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Extended Abstract

Background and Purpose

It seems that today the world is inconceivable without football, as the number of FIFA member states
(217 countries) surpasses the number of UN member states (193 countries) (Taybi, 2020, p. 21).
Undoubtedly, fans are a crucial aspect of football, significantly contributing to the enhancement of
its brand image and the sustainability of its services, as well as creating value and generating revenue
(Richelieu & Pons, 2009, p. 179). Therefore, understanding fans' behavioral intentions has always
been emphasized (Moradi & Ajagh, 2020, 54). Over the past years, researchers have increasingly
focused on identifying the factors that influence these behavioral intentions in football. Despite this,
previous research has often cited specific and limited populations when generalizing their results.
Furthermore, the size of various effects reported in past studies has been inconsistent, leading to
significant dispersion in the findings. In such situations, it is essential to synthesize repetitive research
through meta-analyses and mixed-methods studies. This approach helps consolidate findings and
create conditions that minimize duplication by achieving consensus on results within the field.
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Materials and Methods

The method used in this study is meta-analysis. The statistical population comprised all available
studies on factors affecting the behavioral intentions of football fans in Iran, which could be accessed
and investigated through computer databases. These databases included SID, Magiran, Noormags,
and the National Library of Iran. Given the nature of the research, a purposive sampling method was
used. Using validated keywords, all available research on fan behavioral intentions was reviewed.
Studies that aligned with the research objectives and met the necessary inclusion criteria were
selected. Finally, a total of 28 studies were selected from the 137 reviewed. Since each of these studies
tested multiple hypotheses, 115 effect sizes were extracted. A designed checklist was used to collect
data from these preliminary studies. Using the mentioned checklist, three categories of information
were extracted from the initial studies and organized as follows: 1- Bibliographic information: This
included details about the researchers, the full title of the study, the name of the journal, the year of
publication, and other related information.2- Methodological information: This encompassed the
research objectives and hypotheses, independent, dependent, and moderating variables, operational
definitions of variables, the population and statistical sample, sampling methods, research methods,
and details on the measuring instruments along with their reliability and validity values. 3- Effect
Size Calculation Information: This included data necessary for calculating effect sizes, such as means
and standard deviations of criteria, sample sizes, test statistics, correlation values, significance levels,
and standard coefficients. To analyze the initial studies, the effect size was measured for each study.
The combined effect size was assessed using both fixed and random effects models. Additionally,
various analytical methods were employed, including the funnel plot, sensitivity analysis,
homogeneity test, 12 statistics, and NF-S statistics. The effect size index used was the r index, which
was calculated using CMA software version 2.

Results

The search results, based on inclusion and exclusion criteria, identified 28 studies, yielding a total of
115 effect sizes. Analysis of these effect sizes revealed that 52 cases had a low effect size, 29 had a
moderate effect size, and 34 had a high effect size. The distribution of research over time indicates
that the highest number of studies was conducted in 2020. This trend suggests a growing interest
among researchers in investigating the factors affecting the behavioral intentions of football fans. The
descriptive-correlation method was the most commonly used approach among researchers. The
studies reviewed had sample sizes ranging from a high of 1,920 to a low of 200. Moreover, the most
frequently used sampling method was convenience sampling. The highest significant effect size
observed was 0.98 for the emotional variable, while the lowest significant effect size was 0.12 for the
team performance variable. The combined effect size of factors affecting the behavioral intentions of
football fans was 0.35 for both the fixed and random effects models, with both values being
statistically significant. After sensitivity analysis, the safe statistics of degradation (NF-S) were
obtained as 1,508 using the Rosenthal method and 2,018 using the Irvine method, both of which were
considered very desirable. The homogeneity analysis, as indicated by the Q index, was 8,481.2, and
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this value was statistically significant. This indicated a significant variability among the effect sizes
of the initial studies. As well, the 12 index value was 98.65%, which indicated that 98% of the
variability in the results of the initial research was attributable to real differences rather than random
error. Out of the 115 hypotheses extracted, 3 hypotheses, which were reviewed 24 times in the studies
and had a frequency of 5 or more, were selected for meta-analysis. Among these, 12 studies (50%)
examined the effect of satisfaction, 7 studies (29.16%) investigated the effect of service quality, and
5 studies (20.83%) analyzed the effect of quality, atmosphere, and game satisfaction. Based on the
presented information, the most effective factor influencing the behavioral intentions of football fans
in Iran was satisfaction, with an effect size of 0.53. This was followed by the combined factors of
quality, atmosphere, and game satisfaction, which had an effect size of 0.44. Service quality ranked
third with an effect size of 0.33.

Discussion and Conclusion

The aim of this study was too meta-analyze the factors affecting the behavioral intentions of football
fans in Iran. Based on Cohen's effect size criterion, the effect of satisfaction variable (0.53) on
behavioral intentions can be interpreted as large. Furthermore, the effect size of service quality (0.33),
quality, atmosphere and satisfaction of the game (0.44) were considered moderate. This result
indicates that if satisfaction were removed from the factors affecting the behavioral intentions of
football fans, the estimation of behavioral intentions would change by 0.53. Similarly, if the combined
factors of quality, atmosphere, and game satisfaction were removed, the estimation would change by
0.44. If service quality were eliminated, the estimation of behavioral intentions would change by 0.33.
Consequently, it can be concluded that satisfaction plays the most significant role in explaining the
behavioral intentions of football fans among the frequently discussed variables. Based on the results
of this study, which combined preliminary research on fan behavioral intentions, it is evident that
focusing on the discussed variables—particularly satisfaction—can positively influence the increase
in football fans' behavioral intentions.

Sport Management Studies, Volume 15, No 82, 2024



Doi: 10.22089/smrj.2022.12516.3625 .BO-AS . san AT 5,lows V0 095 I Fo ¥ sas! g yode s snd 9 St yicko

Sport Management Studies
Journal hompage: https://smrj.ssrc.ac.ir

(kg3 Ao
Ol 50 JLigd (1 41819n (55U ) Ol 9 a0 Jolgs Jukxil 49
F o) Az Mo dww M Lilao dozxo e ¢ 1T 58 129 9 B0l w0l b Juo>

Ol Ol e oodll oliT oSl iz g psle woly ¢ o559 psle 5 (FNtur 65 ezl )
Ol S olRls (25559 pole 5 (Sutan 5 0 S SLiwl Y

Ol el (oDl ST olSils (Dl g psle aly (23559 pole g (S 0g)S Sbl ¥

ol il ecaodl o131 olSils wlinioe 5 pole anly ¢ b)s pole 5 ey 05,5 loliul

VENY /oY c o gl VBV P oSl G B VFV+/VA bl yo du b

* Corresponding Author: Saeed Sadeghi Boroujerdi, Tel: 09181718716, E-mail: shoroujerdi@uok.ac.ir

How to Cite: Navkhasi, J; Sadeghi Boroujerdi, S; Safania, A. M; Naghshbandi, S. (2024). Meta-analysis of Factors
Influencing Football Fans' Behavioral Intentions in Iran. Sport Management Studies, 15(82), 55-86. In Persian.

oS>

3929 ol 48,5 51,3 51,5 (g3 51 (5 ket 4295 3)90 JLigH 55 ol Ilgn ()13 O 12 e Jelse CALG aLdS dad x> (b
i3 ool s 903 0 51,8 ST 5,90 1, 0595 (o1l )3 (oS 5 iRg3 b Uulouilyd Sy ol g3 09> (il )3 dasio (5l yiRgy
PLsl ol! 3 JUig llalgn (U8, Sl 2 e Jolgs dise; 53 o plonil Sl g5y a8 5 Db b g JWlodil 3 (g, b pols
olod Alio 5 pu0as 90 J515 13 1+ TR0 el b Aol |5 &S o yisd 3 olalllno 1 gy (il & lof Arals Cuun 2045
i CB] Wedad O yguody Oladllae (pl L0315 oo JSUid Widge (o yiad 10 LIS (LBl 5 (Sledb! WolSol o (v
850 45 Lo po g5 cad 5 58 oyt 3590 305 YA 51 551 03051 110 Capwlss Juld 545 5 2955 3 399 SBSYo oluslys
S5 g0 yl35 Jaloilyh 40 cmizmad el Cuwday (+/F0) Culi CIST Jo (615 9 (+/Y0) (Balas OIT Jae gl (oS 55 51
(1Y) Sloss ColeS 51 83151 o2l 52 09V w3 1 8301 Sy (5,U8, 5l 1 (+/BF) gbnculisy paiko T A adedo
275 9 S (e g Jaodilyh ol 53 el Cuwday (SBABL & drgi U gy bawgio £93 51 (+/FF) 55U 5l culs, g 9> i
Caslip 13 (65b 5l Caldy 5 9o (oS (guiotuls,y (Wload CuliS (old jabds 03 ol (S st Cuglli dgui oo danogd ¢ ol
39 0lS S plojlw old job s dbgpe (o559 SOl 9 LORSL (b 15L

(G okBy S Juloilh s o Jalen 155 319 alS

Copyright: © 2023 by the authors. Submitted for possible open access publication under the terms and
conditions of the Creative Commons Attribution (cc BY) license
(https://creativecommons.org/licenses/by/4.0/).


https://orcid.org/0000-0003-2531-2521
https://smrj.ssrc.ac.ir/

X! W98 llolgr (518, Sl 2 e Jelge Julodl s
EVRY-N

Slasd 51 (e YIV) Lad g sla,aS slaws a5 slaigFay wils jear BB JLSgd (o Ol 0590l oo Sty
Sl o1 LA YO VA Jls 55 iy S gl (T oY k) sl it (S 1AY) o lasls gie (gl gtS
Jsgd el L3 (559 Ll 5o Bl cnl 5l ool (ide g wdlioo JY 0,lle FAMD L il o555 Sl ik
YN ly 5 Sndy « Sinsgsls) sl oz 515k oLl 5l cage (5w iz 5 Qo 50 (5555 D2 e
izl o lolse baysdes o cargeas 5 Conl Qo puilps 53 (corad 5 Al no (559 S Jligh (nl p ogdle (P
et 3 (oo G A5 JLigh 5l e o arizr o S (VWAL YA T LS 5 Wil lg) wisds oo baolSis )
oLl VALY T5g 5 selomm ) ain Yol olse ols aliaal,o 5 (35, Gl wwlons gyl 5 o Wy g
oty (Y Y18 alaas 5 o5 corlo ol Las oo, osedll) Wiy so jlaists bolSaly (claasle pms s ipntes
lap] it i 5 (b lbolsn anacals Gl (e ojlgan g atee) po 2Lk sleasliy Jgel 51 (S
WST 3550 0150 Loy T (6558, s 530 o ¢l 50 5 (FYY VAT 8y 5 55 e cgalng g cblSn) om0,

OF YoV (Bl w5 (601 50) Cunl 004
g 0ail ;o Lasin sla,ls, (ol b oyols sl gl 1y 095 &lalST asliy 0,8 aS Sos B o 6,8, DS papie
ST slbasky jo 0,8 k8, 5550 SF S0 SHpSl les 4y e a5 (o3 ilop Sl slass plsea
4 BFALT G e 6,18, Sl olal oyt Slalllas el (Ve Y18 I3y g g0lidly ) ol odds iy ya s anlys
(oS Comsla pae (01500 4 apogi 5 (Byme) Olas 4 lad Sliels Cud e wajl b B S el i v
L g i) 5 ool el e ilsez) 99dice el S b Jpamme 0ains ail)f 4 S 3,935k 5 (5,0 elaie Slazr e
5 oy edatny Hh5 Bl (YAE YY) O Jego 5 LysS oFD A YA Jiyal g or TV A ol g F0 ¥ Y
)y Sdled o 08 Jlo [l e (e 5 Sute (5518, SBLled s g9 51 ()8, Sl (FF 97) M psell
5 5555 500y ol b il 5l G (stesd ST 1,50 & Sloss L e olgiy oo S ol 4 sl
Sgise 95T Soly (2l8 o L3, oo 4y Blod ), 50 4 culSs aile claaiz  wsllaali g ,ls, oDy o
el G1S00a Cutte drogi g Suzme 5 L jpax Sl JSiie (b)) alex jllalide slaare; 5o ()18, Slbs wlasl o

. Klobuénik, Plesiveak & Vrabel

. Vallerand et al

fans

. Richelieu & Pons

. Biscaia, Correia, Rosado, Maroco & Ross
. Triantafillidou & Petala

. Giovanis, Tomaras, & Zondiros

. Sotiriadis

. Yim & Byon

10. Gupta & Duggal

11. Zeithaml, Berry & Parasuraman

AY 0,lods D 0590 NF+Y wodwl g (pode ¢ 0359 Cu oo Slalllan aolilad



d':&»&s dolbsb P

By w2 53 e 03ly oS S plgreas ol 5l ol Kiagh o el (Dle slajl I plaai> L8, l izeen
(V5 XY ool s yomalB FFe Tode D 5 lacdi) AisS o oalitul S0LS s

Oloso 1y 6yt sl L8 51 6 b (gl (6 S o3lal g joay 6)l8 ) Dls aF  LKis diss oo lid alindS ladss
e &5 (Gl B2k 5l L8, 5 Canl (2Blg JL8, BaS (st Jos 4y o ilate pladl e ulal 05T i
Sitelin )8y i sl 2 cal 3 038l (VFF AL Tonid 5 5D el Gty BB 9500 e J13) &
O3>l 5 WS o (6,5 (il lS b L8, 5 08 i g L8, (3,55 8l cod gl L, Wigte Sl oad
o el 55 4 Y (PR Y8 T gl 5 Sl (65 5 s9) il on 52 0a35 5 (5,8, 5 il il
b, aS awe glaay ai gl oo laay jlas cplas > Casloals (gob az g5 (5L, Sls Slusl jo a4,k g0
laggame b o lyed (6,5, Bl pedgs 5 by, cpl Sl ol b AT e VA FoWU) axtls o Lo o i3, 4 |,
Qiyle e 6 L8; cod jo aS sl yaie soled a4 abogy e glaay ylai (o aS el pl ey sgases I SG lesgs ol e S
50 Slolas] axins ditne 4 o 5 Cad 00l Az g5 ALBIT 4y 25 cg3 g BL s e o aiile (sla ke alaz
55 el a8 ad dz g ()18, Ly e oLl g aome Jolse 4w o medgi 1) o 5 Cel (5588, Sl
Obes dob 59,8, a5 e (nl 4 g ool (o (6 S el )8 S a8 a5 Cenl () 553 slaay L o I
VYN 88 5aY g yblg) oS cod az g Wb s WilgT e

4 bgiye slocdld jlan 5 L8 o5 ol G55UsS slaizl 5 g, slaald oS 5o 55b8, wli o5 Sl
NV Blrlymel a5 9300) G300 75 (55555 Gladlag) )o Heax by (o0))5 Dleas (V¥ game Bras g 0 5
olizad 45 Lz (T VY gl 5 Silg) 0l ol 3k liime o5 ools el (6,155, Bl 2 i3 Lolse sl (OF
5 9305 gl (ele) ol BT B0 ()18, S 5l e S0 Sy ol 2L)LL QlEe (Lol sleasads 5l (S,
SEALS G e (6,055, Sl &S Sk, A2es5 (2l & Egge ol oy b OF oY) 3ol 5 g0y (BY ¥+ 18 7 S
Grsad S g LS R0 (oS 53 31 8 et Cugn g (elotizl culgias 13T o JLish o blga ol jeba,
ToVe) il s 655 ST epa, kil o e |, sdiaciald, 5 e & L «Shing, 4 (Siamsds (VO Y- T)
iz 35 3 o Cugh g gataculi, il o JLigh ool (5,1, Bl e 45 Wiog Wiias 55 (VY
Cold, 5 o 5 cite slo s 45 030, anli | o155l (BY ¥+ Y+ ) (g0 g Lolio e(g0,29 0 Solo ol gl
abaly cnl 5 hass ole S e 4 S g 5 slacaadge 5 IS oo b JLisd o ol llsa 6,13, Sl (3L 5|
WS o bawi |

a5 aials opl 4 o,lil satecyld, e o NS5 ol Ged (Y00 YY) 0j9,80 5 LS 5 s Jlias o
G b es OAY F12) bl 5 e w68 St ik 6,18, Sl p 5o Wigi i (SoS

1. Yoshida, M & James

2. Ajzen & Fishben

3. De Cannieére, De Pelsmacker & Geuens
4, Balau

5. Wayne & LaMorte

6. Mamman, Ogunbado & Abu-Bakr

AY 0,5lods D 0590 NPT wodwl g (pode ¢ )59 Cu p oo Olalllan aolilad



£ wedUigd by (518, S 2 S5 Jelge Jlodil 3
(FY Y YV2) 285 5,98 0olip oo Sl cpl bl (6L ) Oli 00iuS e 3 Cadd 4y yon winls lis gaiecols,
VoYV 005255 g (el eizrop 83 o0 7l | (6518 S (518, 9 (25,50 99 5l (5 olog 4T Wiy 4zl (4
Foe oblse 5,18, Sl (Slead) 0,5 CobeS 5 (ned 9 See) azel CodeS GTLALS culs, wisls las (VY
2 e loas il 5 Lol pame kS wiols olis (VY YY0) 6 uzaie 5 ot K00 ko ;3 i
SleaSil &l 5,8, Sli oS Wi ,S Gl 3 (MY (Y- Y b g Sloz (Ggoue (e 9wl (g,l8, Sls
5096 (sl a2 a5 1y o)l cnl (1 VYY) Y ol Gl ogdle sl W ay (Snds 5 Wi 4 (g blog (sloz
Lss OV YVeVY) 525,095 9008 g lpym b oS *’-‘-’L’ WS 0 e |y JWg olylelse o)l8; ol eloix|
SloolSnl 5 5l alST s 6 eletn] slatil, 55 ol lil slocielleb 45 S, Azesis (] 45 Eb9n 2l (o2
YY) T e Ko shallan o S e st |y LT 5k, e asl o5 b ol slg satecals, sy 5 Jush
e 4 W) a4zl l 4 (2555 sledlg) 5o olylblse oS jliw 5 S5e Slacasgaze g lagl i (o) n L (FYOY
S P8 sl OISk 5 liwgd (0559 sl adsl lae STl s b (eloizl g (oo Cagm (0S03L 4 aBle (155 &
95 G080 ssath Siusgame dlex | (I3l slacusgaze Slaol Julo Geluly 5 casl (8555 slaolag) o
ohate sl (Fhng a5 | andyd nl 523 (V2 VYY) Tyl 5 (oogy gy ST 651 i oo y9 51 wile g 5L
1905 2 (5555 Sl piie Wil oy eizran sl s S 00l w8 o et 1) 58559 sbpgaalinl )3 jea> (3559

g (o Sl p3Y A5 At 5 ol lolga
a e f3e ,SLELS (58, Sl s e slacieb 5l sl elss 45 S5 e et 41835 ik 400 b
il 0oy 5o S oo (e 1) JLSs8 (lilole (618, Sl (elge az oS aliecs (nl ol (2B, 4 Wg) Gl sy o0 LS
by hlie jocenl ol paseie JL3sd ol )blsa (o)L, Dl (6T IS (SeSr 5 @l il gloaisr jlas |z
525 45 Lzl oad bt dliee S & 295 ot olulid (glaite o FASTy 5 Sl > 0
5 ooliiusl 0550 (gla gy § Bz Aiged (Guizd Laore s Sl | gzl paileles 5 oS 5 4 0l Ll
Rl @l 5l o p dgm JLisas a8 0 e g (LL,IL (ol pae Jlie (sl @annd ol 81 g el Sglise oo bz 4 b
Jis a4 51,8 et b ol ool el dis ol (VBT (Vo Ve (6050 5 553 l8) S cad 1) o3V 0 0 diivd Slaiow
—a LS (o5 5 sy 65 B ead ke sla ol 5l (So il Gl cnl 28, s sl plodeel, aiS
G s &Lyl 5 9250 (slody )5 ki 5 ol (i oyl olml jshiiea alie Sladllas 5l Jol> i (s5le
ol e 5ol slain, 2 ool Kt B 18 sl 5 pmnd) a2l e s 90 slaoints | ez
o ol 003 S 5 055 55 Ly 3 5o S 5 5285 & g SIS (58,5 55 s 5
@l S 5185 el (g el Jelo 5 a i gy S Jelol3 00 XYWV T (o) s o Sl (g 2 3590 oy 4
ol anlllas iz a5 098 00 el Sloy Jelowilid s, b sele Slidllas 5 090 Jol> g bl sladelos sase

1. Abidli

2. He

3. Aznan, EAwang, Yusof, Rosli & Yazid
4. Hanji

AY 0,lods D 0590 NF+Y wodwl g (pode ¢ 0359 Cu oo Slalllan aolilad



RUL S PP T sy

5 ol ol azils amb i g abl 41T O eo | Ky 952y ey b BB Sy ey S 4 ALES D525
domgr 5 2ilS) anled 0yl il @l by plaie @ l; waz g dlie KaS L o] glbs (izeen
FGATARER

o lac wip sei |y p3Y o0 Wlos,S adgs ,lid, lo oje> ,0 ouds plol Bliass a5 Sledbl 1 leand aSyl @ s
Sl e Joo S 5 Gin sl oais &l )] aiepllas 5 cole & gods ol lolen (6,8, Lo a0 0ad adgs Sledbl
5 P Corezr S 4 055 @l prend 0 ALBAS Dlided (ol oa &l 4l Sliiod s oS 5 g pléol g5
5 Zolsy Jele Sloslail Jlo (ol) canl oy @il ands Olabow (ggm 31 salisee slo 5l ojlasl cslos S sliwl sgazs
axdllas 1o 5 /e 00 b plp el ool aslad Budod gloaidly idy o aiesllas 5,0 O ygods dalol jo aS F o Lo aslllae
5 e o o) 4 4285 bl (gla oy sline ) (SSTyy L a253S i 5 (Sl 009 <O+ L s A o lads
5,50 MO 1 L5 ek slocSlo oty i ol 43 45 8,10 3925 o olea 6,8, o b bls | o 5l ojladl 110
ool sl sy b Sl (sl) sl o adgs 0555 2l 55 68L5 ylem D 5 wilosgs ol yad (ol 00 a2 L]
Syt ool o 15 L5 (8, S L e agsy VTV AT e BATR (gla L Jolba 3o ool 53 00
i) ol 3,5 ol S gty Mg sl |y 6 s ST 5l ke 5 (Sl o o5 5355
Olyeds Ll o azes aSiul 51 &8 ol ool il | oloring 055 sloazily sbil) jo Gizs o Jituwe jsboay &Sul
6,8, Ols ca il 098 oo odalive (W)ls cotomw LU )| g b laolyd cpl g conl aliBes slaoslys mli 955 ool S
iy dlis S GBS Gl xS IS (SisSz 5 bz 5 s olblsr o 5o oy ssboar il ladiss; o
Sl sbusly )o Segh 990 Dlegdse 350 )0 2led GinEez 4 G OBl il i 5l oe Slaeld nge
GRS B b A (555 Cunse DS SReeh oo Jerie aSl St 5 Olese Dl 1) JLSg (lilblee (5,13,
sy dir slaaig 5 lepdge s 9,5 oo lisiond ;5 bl 5,59 Sl cryn 6,55 Slesdia 4 555 L
St & 55 5 slo g ool b o o3l iz 55 ilasn 9 4 0355 ol SIS sty s 6
G lagiag ool iy S gl 55 B S L oS Sl al 3 lal,d 5 Sl )55 slo by
@ S ()9 Sapde OIS Reeh xS u cxge Oloy 9 e )3 9raiie podle Gal (pl 0 (Tl
20,5 (o0 iz slaoje> g Dlegdga

Swools 3l oolaiwl b eols prosd (6 yiin Comoz |y ld a5 o)lo 1) Coje ol Julol 3 5l solasu] sl S5 LLS
ol 53 3 oo 5 40575 5 5 S0l | lallin o 5 s (6 b ol Spege | U mo 5 B3 iy
wans | yladse (sl ol aidi lgie a4y wilgs co Sledbl pl 055 digias 5,5 sy |y o0 piilie Sl (5 05 g S99
2 Fhe Glayiie i g e LA L aS )z 005 18 eolanal 590 JLSs8 ()9 sleelfal 5 (LLIL (ol nae
s el 5 belSl dalojle (oSl o gz LB asl o oolazdl o,k 5l Jlish ol lolsa oyl ol
—4,bSe Sote 09 Ll osdioe e e 68, Ol 6T IS (K65s 5 il iz oS B pan 18, Ll g 098 e
sy Sl oais ploxil ol pl o JLS98 llolsa (5,18, Sls p S5 Jelse dine o addS Slinion gl <S5 g 5l

1. Grant & Booth

AY 0,5lods D 0590 NPT wodwl g (pode ¢ )59 Cu p oo Olalllan aolilad



sy W98 llolgr (518, Sl 2 e Jelge Julodl s

Sy se plnil (b)y9 slacdled C)] 2 &S ae el ol38l > j0 sante 2035 o) jo ol SLaled g ol lolse
Syl dz WS [aduie diies dao,s (o455 sleslag, GE s slejlu Sl (6 ke g 0ol oo Sodnzm 59, 4 59,
95 7 Jelol asllla S ol b sl 5000 gy ol 0,135 oo 5l JLis ol Slales 5 o lolsa (6,8, s
5 Saztes ol jo Jligd hlolss 5,ld, ols p She Lelse ax a5 was gl SVl ol & oud aloil Slidss

faiied 7l 5 Jege Jalse (pl 51 Scalas” 1 il jlgeas

SRR )

S i ol | Shasgacme gl 5 ool (5,1 s, 5o ool b ol ol g5 31 5l ingsy s,
llllas b ples 50,0 (6Tt (sl bliiasl (oo Ll 51 5 0S5 o S 5 cilos,S 303 |, sprline (gloass 3
) yol> Lidgs s ko] ansl> wlul (ot Wil oo addllas (Loold) Jdow g a5 axly Jdowsl 3 j0 auS o ool
oS wislo oo JSei5 Glpl 5o JLsgd ol blse 6518, Sls p S5e Jelge (ogas )3 o yiws 55 g o plnil Slalllae a5
Bl wog ke bolly (nl g oy p JB Wogr o yiws o slaill, Sdbl slaSl ,o &5 alatagl a5
b o) oo GBS 5 55 e s oSl ol b i ledlbl (Sl ) alKetils ooz ale oSl oS,
4 00d (pen prtao SloojlounlS 5l (65050500 b 4 (59 4 109 diadam £ 5l (6 S Wigad gy (A9 Cuble & az g
B sladae linl) o a5 Sldlas g ol aizlon ol bolse 6)L8, s 09> iws )0 Glaiaghy $alS (ow)
64elS e 31 plonil s o sl axiils | ¥ Lol () ojlesd Jgdz o oad sles) 59,5 slacSSe olul 5 056
b5l plaS o Sl g b g o 5 Bl gl YA ggemme 10 09 (agn YTV L ply a5 0ud bl sl iag
adsl slo rogh Clxl jslatady el casoas byl 51 31 o3lasl V1O olasxs wiogs 00,5 ygejl 1) ds 8 pais o gl
Solie (5,18, Sls 5l wog &)l aosly oSl s I (sd Ao diniay 9 ye (bl ptae slaosly oS
()5 WP el Sl e jpam o )Bler jpax slapliin (S8 (lolse jea> n She Jelse o513,
Shsolans b 5l 9,50 055> (651 9 (275 Sl (o) ovd 0350l Slaosly WS (e Sz Cul SS OLLS
Sl egR saiged QLD joliteds (e Wl Djgdie oSS ras 1) 5 2bLL 0je ik 5 ol licels
J& e 50 g b e slagiagyy Sl I cnl jl e ol a3 )5 a5 0 7955 9 99,9 S cpaiz gl sla gl
el ool LT (V) Jgaz ;0 S ol 09 canlio

1.SID
2. Magiran
3. Noormags

AY 0,lods D 0590 NF+Y wodwl g (pode ¢ 0359 Cu oo Slalllan aolilad



u':&»&s dolbsb ¥

Jelil 4 Oldlas 79,5 9 99,9 S - Jgur
Table 1- Criteria for entry and exit of studies to meta-analysis
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Figure 1- Circulation chart Number of samples of preliminary studies in different stages of sampling
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Table 1- Frequency of researched studies by year in relation to the research topic
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Frequency Year Frequency Year
5 2017 1 2012

4 2018 1 2013

2 2019 1 2014

10 2020 1 2015

2 2021 1 2016
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Table 2 - Frequency of surveys in terms of research method, sample size and sampling method

ampling ample Researc
method size method Study type Authors Study code
S 5D G S Higed hlon oy e pled allie
Convenience 303 Descriptive Full text OF Y-V Gl g g0l 1
Sampling survey article
w)'l.w\) PLE) KCOTRVY
Targeted S oeploallie viygy s et
Sampling & 310 . Full text 2
: Correlational . (YA
Convenience article
Sampling
S G S e el e g el e s
Random stratified 944 . Full text 3
: Correlational . ALY
sampling article
S 33 S Wges T O Gy
Convenience 384 Analytical Full text FoXe) o) 9 ok 4
Sampling descriptive article (¥
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Table 2 - Frequency of surveys in terms of research method, sample size and sampling method
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Sampling & 384 Correlational Full text b S
Convenience article
Sampling
- ., . e _ . - s B
O 53 S g e TS0y O plaf e i ieg oS3
Convenience 200 Correlational Full text P Xe¥) 00y 6
Sampling Descriptive article 5972
ool 3ol toloms — oy oy plos alli . :
et whlen mog Olopli e g s e sl
Simple Random 351 Descriptive Full text (08 =19 veo] 7
Sampling survey article =
aldbgls gﬁ°l“")"-° _ . R
o S e play allis .
Voluntarily non- 289 et Theogl e ARARDINULSLIPRCS
. Correlational Full text 8
probability Descriptive article av
Sampling P
olad g diadan
Targeted st azsed] reploidllie S il g0yl
Sampling & 527 Exploratory mix Ul text X oY) gt 9
Random P y article S
Sampling
O 50 L.Sﬁf“*'i‘”' aloy 1;“-*434 O pled i & s WIS 5 gy b
Convenience 310 Descriptive Full text O TN 10
Sampling survey article
OO ) (6 S Aigal ot —(hogi (e plad allie 5 okl ot e lzcels
1 - O
Convenience 810 Correlational Full text , 11
) o : OYY YY) eolple
Sampling Descriptive article
ool ol Jaegs ) sy el T Folo tplogore
J §°'.." N N
Simple Random 384 oL sl Full text T olads 59,500 12
Sampling < article oY
OO ) (6 S Aigad ot ~rog  Geplddlie ¢y o Kes 5 ool
Convenience 554 Correlational Full text o 13
Sampling Descriptive article
OO ) (6 S Ayl ot —(hogi (e pla allie Y1) L es 5 6,8k
Convenience 282 Correlational Full text AT 14
Sampling Descriptive article
ooles ol tolons — oy cyin plos 4l .
.o & iy e o e s 9 b OnEee (s
Simple Random 507 Descriptive Full text R 15
Sampling survey article o
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Table 2 - Frequency of surveys in terms of research method, sample size and sampling method
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Agod x>

ORI 09
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Sampling Sample Research Study tvpe Authors Study code
method size method udy yp u uay
ool ol St el Gl Al eogly iR e el e
Simple Random 381 Correlational Full text 5y 16
Sampling Descriptive article
Slasgs dolas
slal> posiz e mhlen GReplidlie vyl gy s e
Random Cluster 386 Analytical Full text " 17
multi-stage survey article
Sampling
) 38 o S g whlen —dheog  Geplidlie povyy L,
Convenience 598 Descriptive Full text Y 18
Sampling survey article
ool ol Staed ~hpos  leplesalie oy e 5
Simple Random 200 Correlational Full text P 19
Sampling Descriptive article
- Gmm o 7.‘;" Fo el s OB 329 5 (e (5,8
Systematic 450 Correlational Full text RS 20
Sampling Descriptive article
e 3 (8 S g et oy el e s Saise s
Convenience 384 Correlational Full text (F5 X0 21
Sampling Descriptive article
3 S, o ples allie . Sl
S )0 %;15449-‘“ 239 Siarad &2 G 5 55095 ssobil -
Convenience . Full text
: Correlational . (0 YY)
Sampling article
OO ) (6 S Ayl N e plos allie [PV VOV =S S
Convenience 400 Correlational Full text Y XV 23
Sampling Descriptive article
Gl Solas il —(Shrog O ples allie YY) Gazsie 5 ot
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sampling survey article
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stratified 705 Descriptive Full text A 210 25
sampling survey article
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Random stratified 390 Correlational Full text e 26
: L . QY YY) Skl
sampling Descriptive article
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Convenience 1920 - Fulltext — ¢V VD) zal s goles 27
. survey .
Sampling article
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Table 2 - Frequency of surveys in terms of research method, sample size and sampling method
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QPO O L;QL‘” ;i S ;
Random & ' LM‘ i Akl ell, 9B GRS Al
sampling & 365 e Full text ¥ V) 2rad Cmga e 28
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Table 2 - Frequency distribution of effect size classes of variables

Slolyd duoyo Slolyd RIFSTRY A1yl
Freqguency percentage Frequency Effect size Effect amount
IR Y
45.21 52 o A ¥l s
Small effect size Less than 0.3
Lisgie il olusl NINRYA
2521 29 ye Sl ejsl b
average effect size 0.3t00.5
29.56 34 o Ll o)‘l.).ﬂ- s 9 ¢ /0
Great effect size 0.5 and more
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Table 3- Size of the effect of factors affecting the behavioral intentions of football fans

_ a ISR
& oline Yius ol r Jiano 6L puicio axlllae oS
o Upper limit Low Effect  Independent variables Study code
Sig limit sizer
wa| o .
0001 127 0.69 0.55 0.62 Floiz! ey
8 Social responsibility 1
o001 185 0.82 0.74 0.79 o Sa®
5 Team identity
- t«-\a) .
0001 109 0.62 0.47 0.55 s 2
1 Nostalgia
loss Euis
0001 66 0.54 0.44 0.49 N
8 Quality of service 3
Loz
o001 87 0.58 0.49 0.54 >
0 Trust
L]
0001 48 0.98 0.97 0.98 =
4 Emotional
- * L;.;;J
0.001 29.8 0.92 0.89 0.91 60. .
1 Cognitive
o
0001 339 0.95 0.92 0.94 el 4
2 Social
0001 240 0.87 0.82 0.85 o
1 Conditional
0.001 14.7 0.69 0.57 0.64 63)5_1&
9 Functional
‘ Fu
0.001 7.26 0.44 0.26 0.35 s, & (Sl
Event attachment
e
0.001 8.45 0.48 0.32 0.40 ot "w’_ 5
Sense of location
0.001 4,73 0.33 0.14 0.23 &wwu)
Satisfaction
Sily ]
0.001 4.36 0.42 0.16 0.30 T
Feeling dependent
0.001 3.97 0.39 0.14 0.27 ‘_g.s-L.:; ol
Feeling happy
RE |
0.285 1.06 0.21 -0.06 0.07 s bl 6
Competitive feeling
Sl Lo
0877 015 0.15 012 001 S ol
Feeling surprised
PN e
0.440 0.77 0.19 -0.04 0.05 .
Feeling angry
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‘S’f Upper limit Low Effect  Independent variables Study code
Sig limit size r
Lligsl Lol
0001  -4.85 -0.20 -0.45 -0.33 SIS
Feeling uncomfortable
1,5 ol
0132  -1.50 0.03 -0.24 -0.10 S
Feeling worried
0.001 4.95 0.45 21 0.33 .
feeling of love
ol
0.440 0.77 0.19 -0.08 0.05 o
Satisfaction
N
0.001 4.49 0.43 0.17 0.31 IR
Fans
0001  7.68 0.47 0.29 0.39 ol 7
Attitude
nlols
0.001 9.74 0.59 0.43 0.52 dfwa -
Satisfaction 8
0001  7.16 0.49 0.29 0.40 S
Team identity
13.8 SIS e
0.001 3 0.59 0.47 0.54 Knowledge
management
aloas CoiS
0.647 0.45 0.10 -0.06 0.02 _” T 9
Service quality
ol coles
0001 113 0.52 0.39 0.46 g <
8 Organizational support
b L asses
o001 42 0.72 0.60 0.67 o bl dee’
3 Marketing mix 10
0.001 Loz 0.66 0.52 0.60 dimcﬁt.‘l)
0 Satisfaction
ol 4 Bl e
0.001 5.75 0.26 0.13 0.20 Sense of belonging to
the club
0233 119 0.11 -0.02 0.04 O elel
socialize
0001  -4.17 -0.07 021 -0.14 27 11
Escape
0182 133 0.11 20,02 0.04 el
Science to football
L oobes
0.842  -0.19 0.06 -0.07 -0.00 oo
Excitement of the game
0.977 -0.02 0.06 -0.07 -0.00 sobs S
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Sig limit sizer
Proxy victory
0.244 1.16 0.11 -0.02 0.04
Club management
ol 150G
0.118 1.56 0.12 -0.01 0.05 G
influence of others
0712 0.36 0.08 -0.05 0.01 b e ke
Interest in others
cols
0.001 A 0.80 0.71 0.76 2 12
2 Satisfaction
CaxBae) Cude slogls
ool
0.001 -9.72 -0.44 -0.61 -0.53 . (=t .
Positive emotions
((losing position
Courbee) hine slaglus
el
0001 528 0.41 0.19 0.30 e
Negative emotions
((losing position
(CSb Cundga) 5L 5l culs,
0.001 8.65 0.56 0.38 0.48 Game satisfaction 13
(losing position)
(0 Camdgo) oo slogylen
0.001 -7.53 -0.32 -0.51 -0.42 Positive emotions
(winning position)
(O CurBge) aio slagylun
0.001 8.02 0.53 0.35 0.45 Negative emotions
(winning position)
115 (92 Catdse) 55 5l culs,
0.001 7’ 0.67 0.52 0.60 Game satisfaction
((winning position
0001 445 0.36 0.14 0.26 s
Service experience Ve
oluls
0.001 8.09 0.53 0.35 0.45 "gfu -
Satisfaction
Slows
0.001 17.5 0.70 0.60 0.65 »
6 Services
nlols
0001 202 0.76 0.68 0.72 el 15
6 Satisfaction
0.001 4,97 0.30 0.13 0.21 S, loldg
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Sig limit sizer
Loyalty
0.001 9.80 0.48 0.33 0.41 Ry
Phantasm
S
0.001 7.97 0.41 0.26 0.34 Accounting
commitment
Lo ages
0001 O 0.53 0.40 0.47 Lartinad
0 Emotional commitment
o001 199 0.80 0.71 0.76 P SR
0 Attitudinal loyalty 16
L3, o lols
0.001 8.44 0.48 0.32 0.40 6)_ ) 655
Behavioral loyalty
] clbaSis
0001 175 0.57 0.42 0.50 Feizl slass
Social networks
0.050 1.96 0.19 0.00 0.10 s 17
Brand loyalty
0.001 4.37 0.31 0.12 0.22 N A e
Brand attachment
Slales cols
o001 329 0.91 0.8 0.90 Skl
1 Spectator satisfaction
15.6 (o 0, 5loe) a5 CoaS
0.001 8. 0.61 0.51 0.56 Result quality (team 18
(performance
(Claz) o 55 coas
0.001 5.45 0.29 0.14 0.22 Quality of operation
(service)
0482  0.70 0.18 -0.08 0.50 e
Arousal 19
cols
0.001 9.08 0.65 0.46 0.57 o
Satisfaction
0001 o4 0.69 0.58 0.64 25
0 Image
las 4 olas Slals
0.001 dod 0.53 0.38 0.46 OB & OB s 20
0 Word of mouth ads
o001 47 0.67 0.55 0.62 s
3 Attachment
Slond CuiS
0001 104 0.56 0.41 0.49 o S
6 Service quality 21
0.001 2.55 0.22 0.03 0.13 Ao CudS
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Sig limit sizer
Result quality
0.001 104 0.56 0.41 0.49 SO T .
6 Game quality
0019 235 0.21 0.02 0.12 e 28
Team function
Clos cis
0.003 2.95 0.24 0.05 0.15 ) T
Performance quality
enls
0.001 173 0.75 0.65 0.71 &M >
1 Satisfaction
Lol 2
0539 061 0.16 -0.08 0.04 e e
Access to the stadium
0.218 1.23 0.20 -0.04 0.08 _’L"
Parking
e el
0.090 1.69 0.23 -0.01 0.11 st LA%
Food service
0539 061 0.16 -0.08 0.04 S
Cleanliness
(o
0.013 2.47 0.28 0.03 0.16 Pl
Stadium design 29
)
0.356 0.92 0.18 -0.06 0.06 ohie 2o,
Comfortable seats
| coasS
0878 015 0.13 011 001 2955l ke
Scoreboard quality
L)‘
0.878 0.15 0.13 -0.11 0.01 Sl
Beauty
s
0.539 0.61 0.16 -0.08 0.04 o
Allocation of space
Lozal, claghls
0539 061 0.16 008 004 ) stask
Stands
Slods 5l culs
0.001 8.20 0.47 0.30 0.39 . %) )
Satisfaction of service
cols
0.001 9.16 0.50 0.34 0.43 o
Satisfaction
i eiis
0.001 9.16 0.50 0.34 0.43 e 23
Team quality
0.001 8.20 0.47 0.30 0.39 o 2. .
Team function
0.001 5.08 0.34 0.15 0.25 oyl
Tangible
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’_ Upper limit Low Effect  Independent variables Study code
Sig limit size r
Sl
0.001 4.66 0.32 0.13 0.23 ‘j'}bwf .
Accountability
0.005 2.80 0.23 0.04 0.14 wwo
Availability
sl e Lils
0.005 2.80 0.23 0.04 0.14 o T
Reliability
Caial
0.003 3.01 0.24 0.05 0.15 o
Security
| kS
o001 62 0.55 0.45 0.51 kel e sk
8 Original product quality 24
lods cuiS
0.004 2.90 0.16 0.03 0.10 .A’ c
Service quality
Lewl LSl
0.001 9.38 0.40 0.27 0.34 FOm 070
Stadium staff
0001 11?2 0.46 0.33 0.40 et SYeked
5 Access facilities
Sl ol
0001 118 0.47 0.35 0.42 Sl
6 Places space
|
0.001 9.68 0.41 0.28 0.35 ol 2 Sles
Referee performance
0.001 7.91 0.35 0.22 0.29 st 2o
Coach performance 25
X
0001 128 0.50 0.38 0.45 ek Ko
4 Player performance
0001 38 0.53 0.42 0.48 o ST
5 Privacy features
L
0.001 135 0.52 0.41 0.47 ST
1 Game atmosphere
Ll cols
0001 0t 0.61 0.51 0.57 ikl elsy
5 Game satisfaction
0001 210 0.70 0.61 0.66 (e leals,
0 Satisfaction of service
155
0.844 0.19 0.10 -0.08 0.01 PO
Psychology
| e.
0.001 419 0.30 0.11 0.21 5 092
Extraversion 26
036 oyl 4 Bl
0.006 -2.77 -0.04 -0.23 -0.14 Eagemess for fresh
experiences
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o Upper limit Low Effect  Independent variables Study code
Sig limit sizer
o ila
0.844  0.19 -0.10 -0.08 0.01 i
Consent
Lsaals
0.003  -2.97 -0.05 -0.24 -0.15 e
Duty
218 oS lils cols,
0.001 8 0.49 0.42 0.46 Satisfaction of
spectators
G oeas
0.004 2.85 0.10 0.02 0.06 e e 21
Result quality
0148  1.45 -0.07 -0.02 0.03 e
Task quality
0.001 3' 0.61 0.46 0.54 fee|ing of brand
community 28
oas STl
0001  -7.79 -0.29 047  -0.38 w8 Sl Sy
Perception of risk
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Table 4- Size of the combined effect of factors affecting the behavioral intentions of football fans in Iran
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Table 5 - Heterogeneity indicators in the size of the effect of factors affecting the behavioral intentions
of football fans
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