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Extended Abstract

Background and Purpose

The growing popularity of media and social networks, along with the need for new business strategies,
has result in the emergence of a new business model known as social business. This type of business
operates through social media platforms such as Facebook, Twitter, Instagram, Telegram, and
WhatsApp (Zou et al., 2021). Social commerce represents a new wave of e-commerce where
traditional online shopping methods are enhanced by social media and social networking services to
facilitate transactions and share purchase information. It offers new avenues for consumers to make
decisions, improve the purchasing process, and enhance their overall shopping experience through
key features such as user interactions and user-generated content (Al-Omoush et al., 2022).

Materials and Methods

The present study is descriptive-correlational and based on the structural modeling approach. The
research population includes academic lecturers and researchers in the sports industry, members of
the management teams of sports businesses operating in the virtual space, as well as managers and
experts in the field. The study also involved organizations in the sports industry, along with
consultants and analysts. Cochran's formula was used to estimate the sample size. The researchers
initially aimed for a larger sample than the estimated number. Ultimately, 103 individuals responded,
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of whom 97 completed the questionnaires fully and were included in the analysis. The research tools
included a questionnaire developed by the researchers based on the qualitative survey phase of the
study (thematic analysis). To assess content and form validity, consultations were held with four
experts in social and electronic commerce and six professors specializing in sports management. After
confirming content validity, the questionnaire was initially distributed to 30 individuals from the
statistical population in a pilot study. Cronbach's alpha coefficient was calculated to be 0.82,
indicating acceptable reliability. After fixing the problems related to the questions with low alpha,
the questionnaire was distributed and collected in the main stage, and composite reliability was
calculated and confirmed in SmartPLS software. Skewness and kurtosis were used to check the
normality of the data and the results showed that most of the values of the variables are in the range
of (2, -2); As a result, to check the relationship between statistical hypotheses, the structural equation
model method was used with the help of SmartPLS software (Hair et al, 2019).

Findings

The factor loadings for all measures within their respective constructs exceeded 0.04. Convergent
validity was assessed using the average variance extracted (AVE) criterion, which was found to be
greater than 0.05. The results of the model for the average variance extracted indicate that the
convergent validity measure is appropriate. In this research, it was found that each construct's
correlation with itself was higher than its correlation with other constructs, thereby confirming the
divergent validity of the model. All variables had Cronbach's alpha and composite reliability values
greater than 0.70, indicating that the model demonstrates strong reliability in both Cronbach's alpha
and composite reliability. Further, most of the relationship paths between the research components,
as well as the item-factor relationships, were greater than 1.96 and significant. This indicates accurate
predictions of the relationships within the research model. The R2R"2R2 values for most research
variables were greater than 0.67 or close to it, suggesting that the structural model has a strong fit. In
this study, the software output indicated that the predictive power of most constructs is close to or
exceeds 0.35, demonstrating the model's strong predictive capability. Additionally, path analysis
revealed that the effects of the commercial and economic ecosystem capacity (0.36), the country's
sports environment capacity (0.49), and the media and social environment capacity (0.30) on the
existing social business system in sports are positive and significant. The study found that the effect
of the existing sports social business system on the development of sports social business (0.33),
social business activities and processes (0.33), and circulating social business values (0.38) was
positive and significant. Moreover, the impact of social-sports business challenges (0.32) and sports-
social business drivers (0.47) on the development of sports social business was also positive and
significant. Furthermore, the effect of the development of sports social business (0.32) and circulating
social business values (0.63) on social business activities and processes was found to be positive and
significant. The research found that the effect of user participation and enumerator engagement (0.36)
and the infrastructure and platform for participation (0.33) on circulating social business values was
positive and significant. Additionally, social business activities and processes had a positive and
significant impact on benefits for beneficiaries (0.60), benefits for the environment (0.68), and
benefits for businesses (0.65).

Conclusion

In summary, the research findings suggest that social commerce for businesses and sports
organizations in target markets integrates the principles of virtual income generation in marketing,
business, and sports. Due to its inherent characteristics and applications, the sports industry has a
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strong connection with both commercial and social aspects. Thus, just as sports business, sports
economy, and e-commerce are categorized as specialized business and income-generating sectors
within sports, social business also represents a specialized area of business and marketing that
requires detailed analysis and strategic planning. Based on the variables identified and framed in the
research model, it can be said that social business can be utilized and promoted in the marketing of
sports products and services across various levels, dimensions, and stages. To achieve this, it is
essential first to identify and assess the capacities available. Following this, effective management
and development of social business in sports should be undertaken, addressing strategic factors such
as drivers and challenges. Attention must be given to the components of the social business system
to ensure the attainment of benefits and desirable outcomes. Zuo, Y., Chen, H., Pan, J., Si, Y., Law,
R., & Zhang, M. (2021). Spatial distribution pattern and influencing factors of sports tourism
resources in China. ISPRS International Journal of Geo-Information, 10(7), 414-428
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Figure 1- Conceptual model of research variables (derived from the systematic qualitative stage of thematic
analysis by thematic analysis)
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Table 1- Personal characteristics of the statistical sample

Sl ac gz 5 ) e Slas acgozo 5 ) e
Number subset Variable Number subset Variable
P Siagh o e 5
47 Lecturer and academic 68
Man
researcher L
15 5 oS ko o g i
o f e . Gender
17 3,9 29 o)
Member of the sports Jas woman
business management team Job
509 Shojle LS5 5 a0 30 ,.;
19 10 -
Manager and expert_ of the Under 30
sports organization
Py e Gl Jelo g o pslie £ 6T
14 Sports industry consultants 52 30 to 40 O
and analysts Age
W5 50 41
15 I s 22
Under 5 years 41 to 50
34 JL 10 16 ity ale ails 13 YL 4 50
6 to 10 years L e 50 to up
37 Ju15u1l Related 11 ol
11 to 15 years scientific and Bachelor
1 Ju15 ) ey professional 31 il 398 NHUWES
More than 15 years background MA Education
55 S
PHD
2 2
1N = Za/2 X S
d 2
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1. https://form.avalform.com/view.php?id=28893496
2. Hair, Risher, Sarstedt & Ringle

3. Average Variance Extracted (AVE)

4. Fronleichram & Loker
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Table 2- Summary of descriptive indicators and model fit
Q? R? CR AVE SD M & piio
@ladl g (g )l prssST 2od b
Capacity of commercial and economic ecosystem
9345 (039 lanme bl
Capacity of the country's sports environment
sebeizl g laile; e oo
Capacity of media and social environment
eleinl & )low gasllss
Systematization of existing social commerce in sports
ol &l sl il
Challenges of social-sports commerce
L_,,_cl.<>.._>| Q)l;d ‘_;Laao‘].i.ﬁ
Social commerce drivers
EEPSE A RUIE S O
Development of sports social commerce

0.44 External 0.91 062 0.80 591

0.41 External 0.80 0.57 0.65 6.09

0.35 External 0.82 0.64 0.65 5.96

0.48 0.74 083 058 054 596

0.44 External 0.80 056 0.61 6.06

0.43 External 0.80 059 0.69 5.99

0.39 0.60 0.86 0.50 0.63 6.06

1. Composite Reliability (CR)

AY 0,lols D 0590 NF+Y widwl g cpode ¢ 03 y9 Cu p oo Olalllae aolilad



OlsKed g ol Yoo

Jao Hile 9 Shmogi gl asli aods -Y Jguar
Table 2- Summary of descriptive indicators and model fit
Q? R? CR AVE SD M o yuiio
welesz] &b ol
Social business activities

031 042 0.86 0.62 0.62 6.04

O P PN

036 069 088 053 077 6.01 el sl sl
Social commercial values

B 0SS Linag gl S

0.37 External 0.83 055 0.68 6.09 © IO
Users and contributors

SOl s gl

0.36 External 0.81 0.57 0.68 5.94 L
Infrastructure and platform of participation

Olednd Gl gaedgw
Beneficial for stakeholders
Lo sl (goiedge
Beneficial for the environment
L)l 5 S sl siedg
Beneficial for businesses

036  0.75 0.78 0.60 0.64 6.04

0.48 0.74 0.81 0.60 0.49 6.10

0.34 0.79 087 057 0.61 6.24
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Figure 2 - The final model of research in Smart PLS software
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Table 3- Results of the model arising from the research framework

a1 e F ﬁ:a:;.ﬁ CReR sans b
Results T. Value coefficient Research Hypotheses
slxyl ole Judoxs

Dimensional factor analysis

22159 (59195 pmmsgST < (solail g (6l piapsST b o
Confirmation ~ 37.57 0.94 Innovation and <--Capacity of business and economic ecosystem
entrepreneurship ecosystem
49 (goladl Lare <——(golaidl g (5, piawsST 8 b
Confirmation ~ 62.31 0.95 The economic <-- Capacity of commercial and economic ecosystem
environment of the country
) _ 9345 )9 dame <o (9iST L4559 Jarme Cod )b
Confirmation ~ 29.73 0.90 Country sports <--Capacity of the country's sports environment
environment
) ) el (e 0355 Janzme <o j9lS L) Jarme bl
Confirmation ~ 17.58 0.84 International <-- Capacity of the country's sports environment
sports environment

6jl7.°° slas 50 ;,S)L...A <—- &5‘4“1“‘) 9 Gcl.o.ol e ~.~3)]o

Confirmation ~ 28.57 0.86 Participation in <--Capacity of social and media environment
cyberspace
o9es Slgw g Kid 8 < glaile, g sloix] e o)L
Confirmation ~ 37.26 0.92 Culture and general <--Capacity of social and media environment
literacy

Sk Sledbl Jolod <= (3555 35290 (oletzl )l oellas

Confirmation 33.09 0.88 Market <--Systematization of existing social trade in sports
information analysis
b by (oiSuplal <= (8555 35790 (sletzl Ol gaellas

Confirmation 8.33 0.74 Market <--Systematization of existing social trade in sports
regulation
5359 e 390 <= 0 Lol & jlos slo eyl i
Confirmation 32.95 0.91 T T O o e ’ o

Within the exercise system<--Promoters of social sports business

D59 s (3932 o= (o9 eledzl Oylod slagylpiy

Confirmation 22.78 0.85 Exercise system<--Promoters of social sports business
stz )l il b )b < elaizl Ol drng
Confirmation ~ 33.55 0.90 Capacity building of social <--Development of social commerce
commerce
woas ity &8 jlie (g5l pald <o elaiz] O )log daxg
Confirmation ~ 19.74 0.92 Provide private sector <--Development of social commerce

participation
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Table 3- Results of the model arising from the research framework

X ody & Pathﬂ oo ans b
Results T. Value - Research Hypotheses
coefficient
sl ole Jkxs
Dimensional factor analysis
- szl 5 (Kb ol < (o855 (sleixl o)l slagilly
Confirmation ~ 12.79 0.79 Cultural and social <-- Challenges of social sports commerce
challenges
G5k 5 (ot Slo My <= G55 (sleizrl o)l sl
Confirmation ~ 22.77 0.86 Systemic and <-- Challenges of social sports commerce
technological challenges
e s Sl sl illy < (455 (sloirl ol sl
Confirmation ~ 16.71 0.83 Structural and managerial <-- Challenges of social sports commerce
challenges
Silome w3 (2bLl s @y <o (eleizl Ol slaan g el
Confirmation ~ 16.62 0.86 Virtual distribution <--Social commerce activities and processes
and marketing
izl Oyl 50 adg g el < eletzl )l slaanl B g el
Confirmation 7.64 0.74 Supply and production <--Social commerce activities and processe
in social commerce
o Silme slad jo (g8 5wy < sloizl O slaanl)d g o lled
Confirmation ~ 58.93 0.93 Buy and sell in <--Social commerce activities and processe
cyberspace
. . 5y Sleas <—— 5o )5 Ll gy gla jo3,)
Confirmation ~ 53.18 0.94 (52329 Sz S 0T 9 F ) SRR
Sports services<--Circulating social commercial values
LY g Y gasme &)lod <= (59,5 55 slaizl )5 glo b))
Confirmation ~ 26.75 0.8 commerce in products and <--Circulating social commercial values
goods
2509 DMkl g lgime <= (05 o (eleixl gl sla )l
Confirmation 37.66 0.91 Sports content and <--Circulating social commercial values
information
loaSd g lap iy <= o8 lde jwn g 2l
Confirmation ~ 17.86 0.84 Platforms and <--Infrastructure and platform of participation
networks
L Sloas Taas S S oy g Eelus
Confirmation ~ 12.59 0.89 e mEmma IR
Access and services<--Infrastructure and platform of participation
9 0 Eleizl oyl ik JBasS as,e <o- Bl w8 i g ol
Confirmation ~ 47.73 0.92 Social commerce Market Suppliers in <--Users and contributors
Sports
o Lol a5 83y 3l )l <om o EasS S Lie 5 ol 1S
Confirmation ~ 24.81 0.90 ST T e oo O S0

Sports social network users<--Users and contributors
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Table 3- Results of the model arising from the research framework

a1 99 Path‘w CReR sans b
Results T. Value . Research Hypotheses
coefficient
slxyl ole Judoxs
Dimensional factor analysis
. . Lazdl gl 5 < Lo ;
Confirmation ~ 15.11 0.78 i s e
Beneficial for the economy<--Beneficial for the environment
. . Wi LS‘ ) (GXwd <— .|a...>us LS‘ T SO
Confirmation 9.97 0.82 It - . * =
Beneficial for sport<--Beneficial for the environment
drol> gl (guindgw <— laxe glp (guiodguw
nfirmation 12.7 T - . .. .
= atio £ U Beneficial for Society<--Beneficial for the environment
. . S ran Gxedgw < ol d gl gaesge
Confirmation 2561 0.9 Consumer Beneficial<--Beneficial for stakeholders
. . S8, (Gaiedgu <= Glaand (gl (gaiedgw
nfirmation 27. .87 . . -
Co atio 56 08 Behavioral Beneficial<--Beneficial for stakeholders
. . Sl srindgw <= b )5 5 oS (5l (suiedguw
Confirmation 2891 0.88 Financial Beneficial<-- Beneficial for Businesses
) . L e (goedgw <= )5 g conS gl (gaies
Confirmation 40.12 0.93 °J JJ o e e -
Non-financial Beneficial<--Beneficial for Businesses
o293 (bl G yde (r yrano Sl
Path analysis between the main research variables
02339 09790 (Sleizl &)l gaiella <= (golail g (5,8 ST 0l
Confirmation 2.43 0.36 <--Capacity of commercial and economic ecosystem
Systematization of existing social commerce in sports
359 0979 (eloizl Ol gaiallas < j5lS Lbj5g dae b
Confirmation 3.42 0.49 Systematization of <--Capacity of the country's sports environment
existing social commerce in sports
0939 09z g0 laiz| &l aslls < clox] g slale, e cod )b
Confirmation 2.42 0.30 Systematization of <--Capacity of media and social environment
existing social commerce in sports
D39 Sleizl Dyl dmasgi o= ()5 9gge (sleizl Ol (gatellas
Confirmation 2.72 0.33 <--Systematization of existing social commerce in sports
Development of sports social commerce
eloizl o)l slaanl b g lacalld <— s 95z g0 eleizl o)y uiells
Confirmation 2.27 0.33 Social <--Systematization of existing social commerce in sports
commerce activities and processes
)5 5 el (gl slo )l <o 3559 9z g (sletzl Ll goallas
Confirmation 2.87 0.38 Circulating <--Systematization of existing social commerce in sports

social commercial values
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Table 3- Results of the model arising from the research framework

a1 9 M;a;?ﬂ o sans 8
Results T. Value coefficient Research Hypotheses

Sl ole ko

Dimensional factor analysis

O0359 oozl Ol drgi <= 555 - elaiz] Ol gl il
Confirmation 2.04 0.32 Development of sports <—- Challenges of social-sports commerce
social commerce
Sy seleizl Clod dng <o- (G055 - sleizr Ol oyl

Confirmation 3.03 0.47 Development of sports social <-- Social-sports commerce drivers
commerce
elezl o)l glaanlf g lacdled <= (355 (slotl &)l dnsgs
Confirmation 2.62 0.32 Social commerce <--Development of sports social commerce

activities and processes
seleizl o)l slaal g lacodld <—— 1o 3 o elaiz] (g lod glahs)]
Confirmation 3.67 0.63 Social commerce activities <--Circulating social commercial values
and processes
D05y sleizl gl b bl <= e w8 Lk 5 ol 8
Circulating social commercial value<--Users and contributors
05 5 sleizl 6, Glah )l <-- e lhe iy g Sl
Confirmation 3.49 0.33 Circulating social <-- Infrastructure and platform of participation
commercial value
olrind (6l saiesgm <= cloir] & s laanT s g el
Confirmation 4.96 0.60 Beneficial for <--Social commerce activities and processes
stakeholders
Luos gl gaiesge < eloinl & w slaan]yb g ol
Confirmation 5.66 0.68 Beneficial for the <--Social commerce activities and processes

environment
1,15 5 S (sl siodgu <o eloiz| O)low sloasy T8 g loclad

Confirmation 3.50 0.36

Confirmation 5.17 0.65 Beneficial for <--Social commerce activities and processes
Businesses
S5 A%l g Sy

sloojlo ale Julow zuls b 903l 5 (alolid (o359 Canto yo elain] &)l sl (sontie Joo S g cnl 5o
oyl Jole o g iyl lowsS o 18 oliae Djgods badlhe coled oS ols lid Lol o Jule 51 S ye
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