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Abstract

The aim of this study was to compare the online and offline customer purchasing behavior model for
sports and recreational goods and services in Qom province. This study was an applied research study
that was conducted as a survey. The statistical sample of the study included 400 people (200 online and
200 offline) who were buyers of sports goods and services, who were selected as available.The
measurement tool was three modified questionnaires of Laali et al (2012), Corcoran & Fisher J. (2000)
and Paitoon (2000) on a Likert scale, whose face and content validity was confirmed by a survey of 11
experts in the field of sports management and its reliability was confirmed using Cronbach's alpha. The
data were analyzed using descriptive and inferential statistics (independent t-test to examine intergroup
means and structural equation modeling method to determine model fit) using SPSS version 23 and
Amos Graphics version 24 software. The findings showed that the two variables of values and lifestyle
of online and offline customers of sports products have an effect on their purchasing behavior, and
customers' purchasing behavior has an effect on their repurchase intention. The values variable has a
direct effect on lifestyle, and lifestyle has a direct effect on customers repurchase intention. Finally, the
online and offline customer purchasing behavior model had a good fit, and both models were the same.
It seems that paying attention to customers' lifestyle and values will greatly help in planning their
purchasing and repurchase behavior. These findings will be of great importance and application for
sellers of sports goods and services in considering the differences between both groups of online and
offline customers.
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Extended Abstract

Introduction

Currently, in developed countries, sports
and healthy recreation are a very important
industry and an influential factor in the
growth and development of the national
economy and are one of the largest and most
profitable industries in the 2Ist century.
Sports play an important role as a key
component in economic development due
to the production of sports products and,
with direct and indirect effects, are an
effective factor in the economic progress of
society and the money-making sector of the
21st century economy. In today's highly
competitive sports environment where
businesses  compete  regardless  of
geographical boundaries, achieving and
maintaining a leading position in the
industry has become a challenge
(Fatahimilasi et al, 2024). Given the
international importance of sports and
sporting goods in the economic
development of the sports industry,
managers of sports organizations and
institutions must strive to gain an
appropriate market share for themselves.
The sports and technology environment is
changing rapidly and decision-makers must
quickly adapt to their competitors (Milasi et
al, 2024). Among the influential factors in
this regard are cultural diversity and
population. As one of the most immigrant-
friendly cities in the country, Qom is facing
an upward trend in the growth of online and
offline businesses. This phenomenon is
especially true in the sporting goods
industry and requires more attention in this
field. In particular, the presence of different
cultures and races in this city will create a

variety of tastes and needs in the field of
purchasing sporting goods (Dehimjoo &
Behzadnia, 2021).

Research methods

This research is based on the objective of an
applied type, comparative causal research is
going to you, the statistical population of
this research was all the people who buy
goods and use sports services in Qom
province, based on available sampling,
there are 400 (200 online buyers and 200
offline buyers) people as a sample among
them. were selected For this purpose, three
adjusted questionnaires of Laali et al.
(2013), Corcoran and Fisher (2000) and
Python (2000) were used. The face and
content validity of the questionnaires was
investigated by surveying several sports
management professors, and finally, the
overall reliability of the questionnaires was
obtained through Cronbach's alpha as 0.914
and 0.919 for the online and offline groups,
respectively. In order to analyze the data,
SPSS version 20 software was used, and
also to determine the fit of the conceptual
model of the research, the structural
equation modeling method was used by
Amos Graphics software.

Results

The results showed that there is no
significant difference between the lifestyle
and values of online and offline customers.
It also shows that there is a significant
difference between the buying behavior of
online and offline customers and the results
are significantly higher than online
customers. Regarding the comparison of
repeat purchase intention, it also showed
that there is a significant difference in the
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purchase intention of online and offline
customers. In order to check the fit of the
purchasing behavior model of online and
offline customers of recreational sports
goods and services, the structural equation
test was first designed as a path model. In
this model, one observed exogenous; It
included values and three internal
observations including lifestyle, sports
purchase and repurchase intention. Then the
execution model and rank condition (lack of
negative degree of freedom) and order
condition (chi-square report of the model)
were confirmed.

Figure 1

The path model of online customers'
buying behavior of recreational sports
goods and services

Results show that in the model of all factor
loadings, the variance of the errors and the
correlations of the observed variables with
each other have a significant difference with
zero. Because in all cases the significance
level is smaller than 0.05. Only the
correlation of values with sports buying
behavior was not significantly different.
Because the significance level was greater

than 0.05. Even in the model, this
relationship can be removed. In general,
according to the significance of the factor
loadings and the favorable indicators of the
model fit, it is concluded that the model of
online customer purchase behavior of sports
goods and services based on the conceptual
model has a good fit.

Discussion and conclusion

According to market evaluation literature,
the buying behavior of sports goods and
services is different and depends on many
factors, and the decision to buy sports goods
and services can be examined from different
angles, but in this study, the buying
behavior of online and offline customers is
related to lifestyle. So, the values and its
role on repurchase intention were
investigated. According to the model
review, the findings showed that the values
and lifestyle of online and offline customers
of sports products have an effect on their
purchase behavior, the purchase behavior of
sports customers on their repurchase
intention, values on lifestyle and lifestyle on
repurchase intention.
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