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Souvenirs are interpreted as reminders of travel experiences, and buying
souvenirs and taking blessings is one of the main components of pilgrim-
age. As a tangible symbol of the pilgrimage, souvenirs are a possibility to
expand the sanctity and blessing of the pilgrimage. This research seeks to
investigate what goods and with what motivation pilgrims buy as souvenirs
during their trip to Mashhad, and to what extent they are satisfied with
their shopping experience, and what types of objects pilgrims tend to buy
as a blessing. Take to your city. The distinguishing feature of this research
is to address the role of the special feature of “being blessed” in pilgrims’
souvenirs. Therefore, the typology of souvenirs and blessed gifts that pil-
grims take to their city was also discussed. This research was conducted by
survey method and 580 pilgrims were randomly selected during Nowruz
1401. The research tool was a researcher-made questionnaire and the ques-
tionnaires were completed by interview method. The interviewers were
stationed at the four entrances of the Holy Shrine in order to consider the
diversity of the sample. The findings showed that the souvenirs bought by
the pilgrims can be classified into three major groups: local food, religious
items, and consumer items. Of course, the share of local food is more in
the souvenir basket of pilgrims. They were satisfied with their souvenir
shopping experience in Mashhad (in terms of product and seller character-
istics). Pilgrims are more satisfied with the stores and products related to
Astan Quds Razavi. For the majority of pilgrims, the feature of “blessing”
of souvenirs is very important, and they bought more religious goods as a
blessing. Pilgrims receive gifts in the shrine as a blessing, which is sacred
and precious to them. These gifts were classified into three groups (blessed
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foods, religious-cultural items and parts of the holy place). Pilgrims are more inclined to receive
blessed food, especially “Ghazaie Hazrat” as a blessing. What is clear is that economic problems
in recent years have affected the buying behavior of pilgrims, and pilgrims are more accepting of
cheap goods. At the end, suggestions for future studies regarding the purchase of blessed souvenirs
are provided.
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1.Introduction

Souvenirs are often special goods of memorable moments of visited places or travel expe-
riences that may record positive memories of the trip. In addition to their economic value,
tourists get to know the culture and history of a place through souvenirs. For this reason, it
is important for manufacturers and sellers to identify the buying behavior of tourists and their
preferences. Tourist destinations are increasingly willing to increase shopping opportunities
for tourists, because shopping itself is a tourist attraction. In religious tourism and pilgrimage,
souvenirs are one of the main components of pilgrimage. It seems that the purchase of material
objects is an integral part of pilgrimage rituals, which turns the pilgrim’s intangible spiritual
experience into something “tangible”. Souvenirs are a way to spread holiness to others and
relatives who have not made the pilgrimage and allow family and friends to share in the pil-
grim’s sacred experience.

Mashhad is the most important religious city in Iran, where the most important sacred place
in Iran, namely the shrine of Al1 ibn Miisa al-Reza (Arabic: Lua I (50 o ), the eighth
Imam of the Shiites, is located. The economy of Mashhad relies on religious tourism. Cur-
rently, there are many shops around the shrine of Imam Reza to buy souvenirs and daily needs
of pilgrims and citizens, and buying and selling souvenirs is a significant part of Mashhad’s
tourism turnover. Souvenirs are an important part of the pilgrims’ journey, and souvenir items
are constantly diversifying, and even blessed souvenirs seem to be embodied in new goods and
forms. Therefore, the continuous recognition and monitoring of pilgrims’ souvenir buying be-
havior provides useful information for planning, marketing and managing purchases, budgets
and opportunities for producers, sellers, retailers and investors. This issue is of double im-
portance for institutions in charge of the matter, including the Tourism and Cultural Heritage
Organization and Astan Quds Razavi (A broad institution that manages the shrine of Imam
Reza and various organizations belonging to it). Therefore, this research aims to investigate
the issue of what goods pilgrims buy as souvenirs and blessings during their trip to Mashhad.
What souvenirs do they consider blessed? For whom and with what motive do they buy bless-
ed souvenirs? The distinguishing feature of this research is to deal with the special feature of
“being blessed” in pilgrims’ souvenirs. Therefore, the typology of souvenirs and blessed gifts
that pilgrims take to their city was also discussed. The distinguishing feature of this research
compared to the researches that have been done is that in addition to the behavior of buying
souvenirs, it emphasizes on souvenirs and blessed gifts, which have not been investigated in
previous researches.

2.Method

This research was conducted by survey method and 580 pilgrims were randomly selected during
Nowruz 1401. The research tool was a researcher-made questionnaire and the questionnaires were
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completed by interview method. The interviewers were stationed at the four entrances of the Holy
Shrine in order to consider the diversity of the sample. A wide range of questions related to the
pattern of buying souvenirs, blessed souvenirs, satisfaction with the product (in terms of price,
authenticity, quality and design), satisfaction with the seller (pleasantness, fairness and honesty),
favorite blessed gifts were asked from the respondents.

3.Discussions and conclusion

Our participants consisted of 48% females and 52% males, of which 38% were under 30 years
old, 29% between 30 — 40 years old, 17% between 40 — 50 years old, and 15% had more than 50
years old. Furthermore, 54 percent of participants had non-academic education, and 46 percent
had an academic background. 80% of the respondents are married, and 20% are single. About 79%
of pilgrims travel with family, while 7% travel alone and 14% with relatives or friends. For most
respondents (97%), the pilgrimage was the most vital motivation to travel to Mashhad, and only
11% had pilgrimage-tourism (Ziyarat-Siyahat).

Findings show that three types of shopping behavior have been observed:

* Local edible: In this type of shopping, local food is most abundant (such as saffron, barberry, rock
candy, chickpeas, and raisins).

* Religious items: refers to a group of items that are traditionally used in religious rituals, such as
Mehr (turbah), Tasbih, Chador (kind of veil for praying), and Janmaz (praying cloth).

» Consumables: This group of souvenirs such as clothes, shoes, home appliances, etc. is purchased
to meet daily needs in routine life.

pilgrims are more eager to buy local edible such as (rock candy, saffron, barberry, chickpeas and
raisins, etc.). Then religious items have had the largest share in the pilgrims’ shopping. Con-
sumables related to the daily life needs of pilgrims are in the third place in pilgrims’ shopping.
Since about half of the pilgrims are from the low-income strata of Iranian society, only 1% have
bought handicrafts as souvenirs, because handicrafts are relatively expensive and almost luxu-
rious souvenirs. It is not considered an essential need of the low-income group. The prevalence
of corona and economic inflation in recent years in Iran has strongly influenced the purchasing
behavior of pilgrims. Pilgrims were satisfied with the experience of buying their souvenirs in
Mashhad (in terms of product and seller characteristics). Pilgrims believe that the souvenirs
bought near the shrine are more sacred. For this reason, 77% of the pilgrims bought their sou-
venirs from the shops around the shrine. More than half of the pilgrims (52%) bought souvenirs
from Astan Quds Razavi stores. Their main reasons for buying from Astan Quds Razavi stores
were the store’s belonging to Imam Reza’s shrine (29%), proximity to the shrine (27%) and its
quality products (22%).

Pilgrims are more satisfied with the stores and products related to Astan Quds Razavi. Therefore,
Astan Quds Razavi, as the custodian of the shrine of Imam Reza (as), has been able to gain the
trust and satisfaction of pilgrims and is currently one of the prominent investors in the souvenir
industry in the pilgrimage city of Mashhad. For the majority of pilgrims, the feature of “bless-
ing” of souvenirs is very important, and they bought more religious goods as a blessing. Due
to the great importance of buying Blessed souvenirs for pilgrims 76% of them bought sacred
souvenirs and, 23% did not buy sacred souvenirs (until the day of completing the questionnaire).
Pilgrims receive gifts in the shrine as a blessing, which is sacred and precious to them. The
blessed gifts that pilgrims prefer to receive during their visit to the shrine were divided into three
major groups: blessed food and edibles, religious items, and parts of the holy place. Pilgrims are
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more inclined to receive blessed food, especially “the food of Hazrat’s guesthouse™ as a blessing.
What is clear is that economic problems in recent years have affected the buying behavior of
pilgrims, and pilgrims are more accepting of cheap goods. In fact, buying expensive and unique
souvenirs such as handicrafts or luxury goods is not seen much. Therefore, most of the pilgrims
bought from these stores due to their devotion to the Imam and their trust in the institution of
Astan Quds Razavi.
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