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Abstract

The global proliferation of smartphones has led to a rapid rise in mobile applications and the advertisements
embedded within them. However, research on users' behavioral responses to in-app advertising—particularly the
phenomenon of in-app advertising avoidance—remains limited due to its novelty. This study aimed to develop a
model that identified the antecedents influencing users' avoidance of in-app advertisements in smartphone
applications. Employing a mixed-methods approach, the research consisted of two phases. In the qualitative
phase, data were gathered from experts in digital marketing, including experienced managers and specialists with
relevant academic and professional backgrounds. Purposive sampling was utilized and interviews continued until
data saturation was reached. Thematic analysis was conducted with the assistance of MAXQDA software. In the
guantitative phase, data were collected through a field survey using a structured questionnaire. The statistical
population comprised smartphone application users with a sample size of 338 respondents determined by using
Cochran’s formula. To test the hypothesized relationships, Structural Equation Modeling (SEM) and both
confirmatory and exploratory factor analyses were performed using AMOS 24 software. Findings from the
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qualitative phase revealed that the antecedents of in-app advertising avoidance could be categorized into two
main groups: internal (personal) and external (environmental and technical) factors. Internal factors included
emotional, perceptual, personality, cognitive-experiential, and attitudinal-communication dimensions. External
factors encompassed advertising quantitative indicators, user-advertiser interactivity, cultural influences,
smartphone-related technical aspects, and advertisement design characteristics. Results from the quantitative
analysis indicated that perceptual and cultural factors among internal and external factors had the most
significant impacts on users' avoidance of in-app advertisements, respectively.

Keywords: User Avoidance, In-App Advertising, Mobile Applications, Smartphones, Thematic Analysis.

Introduction

With their wide range of functions and applications, smartphones and their users have become primary targets
for marketing activities, especially in mobile marketing (Millward et al., 2017). The technical capabilities of
smartphones enable marketers to employ diverse strategies in marketing communications. Among these
strategies, in-app advertising has experienced significant growth due to the continuous engagement of users—
particularly young people—with mobile applications. This engagement has made in-app advertising one of the
fastest-expanding marketing channels (Shin, 2020). Research indicates that users spend approximately 90% of
their smartphone time on installed applications, with young people averaging 173 minutes of smartphone use per
day (Bentley & Zong, 2015). This high level of interaction creates an attractive environment for marketers to
deliver advertisements. However, excessive advertising can provoke defensive or adverse reactions from users
collectively known as advertising avoidance behavior, which can significantly diminish advertising
effectiveness. In-app advertising refers to advertisements that appear within applications running on smartphones
or similar devices. Advertising avoidance is defined as the deliberate and conscious efforts by individuals to
evade exposure to advertisements. Previous studies have identified several key antecedents of avoidance
behaviors, including unpleasant past experiences with ads, perceived disruptions, and distrust toward advertising
(Tran, 2017). The nature of in-app advertising on smartphones differs from other forms of online advertising
because it utilizes hardware and software capabilities—such as GPS, sensors, and users’ personal data—to
deliver highly personalized, continuous, and engaging advertisements. However, these features may also evoke
feelings of threat or privacy concerns among users, potentially triggering avoidance behaviors (Pentina et al.,
2016). Being grounded in the theoretical foundations of online advertising avoidance and expert insights in
digital marketing, this study aimed to identify and conceptualize a model of the antecedents influencing users’
avoidance of in-app advertisements in smartphone applications. The central research question was thus as
follows: What are the antecedents of users’ avoidance of in-app advertisements in smartphone applications?

Materials & Methods
This study aimed to propose a model of the antecedents influencing users’ avoidance of in-app advertisements in
smartphone applications. To achieve this, a qualitative approach was initially employed, utilizing thematic
analysis with the assistance of MAXQDA software. This phase identified the factors that affected users’
avoidance of in-app advertising on smartphones. Following the qualitative phase, a quantitative phase was
conducted. Data were collected using a researcher-developed questionnaire and analyzed through Structural
Equation Modeling (SEM) with AMOS software to examine and validate the relationships among the
components of the proposed model. In the qualitative phase, the participants included eight experts and
specialists in digital marketing, comprising experienced managers and professionals with substantial practical
and academic backgrounds, all based in Tehran. Purposive sampling was employed and participant selection and
interviews continued until theoretical saturation was reached. Data were gathered through semi-structured
interviews. The researchers listened to the recorded interviews multiple times and transcribed them verbatim.
Additionally, the transcribed texts were reviewed several times to ensure accuracy and completeness.

In the quantitative phase of the research, the researchers aimed to refine and enhance the proposed model by
examining the interrelationships among its constructs. The qualitative phase revealed specific, contextually
grounded structures related to the antecedents of users’ advertising avoidance, necessitating the development of a
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custom questionnaire to measure these constructs. The questionnaire was designed specifically by the
researchers to assess the identified constructs. To evaluate its content validity, two indices were utilized: Content
Validity Ratio (CVR) and Content Validity Index (CVI). CVR was calculated based on expert evaluations, while
Confirmatory Factor Analysis (CFA) was conducted on the collected questionnaire data. CVI further assessed
the content validity of the instrument. For reliability assessment, Cronbach’s alpha coefficient was employed,
with results indicating that all variables had Cronbach’s alpha values exceeding 0.7 demonstrating an acceptable
level of reliability. The statistical population for the quantitative phase comprised student users of mobile
applications at Islamic Azad University, Qazvin Branch. Using Cochran’s formula and a convenience sampling
method, a sample of 338 participants was selected. The researchers distributed questionnaires among students
present at the university’s research centers. Students were chosen as the target group due to their status as one of
the most active and engaged segments of mobile application users. Their youth and educational backgrounds
contributed to a higher level of familiarity with mobile technologies and heightened sensitivity to the quality and
quantity of in-app advertisements.

Research Findings

The qualitative output of this study was derived from interviews with 8 experts and analyzed using thematic
analysis. In the initial step, open codes were extracted from the semi-structured interviews, resulting in a total of
97 open codes with a frequency of 418. After refining the data by merging similar codes and eliminating
redundancies, 89 final basic themes with a frequency of 401 remained. The next phase of thematic analysis
involved further refining of the open codes by removing those unrelated to the research scope and consolidating
similar codes under unified titles to form main themes. Subsequent stages included categorizing these main
themes and developing organizing and overarching themes based on the nature and conceptual similarities of the
indicators. This 3-level categorization revealed that the identified factors fell into two primary categories:
internal and external factors. The internal factors comprised 51 main themes and 5 organizing themes with three
frequently mentioned indicators: perceived advertising attractiveness, users’ general information and awareness,
and the level of trust in in-app advertisements. The external factors consisted of 38 main themes and 5
organizing themes with three commonly cited indicators: the cultural characteristic of conservatism, the
informativeness of advertisements, and the quality of advertising design.

The quantitative phase was conducted using data collected from a sample of 338 students and analyzed
through SEM with AMOS software. The results confirmed that for each variable, CR > AVE, AVE > 0.5, and
CA > 0.7, thereby validating the construct reliability and validity of the questionnaire. After ensuring the
adequacy of the measurements of the research constructs through exploratory and confirmatory factor analyses,
the final model—representing the influence of identified antecedents on users’ avoidance of in-app
advertisements in smartphone applications—was implemented in the software, allowing for an examination of
the relationships among these factors. The KMO value of 0.85 indicated an adequate sample size for model
assessment. The results of the structural modeling revealed that all the internal and external factors had a positive
and significant impact on users’ avoidance of in-app advertisements on smartphones. Specifically, cultural,
technical, and quantitative advertising factors, as well as communicative and content-related factors, were
identified as significant external influences. Meanwhile, personality, emotional, attitudinal, cognitive, and
perceptual factors emerged as significant internal influences. Among these, content-related factors (B=0.284)
and perceptual factors (B=0.640) exhibited the strongest effects on users’ avoidance behavior.

Discussion of Results & Conclusion

This study aimed to develop a model that identified the antecedents of users’ avoidance of in-app advertising in
smartphone applications. The findings revealed that these antecedents could be categorized into 2 main groups:
internal (personal) factors and external (technical and environmental) factors. Internal factors included
personality, perceptual, cognitive, emotional, and attitudinal dimensions, while external factors encompassed
cultural, technical, communicative, content-related, and quantitative aspects of advertising. The quantitative
analysis conducted by using Structural Equation Modeling (SEM) indicated that all these factors had a
significant positive effect on users’ ad avoidance behavior. Among them, perceptual and content-related factors
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exerted the strongest influence. These findings aligned with previous studies that emphasized that users’ negative
perceptions of ads, mental irritation, and advertising clutter are major contributors to avoidance behavior.
Moreover, the results highlighted the importance of users’ attitudes, trust in advertisements, relevance of ad
content to users’ needs and interests, and respect for privacy in mitigating avoidance behaviors. From a practical
perspective, it is recommended that mobile advertisements be personalized, transparent, and non-intrusive,
utilizing engaging and trustworthy content. Ad designs should also align with users’ cultural values, beliefs, and
expectations. Additionally, employing reputable channels, incorporating humorous content, and utilizing
appealing visual and auditory elements can effectively reduce users’ tendency to avoid ads. Finally, considering
the dynamic nature of technology, cultural differences, and evolving user behavior, future studies are encouraged
to conduct cross-cultural comparative research and focus more on the psychological and cultural aspects of
users. This approach will help further develop and validate the proposed model across different contexts.
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Table 3. Main Themes and their Classification into Organizing and Overarching Themes (Internal (Individual) Factors)
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Table 4. Main Themes and Their Classification into Organizing and Overarching Themes (External Factors
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Figure 1. Network of general themes related to internal (individual) factors
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Table 5. Skewness, Elongation, Cronbach's Alpha, and Construct Validity Indices for Research Variables
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Figure 3. The final research model in the standard form (effect of internal (individual) factors on users’
avoidance of in-app ads

Figure 4. The final research model in the standard form (effect of external (environmental and technical) factors
on users’ avoidance of in-app ads)
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Table 6. Fit Indices of the Final Research Model (the Impact of Internal (Individual) Factors on Users'
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Table 8. Review of Relationships Identified in the Final Research Models (Internal (Individual) Factors))
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Figure 5. The final research mode



Yy /Qb&.&}}&%ﬁbﬁ /..L'.Q..i.jatghgijftgbﬁjfduuliﬁ):Ls\uUﬁijbQU;:L;jlQllefgt:q-ltngL;LL&:;tgji‘\v;-b]a

GR3 Sla 4l ot a3 SIS 5 S e
&S Cl ol Com g0 S5 2l 09 350y by 9 drw g
2 Sl e aley ol 53 Slads 528 5 s,
Sl ,E 3 de sleeS s a5 058
5y s bagsy ol 45 sl ol 0,8 ta g5
A LG o me 53 Lyl s lome sLib 528
(RO P NP W - JCRIN. Py IS O - g
sold S S8 5L 6“6«5744.(5/4 wr g S o
S b5 U A e gl DL
03 Wedy s ol 31 (S5 g oo OL s a5 55 Ls
bog Slds 8 8 oisl p T Slads Lo
Bos Sl ar s 0V 05,5 s gdme 5 S5l 01,187
el ) 53 (LS (G e T30S S ol
48 315 o ylsl (o s gily 53 0118 sl s,
395 3 658 sl Jisas ey 5 SlalST 0,18
(K5 el b ws b ol s T ileS s
ol Ll Sl en 0T Sl Ol b5 s b o
oS e 255 5 S5l 635 0 OT a5
O uS s me S1iasl ails i 36 W5 o
6 0T B gl s b S Ol l Sliks 51 Lsls
Sl Sloply 5 T e 255 4 OE WSS e
i 1 (a3 b g 3 5das Ll
PR Db DY e gl Sl sloa
ele B G b5l DLl Ooua 4 015 a5 il o0
Ol ks, a8 Conl ol OLis Sladllas 8L Cos
Rl Sl g sl diadgn (gla 258 55 Slads |
Sl 4 08w, me 5K 5 Culadil
03,51 s & (61 (§olms Sl sl 5 ke
ot Jds 5 Sl ol plail 7 55 50 1 4 S Gees i
Ay Jlsa ozl 0,8 oS Gl O 0 ali e

Gailay 53 T Slads il ys 51 6,8 gl

S 5 AxaS

Ol et slady bty die (b & anllls 0
63l laasl 5 s slasls 503y Slads 3l
B9 05 Slds .l s e B ga sl S
SLobL Gla iy slaes s o fes S S S5
23 & Sl lojIla Slads Coanl 55 o0 2
ol 0l 90l 20 S b oL s15L 3515 p3 e o
b iy 5 (55l Sler Sl ey slasbl g |
JULS™ e 0 2T Slads (oledbl 555
bS5 Hsa s ol ods a5 Ol bk
> L s 5 Jol (S 5 S & 5 s
S e dCLSU LRSS FEEC SRS
Filise Lol 3 s hlige DS 352 0
Gj_wu).g;_wlouf,a@u%uj&c,_wl
el (hilse slaolSaus K5 5ol an (slagils
S ulods bl Slads oy Lol il 3l
Ol 3 olise glaol&i s ¢, 58w s
S popaly BES b i a g O S 5 e
Sk slaply JU 5l 2 Ay ) 3l eslizal (s
o 55 4 o ol al 3 OB WS e
5 o O ol Ol s S
sl SLals (bim sl 5 amsl) Ol
095 bl s SlalobM 55,05 (6 i < Bk
o Soals 5 ln Dl (i 355 i
32013 0555 b 65 A g & o (6 iy
Ok b amlie 5> (ol g Slacks s soles &y ja
fl 208 Sl (gl 5 S 25K 2 3 ¢ Jaes
o Il s Ol ,l g5l dan 5 b0l
ol o (il oy i 3 540) Lol ] 34
ar 5 1 Vb il b Sl lal; 4 ol e



VEF(09) u;lj oyl ‘CJLG’; oylads Lv.&bfl.g_ Ju (s ufl’-J‘)L CJLE.:E:J/ Y¥

3y adls Slds pl e ite 55018 O e
L oiomed bt opl 57 dalys Ol LaoT
aoT by DBy Sl Dlalllae s
OE S S e ST 5SS Ol ks 8T Bl 5o
Ok bl i 5 SLads Sl olel (Slas 4
s Sl i 5,5 0 8148 L
A sl ol b OT S ol Ll 5 ez sl
59 os B s = B b5 OYAS ( LWBIS5 Sb))
S e 42 &S L) a2 oy 3 5 Aalllas o
0395 108 5l Sl Sl Ol (Sliks pl-331 5
(lod—w 5o L5 5 SN WS e 1, 0T
Slads JUS 55 Ol )8 &S 5 ey opl Ly ((1F4A
Ol LOT jledial acsls i s duli b 4 o
Jolse SU edaTo s mls e S
33 @l p0 s Slads 5101, Olel , STl
i) e e g sla 5 S (63,08 slawl
Oy 33 &S Sl ol 5US Ol s ol sl 0
(o il ) Slaply O (STHal slasld; 55
Sledb| g5 a5 b yllast| b Cund s 650,55 Sledbl e
Cl S e a8 (s o Wil |y o3l
O S s dal asls Jlisay |y Sbrn lagenly
Tl o Slaply 4 (STl Gible &) soe
R N P P C T A JCSEW B UPREPS
Ahow LT 5551l Cdds s o cax 55
Jolse ST 3l ed i | olo doe (B b3l .das 1 3
5 ol il yon O1gid 5 9393 dalllan b maes
Sy 5l edseS s Calia 5 So,5T 2 0T
03,5 AS L Olgr OS5 il glalssy 55
Ao poman (D000 & Linwan, 2020) &l
b o= ls olse 3T (gl s odaTcuse,
OLLSas 5 (LS 55 05tz 5 7 dallles mls

Ll ke o Loz

bl 5 (o sy (pl 03 s (e
lasli 0555 Dlads 51 01,8 Sl sloan Ly
wss e i ga duwijfésj)lfsumbﬁ):
Sl e i g sl aadd jo ame j 5 Sl ol
sl ol e iin ab g o (clads Loy oins LS
s JSCi slal 5 baadd 5o cla et Li ¢ iy s ol 5o
lasli 0555 Dlads 51 01,8 Sl gloan Ly
b:;:qw}adu@;s:j)lféuml}ﬁ):
(e 5 ($3) S Jolse 5 (638) G953 Jolse
5 $95 Jolge opl 51K Ol ol unails
Llodds LS5 g glize slal 5 baadd 5o 5 55 S

FERCIREpA Kily dadlan b sl dalllan ol
5 Jlse s s Oladlbs s ¢Sl C;b
SLds S0l Sll p a8 gladsl iy
a5 8 63,08 slaasls 55 lasb 0553
i o (Ol OBl S e A b 5a
L;:))'T (Olads sUaeS 5 (6 5SuS (oS s jne
55 sl (Wong, 2010) s S ol 1) olads
Ol ki (sla 2 55 01 Stin s 51 Koo 5
slaasl » ys glaswl 50y, Okl 5l ol 4
x:;d%;w)j‘)wﬁéuwifdaﬁ)lf
SO ke 8 e Slils 4 5K 68 Sl o
¥ todan 5T ¥ todS e £ Y S dg )
Le5 45 25 5 4 Ol 5 0 pimped oliSTol oS
03l o) oty (Slaal 50555 Dlads oS 55 5050
4 sl O3k ol 3l smaied Gl b Gilas 35
@ dgate g pdy ol g ABly pslal Lol 5 O
o 3 5 DNl L 53 LA S 5 | i
525 all )85 5 L3l 55 g I B ) seody 5 S



Yo /Qb&}}&%ﬁbﬁ /..L'.Q..i.jatghgijftgbﬁjfduuliﬁ):leuUﬁijboLc’;:L;jlQllefgt:q-ltngLgL&:;tgji‘\v;-bla

L5 .(Sigurdsson et al., 2018) a_sL ,1i8 3
BB S ter o B8 s B Jelpe
Sl plal 5035 soes 5 5 st dalllas
Shesliul Lyl b a8 ) 553 ¢ aiiy Dlalllas
505851 AL Lga 01,8 sl slazl gl aSls
Flarrl laail ) Sleslin wl 4 o oT &M
Sl jsp cmmse dzd 53 5 UL o SlalS
=T ;> .(Cheung, & To, 2021) 555 o bz
25 b Ol b/ e s by e Jolpe 5T
sedp Cgmen s iwlyen Sle e s S dalllas
53 ol iailyl (ol s 3131 Lo gas 45 il 03l OLES
|goen ) ils slazel |5 ¢, Sl 1) Slids
i ys 5 0l d a L w Olblies o (gl Lo
.(Baek & Morimoto, 2012)c s

Jolse lis 2 U asbior S 2w al 5o
301l Slioat glady Lty K 55 ol o
63 ,lS a1 s lasl u0sys Slada
1355 @l olaslgiin (liada gla 58

(5329) (925 Jolgs —

4 by DLl il o ol pen 5 DS
b aiss 5 Coad Ol i 9 Olokst (o Y soes
Olid 5 jaten Sl oo OF Sl gome 5355 Joli )
Sl (S Sy 53 il Slads (gl e AL
Dbl e b 5 sl sl oaS e 8 5 45 50
3Ol Sl Ol G b cpl 516 sl 8 5L
(ks 035 pdyalezel ooy ol w0 1) T Dlads
o slapl Sl oslizal 3,15 OT (2 53 (65w St
Sl il ame Ul 03 Gk DLl e
b s DU} e s (50 e 5 a3 I
33 Bl g5 o s J s S e &1l (g ke
AL g slazel

,'\Jbstsg;_w\d\dg;@u,;_wu_ﬂl,rg
L oT a8 s o Olaal s ol a5l Slals

Cho & Cheon, 2004; ) 5,5 5L oL_zslaal ;i
b3 5K Jelse 5l (Kelly et al., 2010
33 0L 5 s Slallas mls U 35 S
PO P P T SOV PP JPRC SO
33 0z 3 gdes 5 5ola gla sy Asle ola s,
5oy Gl STy 5y p p Lilg o Laailw, IS
5 A3l S T bk o 25K
oy Slks 4 e 550 a8 SO e
SLds laely b oslke LU, ALl g oo LS e
Las 0 QLGS Olads 4 bled ase 5> 9 LAL ails

Cheung & T0, )uS o Ceslin OT 4l 55 U
S sl s 50 .(2017; Shin et al., 2020
33 Sl i gy ks 5100, Ol Slads
S ol 53 Laipa Sl 5 8 (65,18 slaaal
,w\:_#brﬁob@j@ﬁuw@up}g
O35 8 g Wle g ,m Jolse S Culosls LS
PSS Sy s 0 5 5l
el I 5 blge Slids 4 08 S s
dolse U .0FY OIS 5 g3 5g)
5 kS s L s Sl ST b/ (LS
ol 0315 0L 0T s 5 Sl 03 52 Ll 00 O, en
SlaaS s 3 S Jules 5 bLisl oS Gy )s
sl Lglae bsy 54 8 ool eloz|
Lyl Sy o o Ll g g0 B (65 Lol
Kelly et al., ) s o Olds 4 g5 o 9 sl
5 G2y alllan b 55 Ko 3 Julse 1252010
S il ol LS 5 Sl e O, K
iz (Mo Ot 9 o Je S (Kin b Jol e
SLals 510l p)lS Olul Wl s sl gl



VEF(09) u;lj oyl ‘C)LGP‘- oylads Lv.&bfl.: Ju (s U,Jlij‘)l‘ CJLE.:E:J/ \t4

Db fe Sl Sl LSS L 5 oLl
.;,_xuflyb,u?g_;,;g'@i;m,l,;
A g 533 55 o0 Sl ((Sles Lazme o gdle
Bl 355 SV pmma 83 18 Dbk 4 3
5 Ol s Olblee i & 25 5 s i b )
STy el olaslazel p b SialS O peme
ASle g gue laodyl 5o b o0 Slety Calg 5o
Gl (A go g1 gl ses b (gl s
aly bty Gl e 45 ol giome caily gl 2o
)15y e o 4 Ll gu a5 o gms g Ay OLb e
S e sl

W35 JolS sl At S 55l Sl dallla
PP et P GIEE PR I N ) EE
2 M3 Jolse 55 55 o5 aallan ol Sy g
Sloasli s s glaski 0,5 Slids 51 o ,lS Ol
skt pen 4 el a5 a3 S (65,8
oasday i p blamt b dde ol s 53 Sl
538 o i canlllan ol (Sl s gloes S
3530 ol OIS o S b slai sl
slasls Ol S 4 5 (g5l B Sl
axlsn GLds L OIS (o simae i5m O sopas
Sl a5 03 39 S glize ol 2208 L oS i g o
L oS sl anils (6 5 slie SIS (sla 2S5 0T &
S Al A B e anlllas oyl
SLaiSs orpe 5 Ol pylST (Kn b glacslis
L lol g sdse oo & 35500 Dk 4 sline
i adllian ol mlS eand 3 03,5 Joas bl
s Sgline glacKan 5 U 8

16 g 0T 8 S g 4 e
55 Uy Sl casdlls ol slaasl daw 5 slil,

e s odd glulis glaasls duls 3 2.8 Jlisa

Gl oS dn ol dlise ST 51 0LL,IL

S Bl (g )lals Ob e s 5 gl ST Slads
oS e sl 055 03,57 5 Ll 1 L7 oyl
3313l cJle (ol 5 cdas CL?J\ S 3 dlazel sl
Laply 47 L o 4l 3o o3 (sl ST L 2
55 Lt u5le) Ll (glontiy 3 5 31 (glaslgtiny
sdzas b sl s ol (Ll b Ob 5 O sdkeecSS
b T oS )b a0l 5,8 a8 558 0 sl
s SIS Sl ol sy 5 S oSS s
301l Sl 5l 6,8 e sl s LSl
5 AT Jas Ols (B3I s slowl (ST Slaks
SO o5 5 31 (6 alar (e (gl el DT
et Sl S 5o 0L b slazel slwl 5o Ll g e
0313 513 5Lt 53 0L s Dladst 5 e sl
3l ST bl s 53 gla il ol
38 oS 8 Sledst b Y ymmee D8 S (o e
Sl 3168 o 5 slezel 3l s Ko g Jolse

R

(o 9 (H) SS9 Jolge —

Sl o 5 Slasl il Sl eslainl b s o o slgidy
5 Sl e (3O (M e b it
slgii 358 Gl padd Gy otnT 5 555 slajls
5 hlie 4 oS Ll e S 4 ks gl goe 355 0
Ll 5 LSS 5,05 laeds Olblie oade slask
Al an s (585w Olblie olos slaysb s
AL esins 5T Olbliee i1 s Dlaks (s siome
5 S Gl & il el (O e 5 6 0
OV a5 )8 S 358 oo slgiiey OLLLISL
4 one ool (St 5 il G bl 5
Gl p o dbat s 5 are S8 ST 1 5 3 me Olblies
(S o (g ) oslit ol S esliul Slads



Yv /Qb&}}&%ﬁbﬁ /..L'.Q..i.jatghgijftgbﬁjfduuliﬁ):leuUﬁijboLc’;:L;jlQllefgt:q-ltngLgL&:;tgji‘\v;-bla

&b

5 el (guole GaalS osl )y (6lgn (53 5
Ol p,lS Olal 05037 .(VFAY) daws (Ol ys
Ob s ails (65, 90 anllban iy 1 5
o slasl aallas. Je 5 S oSuils S 5L
XYAY Y (¥ =YR) ¢ i &y lows

https://ensani.ir/file/download/article/2014042
6162928-9440-79.pdf

AEOFN) e ol 5 55 (i d (I

Sy 5 ol (S5 S S oS

5 e a S AL B s b (S

(AL Cop e aalilzi DS ol
FOT-YEN (Y)1)

https://doi.org/10.22059/jibm.2018.256738.3032

AT (¥A8) (ige (bS5 o all S

il I Ol g Slads 4 OS5 e

S e 5 ol Mol sl 28 paild

DL sl 9T 8 5 (s AT il &S e e
https://civilica.com/doc/577750/ .o\ ¢

References

Abedini Koshksaray, A., Franklin, D., &
Heidarzadeh Hanzaee, K. (2015). The
relationship between e-lifestyle and Internet
advertising avoidance. Australasian
Marketing Journal, 23(1), 38-48.
https://doi.org/10.1016/j.ausmj.2015.01.002

Adekannbi, J. O., & Abiokuta, E. (2020).
Determinants of response to intrusive
advertisement on mobile applications by
undergraduate  students.  International
Journal of Interactive Communication
Systems and Technologies, 10(2), 26-38.
https://doi.org/10.4018/1JICST.2020070103

Baek, T. H., & Morimoto, M. (2012). Stay away
from me: Examining the determinants of
consumer avoidance of personalized
advertising. Journal of Advertising, 41(1),
59-76.

lasli 50555 Slads 51018 bl glads Lty
dslllas Lo i oa 5ur$}f§:j)55uuuﬁ)>
Loasdlae ol js ol b B ae Jde | 5 e bl Sl

Ll vy g S slaad i golal S S

Slaasl 5o lasls p0gys Slads 1 0l ,,lS
)w\ouflkwﬁéuysjf@ﬂtf
SLds o) Ols 35 g0 58 ol L Tancds
& AR P [ LRGN [ KPP kI
S b asl a5 candllan opl j3 0l oy p Slads
4 oS 5yt o sl O S tns 4 oMo st
Sl 5 0l S Kb Ol ) -
23 DS 4 01 35S 0T (a0l
ooty STy 0 1y 0T 5 L3l 0 jos 28
S 3 G opl LT Al 4Gl a5 L
23 daus b5l b8 Ola b ( 4S5
35 OLg e s Al OLuls IS 5 0l de LIG
o el o T sla tass 55 558 o0 sl iy
Slaks 4 01T Joles 2 f5e Julse 5 Laadl e

Lsus_;,}f 63,8 slaasls s s glawl 50,

https://doi.org/10.2753/JOA0091-3367410105
Bao, Z., & Zong, W. (2025). Understanding
determinants of information avoidance
when using mobile social apps: A
perspective  of  social  comparison.
Information Development.
https://doi.org/10.1177/02666669241313460
Behboudi, M., Heydarzadeh, K., Abedini, A., &
Darestan, S. (2012). Testing internet users’
avoidance of advertising: A case study of
business students at Kar and Ghazali
University, Quarterly Journal of Modern
Economics and Business, (29-30), 207-228.
https://ensani.ir/file/download/article/2014
0426162928-9440-79.pdf [In Persian]
Bentley, F., Church, K., Harrison, B., Lyons,
K., & Rafalow, M. (2015). Three hours a
day: Understanding current teen practices of
smartphone application use. Arxive.


https://ensani.ir/file/download/article/20140426162928-9440-79.pdf
https://ensani.ir/file/download/article/20140426162928-9440-79.pdf
https://doi.org/10.22059/jibm.2018.256738.3032
https://civilica.com/doc/577750/
https://doi.org/10.1016/j.ausmj.2015.01.002
https://doi.org/10.4018/IJICST.2020070103
https://doi.org/10.2753/JOA0091-3367410105
https://doi.org/10.1177/02666669241313460
https://ensani.ir/file/download/article/20140426162928-9440-79.pdf
https://ensani.ir/file/download/article/20140426162928-9440-79.pdf

VEF(09) &lﬂ oyl CC)LGP‘- oylads n(..azfl.: Ju (r GL_J‘)L Sladss / YA

https://arxiv.org/pdf/1510.05192

Cao, N., Isa, N. M., & Perumal, S. (2023).
Effects of risk attitude and time pressure on
the perceived risk and avoidance of mobile
app advertising among Chinese generation
Z consumers. Sustainability, 15(15), 11547.
https://doi.org/10.3390/su151511547

Cheung, M. F. Y., & To, W. M. (2017). The
influence of the propensity to trust on
mobile users' attitudes toward in-app
advertisements: An extension of the theory
of planned behavior. Computers in Human
Behavior, 76, 102-111.
https://doi.org/10.1016/j.chb.2017.07.011

Cheung, M. F. Y., & TO, W. M. (2021). Effect
of customer involvement on co-creation of
services: A moderated mediation model.
Journal of Retailing and Consumer
Services, 63(3), 1-9.
https://doi.org/10.1016/j.jretconser.2021.102660

Cho, C.-H., & Cheon, H. J. (2004). Why do
people avoid advertising on the Internet?
Journal of Advertising, 33(4), 89-97.
https://doi.org/10.1080/00913367.2004.106

39175

Dodoo, N. A., & Linwan, W. (2019). Exploring
the anteceding impact of personalised social
media advertising on online impulse buying
tendency. International Journal of Internet
Marketing and Advertising, 13(1), 73-95.
https://www.inderscienceonline.com/doi/ab

$/10.1504/1JIMA.2019.097905

Gao, C., Zeng, J., Lo, D., Xia, X., King, I., &
Lyu, M. R. (2022). Understanding in-app
advertising issues based on large scale app
review analysis. Information and Software
Technology, 142, 106741.
https://doi.org/10.1016/j.infsof.2021.106741

Jalalat, S., & Gholipour Soleimani, A. (2019).
The effect of electronic lifestyle on
avoiding online advertising by explaining
the moderating role of negative experience
and advertising overload.  Business
Management, 11(2), 341-356.
https://doi.org/10.22059/jibm.2018.256738.

3032 [In Persian]

Keem, J. S., & Lee, S. (2018). A study on
consumers’ experiences and avoidances of
mobile shopping application
advertisements. Journal of Global Fashion
Marketing, 9(2), 148-160.

https://doi.org/10.1080/20932685.2018.1432406

Kelly, L., Kerr, G., & Drennan, J. (2010).
Avoidance of advertising in social
networking sites: The teenage perspective.
Journal of Interactive Advertising, 10(2),
16-27.
https://doi.org/10.1080/15252019.2010.10
722167

Khan, F. A, Wyne, M. A., Ahmad, M., &
Quddoos, M. U. (2023). Antecedents of
attitude towards in-app mobile advertising:
Role of permission in mitigating privacy
concerns. Pakistan Journal of Social
Sciences, 43(1).
https://B2n.ir/hr4116

Kim, S., & Jun, J. (2016). The impact of event
advertising on attitudes and visit intentions.
Journal of Hospitality and Tourism
Management, 29, 1-8.
https://doi.org/10.1016/j.jhtm.2016.04.002

Khnittel, Z., Beurer, K., & Berndt, A. (2016).
Brand avoidance among Generation Y
consumers. Qualitative Market Research:
An International Journal, 19(1), 27-43.
https://doi.org/10.1108/QMR-03-2015-0019

Meng, W., Ding, R., Chung, S. P., Han, S., &
Lee, W. (2016, February 21-24). The price
of free: Privacy leakage in personalized
mobile in-app ads. The Network and
Distributed System Security Symposium.
California.
https://wenke.gtisc.gatech.edu/papers/ndss
16_mobile_ad.pdf

Pentina, 1., Zhang, L., Bata, H., & Chen, Y.
(2016). Exploring privacy paradox in
information-sensitive mobile app adoption:
A cross-cultural comparison. Computers in
Human Behavior, 65, 409-419.
https://doi.org/10.1016/j.chb.2016.09.005

Shin, W., Lwin, M. O., Yee, A. Z., & Kee, K.
M. (2020). The role of socialization agents
in adolescents’ responses to app-based
mobile advertising. International Journal
of Advertising, 39(3), 365-386.
https://doi.org/10.1080/02650487.2019.164

8138

Sigurdsson, V., Menon, R. V., Hallgrimsson, A.
G., Larsen, N. M., & Fagerstram, A. (2018).
Factors affecting attitudes and behavioral
intentions  toward in-app mobile
advertisements. Journal  of  Promotion


https://arxiv.org/pdf/1510.05192
https://doi.org/10.3390/su151511547
https://doi.org/10.1016/j.chb.2017.07.011
https://doi.org/10.1016/j.jretconser.2021.102660
https://doi.org/10.1080/00913367.2004.10639175
https://doi.org/10.1080/00913367.2004.10639175
https://www.inderscienceonline.com/doi/abs/10.1504/IJIMA.2019.097905
https://www.inderscienceonline.com/doi/abs/10.1504/IJIMA.2019.097905
https://doi.org/10.1016/j.infsof.2021.106741
https://doi.org/10.22059/jibm.2018.256738.3032
https://doi.org/10.22059/jibm.2018.256738.3032
https://doi.org/10.1080/20932685.2018.1432406
https://doi.org/10.1080/15252019.2010.10722167
https://doi.org/10.1080/15252019.2010.10722167
https://b2n.ir/hr4116
https://doi.org/10.1016/j.jhtm.2016.04.002
https://doi.org/10.1108/QMR-03-2015-0019
https://wenke.gtisc.gatech.edu/papers/ndss16_mobile_ad.pdf
https://wenke.gtisc.gatech.edu/papers/ndss16_mobile_ad.pdf
https://doi.org/10.1016/j.chb.2016.09.005
https://doi.org/10.1080/02650487.2019.1648138
https://doi.org/10.1080/02650487.2019.1648138

YA/ O 5 5 i Rl T St ga (sla 555 (63 187 (slanalip 3 (slaal 10055 A 5101l Sl slas iy 6 S o1k

Management, 24(5), 694-714.
https://doi.org/10.1080/10496491.2018.140
5523

Tapanainen, T., Dao, T. K., Nguyen, T. T. H,,
Pham, T. A. D., & Nguyen, D. N. (2020). An
extension of theory of planned behavior for
in-app advertisements: The case of
Vietnamese young mobile Users. Journal of
Information Technology Applications and
Management, 27(1), 147-171.
https://doi.org/10.21219/jitam.2020.27.1.147

Tran, T. P. (2017). Personalized ads on
Facebook: An effective marketing tool for
online marketers. Journal of Retailing and
Consumer Services, 39, 230-242.
https://doi.org/10.1016/j.jretconser.2017.06.010

Wong, K. H., Chang, H. H., Lin, Y. H., & Lin,
S. Y. (2025). How do mobile app users react
to embedded advertising? A perspective
from psychological reactance
theory. Behaviour & Information

Technology, 44(7), 1457-1474.
https://doi.org/10.1080/0144929X.2024.235
9644

Wong, M. T. M. (2010). Consumers' attitude

towards mobile advertising [Master thesis,
Hong Kong Polytechnic  University].
https://theses.lib.polyu.edu.hk/handle/200/
5921

Yu, C. S. (2011). Construction and validation of

an e-lifestyle instrument. Internet Research,
21(3), 214-235.
https://doi.org/10.1108/10662241111139282

Zamani, T., & Kazemi, M. (2015). Consumers'

general attitude towards advertising and
avoiding advertising. The 6th International
Conference on Accounting and
Management and the 3rd Conference on
Entrepreneurship and Open Innovations.
Tehran.  https://civilica.com/doc/577750/
[In Persian]


https://doi.org/10.1080/10496491.2018.1405523
https://doi.org/10.1080/10496491.2018.1405523
https://doi.org/10.21219/jitam.2020.27.1.147
https://doi.org/10.1016/j.jretconser.2017.06.010
https://doi.org/10.1080/0144929X.2024.2359644
https://doi.org/10.1080/0144929X.2024.2359644
https://theses.lib.polyu.edu.hk/handle/200/5921
https://theses.lib.polyu.edu.hk/handle/200/5921
https://doi.org/10.1108/10662241111139282
https://civilica.com/doc/577750/

VEF(09) u;l:.; oyl ‘CJLG’; oylads Lv.&bfl.g_ Ju (s ufl‘_i‘)l‘ CJLS-:E’J A




	چکیده غلامی-1
	غلامی سردبیر1-2.26.9.1404

