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Introduction

In today’s dynamic economic, social and technological environment, organizations
need targeted and adaptable marketing strategies to ensure survival and foster
sustainable development (Derakhshani et al., 2020). This requirement is even more
critical in the cultural and artistic industries, which serve as essential pillars of the
cultural economy (Shadlouei, 2019; Ghanbari et al., 2022). Although these industries
hold significant potential for job creation and cultural advancement, they continue
to face persistent challenges such as inadequate infrastructure, underdeveloped
marketing systems, and limited specialized training. These obstacles have
constrained their growth and performance (Ghanbari et al., 2023). Designing
comprehensive and localized marketing models offers a promising solution to
address these limitations and strengthen the development of cultural industries.
Globally, leading cultural institutions have achieved success by aligning their
strategies with rapid market transformations and shifting consumer preferences. This
necessity is particularly evident in Iran—especially in culturally rich cities like
Mashhad—where, despite considerable potential, the absence of localized cultural
marketing strategies has resulted in numerous missed opportunities (Ghanbari et al.,
2023). Given the intangible and symbolic nature of artistic products, effective
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marketing in this sector requires approaches capable of not only promoting products
but also communicating cultural values to audiences (Liu et al., 2021). Against this
backdrop, the present paper aims to design a localized model of marketing strategy
for cultural and artistic institutions in Mashhad, Iran. The results of the study will
meaningfully contribute to the sustainable development of this sector.

Method

This study adopted a qualitative approach, employing both content analysis and
thematic analysis. The first stage was concerned with a thorough analysis of the
existing literature using keywords related to the marketing of cultural and artistic
products. The retrieved studies were screened using a critical appraisal tool, and 75
high-quality articles were selected for in-depth analysis. From these sources, 408
initial codes were extracted, which were subsequently organized into 33 axial codes
and consolidated into 7 main themes. In the second phase, empirical data were
collected through semi-structured interviews with 12 experts from cultural and
artistic institutions in Mashhad. Participants were selected using purposive sampling,
and interviews continued until theoretical saturation was achieved. The interview
data were analyzed through thematic analysis across three coding stages. This
process yielded 144 basic themes, which were grouped into 32 organizing codes and
ultimately synthesized into 7 overarching themes. To ensure the trustworthiness of
the findings, several validation strategies were employed. Member checking and
expert review were conducted to verify interpretations. Furthermore, inter-coder
reliability was assessed using Cohen’s Kappa coefficient, resulting in a value of 0.78,
indicating substantial agreement. By integrating theoretical and empirical insights,
this mixed-method qualitative design provided a comprehensive understanding of
marketing practices in cultural and artistic institutions and identified the key factors
shaping this domain.

Findings

This study examined marketing strategies in the field of cultural and artistic
products through a systematic process designed to purposefully collect credible
domestic and international scientific articles published over the past decade. Sources
included databases such as Springer, Science Direct, Emerald, Wiley, Irandoc, and
Jahad Daneshgahi. Keywords such as marketing, marketing strategies, cultural
products, and artistic products were used in the search. The selected articles were
first evaluated using the Critical Appraisal Skills Programme (CASP) tool, and only
those with a score above 31 were included in the final analysis. A qualitative content
analysis was then conducted on 75 articles, yielding 408 initial codes, 33 axial codes,
and ultimately 7 main categories. A portion of the coding process and detailed
analysis is presented in the tables of the main article. In the second phase, 12 semi-
structured interviews were conducted and analyzed thematically, resulting in the
identification of 144 basic themes. These were subsequently grouped into 32
organizing themes and consolidated into 7 overarching themes. The analysis
confirmed that theoretical saturation had been reached. The final conceptual model
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of the research comprised seven overarching themes: (1) environmental analysis, (2)
targeting, (3) market segmentation, (4) positioning in the field of culture and art, (5)
cultural and artistic products, (6) pricing, and (7) advertising. Together, these
dimensions constitute the foundational elements of marketing strategies for cultural
and artistic institutions in Mashhad.

Conclusion

In today’s rapidly changing environment, cultural and artistic institutions face
numerous marketing challenges, including evolving consumer behavior, growing
competition, and technological advancements. Beyond their cultural mission, these
institutions play an important role in economic growth and employment. This study
designed a context-specific marketing model for cultural institutions in Mashhad and
proposed a comprehensive framework consisting of seven components:

1. Environmental analysis: competitor analysis, market analysis of cultural
and artistic industries, consumer analysis, and technology analysis.

2. Market segmentation: based on geography, behavior, psychology, usage,
and ethnicity.

3. Positioning: including industry positioning, customer experience—driven
positioning, value proposition development, quality positioning, and price-
based positioning.

4. Targeting: focusing on value, behavior, needs, and geographic location,
with attention to both domestic and export markets.

5. Cultural and artistic products: encompassing product development,
diversity, quality, features, and benefits.

6. Pricing: designed to be rational, competitive, and value-based.

7. Advertising: through online platforms, traditional media, and awareness-
building campaigns.

Compared with traditional STP models and practical planning approaches, this
model offers a more precise environmental analysis, richer segmentation, more
nuanced targeting, and more specialized advertising strategies. Consequently, it is
better suited to addressing the unique needs of cultural and artistic institutions in
Mashhad. By identifying and structuring effective marketing strategies, this study
not only provides a tailored framework for local institutions but also contributes to
strengthening the broader cultural and artistic industries.

Keywords: Market Strategy, Cultural Industries, Positioning in The Field of
Culture and Art, Art and Cultural Museums.



OFF bl ooy 03les (o3395 Jw) (sl 5 Elodin — o 48 Wlalllao | VY

References

Ansari, M., & Khalili, A. (2021). Tarahi-ye baste-ye khat-mashi baraye neil be
tose’e-ye tourism-e paydar dar Iran [Designing a policy package to achieve
sustainable tourism development in Iran]. Journal of Public Administration,
13(4), 738-765. [In Persian]

Asgarnejad Nouri, B., Zarei, Q., Bashir Khodaparasti, R., Saebnia, S., & Nazer Asl,
A. (2019). Barrasi-ye ta’sir-e¢ gabeliyat-haye bazaryabi va este’ratezhi-haye
bazaryabi bar amalkard-e tejari-ye sherkat-haye sadirati (mored-e motale’e:
san’at-e shokolat dar shahr-e Tabriz) [Investigating the impact of marketing
capabilities and strategies on the business performance of export companies (A
case study of The chocolate industry in Tabriz)]. [nternational Business
Management, 3(3), 65-87. [In Persian]

Azizi, F., Bonyadi Naini, A., & Masibi, A. (2019). Maziyat-e reghabati-ye paydar
va tasvir-¢ brand-e sazeman: tabyin-e naghshe-ye este’ratezhi-ye bazaryabi va
ta’amolat-e ejtema’i-ye moshtariyan [Sustainable competitive advantage and
organizational brand image: Explaining the role of marketing strategy and
customer social interactions]. Organizational Resource Management Research,
8(4), 89-110. [In Persian]

Badami, A. (1401). Este’ratezhi-ye amikhte-ye bazaryabi va barrasi-ye asar-e
este’ratezhi-haye bazaryabi mobtani bar amikhte-ye bazaryabi bar amalkard-e
sherkat-ha [Marketing mix strategy (4P) and an investigation of the effect of 4P-
based marketing strategies on company performance]. Paper presented at the
International Conference on Management, Accounting and Economic
Development. [In Persian]

Barnard, H. (2021). Host countries’ level of development and internationalization
from emerging markets: A typology of firm strategies. Journal of International
Management, 27(3), 100828.

Bullough, A., Guelich, U., Manolova, T. S., & Schjoedt, L. (2022). Women’s
entrepreneurship and culture: gender role expectations and identities, societal
culture, and the entrepreneurial environment. Small Business Economics, 58(2),
985-996.

Csapo, J. (2012). The role and importance of cultural tourism in modern tourism
industry. Strategies for tourism industry-micro and macro perspectives, 10,201-
212.

Dehdashti Shahrokh, Z., & Pourhosseini, A. (2013). E’ra’e-ye olguyi ta’sir-e
este’ratezhi-ye forush va bazaryabi bar amalkard-e forush [A model for the
impact of sales and marketing strategy on sales performance]. Business
Management, 5(1), 61-84. [In Persian]

Dehdashti Shahrokh, Z., Khashaei, V., Ghazinouri, S., & Aslani Afrashteh, A.
(2022). Olguyi rahbordi-ye bazaryabi mobtani bar arzesh-haye pishnahadi-ye
barname-haye karbordi-ye mazhabi-ye telefon-e hamrah [A strategic marketing
model based on the value propositions of religious mobile applications]. Strategic
Management Studies, 29(89), 41-76. [In Persian]



W 5 ! ol s [ oo 26 515L 6 51 ! (080 (5851 gl

Derakhshani, M., & Kolahkaj, M. (2019). Moghayese-ye tatbighi-ye asar-e sanaye’-
e dasti ba zavabet-e “neshan-e esalat-e sanaye’-e dasti-ye UNESCO” (motale’e-
ye moredi asar-¢ choobi-ye “Abdolrahim Forootan” kharatt-e Dezfooli) [A
comparative analysis of handicraft works with the criteria of the “UNESCO
Award of Excellence for Handicrafts” (Case study: The wooden works of
Abdolrahim Forootan of Dezful)]. Bagh-e-Nazar, 17(86), 65-76. [In Persian]

Dimitrova, M. (2021). Marketing mix and marketing plan in the fields of arts and
creative industries.

Emami, K., Kheiri, B., & Momeni, M. (2022). Modeli baraye tadvin-e barname-rizi-
ye este’ratezhik-e bazaryabi-ye jamee’ dar kasb-o-karhaye online [A model for
formulating a holistic strategic marketing plan in online businesses]. Business
Intelligence Management Studies, 11(41), 255-292. [In Persian]

Esmaeeli, M. R., & Habibi, M. (2017). Tarahi-ye model-e bazaryabi-ye
este’ratezhik-¢ sanaye’-¢ dasti mobtani bar teori-ye dade-bonyad [A strategic
marketing model for Iranian handicrafts based on grounded theory]. New
Marketing Research Journal, 7(2), 93-114. [In Persian]

Fadhillah, G. F., & Anam, H. (2023). Application segmentation, targeting and
positioning in the UMKM marketing strategy in Indonesia. Journal of Sharia
Economics, 5(1), 120-136.

Ferrell, O. C., Hartline, M. D., & Hochstein, B. W. (2022). Marketing strategy. Text
and cases (8th ed.). Boston, MA: Cengage Learning, Inc.

Feruza, O. (2023). How to create effective marketing strategies for your business.
Vital Annex: International Journal of Novel Research in Advanced Sciences,
2(3), 12-17.

Georgiadou, E., & Nickerson, C. (2022). Marketing strategies in communicating
CSR in the Muslim market of the United Arab Emirates: insights from the
banking sector. Journal of Islamic Marketing, 13(7), 1417-1435.

Ghaedi, M., & Golshni, A. (2016). Ravesh-e tahlil-e mohtava, az kami-garai ta keyfi-
garai [Content analysis method, from quantitative to qualitative]. Quarterly
Journal of Psychological Methods and Models, 7(23), 57-82. [In Persian]

Ghanbari, A., Azizabadi Farahani, F., Rezaei, A., & Salehi Amiri, R. (2023).
Este’ratezhi, rahbordha, chalesh-ha va payamadhaye sanaye’-e dasti mobtani bar
tose’e-ye gardeshgari ba estefade az ravesh-e dade-bonyad [Strategies,
challenges, and consequences of handicrafts based on tourism development using
grounded theory]. Tourism of Culture, 4(14), 18-29. [In Persian]

Ghosal, I., Prasad, B., & Behera, M. P. (2020). Delineating the exchange
environment of handicraft industry from market space to marketplace: An
inclusive map for RURBAN development. Paradigm, 24(2), 133-148.

Haghighi Kaffash, M., Dehdashti Shahrokh, Z., Khashei, V., & Hajari, R. (2021).
Tarahi va tabyin-e olguyi az este’ratezhi-haye bazaryabi va forush dar san’at-e
pakhsh-e mavadd-e ghaza’i [Designing and explaining a model of marketing and
sales strategies in the food distribution industry]. Journal of Business
Administration Researches, 13(25), 331-369. [In Persian]



OFF bl ooy 0ylos o0395 Jw) (sl 5 Elodir] — o 48 Wlalllae | VF

Hanjari, S., Taghavi, M., Tari, F., & Jafari Samimi, A. (2019). Ta’sir-e sanaye’-e
farhangi-mazhabi bar roshd-e eghtesadi-ye Iran [ The impact of cultural-religious
industries on Iran's economic growth]. The Journal of Economic Studies and
Policies, 6(2), 249-276. [In Persian]

Harahap, E. F. (2018). Pengaruh Strategi Pemasaran terhadap Keputusan Pembelian
Asuransi Kendaraan Bermotor pada PT Asuransi Sinarmas Cabang Garut [The
effect of marketing strategy on the purchase decision of motor vehicle insurance
at PT Asuransi Sinarmas Garut Branch]. Journal of Knowledge Management.

Imanpour Ghazijahani, S., & Seyed Ameri, M. H. (2019). E’ra’e-ye model va rotbeh-
bandi-ye avamel-e este’ratezhi-ye bazaryabi-ye amakene varzeshi-ye shomal-e
gharb-¢ keshvar [Presenting a model and ranking strategic marketing factors of
sports venues in the northwest of the country]. Modern Studies in Sports
Management, 7(26), 55-64. [In Persian]

Khan, M. A., Gu, L., Khan, M. A., & Meyer, N. (2022). The effects of national
culture on financial sector development: Evidence from emerging and developing
economies. Borsa Istanbul Review, 22(1), 103-112.

Liu, Y., Chen, X., Rabinowitz, A. N., & Campbell, B. (2020). Demand, challenges,
and marketing strategies in the retail promotion of local brand milk. Agricultural
Economics, 51(5), 655-668.

Moghaddamnejad, M., & Sadeghi Arani, Z. (2024). Tose’e-ye rahbordhaye amikhte-
ye bazaryabi-ye ejtema’i baraye targib-e mardom be vaghf dar bakhsh-e
amoozesh-e ‘ali: ruykard-e nazariye bar-khaste az dade-ha [Developing social
marketing mix strategies to encourage people to donate to higher education: A
grounded theory approach]. Strategic Management Studies, 30(92), 121-154. [In
Persian]

Mohaghegh, N., Sarhaddi, A., & Alizadeh Majd, A. (2018). Marketing of cultural
products based on social media. Society Culture Media, 6(25), 27-46.

Mosalaei, S. Z. (1403). Barrasi-ye ta’sir-e qabeliyat-haye bazaryabi bar amalkard-
e kasb-o-kar ba naghshe-ye mianji-ye este ratezhi-haye sazmani dar Sherkat-e
ma’dani va san’ati-ye Golgohar-e Sirjan [Investigating the impact of marketing
capabilities on business performance with the mediating role of organizational
strategies in Golgohar Sirjan Mining and Industrial Company]. Paper presented
at the Fourth International Conference and Seventh National Conference on
Management, Psychology and Behavioral Sciences. [In Persian]

Niros, M. 1., Niros, A., Pollalis, Y., & Ding, Q. S. (2023). Effective marketing
strategies for global FMCG brands during COVID-19 pandemic crisis.
International Marketing Review, 40(5), 1012-1034.

O'Connor, J., Gu, X., & Lim, M. K. (2020). Creative cities, creative classes and the
global modern. City, Culture and Society, 21, 100344,

Olawunmi, C. A., & Clarke, A. P. (2023). Analysing the marketing strategies that
fish farming businesses in the UK can use to gain a competitive advantage.
Journal of Enterprising Communities: People and Places in the Global Economy,
17(6), 1410-1438.



o | S P ol dncnts [ o 20,130 6 F 1wl 09 ol sl

Perreault, Jr., W. D., Cannon, J. P., & McCarthy, E. J. (2023). Essentials of
marketing: A marketing strategy planning approach. New York, NY: McGraw-
Hill.

Pimentel, P. C., Bassi-Suter, M., & Didonet, S. R. (2024). Brand activism as a
marketing strategy: an integrative framework and research agenda. Journal of
Brand Management, 31(2),212-234.

Rastegari, R., Ebrahimi, A., & Amini, A. (1400). Era’e-ye model-¢ asarbakhshi-ye
este’ratezhi-ye bazaryabi-ye ta’sir-gozar dar bestar-e Instagram [Presenting an
effectiveness model of influencer marketing strategy on Instagram]. Business
Management Perspective (Management Message), 20(46), 113-141. [In Persian]

Risitano, M., Romano, R., Rusciano, V., Civero, G., & Scarpato, D. (2022). The
impact of sustainability on marketing strategy and business performance: The
case of Italian fisheries. Business Strategy and the Environment, 31(4), 1538-
1551.

Salehi Abar, K., Mohammadzadeh, P., & Behboudi, D. (2020). Arzyabi-ye shahr-e
Tabriz be-onvan-e shahr-e khalag-e sanaye’-e dasti va honarhaye mardomi bar
asas-e¢ model-e behtine-kavi taye dore-ye zamani-ye 1390 ta 1397 [Evaluation of
Tabriz as a creative city of crafts and folk art based on a benchmarking model
(2011-2018)]. Urban Economics, 5(1), 1-16. [In Persian]

Shadaloui, N. (2019). Barname-rizi-ye farhangi dar terhan [Cultural planning in
Tehran]. Tehran: SACO. [In Persian]

Shahbandarzadeh, H., Nabavizadeh, F., Aslami, S., & Khajeh, F. (2020). Karbord-e
naghshe-ye shenakhti-ye fazi dar shenasa’i-ye shakhesh-haye mo’asser dar hoze-
ye bazaryabi-ye jahani [Application of fuzzy cognitive mapping in identifying
effective indicators in global marketing]. New Marketing Research Journal,
10(2), 85-104. [In Persian]

Sulaj, K. (2024). Introducing SEs marketing-mix: A new framework for effective
marketing in the digital age. Academy of Strategic Management Journal, 23(2).

Taheri, A., Parhizgar, M., Amini, M. T., & Danaeci, H. (2021). Tarahi-ye model-¢
avamel-e asar-gozar bar ejra-ye este’ratezhi-ye bazaryabi dar bank-haye tejari
[Designing a model of factors affecting the implementation of marketing strategy
in commercial banks]. Journal of Business Management Perspective, 19(44),
147-170. [In Persian]

Takdir, M., Maksum, M., & Sinawar, S. (2023). The economic potential of wood
carving art and its marketing strategy in Sumenep. Mudra Jurnal Seni Budaya,
38(2), 188-198.

Vahedi, M., & Naseri, S. (2015). Saz-o-karhaye tose’e-ye kasb-o-karhaye khanegi-
ye sanaye’-e dasti baraye zanan-e roostayi-ye shahrestan-e [lam [Mechanisms for
developing home-based handicraft businesses for rural women in Ilam county].
Rural Economic Research, 2(4), 101-115. [In Persian]

Valimi, F., Fattahi, M., & Ranjbar, M. (2019). Avamel-e mo’asser bar este’ratezhi-
ye bazaryabi ba ruykard-e amoozeshi-ye bime-ye salamat [Factors affecting
marketing strategy with an educational approach to health insurance]. Clinical
Excellence, 10(2), 1. [In Persian]



FP-1 e OFF ylimmli ooyl 03los (o3395 Jlw) (sl 35 (Eloiin | — o 48 Wladllao | V7

g — oole sallio
S0 9 b 8 Oluw 30 38 (U 515U Syl (099 (S5 sl !

. & &
S 0 9N9, L g ygw
T ULl jond (o g dan ! 5155 o At
97y oy Tl (g phan dpru
VECE BT by b VECE YT el o fu b

F oylods N (50,9 100l it (sdllin goualine
http://www.farhangekhorasan.ir/article_226856.html

TN
Sl s Jhl Ganesd ;5 @S 58 i 5 (K88 mlie 0 2LIL sl
rolo gl Bas i) pl ) (ag lie SgneS 4 4z i b ijlo Ll b g LLS)
Lol Sgede el 65 5 (S Slaie sl SlLL GlaFl ] oon 65N ik
72 Jlo 00 OYlis s gal o 50 il plonl Al 0 90 j0 5 1S 0 SGg, b g o)
Sl ooliol by &YlEs oyl i Gl aiedas adlis 5 51 prine ole glaolSyl, 5|
e VO coled o 9 98,5 )18 b)) 5 oy 9090 (CASP) Gl sloc loe (51 1]

B 5 a5 0o T zliseil atgl oS FrA dyioe Jlo g, b e s i ol Lyl 0

Ol ageie (&) Lo, plol (Madleps oRzils (6,138l - SB 15k Co pow (6 550 (ggeils )
ebrahimnezhadnafis@gmail.com
Joias saiussi . oyl pl gie . (8) Lo, plol (dladliy olKails «g lol pole 0aSiils cu jae 09,5 JLoliul .Y
ghayoor@imamreza.ac.ir
Ol e (8) Lo, alal (Ll olKils s sl pole ouSils s e 09,5 Lokl ¥
s jafari t@imamreza.ac.ir
Ol agin (8) Loy plol  adliy oKiils (g lol pole 0aSlisls «og o 09,5 JLoisls ¥
mortezarojui@imamreza.ac.ir

COPYRAGHTS

2023 by the authors. Published by the General Office of Islamic Culture and Direction
southern Khorasan. This article is an open-access article distributed under the terms and conditions
of the Creative Commons Attribution 4.0 International (CC BY 4.0)
https://creativecommons.org/licenses/by/4.0




v | S B ol dncnts [ oo 205130 6 F 1wl 09 Sl sl

doadly (g5l sag Hslare 4y epgd (Al o y5 0l ganaiis Lol galsia Vg (5 570 S YT
CLl aiedan ©)g0 4 A5 i b G g (S8 Slawde B 5l EIT L
Uiy b daarlas ol 5l ol glaosls o alool sl lisludes sloaslas cwilons
slajgme ;5 (ploadlie Jold oud >l cagtde o8I 03,5 (SISO (gede el
Jyaze o g Saa 3 soj9> 0 (2biemdse b Gt (o NT 308 (ame Jolos
@y 60yl 615l gy wlsi e s sl sansl Slinls 5 (6 NS Ceard eyt g St b
SR8, S ze slml g b o 548 5 (Sap S Slawde 10 b5k lacudled (g5l
2355 L8 eolinl 90 yol yas 1B L L aglse o
slasFlinl g o8 wsrp 5 (F2 ) mlo (bl el gaals slaodly

e el (S8 g (58 Slawte (b )l5L

doddo
o,y conS sl 1, (0B (sl il jglid g (elodzl ool g o Y925 g pal e 50
Lulps cpl ool sols 13 5beos 1) golaml slaculas sl 5 03,8 Jlads ool 4
Slyaets b lio (nl Coale 81,2 0,10 (6 i 0903 (550 5 (S 2 leo (so39> 50 oRg%
e o el 03,55 005 s jsboar (5 )slid WY 5 golatdl laglug (e
Solpl 4l Gy sl 6,8, s (adu il g andoe oLl slas Tl (dls (oL
AV e 5 iz 0) wl oo sled 4 (Sa0 8 5 6500 Slansio sl o) sl s0lS
odd crge w50 mbio ;o ohis (Mellinm o (B ol o eanlis o, L (VY-FR
oyl i 5 oz Glblre wiz lp (San 8 (Y 5 (B ady 5l 6l &5 ol
(VY YA L oglloli) aS oLbil 1) 05 byl sleo,Sis, wiil i35L Sezge
S Lyl golatdl (gansi 15 (oo GRE 3l o0 ATLT o )0 (Kip 8 5 (500 Dlasia
5 62 mlio Wil @l w8 oo S 9 S8 slahy)l Jal g Laas o
Sl Fl il aiel s usale pd 9 A (noled Cuale L 4y clucne cnl (o 8

cbbro 4y cwjoas |y OV game (pl o Gl sl ailel U aiies g plae b l50



OFF ol iolez o)lod 03393 JLo) lasl B oelosir] — (S 9 olalllas | 1A

b laceslmal (lin, 2020: 6-7) wisS (i 1, o) bl 5l 5 olazel g oogas Jiiie
(Slnls slecdld osu Sl jiolidl iBas (Lbbe gy ololid 4 Wlgs o 039> (0l 5o
Gy 5 S0 Slato | 6 ks (Jlo Gl b S S il (angi 9 3y pgal S5
(il el o ans 4 g e dlex a5 aliis gya, oanie glaillz
355 0Ll (g slacs gl 4y (g s pos g (paass glaijael 09:aS (o slazgogasms
@ S g sy sl g S Saddse (e cpl > (YT NTY (o Sen 5 (5 78)
2 g calie ol ganE S ol (S lagl bk sl & ol Ol
Qb eSS I g oS Saddse 5 23 g Ll slaHliul (b sl pon]
@l (( Sa2 2 9 550 mlio (nl (9389, Coeal 352 LT AT N (o Ken g (B0m)
Sl 75 wadz slagnld Hnb (BaSSrae )18, Gagsl )5 @ Sl wile
L) gre g (Ko SVgame bk (s mlio Slisle )3 35250 @l 5 sl
(Feruza, 2023: 15 «¥¥¥ :\¥A9 ) Ken g 5 ,5u) Cawl 005 azlgn o5 slo Sauzmn
Slaced b )9iS oade 5 (San B slacdad 5l (S ol 50 i o vl Gen 5o
9 Slawdo 5l )k oo Ll o)ls (6 ie SV gamme b0 9 0y (Soj9> ;0 Guied))]
ol ol s axsly azals JalS (o)l o0 s b ol 51 wiladlyis 1 oyl oyt o
L el a5 cudls ol L slasiliwl s 9 o9 6! 05 0 WL 1) Ao
CsSI 55 13 1l oad b e gloaies) § 6yin SVgams o5 glo Shs
O @ azss o) G g (oo yd Slewde b LL GlasFlil Gl ol 5 0ad e
D S S8 g (S Slawbe SlaShy 4 axg (Ol (nl om0 plis | alis
15 loottS a5 Wil o o] Lblie il o aBld 585 omiwils 5 dgde
w2 s (Hhb Baa b ol Ghegh S ol Gb)L slagiliwl o8 (b
SrSoste bl Cul T (g )0 e 14d (g 5 (Kb Sl 10 23k slacs il !
i Wlgi oo s al ST ST 35290 Slaly 18, 4 dalsd (S 5 (S 9,0,
g Slpl 6T e g Sas Jlk G el (ed B wll 4o e cnl (Y 6l (2,

L el ol slasilpiwl i 5 opl 4 ol caws 0g5 GBlaal iow 4 (oL l50



5} | S P ol dncnts [ 1o 20,130 G F ! 09 ol sl

WS (g0 SeS e ;0 (Ko y8 g (0 Dlasho 0y g Cd iyl 4 A oog Sl S
lacl caelol jo 0,5 aalgs iyl dasl> v jo JSlpl o g 2,8 gy, Jws o Juds ash
23,5 gy aslllas (egeie oz ylezr U ol wsles aisls e (65l (gaiday e
91055 oo e oS 0 845, 3 Joiitio 45 355 o0 g 125 GRg3y (oliB By iR ¢
Uil 51 ool s il i 5o ] SAeML] (gl s g5 ulos gogusts 5 laosls

055 50 Trke ool b olen (6 pSame 5 o (0Ll 4o o ail)f Laosls

15 05 A5 IS 5 e (sl 5 g 3 g Slole olsiey ik 5315

WS obml as 15 sl golul S0l Coje Wl g el (ilwosly 5 Ak w0
lgd g oo peas Llaal sl slacgeme (s005 5 s (o5l il pl (Ferrell, 2021: 28)
Olyeds (arome ZoB, b aglye ;0 g 0S5 oo (asiin | plojle s Sz & Cl 2l 2]
5yl (laize olizel 4y (Harahap, 2018:18) wlai oo Jos olpe Jos slosal,
b arass (Sllas g (L5 Slaal cldled g,0l8 ionl Lol iou mu Juls oLl
Lol ees i o Slos dgups jo (swlol ciai il pl e ol58len sl g (0B, Coje ol
GlS uild b hb Solinl 650,400 5 BV VAT ( cas ja0 5 (SLBand) WS oo
Ol Gede calin sl p b anld ol il Goeail g SoweelisS Sley 381 0 e
bbb aBus] 4 axg e Wb lalejle diiwly ! 50 (YO N Fe) ()] Ken 5 olol)
JaET 3550 S 5 5k 950 @ilie cganple; S5 (R85 oy «redd i Jgame Jol)
blas Slolis )b i slajls 380 s (Perreault, 2023: 32) oS asein 5o |,
S22l p cpl ol OIS 5l e Ol s b Gldasl jo (6 pdsBlasil g &8 10 Gars g g8
b 2bhb asus] Jow ¢ obylb 65! il slagsl o\l ;I .(Dimitrova, 2021: 15) el

@‘)b 6‘)‘.’ u.,oL...., 6)‘}-." ‘(Sulaj, 2024: 1) o; L;e).u ‘5?)15«5.0 £, as ‘"@ )L@‘.?"



OFF ol o ez o)lad 03398 JLo) sl 5 (elosier] — (S b olalllas | Y+

rod Jypaze Jold Joo (nl 1398 o0 Cguine Bua 0l i iz 5 2LIL Glacs sl ]
e b i e35331 ol o315 a5 o 2508 sl pate d Lo 5 ol g5 5 OIS
Gibws 4 5 G IFTAL Coenl JNg by a5 oKl gam g 6 lSG0e
oobel b i (aipmand 1358 oo Joli 1) (g0lS gl o a8l Ay LS ol
il o Gloasl cusal o oL Ko (sew 31 (Fadhillah, 2023: 122)
Sl GBAS G pas sloaz! gla )l § Ko )8 oo S lis el asl, Mol s
S S el 50 (ot SR esile slajls LS )0 ()l iie (g9ine g hble sl
g ooy sl gunly e obIL (khan, 2022: 105) oS o Wl &5
slcus b a byl hos a4 Sludl was slajls bl 5 Slulils e @S Casl L poe
, .(Mohaghegh, 2018) &S o oS amal> &)l pllas wllp clozz 5 golazdl
Foe bl )8 slr Sh 6olpl Sk @pliel (K p 5 gy DY gane oo
Ve VAR e g helean]) 05d o Sl mlis ] Kl sl )l g Ll L
Sy decin ol (il seire g g0l slrdcs @ ax g sl sl (V0 F
O )en 5 (5 ,m8) 09 o0 b (s piyBllanl g g slas,slid l eolatnl polas Layl )l
@ aduges (Jluzms ol il deelKinles (o jea> aile glao al) uen (YY N F-Y
P {CRT CT ST X - SR VLsv - )l g Y game cuaS baas (g un sl o
(Takdir, 2023: 194) oi sulys g o BT jog,8 iolydl
WJyams oS s Julos ale soldS Jelse 15T 08,508 jsbay iy Slalllas
5 all) wlas S ST Sim bl Sige 3 slosla a3l 5 ik Casige
sl iegn (lojer (Vo= YA (e 5 oolj amels NOY YA (] Sen

o ol (B, Cuje W)l o ) LIk iyaeln s s S GBe 285 goaxie



\A| | S P ol dncnts [ 1o 20,130 G F ! 09 ol sl

g wilgice fhe bl slaglil a8 celosls las Teily g aiged sl wilos S
Sl 53 (0 NFY) Mas igh IS g S 5Sles dgute 5 s (5,l0Bg Sl
ol 0313 )| 455 9,50 Aizn) il 53 |y lejls Slad b sanms 5 ik sl
S osman by G 5 s Slas sl sl sstagh oz ol S 5
Sl (eloizl slaasd )3 5y gl esliial § SisSile puidslin] (Jluoms
Olawunmi, \YA VF++ oL Ken 5 6,80 )) Conl 03525 b5 Sldllae 4o 1, (slo3l
5 iz sl bl s sl 5l s ot so575 » Bawe lalllas ol (2023: 29
Coonl 4 ouiSTy jsbay Mallinn Sliiod (rizren Wil S 6T (gte Sl
Georgiadou & ) &les,S o Ll & o3, olsul (sl p 5u8s (6,]305G0n 5 5L (gaeuds
Gidu a5 Al e lis Slool 380 4,0 (Jl ol b (NiTOS, 2023 ¢ Nickerson, 2022
Os7ed NVgame Sliolo 5 213 dlga (5, K03,5 «(5,laSil o ;o Baae lo g3, plicl
Oh)len g S aas A) AT e g (5,98 ol ,Rwe) wlad F O g0 OIS
5 Srp g by mlio ol slul 45 Casl oud (s Sgamme 5,03 ol (TFF YRR
055 B Gees (owyp 8590 yieS bk la Bl aine; 5o o] plee lblal
Sy slanls o)lal ojg> cnl Coeal 4 55UsS (slajlae 5l iz 52 o (Hellorn Sl
olyole (Csapo, 2012:209) s oladl o Ko g mlio il sile Slegdge
Sapyd l)lS g S gile Sk sbole (Ghosal, 2020:146)  cwoxlo
&lazsls p (O'Connor, 2020: 1) 5M5 sle ol pgeie azwys L (Barnard, 2021:1)
o3> 58 Lol ilos S anl (D o o 1) (Fanp objlil Coel Sliios nl 4z S
o e S 5 5y Dlaie 2bLL Slas Tl Gl Slles 5 (o2 sl oo ik
plnl goiapllas (gaslllas oo (55 150 ) (£ b Sgaome Slaioo% (0 mlio mhaw )
255 s Sygps 4 818 33y Liweh Slosl jo sasine W plply ol suis
5 S0 5 Sy Slage Pl Gla Shs S0 a5 sl il AT paass

2 S lgen ) wlio (pl Il Garwg jwe Wil SL,1L ng slalnl 5l 6 e 0

1. Risitano



OFF yliansli ooyl 03los (u3398 Jlu) bl y3 Llodi| — o 48 Ol | YY

Sy 2Ll 5 o 297)lez S oal 2 55 b el S0ay3 gy ool Ll men
] 3 ol

Tl Spde b Gy g (Sib 8 Sluwge ;o Sb,1L Glag il iwl o9 5951 -

)
Ogode Jolo g It Jolod o ols by g (A5 Jelod (B9 5l 6 So e b g3
Sl oalacs g goliwl glrosls ) &l J..:.Af:Ua’.i =29 lgie Jodow .ol aid ﬁL?L;‘
lpie Jolows ctyg 5 550y olfags 5l aiS o Jelos 1 Slblsyl (oS 5 (e Ojp0a; &S
Wls e 2S5 5 rime (235, ) 0T Bpgain S 5 Camloply o sl (s 5 ole 509
3l Slacgamma 1) gize Jodod 0L (yuiomed a0 oo Mg bad e (pslae 4 1) laosls a5
AOANTAB (iS5 () WiS (oo (Byne laply Sliome chrogs g b i sl (e 98
4 opte 0 ola 3 ISET sloddsie Lulis Bas b (S sliine Lol o hagsy ol 2
daosls oo lojle 5 (3lweslel Lol gal> 10 aw Jolis 8,509, ool (ol oo a8 5 5
2,18 55 505 bply (ouleal s (STol sloacr S0 5 g col mls el g laply (o)
Springer ale) uJJ*’”u"" 9 ‘_515\.) ey c5°'1‘c 6La>ol.<.ll.; )‘ ‘LS)“‘B le.a:o.b‘.b 6)9T°)§ LS‘)'.‘
slagsl il s sleeslsads b (Science Direct, Emerald, Wiley, SID, IranDoc

sl ye o wb plnl gzgcin Mg g (S SVgame” o S OLLLT L)L
ale Ol Jlwind uyp (Gl Qb)) sloo ) Sl il & balis s
5 Bl Y 5l i o0 oS 5 (O L)) S ol Lolul s callie YO osds ooy
5 ST ools wolys o 8T sl widan 5 Saised il Jdew anld ol
L ail il dns glaalas ologl b 5 Slowe glmosls (agd plS 45 . b (gaisdins
ol s 4 st 4 S0 g (S o oo 5o Jbb Slushe 55 5l a8 VY
L YY) o5 55§ g (IVIEF) 0,0 i A i Llad 5l oyl Sl T 500 sla S50

1. Critical Appraisal Skills



Yy | S B ol dcnts [ 1o 20,130 6 F 1wl 09 Sl sl

lagy] gld > el sl a5 ol (Jlo £o B Y0 s caiald) Jlo F8 i 5:Silo
Ll ¥ BV o) JLo VA (S0he b s 520 5 (S8 Sl (s5ludlol, b o poke )3
o 4288 L5 10 (a5 V) (6,55 5 (55 8) | ol )5 o556 F) ol IS Lo 5,k
BT adsi gane) j0 4§ (Sim b Sluwwte Cupde 059> 40 4 O (e pl 5l el
plos )ls Cdled jio 5 S 3 (5092 0j5lie 9 (S IS Celow ;0 Ja ¥ g lails) 5 0
Sl g e 4 bled g s e 4,25 (aadS la )l b g wiedan pases lie
o 5l w85 a8l aall o)k gt 4 Gane; B aslae anld ailens
sosls a5 LS ek 4y (cegpbe lagil 5 0l adg gnaz sleesls aslas
35 (o) sl pedn (5)IISAS 5 gende Jolod g 5l osliinl L daaslas Sl ol
bog il oyl 5l deamil g pdpelaiel colls 5 loel Ll shie 4
ezt Gl uizmen ol solaiul 5 5 lawgd ools Saze jge g BanS S Lie
5 )5 eslaiul (855 LIS wuye 5 (PAO) LISS0S (e 38y als 51 bl
55 oo B8ls5 YU s goainolis a5 wal Cussas < IVA Jsbes LIS gy alimsls
b sloosls (&S Lo sl ealisal b o oS 5 35805, onl (IS ol 4 el Jins O3 )|
Jolse plolid 4 ialae 335 gamail Bk 5l b dws oo (Gl Kigh 4 o) 5
Sryal 5 Ml Cawd 0 g (S SVsame bk slagFliel e o S

o293 slaaisl

rise sole ool Sl 3t Jlo Ve (b pgdge b b sladllie ol agl o
Sl Jolpe S lainig; 50 a5 Wad (555105 wiadan g0 4 Mallinn 5 (A3
el 0t o0l i loalie lgs



OFF ylbimli oo )l 05los (u3395 Jt) (bl y5 Elodin | — o 48 Oladllao | YF

0 e ol ol 5T (S (elyime Jlow aild eallie Dbl 5 6,5 byt 5l me

) osnliems 4 oMbl (35S 5 laools glyime Jalo ) Jol> gzl g sal> e
ool e gallie VO (Julod ol jo xS o0 DB smn s oole laallis
Waia ¥ g 5 y5me o5 TY cadsl a5 FoA ol lee 3l s anlllas o5l cslagss] 2l
S g 3505 0l )3 5 adsl slaas” oYL e 4y 4z gy Lol ganains ¢ 7l 5l
b by o050 wuld o) Jouzr jo adsl ,l0505 5 oS OIS 51 oo dadlsie



YO | o5l ol dasii [ ... 2150 g5 yim] (c0gs (5951 (54l

adgl o,la5 us | K g3
I REPRPRW AT S > @)
(L) JL
o3l goduid yLis ; Lo,d mlo carwg @ blas
. . | Sl geniasplis s g (Shep plio stawy 4 b
o b A8 T g R R
. | s e olaBl palbghe A gl (nl g Cwl (Sanj
(goladl garwgs jo ) - ) ol Ken \
o ] e a4 byl garest izmen gy o0 Hleds 4 (ol
S5 il . L e | 0T
WS o SIS golaidl 5ig, 5 elaiml 0l (5 K005
9 SOk Srz ez alas aS e ol bty s byl Jyel 5 leals
& Sioasy] 2 S ) oplyS g0 o5 OIS (o0 (i g )l Sliel
ol Bl (RIBL | cews @ 6ln Ol caf S g Bt g (B9y8 Jee 1) (2L)IL
S S ilse (8 Sl Gasbo 5 slges 3 ] 9 sols
&l Cadgamme 5 (1) Cuje (B, sLad I b 5] NULSY v
b ald) pali | mle gacgeme jl canlOyle 0B, Coe aS Cusl sl 0525 4 QARRY;
Pl ssb ar ) 0g3 6LE; pale Sl oSl 4 aS plac LB L
WS (o a8 pgle
Wy g Sl N so)lye &5 (Swd g Jpaze | 6 rtie goslitul (4,25
S e S35 e 3)ls Jpaze
s pple | bt 4 (S Jelin tinee 5l (2 s g (S0 mlie o
Ol 50 o o5 gl (il & 58 o8 S Ll o e |0 L,j v
g S Jilie | andy dgm 5 JUisl ol s Wlge mlio cpl 4 azg | OO
(OYa9)
)5 shals Bk 4Bl (65 1 @alyr eleixl g olal
5 SilwSan B 2k w
&7 e - e o1 PRCY)
Gkl ebl | (S i mlio sojem )0 53l slnl 5 (26 .
5 Srp DY game gl ymia goladl p Kade iy 4 Al e (w’"“)
S8
¢.alon slr by bl 5 Lo S LLyll Sl 5 ey
SR g S - - .
T SalS pgepn 5 Soales Lapl Guiee Sl aS )by plejle
&= g 3 50 ¢ sl ( o i 51 el ol SIS 5 polie
Olesbs SR sk
ol Ken ¥
Szl dalip ol (0,5 Sldas asy b 1L SO51 5wl gaal VYA
( )

YU eolazsl gl

B S Jlis 1) byl S5l mal (650,00l 5 (25559 Ol e
bl s JisS 1) s Comio oz Lz 0 waalss
WS S |y oYL soladl




OFF bl oo )ez o laid (m0)9 Jlw) bl 5 cloia] - Ko 3 Gl | Y5

Az (R
S8y g lblke

Ol it

ol Jeds 5005 azg (bl azg > 5 25T ol 4,
il 5 (Sl slaasls ol g b ie ks, ascee

Sl o b yiie

$595S5 b

S595SS (ame Jalse 5l (S Calaa gl p ansl> (DS 4l poe
LS Az b 5 anld 0 e i ol

b Jalse
(lidpg (omlow
9 SIS
el

(SUIESS (ol Jrme Jalge Wb lame Sb551 &y
S5 g ples olml gl 090 i85 L5 0 wlidpg g leix]

5 b g Sk
G (5, ol

gl oo oS 5 ol sblse sl jelate 4 Jpaze slo Ss

Lol 4

5 ad,e gadal) (gouuS WS Wb g cenl Sk (5,105 3

> g
Ob ydeo

oz olle by cad @l Cleas | Jgaxe 259 Koy
(2 2 (o s g

u;o‘»)l;
Of-n

PRRUNTRIE N

Bas Gdal>

el S baplesle Sy s » bbb bl
Ny opeal SIS G (Ll Glee 4 e
2l os ol (2b)ll slacdlad g () oo ) el

seloizl O leles

el Glyrtee elazzl Sl Slicos bk glaclls

Sl (BB, o e

S Iy e Il B, Cuge 4 b S SaS bagylesl 4

<ol Glo 4

Jyazme 5l 5 ke

3 oo JSB W el 1) 955 Gla 8K &S

9 &R
ol Ken
(\yay)

5 aygele b Ll oo
S i slaayg,

053 L8 5l i85 ey g led dlml (6l iy SO slacllad
slads; 5 Sidgnl b Slampn 4 aily caiSByae ad )0

Ny 5,5eS

g dmel> o Cude Oloss obml lp oS8 b B
b ppSotinne Dlbla,l obul g Wy Cogd Cosll g Comjlaze

g Laoma b Jolss
oolaiul 5 ol loelgus
bl KRS
o5

S, 6 ses e ojlrl o laslew § lalase b Joles o ,3T00
gl 5l S50 5 aallS eoliul 4 poeie 5 058 slml ik 51 (s e

ol Ken
-y

1. Pimentel & et al.




LA ) POV-Y 1 POV A PR { P Y 1 W) IR Y PR Id| i Y

dxal> b g ol

ol eleizl sloog 5 g (oo (ladind b onisle g Jlb Jolus
5l cnlex qeletzl laosgp )3 oS i )b 5l Wil oo gm
2058 S (jsel 5 (Sim b sleolayg, (o)1 5 g (oo I IS
L as anel> jo (S5 sl 09 a5 g pols L b leeS )5
395 Olyie a8l WS (o S ) (agee slaiel 5 el
Jolss g5 al taams oo Wip b (55 Geee LLS)I g 3l (ol
WSS W Cagh Sl g Ol e (5)bly slml 4 Wl o

3l B8 S
9 Sas slaylil

QAL G rae sla,lis, g batalss sl olubis Jals o

el g o o)l 5L ladss 3,k 5l wilgs o aST ol
bes b wdan lbbe 5l e el b .ol cavs 4 laosls

OA;.;SA_:B)..M
oS oS (b slaisS 4], 095 Cleas 5 DY pame wilgi o
Aol ol yide gbojls oSl 525 e 4
Sl satsl slse 5l osliiul Jalss cpl S oS agmalons
L )55k ' .
3 ) 6|).?-| 9 pdasd L;La:‘_g')")}l )‘l ‘_g)loﬁo).eﬂ\ m\Jlg)' ..LJ93 um'olf
o PSR [ EE N FOCN OIS LU RSNV K P PICA I
WL oS o o 055 eloin] Clyie @ Lua LSl
S S (6 e sl e gyl (B, 1L o Wil e
31 eola! o )
) G835 5l i Gl (s mlio 5l La)eaS Sl 6k ,
3 Swsgsbin _ o ' . 5,6,b
T S Sl g (Pl gl 13 5 S o K858 T-Th)
u;' S oo ooliil oljanelye g Jlsl ol gl o
&liaelye
oles gwopslio ) o
. . 2 Sl g Sip b loge geaimaglis pwoglie s
P RS s (S 6 )3 el s 3935 by ccoolasdl i 5l g Canl (595 *
ool wgolazdl (.Y

YL golazdl

sl YL




OFF bl e )lez oot (039 Jlw) (bl y3 clodia] - Ko 3 Olallao | YA

e Jolow b s pe (6597 (610508 a5l i Y Jgos

Gy (5,15 uS (pe2lin) adgl (5,l0508 @3,

b, b oS, o Sles gaunlio L3, L o8 0 sloanjo sl L3 5l 5les

B, Coje bl ) Jlhe o &8 5 gkl gy by S5k i e ()
Aol 4y Camd i B, Jolge Ceond (0B, comdee )l olBlen o
Ol (BB, Cuze 3, elaly arug polae b 4 LS, adé (B,
L3, Julos oS 5l 5o L, slagil il Cunsg | 28T (golaidl LIS 5 g pdyeald, \
Sloladl 585 w8, O > 28,5 laiie L) 4y Cod loanjo g Ceod g
L, g0,y oledbl Solaiuw 6)91@? s, S g colls anls LS,
by ez 4,8y Slagona L3, 5l i ol iie 33 59,5 00 351 ¢ B, S 3o

ol (B Soje L) p o)l (BB, Ll «

Foloe Jelos o p b Jeloe ololid (25 Jelse Julod 5 g
@ 4z golatdl glo)lae 4 azgs SWOL oo 5 4525 cgolatdl 5 (ol
Lo plolid wutsS 5 1k Codse wile glaaise (e (Sl Ll
3 Sl (e Sundg (Sozmn 5 5 S Caio )0 iy 3985 ln
CoeBye e (il IS 5 S Lapzme I8 el Sl 51 anel
(Sl bulyd 4 az g aiS b pae g Sas slo il 5l @80 S0 e 5ol
5 dumme b ol iy (6,5855 ik 5l pliabl wledll 1 (a5 ik ws,
laiasls (ol il slas,seils oS5 alie 5 asl,l5 olizal 5 o loeles
4525 5l Sl ltws (sl Wosls pucs (sl loas 5 0 ,Slas (sulS Lasls
Sledbl (23lo s sebg bl 5o 3985 da &5 15 0gall Luly, 9 &j08 Julo
Vb Jemily b slaylil 55505 b polae ledbl (g y5laaz 5 oSl ik
argi wgolatdl (Suailanng 5 Geiod VL (0B, cuze b o)l alulis
Sae il alie Sliogas bl (Gl Lld «

5 =izl sals Jalge 25,0 ()l g (L lagys o Sl slxl
iy Gals g 5hl GLALE Glie Gaetd (S5 laosls Jlod g 4o (gl
5 Lo p 35 ped wyan Ve Ll g 48 (ae DL g Jol pae
Omend Bl 3a sl (S loces g S)0 ekl (e slasls
(S solys 055, 9 ad; p 5 Jelge (glojle SBlaal b g e Bas Ik
pae rals ly Gog8 e Sl bl il a6l (P98 St
Ngey Sl Ol bl oy sla 5155 5 sz ) eslanal L Ll
ool shame Jalse o) Sionil g (e s10y9 (il 5 (St Axala b
b @ Ve DlMbl S anl B eleizl g (S3deSS (oulidpy
Sae Bl e alie Closar o b way plpsa asme Sl
(e e 5850 1 ik Glalesl oI it Sloogas bk san i
7B 9 B Jelse ik lene slajls b Gl

b Jelos




A W SOV PO PR i R g [ PP T 905+ JCOW PP aX d | P>y Y

os7s hulpd elulp 0aS B ran w3 J18) )3 i eSS Syae ol Sed
aS B pas )3, (luand (BanTSras Glel 5 (o) g ide Qi
Goix 5l Culem waiSSias Lo Ly, wanSSiae Cuse (ow)p
ML g kb, oS rae 30k 5 le anulys Slulid (FauSS as
(Srbe 3y ol 4 azg (lytie el dalyd 4wy oSS0
o Sl yde (8L w5y 08 4 pazie (1))l ol a5l polae 5955k 23l
S ¢ 005 G s slazel s yios GBlanl 5 auolie olusly oSl S 5y >
(B30 e Sk Ol ytes SOl 0SB pne 5l ras 8T ¢ EALS S e
G S pas (Su) Sew (a0 (Suz (s b bLS)
@ Wy slaghy)l JUH iy pesST 4 gy (Sily et w5 e
SO G sbnl werse 5y Laax g wo 50 Gdzr (TS S yae
Shlediz jo i (ol i glo 5L S g i D508 g Ble () i ]
Geos S ¢ plyRie o)l o Sl Silatns (551 poz sy i
Gy S0 waiSdras RS L5) p0 Ceabd pae ol slasls

QBT rae 69,8 lals) s i Bl 3,50 50 o Sen

9k Jelos

@ Jog ol oy gl eslitul Sgpen (Jlums 655k8 (SuieleSS Dl s
31 2T 5 Glo,edbl sl 595555 (53555 sl sl oz lacsysled
(Seig AU Slons sl (gangi § Coidge yo il § O le ecs T8 T iy
Wogld piy (Jlzms pas (SegpST Ol s GiPeSS 5 ol
ooz il o bl | sl JUIS sbnsl daosls jl saie Sl lapiass]
(S gl i (5ol (Silete (SIS Late 4 x> g8 iz lags,glid
ol yor (3l slaylidle 5 lawgs % )3 (g i gy 1S 9 55l i e JLE
5l o Jlioms (5,58 s )l Sl (5,8 il o Sdg 28Ul & o
L o¥pame Ganmg 30 (Sigless (il plesl ((Su3eleSs slags S i

698 g Sledlbl 4w s (o Sleas




OFF bl oo slezr 05les (3395 Jw) (sl y5 (Eloin — o 48 Wladllao | Yo

Sk Gl il b lad e Jod (5,970 (5,108505 .Y Jga

g

Sa97e SIS us

@,

Gyakd Jodos coaisS B pan Judow L il LS oo

Jyame

Jyame ZobS (Jyame £455 ( Jgame (gdrwgs

L5)L',\f;,‘.o.d"

;da.ue" i (6,005 a8 (B, &5 Cad

RFIRLLERE

G5 G0e s wlely (6,108 Bae Lo wlwlp ,l05Gas

(bl Saadse ol (IS Ban )1 bl
S Comar ol 65 Ga oy, ol o6 A5 Gan

b o

(SO s ‘&uo‘j) (SR ol ‘gu‘)’-" (GO il
Lga).;)IS (S92 oS ng)Ué)

bousdse

hiandoe cgolaring ()] et ( o8 obiiaxise
bamdse o5 in Ga,m wlely obcasdge wuaS

S g T Sl 500 g T Slads

S (GASs s 35

ol 1y ol ) 2Lyl Gla il wl (6 par (gaSils a5 a5 065" S 138l 0 5 (29>

Sk ol il 6y 4D eSS B3l 05 (29,5 T SS

.A.Qé‘s.a



Y | 015 ] ol i [ o U 5150 o6 5 yw] 099 (595 (il

elail a5 2o oo plis bosls Jdow &g, cdmlas VY plol b o ioghs pgo gal> 0 0

ooliiul b nosls Lol o ol 5o dilodal o (51,5 cl> a4 oublin g ool Jol> (5 ks
oo b Ggade VFF anlf al (b 8,8 pladl 535S (pmise bt i,
50 Ne,S Gauaiws ediadleile yaeas YT LB jo slae pl e 0l 2l el
YL e o 4ol ganail 513 Ggede Cain ;5 sdimsplejle (relae (ole
Ogode 5 0axm3 ol (ygede iy (oo prlas a5 braslas NS0l iz daas

e oy &l ) aalol o 513

bk laeil i 518 weaias ylejle wasly eelae B 45 baslas 6,l3505 F Jsur

51,3 oind 3bo jlus Al i

(S eale (Sad gy ol sbSied ululy L,
SFr s szl Clnle a sl e I Cosal (Kn b slopaass
Elys (o G%enl 4 axg (ol Foed 5 (Sunp jlre (Sun
5SS, g el o9 5 (S b salold pim (so5em 0 (S
oboly 3Ll (Saop glpe plulid wglite (Sunp an 4 axg

g S b

plo oLl
Srp g Sin )

(gt § Sladsd (Dladss (e 4 azxgi (olyd g edS el 33
Wiy 5l Y slezsl 5 (350 5 psal 5 T daslalinl 5 oilsd cule,
50 2blaadge O3l et Obey el (B Cuadse Gl (ot b som) (L)L Sliidos

so55> @bt Olajle glie 5 SUSH womjlams b (6,50 (g B850 VI Jogos
o g Sm Brae gl slp (Brae S (@l olnl (b e (o wd dgpe
Py Gy tledd (5 e oy 1))

Las gy coaS sal WS 4 adle b yo OV gass ples 098 by
i8S hiusdsn | ooges asie ¥ game 53,515 Coeal (o5 Jpame ag oS0 sl

Slo s 5l eolaiwl oS B pan jgal (g e u“)i’ WALS B pas S
ULV S eadolml a2 (olyiie Slayas GRAlS STl e gliie 69,8
G,y bl p 3,953l aiiS B pae B )0 Cude el Wiy Ll S 0 Jgaste
& i LS (§,70 g Cakad (b i (SolSoS SG o (b yide 4 @890 @




OFF oylimls ooz 0ybos (0395 Jw) (sl 5 e lodir] — o 58 Wilalllao | Y'Y

) Ceod 0 Wy (g I8 Ced 5 anng glp S sacinln g Sy 8
bandse . - . ¢ . "
Y golaidl bl (5,108 cwed 5 b g goladdl glacakd pac ool

Slawde 0 SbLL Glgiliwl sleadie 5 olul wadplxl gla,liSas ululy

b g oadplonil slaJulow b fizren iload gliinl 5 (olulid agde et 550 9 (Koo

30 Ll 000 5 azrie o5l il (] calize slal onimo ol o 51,8 ol 45 az g5
ol 00l &l)| fate g oly b Ldow cpl o ¥ S

S gl g 1 e R
e
N
foby ] g g A
Fd o ]
el o Zesbn L o JOF i

b e y ik gl Je g Fos
Frh e

Ry (sostie Jde ¥ S




YV | o152 ol doni [ 250 s ] (c0gs 5951 (54l

G S Al g Sy

Slawde 5o 2bBL lagplinl sl o s S (Alb Soa b pol gy
5 ol 208 magh l 5l Jolo ol Jae (285 plnil apde ek 5y g (Sin
Woio cin pl .l o] sladcgame 1) g dgha V (500518 )0 45 ol 00 g il soge
A Gy 5 (Sony8 Slawde (bl Fll 5l ol sl is Glais 4 plas o
b onl 5l sl ansls L) 5 ol i carme 5l (6 ol B oS o S8 agie
51 W e Waalgie ol 505510 1 395 IS 5 oS b s g dmmags 4

Moo (650 9 (S Slasho p Wlgi 00 45 3510 p g0 (alge (o) 4 (o ol )
s 5 lolid Jols) L) Sl scenl o (sloacgazo ) Jalds dgia cnl 0038 3l
5 il Sl Jolos dap)l cind 098 blas 2b35) (S8 5 e I3k o LS,
el Joli) (Simj 5 ke wlio Sl Julow ((lik oluis 4 oyl Gy sog2s
G e 55 g LOE 5 i 5,0 5 daayags 5 s b olulid il slasSI 4 s,
6L, Glassl dajls S o Jold) caiS B ae Llod (agie ;0 Sp 8 g 5o (059> 50
oo S g golatl eloizl Belge (o) (S8 5 0 DY gars (S S an
5 09790 Sssls 5 (g S ld (o Jol) sl el (oy,5 Slogead
(Ngame 0595 5 355 2ig) » ol b Jelos 5 Kan b5 yia Cario

Oyge Gl e ol oyl g o Sy (bl cilisee slagisn 4 1k i .Y
bl plolids Jold) (bl i Goipends 5l Wlojle (fou (nl Gladcgorme ;2055 o0
Mgde )0 (S g sy SVgaze Gl e Sla)lil owyn g Gl ol
SYgaze b (FaS S as Jolai 5 05 sla)ls, gadlllae Jold) (5,18, (goupendds
oo S Spo Jold) (SSlboly; onpends (3ip 4 6508y 5 w2 slagSl (s 2a
(Wi 5 G0 DYgame 5 Ko 5y 4 S B8 a0 ot 5 5 b))
SV 5 G DYgame LB Glals 5 o )5 cwyn Joll) 69,5 g

oobely (oipands ((agiee o ()8 slasles b Law b Slégw sl ()b iine (g0 039,



OFF bl oo )ez o laid (om0)9 Jlw) bl )5 cloia] - Ko 3 Glallho | YF

L jen Wl a5 Culap] omde lajsl 5 (Kinjd st Silo) lagrml 5 Cuegd
(sl asls ol o 4y |y Sla il

085 5 Gy Vsame sy e 4y g K88 oje> 0 (2hilusBee ¥
08 mlio bololr il 350 cnl Jols o] gloasgaza ) 35l o0 HEOLSS pae
Sonles &5 g g (S ol el Jpame b 8y Caxdse ) 620 9
g0 pllan ol yiie oS Gl oS 6t 54,25 elol p bicusBge (05 oo
Coord ) Ceod oy plidusdge (S o0 S (50 DY¥game I oolitl
CodeS boesdse (il (B, 5 celie Baa L 6l 5 GlaSa e Y gae
D) sl (23] s (e 025 p ol b 5 DYpame CoiS 05T
(g5 4 o] Bagds jslite 4 b yids 4 sialsl slaolgiiny

St el )3 (Ko S g 5y SYgame slp ceslie San Sl Gl a4 IS F
elolp 3 ol py olse ol ASu nl Gladsgeran; jlopn o
(oo sl Sy nle § Do ((owiz (g sloog S plulid) (SSlblonex
S8 gy 50597 50 Glytie ol slaaialys 5 bajls plelid) sbs ululp 6 135 Boa
@Sz Cosdge lulyy 6 05800 ((apie gladlae glaoles b wYgams sl Lo
5 byl plebd) () wlolp 830 (lihie 5 (dxe slajlil » 35 9)
sboyls, Jlos) JLs, wlely (6 l08Ban (g0 DY game & 5 )0 Gl yide sy gl
S0y S mlo (A3 5 Slhsle lall 55560 (Bas Gliie Sras g %>
09 plowl (Jlyolo g (s slaylil 5 35 503 bl (50 5 (v mlio )0 (5,105 80n)
) Sl b ot 5 00,5 obml waz golatdl slacio b ((Sinjd coge Lia> (e b
(a2 ol

A 5D (Ko B g 6y DY gare Sente 5 Ay 4 50 (nl s 5 (88 Jgaze O
Syge bl iz lp ) S¥game (nl 38 4 yazie Sla Shg g 4105 wpde e
S oo (b Sl



Yo | S Framd ol dncnts [ . 20,130 6 F 1wl 09 ol sl

5 Sypd SVaame b lad e ed Sl el sl s 4 059 pl o I Cwld F
Caasd (i) silate (6 )8 Ceosd 1l il L o] (slodegazme ) 0310 5 oo dgeua 40 (Sin )y
Ot 9 W) laced g (i) oIS cwed llasil 090 s g han e ulal
S g s glie galall 5l G (plie D32 gl (BB, slaced
s 5 S eleixl Sl LS o ) (o laasli oS aldb oo samaiz 69 ,5)
(2o 18l ae gl g lojen jsboay

Of loasgormany ilop o (S0 8 5 5,0 DYgame @y 4 (o (al iolinls
5 loiz! slaasis (Jluoms slaaile, 5l solaul) o0 5 L Obds 5l Wl le
SUaks slagty, sl eslitnl) (fiw g bas (g Sl (Y gpame gy sl alucy
bis 4 (San g Sws mlio @y (2 glaslag, 5 Ol pis dasjeuls wile (e
SHI dalsl ;5 S 0 ST o bl Cusi g (Jome ey il coles (e e
oY Neas (30,00l 65IN) Ak sla Tl zskae (g5l g0 b ol g,
23,5 opiigy ol sla Sliged g lasglas wigd blis b 0gd o duslio (StP

Jelos ol gt (650 5 (Sar 8 Slawde 2Lk slas Tl 6581 (e Jolo
o S aeliyy 698l o a5 95l 0 (5 )5Ld g caiS Brae (Ko )d mlio L LS, 380
glio p B b bl o9l oo grkae o5 (sl Dlgreas JI5 g conS (595 Ll pd () 2 5
2 e (ehidadse ()BT Ban (gan i) STP (o8l o)l 55,05 (0 9 (Koo
reine g0 4 L3, 5 (5 )9l elow Lal o ls 35 505 0L yiiie (ueg 5 9 Sua JlL alulis
S ey e Jolod pol> g ool s ;o el oads Bl Joe ol s
ol 6T )5 B0 o el el wpie (Ko g 50 Slewsde sl ohig oS
@8l Casdae g bajls g Lo 35l es)l8) 5 B Ldlaaer oSy 2 ogdle (iagh
0yl 05T (50 5 (Simp mlio (31 il 5 Slolo g 9S00 S5 50 5,
4 Ll s,ls 0.5t (SMART) SrSoslal BB g asie Sl s o e 55,46l

Ol pes sl yo STP 545 RUCL PPN v IS S S RIPWr T &8 Gue iz sla g,

1. GSTIC



OFF olansts o)l 0 )loid o395 Ju) (bl o e losiar - o 8 Wilalllas | Y5

Pl s Sig; 93 Lol ols Sligiem (50 5 (Ka b Joun b SlS (5 135 Bam (ims o Jore
SIS (s g (S8 go¥l a5 sl (Slysle slalib b e 35,1 58 o5 asibe
S SlpFed St 4 50 S0 5 (K88 Slunie Sla Shg b aS o )ls (5 oo S
(oltoly,y bbbl Il g g (K8 2blk Joe bl e 5o @)l
Sk o (52580051 551 10 355 o0 ol oml 5 Caosd (S 5 05 LS,
LB et STP (o8l ccanl onis 3 Joo cnl 5o s lal> o plsrsar ik
bediamaz aiile) (IS glalne 2 i 1 55 500 Lol 0iS 0 2 5kae ol (s gy
5Tl oSl cdomis 0 1,5 (sl L Loyl g Carogd 4y 5 ol (00iiS'Ch pmo 5, 5
Pl sl Shy Jold a5 S5 (65350 om0 5 (Koo Slewde L)L
g ik b (50395 53 hilambye dar 0 o e dpde D 5O (S0 5 (S mlio
Do)l s yie sy plly QL g s (o bk Gl l 555l
Oy |y plicasdoe (dos (65,80l 2 (g5 00,5 o0 Sl o 1) e g kS cgolpiinny
53 e sad ) ol gl atin Cozilaz Ll 055 o0 S 50 2Lk sl 5l st
Ll o)ls ooy cumal 5 0ol 25k Jos (nl pom s8> 50 (lpiear (2llasdse STP (555!
SN 4 g S9d e uym (Jparme pled g dip () wile (oeges laaSll ulul
hEamBys (50 5 (Ko b Jae amd oo liS 45 3l slolal (S p mlio b (i
oo s g (Ko Jpame 0 Sl 65,0 Kb mlio Gl a5 )b G Gee
oS 2 aST b cudeS 5 295 Jparme sanmgs (520 5 (Kin 8 b L slacsl
S Jgaze (oe R paelin 68 0 35800 oy 2 50 9 (S DY garme sLlie
DI (K S game p (pols S 5 Ll cosl (b BL sRaeln 5o oS pobis
plsl 1) onidn g ollr (e aSdy 0505 35 505 Jgame  pediiane jsbay STP (55l
oS gt b (578 5 (Ko Slawie )3 )1l la Bl X (nl b om0
G 5o ISt galgie il Sowslio oje> (nl 6l g 2l Jpame 4 g5 Pl
5 Ka8 Y garma s3lal 53] el 5 sibaie (Ul (5 50 Juls il o,

e Sbylb aseal 5l isu Glgiea |y caed dee si,aeb 65! il (5 o



Yy | S Pt ol dncnts [ . 20,130 6 F 1wl 0 Sl sl

gro9e & STP (o8l 08 oo Jolo (o5 jobas 1) ()5 ccd slagg, Ll 05 oo
FE2 1, S Ced lahs) pol> Agh o8l i ;o S ool o) LBl (5105 e
Slawie obylL sl il 665 [0 a5 ol Slds g o 31 .08 o o)y
arg (S mlio @i 5 BB (i 5 il Sl 4 apte g0 5 S0
Lol 0 25 (o0 S5 )3 (2Ll asli 5l (adu (lyear 1) Sliaks < os 5,40l 2 55130
2 &3S re5 Joe (nl STP (981 S (ood o)l8l (K08 mbio lids ol slats, @
Slas ] il S ams oo yLis a5 5l aST Bus L slelis 5 i g o)lw Slils
oy b bape slaghs, y 5 00,5 (owyp Saslr 1) Slls jol iagh 0 2bylL
)03 05T agte el (68 5 (Kib b Dlasga ,3 yin 5 Sim b
Jods gt el g0 9 (Koo Slaste ;o )Ll el o8 nlple
Bl G Gegite TR (Free e Jlod aile (ool sla Sy
i g S mlio Sl (eaass Sl 5 28 llemdse dapml 5 Coegd Lulul
Gl bbb sl a8l bl 5 (IS 292l hee sritebn o8 g Sl Sl
29> Joe STP 665l cpimman ol (Kin)d mlio sl canss Olijm w8l Ll was o
5 o NS e Juloo wiile o st w3l Ll coul (o 38 Gan 5 can sy ol
sl 56305 g Sealr 60 g (Saep glie Gl Ghagh (nl oo 1V el Slids
Slaghogh 4 axg b aites culie (oogee (2bBL 6l i K00 658l g0 S J> s
wST s 5 5 by cuddsn 13 bk Glaplinl cusal » S jsbas a5 iy
slo o solazil u‘).ul.s W g A (S glogm 0,Slac g U535 jeie B A (5 l0lBg S jls
(6 i a8y Dy 5 laome Dl 4y lallie slaimgly mizan 5310 5 oo chlisee
Sy Slawde 10 2L Lk GsFl il Gl (b Saa b ol ey Ll wals o LAl
Glio & (S95 Lul i )5 oot £9o50 (nl el oad a8 S I 50 st 0 (Kb g
4 arg b Sal Jo)55 2Vl Coeal 5l wilazlse gousite Sla My L sy g (a8
5 S & Wl n ol 235 (905 WIS 1B Az g5 090 1S Ygena 05>l 45|

(S sy it “"‘9.44.35..\.:.;56)'@@% ‘)6)4).»5.9 LglJbLg).»‘).w\b..\,S«_iJ gty '.Q.,"l)o Ltb)lf



OFF bl ooy 03los o395 Jw) (sl 5 Eloin! — o 48 Wladllao | YA

Slagl il 15 59l a3l g 5k @ Sl bl )0 ohigar Ryl (nl all Cuws
A 4 9> g0 Slool gl 4 L & Jol> hagh «oles o abl LaSal; wilgs oo 2L )50
1 Coibss cly oS cloailie Llolid 4 aSh 0 s SaS il lasil il
Sl g 0 o Wl 00 0,509, (nl 33l o0 15 Mion el 3 (a8 g (5 e Dlante
rae ) b o Slawde cnl Glacdlad Sone 5 wede 0d (K8 5 6y Slande
Do yol>

38,5 oo Sl b3 slaslpiing wael s 4 mls 4 asg5 b

OlpedS e 4 (o83 5 (650 Olahe WS (oo LBl e Jolow &5 & j900n
e 51l s S o) el jobas | (e LbLe (Sim 8 slajls 5 L)
lrogS p )l 308 09d pll (Sw) S g Sap b ((BlbCuner lajlae
b Slinds 1005 35,000 (Kin ) Cuge slgx ollsz 5 (il 5 (0o sloyin 4 aiaddle
5 ostie Soszr Colem 5 oo (sloizrl GlaaSid (e slaaile) cod)b 5l (6 S0 e
sloog)S (slp (Hgdd Gtz 5 calarie glacislw 5l Cwd )0 wpdy pll g0
Sr0 g S Jyame 0,5 I laine wely0eS slredlgils 5 phigmails wiile ol
plsliw 5 0358 (HLb lox Jed ol 5 slatlae gla )l csosr Cuge b ool
ol gz o plsie 1) 955 (Dlunho a5 il lisSay jip g Sim b (o055 y0 (pliluadyo
S (Byre (s g oo ol b (Sim b (s e lyioe oy

2l oo

)l 3929 haghy (nl )o @Blie ()5 45 e



Y4 | S B ol dcnts [ 1o 20,130 6 F 1wl 09 Sl sl

&lw

S5 p Fe Goglie Sl Qbbb Joe (Hhb (VAP (o (eslon
MVE-AY (VY s ol il Slicins slisesls

Sl 52,000 2 (2995 (sl (Je (VF V) laile (coha g ol (s o2 LLalS (ol
CFVN Y cctiaipn 15 5 o oy pito Olallbs U1 (gla S g 5 asle ik
Yav-yoo

et drmg & o sl ekt iy (SLb O ) ST L 5 ezsie s la
NEBYYA (ENY o o oo ol o sl

Foloe gonas) 5 Joo SLLOYAA) (e pe cspolennn 5 (e (Sl 26 500!
(oins Supde 4o ns 180,55, H9iS o Jled (L3555 SLl bk Bl
FE-00 (YF)Y

# e bk slea il Jlguyn s 2lll sl Bl OF ) e bl
desd 5 sylplec oo Moy ilpdS S 2 3 Slas b3l wsl
oS golaid]

S o 9 Pl (VTAY) deoe s 2o g (ol Erold (Lhams (IS s
(b Soppe slasisl 2138 Slge oy Cano )3 B985 L)L slacsl
YPA-YYY (YO)VY

glio b OV danl arns (5yinxr 5 wlltd (5,6 cagn (5585 il 5,2
soleatdl lacelews 5 Slelllao ale doliladzs ) ) solazdl 0y y diio - Sin b
YVE-YEQ (V)F

Llsd by s golio BT ks (6 dumlie (VT¥A9) jpaio S5 4 oo « ol o
€igd me Ml sz BT (60550 (¢ aalllan) «gSuiyy (s lio cdlol (lad
NS-$0 APV (L7 €6 (Jsbss bl 5

5 Gt 31l b oS ) VYY) (el a5 5 005 &yl (SLbam
ATFNOD0 (S0 e g2 0 8o 2150



OFF il 052 oslocd (983555 Jlu) sl 3 (sl - Kot 8 ilalllane | Fo

AF1) ol carsl 31 Dol 5 ¢ gm0 05)95 (226 g (2B 0,0 50l (Lhaed
Gl oade 635 slaasly g3kt sba )l 2 e SLIL ol 55N
NEFVCADYA g0/, Co ke (sl Lidg s ol o

5l il Jae @) OVFe ) Lopde o ol g cqmililles] o caral ] Lo s,Sm
b s i g ol dalilias | Sl s s )35 155 L
AFAVNNY (PR

Sl il (K Ghydeliy (YAA) a9 (2ol

Aig 0 5,5 .(VVA) dabld axlgs g o ¢ godul (£5,3 0olj 595 e w00y 00 ol
Sl cliix. Sk 2Lk 89> 50 e oty olulid o 3l (Sl
NoFoAD (T ¢ s

28 Olgrea 5255 el (23,1 OTRY) 355l c6350e 5 g n coliiore camas pl (Ao
SIVAY Glej 8y90 (b g3l Jae by (0050 slayia g (s plie B
NEYV D «grgd olazdl 1A -

b OTA9) Wl e Ul 5« Bharms ¢ siel qgigoame o5 jud s chon] s pallo
Sopde et o)l Glasil o bbb Fll Gl ST Jalse Joe
AV-SVEY (PPN L 5L

2o g 5wl (BB oo OVAA) Lo e oo 5 (o ool (g3l 09 2d (s e
slogiagy Gbyie eloizl Sl 5 b5k Hlmel G s plejle i p
AV oA (DA e ilojlos ol g o

el ool JBU g o b Lo el o Fm oS o ol o)l 3L k(595 Sl e
Sl o Shee p bl slaglil 5 Lyl slacubls b ey (179
G e Copde (s et j0 DS o raallae 0490) Sliole slaS L
AV ()Y o Lo

(2SS B 25 oS 5l gt Jelod (29, (VYA0) Lo e putdSy Lo joamme (53l
AV-OV (YWY oleidy, slpto 5 gty (oole dolilas



FY | o155 o s [ o U 5150 o6 5 ] 099 (951 (gl

oolatul b (6,550 5 drwg p e cwd lio sladely g o 2l dao pal, (o551 ]
YAV (VDY (Lo 8 (¢, K00,5 ool o, 3

b (2 L g S 8, Shoe bl sle <l 15T owy O F-Y) Lus  oDbas
DS eyl Ol 25 (G g (Suxe ES 50 0 Slajle lagl ]
OIS B8 pole 5 (oled Bl o pite (Lo Sinlaw aiin 5 AL o

cloax! b 1L aseal sloo ol anwgs ((VFY) Lo« 1T Bolo g wold e lfpaie

Lo sols 5l atuls p a ke 5,50, s Jle Lhjeel (iSu ,0 By 4 pose cuf S lp
VBN N (DY i, olatsl slo ingis @Oh) Gl et (Slimsg, b) lp (s

3,559, b bl el il S5e Jelse .(VYAQ) jpaie oz g coumme o >l Lo )8 ol

A= (VN + o odb S oD dos S590]

Barnard, H. (2021). Host countries' level of development and
internationalization from emerging markets: A typology of firm strategies.
Journal of International Management, 27(3), 100828.

Bullough, A., Guelich, U., Manolova, T. S., & Schjoedt, L. (2022). Women’s
entrepreneurship and culture: gender role expectations and identities,
societal culture, and the entrepreneurial environment. Small Business
Economics, 58(2), 985-996.

Csapo, J. (2012). The role and importance of cultural tourism in modern
tourism industry. Strategies for tourism industry-micro and macro
perspectives, 10, 201-212.

Dimitrova, M. (2017). Marketing mix and marketing plan in the fields of arts
and creative industries. Manuscript posted on ResearchGate.

Fadhillah, G. F., & Anam, H. (2023). Application Segmentation, Targeting
and Positioning in the UMKM Marketing Strategy in Indonesia. Journal
of Sharia Economics, 5(1), 120-136.



OFF oylimmli ooyl 03les (o3395 Jlw) (sl y5 (Eloiin — o 48 Wlalllao | FY

Ferrell, O. C., Hartline, M. D., & Hochstein, B. W. (2022). Marketing
strategy: Text and cases.(8™ ed.). Boston,MA: Cengage Learning.

Feruza, O. (2023). How to Create Effective Marketing Strategies for Your
Business. International Journal of Novel Research in Advanced Sciences,
2(3), 12-17.

Georgiadou, E., & Nickerson, C. (2022). Marketing strategies in
communicating CSR in the Muslim market of the United Arab Emirates:
insights from the banking sector. Journal of Islamic Marketing, 13(7),
1417-1435.

Ghosal, 1., Prasad, B., & Behera, M. P. (2020). Delineating the exchange
environment of handicraft industry from market space to marketplace: An
inclusive map for RURBAN development. Paradigm, 24(2), 133-148.

Harahap, E. F. (2018). Pengaruh strategi pemasaran terhadap keputusan
pembelian asuransi kendaraan bermotor pada PT Asuransi Sinarmas
Cabang Garut. Journal of Knowledge Management, 12(1), 012-020.

Khan, M. A., Gu, L., Khan, M. A., & Meyer, N. (2022). The effects of
national culture on financial sector development: Evidence from emerging
and developing economies. Borsa Istanbul Review, 22(1), 103-112.

Liu, Y., Chen, X., Rabinowitz, A. N., & Campbell, B. (2020). Demand,
challenges, and marketing strategies in the retail promotion of local brand
milk. Agricultural Economics, 51(5), 655-668.

Mohaghegh, N., Sarhaddi, A., & Alizadeh Majd, A. (2018). Marketing of
cultural products based on social media. Society Culture Media, 6(25), 27-
46.

Niros, M. L., Niros, A., Pollalis, Y., & Ding, Q. S. (2023). Effective marketing
strategies for global FMCG brands during COVID-19 pandemic crisis.
International Marketing Review, 40(5), 1012-1034.

O'Connor, J., Gu, X., & Lim, M. K. (2020). Creative cities, creative classes
and the global modern. City, Culture and Society, 21, 100344.

Olawunmi, C. A., & Clarke, A. P. (2023). Analysing the marketing strategies
that fish farming businesses in the UK can use to gain a competitive
advantage. Journal of Enterprising Communities: People and Places in
the Global Economy, 17(6), 1410-1438.



LA R R POV-Y 1 [POWOT: A PR { P Y 1 W) IRPY PRI | i Y

Perreault Jr, W. D., Cannon, J. P., & McCarthy, E. J. (2023). Essentials of
marketing: A marketing strategy planning approach.NewYork,NY:
McGraw-Hill.

Pimentel, P. C., Bassi-Suter, M., & Didonet, S. R. (2024). Brand activism as
a marketing strategy: an integrative framework and research agenda.
Journal of Brand Management, 31(2), 212-234.

Risitano, M., Romano, R., Rusciano, V., Civero, G., & Scarpato, D. (2022).
The impact of sustainability on marketing strategy and business
performance: The case of Italian fisheries. Business Strategy and the
Environment, 31(4), 1538-1551.

Sulaj, K. (2024). Introducing 5Es marketing-mix: A new framework for
effective marketing in the digital age. Academy of Strategic Management

Journal, 23(2).

Takdir, M., Maksum, M., & Sinawar, S. (2023). The Economic Potential of
Wood Carving Art and Its Marketing Strategy in Sumenep. Mudra Jurnal
Seni Budaya, 38(2), 188-198.






