, improves location accuracy, reduces operational costs, and boosts the effectiveness of
marketing campaigns. Additionally, geomarketing provides a platform for meaningful engagement with local
communities and enables companies to ac-tively contribute to sustainable urban development.
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Figure 1- Categorization of themes in content analysis [56].
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Table 1- Agreement coefficients.
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Table 2- Demographic characteristics.
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Table 3- Antecedents of geomarketing implementation in service companies.
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Table 3- Continued.
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Table 4- Geomarketing indicators in service companies.
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Table 5- Outcomes of geomarketing implementation in service companies.
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Figure 2- Implementation model of geomarketing in service companies.
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