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Introduction: This research was conducted with the aim of identifying emotional
marketing components that are effective on the behavior of children's sportswear
consumers.

Methods: The research is considered to be applied in terms of purpose, and
qualitative-quantitative in terms of research method. The statistical population in the
qualitative section included all scientific documents related to emotional marketing
effective on consumer behavior, among which 98 valid scientific documents were
purposefully selected as a statistical sample. In the quantitative part, the statistical
sample included 10 experts in the field of marketing management who were selected
in a targeted manner. The data collection tool in the qualitative part included taking
slips of important points and recording them in the data collection slips, and a
questionnaire was also used in the quantitative part.

Results: In total, during the process of content analysis of scientific texts, 111
primary codes, 12 subcategories and 3 main categories were identified for emotional
evaluation. These components were leveled using structural-interpretive modeling,
which were at the highest level of understanding consumer values of the audience
and product features that had high influence and low dependence. At the lowest
level, there were positive and negative consequences of emotional marketing, which
had low influence and high dependence. Between these two, there were other
components called linked variables, which in order of effect were: consumer
subjective norms, distribution of children's sportswear, and conflict with fashion,
awareness of children's sportswear brands, services or clothing stores. Children's
sportswear, communication with consumers of children's sportswear, advertising of
children's sportswear, and prices.

Conclusion: In general, the children's sportswear industry can influence the
consumer's decision to buy by evoking hedonic values when buying, paying
attention to the consumer's mental norms, emotional design of children's clothing
with a focus on color and clothing packaging, emotional advertising, especially
through television and social media.
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Extended Abstract

Introduction

Today, the interest in marketing and media communication in
the field of children's consumption has increased. The idea of
marketing to children is not a new idea; rather, it is considered
a way for children to enter the field of marketing. Children are
considered an important group in terms of consumption and
because they have the power to persuade the family in the
purchase behavior of their parents; they have been highly
noticed by marketers. Children are considered a priority in the
family and in many cases they have wider knowledge than their
parents. Today, children are considered as consumers-buyers.
Marketers often use children's cognitive development and
social knowledge and communication strategies that are related
to this knowledge. At the same time, the children's clothing
industry, and especially sportswear, has created a dynamic and
rapidly growing and changing market, and in this regard,
diverse brands of children's sportswear and the ever-increasing
consumption market have given rise to the presence of
marketers, traders and commercial centers in this industry. Has
opened, and has convinced designers, manufacturers and
famous sports brands such as Nike and Adidas to participate in
this market.

Methods

According to the onion of the research, the paradigm of the
research is interpretive and the research is applied, which was
done with an inductive approach. The research method is a
mixed qualitative-quantitative type, which was used in the
qualitative part of content analysis to identify the components
and in the quantitative part of structural-interpretive modeling,
to draw the interaction between emotional marketing
components. Below, the statistical sample, the data collection
tool and the analysis method of two qualitative and quantitative
parts are discussed separately: In the qualitative part, using
content analysis, an attempt was made to identify emotional
marketing components affecting consumer behavior in the
children's sportswear industry. According to the purpose of the
research, inductive content analysis was used. This means that
the concepts related to emotional marketing were extracted in
an emergent way and without considering the default or even
existing themes in the previous literature. After examining the
titles of the articles according to the research topic, questions
and objectives, 12 articles; in the phase of reviewing the
abstracts of 28 articles; And by checking the research content,
42 articles were excluded. Finally, 82 articles were removed
and 98 articles remained for data analysis. In the next step,
according to the importance of the unit of analysis, the semantic
units of each article were selected in the form of the unit of
analysis to start coding and summarizing. The semantic unit of
the present study consisted of a word, sentence or paragraph
that evokes the concept of emotional marketing. In the
quantitative stage, after identifying the components of
emotional marketing in the field of children's sportswear, the
structural-interpretive modeling technique was used to

investigate the interaction between the research variables. In
this section, the statistical sample included 10 experts in the
field of marketing management, who were selected in a
purposeful way, and the majority opinion was chosen as the
final opinion.

Results

The analysis of the collected documents related to the
research topic led to the extraction of 111 primary codes,
12 subcategories and 3 main categories. The main
categories of the research include the evaluation of
options (recognition of consumer values of the audience,
involvement with fashion, awareness of children's
sportswear brands, subjective norms of consumers);
Marketing strategies in the children's sportswear industry
(product or appearance, services or stores of children's
sportswear, communication with consumers of children's
sportswear, advertising of children's sportswear,
distribution of children's sportswear, price); and the
consequences of emotional marketing (positive and
negative consequences). In general, the children's
sportswear industry can be improved by evoking hedonic
values when shopping, paying attention to the consumer's
mental norms, emotional design of children's clothing
with a focus on color and clothing packaging, emotional
advertising, especially through television and social
media, it positively influenced the consumer's decision to
buy.

Conclusion

Finally, it can be stated that emotions are always present in
human nature and when a person is in arousing situations or
situations, he reacts; Emotional marketing is efficient;
Therefore, commercial brands can use emotional marketing to
influence the best impressions from target customers. In the
case of the children's sportswear industry, it can also be done
by evoking hedonistic values when shopping, paying attention
to the consumer's mental norms, emotional design of children's
clothing with a focus on color and clothing packaging, and
emotional stores; Emotional advertising, especially through
television and social media; had a positive effect on the
consumer's decision to buy; Therefore, the following
suggestions are presented in line with the results of this
research: The managers of the stores, with the emotional design
of the stores and the creation of entertainment and exciting
centers, prevent the creation of negative emotions and by
strengthening the positive emotions and pleasure-seeking
values in the customers, they can strengthen and make them
want to buy. Designers of children's sportswear should pay
attention to the choice of color suitable for the child's age and
location, sewing method and fashion; because children's clothes
require more sensitivity and precision in choosing the design,
model and material of fabric due to special conditions from the
beginning of growth to maturity. In the packaging of children's
sportswear; the packaging should be designed according to the
age of the child; Use visual appeal and popular children's
characters, happy colors and embed games or exciting
entertainment in the packaging. In verbal and non-verbal
communication  with  customers through appropriate
interactions and arousing positive emotions of customers, to



persuade and desire to buy on the part of the consumer. Use
hype marketing and word-of-mouth advertising as a technique
to stimulate customer emotions. Pay attention to the features
related to the emotional design of the sales website in television
advertisements of celebrities, popular children's cartoon
characters, nostalgic music, and in advertisements through
social media.

Ethical Considerations

Compliance with Research Ethical Guidelines

This article has been done considering all ethical principles.

Funding

This article is taken from the doctoral dissertation of the first person.
Authors’ Contributions

All authors have participated in designing, implementing and writing
all parts of the present study.

Conflicts of interest

The authors declared no conflict of interset

Acknowledgement

This article is extracted from the doctoral dissertation with the guidance
and advice of the author's professors. We would like to thank everyone
who helped us with this study.



31 00kl 5398 (o 59 Ty HEWTSD o 33 3 30 il 3 413k Jko &1

S gl — 5 Ll (g jlw S

Hoaljicul jlges ¢ Gl plolus

T o3l > S ¢

smnvejdaniS5@gmail.com: :asbbl, .|yl o ¢ oMl 3131 olKtils 333 alg ( S 5L ko 05,5 .

snsyebzadeh@iauyazd.ac.ir: :asbb], ..yl pl 35 ¢ oDl ST oKy 033 sty ¢ S ,5L o o 09,5 ¢ Jgtume blimygs .V

dr.hataminasab@iau.ac.ir :asbbLl, .l ul 3 (oMl l51 o8l w35 dslg ¢ S8 )5k Co pto 05,5 Y

ol

Al OleWb]

O35S (o559 Slbgy (BB pna )3 1 fhe Slmd L)L sloailie olulid Ban b Giios (] 1dendlo

Gasly 9500 guine oS —(AS (gl GBS ey Sl g 50l B Ll imgdy S AR5 (g
Ot 51 48 051 oA B o Sl 1y S Sbmen lylil b BT 5 (sele sl oled Jold (S i 50 ()l
Jols (bl Bges 55 (oS LiSu 50 sl OBl (g)lol Dges lgicds Miedin yguods pine code diw AN Ll
S i 5 oald (65913 )5 5l bad (1035 diedan (dloged 4 45 292 bl e B3> IS 51,8
03l dalidiuw p 3l 35 (oS LiSu 10 g 392 031 (65915,5 (slayiud 3 gl ol g e SISS I (ol b Jolid
g sy (o8 G50 )3 9 (ol bend 4 lgome Lo (dg) 51 (&S G ) Wedls Jdodi o5 (gl 0

i 030« pos — U5l (gl ) o5 ololis slaadlyn

bl sl ol Aoto ¥ g doton VW cadgl 0 WYY Lole gt (glgime Juloo _\..i\)s PRI EPV:|F)
s YU ) a8 Sl ganpdaw (6t — 63l (iludde I oolitnl b badlse ool ud glulid Slus
Wdgs oS (Siuly 9 0L 290 a8 (gl a8 Wil JI 8 Jgaze sba Shg 9 lbbre Suas sla byl calis
b (Suly g oS 95 a8 (glyly a8 il J1)8 Sled obylb (e g e ladely 0 e (Sl yo

..\5.)93
by el wbe el la i)l il b olee (5358 by Slis Cato IS jsbdy 16 S el
Sl ol (it 5 5 g 3505 b G055 ol Sloman (Sl 1S Bpme nd (slasloin & o5

Cwlfw).ub Ly & 00 B pas paowad p o slain] gladilsy 5 5030l 5ok jlojsds Sls

gy 1Wle £oi

NI AR Y T
VYA 26,5550 &b
VYNV 5 iy U

DRAIRA IR S el PN

ojlgals’
siln bk
ol

o LUS d/ua,a

ool b 358 d5y5 Sligy BAS B pne Jlb) 1 Fhe Sbrmd ob)lib Jde B (VFF) s dows s o3l 5 ¢5ligas 03ljical ¢ lobs ¢ Sl g 2aliw]

IMANYANY(Y) (o yg Coppdo ) gl o6 yands — (g5l bo (g jludito I
DOl:http//doi.org/10.22059/JSM.2024.348480.3024.

2y 4 (CC BY-NC 4.0) 508 558 iy obel 11y 395 (5558 ol 35 ol (IS4 sl &85
jsm@ut.ac.ir. : ! | DttPS://JSM.UL.AC.IT/ ey pis ool [.canl 03,5 1384

.OKA;M:\',J ©

-Q‘)@' oKisly C;I)Lilil :)Jlli



doi:http//doi.org/10.22059/JSM.2024.348480.3024.
http://creativecommons.org/licenses/by-nc/4.0/?ref=chooser-v1
https://jsm.ut.ac.ir/
https://jsm.ut.ac.ir/
mailto:jsm@ut.ac.ir
mailto:jsm@ut.ac.ir
https://orcid.org/0000-0003-4559-3586
https://orcid.org/0000-0003-1063-0631
https://orcid.org/0000-0002-3921-9857

" O 5a g pilazg / o 00lizuwl b 515055 oid 55 S gy UL puno 125, st silzeats ooli, iU oo 21,/

EVRV-TY

o (2 B] 5365 (el (2l Bl ol 4Bl Jl38l 5568 Bjlas Ao )3 (lail) byl g (2Ll & 48Ms 059 el

Syan Jai ) e (29,5 O05S (YI M50 5 ible (55) d9de wgmime 2L A 4 (35S 3909 sl 2y &L
R GbL)LL de 55 )90 sy ils cpally )5 518, )3 1) edlgls gLl g (gilwaclite a8 oS s cpl 4 g Bgd oo Cgae

4 o ey GBI O)lse 3l (g)l )3 5 Wl e Cmime Cuglyl 03l 5 S35 (YeT Lol 5 5V (o) Wlaib S
sl il o (s by 5l cdel SLbLIL ed o 48,5 a5 3 Jly 5 —eaiS B ras laisdy 8355 059 50] L5yl 355 g

Sligy poiio Sy dinej cpl )3 g 03y5] S99 4yt 5 A5y Jbo 13 Cesyuody 9 by ()il Ul e(85y9 SLigy o3ag8 5 ¢8558
(bl g sl 03)S b camto cpl 1) )b S1he 9,5 (bbb jpas dise; yae 5L (1938059, (il g (39S L0559

B3y Sy LS Bpan byme )13, » b Car 3 LIL esite clo3)Sagy p 4 lapiagh (S Sk
Iy Caiio ol 3 5 4 prena 50 Sllbed 13l lientily 5 i 51 ol dinj ! 53 5 (Vo VY Saugssil) Wzl 48368
7 oolie oyob) LS 3985 6yt 0 & 5 aiiS o M5 ASy cdittuns (6 piie > 4 dgaxe bb,yl5L 0950l Sl ol b Lsiles S L]
b YIS Lt o8 1ilST Condly ol 5l golis olas 13 (6,5 (slotiyg ey o 55 5 o5 bty Sl ol 3 (¥ V¥ e lSian
Slig o3gts Sligy Canio Cams (3l 9390 b yidio b alaly Lads b g s G oLbbre Gls ¢l ol 5,5 § cless
laolSig 5 45 yoblan Jlo il b oS 1 oglis s S0 Gy 1] 395 b 055 o 5O clin ol 36ke 55 5368 (o550
365 5l do 5 Sligy slatiy uelain] Bluy 5 cyaslal dle T plasl (slap yisly Ao poles (slod pal, L (i sl 03)5]y>
Conl (oo gaw (5ol > Obyide (6)Ply Wy Slyes 5 Jpame g9 i Jdda (ol p oMo oo 78y B9y
gl Gl g glopel) g &l (85 Sl iz glasiy (985 ke cpl > (V1P LS
O 5 Ubgyden 5 a8 canl Sbea bl bayaly ol 5l oyl T Giblge g clolusl 8t o)kl QEAES G pan
(Y OARL ) w8 o oolital 395 (b yidio (665, sl 2y Glsiea

obale &1y glsebl ol (Bl b3l sboyaly das Loy sl i 5l (K olpea Gbwa bl J xS
sbaain3a 5l golows SRR 4 joxie Blg5 o0 a5 a3 o0 028 B (Able Gree L)l oy (ad (b yuie Lads dinef 5 )8 g
S wjgyel & Chpdy wl Dediee yiin plyide wlr Jlinl il Fwles] Clls Slge e sy cnl 2ed bl
ol Semgsy ailay Jolg e b A8 late &Y guaseo B 51, ol ¢ Jguao jloalisl 43,58 1yl 5 e (B Jpame S 29,5
D9 oo o 6AGS B s ylde (glieuls) & b Sllud b Lials 5 cute Glbua ol il &S Wlodw ) aeis cpl &
(YN0 02 5VL) as salss 5l eandgyd =l 3 Lol gyl cnl 3l

L Ghouse, Chaudhary & Durrah
2 John, Balapure & Godwin

3 Lopez & Rodriguez

4 Li

5 Pankevich

6. Nauman Abbasi

7 Kusek

8 Acharya

9- Balgaradean



!f'f)lg,g“jjlsju ;,,A.J.a‘.ni)jo“s..ﬁj)) &3)344 IYr

SrSopme (VoVY b 5 g3) ol 0y Jb )0 (8o b ke mlio J1 (S0 glsisar (088 Sligy coto Jbb 0l L
Sl g ool Sl Gl GLLIGL sl g waee Sl o 395 (o859 Shdgy 3590 )3 (Sl 0329) (2b)liL laclls
(S5 (st | 5 ySo e izped S o b3 35 Ve b Cod g aseplell By 3l G828 ) (o)l
cilisee (clas p g ol 1550w 5368l Sl glgil 5 b o5l 0S5y 595,18 clacwass (pial Slils clals
(VoY 50 5 lysS ¢ Sob) aiiS 55 Jlil )3 o358 )3 (6dy sl )05 e Sl S b Wlgiee (358 (8509 Sy
it sacles 15365 5| e 535S s 5l 5 e s (sl ysiSh s diaj 5 IS ldllas plosl b oyl ke
>yl 5o Sligy (BauSals oS 558l 2By Sl o psizmen 0l Gl ) (U1 (BT e p3Y (slabisel b g 350 Josa,
O395 ()y9 Shbgy Coxino (IS by 4y Slmed (213 Sl 03lstal b g5 g0 eiiS oo 03l 353 Y g (39 5 i (sl
B a5 L5 5,8 ) a5 g bt SN 8368 55y Slbgy dinaj 5 Jb (s 15 4 lgi e eizan ) S
S S (sdlato gl b W 15 S e oo slaybay b g 4algi |y osmolio ¥ gz o1 (sl g Lol o 28 &,
g 505 Wbl SMie das b ISyl bty £06) iaie p3ya 48 Cal (Sio 4oy ol 52 45 oboe ploul 5ylS S5 Jgo |y 395
A oS0 o] Capo g )l 5 Cou Sllbr (6ol adly)s idg BB (5 S el ol Sy gt Sl 4,
iyl 13 a 55 SEAS Gy iy 5 1S 1 s b 3 sl 3 el (7o F+ g P g by ]) A5 m
Sl g il 8 b clodpunly g Sl erds 181 4 LD gig; (shde Bluo b la)saS el 0dd fodomg 5 029
YoV sl o LGS LIS) gy bl dlejl S S’ (5)lo5 5] ) (5)S55k

OBAS B pas oS 02l 515 (15,8 1) (ol Ao 0,5 oo el (late g (SMie BMIS S pume oS o] (pl (e (e (2b)l3L
gudl b Jg imd oo plosl 15,03 & (dloag sajls (ol 2 1) 398 QBl g wites Jpazme (3, 8oe sla Sy (b)) 4 28
dad ) Ded cawlio g3l LS 1) olacudgisne giw o)l el 23 leSs 4 gy a5 OV gase do ] i (gaeand 5 1L
5 ol b plgs llasd sl b BEAUS S pmn b, 5 ola il 3003 bl 5 45 sl bbb ol 15 (glodes s 142+
3 S rmss B9 32 (SIS 6 Ul ot Sl (bl &ty oo s (Yo WV A3l g g2y9me) Sdelp U1 gl
930 asbl 393 a3y a4 Slxd (Gilokiy 4 loj Gl sl Al (pl 4 ol Gl (BAS Bpae Sbma 63550 Gk
d9 o0 g (6)18 (slacmeS 1 shiadi)l 2l Glgied By @ Cute 1B, 2bl 3 ol (YL @8 e psl e 5
(V) ‘ﬁ&)
s Ceoglia (slys o8 (65, Al 2315 5 uo () J) ol b YIS Sy 4 b duwgy o 055 gicds Sl byl
5 Sbgs oo cnl Jgl 09800 Al lno aus jl odlisiel b Jsene oy Slrd oyl (Y4 ki) Gl dusgusg ]
bl 1m0 plally S il & (65 452 3 sl e e gl et 5 S Jgane ot 5 ol
dusgurg S 55,1320 Jgeno yobody oSio oo aSt) pgus s aidly (talS o cBlge g Cuad 4 Giary 4 wmd e (L | 055
A5 oo o ) Sbrmn )l e oS5, 5300l L olyed dugusg 1l GBpas 32 | Sl 2sSiag dly gpcd)

1 .Xue &Shen

2 .Dangi, Gupta & Narula

3 .Cartesian thinking

4. Arslanagic-Kalajdzic

5. Kotler, Kartajaya & Setiawan

6Giboreau & Body
7Consoli
8. Cinar



1o O 5a g pilazg / o 00lizuwl b 515055 oid 55 S gy UL puno 125, st silzeats ooli, iU oo 21,/

xS s (o) B39 dn S| (sl Senge 5 Wi se By SSL 535l (Jb ol b o] Cige b Ky oo ysbods 5
(YN0 el o S8) sl assly il

b 1y oSG pan cllra g ol Gl 51 & ol osd o)l (eoaxie Jelge 4 2y 9 B> il slastinghy 5
iy o Gros g 598 Aoy dbul sl culio ooy Slgisr |y o (gilasip (Yoo V) S s 8 181 cos a5 anld
Gl b 2515 5 SIS e )3 b 1 e o g st e o o 3,8 Lol (Yo Y+ )7l sl 0355 e
Qo) cpmed ) b e palS W d Olds slawd tie Slibua (]38 L g il b 3 Gledd dlaw 0SB pas Coute Ollus
Sl (YA 5 lpelS) ol 0nBanl (b jitie )5 4 ol Gialiblp (o0l8 5 b b (uie Wile cute lbn sl
Solig)8 5 (BAS S pae ()k8) )5 g (ble Gl ) QU)K b 5 bme (uwge o5 gl dox I alge (Y+V)
Syodiy hsin 5 b 32 S0 Yoy 1y s (e 35 (V1Y) (s39n 355 e SIS 3 g 2 Sl (Sl
9 ok g Jto SV gazme dinej > S Spas slacogyl (35 USS ) (et (B Pl LS &5 58 ol
Jolos Aalges Sl cpuizen 5,138 185 52 4 o Sllomat g %2 900 cJpuazio S8 | Cuta b)) g 55> Sy,
(VIR (o2gmume pYE y32) 15,138 56 (g e ol plmderlmd Slards g (g ytio b (e

S20 QS Bt WL o3 5 (5395 (] (5398 BALS B e )3 1 Sy gl gy 53 A lgis dSaigS lon
(e (5395) (S WL F g (adgl (5395) (N 7 BT (2 5 3]j98) (N U Ay 395 0 ol (A0 Az & e/
S395 800 b QLS 3985 )5 (5395 9l by (l 9o 4B i 53 (S35 sliwe (S WV L F) aibe (S35 gy ol 5
529 Scdlad (liand ;3 S35 jpin b ik Sl gl 093 (ol (sladolyy I oS (59 slage )i g ladely g 39 00 2]
s b 1) 365 (lbbrn b cov 5355 lyed ol pd b walgs diepllas o iy powsy (S Sy Slebo ;D jein b g
39 Slp (8559 SOl b ol I Cons b A8 o0 (o g (Byno g Ughuosl g 3l JB) b g g o 9 Ml 3o (359
Lol Sl oalizl & 55 oligel Sl ol g o Slebs )3 g o (Slauld lady b By 1S S ()bl cogn
390 w5 Slap)] 9 05 35 ol A sl 3l 4 JLid b Bl oo 45 Wed e cub i Slmd Oygody abil sy (clans
A sk |y lusgy (idsy g8 odlgils s 5l jir (5559 ol s sl QB85 0l 85 s 85 3l 590 gyl g aMs
BAIS e Jl18) py lloman 3L Conse 4 oS Oyg0ty dgge Slaingl Sl (226 Ay 4 4295 b ggeme ) ad e
Clados yide ) & Lol 1 cplply lo3)S5 o)La) Slrd (2b)lik sbaadie lolid & b iaggy ool jl Sogun ) g Slasl
oIS b e Jlib) 1 jS3e Slomn ab)l3b slaadlle I elaie (sabger (Jg oM () 0SB pae 5By adlge dix b S b
1yl8 g Sgat0 (sl lSaly 4 g5 pg3) g oz plan o 4 do g b gyenlil 0,005 392y ID5ST by Sivgy Caxino 13 o
OB S SBpas Jl3) 5 50 Sbme bk sleadlye il > sy @ Gl Guod ool Sae LgySlay (ly93 )5 (5559
@ 4 oS by Slig GBSy 1) 5 g5 Sbre llil leadlie sabplaw SWlplST 5365 3555 Slig,
Sl Gyguo

L Khuong & Tram

2. Gobe

3. Cinar

4. Kamran & Siddiqui



VPP g sl 8, Lads odutis 5,90 cioud )5 oo packo 174

Ty
S Reg gy b el ol il 5,550, b oS Cunl (38 95 5l imgss g (6t £95 3l Baid bl (egh sl 4 ag L
8y = (£l giludo I oS i 50 g Waddlhe slulid (gl lgimee Julo 3l S (iS50 4 sl o — a8 &S] g3
UR5T 9 b U9 9 SleMb) 6)913; )]}{1 ‘L;)LJ 4.}9@ Ay yd M odlaw! ¢u:1>u.&> L;gli)l}lg L;LM.&JEM O Jolas PN d‘){

ol 00 A3y Time jobody (oS g (&S

Sligy Canivo 3 025 Gpan J18) p Jhe Sbrd L)L laadle U ad (O lgie Llod 5l eslitwl b (&S (250 5
il b bhsye maalie a8 Unepdy oAb odlatul (ol jtnl (lgime Jilod 5l 3o Ban 4 dagi b 09 (lulid (53557 ()59
S lgzee Jelow a8 lignl iy Slosl 2 39290 (5 b (280 (el 4 dgi (gl 5 ol HRb Ojgon Sl
(V2 VA LBy, S ) anlagl odlitsl 3,15 | (glataos b (ite (slaodls Sl yuino g 0y S5 slablitl 4 alitwd (sl 3a5 by,
1855 )18 i lgie Julod anl8 Al ye (a9 (lgisds Wiged (e (gl i (3 9 9090 (2Ll Sl e plate (&
ol i Wl (3 31 5 350 gy 5090 pogeas )3 (4o 5 alis) peino s Sial o Jols (&S i 55 (5l Guole
dadlloy g Ylis s gcumn slp s (b i Jolye lgioe Judow slal (dlp a8 Ao ye o 50 QL] Miadid & ygody yuize
5 (AR sa Lals SleMbl 850 oSl (o hiSle dilgm ST ol dbon I B yume 5yl cboolKl 53 sacs
sl Academic Journal 4 Springerlink ScienceDirect Elsevier Google scholar ale> I »>)6 ol oKl
sebds a5 Yl Dlusd e 9 B g3 g (colL 3)ly 0aiS B pas Hl8) 5 s Sb)lL wile oS Gl Ll cd )3
alio 5 25 50 Slbed @S G pas by W blors 5151355, wile S gy Sl sl 03,5 0,3l Sbed oyl & sk
YA L WAL 5 Vor) b Yeee ol Jlo o¥lis «ale slisl oy j1 08y plosl ke slil (comgcans o 13 03l olS3L 3)lg ]
YA+ gl don ) WA Bls bad ol ole dlwl plw g a8 )35 )1\8 Jlaine yixe sladlls) o ddgh — cole 9 (55900 Yo
S ot ol (il (b caslio sl ytimgsy QB (sl Gupe 15 8L Sl g )b lagl 4 ptne gy Ao
WA il lie Slise g lgime wlSs (lais sladdlie (wlul p Yl Laud atsliS HUST woais eolawl lgie Judow aily8 5o
oo b g flie YA @Vl 0uSe gy Al po )3 tallie VY eBlial 5 Sl cjimogy £990 4 a2 g L aallie lsie (y e 5l g
ilo 3L oMbl Jloiga ;55 (ol allis QA g 05 Bl dlie AY Cyles 5 50d o allie FY gy (lyie

Jilos oy B 5 Yl S pline (slasnly (el 5 (o350 STl Jlos soly Cenl 4 drgi b sin pB 0
Plie 523 3 1) Glna 2blib I esrde o5 39 SBISIL L g dlex wfly p Joide Sl BudoS (liee a5l ad Gl
B2y sepe sk a1 29290 Slasl gy i) a5 85 plowl 50 ol &1 il Boedd ) Tgime Jilo (g2l gy bl o
5l olaisl 38 oline (slaodls 5 Pl b 4y g 5,8 gkl |y line (slatnly oaled o 398 ool o 5 S 5
23 b Algia S, o aimils pal & STl elul s dmosls ales ()38 §) dm 1S oo 31561 1y 08 S, _olino ooy s
yolaiedy s o3kl Waodls (6,138 (cly ol 5 45 5g AtlaStT Hl58le 5 xS yisu p3 edltul 590 38l 5 nd (cabail SV sde
solatody A5 (o) Wil (lgebl Culil g el ¢ S 5w 3 gl @S Cono ) luebl (Rl g (s lallas ialS
w5 oMl o5 Sl sy 5l gy sl ()

(ibgh cilite Jalye )3 1o Kiimgs gloal (s odlatul modls (6y915,5 (el (odamio skl I Limgh cpl 3 tlaodls sles]
by a0 sbdidl el ilisee Jolye )0 gl cpl o ilacl )08 il ol (6,550 Limgh e b 3iod slaasdly

L Krippendorff



Iy O 5ad 5 gilazg / o 00lizul b G lS055 oid 519 S gy UL pun 123, syt il ols il Joto 21,/

okl L3l crmizman 5 CS b )3 y9i g Shmgdy Jobo )3 Bime (6550 ok 3l 4 Culge (a3 i 0nd il ol5T o)
A 2ol jelie ¢ Lesal,
b 9> pasuiie g obisS Sloj dlold ;o wiw dw b odlitl eeil b L 5l aiss (ol olieb! cubls wul jolaiea
Sygods (905] 5l (bl dwlme by nd pasele €38l A lsie b il slasS g € 3Ble lpis b )T alis &S
Voo x (LS S olaw /Y x clidles sluws) = e adgoyg)d (38lg5 Ao yd

Simghy bawgs 0jgy b Sloj Aols j3 )l 95 sl 3l pluS ja o Cbwl s aw (yeejl 5b bl dlbre cly Biios ol

090313b (2bL Al Y Jgi

90113 b

o (’ :@)‘3’ B 81y gy ol o sdles dlaws WaS JS sl Olgis s,
ay/vy \ V¥ AT\ Y Nw \
ay/y. \ AR VWY O Lw Y
INTIN Y VY \& VWosw Y
M/EY ¥ va ¥¥ J.f ¥

)55 (smolin by 1 B g lISAS 45 S g oo A 13 ehol Cawdty (MV/SY) 75+ 51 5L loaslas IS Ll S Lol )

0391 bk Copde 85 B pd 518 Ve Sl (ool Aiges is cpl 5 s ealitl gl (sl puite (i JolbsS gy sl
dolidinyy 5| 08 S350 3 Cledbl (sl )5l s Qbal ol Hla plgisdy o] a5 as QLl dedan Bgud & oS
Sy ()3 Jao Sl as W0l (+IVF) ligyS Gl o jloolinal b ol (abl 5 5ys0 sty o gy 4 05 ool
g Cawl b3l ioww (gl 181,68 (60,509, (b opl 505 layusie (69, g b yusio I S B oy sl Col ‘5439)(|SM)
s (5 3l el STy 355 pislSel e S Slanl U950 )54 Jio g2l deogs b 0
il ) zyb

DA dolidus ys d)ly Lol (sla psiio lgisdy adlie VY Limgh cpl g0 &S Al 4 by po sla pxio oLl ¢ Jgl p8

oz 3l odlizl U Lyl dulie 5 adllae cloadlye 1 (6yliblo Llobings L yilo gyl lolings usle LSt pgd plS
Lulyy om0 pj sbadled l oolisul b odimdgusly gd oo JooSS (5 i bawgi g le cnl 9d o0 S5 (ogpde Lally) -
D310y o0 b yaxio

D8 ol paie cp 4dybgs Ay X 65l ool slabaly j o T pwaie 0 ) 43U o j pato A )b (b i sie V
Ll

Cawddy S 9 yao (o3)l9> upile o S elaidgd o le hit 5l e ple nl gl gyt Sle g P8
226 510 5 A e (sl 5 o 2ae SV g X oMo sloty (Joluidgs o lo oy )3 (8L )> o yile gl 5l (sl ] 0
Dy5 0 )3 S plp ol jhd el oyl pb adgl 8Ly L e odelcwndds s pilo 3945 o odliiul Haw



lf'f)lg,»;‘j}/.:‘)u :p.bulj.bsjj.):‘;u'}j)j S pd o ITA

2 298 hb gl Guple wb s has Sy jhe gl o4 Guple &SIl 1l (g piod el op oz B

A sl Sjgo ol 1 09d e C B g B 4 A 5145 lae (pl 4y 098 58 4196 Ll b (el (sl (8L )3 o ple S0

Jot b ks ool 31 cpl Jos 5 Lol bl o Blod paiians sl b gt Llgy bl 5 451 ims 95 yxio C
S Hlis 0 1y 49l dlaly g 20 pusual

Lo 293 degoome b (6 pmdl ()L Lo Jao 53 bylins (gbipdaw g Lalg) (1 s aade (bipdaw 9 Ly (e ooy P
95 gl (8Lyd G ple 1 ke o ol bais39)9 dsgeree
Syl 86 G548 ol ol lns g le 298 Jalt a2y b (6 ) ol dogama @

5,58 o 585 ol 5 oS el b jlima g Jlino 38 Sl {lasagyg b 6y ) Sty degere @

2y dsgerme 93 S1yndl & (g pie (gl 9o Clus dsgerme 9 STl Gl iy degecme 5 (oliwd degecme (s |

il dinlgs Jae 3 1y (s pdy 8 i Jl g polie cplpliy 292 Salgs Jol o sl (g 3) olitod B degacna b

il S oo Iy als] i 5 oo e gesme fuabxe A3 5 39 e s polic cpl sl pdaw cslamsls ololid 5l e
S o iy el el pales b b il

Staily 5 ixnd Sgi5 15 48 (V Ab) disly (slb it 5 Lphsnds (Siuly o dgis 1y &5 () Eb) jlskadgs (slayuite
5 YU 36 0,15 4 e (sl puite Calis 53 g 555 oVl Sty g g 0,05 4 (¥ &ob) (hign (sl puite 5 Yl
lioe Cuwddy 365 )8 o (Sl (3o o (o5 g sl yp clagdg) 905 gen ) il (St

S sbadl
OB (owijy9 Slidgy (BEASS pae U8, p Ji3e (Slwd (b ,15L sadlie o lwluw i gl (isy

() gi) 25 e (ol dgia ¥ g dlgiio VY gl oS WY glmcil & (gl ggdge b Lo po 0udis)5ls)S sl Jilowiga o
Sligy 25 4 Cons (BT o & Cuas (6553 (GUblbe (B yae slagbs)) cold) ban S obj) Jols Gimgh Lol sladlsis
(52l sl Shg b Jgame) (355 (2355 Sligy Canio 3 (2b)5k sladpal) (0SB pme 2D (slajlxin (355 (559
OB29S (o85)9 Sligy Gl (5355 ()9 SUigy (EuiSBpme b Slbls)l (8368 (3555 Sligy srolig s b loss

L9y ((sire g Cute sladely) (Sbma SbyIL slasely g (cund (5345 (o55y9 SUigy @ je

st il 3,515, s S e o b o silslis ol slagia 5 g 15 S ¥ Sy
3 g alie bl s
o35S y> (0,8 s 43 Toas S )3 (5l coplin [abgr sl sla i3] B an g 5l Calud
| St olus] RARAEN
S &y G pased 2T/ b g5 4 Coms pased blizl b al8T
JAVETS

o g S (505 5

- [EYRTI IEN |
SUiay 22 22 Cond BB L3 P 133

/L_s'?)B dba.b‘ﬁ @)J/Q\fym )'l a.\,i}u_fl).bl L}.'I..)LQ.; dl.fum .
B35 39

Tplys) g €08 CanS [ s (5050l [ 5o B e [ bz g o
O ey s

Cotl Gl S5y Sl 3 (Kinpd glocslis & g [l Sy (62 (B Sig) Jpae )

DS pre D (sl i




e O 5a g pilazg / o 00lizuwl b 515055 oid 55 S gy UL puno 125, st silzeats ooli, iU oo 21,/

Sl [(S5) Slowa 33 1S5y (391 ) oSSy clin [,
T )y (S fan )by (g adad g p i fa )y i [0 ol o i
b Slgzman [ guld ot [ pold (2l 50 cyls (glag5a5 ) eolisl
i ) (b Jgol &) dx g oty JBg Jo> Clgpes /(6 it diclus
Ol 9l 5 ol et & da g5 b (gt /55365 35,9 Sligy

Cao > 2b,l50
39 Sligy
MLET

o yiad [ (S50 SISl [a)lgsd g dundd S5y [0l g3 o )b (slaailis
4;'.,..41)] Sl /g3l )5 g 5555 [6lRig )8 e (slaailis /YIS 4 QL»’\
Sliwgs baslg, [plajl 51 STyol /68 g,0 cloin] (sladilis [ duwge /LSS
Slalsyls J!alfi /@Lu)&.ab sy g 0lKg )3 /OL‘J)K Oylgo /OLS)K
Lol sl Sy g oldg 8 1 39290 olia]

Slig gualid”é) Oloss
(05355 559

slaadly) (o5 yals [ olgl obj /s yglxa [ s @lS o [ oMS it bl
s S [ Sagy (95 ooy (2 /(313 (Sal)l g oges
JleMb] cuis [cwlio o 655wl /ol (6 par (b /92 gCas Mg
Colwog Glesd cuaS [aleMbl g Lo o [SleMb] Coxs

BN e b LS|
O35 (9 SWigy

85501 1 oy 83,300 [ ole Mol 83,551 /o Wl ligls 5> il elmo 1l
51 ool /M1 Sl > 5] slaandls / eloin] Jolss 8335) /03

1 5yl Slads 13 oS g p oy (b | 51 oalaml /5 yi] ligls j3 o5

2 3k el jleslatol / il Olds e gbadls I oslitl

[ 55yl Sladss )5 yam 5 (3L sladudls 5l oalawl / 5 i) lads

b bl gLl /olsl ol oo b lls Bldasl /lads 3> (ool pa oyl

aed )b gla [kl ol 4 bl cute job 158 and slaolSays
[ gl pocasls 318 53 )18 80 S Men 51 oolisl /ol yuw iy >

Sloj Jgs [ luoly codlas [ #8ly olyle 1 aslitwl g o) ol (5,138 ST sl
ol Jasl g 6y Slee ol /bl b ST j) aslayg) o poeas blg)l g dlate
bl (gilwaclite )0 oS/ liwly (55155 13 5)8 (65 )3 [0S pnn &

o]yl SleMbl a4y s

39 Sigy ©lils
R

55905 slayeosl oSy Mlaps) co [glangon (b ))3k
oy Glils /g0 suias,lis] slacoluey [ sloin] slaasus

OB ouiyy SWigy 22599

sudplad doje ulol (g 135 Cad [0y 5 SThol (b3] (sline (1S Cud
[ty $ )88 Cunsd [g 5 (5 )38 cund [ ity (IS Cund /05
&l rlie Oliniss
S [ plasas s LU liL /b by cadss [ i )3 6ljly0 Canass
oddJlesl ©laiss g gl 5l b yide d)'l.uolf-\ [y o\l piie (glys cinisss
sl )

S Cad (g)bl3g /o,\.:.;fg_é)w ol oas STl cuze Jbrs sla i)l
By S n5 bl cols) 18y S b5 4 Cud Ll g e /35y

b,l5L saoly
@‘l:m

Cudlo gasoly

S Bpuan jl Oyt /0068 B puae (gow jl ods STl b Sls gla sl
sy yllanl 15K 03,9150 1852 Sy Bpuse & Cupms (52,980 (352

o gl

By p S Sbra oLl )8 g ol sladsis o Lol aSl (gygome g 5L )I508 ol (b il w coles
b s ) S 4 AU 3l 5 5] 03l b 5398 (555 Slgy EAIS S m



lf'f)lg,»;‘j}/.:‘)u :p.bulj.b 5)).) ‘(_f‘jj)ﬁ S pd o we.

AtlaSti 13315 G5 5 Slomd 15l (559 9 b saalgio om (bl 8 ) JSS

Sy 05 — ‘_g)l:&l.w d)w.\o P93 L7

b sy ol 4 B Lisk o o cosl addge slulis ;g oI5

Ho jleolatwl b Slra Wbyl sleadlse 5 gylidle Jolwidgs i ple F Jodo p3:g)ldle Jolaidgd o ile LSis pod p8

QY295 (09 Sligy GEASS o ;U3 52 Fige Sl 2l)l5k eallie ()W L Joleidgs uyfilo Y Sy

WY 1} Ve ! A v 5 b ¥ ¥ L :
i
V. V X X X V X X X V V X lbe i gy, cabon
V.V X X X X X X X X X A iy Sliguyace 287
o>
V V X X X X X X X X X A a5 ¥
V. V X X X V X X X X X X o5 B i (gl ¥
V. V V 0 V V 0 X X X X X (6o £l S o) Jpoen B
V.V X X X X X 0 X X X X LSty seeligg) clos »
(08>8
V.V X X X X X A A X X A Sy Sascmbobb,y
O35 (89
V. V 0 X X X X A X X X X 55 i S A
V.V V X X X X 0 X X X X 5555 oy Sl i A
X X X A A X X A X X X X Ceogd N o
0] X X A A A A A A A A A Coto glaoly )Y
X 0 X A A A A A A A A A i sl Y

 (ptond o ile A3 sl 008 0351 (o o yiod L yile ¥ Jgix )3 10l 5 4yl (o yiod Gl ipylaz g pow P
.)/ufua GO0 L;Lol:u w)JLo )‘ odlawl



") O 5ad 5 gilazg / o 00lizul b G lS055 oid 519 S gy UL pun 123, syt il ols il Joto 21,/

O35 (39 Sy ISy 5, 1 50 (Slorad il I3l (SBaihe la5 9 A (ot s s o F Jpin

IR J
T Yy e A ¥ 5 o £ Y Y )
.35.9.’ |
WY \ \ ) \ \ \ \ ) ) \ ) ) hpan by bsyl cals )
Olble
N \ \ ) \ \ \ \ ) ) \ ) . Sligy Ly & Coms 2BTY
OB (b)g
N \ \ ) \ \ \ \ ) ) \ ) . do &y o (S Y
WY \ \ ) \ \ \ \ ) ) \ ) ) XIS B yune kD (slalouin ¥
\e \ \ ) . \ \ . ) ) \ ) ) (2l cla Sho) Jpamme O
N \ \ ) \ \ \ \ . ) ) ) ) Slig cbolfisg ) wloss &
(8255 (55
3 \ \ ) \ \ \ \ . . \ ) . BN G yae b bl ¥
O55 ing Slis
N \ \ ) \ \ \ \ . ) \ ) ) O3S bjye Sligy liks A
\e \ \ . \ \ \ \ . ) \ ) ) OB bsye Slig miy A
Ve \ \ ) . \ \ \ . ) \ ) ) Cosd )+
Y R \ \ o o o o o o o . . Codo dL“-“’Lﬁ.—.ﬂ RR
\ \ . \ . . . . . . . . . e slaely Y
N N N A \e \e A o q \e Ve v JEST

degorne g (oliwd BB degoone oy S yidio slisl S jtie polie i3y (nl )3 adlye (satdaw 5 Lalg) e ey P

JS |y dbgaye dloye (293 lappadld Wiply Sytie polie g oliwd JB asgerme & (olajlaw 3 2980 Jolb Gl

YL 3 e bl ply oliwd BB degecne b Sl degerre 9 (alitws BB degerme STpil aslis (F Jgaz) wind e
b deldl ripdaw (39 (hoy Aabl g 3,5 oo )5

R o pawrd (gt i lo gk (g S D Joua

:

e el S pudo polis Yok degore (stlw acgocne Bt
Y aw VFDEAAN VFAEAAN - VY FFDENAAN NV NY 3
¥ e YYFDSNAAN VY Y FDFVAAN YYFDSNAAN - NVNY Y
¥ aw YYFDSVAAN VY Y FDSVAAN - YV FDENAAN +NVNY Y
5 raw VYN FDFAAN VYN FDFAAN VY FDENAAN«NVNY ¥
Y aw \BAR \BAR VY FFDYAN NV NY [
¥ aw VY FFENAAN - VY FFENAAN - VY FFENAAN NN NY 5
¥ e YYENAAN - VY X FENAAN - YYENAAN NV NY Y
Y aw VY FFENAAN - VY Y FDSVAAN - VY FFENAAN NN NY A
O paws ABRARPAT ABRARPAT VY FFENAAN cNNNY a
Y adaw VY FFENAN <NV NY VYT FDENAN - NVNY VYT FENAN <NV NY Ve
\ e ARPAR VYN FDENAAN NN ARPAR AN
\ aw VeolY VY FFDENAAN VY VeolY WY

Ly euns] 05 0305 LS ¥ S5 )3 aSWsS o 3,8 s yi e 50 |y i ol o b yuito s g Lol ymssd 1 Ly
Coto g o slotoly gl g 55 035,815 e V 3 b yuito puils g 3 oilodd oulats oyl 4 YU 51 b sy



IFoF gy sl 8, Lads odtis 5,90 qioud )5 oo picko "y

pow g )3 1B Alhe pgd o )3 sl oS ke s yiite 9 ol SV (6 eysl BARILE o8 205 )15 Sl 2L )ljL
(05595 559 Sligy (claoliisgB) losd cho dy Camd (15 )3 i 4 Carss 05T (clavadlho pylon pans ) 1S Loy linls dal5o
i gaw )3 g S Spae (83 sla)brin wid gaw ) (G09S (b)ys Slig @i poxy aw 3 RS SBpae b LL)|
5 Obbbre (Brae sl b))l cgiighaw cnl > ) )18 (6l GlaShy) Jyaxe 5 plblre (brae slagtj)l calis
4 Cales )3 9 29 el laadlie ool 0y bl Gl b)liL & dmd o S5 |y colul 5 sl Jelge Jpae (sla S

Ak assls ate b cute glasaly

t7

R

-
i

s

SE T 5 el sty B sl Ao I

i

N

R - Attt
Ol a2y, (s 2Ly IS S s

o
[

A Ug

O39S (59 SWhgr ENS S s JU3; 2 Pige (S (b5l (G pamdli ()WL Jiro Y SIS

P XSS @ asg b dgd o aB)S el DV 9 F o (g5 b il 2ae VY adie dlawd &S pl 4 as g b pols imgh
) )13 lble (Bpas sl i)l cals Adlge (5pe s )3 g (6all o Sh) Jgae ddle ¢ Jitue (slo puiio B3gioxe
» Badie yile )5 WS pusite 95 (nl g9y 2l g98 sln g M3 e S5 ) Sl 2Lk el b piie cpl &7 Gnap
L lbls)) closd 0aiiS'Cyme and (b )lun o 4 Comd (65,0 by 4 Comd (BT dile it (cXgm (sl puiio 33950
Do oo by plo sl & e b sie (pl (65) (dos 455 ya a8l 13 ¢85S 559 Sligy pjs 9 Slads (EASG ns
plo & Caddy Js @iyl (oS 3505 a8 b jusio pl 4T pxe cpl 4 L)l 518 dtusly (gl ki B3gae 3 e 5 Cude (sladoly

Sldily aadlze



" O 5a g pilazg / o 00lizuwl b 515055 oid 55 S gy UL puno 125, st silzeats ooli, iU oo 21,/

G...8L8A 6.

VY

Sy jee 355 @48

0B35S ()59 SLigy A S pan )13, 12 e (Slomd (al)lk railie (Suanly —39d )45 laged ¥ JSU

S Ao g S

DB 3 535 51 g 35 S sl 03,5 Wy (5t 5 5,08 AEBIS &y s 39S 00l 45 ] el
WY game 13 5> HUiB6S a5 s g (ghelyd  uans ( oloin| clacumbge cunlSay 15 plly 9 1) YIS W5 5> (65 55
(il ) glpmy B o590l &S g pshoy Bl SR 55 e ] )3 LSS slaculld (o] Slilse 4 Ao 2y it
sloailpe ololis Gaa b gy cpl s 3 cusl (T Clbua (50l 2 48T L g (098 Sgpgli Clils pogase
8 s =5 ) Ul (gjlude 1 oolinl b nadlhe cpl sainpdaw 9 (5355 (8))9 Sy (TS pa0 )13, p S50 Slxd L)L
Agho Vg (28 dgite WV calgio ) WY Culeg > oS ad o2latl lgizee Julow 5 Sloxs (ob)lil (slaadge (lulid (gl a3 plosl
LansS oyl 5l B35 S)le (355 (8559 Sy (BaS Sy )18, 5 oo Sbr L)L slradhe ad plulid Lol
2 slaylxin (35S iy Slbgy Ly & Cund (2BT e & G (6550 (lbbbre (Brae glahsyl calis Jals
b olbls)l (o535 b5,y Sy sleollsy ) closs (ymlh slo Shy) Jyame Jold bl sl 0AuS pas

(Sl 2l ke 9 Cute sladely Calid )3 5 o g s WSl (DS (8559 Sligy GBS e

oyl s 4 Y o 545 gipran cgdans VB 53 £y — gyl (gl Jote 51 onlisl b o slolis (cladlge

ol bl Sl (bl 9,8 sl ol b 1535 (08 (Sl liee 5 5L j S8 )38 (gl o5 ity j1,8 s (sla it



lf'f)lg,»;‘j}/.:‘)u :p.bulj.b 5)).) ‘(_f‘jj)ﬁ S pd o r

TsSeal g Slgyem (YN) 59 5 SOk slatngl > Glblie Gpas lahi)l lre (g S 0l )15 Jlaise 1) adlge 5o
sl 43,5 115 0S5 3590 55 (Y4 IA)

4 Coenl pdid a3 0SS pae (203 bajluin b Jpaze s Shy g olbbre (Spae syl m 85k L)
Syl 15l oSG pan and slo)uan p Jgame sla Sig g (Ubbre Brae (cby 35l a4 lon a5 3,1 0,L3] dliuno (pl
B9 Slag pogad > b 58 Jaina ly 8Ly 136 b 8 559 Slig Soma byljb Ao 3 53k 586
() S ale £l sl (Shy cezer (YA (@hlSen o7 3l5)) (o)S i 5 Calix Bk ] Clulusl (S5 SI B08
solol 83551 Wlg5 oo (Yo VA Lol 5 (8 o) giiatinn; o Shag 5 s () Ol i gyt sl S5) 092 gyl
& GBUSSpan | Gl do y3 onl (6yum) 4)la3 olul p (iomen 98 joxie Al O WS g Ml 45 ) oA pas
lya s leMbl g sdg o) guis Sow 8y Badine 5 1y 0 OV g o ddlid il B Ko b 4! 1 s Lo g
(Vo S90Sl 9 SU) Wigd oo @Bly Copmd 350 gl Bl Sl eimd o JUal 1,500

b bloyl o o 4y Comd (656550 i 4y i (BT (5355 (1309 Sy s sloadlie ¥ 5 ¥ F & glaws o
cod g 1) baddse plo Ll 1oy 55 (5ymas 455 o a5 ity )18 (g slajesie plgisds cad 5 Ol (BAS S pae
2295 )90 15395 B5y9 Sy e dlas ) Sbud b )l3l slad pual) lpices Wl o ailge (nl pgamma amd o )15 3L
Sgng s sl (el dapg)ca § S cslaoger 2Lkl Ol 355 (5359 SLig @jsf > Jle (sl 55 )58
4 o5t By 2 e 2,8 odlitel w5 4 e sl ST cadlly 5 058 il gl sloial a3 e
O «s)lisS Gl s wile) oMyt Glbly)l 5 (leMb] Cows 5 CutsS wawlio (2655wil) (oM Clbls)l | cuwyd oalaiwl
Bl Glgren pols imgs zoli b aS (YoM L (shouo 5 (639)) Canl 00 ST 55 ((Sojud yalls g Liad b o jgle ¢ ]

Slig GEAbgs8 & oS 39 (Slomd (lolKdg)8) Sloss (5355 b5y SUigy das > S bk slad pal) ;S0 ]
alg2d S5 Jolid) o198 Sy (b yiutio 090l ST b by (sl (Sledhay g Anldgs (slasyom 4]y (BIS)3 (sLas
Ly G eles] (il Y o OL»T s ywd Cicmad (VoVE ) S {L/S\) sl )L@)UL OBUS Byas sla obj)l s
(9 ) Wyl pl A pns jld) 5 55 o) )3 i B ()08 g olRg 5 )3 35290 (S5 laculis I Jols
(YWY

Olseds S ekl Glals cuenl 1 50 (Y4IA) 0l 5 Lelow! Sl ldllas )3 . bilvbo 55 Slals ¢ Sloud o)L 856 5o
Oluls 5l ol e ‘Leﬂ aedly 9 808 bl Sl jslateds Cuol oas WST HBAS B ruae JLd, 1 S50 ddlie oy ke
ol bl il 4 &S] ool edliiwl Wile sl jadls cul o Glads )8 edlawl gjbre sladilsy 5 e jiel
5 sl o o JI55) ¢ omle Siold w0, Jimgsy 55 45 858 )8 Haine Sg5)l5 clacuasid § Clis slahge Sy
0AS 8 puaro 0B g i (g3l ¢y Aile blgs G0 3k I e oo pmitred (] ol o)Ll ,_'j @ 50 (Ve \V)\diﬁy‘wlf

L Parker & Wenyu

2 Horvath & Adigiizel

3 Razzaq

4. Waheed, Khan & Ahmad
5 Kang & Park-Poaps

6. Akram

" Cho & Lee

8 Lapierre



o O 5a g pilazg / o 00lizuwl b 515055 oid 55 S gy UL puno 125, st silzeats ooli, iU oo 21,/

(V¥ vojlogd) ad alolid 5o Slagy Clils aie) ) & casl (laadls Koo 3l 35 alrwplils )5 ey b &)
(YN g 5 Bygl dygo) S o s 4 bl 1y 3,8 &8 355 00 yomie ute Sllbms & 053 lisly S ol 052

ol badlie plo 4 Cond Cod (39 ComaleS > ad a3l Sl bk sbad il (n icuenles Sl i coles
CublB &S (001,83l laisds picren g Lldsgl S e sliSBpae laisds 5345 0jgsel (DS Ljy9 Sligy bje> yd &S Cal
A s103 1l b 32 51 (S5 o (550l s 55 5 Ll |y 395 5yl (S g5 Slagns g2 138
Sk 5l O35 cplly Sl (35Sl Geimes 5 fOllS daolRdg ) (Slb (Jpaze b o Shy asle Slbxe
Cons 48 05 dalgd LT £l3l 9 6 o0 el lasalad )b 5l o5ga Olishd 9 0ol8ig,3 (b e b (605 )0 5 id laybua
& w3 gl el a5 s )3l (Y~Y~)‘“L;,5,\J 5 AL ¢ o> Ao Cped 4D WHl0y65 1 (6 b Caoal 3l YIS Cuadd &
XS o Wl g y85 5 o) (g5 Ale e wlus] Hlu s 4 Soop liwgd b ol g (Solgls Lalg, plSouil

e ool tadly 18 dly sl piie Al )5 oS iy polaidl Sbee 2Lk cute 5 (e slately & e cp ol
slatoly (s> Slra byljl 515 il e IS5 g 398 )05 5 wpdy e b Sl byl sladilie ales 5l &S
255 Xy &y ()olbg AT B pume (ggu jloaB STl Cute Sl (sla )l icute sladoly I 35 (pl )3 oS el e 5 Cute
Sow l oas STl e Sl sla i)l 1 e sladoly 3l g S sl B cols) Wp SO a4 Cans Bl g
L5 gl (g yie Slylasl ab 03,9l pae g By K Gypme ) Cund (5dygd iy SO Bas 5| O i 0IiS' yuao
NS STty 48 313 s (Y- s uiod ol ol L gunas il Cad gl g5 s 35 (V2 V) Vs o (oo Dspns
SRS G e b ible slasigm sbul 398 e i yiie b Gte Yol b 5 (g lolhy 4 T ypmds e oyl
0SS e by ible bl g)ly8 5 cgly 5l IS 15T 1l o 4y g el (e CudlagSS it (sl it 31 5 e 4551
el 9,8 GialiEl g Ny ofag 0] ol L o 358 0 i (5yBg @

8 0uilz:Sil (placusdge b Lulpd 1338 a5 Sloj g 315 3925 (sl Canlo )3 o Slibm 455,87 oy ple o0 olod 52

2 8585l Glen )il 5 4015 e (gl slakiy ol il 208 Sl I3l 183 e s (1STy 8 o0

byl Bl b Glyice 58 039 (o855 Sligy Canivo 3y90 )3 S elitul (B (b jidie (gou Sl oty oy

9 ol i 5 Sy J5e3 b 08 Wl Sl (b eaiSBpas D sla)buia 4 dagi B pKn Wbl

it b Ly & 0diS Bpan ey eloiz] ol 5 pigl Bkl ohgh Sbua Clls (Sbua (slaolKisgd
3950 ) imgss cpl gl (sl 5 ) cslmolpiii oyl ol cudliS

Cugii b g WS (655> (ke Clbrd Sbrl jl e 9 (s STy dboml g Laoldg b Sbxs (ALl L dnolfiag 3 o e
Wigd I om0 5 4 Jelod 5 Cagit s (e ) Bl la b))l 5 e Sllxn

Oz BBl Ay de g de 5 CE 90 Bgd (S398 Sl Cusge g (o b cawlite SO Sl 4 (5398 (23559 W ol
sl doyly iz 9 Jae il QBRI )3 (gt €83 5 Gl piliene Eob U s hinl 5l (ol Lulyd Js a0 So987 el

Cgxe glaySII g spar lacwliy jl99d (Ll 398 o b cuslite (abdiuy (G595 (B5)9 el sy
2940 03l (gAdiluns )3 gt slaga)S o b (53b A g 0L (1K) (268

L. Domazet

2 Mora, Ureta & Vera

3 Chetioui, Benlafgih & Lebdaoui
4 Bao



IFoF gy sl 8, Lads odtis 5,90 qioud )5 oo picko s

@ Jlos g g8l cel b yido Coto Slbua 150Ky 5 caslio gla ol )b 5l b yiie b (oM e 5 (oM clbls)l 5o
odlaiwl (8 yudo «::ljl:gr.a.m Tt Lg‘)g u_i‘..fv OIQ.Z.cAg OLmbd.goLmb olals 9 LS‘W u»b)\)b )‘l - g o.\L:.f«_é)Aa.a Sow )" BYgCS
g

claailoy &b 5l Olls 15 5 Py (b Buwge (5355 Cauxe  595,5 slacaasus cpgruio 33l 5l S jaoli lids ;>
29 4295 gy Colwiy Gl (Pl 4 bgje la Shy 4 (elo]

S g 0

WS g Rlew Wil 5L 1) L teghy cpl jo a5 (g0l Bl des 1 oo oo p3Y 395 5 B

References

Acharya, M. (2018). The emotional branding process. In G. Ruchi, R. Chhikara, K. P. Tapan Kumar, & A.
Kataria (Eds.), Driving customer appeal through the use of emotional branding (pp. 195-208). IGI Global:

Pennsylvania.
Akram, U. Hui, P. Khan, M. K. Hashim, M. & Rasheed, S. (2016). Impact of store atmosphere on impulse

buying behaviour: Moderating effect of demographic variables. International Journal of u-and e-Service,
Science and Technology, 9(7), 43-60.

Arslanagic-Kalajdzic, M. Kadic-Maglajlic, S. & Miocevic, D. (2020). The power of emotional value:
Moderating customer orientation effect in professional business services relationships. Industrial
Marketing Management, 88, 12-21.

Balgaradean, C. (2015). Emotions and Marketing: A theoretical Approach, Babes Bolyai University. Cluj-
Napoca, 8-22.

Bao, D. (2020). The Power of Emotional Marketing. Bachelor Thesis, School of Hospitality Management,
LAPIN AMK.

Chetioui, Y. Benlafgih, H. & Lebdaoui, H. (2020). How fashion influencers contribute to consumers' purchase
intention. Journal of Fashion Marketing and Management: An International Journal.

Cho, J. Y. & Lee, E. J. (2017). Impact of interior colors in retail store atmosphere on consumers’ perceived
store luxury, emotions, and preference. Clothing and Textiles Research Journal, 35(1), 33-48.

Cinar, D. (2020). The Effect of Consumer Emotions on Online Purchasing Behavior. In Tools and Techniques
for Implementing International E-Trading Tactics for Competitive Advantage (pp. 221-241). 1GI Global.

Consoli, D. (2010). A New Concept of Marketing: The Emotional Marketing. Brand Journal. Broad Research
in Accounting, Negotiation, and Distribution, 1(1), 1-8.

Dangi, N. Gupta, S. K. & Narula, S. A. (2020). Consumer buying behaviour and purchase intention of organic
food: a conceptual framework. Management of Environmental Quality: An International Journal.

Daridi, H., Samadi Tabar, A. (2012). Investigating the relationship between non-verbal communication and
customer satisfaction in Toyota dealerships in Tehran. Media Studies, 8(22), 91-101. (In Persian)

Domazet, A. (2020). The effect of storytelling advertising on consumer evaluation of green fashion in the
online shopping environment (Doctoral dissertation).

Ghouse, S. M. Chaudhary, M. & Durrah, O. (2019). Socialization and the buying behaviour of the Arab child
consumers: insights from Oman. Journal of Islamic Marketing.



https://fashionandtextiles.springeropen.com/articles/10.1186/s40691-018-0164-y
https://fashionandtextiles.springeropen.com/articles/10.1186/s40691-018-0164-y
https://fashionandtextiles.springeropen.com/articles/10.1186/s40691-018-0164-y
https://scholar.google.com/scholar?hl=en&as_sdt=0%2C5&q=Akram%2C+U.+Hui%2C+P.+Khan%2C+M.+K.+Hashim%2C+M.+%26+Rasheed%2C+S.+%282016%29.+Impact+of+store+atmosphere+on+impulse+buying+behaviour%3A+Moderating+effect+of+demographic+variables.+International+Journal+of+u-and+e-Service%2C+Science+and+Technology%2C+9%287%29%2C+43-60.&btnG=
https://scholar.google.com/scholar?hl=en&as_sdt=0%2C5&q=Akram%2C+U.+Hui%2C+P.+Khan%2C+M.+K.+Hashim%2C+M.+%26+Rasheed%2C+S.+%282016%29.+Impact+of+store+atmosphere+on+impulse+buying+behaviour%3A+Moderating+effect+of+demographic+variables.+International+Journal+of+u-and+e-Service%2C+Science+and+Technology%2C+9%287%29%2C+43-60.&btnG=
https://scholar.google.com/scholar?hl=en&as_sdt=0%2C5&q=Akram%2C+U.+Hui%2C+P.+Khan%2C+M.+K.+Hashim%2C+M.+%26+Rasheed%2C+S.+%282016%29.+Impact+of+store+atmosphere+on+impulse+buying+behaviour%3A+Moderating+effect+of+demographic+variables.+International+Journal+of+u-and+e-Service%2C+Science+and+Technology%2C+9%287%29%2C+43-60.&btnG=
https://www.sciencedirect.com/science/article/abs/pii/S0019850119308260
https://www.sciencedirect.com/science/article/abs/pii/S0019850119308260
https://www.sciencedirect.com/science/article/abs/pii/S0019850119308260
https://scholar.google.com/scholar?hl=en&as_sdt=0%2C5&q=Balgaradean%2C+C.+%282015%29.+Emotions+and+Marketing%3A+A+theoretical+Approach%2C+Babes+Bolyai+University.+Cluj-Napoca%2C+8-22.&btnG=
https://scholar.google.com/scholar?hl=en&as_sdt=0%2C5&q=Balgaradean%2C+C.+%282015%29.+Emotions+and+Marketing%3A+A+theoretical+Approach%2C+Babes+Bolyai+University.+Cluj-Napoca%2C+8-22.&btnG=
https://jukuri.luke.fi/handle/10024/547820
https://jukuri.luke.fi/handle/10024/547820
https://www.emerald.com/insight/content/doi/10.1108/JFMM-08-2019-0157/full/html
https://www.emerald.com/insight/content/doi/10.1108/JFMM-08-2019-0157/full/html
https://journals.sagepub.com/doi/abs/10.1177/0887302x16675052
https://journals.sagepub.com/doi/abs/10.1177/0887302x16675052
https://www.igi-global.com/chapter/the-effect-of-consumer-emotions-on-online-purchasing-behavior/235904
https://www.igi-global.com/chapter/the-effect-of-consumer-emotions-on-online-purchasing-behavior/235904
https://www.edusoft.ro/brain/index.php/brand/article/view/76
https://www.edusoft.ro/brain/index.php/brand/article/view/76
https://www.emerald.com/insight/content/doi/10.1108/MEQ-01-2020-0014/full/html
https://www.emerald.com/insight/content/doi/10.1108/MEQ-01-2020-0014/full/html
https://scholar.google.com/scholar?hl=en&as_sdt=0%2C5&q=Daridi%2C+H.%2C+Samadi+Tabar%2C+A.+%282012%29.+Investigating+the+relationship+between+non-verbal+communication+and+customer+satisfaction+in+Toyota+dealerships+in+Tehran.+Media+Studies%2C+8%2822%29%2C+91-101.+%28In+Persian%29&btnG=
https://scholar.google.com/scholar?hl=en&as_sdt=0%2C5&q=Daridi%2C+H.%2C+Samadi+Tabar%2C+A.+%282012%29.+Investigating+the+relationship+between+non-verbal+communication+and+customer+satisfaction+in+Toyota+dealerships+in+Tehran.+Media+Studies%2C+8%2822%29%2C+91-101.+%28In+Persian%29&btnG=
https://repositorio.ucp.pt/handle/10400.14/29646
https://repositorio.ucp.pt/handle/10400.14/29646
https://www.emerald.com/insight/content/doi/10.1108/JIMA-09-2018-0176/full/html
https://www.emerald.com/insight/content/doi/10.1108/JIMA-09-2018-0176/full/html

Iy O 5a g pilazg / o 00lizuwl b 515055 oid 55 S gy UL puno 125, st silzeats ooli, iU oo 21,/

Giboreau, A. & Body, L. (2012). Marketing sensoriel: Une démarche globale pour les produits et les services.
2nd ed. Paris: Vuibert.

Gobé, M. (2001). Emotional branding: The new paradigm for connecting brands to people. New York: Allworth
Press.

Horvath, C. & Adigiizel, F. (2018). Shopping enjoyment to the extreme: Hedonic shopping motivations and
compulsive buying in developed and emerging markets. Journal of Business Research, 86, 300-310.

John, S. S. Balapure, C. & Godwin, B. J. (2020). Young adults’ socialization in housing and real estate
purchase decisions in India. International Journal of Housing Markets and Analysis.

Kamran, Q. & Siddiqui, D. A. (2019). The Impact of Emotional Advertising on Consumer Buying Behavior
for Home Appliance Products in Pakistan. Kamran, Q. and Siddiqui, DA (2019). The Impact of Emotional
Advertising on Consumer Buying Behavior for Home Appliance Products in Pakistan. Business and
Management Horizons, 7(1), 23-48.

Kang, J. & Park-Poaps, H. (2010). Hedonic and utilitarian shopping motivations of fashion leadership. Journal
of Fashion Marketing and Management: An International Journal.

Kotler, P. Kartajaya, H. & Setiawan, I. (2010). Marketing 3.0: From Products to Customers to the Human
Spirit. Hoboken: John Wiley & sons.

Kusek, K. (2016). The death of brand loyalty: Cultural shifts mean it’s gone forever. Forbes.

Lapierre, M. A. Fleming-Milici, F. Rozendaal, E. McAlister, A. R. & Castonquay, J. (2017). The effect of
advertising on children and adolescents. Pediatrics, 140(2), S152-S156.

Li, H. (2022,). Research on How Products and Marketing Strategy Affects the Market Shares of Nike and
Adidas. In 2022 International Conference on Creative Industry and Knowledge Economy (CIKE 2022) (pp.
197-202). Atlantis Press.

Lopez, A. & Rodriguez, R. (2018). Children and their brands: how young consumers relate to brands. Journal
of Consumer Marketing.

Maliki, 1. (2019). Investigating the effect of environmental image on the emotional response and behavioral
attitude of the market (case study: Jane West Australian clothing chain stores in Iran). Master's Thesis,
MBA Management, Marketing, Payam Noor University, Hamedan, Payam Noor Center, Hamedan. (In

Persian)

Mora, C. A. C. Ureta, S. M. U. & Vera, J. A. N. (2019). Contribution of storytelling for the creation of
emotional marketing in a company of purified water of bahia de Caraquez, Ecuador 2019. Comuni@ ccion:
Revista de Investigacién en Comunicacion y Desarrollo, 10(2), 140-150.

Mousavi, S. (2018). Investigating the effect of nostalgia on customers' purchase intention. Master's thesis,
Tabaristan Institute of Higher Education, Faculty of Humanities. (In Persian)

Nauman Abbasi, M. Ramzan Sheikh, M. Saeed, R. & Imdadullah, M. (2014). Impact of Emotional Appeals
on Youth Purchasing Behavior: Evidence from Pakistan. Pakistan Journal of Social Sciences (PJSS), 34(2).

Pankevich, D. Bodyalo, N. & Alakhova, S. (2022, January). Construction and technology of sports clothing
from membrane materials and high-stretch fabric. In AIP Conference Proceedings (Vol. 2430, 1, (20006).
AIP Publishing LLC.

Parker, C. J. & Wenyu, L. (2019). What influences Chinese fashion retail? Shopping motivations,
demographics and spending. Journal of Fashion Marketing and Management: An International Journal.

Pourgholam Masoudi, L. (2018). Investigating the effect of physical and social factors on consumer citizenship
behavior and customer attraction of sports complexes with the mediation of consumer emotions and



https://scholar.google.com/scholar?hl=en&as_sdt=0%2C5&q=Giboreau%2C+A.+%26+Body%2C+L.+%282012%29.+Marketing+sensoriel%3A+Une+d%C3%A9marche+globale+pour+les+produits+et+les+services.+2nd+ed.+Paris%3A+Vuibert.&btnG=
https://scholar.google.com/scholar?hl=en&as_sdt=0%2C5&q=Giboreau%2C+A.+%26+Body%2C+L.+%282012%29.+Marketing+sensoriel%3A+Une+d%C3%A9marche+globale+pour+les+produits+et+les+services.+2nd+ed.+Paris%3A+Vuibert.&btnG=
https://books.google.com/books?hl=en&lr=&id=xeRdDwAAQBAJ&oi=fnd&pg=PA214&dq=Gob%C3%A9,+M.+(2001).+Emotional+branding:+The+new+paradigm+for+connecting+brands+to+people.+New+York:+Allworth+Press.&ots=4OR_n7AQ9p&sig=ntjZ8pZ-TJ8Dwz2jPn3wEWhMjYs#v=onepage&q=Gob%C3%A9%2C%20M.%20(2001).%20Emotional%20branding%3A%20The%20new%20paradigm%20for%20connecting%20brands%20to%20people.%20New%20York%3A%20Allworth%20Press.&f=false
https://books.google.com/books?hl=en&lr=&id=xeRdDwAAQBAJ&oi=fnd&pg=PA214&dq=Gob%C3%A9,+M.+(2001).+Emotional+branding:+The+new+paradigm+for+connecting+brands+to+people.+New+York:+Allworth+Press.&ots=4OR_n7AQ9p&sig=ntjZ8pZ-TJ8Dwz2jPn3wEWhMjYs#v=onepage&q=Gob%C3%A9%2C%20M.%20(2001).%20Emotional%20branding%3A%20The%20new%20paradigm%20for%20connecting%20brands%20to%20people.%20New%20York%3A%20Allworth%20Press.&f=false
https://www.sciencedirect.com/science/article/abs/pii/S0148296317302424
https://www.sciencedirect.com/science/article/abs/pii/S0148296317302424
https://www.emerald.com/insight/content/doi/10.1108/IJHMA-04-2020-0042/full/html
https://www.emerald.com/insight/content/doi/10.1108/IJHMA-04-2020-0042/full/html
https://papers.ssrn.com/sol3/papers.cfm?abstract_id=3381548
https://papers.ssrn.com/sol3/papers.cfm?abstract_id=3381548
https://papers.ssrn.com/sol3/papers.cfm?abstract_id=3381548
https://papers.ssrn.com/sol3/papers.cfm?abstract_id=3381548
https://www.emerald.com/insight/content/doi/10.1108/13612021011046138/full/html?fullSc=1&fullSc=1&mbSc=1
https://www.emerald.com/insight/content/doi/10.1108/13612021011046138/full/html?fullSc=1&fullSc=1&mbSc=1
https://link.springer.com/chapter/10.1007/978-981-10-7724-1_10
https://link.springer.com/chapter/10.1007/978-981-10-7724-1_10
https://www.brandknewmag.com/wp-content/uploads/wp-post-to-pdf-enhanced-cache/1/the-death-of-brand-loyalty-cultural-shifts-mean-its-gone-forever.pdf
https://www.brandknewmag.com/wp-content/uploads/wp-post-to-pdf-enhanced-cache/1/the-death-of-brand-loyalty-cultural-shifts-mean-its-gone-forever.pdf
https://www.brandknewmag.com/wp-content/uploads/wp-post-to-pdf-enhanced-cache/1/the-death-of-brand-loyalty-cultural-shifts-mean-its-gone-forever.pdf
https://www.atlantis-press.com/proceedings/cike-22/125972919
https://www.atlantis-press.com/proceedings/cike-22/125972919
https://www.atlantis-press.com/proceedings/cike-22/125972919
https://www.emerald.com/insight/content/doi/10.1108/JCM-06-2016-1842/full/html
https://www.emerald.com/insight/content/doi/10.1108/JCM-06-2016-1842/full/html
https://scholar.google.com/scholar?hl=en&as_sdt=0%2C5&q=Maliki%2C+I.+%282019%29.+Investigating+the+effect+of+environmental+image+on+the+emotional+response+and+behavioral+attitude+of+the+market+%28case+study%3A+Jane+West+Australian+clothing+chain+stores+in+Iran%29.+Master%27s+Thesis%2C+MBA+Management%2C+Marketing%2C+Payam+Noor+University%2C+Hamedan%2C+Payam+Noor+Center%2C+Hamedan.+%28In+Persian%29&btnG=
https://scholar.google.com/scholar?hl=en&as_sdt=0%2C5&q=Maliki%2C+I.+%282019%29.+Investigating+the+effect+of+environmental+image+on+the+emotional+response+and+behavioral+attitude+of+the+market+%28case+study%3A+Jane+West+Australian+clothing+chain+stores+in+Iran%29.+Master%27s+Thesis%2C+MBA+Management%2C+Marketing%2C+Payam+Noor+University%2C+Hamedan%2C+Payam+Noor+Center%2C+Hamedan.+%28In+Persian%29&btnG=
https://scholar.google.com/scholar?hl=en&as_sdt=0%2C5&q=Maliki%2C+I.+%282019%29.+Investigating+the+effect+of+environmental+image+on+the+emotional+response+and+behavioral+attitude+of+the+market+%28case+study%3A+Jane+West+Australian+clothing+chain+stores+in+Iran%29.+Master%27s+Thesis%2C+MBA+Management%2C+Marketing%2C+Payam+Noor+University%2C+Hamedan%2C+Payam+Noor+Center%2C+Hamedan.+%28In+Persian%29&btnG=
https://scholar.google.com/scholar?hl=en&as_sdt=0%2C5&q=Maliki%2C+I.+%282019%29.+Investigating+the+effect+of+environmental+image+on+the+emotional+response+and+behavioral+attitude+of+the+market+%28case+study%3A+Jane+West+Australian+clothing+chain+stores+in+Iran%29.+Master%27s+Thesis%2C+MBA+Management%2C+Marketing%2C+Payam+Noor+University%2C+Hamedan%2C+Payam+Noor+Center%2C+Hamedan.+%28In+Persian%29&btnG=
https://www.comunicacionunap.com/index.php/rev/article/view/386
https://www.comunicacionunap.com/index.php/rev/article/view/386
https://www.comunicacionunap.com/index.php/rev/article/view/386
https://scholar.google.com/scholar?hl=en&as_sdt=0%2C5&q=Mousavi%2C+S.+%282018%29.+Investigating+the+effect+of+nostalgia+on+customers%27+purchase+intention.+Master%27s+thesis%2C+Tabaristan+Institute+of+Higher+Education%2C+Faculty+of+Humanities.+%28In+Persian%29&btnG=
https://scholar.google.com/scholar?hl=en&as_sdt=0%2C5&q=Mousavi%2C+S.+%282018%29.+Investigating+the+effect+of+nostalgia+on+customers%27+purchase+intention.+Master%27s+thesis%2C+Tabaristan+Institute+of+Higher+Education%2C+Faculty+of+Humanities.+%28In+Persian%29&btnG=
https://bzu.edu.pk/PJSS/Vol34No22014/PJSS-Vol34-No2-30.pdf
https://bzu.edu.pk/PJSS/Vol34No22014/PJSS-Vol34-No2-30.pdf
https://aip.scitation.org/doi/abs/10.1063/5.0077833
https://aip.scitation.org/doi/abs/10.1063/5.0077833
https://aip.scitation.org/doi/abs/10.1063/5.0077833
https://www.emerald.com/insight/content/doi/10.1108/JFMM-09-2017-0093/full/html
https://www.emerald.com/insight/content/doi/10.1108/JFMM-09-2017-0093/full/html
https://scholar.google.com/scholar?hl=en&as_sdt=0%2C5&q=Pourgholam+Masoudi%2C+L.+%282018%29.+Investigating+the+effect+of+physical+and+social+factors+on+consumer+citizenship+behavior+and+customer+attraction+of+sports+complexes+with+the+mediation+of+consumer+emotions+and+interactions.+Master%27s+Thesis%2C+MBA+Management%2C+Payam+Noor+University%2C+Alborz+Province%2C+Payam+Noor+Center%2C+Karaj.+%28In+Persian%29&btnG=
https://scholar.google.com/scholar?hl=en&as_sdt=0%2C5&q=Pourgholam+Masoudi%2C+L.+%282018%29.+Investigating+the+effect+of+physical+and+social+factors+on+consumer+citizenship+behavior+and+customer+attraction+of+sports+complexes+with+the+mediation+of+consumer+emotions+and+interactions.+Master%27s+Thesis%2C+MBA+Management%2C+Payam+Noor+University%2C+Alborz+Province%2C+Payam+Noor+Center%2C+Karaj.+%28In+Persian%29&btnG=

,f’fjlé_j“]}/i)u «,g.bulj.b 5J)J .‘_,_.:}j)j S pd o IFA

interactions. Master's Thesis, MBA Management, Payam Noor University, Alborz Province, Payam Noor
Center, Karaj. (In Persian)

Razzaq, Z. Razzag, A. Yousaf, S. & Hong, Z. (2018). The impact of utilitarian and hedonistic shopping values
on sustainable fashion consumption: The moderating role of religiosity. Global Business Review, 19(5),
1224-1239.

Sheikh al-Islami, S., Moulai, S. (2016). Evaluating the effects of consumer innovation, emotional values and
eye contact on the intention to buy foreign brand goods in Iran. Business Management Studies, 9(18), 159-
188. (In Persian)

Tajik Esmaili, S., Moradi, C. (2017). The relationship between TV commercials and the choice of products by
customers. Media, 29(1), 79-110. (In Persian)

Waheed, S. Khan, M. M. & Ahmad, N. (2018). Product packaging and consumer purchase intentions. Market
Forces, 13(2).

Xue, Z. Shen, L. & Ren, X. (2022). Study on research mode of smart safety outfits system for
children. Wearable Technology, 3(1), 21-30.



https://scholar.google.com/scholar?hl=en&as_sdt=0%2C5&q=Pourgholam+Masoudi%2C+L.+%282018%29.+Investigating+the+effect+of+physical+and+social+factors+on+consumer+citizenship+behavior+and+customer+attraction+of+sports+complexes+with+the+mediation+of+consumer+emotions+and+interactions.+Master%27s+Thesis%2C+MBA+Management%2C+Payam+Noor+University%2C+Alborz+Province%2C+Payam+Noor+Center%2C+Karaj.+%28In+Persian%29&btnG=
https://scholar.google.com/scholar?hl=en&as_sdt=0%2C5&q=Pourgholam+Masoudi%2C+L.+%282018%29.+Investigating+the+effect+of+physical+and+social+factors+on+consumer+citizenship+behavior+and+customer+attraction+of+sports+complexes+with+the+mediation+of+consumer+emotions+and+interactions.+Master%27s+Thesis%2C+MBA+Management%2C+Payam+Noor+University%2C+Alborz+Province%2C+Payam+Noor+Center%2C+Karaj.+%28In+Persian%29&btnG=
https://journals.sagepub.com/doi/abs/10.1177/0972150918777947
https://journals.sagepub.com/doi/abs/10.1177/0972150918777947
https://journals.sagepub.com/doi/abs/10.1177/0972150918777947
https://scholar.google.com/scholar?hl=en&as_sdt=0%2C5&q=Sheikh+al-Islami%2C+S.%2C+Moulai%2C+S.+%282016%29.+Evaluating+the+effects+of+consumer+innovation%2C+emotional+values+and+eye+contact+on+the+intention+to+buy+foreign+brand+goods+in+Iran.+Business+Management+Studies%2C+9%2818%29%2C+159-188.+%28In+Persian%29&btnG=
https://scholar.google.com/scholar?hl=en&as_sdt=0%2C5&q=Sheikh+al-Islami%2C+S.%2C+Moulai%2C+S.+%282016%29.+Evaluating+the+effects+of+consumer+innovation%2C+emotional+values+and+eye+contact+on+the+intention+to+buy+foreign+brand+goods+in+Iran.+Business+Management+Studies%2C+9%2818%29%2C+159-188.+%28In+Persian%29&btnG=
https://scholar.google.com/scholar?hl=en&as_sdt=0%2C5&q=Sheikh+al-Islami%2C+S.%2C+Moulai%2C+S.+%282016%29.+Evaluating+the+effects+of+consumer+innovation%2C+emotional+values+and+eye+contact+on+the+intention+to+buy+foreign+brand+goods+in+Iran.+Business+Management+Studies%2C+9%2818%29%2C+159-188.+%28In+Persian%29&btnG=
https://scholar.google.com/scholar?hl=en&as_sdt=0%2C5&q=Tajik+Esmaili%2C+S.%2C+Moradi%2C+C.+%282017%29.+The+relationship+between+TV+commercials+and+the+choice+of+products+by+customers.+Media%2C+29%281%29%2C+79-110.+%28In+Persian%29&btnG=
https://scholar.google.com/scholar?hl=en&as_sdt=0%2C5&q=Tajik+Esmaili%2C+S.%2C+Moradi%2C+C.+%282017%29.+The+relationship+between+TV+commercials+and+the+choice+of+products+by+customers.+Media%2C+29%281%29%2C+79-110.+%28In+Persian%29&btnG=
https://kiet.edu.pk/marketforces/index.php/marketforces/article/view/376
https://kiet.edu.pk/marketforces/index.php/marketforces/article/view/376
https://aber.apacsci.com/index.php/wt/article/view/1645
https://aber.apacsci.com/index.php/wt/article/view/1645

	ارائة مدل بازاریابی هیجانی مؤثر بر رفتار مصرف‌کنندگان پوشاک ورزشی کودکان با استفاده از مدل‌سازی ساختاری- تفسیری
	روش تحقیق
	یافته‌های پژوهش
	بحث و نتیجه‌گیری

	بازاریابی هیجانی،
	 تحلیل محتوا، 
	رفتار،
	مدل،
	 مصرف‌کننده.
	استناد: وجدانی، سامان؛ نایب‌زاده، شهناز؛ و حاتمی نسب، سید حسن (1404). ارائة مدل بازاریابی هیجانی مؤثر بر رفتار مصرف‌کنندگان پوشاک ورزشی کودکان با استفاده از مدلسازی ساختاری- تفسیری. نشریه مدیریت ورزشی، (1)17،119-138.
	این نشریة علمی رایگان است و حق مالکیت فکری خود را بر اساس لایسنس کریتیو کامنز (CC BY-NC 4.0) به نویسندگان واگذار کرده است.| آدرس نشریه: https://jsm.ut.ac.ir/ | ایمیل: jsm@ut.ac.ir.
	ناشر: انتشارات دانشگاه تهران.   
	© نویسندگان.

