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Abstract

Digital branding has become increasingly essential in the current
digital era, significantly impacting corporate advancement. The
tourism industry must also adhere to this principle. Therefore, the
primary aim of this study is to develop a model for digital branding
within the metaverse, with a specific focus on the tourism sector. This
research is applied in nature and employs qualitative methods. We
collect data through interviews with experts and ensure that the
reliability of the findings is deemed acceptable. During the data
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collection phase, we developed a semi-structured interview
framework based on the literature review and conducted interviews
with managers in the tourism sector and metaverse specialists.
Moreover, we selected the experts using a purposive snowball
sampling method. For data analysis, we employed grounded theory,
utilising the assistance of MAXQDA software. Based on the codes
derived from the interviews, and after achieving theoretical saturation
with 15 experts, we extracted 113 subcategories, 19 categories, and
five themes. The results indicate that interactions between physical
and virtual environments, creating positive user experiences, users
(audiences in the metaverse), a suitable and trained workforce, as well
as both virtual and physical environments, are identified as causal
conditions. Branding within the metaverse, target markets, and
infrastructure of tourism destinations are considered contextual
conditions. Intervening conditions include influencers, aspects related
to digital branding, elements of customer experience management,
and appropriate content. The resulting strategies encompass pre-trip,
in-trip, and post-trip factors. Furthermore, outcomes include brand
elements, individual factors (such as tourists), and destination-related
factors.

Keywords: Metaverse, Digital Branding, Tourism, Qualitative
Analysis, Tourism in the Metaverse, Branding in the Metaverse.

1. Introduction

The tourism industry is one of the fastest-growing global sectors,
making a significan contribution to economic and cultural
development. Despite rich historical and ecological attractions,
countries like Iran have struggled to fully capitalize on their tourism
potential, partly due to inadequate marketing and branding strategies.
Digital branding has emerged as a vital tool in the digital era, enabling
businesses to boost visibility and foster customer engagement through
social media and other digital platforms. The metaverse, as an
immersive virtual environment that integrates multiple advanced
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technologies, offers novel opportunities for tourism branding by
enabling interactive and engaging experiences that blend physical and
virtual realities. Generations Z and Alpha, familiar with digital and
virtual environments, represent a key target audience for metaverse-
based tourism branding. However, there is a lack of comprehensive
models addressing digital branding in the metaverse for tourism. This
study aims to fill this gap by designing a model that identifies the
factors, strategies, and outcomes of digital branding in the metaverse,
providing insights for tourism marketers and destination managers.

2. Materials and Methods

The present study adopts an interpretive-constructivist paradigm and
employs a grounded theory methodology based on the approach of
Strauss and Corbin. The study population includes experts in tourism,
marketing, branding, IT, and metaverse technologies across Iran.
Fifteen experts with a master’s degree or higher and at least five years
of relevant experience were selected through purposive snowball
sampling. Data were collected through semi-structured interviews,
initially conducted in an open-ended format to explore broad
perspectives, and then refined with focused questions informed by a
literature review and ongoing analysis. Interviews were conducted
until theoretical saturation was reached. Data coding involved three
phases: open, axial, and selective, using MAXQDA software, which
yielded 113 subcategories grouped into 19 categories and five
overarching themes. To ensure validity, participants reviewed coding
results, and academic experts supervised the coding and
categorization process. The paradigm model of Strauss and Corbin
was used to classify findings into causal conditions, contextual
conditions, intervening conditions, strategies, and outcomes.

3. Discussion and Results

The analysis identified key causal conditions essential for digital
branding in the metaverse, including seamless interaction between
physical and virtual environments, the creation of positive user
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experiences, active metaverse users, and a competent, trained
workforce. Contextual conditions include the infrastructure of tourism
destinations, clearly defined target markets, and the metaverse
platform itself as a branding environment. Intervening conditions,
such as influencer marketing, digital branding elements, customer
experience management, and high-quality content, have a significant
impact on branding success. Strategies were divided into three phases:
pre-trip (virtual tours and information dissemination), in-trip
(interactive experiences and gamification), and post-trip (loyalty
programs and user-generated content). Outcomes include enhanced
brand elements, improved tourist perceptions, and strengthened
destination appeal. These findings align with previous studies that
highlight the importance of immersive technologies, such as VR and
AR, in enhancing tourist experiences and brand engagement. The
model highlights the importance of integrating digital and physical
marketing efforts, as well as investing in skilled teams to manage
metaverse branding initiatives effectively.

4. Conclusions

This research presents a novel, integrative model for digital branding
in the metaverse, tailored to the tourism industry, that emphasizes the
dynamic interplay between technology, user experience, and strategic
marketing. The model emphasizes that successful branding
necessitates not only advanced digital infrastructure but also a trained
workforce and well-planned strategies through the tourist journey.
The metaverse presents tourism destinations with unique
opportunities to create immersive and engaging brand experiences that
can increase recognition, satisfaction, and loyalty among tourists,
particularly among younger generations who are familiar with digital
environments. This study offers a valuable theoretical and practical
framework for tourism marketers and destination managers seeking to
leverage metaverse technologies for a competitive advantage. Future
research should quantitatively validate the model and explore its
application across diverse cultural and geographic contexts.



oy Gl VBN 2o 5L s VERN NS il s b

x

AARAVARVA RN

eISSN:yfvs—aavx ISSN: yryy-vyas

G s 8y pde Sladlas
WYE-WY A Eed 50l VY ol Y Jl

tms.atu.ac.ir
DOI: 10.22054/tms.2025.83577.3017

w)jl?.o 39 J%é 6}&;.\5}3 Ju\o &l 41
(65500 F Caio tanlllan 3590)

(e 0aSils e 038 (Ul Syt 5T il .
Ol g o5 ply oKl €25 22

Ol 05 55 play oKl g o oaStils gt 058 Ll | ¥ oy psazs J
Ol 0L e ply oKl g e 038 2 te 5.8 s Skos s 015 39
Olnl Qg s ely ol g e 058315 (i te 05,5 sl 0L g g o3la
OJnS"

Cxino )15 WS 5 Cmto Sk s B S50 5 ol (65,0 Sl Sl a5 Jlows (giled
23 raslie 53 iz 3k e b bl Eag ot 1S (6 ot ol S ol 03 35 6 K05 S
bnasls ol (S Dl g 55 31 o g Bl 31 5 03 (63,8 ot a5 51 i ) ol (6,885 8 i
L;,U,)'i,\guuu@ﬂ@w,‘ﬁ‘u&@\J,;UL,GQT&@J@‘W‘5);@?‘;@#;?@1@;
255 Dy amlan oy shia Olaainta 5 (5 853 S o Ol it b 5 58 el il ded Lz i3 aniy
SPle 3 ESKaST L slnasls 4 i 5l mesls blont g4 1 (51 ik Dl el IS bt (6,8 0w gy L OS5
23N 0,200 b amlas (5 p L1 51 ey g bbalas Sl odel Szt (ST bl s o3lizel MAXQDA
Sl e 4 25 3l (S Slmn 5 (S35 e oy Ml a3 o OLES 5 A ) 3wl O ganian O 5 o i V4 el sie
(e Ll 5 Olsioa (K55 Lo 5 (Silome Jamn colys 25 gaT 5 nlio (IS o (o slie 53 OLbes) 017 7
& L ol WIS 3G tslins Jal 3 Ol iony 6 K00 8 duae sacsi 5 5 a3k st 5o S
Sl ST b 31 3 (sl 556 ¢ 5 alstlite Ll 5 O oty lin (6l e 5 (5 200 425 Sy e cJlims 55l
Aok & Ly e ol 5 (K3 8) (633 ol e Jol o o 8103 81 Dl stoy s Sl ke 505556 5 s

Las b 8 L s ladely Ol e

AJ)jL%)ééjLw.ﬂj‘w)}tA)JLgﬁjlﬁcﬁgwcdﬁﬁJ;cdtgu}Lg)'l.w.\ijcw)jtﬁ:uajb-&.s

Vm.dariniS5@pnu.ac.ir :J s edew 5 %


https://tms.atu.ac.ir/
https://tms.atu.ac.ir/article_18773.html?lang=fa
http://orcid.org/0009-0005-0041-9690
http://orcid.org/0009-0008-0353-002X
http://orcid.org/0000-0001-5838-7592
http://orcid.org/0000-0002-9068-632X

VEOE ol [ VY oles | ¥e b | K53 ,8 cy e lalllas | AY

VRV
G Ol L5 4 55 mbeo S e 5 2 S 5 5 (K Olsea s i 8 Caio
ST 55m s b Ol 58S S o Lol by 58T a5 (g3luasdl amuyi 3 Sl
il 55 ol &2 5 ST a3l (e 5 WIG B (Na b 5 ()b
aadlr ghyls Ol sl 53 63 sla ed 5 Gble . Al 35 se o K83 5 Cato 53 ol
s Lab 0Ll ) 5 g5 (gl g i Lol cdiman K3 8 Coldr 53 01515 sla il
bl eI 4 x5l 5 S ol Y o 5 el 51 LSS L Llekile 3L
e 3 S dlaly e 3 el 01885 8w bl ol OLalid (1 e
Sl L;ﬁi.s)f Leis (G3lwds 4L5J§.$:Jf Oladss o 5 oJ..':JC)]a.a r.:.:al.u
30 o:J:“f @U"T Lol e i s (g5l 5 (g g 31.(VFD O :\53(....:\3)
Jhows o954 568 Ll by .l amw g Jl= o slax=t sbaailu jloslaal s
(Purnomo et al., 2023) 555 oo 3 o ogr Sz > (S5lecls 5 ol

Slp sty JB b cdlaus Gty Ll (il gl oSS
El’han et al, ) g:,.w‘ J..:.Abj,w \AQT QJ..& o-Lib) st,?.wb u‘i‘ﬁ‘ &Jb )‘ L&b)\{jg_,.wf
JYal Olazs (Aghazadeh et al., 2022) was e 5 5 o lolid (¢ o slasilis
.l:_:.?jn‘_gl.a‘_;)jl;émJ&)Jb):ukbgd%zéhrﬂlﬂ45‘51\?)'1.,\;;56»
51l & (Taiminen, H. M., & Karjaluoto, 2015) b o (Al e sl
Jorgeetal.,) cul (g 5,00 bl ST Osls 5 Coda (g Jlaws (g5l
(2018

Pl 031530 IV 5 S S5 5 spte Sloj O (Jlims 05l s 5
lap il Sl eslizal L oS 5l 5 o 5lie 0 pblan (68 5k (O 4 e Olg
OJBJQ‘JJJKMLQ))AL}P)‘@V\ATJ}:-)MLSLGC_M&J&)\A&))T};);.k:-fg”)u)b
) sl bl ol Jlams 5 (S50 gladas 53 (anb sba U s e
Buhalis, Leung,) Sab 5 csli8 dal s 50 S5s slis p Jlows sbis s



M| 0K 5 @50 | (K58 canno sanlllan 5y 30) oyslin 55 Jliom s @ jladip Juke &1

xS Sl olazrl IS 5 Szl 5l e aslp oS5 ey ske (0 @l 2023
LS sll (55l sn gldd Ll 5 oo T a (S e plial 1) e slacs 5l I )bk
wilaen 4 o S (il anils (S5 L, bl 6Lin bl Izl s 534S
3537 m Oyl & b Oy 55 1) (S5lame Sl g2l

WT s 5 (Y1 5148 cladle Wge) Z s OB A8 o pme 57 o lwiT
b elods &5 55 oS 5 o8l 5 (S5lome Slo pa LY Ye 5 Yo NY gladle o W g2e)
WT s Jus .(SCholz & Vyugina, 2019) wzus LaT Calides sk (slatoses
osle Sladams 5 (558 L LS (6la s 4 L o7 At (glo sl 01 K53 S Z
6L 5 KM0ls e b o,k (Setiawan et al., 2018) whows LaT iy
.Buhalis, Lin et al., 2023) uS" . 5L s K& 8 5 55l 50bege Oliims 515 1,
231355 Susn Ll byl senS  als dal s oIk ilsee SIS sl
S L e slie 5 0l

O 655 (61 (558 Sl 5y a0l L o7 (6 T3 0l oty SIS0 (g5l
(Y YY Ldn 55 heelosl o D) s o 5l 3 50 o 1, 01 K83 5 w0 o
dolie 3 parpamie sl S5y Gileanr 4 B roske bse 3 AlF e
33 S p 5 Ol e 5 08 S ar g Ll by e S oSS (g Kas 8
6583 8 dolis | pam S Lyl desie olasl anw s 5 01, KEs 8 i Ol
LS o Obpha b ol gl eoslie Sl 5o Gilme Sla s ana s 4 g0
UG 5 badls 51 L8 516 das e o3l LOT 4 ol «(Colakoglu et al., 2024)
by dyled (L5511 BOT 03 colin 5 Callan b ST 53l (6 S S
5 OO Il byl senS 5 by 5 Sl ok pedl syl slaels
Sliions 4 55 ol ol sl 0BT by 3o s & Sl (e 8T Iz (sla 2l
S osbe W5 b oS 6 8e Sl e 555 6l s a ol 03 e
LS o A p |y ABL aBls Jolws epslie 53 LOT L 5 uiS™ L5156 0L e (sl
.(Cheah & Shimul, 2023)



VECE ol [ VY oled | ¥ dle | K53 ,8 ey pie llhas | AT

sl 5 N Gl Dl 53 355 QU5 s 6 s Kis 8 Caio (ke
S gadaze sl pHllr el b g g a5l T s e &S Ol gear (Jlazsl
Slsian 5 o8l 4 3L OB WS o a5l 55 Ok 5 edn | ol alex
cosle Hseb s Jliaus jae w9y Ll osls aul5el 1, U150 slag 5 !
el 0 sl (5,883 ,8 Exis )3 GbI3L 5 Sl T S e b
s Jolas OSGl ¢ ol (6 3lme (L5 &S5 Ol moslin s Oy 47 5 5b0kes
Sadie a3l il 3557 n wal 1y 330 pamie sl 4l 5 O e U
Ol e Lol cop s slasyals S eslimul b il a5 Sl (3laiki r i
on (AR S o S 53 epslie (SVL o il s 5 LS 03557
@ LIS r G pl .l (5,0 L2 ol 5o diaws GSleds , Jibe &K a1yl
LS S O rie g Isls Sl 3l s 0l Kas 8 Sl s ge slae )l glulis
3 3 Sz s (G5l ¢l 6 ol K wan 5 llie ) Lol o
SN s b IS psba ol (S8 8 Cwio 0T Sb s s
b sn ol wnail S 01l 88 03 R85 8 Tt dmn g gl B S50
OFY OGS 5 o 5) 55T Cawsts o5 opl 55 owlin
23 S Sl e Olsea Jlhans @il (i s sbg)sls i a8 L
ol sk Lama 53 ol ods e (6 K05 S dolie Sl 5 s 2!
dolie I mde 283 el (Ol 5 Julw Glaa o sbul b Llg s auT
S sk 53 6 K838 dolie e S sl OIS a3 55 ¢ Kas 8
Sy e Jhe 6K ki Soyg b 5 ol Ol 53 (6 K83 8 Caats ane i Dbl
St 5929 L 5yls 549 ngi.‘».sjf Coo Sl sl 55 Jlhows il
50l pde 4 ¢SS (gl Olgr 3 e 5 Ol s laddlas iz OIUE 5 ¢ 5o 50
23 oastn 53 Jloms (G5l p oo e 5 (b i a5 ol 01 Kias,
Sl Sl Jia (b O b sl ol by Asl e (6 S8 8 o
565858 dolie calis gl anT 5 ol 8T s 4 e rosbe 53 Jsms



A | 01,Kan 5 @356 | (o, K58 canio sanlllan 5y 30) oyslin 55 Jlim s @ jlodip Juke &1

orlin Juke 4 el Gl gl 4 gy a5l ol sl 01 Kis 8 O

?C,.w\d&dﬁsfw)awjjb)aJhgqsgjuxﬂ&ij

s Sl
s g5l
S S sl 5L 55 gl slasley 5 b dle (G5leki 2 sla B
3L 6 e s Jiws 5l (GRZESIAK, 2015) Wleds 3o S
S DM 03 5T sty (51 OT 51815 0 Oy TS 5 S oo ol 5 28
LS oslinal (gt b Sl ann g 5 Ly OAS 0> gms sl glaaSd
Ao oy 31 4T ol 4l,ale g sgie Jlim s (3L (Olanrewaju et al., 2018)
Wazms mle oy Gbale) lJiams Gl n cuwl ods IS ses
S5 bl el (Nam & Pardo, 2011) Jiows 0 5 Jkows Sl
CaS ar oie Sl s Sy 3o | 1o 3 5 Lyl e 40 5L Jlaw s (g5 leds
S bl s sy Lis gl s s J o (Chaffey, 2010) w52 5,18 wle
il il Gl y .l leesly ol b el i A 5 Sl
Aas o aalsl 3 JalSS 4 Olomer oS Sl Jlows il S o Sl
(Tseng et al., 2022)

Ao 3 VY g diledds s a8 snS (gl e g 1l &S5 @ slaz| slaila,
(E. Lee & Weder, 2021) asls g duda & Sl gl 5 1y 0T 08 8" Cs e
AT b Jolia 5 iy 255 5 e s JB sba 5 e Jias 5l
S 5S35 Jaaus ULk 3,5 s (Almansour, 2024) »,1i&
sl iS5 s s (Iskender et al., 2022) el 4 § &y so Slalllas ¢ oo
i O Sler sl |y Jbams 5l i ndy 5500 ok 4 ane s Jb- 5o
Gl sla s,y b b8 s s (Venkatachalam et al., 2020) was -

PG5S ssbaly e Sulo) U s W51 plesl dliams L 4 ) 2w



VECE ol [ VY oled | ¥ dle | K53 ,8 cy pie lllas | AS

O3 a0 Jiws 5led 5o 2w g5leds p M, (ROyle & Laing, 2014) was
S bl Ll Lohs (Sl s 655,256 & o)l S Gl 5 Sl 546,04,
J 8 Jlows g5leds 5 umman (Alkhalaf et al., 2022) 5 i o slgiins )10
(Sharma et al., 1 C.E.)uS" o oal 5 Olbls (555 » (6 2

ol 5L Sl eS” K3 bty Dlaks 1SS 08l ¢gn s 51,5 51 (SS
pd by Sl 51 gbos 53 Jies Glediy 00d (S 4 mie Wl e
Dlasl sl gl 355 (B0 G5l p SIS 055 @l Ll b 8 5o
(Sharma et al., 2023) 1S 7 05 555 o 0L 2ie 53

3she by el Glaale; DU 4 Jhams L Sady 65 4
sdaslis Jisws ik, s o I8 us (Rippa & Secundo, 2019)
S abets Gl .l S5k ol s i 53 Sblik slaely Culs S8
Sharmaetal.,) was o 2153015 b, 5SS ladeT js (o s G5l 5 b
.1C.E.

Lal et al., ) cwl Jious ilediy 3l olal wix &G &S alopw <2850
dloen OT (6o preS” 5l ol 3w L5 L 3 gu wlsl s e s (g5l 5 45 42020
Olsea OT Ll o 51 g Sl (5l 81y 5550 .(PC, 2021) 555
5 Kt |y (e y Cute il L b)lS g 5 d e adall oS 55 5
5y 53 Ol (Sivasankaran, 2017) S w1y ol ale w35
Lo Sl L 68 45wy 25T il s s 3 8 6 Sl s 5l
(Sivasankaran, 2017) S ablis

BTy
cols 4 8 (Ol I &S (90 b sms 3 (31,30 (Sline 4 (Lo L gy 51wy sl aadS
b g ok g5 Sler ohsa ((Suid b Sl S Sl 4 s Sl ok S0

A Ol 03 5l s o sghe oyl (Dionisio et al., 2013) 5,15 o,Lal 5 5ulS



AV 0,5 5 @50 | (o, Ki5,8 canno sanlllan 5y 30) oyslin 55 Jlim s @ jlodip Juke &1

Cro 5 1y silee slis 5 (Duan et al., 2021) 5 57, s¢b O guitiznl Js 1 5
aw GOl S @l a4 eyslie oyl ey (Sss lis Sl 4 4SS
Ol (58 Slalusgdome Ok 5 (8l5 Oloj 53 &5 3505 oLal Hyabse (gudn
AS oo oal B (SSlame L U1T G b 51 aladl y (slezr| sl 55 oSk
.(Purdy, 2022)
Lile _olacs) ol Sl oslinal b A5l 5 ge 45tz O )8 Jliow s 38 s L b, b1 T
Zhang & Ye, ) uuS Jolw Lad opl 55 diedpn cbeSe s MRIVR lacia
0345 355 o G Jlus 5 S8 ol ol Kes Olgea sk (2021
S S O alee s Sl ¢ o gaT O (gl an LSS S sba Ll g e 0l o8 0T
(S5 ) gmr Joad) |y eyskie o5 S5 657l .(Buhalis, Leung, et al., 2023)
Jols a8l ¥yr oy Sl se psete opf (NewtON, 2021) col o5 87 oo s
Jizd ladase 508 oo Jlizes (65T 55 dyler SLaj m 5 G S D (o8 s 58
LS o w2l 1) 6ok ol sl S5 slagsls by ok db e
Iy o o opslie 4 sutag am O Ay 3 b 51 01,8 (Mystakidis, 2022)
LS p a2 |y Calibes (Glacdlad 5555 Lo, BT L das 1o (g5lme Solu 2 505,87
Sb (63 0L i 58 L5 o SbL5L gl eoske 51 eslizal (Gent, 2022)
MoNaco & ) was i3 Codas 1) s shinl 5 b wil3T dile 5 plas Olanabezs
.(Sacchi, 2023

s 3 5 K S
5 Silsolege Giw Sl s Sbds WY Lols aysle o K55 s
Cohen & Cohen,) s o o g (amme 5 (olozsr! ¢ i3 wlio 515 Sl (0 S o
o2l 1y el b Olbd e s Kas £ ol (2019; Corbisiero et al., 2022
s (Kan b oo bagrlsn o b 51 usn (6,8 S sl o lais oSl S s

1. Snow Crash



VECF b [ VY oled | ¥ dlo | K5 ,8 cy e lalllas | AA

5515 o K § slaslgiin (o5l b 4 Ll g oo mslie (ol ply LS s slowl 5
5 6,553,855 Jlos sl Jol (§ S o JbaS oSS s slalas
slasl Sl o .(Pencarelli, 2020) Lo e oslazal Lg\csj:“f b 65l $0legs
st 31 5 e 45T ol (S (slae g 51 LSS (6, K83 S 4S5 ST Ole BN (Y YY)
.(Buhalis, Leung et al., 2023) 5 3 st ¢

Waila,y G b 51 oske Slo o (5lms Gl ko 50331 Cundly slags sl
A S (S s 4 5 (wyslian 0309 YY) Jl s ...Ula;;c”jw: C);;»‘_;Lad)jtéj
&-;J: ,b.;}w g‘_gi Q‘}..Gd.; uﬂ)}‘.ﬁ» (GO & Kang, 2023) b;d:— (16‘}\.?\-.» C..:.xg‘y)
A 1 Dl 2 165 s abels 45Tl okl (i 15 (S5l 5 (SS Codls
oS 5L 513 las Sl oo Ll 5 0 Las o) (Dwivedi et al., 2022) .s” s
S sl odd e oslie el (S s (Gl SNl el oS das 1)
B a.a\.flva.))}‘.a\ ‘_;\}::u)ﬁ,u)\‘}.ﬁmbw Q\ffﬁ 43\)\[.3\) Q‘JBLM.A 6:5\} 4-’;’5
(Buhalis, Linetal., 2023) 1> 2l 531 Aais

6583 8 bl 5 dolie 5lous 5 sbar b das g ojlorl O sles 45 (55 5L5
Jl?:i‘ﬁ.wLs\.@g.:}‘.&;‘s‘ﬁsz:a::{c‘}:is‘w)jbéjjsﬁ)w“w.wifﬁ;:‘)
s el S 58 b a6 i sled ciyls (6lme il 2 oS (03] 31 el
Jolss cllos 53 35 87 SO L b S o Sty 01187 51 oslin e 350 51 g
S 4 adlaen Sbap ity 5o 1) )l L g edddd 5 glge 5wl il
03l 5 sylsby LIl 4 mie Ll e el ol J(Fan et al., 2022) 1,11
Bl or Rl a2 5 (ly et L st 38 ) Se sladsjl

il bale) 5l (B0 e Eaueldl 5 das ST he Ol k]

TRIF S
2T 5 s padl JU s 63 Kas 6 Kis 8 0aSas daie (5l o andllas
St S b 5ol (JUos olbe s SR8 sy dolie @5ladi
368838 0aSas dnn g pagie 3l G slaadl )15 S 3 0T s o



M 0L 5 @3¢ | (K58 cano sanlllan 5y 30) oyslin 55 Jlim s @ jlodip Juke &1

Canbly 5 LS o0 S sl 5 Culam owe sla 5550 CIlol 5 035 5 pas i 3 b
(Mastika & Nimran, 2020) e oo o 1) BT s 5755

MICE: abds s Kis 8 daie (ilocti p Jba (63w 4 allie 5 &5, sbolen
JSMICE (5 K5 8 s aai wotomte VLI ¢ 55055 53 Sl o (6,55 5 plis!
6 a0 JouS Jowe (slaslasil (gl s drm 5 15 5 0V - S s
Slp SRS b st 5 s MICE 0laiis3 0T 53 45 Sl 8l i 3o e (5 )lnd ol
LS () (5,8 a5l g O 53 MICE (¢ K5 5 55l el 5 s 10
(Kimetal., 2022)

3 ooy Sbased allas 3)50) 8 AT e 05a3T 5 (1B Al
Copmmat ol €513 5 (6 48 2o ST e s 5 b a0 ((OAS Olel 5l
eyl st 6518 e rmmen 5 bl sy 5 b pilen (618 50 5 Lol g anw 55 LOT
alo 56 K53 8 gla b 5 o o by B s baosl gt (1S o o
o 53 Y Sl sl 5 85 w5 S sl 5 fa Sl s (6,18
L balecs 5 S, S glaslpl g b 5101 Kas 8w kol b,ae 5 o K55
OF Y OLKes 5315 0uld) dizadls dde Hln

ol Aiine (o ggie Jho & taaslyy 5o b Lk dlie ol 5
s 5 Sl i)y Jb= 55 oYL Hles Copw U b a5l 5 slas 51 2al
Slods B ysbas o Hw S b Lo g Sl jalls oS o S S L s
A 6553 OBUT&T Sl n pgde Ja 65 drn 5 sy ol ke L g e a8
5 Spdkon Kb Cobe b LOT Ly 5 basljs, (SSsS glakip slaass
{(Ghachem, 2011) wS" s ¢l 3 15 skl 55 slae ;S

Qs> (S5l 2 4 1558 0 L2 bl Jolas 6 e 7 ol 5 65500 e
PU L ol 35 sl p S oo S8 plazl okl G b I (5 pte STl

1. New Orleans



VECE b [ VY oles | ¥ b | K5 ,8 cy pie llllas | 4

oo ply by slael i3l elan| Kgn o 5l ABT andllas cpl dast (g ylow
.(Bhattacharya, 2023) > s

2 gaass e LTkl bu g Jias o)l U iy Al
Oba 3 bz 5l pdy (o p a b kin 5 (5,8 a0 51 ey e
23 8 Do 6 S aen Sl ey bamn 8 55 i (6, R STkl
S Lad 5 S o Jbod g4 2 |y Sz s (5l s slre 5 L e BL3 )l anlllas
Sharma et al., ) Wl o ow)p Sz (o)l ol 3B gl 1) et ol
(2023

5 Cupde & O pue 5ol K Dlgisa sk Olge b Kos sldlis s
e S3lh yslie hims gn g b Oliie (3,5 e |y 6 8083,8 blL
alraan glag 25 5 Aoz oo 513 S o ) wmalr oy T (glaans s & ol (s
Sl sy b Lidiime 08t 5 S o a3 (S5 5 Gobme lalame )3 1)
3 e ok 5 o e 55 (Je &S g0 sl el iole3T s e slee
5 hamise cats I AT WJims Glasliss 5 b 51 S skl o Kis 8
Buhalis, Leung et al.,) 48" oo o5 1) Sy ke 5 (Siales pmiman 5 5loiki
(2023

(AEELS 3 adsl 650 tplam) 5 Gl o Olgie b sl 5o
s o alie (Golams SO s Sl 0l O gio  slazl 5 (gl (63 5,8 laaals
ool e ST 5 Jola (sl 5 Jols o S oa slgiiy OUS o s 115 4
.(Duan et al., 2021)

5 A Slp osle SOUL (oo Ol Lo gl oo (T0YY) gl
6 ke (W0l 5 b Cls b ali AL K f
AT bl 6l 530 ol 0 85 4 Gl LS o Aol g slgrin 1) 6B Oty
S o 0SS (s K S 5 s bk Sl osle slas 5 ane



A | 01y 5 @58 | (K535 oo 1aalllan 3 g0) uyglio 53 Sl s & 5Ledi p Juks &1,

(s R85 8 3 adlraen sk Slaes Comly ool 53 3l Alie 3 OB Ay 5
5 3l o3 oy Sl e 4l 5 aSS LGl Dl ol 6Kl o 25 el
VR & o5 ain 53 gy 55 5y o 41 EKST 5 15 593 oy 1) g slaikaly
o5 by 5 a3 Sile gl o 5 Ol s S e glalid lraen b
(Zhuetal., 2023) a8 o w15 0LKE5 5 Culs, 5 593 ) geim Cotte

e S L go 5 il LB 13 lmn il Sl enlinal L g Ko ) Shasy
K835 lsmn lailey sle 6,8 S AS wy b AS o 5N 0 SleMbl
S oS s gdes g i 1o 4all 0K S Caliben sla 2S5 (6o undl g
Coda S oo sl Sl OlasasOlas Ol g deaie 1 a3l s (Lol ) cods S s
Silme Lol (6 K838 Sl gome 45 S 45 Lol § b 50 pl (g ctlllan )
U. K. Lee, ) aas oo (2l 3018 — w558 (6,8 ann 31 ey 1) dezite 31 33l b
(2022

Ol 4 oS e (lagenly gy ST gn BB Kk U sl s
5L Sl s 1F o B0 AT e Glp e ik 4l aes
O Laadly ST oo slgiiy (Bls 5 (ilme (S35 oS 3 pme (55155 slagaly
o30S 5 ez (6,8 5L B ST (ol b 1) 35 (lonn Jamme L iy oS das e
sl SLs b 1y lame o055 Lab 5 YIS 5 03,8 fged 1) (Sl SUL
Bley Bl et 5 OLSG Lis 53 2 53 Ly el SIS 4 5l Kiales
.(Wongkitrungrueng & Suprawan, 2024)

e S rosle 53 Giled Gles B Geand) Olyie LYY Jlu s Jlags
Sl F il IS i 4w o g4 o 4 (A4S allls ¢S5 LGl il
5 STyl sbal ¢ 5 Julse 1l (g5lone Condly e gla o yslie 53 (65ladi
.(Vernuccio et al., 2023) jlust » s

S Sl g I s sbul 0 Gilecslid tm ke 5 Lo Ui o

6}"#\60&03@\&&&&»36}\?5QMJJ@}—)}AMJ&)J



VECE b [ VY oles | ¥ b | @ K53 ,8 cy e llllas | 4Y

S andlln ol ¢ o ga 25 ol o b Sl das o0 idg |y de S 5 4 guil b sl
s e Sl eyl s e lads e oL 1L a5l mal 5wl ¢
SO B e 448 s om ) Clr  tasy (nleoa slaal
Park &) 3315 5 oo i p o35 55,1 055LS sl ey sle £ 5 sl sl el 5
(Lim, 2023

Jos 5 Slidod oty T o slio €85 1w stie b5 Olpte b Ko (adont )
055 OB AiS Sl (sla Lt 4S5 b Oliioes chsls dal g JSCo 1y 0S5 ume
S BOT S o (w1 |y ooslin (b3 03,28 Sl oL slaely
eSS o8 S sl 1y hde ol 503 ST Glalid |y e i
Sl 5 s e e €1, OIS b 5 ¢ Joe olKils g5 1y glied |
5 Jems QLLL Gy Mg ste €585 s o 0L ey ool et T
Dwivedi et) (il die oS (s jme by 5 5550 slul cleds (g5l laks
.@l., 2022

Bx3)
by (ol (el (Als 23 A L b (o AS Sl L G
el 03,5 plaialy ol il Wl G 1) Kings o JS @ e Sl (A
5 Y 5ae (pealie e aw b g e3p (58 3, E L sluesls ¢ hagh g5l
Saas 6ol el (Strauss & Corbin, 1998) 5,5 . K 5,55 glaeyl 5
5 Sibme sldd ¢ ST (i 5 2Lk e, K85 S o5 08 s 5 sl
g Ol Calides glaplwl 55 oy slie

able 5 Las o Gloosm )3 jaas wa i b Jold O o Ol gl e
Sl S, (ol Hsba s s sl 5 6 R8s S Caie s Sl
Bl 5 Lo g Lo ol 51 S5 s Lyl wlid )8 S He il (glyls o8 s
o3V pazr G Bl ksl das 5 Gras Slaa-lian . uzils Lo e () 4 20 Jlo ey

S pots sl amlan dig §5 0 Sl 238 D) se OB 5l L Gaios SleMb!



A | 01yKen 5 @5 | (K535 oo 1aalllan 3 g0) uyglio 53 Sl s & 3Ledi p Juks &1,

Sl Coua L 5L alas . Lkd | Sl LOT jlaslias sladlju oo 5 A plowil 5L
(S 534 K15 oo Glme camS 53 53,8 0 Sy g cdas 11 JolST sl ok pha L
Saslae 53 guw (VFrr (s 5 (635) b Caws Sladly Lauijis Sl Gaes
0) 5t S s Sl o s ol g e Sl a5 L Bl bl e
Sl 5 1l 1 ol s LK ey slie 5 (6, K5 S (Ko Jlos s Cilibes
oo s 31 SG 3 b ot S1 U Ad €yl Jliows 5ledip 5 usslie 5y50 5>
4 gl (sl bls (6 ST LT G slasj g 580 (Kb s 3 paate
e 035 bl aes K8 a5 L Ll 3355 0slT alias sladl
cav\.&cjla.a Slagal Calis ol T Cowsas gl Slosl 51 a8 Sl
b laaslae opl Ao odow ok ph aliae la il 4 4 5 b Sl sladl 3
L Ok b din g ods Sl 5 8 s (6,8 0 ges K 4 4S5 10 sl
L3l aalsl (gl LS oLl

i o Lol 0, a b el jldn a8 Jlasl o S Jig) o
Slr oY U5 (e 5035 055 cal 03 B Wle lyls 1, (6 K05 o5
Wgie o T oo ity Sl (585 gLl ST b jme ol 13 1) a0 g2 5SSl
Lol 08 o by 35 bl ghe o Jailss 5 35508 9LS1 S sladlshe 4 s
(o gLl 4 Ol 5l Oliabl ol (Strauss & Corbin, 1998) s,z .
Ol b dal b allamt 5 3L gladlim Juls S” Lz 1 b 51468 4 haslas
Jsb 53 Lesls polde Jdowi iomen 550 AR e Oleyb g0 SGas om
3 5e b lad e Glaain aled o5 5580 Jool Oliabl b s plonil boasLae 20T 3
S b 3,5 ol ol 031k oI5 1 (14T an 5 1B S 5 gy 350
) Jsdr 53 ol Cawd Gl £ 550 1 inn 5 el 50 65 4 g 5G5S
Wl ok i panatd f 5 5 O g - lae Slasie



VECE ol [ VY oled | ¥ dle | K53 ,8 ey pie lalhas | 4F

OB W a-liae Slasuin N J gl

Sl ‘ SRR Cf.
v SIS oj ot
¥ Ko p s 2ol i o
¢ G5 55 bl a3 o
0 orodbe e

o3lial b 5 o5 Jolows b Olgly (slsmme Jolows <SSTB L ok ool (sloalan e

Y (sl S S 1l 5 S L sl 5 (6 e Sl S ST Al o 4
S eadl 055 G35 g g el ol Sl S LAS o g4
L R g P P = SVl PRT-BIR LS RPL G-I PRSPPI | L gL g I
3 SMHEUS mlslil Ly p d wal A 08 Sl LE Sl e
Slaamlan 55 (Aash bl o @l il @3 Oyl ealie g
5 Gleme ) i oslizel bt 5 bl (Solitan a0 5 1 4 S, 0
Wl o 55 Y Jadr 53 am-las e 53 0l s (sla i y (VF 01 Ken

s sladlie Xt
g dal ot 4,8 (6,805 S oo 3 pupslie 3 Jlims (3l 5 Ayl 0
Ools plnil Wb pla)lS ax ojslie 3 (5 K5 S daie G s G5l 6l Y
Gl 4 sl 3 s @3l @l 6,553 8 daie S (L 550 3,050) Lol teY
Tz
Saenn SIS 3 upslie 53 Jlims 3l AuT b 55 el ge ax-t
Seils dal ot (5,855 8 dolin gy ool e skt s Jlimys (63Lonki 0

SUeS Ol cyls i ys sl 5s Jliows (g3leds 5 sl ol glas al, 81 -1

Jl:;.fob‘.)))}:lf Y oS 5 sl il ! :JQ}J aw slyls sluesls 4 ks
5l sy ool (Levittetal., 2018) col joyle 18 ks le 5 S5y, ¥ 5 (¢SKdS

1. MAXQDA 2020



A8 | 01 )Ken 5 €56 | (K53 ,5 oo 1aalllan 3 g0) uyglio 53 Sl s & 3Ledi p Juks &1,

P e 0 S 5 o Gb S A A e dn 55wy S 5 el mal 4
Strauss & ) cowl o el oS 5 sl 2l el e LIB 5o 5 el
.(Corbin, 1998

Laeals J’J:u'jqj:u‘
AR emon 3050 533 Dose baslae (Ll Oy baesls o gay jons ) slates,
(V¥ O 53,3 oUls) obesl 5 6y sme b (18 US o o an y3 5 A S
i L S

5 lslme (gladt g ﬂf ol ol ety Lo 0T 3 Jsl ide L g 18 aS
G &S O yse ol 4 Lgd o cdud st gl Olosl el biaslas Js
e 2 S5 O SIHL L dast candS™ ol Laosls 5l e a4y 5 okl y 385 1y CIlas
LrasLan 5l oitiaS o psl Sledbl 03,5 4o o ol Jol das o araies
r.:ALé.» ool Sl sdaT wline ladl g 53 S ol s v.:ALu O99d 4

LUl sloul  shaiess al ol ool (1IEAS Al o e s (S soen (5,105 A8
ool b 5,8 o D i ol Sl IS A e AT paalie
53580 43,8 55 (G me Alshe Olgea pealie I (K o8 ol ol ) 435
LS 0 S s 4y (55 2mn (5SS 3 45 on s OT L L) e 4y BU5 51 ¢
Aas rl:,;!;ouT Ly slspa b Jol el

5 &S $168 @t (08U AT 3l o e s g ¢ glbul (IS AT
Jols oot a8 a6 sl LE ke L CaealeST 5 1SS slauS Ol
@l el Gl S (Gl )3 sh e op 4 b e soge IS pdir

AT o ey (513005555 53 dlo a5t S soen SIS U 5 5L 18 S



VECE ol [ VY oled | ¥ dle | K53 ,8 cy pie lllas | 48

Laazsl
Gl baslae 1 odaT Cowsas glaosls caBlostlu des aliae 5 skuesls ig, b
23 osle 55 dlaw s (G5l 5 Gl el Jdo) g i s Lol Jl,um.'c.”b’
3 o DL Sl ey A 8 IS s 3 Bl 68 6 S 8 s
A5 b S5 s e byl e pasliae (61 (618 AS aets baaLas (6,180
PRV U { O 5 BN PO W P SO [ ST - s PP -1 OOl & 5k oLy
A3y ol gauames gl ol b s bOT 315 5 dadls Ol b g 108 08 o gous
L 45 ks Sl sl AS YOr 3 ol phaliae VO (slaeLas S us
LS pl . bbile BL S VWY i 5 s Cod (640,50 5 oy o S sl L
55 2Bl 18U a3 5 i § 15 s YF 3 (g gmee (1SS > e o
5 sl 28l Sl S b aS sl &S Jada 3 s i S 45714
4 e L OIS aag5 S ol ool oSl salie, BB (lils (s ()5S
s ol cglacsy Lol o e o Jal o oy slie 53 dlioms s (G5l 2 g 655 e ooty
GBS Sllas Sl S5 BB s 50 K8 1 0T gladely 5 Sl Julge
Sl s 5 03,557 51 dde b o J:swul‘,udrt,,a\dl@,;wx,\p\f;,;
o3l> OLa VIS s o Ll 5 ladd yhe plad 45 5a5 sl b a5 5 e (5 1SS

.5).&@



WV | 01yKan 5 @5 | (K535 oo 1aalllan 3 g0) uyglio 53 Sl s & 3Ledi p Juks &1,



VEOE b [ VY oled | Y dl | K3 8 cu e lallas | 9A

S 8 Cxes 3 o9t 53 o il ‘.._.au.a Shward ¥ Jod

e bl
a8 slawils A
a5 Ll Al
4 e MR/VR slacowas X
saelKis _
s La 45 J.,MJ slaolKans K3
dade 53 sl (5y5L8 (zils sl s 0
i 3 AP 4y S el 1) oS el )

On Lol 5 4 Jlail o8 550 e B (58l 5 1

2Ol e 5 5zl sl eelKaws ol 8

(s s
NECHR RS v
s coles A
ol ez Sl (bl el s 4 O ez X
SR .
5 ke e (g5lme Lol L) duadl 5 slap il .
(second life

e acglacs Al Jlims slaslpl 5l eslinal

Pl Ly sle 5 63,8 glaasl 5 elozx AR
Sslres Lo -

bl sladuls AY
dads Sl G50 Lo 5 et A5 s AY
A L siedd A 5 (Sl sims Nt
SEIan A Ao
oslie (sl 3 (5,808 8 deade 035 e A
S8 o SRR Sl slag ! aal 252y AV
3 ol SRk L Jls 3ledi b b e gladie 5 ealie b Ll A

oy 3 55 5! ks osle 055



49 | 01, Ken 5 6356 | (K558 Canio 1aalllan 5y 58) Lo yslio 53 Sl s & 3leskip Jobo &1,

Y JJ.L? 4l

e bl
cWﬁchﬁl}Q)yqdéé)ﬁéjb.Uﬁ '
L5l sdaze WU G b 5l oodels '

b oo« o) b e (g Sy pp ol il

L;‘M‘C‘faﬁuiﬂt&‘&ﬁwuuu)b&gﬁ AR
(J;ful;mlb_,wb ‘qu\})J&) ‘Jij.g
OT L as e slal 5 0o 5 ol bl Al
b SLls glaasl Y
bl bty i, b Yy
3. NFT cxL i
- Ul ~1 b Yo
‘o
UX ~Ib Y1
Jhzws 4l 5 03 8 Shles Yv
oA S e 5 S YA
S ke Sl Gl Gl e o 03 52 sbosle Y‘\
b -

ol 8 Gt esbal Ol 8 A
53 Olbls) sl 53 05l L Ol An
(u»_)_;b'.n d)l’uw.l.h_;&t&d.«:-)\t;bu)\&b}uw AR

Ol (gl el S 31l 508 5 Slslas 4 20 S
dads S a4 Ol Leaddle (gl osdll 0L s/ Any

o sl OF 33k gl o580l syl 5 (6,803 8

(_;lﬂg;.,':a ‘5)}&19).'9}:}4{%}&{44)2&')@‘ A3
8 S e (6 S o Yo
BT e O e S CE SR C L PSS I Py X
Slraen ¢ K555 @20 An%
O alas S5 50 sledsly s Sk Sl YA
“’$ Jimss lafis i

Gobre



VECR ol [ VY olas | ¥ dlo | K53 ,8 cypie lalllas | Ve

Y JJ.L? 4l

S Ll 2

| gimen syl Lasl £

Glawe Jal o
G S dolie 53 (55leSin £)
s slagg i el LY
sl l Gl 5 e s Gl ol Sl o

slosb s Sl 2 '
Lais 35 34 glacolir b (6 K55 5 dade S 5 gr s
RS s 1) dlzes Olbbs x5 Ll ClB oS e it
L3t

daie da aw slad sbl sy VR Sl eslinal o

O ks 5 osd blo Osls Ol sk (g K5 S
sk Olbbls Sl 55 sl a5 5 L0 s 20

5 S5 B o3l 4 Ll Gus 5L e 5 LG L
s l5L £V
Al ol

WOl ol ot 5 Lol Sys 5 Gua Olble cotlis A

Olblie a5 5 U ples BB 5 L 5 O35 5 34 pameis

£4
LS gy 1 oSl
2> G RE S A Gl L Sysr 5 s S o
sk '
53 Kudiy LK b Jame b Slots S1) (Sia 5wty
eosslie 258 T Al gy cnl Al o3, o8 ot kg 0)
Gogd )l p bl j5bas 5
Jhzms Co s ol a
O 5l Jlsws glay o oY
Jlows a8T sl 08

deais K BT a5l .00




Vo | O 5 @56 | (K538 o 1aalllas 3 50) oyglie 53 Sl s & 3led p Juke &)1

Y JJ.L? 4l

s,
WJle 6\)3 S Lo ul.\;— Lgl.h}jv\.i})ﬂjhd 31 ealazul
.01
o Y LgLArl.,é 3l eslazal
C‘.::JTUJ a:)};‘ C,.:ajb)VR JAR 65}‘)& )l oalarul
oV
(3l
sl laasls s ol OA
S slaasl 5 5 colucs 5o 60 e ledng 04
jhﬁb}}&j)‘ﬂuwb‘ﬂhﬁﬁéwpf\} .
hes bl '
sla, st Cra Tugp ol oS g e 10 b | Sy e e "
Olblbis a5 o (6l f e 5 Sl sl gme &1
Ay
Ml
Olble ldl s Condge lal b diadis Slls 5 eslina
Ay
oosbke
5 GMISST 2l a1y sl S i 5 elad (g simen sl
At

LS b oS e

O gla Sis x5 L O o ol WG (g3lei gl 2el 0

' 3lslasil sl il a

OL%5s 8 5L L cliae Sleas 451 av

sla, S A 035 $5lslsssk A
A @ osbe 5l aS ol 3l aeny sleoleiy 5 iz &l

At

AS o i (6,553 S Lais

tb:}wxfﬂfaﬁ'@)ﬁ}wjuljﬁ)‘wd;—f

AL

6[;:)}:5[3 aJ.j:JLqu_‘ 38 u::))‘ )\
S | sy solerl slaasls s s alsl Y
.lg@p:&h,&.«&&h:%;&g&.:&db\ vy

1. Gamification



YRR ol [ VY oples | ¥e Jlo | K3 8 o e Slalllas | VY

Y JJ.L? 4l

Salsl
5 S il b i Skl B sl
Lo i s
Sl 15 0o 4 by o SleSbl 45 JalS 5 583 (gl yis
Sl gien Vi
slie o
S Sl 5 Iy o e GLASEST Sl eslinal
53 | gme ka5 Shled s g Sl sl vo
e Sla, g g
OB S35k sl ate (528 4 28 A
G 3o bl Sleas Gl LULE v
b g e S A S
Sy
. ) 6ol slamil Jpol 4 4 5 YA
S Obblie sl Sl 53 34 pamte Jliomss )l &1 A
Gl Pl L e Sl g senan M
O slz s ronbz AY
b s bz 555 s 53l Coadly Sl ealinad .
s 5ledi 2 55 s gl 55
€ by el O b Jolas 5 olenrl slaasios s cllab At
Sl b g e e b Ao
Jlss Slslssil pols >k A
S p bty alr Sl AV
Jezs oLoLL AA
Olslaale o Jro )5t (o il il by B pma 551 A]
OIS 5t WEIRTRRt g A
Silbme 018 50 A9

1. SEO



Vv | O 5 @6 | (K83 ,8 o 1aalllas 3 50) oyglie 53 S s & 3led p Juke &1,

Y JJ.L? 4l

Ly slazel 2ol580 AY
Ly csls Sl AY
. FEE L pya AL
L Jolse . :
) i L, solbley A0
Sl sl : -
o Ly A A1
5% 0545
oSS 55 oS AV
SR8 S 4 sl AA
5 0lblbe Ola (Sia b 5 olaxn| glaasls slowl
44
o8 aswssl
Sdome g 5 Ao Ao
&34 Jolse S8 oz a3l Jlaz| AR
(Kas,5) S i iy bl 5 (g ks, (5 15k AR
e B e LS Ay
03 ol At
33,305k 4 Neo
C—e”u) A
Lo b Olbbe bLs,l 5 Jolas il 33l Ay
O3S 5 (BT ol plas 4 GETL) 0 Kis 8 Las
- A
(s81)
Sl s ol s oB S sl 5 ol Kas 8 ain Ol
Ly Jelse AR
Lais uJL‘
dais &
alid Sy aas A
G S deaie 035 &S AN
S il Y
O O 51 (g5lme sla = Y

J3 & ol 875 B el ois 313 ilad odim| Sl oo sgie Joe oY IS s

.Qu\a.\.idjln‘,sGGJQL;LMJ‘,.E.A;SJ'Ub}AQM't}L@



e Olallas | 0 8

<

Yeodu | Kas 8

VEOE b [ VY oyl

ke Ll
S s
S Loms

urfu(h\._VL E) r\ikr% rV\\,V\ ﬂ.nu

A(X\Qrf L (,FVVQV Q#\CG\

otm_gmﬁvz- fa..X.P. BEVIA{ (rh:u

as al
T (fm sla, gt
S e Sla, $SB

i 3l day slay 5SB

el
Ly (T_uh
(K5 ,8) 3,8 Jalse

Ao 4 by o ol ge

T J




Voo | 3,8n 5 @0 | (€ K03 8 camno sanlllas 3y 90) uyslis 55 i € 3ledi g Juka &1

NPl 03 G AST AT Jie Oles g (I8 bl o IS
.u;wd:ﬁu\)5\6>j;J&a

S182 55 oSe 53 G IIEAS g & X IS



VECE b [ VY oplas | ¥e Jlo | 6 K85 8 e Slallas | Vo8

S ems 5 Loy
&G)}k@xljsdnw)ij:dtﬁséjbu\jjSﬁsdnoLxﬂ)};d\&uwli
5 el slaa o sloul L ST ¢SS (o K § aolie s il 4 gy
dolie 51 65 0rh ey g5 e Sl Sy Ll e O (uosbie James s Ol
e BOT Solds (I3l 5 g (68 oS 40 ol o) 5 05T sy (6 S 8
Sl eslaal (gl g3 ,aly gla Sy, 6{; ngi&.a)f dolie (Hluds p 35l
COFY O 5 i) Sl (6, K83 8 deaie OT Cd i s o b
5 J g 53 (oo SR 39 3 Canly 5 (G 5lme Candlg 05 90 0 5 slas sl
Ly ald ol S o Uil o yslie 55 o s (ilacki  (slainT 5 3 5 5 01 K5 S
@15 3 g5 Ao I (5 5lons (a2 i | LS &S s o |y OISl 1 ) Kis S w
Sl Camdly Sl eslitul (e Ol e L gs LAT OT SUGI 5 bhadls L g azil
5 S 4 |y e b SO 1 lee slay 5 b A8 oSS 0l Kas £ 4 il g
ST Bl 5 st sl oy i 5 eler SleDbl cos g 531 Cmdl g 3l eslial L
Lsl ansls O 2he Jbb, L ie 51 AS1g e lacs sl ol 457 Wlosls OLas Solidows
SV S 5l olis andllas G (d gas Ol ot S ¢SS ol Culs, ilibl w g
WS asls s ke S GSlee Sl i S A Bl 0 Kas S
Gk, gl b ol s oSl ol (Guttentag, 2010)
Buhalis, ) w58 dies e 6 2t (86, bl 5 lsn b ol (559,06 6 K858

.(D., & Sinarta, Y., 2019
ey 0188 8 Sl sl Ssn sl S S 5 s il
Gl dde Vb gl Cos cayoplil il o Z i 5 oyl 01 Kis S
53 oSl sLiesls o351l 1 eslimal b o Kis 8 o 53 sk 53 Jises

23 3l e 51 s ol Sl 51 Gl pladie (b S Slides




VoV | O,8n 5 @30 | (K03 8 i sanlllas 3y 90) ujyslis 55 i € 3ledi g Juka &1

Lom 035 ot s 6 Ll el o3 8 (b sl s 6 K S 6 i 8
o )3 ysn 53 Jlzus 3l @l p rale e €58 mm Ol 55 oy sbie
Frao S L Sl gsTrer @l el pl 3l s s f
> s 5 3l o S 8 Lo 5 S 5 5l sl 4 bl S
S35 2 SIS 3l dns oy (555 Pl & Glme calian 10 Iy 5 b fool>
Al a5 b a8 il | Sl ASTYO Y sl gy Dbl a5 L 5 a-lan O 5
A ly b 3590 IS WY sl 5 s 8 Do Loy 05 LSS a8 oI5k
S s Sy goe dgin 4 4 5 b g s sS 5 sl 23 ESGalsll Jie b
ool 3 LS aen 5 s Ol s V4 515 (ST VW s 5l e uyabie 53 Jbms
(o Loyl 5 ol ous lalid (sl ST6 515 Ol e sl b ol Lad 4ie
Jolse 31K a aalsl ys itimes badely 5 Salstlie Jolse clas aly cglaine Lol 2
g n 03l 0 Y g b Gollas OT (slad gia L
Jolo 6 K S Cmio g3 opslie s Jlioms (3l plonil sl e Ll
slowl e slin O o> 55 50T 5 cnlin (5187 05 (55 lrme oo (S 55 Jaes
plas ¥ Jsdor 3 b o (S5lomn 5 (S5 Lo 0 SNl 5 IS (sl e w2
3 Esd 5 pedla g ptey Sl gl b laadl ol ool 0 Oy b g o (glad i
305 Glsan (VF0)) 0n 5 olgd 5 (YY) 0L 5 0les o(¥+Y¥) 0, Ken
S a2 sy 4 Ml o Jolse nl o F e DMlS oS s e O b5 4
ST SLST Sz 3 (65l 2 Sl g a3
9 e 53 g Sl sld Sl 5 (YY) OLISKer 5 adla g andllas o 54
S A8 o B ) 4l ol b bl ol 038 ASTE o K 8 Ll
5 Sy Slalise Ole Ml 4y 035 a5 A3l eyslie 53 Jlom s (5leds
S Sl A 4 g (Y1) 0L 5 Olss e comomen ol (55lns
e b @B LA o)l Ll dua Glaysls Fie ileesly 55 e el

.3)‘3@‘M&ﬁbfwjauwaﬁgbr;:ﬁjbjjy



VECF ol [ VY oples | ¥ dlo | @ K53 ,8 cy pie lalllas | VA

ST goes o 3TL, dde , OF ) 0L 5 Sled Gaios s osm
b3S 15 eslinal 3550 wyslie 53 Kb sl SIS Ol sieas Lil 5 oo 457 5,15
s s G, Ll eosle ol Ll b a8 das e Ol Lo slaasl (Jl oyl
il w5 5wy sy S S Slidsw s Sl S ST Sl sline
S o OS5 B8 wyslie 53 Jiw s (G5l p a8 das oo Olis andllas pl ¢ pioman
DS 5 4y Ll 0 oS el (6,885 8 i 53 (5557 5 Sl e b G Sy
gk e Ol ke

doie glacslopy Juld uygle 55 Jlows iledi ¢l @l 4 ol 5
Sl Ll s Gladlshe I S ol sk 53 Koy 5 L ¢ 6K 8
.gw‘u,rﬁ(M'r)r,fj(M\)&u&m@wpm,,\?ﬁaﬁcp

AT 0 (3l e (3l (TY)) 0,00 5 Sl andllas ¢ o guas 4,
Cosp Cosl 4 Ll 5 o iz Sladases 55 592 50 Solie &5 s e 0L 5 3515
6 R85 8 dade sl 5 Coenl 5 oo bl L laasl oyl s oSS 01K
Jelse cpl a8 das o LA 5 5Hls Slsdman uyglie 55 o s g5l 55,50
LS a e Lab ol 53 Sy b e (gl emlal Lol i Ol e a

33 6,3 8 dai éi:i.ﬁj Je & (Y2YY) 0, V'; Gl (pioman
L slaal .ols o Lol (sl gy 5 LS S (welKisles da uil &S IMICE 4w
S 515k 4 55 ¢ gl 53 (350 i S Sl (sl 45T S 0 58 ) 4 5
Sl sy Obe (ol Blen odiasOlis mlh pl o Cel ()9 00 nlie glal sl 5
c‘lq-bjgij)égiMjgd%)&juxﬂSu\s)‘.)w\:;tjmbéua[ijw
el a LSS

Sisle ;5 a e sl 5 Jlhows Gled 45 das o OLi Lol anllles
3l 5 gn LBl ol @ty 35 iy 5 515k Oln ooy Vel 4 4l (S 38
Sl lh S5 s Sl b s oSS ¢ Kis § cmio 0V 5 0 Kt 4

ST b esle g,



Voa | O,8n 5 @0 | (K03 8 i saalllan 3y 90) uyslis 55 i € 3ledi g Juka &1

3 oty 855 5 Lo 53 pslie 53 S s (G5ledi s g 53 Lol
Shuatws cpl 534S (63 050 .yl 0 Lol e (I day 9 paw o i ) LS Gla, $STB
3515 Sl gean (Y1 YF) 0,800 5 &S5 5d 5 dla gy G gl L s S3F Ui
ST G5l 5 68 2 3 5 Gl i il Jol o a5 el
Ry

Gosle &K Olgea wosle BB, (YY) 0L 5 edbag adlas s
ek ol b slaadl o)l uSTE Ko 8 Ll 5 Sy ke 53 o 3T
Aile) S 51 3 Loy 556 4 b ez s (5lenki Lo g (51 4SS g0 Sy 5B
3 A 05,5 5lolasl) She e (608 4 Gleang 5 diedds Slils
Dad gl g am g (Laslgiiny 5 b adss 1)) w1 day 5 (eudail )l Sleus

S kS o oSS 01K 8 (sl ot 4 bl @ L5 el 3,805, o
Ol anlllan ol e )3 2350 ot 3 Olblies (983 55 Ly gl S 485 4 L5 (o0
olod ST ol am HLSK (6351 2l €5 a3l ey sl 53 Jliae s (g5luk 45T s
S a5 0L 2k b g OBl @ g das Mg 1 She e

e b5l 6 S 8 Cnio OV o 3500 sl el ol @ x5 L
Sl Alyn b S oslizal 4l SULLL sla S b 6l sk
diled ool B3 g2 0L e 52 1) (65 ey aeie

(omlis (gl gioe aiws lgz 4 wyslie 53 Jlows G5ledi s Sl fulse
35 oo s OIS 3T 5 Jlioms (G5lai 4 by o ) gl (5 200 25 Sy e
&E;J@bbfw‘.u Jolse 4 bg o ¥ Jgda 5 el (Guuanns ol se 1 (goluas
25 Sl pean (VF21) O 5 3150mls 5 (Y2 YY) 080 5 (s 953

S35 5 U laas b g a2l 5 (Y2 YY) 0L 5 (6 595 Golimed 032 94
LS oo i 4 ol e (laedl 13 ASTE ke 5 oI5l ey 53 ey shee
Sl py Lot g0 3 (SIS Jal g Ol iy (5 20 3 2 L ol 5 ilin (s s oS
G Ly S sl (sl o8 dins oo UL pu 5 opl ST s Jer ke 53 Sl



VECR ol [ VY oplas | ¥ dlo | @ K53 ,8 oy pie lalllas | VY

5 S S5, bl s Olblue b 6 55 Hoba b, b ol 5L ¢ myske o
s &yl s pa e (gla o

03 dlaes gLl Caeal & O0F4) 0L 5 sl5eml addlas (opizes
S A8 o dgb 1y o s ol le glaasl Ls,ls oLl o Kis § (slaain laki
R g (23S 53 gagn 2 55 OIS ST 5 Jlows Gl p 4 Ly 5l
ls el jo

sbul 4 bl g o Salstlde Jolge pl oS 5 a5 das oo Ol anllan ) g0
OVl ol ply S ¢SS jslie 53 Jliows iledp ¢l y S5 Gla !l
S b 5l sl b sl il logrs aryf Jalse cpl 4 bl 6 Kbs 8 Cmis
Alas el B 018 sl St slay 2 5 ST (655 0 40 sl

Jolse by Julse a6 K55 Cas 3 eysbie s Jlsus 3l gladely
LY Jstr o o 575 lakaly Sl (hdw 235 gn e & by e Jalss 5 53
QYY) 0L 5 J oY YY) O 5wl (YY) 01 5 Ol Sladss
5 K565 256K 55 (Y2 YY) lus ((Y2YF) JIST 5 15l (Y4 Y¥) NUPRC g
2yl Cllas (YY) 0L 5 55 5 (Y YF) Ol 5 gue

SN guame oL 65lee Candls LT (YY) 0L 5 Oly andlas o 54,
GMJKL)JWuza;,\;sbs@,uﬁ&\};SAMG.QL;:;}U‘;,\;‘U&JQ;J?
ssba LU, a8 S o Co s |y a4 bl b claasl S Wl )8 4 e 4
bl LOT 5 sl p ot ;3 il pn b ST 515, Lol s 5 0L i b e
Al

9Ly Jhows daled o Lulsy 4 (YYY) 0L 5 uilpar Guis ¢ pioman
23 84 Jalss Coanl e bl L a5 55l o5l 0L pie b el oS
3 3L S50 6 Was e 0L Ll ol 3,13 Sl gian 0,885 8 Gl S rranad

.Jﬁﬁmuoh\'qu)}‘_;)blé}ﬂ\}\qx\jdob_w‘s:}o%;



WY | 31,80 5 @30 | (K03 8 i sanlllan 35 90) uyslio 55 i € 3ludi g Juka &1

Cdbge )3 b bkl 2 (1Y) 0LKes 5 J adlas (K3 (g
Jolse & das o 0L L (slaadly ol 035 ASTE (6 Kas S Sl (sla gt
5 te Sl Wl B 0,8 15 a5 3 )5m ol psba b 5 dade 4 by e
S oal 3 0 8 8 (s 1y e

ol 8l il 3,505, 6 Wl sl 3 e s G5l ol ol
OV 4 Ll o 5 S00y onl 3,0 5 55 1) e 4 bsse 5 (635 cip Jolse
Cilsl 5 O Gl 1y G5k Sl b aS LS o Kis 5 i
55T el 0T sl el sl 5 ST (1 b 0L 2t

Sl )5 poslie 53 S s (Sl Je (b Sua L 0B ey 5
w5 Sy gl W5 o o LBl Cas g 5 4 6 S i 3 0T
oo A g Jels sl S s e OLES Jde Cpl il Caris ol 5 (6l (slacs 351 2l
s S Ly (510 s Rl 5 (6 e 4 2 3 s 4 (SSlome 5 (SS S Sladas
b LOT Caloy Sl 5 0L e oder ¢ uyslin )3 Ste 425 sl ASTE S
Je ol ol S a5 Jalss 5 Olr Slaas 28 1ok 4 L ki 5 )1 ol e 4
O ety 4 (S o 88T (5 K83 5 oolin Ly Sy 55 4 g5 G ] (o0l
sy copmmen il Jos 01LKEs 8 s 5 ABT niBl s S5 ol
olwesly 5o SoBse sl Y Lod sk we) 5 jeweste O Glags
S, 5ol po g (U8 Ll e pl Sl Jliams (5l 5 las 51 2l
5 el Sl 2 Al b LBl bl 1y 03 53) Comdly 5 (65loee Conily ASle g
Condly Sl eslinal b sl 5 oo Land cJle Ol ey ST (1 b O e 6l ) (gl
OISl el 01 K3 5 a0 o8 S sl 1) (6,883 8 ol 1 (s5lome (sla) 55 05 lome
68 o e Kb AT 5 o a USG5 Laau3lr b i 51 |5 6 a1
Foob GO 513l e a1y olde 5 el SleMbl Ll 5 e 035 53] Sundl
5 sl 53 G e (ol ol ST s $SGST (5 I8 4o gLk 4 457 e &1

UC_,.wld)jfpcwmsué))u)‘jjﬁcbw‘é‘f\.&r.; wlélﬁ@)\.@%ﬂj



VECR ol [ VY olas | ¥ dlo | @ K53 ,8 cy pie lalllas | V1Y

3O L Gy lull LS Jes Gise posle (2B, L2 o Ll e,
LUl g ol eslie 53 iz s (§5ladi p ol go (S UIST Julse 1 0T (slajl
gﬁajjﬁqﬂm.mfl)baus)ﬂ@q- SWosls wlal 51y s slag sl mul
il s Sleds 5 Culie Gl g G151 Jold Gaw ol sled 55 (6 i
318 3 6 S o s Jlmms sl j ana 5 o alg 53 5515 (VU ol
Ll o OV pame U uS ¢SS bk, 4 Llg o Jolw Slds 5 LNFT Wil
Sy bl Ll G ool @S o JS psbay S 3ae 45T 5 (sle st
03 Jlews gl Jue Sl eslanal L U aiL L;J.iisjf Cano ys Jld gbads
ORI 255 DL e 5 03,5 bl 0L 2ie 611 (63 ey jameie (Slaas 2 (o sl
ey
(ol s 8 e Do ¢ pmslie 5o diaws (Gled p aie) )3 ol Shas
G (Sa 5y 3 gugs 3 LIS drn 5 4 Ll g5 00 &S Sl o sode Sl 587 (615
Crolr Olgsa Wl o edbalyl daows Gled p Jde .S S o) opl o
& 53,8 S5 eslinal 350 uyslie 53 3l ain) 53 0y T Slidod (6l (ki
et Gains ol Sy |y Calibes el pe o Jaily U ST oSS 0l K s s
13 ks b 0T Jolas 5 0L e 5185 2 o slie ST g 2 Sl ormlin Slie
O, s ks, sla S 035 5T paor (slmosls Jolowt b il 5 o Oliions 5 3,57 o0
or el b ae (slaaolae ol cah, ,a A4S wlid by, auS Ll
S50 il 5 Flal slaos e 53 0L Ktass ple sln oS Olsea Lis
ST LS Ol Sl 05lys s i slml 4 5 3,8 S eslizl
o s (Sl 53 2 m50 Salw b 5 il Lol o Golod il (ioman
d»rhljééjiﬁ:)faj? thijlfé\ﬁLg@&b)&b‘}o:;“uwjb):
Ll oo 50 Sl 55 (S5les Camdly s LNFT wibe o 6 slasysls Coanl 5T
SosTpaar laosls il lags)sld opl slas )8 05l50 (6 ey Dl jluina
ainj 53 0y T Slidiond (51 (5ol ol Ol 5o il 5 oo Lo ol 5 Lamluas 510



VY| 31,8 5 @336 | (€,K03 8 camno sanlllas 35 30) oyslio 55 i € 3ludi g Juka &1,

0 g Gaiss pl (IS b 3,8 55 eslizul 5y e wyslie 53 Jliows 5ledi
Sl 7 S ime ook pin Ll 5 oo 45U ST 0 K o (6l S lles ladits ann 5

Mb dv)jtﬂjd‘.::?%.} LQ)L"J"J-’ 0)?444...045)&9 QEM‘J}Q\@}}{

laslgiin 5 a3 gdoue
bl ol glasysliws 35 s Lo sl 53 Jlomss (5l aie 5o Shass p!
s b alias 5 a3 ¢ ool (Glacys suous 51 SO ol drlgn 5 o5 gons
£33 poe 4y e ol (Sn & ol oy slin 56 K838 05 O 1 1 (63 5ukome
:).bu@l:ina.z.Uly”sat‘,ﬁé}ﬁ&1‘SarioMLg)chq-QLﬂﬁﬁijlf.\P);g\f
S oSt JolT sbas 1y 05 ol sl plad 4T 550 e el 8

OSon el Sl ¢ o yslie 53§31 Dkl YU s e a5 b men
e pl o gl Bl ails 6 5L 4 L s sd e s e 4 Sl
Gé:f)u.:fjs‘_gl.a:fiij)MbM&hdM}\a@Taw)::ﬁgs%
O, K35 8 wile Olaiied Calibes slaos S Sl Olsn b 358 eslizal (' WS -
4.3uu\j@f\d\éa;ﬂ)a\)&)jwo\fﬁswjjtgﬁiafwwolﬁw
.wgi;@u)@tu;,_lp\junb sl

o s G5t Jde SSE w6l (o5 Gla iy Sl ealizal (opl posdle
s Al g e a Lide Gaasi 1) b o Ll g5 o0 ey slie 53 0L 2 518,
Sl 5 dee S, Kl 5 o st 53 6, K83 S daie a ol glacas b
L e plaml g NS sl 4 am g das &) Jlaw s (5ol sad e (g 5lwesly
Jols g5 il oSl (659,055 Jlms (5Ll 53 (8 slacs sl Sl eslinal
Sabor i LT Jobs 5 01, by 5 wysle elazat Ol 3G )

) 93 has 5 ode SHIS dna 5 4 10 0y T Dlidiond o7 Sl Al (g 50
4 Oliisms &5 358 0 3lgthy (ommen S SWST oslie 3 e giled

1. Qualitative-Quantitative



VECE b | VY eyled | Y dle | K53 ,8 cy pie lllas | 11§

Sy 5 S S Wl b 5l 05 ol 5o Ml 3950 ladibs s
3 eslizal (OASS pl a5 b dias w1l eysle 53 Jesws g3ledi p Sleesly
5 A8 LS Sl b gle 4 Llg e slainom 5 slaids gy S,

AEL eysle 55 Jliaes 5l p 6l p g Sl T 5 gladde anw 5 Sledis

o lp sl 53 dheoms ik pn lp Jes laslgliy
01l g S S

Sssts Sl eslimal b il 6,853,5 ladip Ol GSlaes slad sl (O
ST b s g 0L rie Gl 1) (2l g el sl o933l 5 (gl bl
0L e o 4 Ll 5 g0 O 21 6 883 8 dolin 1 (g5l sl 5 1 (e Ol 2o
LS S s

55 Sladst Al oo L o 8 gie o 9n 3l (6,8 0,40 b ilds (3le pas (Y
S slaslgiin 11 5 01 K83 S glaesls Jlow Jold ol ST (3le a1
el OT Gl 5 ik b ol

s sl NFT (g5l 5l ailg o 6, K835 lads p (NFT 1 estizal (¥
Ly 25T ea jal ol S oslizul Jliow s glag, B0 b 5 pa juamie Sl 2
S gr 5S4y S s o B

G35 Jlows bacsle 5 s I b il s o sl ) 4wy (F
s 551655 5l 5 (Jlo U 1S5 o 4 il 5 0 Lo S Aile 5 sl
LS S8 0 K 8 gl T, 5

G Ay e il glad 4 OIS ST L o, il s OIS 5T Lds (0
Sl 25 Al 5 gn 331 1S LS ke Olblus o 5 L 51 AT 3!

313 ek ks a5 LS ST 28w O ) s Aolie 4y i 51 555

1. Influencers



V8| 31,80 5 @330 | (K03 ,8 camno sanlllan 35 90) uyslio 55 i € 3ludi g Juka &1

OBy 4 bogs o laesls jote O oy L a3 10L 2ie 35 550 5 laesls Jdowi (7
n S FMol ) 3 5 Slag 1l LOT 5, 55 5b bl 2 505,57 Judows 15 0L j2de
b gleld 2 O i Szl 5 L b LS e oSS,
Lt slaolisles dile (53l slasls 55 (6,155 5 s lome saly 55 518 s (Y
1P 5 i Olble Gl 4 Ll e Ol nl (6,585 8 dslie ol byl L
S S 0L 2t b ol
o5l ain) 53 5 Slaps 6l (5 seT Sladal sl 68 o 25 5eT (A
03 1y bosed op e ilen WOT Ul (69,00 Jiows iledis 5 py sl
S Jlesl Jlze s (5l 5 slas 51 nl (g 5lwesly
rolal s gty adlie bls Older 5 28 Gl soe L 5 10 (gl goms anw s (4
0T 5 S ¢SKaS Olbbs 4 5 Lo 4 Ll 5 o 06 K5 8 dolia 51 VL CiaST L
hled et jae )
93 bslg (ol sl Ole S 1 akiss 6‘-“‘}5”.@%6)&“ o (Ve
Sl ol 51l S a5 Gl 6888 Cais 53 ot S
Ll (65950 posle 3 Jliaw s

b b ol o K5 8 Cmio OV (6l pleialy Ll 5 o oe slaslgii o
Sl 53 pa pammin Sl 25 (uyslin 3 Jlams (§5lediy Jda 5l S e,e b

.MJ&‘PHJJ?J‘)’\{W}Db;bl?u“dlif.&.é

@’L’.au.bed
.bj‘xbﬁ)étﬁu’l)w

ORCID
Azin Yazdi http://orcid.org/0009-0005-0041-9690
Vali Mohammad Darini http://orcid.org/0009-0008-0353-002X
Yazdan Shirmohamadi http://orcid.org/0000-0001-5838-7592

Hadi Moloudian http://orcid.org/0000-0002-9068-632X



http://orcid.org/0009-0005-0041-9690
http://orcid.org/0009-0008-0353-002X
http://orcid.org/0000-0001-5838-7592
http://orcid.org/0000-0002-9068-632X
http://orcid.org/0009-0005-0041-9690
http://orcid.org/0009-0008-0353-002X
http://orcid.org/0000-0001-5838-7592
http://orcid.org/0000-0002-9068-632X

VECR ol [ VY oplas | ¥e dlo | o K5 8y e lallas | VS

@L:.o

chaile » S8 ik 56 s (YY) Ltaw (g eelonl dige ¢ > T
¥4 ,(¥) - ,L;M‘;Jiﬁgjfg/ﬁ.wﬁ_?*’zJ: S Qbf.i.sjfsﬁ;fs\{ﬁé
https://doi.org/10.22059/jut.2023.363958.1150 .sv

C‘?w BE] ‘ULA}J"‘.;@JJ%T GL:U (VFY) T v c;.‘.w.; oot c@\f.})‘ 3] cd‘js
‘L;j@)ffw‘};j Spoaoly Ll axw g gs‘“li’ L L;Ji.‘u; 63\4,)\}\{ Sl >~
. https://doi.org/10.22080/JTPD.2023.24728.3765A0—0Y (fO)VY

w B a5 ml 5,8 (W) Ol (65 sain BT (oMl e 03 5 5Ll
(8 sl plol oSl Sy Las . Glajlo G55 g 4 o5 Lt Jas )3 sLiesls

e 05051 5 1 b .(VF4Y) o e SWl p gl n B (O Gy Al C b aled
(o slazsl (A Olawl J5hus 5 won sl ed andlaesy30) 6 68 oo 3T 5
. https://doi.org/10.30495/FED.2023.698850Y6 —YYY «($1)\#

Sladais g5l (gl GU.A SHELOFY) ¢ i ld O 639 g8 shzes L) ‘3\5_;"_”,[3
—VVAY (M8 (O ol pwlidanals aoliale . Jlimms SLoL » ST L o Ko §
. https://doi.org/10.30510/PS1.2022.309547.24401 Y14

Sl sl Jie (b OF ) 5 ol5 e eV sb (e 0 (shema S
53 e eSOl taallles y 30) (HIASL i 5 b gy LB 5 K5, b K551 2l
NFFAYY OVNIA (L slas,ml,  ele a i (! ol
https://doi.org/10.22070/CS.2022.15485.1189

L el Jbe L(VF0 1) W canast O e cpdael ¢ Sladda s cofie i Rt
CYRV=Y YOV (6 K00 S Gy ke Slallls welilas s K558 A
https://doi.org/10.22054/TMS.2022.64705.2645

pstie p e Oladl & 0Ll gl debe (b €LOF ) = (o T3
VFFAYE COMA (B L slas paly oo 4 i Slajle o Jalsy 5> slazel
https://doi.org/10.22070/CS.2023.16873.1253

A

9. Aghazadeh, H., Beheshti Jazan Abadi, E., & Zandi, F. (2022). Branding
advantage of agri-food companies in competitive export markets: a
resource-based theory. British Food Journal, 124(7), 2039-2060.

https://doi.org/10.1108/BFJ-08-2021-0952/FULL/XML

10. Alkhalaf, T., Durrah, O., Almohammad, D., & Ahmed, F. (2022). Can


https://doi.org/10.22080/JTPD.2023.24728.3765
https://doi.org/10.30495/FED.2023.698850
https://doi.org/10.30510/PSI.2022.309547.2440
https://doi.org/10.22070/CS.2022.15485.1189
https://doi.org/10.22054/TMS.2022.64705.2645
https://doi.org/10.22070/CS.2023.16873.1253
https://doi.org/10.1108/BFJ-08-2021-0952/FULL/XML

NV 31,80 5 @336 | (€,K03 8 o saalllan 35 90) uyslio 55 i € 3ludi g Juka &1,

entrepreneurial knowledge boost the entrepreneurial intent of French
students? The mediation role of behavioral antecedents. Management
Research Review, 45(12), 1545-1571. https://doi.org/10.1108/MRR-06-
2021-0432/FULL/XML

11. Almansour, M. (2024). Food start-ups: leveraging digital marketing and
disruptive information systems innovations to survive in the post-COVID
environment. European Journal of Innovation Management, 27(3), 944—
961. https://doi.org/10.1108/EJIM-07-2022-0370/FULL/XML

12.Bhattacharya, S. (1 C.E.). Hows and Whys That Lead to Online Brand
Engagement. International Journal of Asian Business and Information
Management (1JABIM), 14(1), 1-21.
https://doi.org/10.4018/1JABIM.322388

13.Buhalis, D., & Sinarta, Y. (2019). Real-time co-creation and nowness
service: lessons from tourism and hospitality. Journal of Travel &
Tourism Marketing, 36(5), 563-582.
https://doi.org/10.1080/10548408.2019.1592059

14.Buhalis, D., Leung, D., & Lin, M. (2023). Metaverse as a disruptive
technology revolutionising tourism management and marketing. Tourism
Management, 97, 104724,
https://doi.org/10.1016/J. TOURMAN.2023.104724

15.Buhalis, D., Lin, M. S., & Leung, D. (2022). Metaverse as a driver for
customer experience and value co-creation: Implications for hospitality
and tourism management and marketing. International Journal of
Contemporary Hospitality Management, 35(2), 701-716.
https://doi.org/10.1108/IJCHM-05-2022-0631/FULL/XML

16. Chaffey, D. (2010). Applying organisational capability models to assess
the maturity of digital-marketing governance. Journal of Marketing
Management, 26(3-4), 187-196.
https://doi.org/10.1080/02672571003612192

17.Chan, C. H., Wong, K. Y., & Lui, T. W. (2023). Marketing Tourism
Products in Virtual Reality: Moderating Effect of Product Complexity.
Springer Proceedings in Business and Economics, 318-322.
https://doi.org/10.1007/978-3-031-25752-0_34/FIGURES/1

18.Cheah, 1., & Shimul, A. S. (2023). Marketing in the metaverse: Moving
forward — What’s next? Journal of Global Scholars of Marketing Science,
33(1), 1-10. https://doi.org/10.1080/21639159.2022.2163908

19.Cohen, S. A., & Cohen, E. (2019). New directions in the sociology of



https://doi.org/10.1108/MRR-06-2021-0432/FULL/XML
https://doi.org/10.1108/MRR-06-2021-0432/FULL/XML
https://doi.org/10.1108/EJIM-07-2022-0370/FULL/XML
https://doi.org/10.4018/IJABIM.322388
https://doi.org/10.1016/J.TOURMAN.2023.104724
https://doi.org/10.1108/IJCHM-05-2022-0631/FULL/XML
https://doi.org/10.1080/02672571003612192
https://doi.org/10.1007/978-3-031-25752-0_34/FIGURES/1
https://doi.org/10.1080/21639159.2022.2163908

VECR ol [ VY oles | ¥ dlo | @ K53 ,8 cy pie lalllas | V1A

tourism.  Current  Issues in  Tourism, 22(2), 153-172.
https://doi.org/10.1080/13683500.2017.1347151

20. Colakoglu, U., Anis, E., Esen, O., & Tuncay, C. S. (2024). The evaluation
of tourists’ virtual reality experiences in the transition process to
Metaverse. Journal of Hospitality and Tourism Insights, 7(3), 1475—
1500. https://doi.org/10.1108/JHTI1-09-2022-0426/FULL/XML

21.Corbisiero, F., Monaco, S. ., & Ruspini, E. (2022). Millennials,
Generation Z and the Future of Tourism. Channel View Publications.

22.Dionisio, J. D. N., Burns, W. G., & Gilbert, R. (2013). 3D Virtual worlds
and the metaverse. ACM Computing Surveys (CSUR), 45(3).
https://doi.org/10.1145/2480741.2480751

23.Duan, H., Li, J., Fan, S, Lin, Z., Wu, X., & Cai, W. (2021). Metaverse
for Social Good: A University Campus Prototype. In MM 2021:
Proceedings of the 29th ACM International Conference on Multimedia
(pp. 153-161). ACM.
https://doi.org/10.1145/3474085.3479238/SUPPL_FILE/MM21-
BNI3233.MP4

24.Dwivedi, Y. K., Hughes, L., Wang, Y., Alalwan, A. A., Ahn, S. J.,
Balakrishnan, J., ... & Wirtz, J. (2023). Metaverse marketing: How the
metaverse will shape the future of consumer research and practice.
Psychology & Marketing, 750-776. https://doi.org/10.1002/mar.21767

25.Dwivedi, Y. K., Hughes, L., Baabdullah, A. M., Ribeiro-Navarrete, S.,
Giannakis, M., Al-Debei, M. M., Dennehy, D., Metri, B., Buhalis, D.,
Cheung, C. M. K., Conboy, K., Doyle, R., Dubey, R., Dutot, V., Felix,
R., Goyal, D. P., Gustafsson, A., Hinsch, C., Jebabli, I., ... Wamba, S. F.
(2022). Metaverse beyond the hype: Multidisciplinary perspectives on
emerging challenges, opportunities, and agenda for research, practice and
policy. International Journal of Information Management, 66, 102542.
https://doi.org/10.1016/J.1JINFOMGT.2022.102542

26.Erhan, T., Uzunbacak, H. H., & Aydin, E. (2022). From conventional to
digital leadership: exploring digitalization of leadership and innovative
work behavior. Management Research Review, 45(11), 1524-1543.
https://doi.org/10.1108/MRR-05-2021-0338/FULL/XML

27.Fan, X., Jiang, X., & Deng, N. (2022). Immersive technology: A meta-
analysis of augmented/virtual reality applications and their impact on
tourism experience. Tourism Management, 91, 104534,
https://doi.org/10.1016/J. TOURMAN.2022.104534



https://doi.org/10.1080/13683500.2017.1347151
https://doi.org/10.1108/JHTI-09-2022-0426/FULL/XML
https://doi.org/10.1145/2480741.2480751
https://doi.org/10.1145/3474085.3479238/SUPPL_FILE/MM21-BNI3233.MP4
https://doi.org/10.1145/3474085.3479238/SUPPL_FILE/MM21-BNI3233.MP4
https://doi.org/10.1016/J.IJINFOMGT.2022.102542
https://doi.org/10.1108/MRR-05-2021-0338/FULL/XML
https://doi.org/10.1016/J.TOURMAN.2022.104534

V| 31,80 5 @330 | (6,503 ,8 camno sanlllan 35 90) oyslio 55 i €3ludi g Juka &1

28.Gent, E. (2022). Lessons from a Second Life: Before Meta, Philip
Rosedale Created an Online Universe. IEEE Spectrum, 59(1), 19.
https://doi.org/10.1109/MSPEC.2022.9676346

29.Ghachem, L. (2011). Online Branding in Newspapers: A Conceptual
Model. Communications of the IBIMA, 2011, 1-7.
https://doi.org/10.5171/2011.489627

30.Giovanis, A., Rizomyliotis, 1., & Kavoura, A. (2022). On the
relationships between digital brand evidence, relationship quality and
behavioural intentions among online tourism agencies’ customers.
European Journal of Tourism Research, 30, 3005-3005.
https://doi.org/10.54055/EJTR.V301.2592

31.Go, H., & Kang, M. (2023). Metaverse tourism for sustainable tourism
development: Tourism Agenda 2030. Tourism Review, 78(2), 381-394.
https://doi.org/10.1108/TR-02-2022-0102/FULL/XML

32.GRZESIAK, M. (2015). E-BRANDING vs. TRADITIONAL
BRANDING. Modern Management Review, XX, 89-100.
https://doi.org/10.7862/rz.2015.mmr.56

33.Guttentag, D. A. (2010). Virtual reality: Applications and implications
for tourism. Tourism Management, 31(5), 637-651.
https://doi.org/10.1016/j.tourman.2009.07.003

34.Iskender, A., Sirakaya-Turk, E., Cardenas, D., & Harrill, R. (2022).
COVID or VOID: A systematic literature review of technology adoption
and acceptance in hospitality and tourism since the breakout of COVID-
19. Tourism and Hospitality Research, 24(1), 95-114.
https://doi.org/10.1177/14673584221133667

35.Jorge, F., Teixeira, M. S., Correia, R. J., Gongalves, R., Martins, J., &
Bessa, M. (2018). A Conceptual research model proposal of digital
marketing adoption and impact on low density tourism regions. Advances
in  intelligent  systems and  computing, 745, 528-537.
https://doi.org/10.1007/978-3-319-77703-0_52

36.Kim, E. G., Chhabra, D., & Timothy, D. J. (2022). Towards a creative
MICE tourism destination branding model: Integrating heritage tourism
in New Orleans, USA. Sustainability, 14(24), Article 16411.
https://doi.org/10.3390/SU142416411

37.Lal, B., Ismagilova, E., Dwivedi, Y. K., & Kwayu, S. (2020). Return on
Investment in Social Media Marketing: Literature review and suggestions
for future research. digital and social media marketing: Emerging



https://doi.org/10.1109/MSPEC.2022.9676346
https://doi.org/10.5171/2011.489627
https://doi.org/10.54055/EJTR.V30I.2592
https://doi.org/10.1108/TR-02-2022-0102/FULL/XML
https://doi.org/10.7862/rz.2015.mmr.56
https://doi.org/10.1177/14673584221133667
https://doi.org/10.1007/978-3-319-77703-0_52
https://doi.org/10.3390/SU142416411

VECR ol [ VY oplas | ¥ dlo | @ K53 ,8 ey pie lalllas | VY

applications and theoretical development. 3-17.
https://doi.org/10.1007/978-3-030-24374-6_1

38.Lee, E., & Weder, F. (2021). Framing sustainable fashion concepts on
social media. an analysis of #slowfashionaustralia instagram posts and
post-COVID Visions of the Future. Sustainability, 13(17), Article 9976.
https://doi.org/10.3390/SU13179976

39.Lee, U. K. (2022). Tourism using virtual reality: Media richness and
information  system  successes.  Sustainability, 14(7), 3975.
https://doi.org/10.3390/su14073975

40. Levitt, H. M., Bamberg, M., Creswell, J. W., Frost, D. M., Josselson, R.,
& Suarez-Orozco, C. (2018). Journal article reporting standards for
qualitative primary, qualitative meta-analytic, and mixed methods
research in psychology: The APA publications and communications
board task force report. American Psychologist, 73(1), 26-46.
https://doi.org/10.1037/AMP0000151

41. Mastika, 1. K., & Nimran, U. (2020). Destination branding model of an
ecological tourism village in Bali, Indonesia. Geojournal of Tourism and
Geosites, 31(3), 1068-1074. https://doi.org/10.30892/gtg.31319-542

42.Monaco, S., & Sacchi, G. (2023). Travelling the Metaverse: Potential
benefits and main challenges for tourism sectors and research
applications. Sustainability, 15(4), Acrticle 3348.
https://doi.org/10.3390/SU15043348

43. Mystakidis, S. (2022). Metaverse. Encyclopedia, 2(1), 486-497.
https://doi.org/10.3390/ENCYCLOPEDIA2010031

44.Nam, T., & Pardo, T. A. (2011). Conceptualizing smart city with
dimensions of technology, people, and institutions. ACM International
Conference Proceeding Series, 282-291.
https://doi.org/10.1145/2037556.2037602

45 .Newton, C. (2021). Mark in the metaverse. Retrieved from
https://www.theverge.com/22 588022/mark-zuckerberg-facebook-ceo-
metaverse-interview

46. Nikhil, P. C. (2021). Return on Investment on Various Digital Marketing
Strategies: A qualitative assessment of Small Medium Enterprises
operating across the world. EMLV Business School De Vinci.
https://doi.org/10.13140/RG.2.2.11278.69444

47.Olanrewaju, A. S. T., Whiteside, N., Hossain, M. A., & Mercieca, P.
(2018). The influence of social media on entrepreneur motivation and



https://doi.org/10.1007/978-3-030-24374-6_1
https://doi.org/10.3390/SU13179976
https://doi.org/10.1037/AMP0000151
https://doi.org/10.30892/gtg.31319-542
https://doi.org/10.3390/SU15043348
https://doi.org/10.3390/ENCYCLOPEDIA2010031
https://doi.org/10.1145/2037556.2037602
https://www.theverge.com/22%20588022/mark-zuckerberg-facebook-ceo-metaverse-interview
https://www.theverge.com/22%20588022/mark-zuckerberg-facebook-ceo-metaverse-interview
https://doi.org/10.13140/RG.2.2.11278.69444

V| 31,8 5 @330 | (K03 8 i sanlllan 35 90) uyslio 55 i € 3ludi g Juka &1

marketing strategies in a developing country. Lecture Notes in Computer
Science (Including Subseries Lecture Notes in Artificial Intelligence and
Lecture Notes in Bioinformatics), 11195 LNCS, 355-364.
https://doi.org/10.1007/978-3-030-02131-3 32/TABLES/2

48.Park, H., & Lim, R. E. (2023). Fashion and the metaverse: Clarifying the
domain and establishing a research agenda. Journal of Retailing and
Consumer Services, 74, 103413.
https://doi.org/10.1016/J.JRETCONSER.2023.103413

49.Pencarelli, T. (2020). The digital revolution in the travel and tourism
industry. Information Technology and Tourism, 22(3), 455-476.
https://doi.org/10.1007/S40558-019-00160-3/METRICS

50.Prahara, G. A., & Adler, J. (2023). Study of digital branding as media
strategic toward metaverse. Sustainable Development in Creative
Industries: Embracing Digital Culture for Humanities, 96-101.

51.Purdy, M. (2022). How the metaverse could change work. Harvard
Business Review, 5(5). https://hbr.org/2022/04/how-the-metaverse-
could-change-work

52.Purnomo, A. D., Laksitarini, N., & Lase, L. C. (2023). Adaptive reuse
strategy at Maison Teraskita Hotel Bandung. In Sustainable development
in creative industries: Embracing digital culture for humanities.
https://doi.org/10.1201/9781003372486-47

53.Rippa, P., & Secundo, G. (2019). Digital academic entrepreneurship: The
potential of digital technologies on academic entrepreneurship.
Technological Forecasting and Social Change, 146, 900-911.
https://doi.org/10.1016/J. TECHFORE.2018.07.013

54.Royle, J., & Laing, A. (2014). The digital marketing skills gap:
Developing a digital marketer model for the communication industries.
International Journal of Information Management, 34(2), 65-73.
https://doi.org/10.1016/J.1IJINFOMGT.2013.11.008

55.Sang, S. (2021). Reconstructing the place branding model from the
perspective of Peircean semiotics. Annals of Tourism Research, 89,
103209. https://doi.org/10.1016/J.ANNALS.2021.103209

56.Scholz, T. M., & Vyugina, D. (2019). Looking into the future: What we
are expecting from generation Z. Generations Z in Europe. Emerald
Publishing Limited, 277-284. https://doi.org/10.1108/978-1-78973-491-
120191021/FULL/XML

57.Setiawan, B., Trisdyani, N. L. P., Adnyana, P. P., Adnyana, I. N.,



https://doi.org/10.1007/978-3-030-02131-3_32/TABLES/2
https://doi.org/10.1016/J.JRETCONSER.2023.103413
https://doi.org/10.1007/S40558-019-00160-3/METRICS
https://hbr.org/2022/04/how-the-metaverse-could-change-work
https://hbr.org/2022/04/how-the-metaverse-could-change-work
https://doi.org/10.1201/9781003372486-47
https://doi.org/10.1016/J.TECHFORE.2018.07.013
https://doi.org/10.1016/J.IJINFOMGT.2013.11.008
https://doi.org/10.1016/J.ANNALS.2021.103209
https://doi.org/10.1108/978-1-78973-491-120191021/FULL/XML
https://doi.org/10.1108/978-1-78973-491-120191021/FULL/XML

VECR ol [ VY olas | ¥ dlo | K53 ,8 cy pie olalllas | A YY

Wiweka, K., & Wulandani, H. R. (2018). The profile and behaviour of
‘digital tourists’ when making decisions concerning travelling (Case
Study: Generation Z in South Jakarta). Advances in Research, 17(2), 1-
13. https://doi.org/10.9734/air/2018/43872

58.Sharma, A., Sharma, B. K., Rajput, S., Mehra, A., & Gulati, U. (2023).
Digital branding adoption by specialty eatery start-ups in the post-
pandemic environment in India. Cogent Business & Management, 10(1).
https://doi.org/10.1080/23311975.2023.2196043

59.Sharma, A., Sharma, B. K., Singh, P., Mishra, S., & Hussain, A. (2022).
Digital Adoption of Start-Ups With E-Governance Systems: A Mediating
Role of Digital Support and Awareness. International Journal of
Electronic ~ Government  Research  (IJEGR), 18(1), 1-22.
https://doi.org/10.4018/1JEGR.314573

60.Sivasankaran, D. S. (2017). Marketing and its impact on buying
behaviour of youths. International Journal of Research in Management
& Business Studies (IJRMBS2017), 13-54.

61. Strauss, A., & Corbin, J. (1998). Basics of qualitative research grounded
theory procedures and techniques. Sage Publications.
https://www.sidalc.net/search/Record/ KOHA-OAI-
ECOSUR:12437/Description

62. Taiminen, H. M., & Karjaluoto, H. (2015). The usage of digital marketing
channels in SMEs. The usage of digital marketing channels in SMEs,
22(4), 633-651.

63.Tsai, S. P. (2022). Investigating metaverse marketing for travel and
tourism.  Journal of Vacation Marketing, 30(3), 479-488.
https://doi.org/10.1177/13567667221145715

64.Tseng, H. T., Shanmugam, M., Magalingam, P., Shahbazi, S., &
Featherman, M. S. (2022). Managing enterprise social media to develop
consumer trust. British Food Journal, 124(12), 4626-4643.
https://doi.org/10.1108/BFJ-11-2020-0995/FUL L/ XML

65. Venkatachalam, S., Marshall, A., Ojiako, U., & Chanshi, C. S. (2020).
Organisational learning in small and medium sized South African energy
project organisations. Management Research Review, 43(5), 595-623.
https://doi.org/10.1108/MRR-02-2019-0068/FULL/XML

66. Vernuccio, M., Boccalini, S., Patrizi, M., & Pastore, A. (2023).
Deepening branding opportunities in VR-Based Metaverses: A
qualitative study. In Digital Marketing & eCommerce Conference (37—



https://doi.org/10.9734/air/2018/43872
https://doi.org/10.1080/23311975.2023.2196043
https://doi.org/10.4018/IJEGR.314573
https://www.sidalc.net/search/Record/KOHA-OAI-ECOSUR:12437/Description
https://www.sidalc.net/search/Record/KOHA-OAI-ECOSUR:12437/Description
https://doi.org/10.1177/13567667221145715
https://doi.org/10.1108/BFJ-11-2020-0995/FULL/XML
https://doi.org/10.1108/MRR-02-2019-0068/FULL/XML

VWY | 31,8 5 @330 | (K03 8 i sanlllan 35 90) wyslio 55 i € 3ludi g Juka &1

45). Springer Nature Switzerland. https://doi.org/10.1007/978-3-031-
31836-8 5

67. Wongkitrungrueng, A., & Suprawan, L. (2024). Metaverse Meets
Branding: Examining Consumer Responses to Immersive Brand
Experiences. International Journal of Human-Computer Interaction,
40(11), 2905-2924. https://doi.org/10.1080/10447318.2023.2175162

68.Zhang, J., & Ye, J. (2021). Alibaba to test gaming potential of metaverse
as Big Tech  firms  stampede into  virtual  world.
https://scholar.google.com/scholar?hl=en&as sdt=0%2C5&qg=Alibaba+
to+test+gaming+potential+of+metaverse+as+Big+Tech+firms+stamped
e+into+virtual+world&btnG=

69.Zhu, C., Wu, D. C. W,, Hall, C. M., Fong, L. H. N., Koupaei, S. N., &
Lin, F. (2023). Exploring non-immersive virtual reality experiences in
tourism: Empirical evidence from a world heritage site. International
Journal of Tourism Research, 25(3), 372-383.
https://doi.org/10.1002/JTR.2574

References in Persian

1. Ajilchi, M., Esmaeilpour, H., & Saeidnia, H. (2023). Clarifying the
impact of place branding on the components of the tourism experience of
health tourists studied in Tehran. Urban Tourism, 10(3), 49-67.
https://doi.org/10.22059/jut.2023.363958.1150

2. Danaeifard, H., Eslami, A., & Maghsoudi, E. (2011). Application of
grounded theory research strategy in practice; Construction of
organizational indifference theory. Imam Sadeq University Press.

3. Ghasem Nezhad, Z., Majidi Ghahroodi, N., & Jalilvand, M. R. (2022).
Provide a model for branding tourist destinations with an emphasis on
digital marketing. Political Sociology of Iran, 5(3), 1192-1219.
https://doi.org/10.30510/psi.2022.309547.2440

4. Golmohammadi, E., Mohammadi, E., Tolabi, Z., & Khalil Nezhad, S.
(2021). Designing a strategic agility model with the dynamic capabilities
approach in the banking industry (Case Study: Active banks in llam
Province). Commercial Strategies, 18(17), 121-146.
https://doi.org/10.22070/cs.2022.15485.1189

5. Haghighinasab, M., Mir Soleimani, A., & MirzaeianKhamseh, P. (2022).
A model of destination brand promotion. Tourism Management
Studies, 17(57), 207-237. https://doi.org/10.22054/tms.2022.64705.2645



https://doi.org/10.1007/978-3-031-31836-8_5
https://doi.org/10.1007/978-3-031-31836-8_5
https://doi.org/10.1080/10447318.2023.2175162
https://scholar.google.com/scholar?hl=en&as_sdt=0%2C5&q=Alibaba+to+test+gaming+potential+of+metaverse+as+Big+Tech+firms+stampede+into+virtual+world&btnG=
https://scholar.google.com/scholar?hl=en&as_sdt=0%2C5&q=Alibaba+to+test+gaming+potential+of+metaverse+as+Big+Tech+firms+stampede+into+virtual+world&btnG=
https://scholar.google.com/scholar?hl=en&as_sdt=0%2C5&q=Alibaba+to+test+gaming+potential+of+metaverse+as+Big+Tech+firms+stampede+into+virtual+world&btnG=
https://doi.org/10.1002/JTR.2574
https://doi.org/10.22059/jut.2023.363958.1150
https://doi.org/10.30510/psi.2022.309547.2440
https://doi.org/10.22070/cs.2022.15485.1189
https://doi.org/10.22054/tms.2022.64705.2645

VECE b | VY eyled | Y dle | K53 ,8 ey pie olallas | VY E

6. Shahabi, D., Gholipour Soleimani, A., & Taleghani, M. (2022). Design
and testing of an urban branding model (Case Study: The cities of Paresar
and Bandar Anzali, Gilan Province). Financial Economics, 16(61), 223-
250.

7. Torabi, Z., Saeida Ardekani, S., & Hataminasab, S. H. (2023). A Future-
researched Reflection on the tourism marketing professional competence
system with a view to sustainable development. Journal of Tourism
Planning and Development, 12(45), 51-85.
https://doi.org/10.22080/jtpd.2023.24728.3765

8. Yazdi, A., & Hosseini, M. H. (2022). Designing a human-to-human
marketing model based on the concept of trust in inter-organizational
relationships. Commercial Strategies, 18(18), 129-144.
https://doi.org/10.22070/cs.2023.16873.1253

e a1 OB F) eala 0L gl ge 5 Ol s c(Glammn pudh chamee S5 ¢ 2035 03T (635 dllan (ol 4y SLwl
W V) Y oo, K008 o pide Slallos aolileai (6 K5 5 Cni 1anllan 35 30) oy st 55 Sl (6 5Lk

AYE -
doi: 10.22054/tms.2025.83577.3017

Tourism Management Studies is licensed under a Creative Commons
Attribution-Non Commercial 4.0 International License.


https://doi.org/10.22080/jtpd.2023.24728.3765
https://doi.org/10.22070/cs.2023.16873.1253

	ارائه مدل برندسازی دیجیتال در متاورس  (مورد مطالعه: صنعت گردشگری)

