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Abstract
Objective

In research, businesses focused on environmentally friendly practices have moved towards
the use of digital tools, and many of them promote their green initiatives through social
platforms (Radcliffe & Lam, 2018). Individuals, including family and friends, use social
media to buy and sell products (Alshwiah & Alaulamie, 2022). Social media has become a
popular trend among many citizens for various reasons. As Marjerison& Gan (2022) pointed
out, many companies use these platforms to promote their brands and products. As a result,
only a limited number of studies have examined this topic.The impact of social media on
consumer intentions in Iran is investigated using the extended theory of planned behavior
that considers both altruistic and selfish values. It is very important, but as confirmed in the
research of Hassan and Sohail (2021), it has been almost ignored. To fully understand the
impact of social media on green purchase intention, new factors were included in the
measurement process due to the novelty of this concept. Similarly, motivational values for
purchasing environmentally friendly products are an important aspect of ethical consumption
focusing on altruistic and selfish values. According to P. Panda & et al. (2020), altruistic
motivation is when a person wants to have a positive impact on the environment and
encourage others to do the same, while selfish motivation is when a person primarily cares
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about improving their own health.Previous research has demonstrated the practical role of
altruistic and selfish values on green purchase intention (Ghazali et al., 2017). Despite the
interest in how the role of social media influences the intention to purchase green products,
there has been little focus on the field of study. Therefore, the aim of the present study is to
fill the knowledge gap and build on previous research by examining specific factors while
proposing a model of planned behavior development; therefore, the aim of the present study
was to determine the effect of social media on green purchase intention through altruistic and
selfish motivation and the moderating role of green attitude.

Research Methodology

The present study is applied in terms of purpose and descriptive in terms of data analysis of
the correlation type (structural equation modeling). The statistical population of this study is
the consumers of Tabiat Sabz Pars Kohan Company, which offers green products in the
market. Tabiat Sabz Pars Kohan Company offers environmentally friendly food products and
uses sustainable resources. The survey was shared through various channels such as social
media platforms (Telegram, Instagram, WhatsApp, and Rubika) and email invitations to
reach a diverse sample of respondents. In addition, a permission letter was attached to the
survey to increase the response rate. Considering that the statistical population of the present
study is unlimited, the statistical sample size of the study was 384 people based on the
Morgan table.Although the survey was limited to consumers who had previous experience
purchasing green products through social media platforms, consumers were asked to indicate
their level of experience when using social media platforms for shopping. Since they had
previously been influenced by social media, they were given access to the questions. While
those who had no previous experience were denied access to the questions. In this study, a
questionnaire was used to collect the data required for the study.

Findings

The results showed the impact of social media on consumer intention as well as altruistic and
selfish values. In addition, altruistic and selfish values had a significant impact on green
purchase intention. The results indicate a stronger level of acceptance of altruistic value. In
addition, green attitude had a positive impact on green purchase intention and there was a
significant moderating effect between the independent variables on green purchase intention.

Discussion & Conclusion

The present study aimed to determine the effect of social media on green purchase intention
through altruistic and selfish motivation and the moderating role of green attitude. The
present study is unique compared to other studies conducted in Iran because it fully
examines the effect of social media on altruistic and selfish motivation, in addition to the
conventional factors of the theory of planned behavior. The findings show that social media
positively affects altruistic and selfish motivation as well as green purchase intention. This
indicates that social media can help shape altruistic and selfish concerns of consumers of
green products and at the same time their purchase intention. In fact, people living in Iran
have a positive attitude towards green products and suggest that they will purchase green
products in the future. The findings of the present study are in line with the research of
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Zaheed et al. (2018), Mabakht et al. (2022), Nabivi (2025), Samaniego-Arias & et al. (2025),
and Kumar & Pandey (2023). Social media has undoubtedly played an important role in
raising environmental issues. This has attracted the attention of academic experts and
researchers. The emergence of social media can positively contribute to individuals'
environmental behavior and influence individual purchase intention. Based on the feedback,
Iranian people believe that information about green products from social media is reliable,
which affects their purchase intention. This led to the belief that humans should treat nature
fairly to ensure health and a quality lifestyle. Previous research predicted the impact of social
media on purchase intention (Mabkhot & et al., 2022; Morvaningtias & et al., 2020). Social
media influencers can strengthen purchase intention by understanding consumer behavior;
therefore, social media plays an important role in influencing Iranian people to purchase
green products. For example, with the influence of social media, green products offer a
multitude of environmental and health benefits that cannot be ignored. They cause
significantly less damage to the environment and can have a significant positive impact on
consumers' mental and general health. Moreover, their biodegradability is a valuable asset in
nature. Social media is a powerful tool that influences consumer activities and responses to
the environment, which the findings of the present study confirm.

Keywords: Social media, Green purchase intention, Altruistic motivation, Selfish motivation,
Green attitude.
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