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Abstract
Objective: The purpose of this article is to investigate the theoretical
concepts and applications of e-sports in sports marketing.
Methodology: The method of this study is a review of studies conducted in
the field of e-sports to provide a complete continuum about this new field in
the world of sports.
Results: With the advent of the Internet in today's world, e-sports emerged
one after another and became an important aspect of sports consumption in
the virtual world. Consumer demand for e-sports has attracted a significant
portion of the sports and entertainment-related industries. Especially the last
decade can be considered as the decade of growth and flourishing of
potential business opportunities in this field. A review of articles from the
last decade shows that this field has been a novel and popular field for
academics and sports marketing researchers.
Conclusion: In this article, while presenting the history and definitions,
important variables and different fields of study in the field of e-sports
marketing are introduced. Also, at the end, research suggestions are
presented to researchers interested in the field of sports marketing.
Keywords: Electronic sports, Sports Video games, Advertising, Sponsorship,
Brand.
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Extended Abstract

Introduction and Problem Statement

Esports, which encompasses competitive video gaming at both professional and
amateur levels, is often organized through leagues, tournaments, and
competitions, with players representing sports teams or organizations sponsored
by commercial entities (Hamari & Sjoblom, 2017, p. 211). Video games have
increasingly been integrated into marketing campaigns for promoting products
and brands (Tina & Buckner, 2006, p. 3), and have become a significant aspect
of consumption due to their resemblance to traditional sports programs (M. S.
Kim & McClung, 2010, p. 411). As esports continues to gain prominence in the
virtual world, there is a growing need for an enhanced understanding of this
phenomenon, making it a focal point for researchers in this field. Consequently,
this article seeks to explore the role of electronic sports in sports and its
utilization as a method or tool in marketing and advertising. The article will
provide a concise historical overview and established definitions of esports and
marketing within the esports domain. Furthermore, the article will endeavor to
introduce various areas of study identified within this emerging scientific field,
to aid researchers and students in selecting research topics.

Concept of Esports

In scholarly literature, terms such as electronic sports, virtual space, game,
competitive computer game, and virtual sports are all used interchangeably with
esports (Jenny, Manning, Keiper, & Olrich, 2017, p. 1). Wagner (2007)
contends that electronic sports should be recognized as a form of sport, drawing
on Tiedemann's (2004) definition of sport to support this assertion. Tiedemann
defines sport as a cultural activity in which individuals voluntarily engage with
the conscious intention of developing their abilities and achievements in
competition with others (Tiedemann, 2004, p. 3). According to Tiedemann's
definition, video games can be considered sports, as players participate in
electronic sports for leisure, financial gain, skill improvement, enjoyment,
competition, social interaction, energy release, and recognition. The motivation
of individuals to invest substantial time in playing electronic sports, coupled
with the experiences and emotions evoked by the games, perpetuates their
engagement in the activity.

Can electronic sports be classified as a form of athletic competition?

Numerous scholars in the field of computer game research have examined the
correlation between electronic sports and traditional sports, and have made
distinctions between e-sports and various types of computer gaming. Several
authors, such as Wagner (2007), Cunningham et al. (2018), and Reitman et al.
(2020), have acknowledged that computer games can be considered a form of
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sport. Similar to traditional sports, electronic sports encompass a variety of
physical, mental, educational, and emotional activities. Furthermore, e-sports
present numerous marketing opportunities. Failing to recognize video games as
a sport not only overlooks a significant portion of the teenage and young adult
demographic for marketing purposes but also hinders efforts to attract
individuals to traditional sports. Additionally, the notion that video games
contribute to sedentary behavior, obesity, and health issues in society should be
addressed. It has been suggested that the development of interactive and
dynamic games, which teach sports techniques and encourage players to apply
these techniques in practice, can elevate the prominence of traditional sports in
the minds of players.

The Emergence of Electronic Sports in Marketing

Although the phenomenon of eSports is still in its early stages, it presents
unprecedented marketing potential. As marketers venture into the realm of
electronic sports, scholars, specialists, and researchers have also laid the
groundwork for scientific inquiry and the generation of scholarly content,
including books and articles. For instance, a search using the keywords of this
article in the reputable scientific database Web of Science yielded 964 articles.
According to research by Reitman et al. (2020), eSports research has evolved
from an obscure and unexplored field to a globally studied area from 2002 to
March 2018. The popularity of eSports offers opportunities for large-scale
studies of individuals and organizations. Figure 1 illustrates a growing trend in
the number of articles published in this field since 2002. This study aims to
present research opportunities in various marketing sectors within the business
and sports domains in video games. With the increasing involvement of scholars
and marketing researchers in the study of eSports marketing, this article also
seeks to introduce different areas of study identified in this emerging scientific
field. This introduction of research areas can aid graduate students, professors,
and marketing researchers in selecting research topics.

== &z IIH‘IIIIII‘
— T~ i~ N Y ey

Numhor of Arwches

Copyright © The Author Publisher: University of Guilan



Quarterly Journal of Sport Development and Management/ Autumn /2023 / Vol. 12, No.35 @

Study areas in E-sports marketing

When examining electronic sports from a commercial perspective, numerous
aspects of sports event marketing can be applied to electronic sports. The
subsequent discussion outlines potential areas of research for sports marketing
scholars to explore:

1. Advertising through e-sports

Several scholars have examined the efficacy of in-game advertising by
assessing gamers' memory (recall and recognition), attitudes towards products
and brands, and intention to make purchases within electronic games. These
studies have been conducted by researchers such as Lee and Cheney (2004),
Cornwell and Snyder (2005), Yang et al. (2006), Yaros and Keum (2006), Glass
(2007), Li and Faber (2007), Yang and Wang (2008), and Lewis and Porter
(2010) as cited in Gangadharbatla et al. (2013, p. 252).

2. Sponsorship of electronic sports

Players play a crucial role in the development of products by offering valuable
feedback and recommendations for enhancement, thereby contributing to the
enhancement of the brand image of the sponsor's products. As advertisers
increasingly utilize video games to connect with their target audience, there is a
significant interest in evaluating the efficacy of advertisements within sports
video games.

3. Brand development through electronic sports

Given the significance of establishing a lasting impression of a brand in the
minds of consumers, it is imperative for gaming and advertising enterprises to
engage in research aimed at assessing the factors influencing brand recall,
attention, and retention among their target audience. Investigating the brand's
positioning in the audience's cognition stands as a compelling area of inquiry
within the realm of electronic sports.

Discussion and Conclusion

The article commences with a concise overview of the historical evolution of
electronic sports globally and in Iran. It subsequently delineates the factors
contributing to the recognition of video games as a form of sport, with the aim
of capturing the attention of sports organizations, corporations, and scholars
towards this burgeoning domain within the sports industry. The primary
objective of this study was to conduct a comprehensive review of existing
literature on electronic sports, critically assess their limitations and research
propositions, and propose various research inquiries and study areas in the
realm of electronic sports marketing. The ultimate goal is to foster
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the advancement of scientific knowledge in this field, thereby mitigating
apprehensions surrounding the utilization of this technology. These questions
are divided and presented in 7 categories.

1. Advertising and game features

2. Goals and behavior related to the brand

3. Cognitive responses related to the brand

4. Attitudinal responses related to the brand

5. Personal factors

6. Social factors

7. Culture and cross-cultural research

The results of this research and future researches can be useful for people who
organize electronic sports events.

Keywords: Electronic sports, Sports Video games, Advertising, Sponsorship,
Brand.
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