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Abstract
Objective: In today's competitive world, a competitive advantage cannot be
achieved by only relying on the functional features of products and services,
but it is the brand that creates value for the manufacturer, business and
customer. In this regard, we can point out the benefits of brand equity,
which is the reason for having a higher profit margin, increasing the level
of partnerships and commercial support, improving the effectiveness of
marketing communication activities, increasing the opportunity to grant
brand franchises, and providing valuable opportunities for brand
expansion., reducing marketing costs, benefiting from a higher level of
loyalty and reducing vulnerability to competitors. Therefore, the purpose of
this research is to identify the antecedents and consequences of customer-
based brand equity using a meta-analysis approach.
Methodology: The present study is descriptive in terms of purpose,
practical in terms of usage and quantitative in terms of type of data. The
study population consists of articles published in scientific journals in the
field of customer-based brand equity from 2011 to 2024, that 51 cases were
entered through meta-analysis process with a purposive nonprobablity
sampling method. Selected studies were analyzed using CMA2 software
(Comprehensive Meta-Analysis Software).
Findings: Findings showed that among the antecedents of customer-based
brand equity, respectively, the variables of The variables of brand economic
value (0.770), word-of-mouth advertising (0.751), brand emotional value
(0.731), customer trust (0.568), brand attitude (0.561) and social network
marketing (0.559) had the high effect size (above 0.5). Also, among the
consequences of customer-based brand equity, respectively, the variables
of customer loyalty (0.710), customer buying behavior (0.670), perceived
value (0.447), repurchase intention (0.421), brand choice (0.389), higher
price payment (0.385) and brand expansion (0.326) had the high effect size
(above 0.5)
Conclusion: Variables of brand economic value, electronic word-of-mouth
advertising, brand emotional value, customer trust, brand attitude and social
network marketing, and among the consequences of customer-based brand
equity, respectively, customer loyalty variables, customer purchase
behavior, perception value. Repurchase intention, brand choice, paying
higher price and brand development are among the most important
antecedents and consequences of customer-based brand equity,
respectively. Doing this meta-analysis can make the planning to improve
customer-based brand equity more accurate and operational; So that instead
of planning for a wide range of antecedents, it focuses on the variables that
are more important. Keywords: Antecedents and consequences, Customer-
based brand equity, Meta- analysis
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