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Abstract

Purpose: Successful integration of knowledge management and market orientation in production cooperatives
can improve the performance and growth of these enterprises. Knowledge management and market orientation,
as two practical approaches in management, can help improve organizational activities. Therefore, the present
study was conducted to identify the key success factors and consequences of implementing market-oriented
knowledge management.

Methodology: The present study is exploratory research in terms of its purpose and data collection, which was
conducted with a case study approach in the context of the study. This research is also a mixed qualitative and
guantitative research based on the inductive deductive philosophy. The statistical population of the research in
both the qualitative and quantitative sections is experts with university education and experience in the
administration and management of the cooperative sector, 12 of whom were selected as sample members by
purposive sampling and based on the principle of theoretical adequacy. The data collection tool in the
gualitative section is an interview, the validity and reliability were confirmed using content and theoretical
validity and the intra-coder and inter-coder reliability methods. The data collection tool in the quantitative
section is a questionnaire, the validity and reliability of which were confirmed using content validity and test-
retest reliability. In order to analyse the data in the qualitative section, the coding approach was used, and in
the quantitative section, the fuzzy cognitive map method was used.

Findings: The research findings showed that institutionalizing a knowledge-based culture and
encouraging knowledge distribution, synergistic combination of knowledge management and
customer relationship management, and utilising coherent mechanisms to facilitate the promotion
of organizational exchange are the most important key factors for the successful implementation
of market-oriented knowledge management in production cooperatives. Also, increasing the
ability to govern a culture of customer orientation, service orientation, modernity and innovation,
facilitating decision-making capabilities in strategic situations, and developing and promoting
competitiveness and entrepreneurship patterns were identified as the most important outcomes of
successfully implementing market-oriented knowledge management in production cooperatives.
In the field of recent research, the emphasis on the concept of knowledge as a valuable and
fundamental resource for the development of organizations is clearly observed. This concept is a
broad framework of principles and concepts that play a vital role in increasing productivity,
creating added value, and advancing organizational strategies. Some recent research has
specifically addressed the concept of knowledge and compared this concept with the perspective
and leadership that has been explained in the cooperative sector. On the other hand, studies of

67


https://jkm.ihu.ac.ir/
mailto:k9127997098@gmail.com
mailto:mousavi56@yahoo.com
mailto:vahdati.h@lu.ac.ir
mailto:mrezasep@yahoo.com
https://orcid.org/0000-0002-6969-7729
https://orcid.org/0000-0002-6969-7729
https://orcid.org/0000-0002-6969-7729
https://orcid.org/0000-0002-2217-6029

Strategic Management of Organizational Knowledge (2024) 7(3): 67-86

knowledge management and its strategies have also emphasized the importance of managing and
utilizing knowledge in organizations. In this context, the current article places particular emphasis
on the importance of market orientation as an appropriate knowledge management strategy in the
cooperative and production cooperatives sector. This perspective presents a case study that shows
how knowledge utilization can act as a fundamental tool in the development and advancement of
cooperatives and production cooperatives; Therefore, the present study was conducted with the
aim of identifying the key success factors and consequences of implementing market-oriented
knowledge management in production cooperatives.

In this study, the results can be presented in quantitative and qualitative sections. The results of
the qualitative section indicate the key success factors and consequences of implementing market-
oriented knowledge management in production cooperatives. Accordingly, the key factors for the
successful implementation of market-oriented knowledge management include institutionalizing a
knowledge-oriented culture and encouraging knowledge distribution, creating a knowledge
management roadmap and preventing a sectional view of it, synergistic combination of
knowledge management and customer relationship management, the art of knowledge application,
creating a powerful knowledge taxonomy system, continuous strategic commitment to knowledge
management, employing effective technology-based tools for knowledge management based on
artificial intelligence, advocacy and knowledge-oriented orientation, and utilizing coherent
mechanisms to facilitate the promotion of organizational exchange and confronting knowledge
inertia. Also, in the present study, the consequences of implementing market-oriented knowledge
management include developing and promoting competitiveness and entrepreneurship models,
improving the level of strategic insight and organizational performance, transforming intellectual
capital into part of the organization's assets, developing maturity-oriented, creative and innovative
in order to predict and create new standards, increasing the ability to govern a culture of customer
orientation, service orientation, modernity and innovation, creating flexibility for growth,
facilitating  decision-making  capabilities in strategic situations, increasing market-oriented
strategic flexibility and creating dynamic capabilities of the organization. In addition, the results
of the quantitative part of the study include measuring the importance and prioritizing of key
success factors and consequences of implementing market-oriented knowledge management in
production cooperatives. Accordingly, the most important key factors for the successful
implementation of market-oriented knowledge management are institutionalizing a knowledge-
oriented culture and encouraging knowledge distribution, synergistic combination of knowledge
management and customer relationship management, and utilizing coherent mechanisms to
facilitate the promotion of organizational exchange. Also, increasing the ability to govern a
culture of customer orientation, service orientation, modernity and innovation, facilitating
decision-making  capabilities in  strategic  situations, and developing and  promoting
competitiveness and entrepreneurship patterns were identified as the most important outcomes of
implementing market-oriented knowledge management.

Research limitations: The results showed that examining and identifying the key success factors and
consequences of implementing market-oriented knowledge management in production cooperatives is
necessary for achieving better performance and sustainability of these organizations and a sustainable
competitive advantage.

Originality/value: It should be noted that after reviewing domestic and foreign research, it has
been determined that most of the studies conducted domestically and internationally on
knowledge management and market orientation in quantitative research and the impact of these
variables on other variables have been conducted separately, and so far, the issue of implementing
market-oriented knowledge management and its key factors and consequences have not been
specifically studied, which represents a gap for research in this field, and the results of the current
study will add new information about market-oriented knowledge management to the existing
literature. Despite its theoretical and applied findings that make a valuable contribution to the
existing literature, the present study has also been accompanied by limitations, including the lack
of specific research in the field of market-oriented knowledge management in domestic and
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foreign research, which has faced researchers with theoretical limitations. Also, the present study
sample was selected from among experts in the cooperative sector; the participation of experts in
conducting a study in market-oriented knowledge management may limit the generalisations.

Keywords: coding approach, cooperatives production, fuzzy cognitive map, knowledge management, market-oriented knowledge
management, production cooperatives.

Cite this article: Seyed Mojtaba Karimi, Seyed Najmedin Mousavi, Hojat Vahdati, Reza Sepahvand. (2024). Market-oriented
knowledge management program in production cooperatives; Identifying key success factors and consequences of implementation
with FCM method (Case Study: production cooperatives), 7 (3), 11-20. https://doi.org/ 10.47176/SMOK.2024.1776

© 2024 The Authors. Strategic Management of Organizational Knowledge published by Imam Hussein University.
This is an open-access article under the CC-BY 4.0 license. (https://creativecommons.org/licenses/by/4.0/)

Funding

None.

Author contributions

The authors declare that all authors have contributed to the various sections.

Conflicts of interest

The authors declare that they have no conflicts of interest related to the present research and that
the results were obtained impartially and without interference from personal or professional

interests.

Acknowledgements

None.

69


https://doi.org/10.47176/smok.2018.1120
https://creativecommons.org/licenses/by/4.0/

AF=FY Slorao ¥ o)lads ¥ 0,50 (VF-¥) Slosle iils (60,00l o
https://doi.org/10.47176/SMOK.2024.1776

olojlw d‘wla CA PV PREIVEER VY

Journal homepage: https://jkm.ihu.ac.ir/

ool alie
ol g Cuddgo GulS Jolgs (Sl fsud i Sla Sglad 0 y5m0 1l il L ko dcli
FCM gy b silwesly
(s gl sandlian 3 590)

¥ . A “ Y . w1 w
Bggge Loy T Sy Come T ggmge (| 025 dpwe T en S (i dpw

E-mail: k9127997098@gmail.com il obl o3 ¢yl ) olKiild dy pto 041D dCy pto 09,5 (655> (g9l .)

E-mail: mousavi56@yaho0.com .l pl obl a5 <l ) oKy diy pte 04l o pte 09,5 Sl 2 Jgkume odinn g .Y
E-mail: vahdati.n@lu.ac.ir )l bl g3 (b ) oKl cco pte 01Kl o it 09,5 skl ¥
E-mail: mrezasep@yah00.com )l bl o5 ;i) oKl cy o 03K «ay ppto 09,3 sbiusl ¥

VFoY yao V)l g b VoY jo b Yo 10l Zu,B 6VF Y 0l 50 YA 26 S50 2o, F Y aldye Vicdly ) &)l

oS>

K4

Sl paly8 1) ol pl ad) 9 5,Slos 390 sl le Slgi o sidgs gl Sole )3 b 4 g pSCan 5 LB Cuple )MTWNJ?S}A Uibul F-KES
Banly ol iagd g)plil S SaS Slojlu (slaculled dgue 4 Mlg oo (e ;3 550 3,09, 80 leis 4 il @ S es 5 LB Cople 1
ol ad Xy plol joze,lil il oy (gilwodly (sladoly 5 Cuddss (ga S Jolos slulis

35509y b adlllas 3y90 yiuw & dgs b &8 ol (JLS (gl g} 0505 53 leMbl (693, o 1 £3,)l8 B i Sl pols agd (iR (g
olel ansly sl olyitl (wld didd (slue g (oS g A o & diSual Clidnd £y 5l Shagh nl (rizmen Cul 00 sl (63,50 adlllas
bl 1 g diedin (£ Sdiges gy b &S At Sole iy Cu e g o)l 13 4,50 g BRI CMuass b B 15 (oS g S Sy 93 s jd gl
5 oslil b o L g gy 45 canl anlae a8 isu o cleMbl 6955 5l .blonsolbus) diges (clacl lois 4 bl 51,8 WY (ks colss fol
oS ol dslin g oS S5 50 SleMb] (6155 I3l imad ab 26 LSS e 5 IS 90 (i bl s 9 ) 2l 5 il 2
=S i 5 5 SIS 3,809, 3l S i 53 odls il g 45 sglaie 0 36 gesl Sk bl g 2l gy Sl edlaal b ol (LY 5 s

ol o ool (6518 3 lh Add b,

9 xdio b bLSyl o e g (b Copie (liblen oS 5 (B @i Bashe 9 j9e GBI Sim b (gl andles 4 sl Lt imgh (slaaidl, (a8l
S Isls ) yeomelil G Cupde 3hge silwosly S Jelos (ere Slojle Able @iy ivend C 2 porie Gl puilSe I (6565 0 e
Cubgo 1 (635 ranai b bl Jvwd «($x5lg8 9 259 (2 Slosd (ol T (5 tbe Sam b (3905 (Sl y3 LUlg5 I3l (pimen it M)y
3P Sl ) jmalilb JEb Copie Bige silwosly slately o pinre lgied (2 BLE g sl oy (lagSIl )] 5 dnwgs g SOl sl

S olelis

Sy plyeds gy G sl )3 sgmmeylil G Capse giluesly slasely 5 Cubge S Jelse COLS g oy &S 3 (LS gl 1§ S Aot
e goke b By Cote & oliwd Grizmen g laglojlo (pl (6yluk g e 3Slas 4 Slies gl &g

58 (B alB (g Gl Sl pmeylil (IS Co e g HSAS 3,05, (B Cu e sl sla ol 10 jlguS

68


https://jkm.ihu.ac.ir/
mailto:k9127997098@gmail.com
mailto:mousavi56@yahoo.com
mailto:vahdati.h@lu.ac.ir
mailto:mrezasep@yahoo.com
https://orcid.org/0000-0002-6969-7729
https://orcid.org/0000-0002-6969-7729
https://orcid.org/0000-0002-6969-7729
https://orcid.org/0000-0002-2217-6029

Strategic Management of Organizational Knowledge (2024) 7(3): 67-86

Ao (32 9 dosde

(Ogutu et al., 2023) cul sdumwy oy dogr & S i 0B, jluleds 0 w3l gl ) Jle zie S Glacdy (il jasis
pU & wliglsi pordo Sy 4y 3,809, oul S ealitl 38 il (slalasee 5 laglyls 5l (5350 5y 4 g e puods b AS o (ors Lol
Dgi go dinlid b ylojlu j3 0By 5 bl (6,50 bl (gl pize aue i laisds il (Idrees et al., 2023) caol odd Jsas (il co pie
1y @yl loss 5 Y g dnangs o5 3500 G loplos (sl eyl 5 (ol g Kol aile G lytsay Sl ¢ )k
228 s ol (n ke plgieds G (leMbl puae j3 WS o S8 ok (B) Cuje o 4 b 4 dd g md e gy
L5 (ol pyhie 5 a0l bl olpom 4y (s (raastar B ol 3 o A8 o ool gy D50 b lojl g 0,8 el ks
Al b asl adlsy 1y (6550 (il CluaST Cobls b by ylojlo ¢yyde lyed yo (DUffy & Jan, 2000) 2 anled lojlw (sl 08y oo
Lol g dmd by 593 LS le 1, odelCawdey Ol iz daus 1y 095 Slles (oo g, iS5 ) 451)9193 Y guazs Ao
3 i ooliel Anl)3 )3 P8 (piass (GBI Cu e (Silwodly S50 Jelge CALS (ol pl 20K IS 4 398 Slojle ailjg) sla BN 5
099y D Ca e dipe pd (awliol la ills 51 (S sl gla Sl ya (Alvaani & shahgholian, 2007) cul el & (6,58 4yl puo
S ol Gl 2,500y opyite bl 4 (B8 jeb 4 a)ls a5l o pde (gilwodly (0 (a4 aylojl 5l (6l ol 039 o) (gilwedly
LS o SaS by lojls dy ¢l o pde (gilworly (gl (Sl 5 pre CuBge Jolos I lojl STya (Chatterjee et al., 2020) &)l slaze]
iloosly 5 £50ya0l 1 1 S S LS g 4y Wlgi o il g olgs slolis (Zain & Latief, 2020) syl cuss 395 Cblanl 4 b
ErScas golEud sb bbb ()b 51 (Pourgasmi & Fateminesab, 2018) sis pbul sl jlad (ials jglateay 1) il o poto
Lgalil Gl o e ¢ ke 4 sy Sgue b (5Ll jglateds 1) 395 (slatin]yd g a8 S i |y ol ytie (sl Wl e el
)59y crl 2 il pie plejle 1> (I 32 g dswgs 4 GliL g Glytie Slails 3565 b oS sl QIS o pde > @elr 3,09, So
4 b aims Jaol g asilojl «syglaan bl |y 5idyge (IS Gupm 9 53l 395 oyt 9 )13k slajls S0 g alolid 4 b b glojl
Olgiee W s saled lojle (sly ol B Coje sbul 4 e yol cpl (Shujahat et al., 2019) wjls o b yide 4 i (55, 1)
dwgs Sl olio Glaasl bl g Slojl slacdlad d90 sl 5% S13)S9) Hl5k & S Caa 5 LI Cypde 93 1 a5 3 )S lgis
NS 36 lojls ol 5 (SRS B 2 8505 390 )3 Sl oo s2ma)lil S5 b G Sy e gy 3 Atk Jlojlo 13 g
51 St siluesly B ol Jolge ol 5 ol 5 ol ool 15 Copte Sl Cutbya Jolse Lol 3,Slas 5 Caanl il
(Talebi & Salehi torkamani, 2012) 3 .8 & ygo Cuddgo b yeoee,l5l

Osman ) aad o Lials |y cansls jlad a8 wil b ylojle (sl S y5 o 3o G Wilgs o (il Co e (g5lwosly 43 Cutbge (guulS Jolse S
el a8 olaads” Clgca ) cuddge (o0l Jolge o Kiimgt 5l g )bun (Osman et al., 2018) o Kan g oloie 4185 5o (et al., 2018
U o e 3390 (ilwodly (gl &S din Sleludl g lacled wudbge Jolgs gyl 53 iled)S iy yai " Nigd o (0B, 3, Ses 3400
Sy G Copte (gilwonly Cunsg B 0)S dalsd S8 b lojle 4 Jelge (ol (slolis (Qomi & Barzinpour, 2018) cuwl jLisyse
ol Cuaws 4 (ebo o 1 (Sloa slatdl 3 g pdycald, olol o9l (Theriou et al, 2011) w8 lolis |y gy 5 03,5 b))
Wlgy &5 2la)lS g S 19y cpljl D9 e ALl (LB Cuje STl qte LS lgiear (il & (GlagS A ftunl oadodly Fow (il
o P LBy G i IS 4 Slesd g SV gae daailf )3 jee)lil (S e b clie (JSS ]y lojle 13 39250 i
g palsd L3) b duolio )3 )ik slajly 4 cans 5 Sl calid 4 lojls 25y Cu e )3 j5me)lil (s S L 1 feudly dinles
Slagdios job (ol Oygoh ol ilwodly (0l Jelos g ple ©ygods jeme b il Copie b cuenl wg, e (Putra et al., 2020)
Iy olbtoly dx 43, 0,00 olgie oty eladinl b el sl o 51 wisSs wlalsS” Lole ol a8 il s st b Casl 48,55 & po IS
ol 22k (B cuse IS 5 (I aw Sgigr el clojlo o 50 (I Sy e e g Cunyd elpl il dials S5 4 lojls sl
930l d9d e Cgmine pIUCwSS (e (gl 1By ada Lo ) Cus (o (IS Sy e s S GBI (ol 2980 lojlo
OIS S o (glundly 53 Cudbge e Jelse 1] Canly o plojls 53 psme il S0, L G Sy e 3o g eelCudbse (gilusly (ol
2 O ) g e (3B sl calie (ol s oS Wi (o lap sl (IS Cu e (3890 (giluodly (AST Jalge 087 plulis

1. Market-Oriented Knowledge Management

69



Strategic Management of Organizational Knowledge (2024) 7(3): 67-86

By glad o eadg olw slacS s a8 sloul IS il Copie jeel Cudbge (slal 13 Wl o bl 95 g 9] 0 D939 4 lojle
chw ) Laly Saley S b g baaydlbu] dg3g .15yl sige p Y gae ddye g Mg 1D (6550 L g 03)S Culled  Siuold 4y jguiS
Y gasmo s VIS 5 Y guarme 355 9 g8 pllas dnsgd g Cagis VIS Sl 5198 55 o) cspslyl g SV g s900 CllBly j5i8
g ) 58 3)klee <SGl Gl b (gl 03508 4SS )5 Cugeas (gibre il > OV gz asye 5 S Il )b 3,05 dnwgi cailylid
sl ey dlied @y sl Ssls Joil Mo (e gl Medline 43bl o precin mes Mol sbaowyS 31y Gl
A S e cplplly S o Wl Jliil g Cladg ) cules )3 (6350 LA (A5 (Fgld S b 09 pal sl )il (oLt dnings g 3
gl 11 05,5 odas py )UIRB 8 5 n glas (6glagm 9 2el)> SRal381 5 qobio dlst panass 1o Wlgi o o gl ol Alste 9 ogllae
s il 1 gyt 4ol (gilmaly (slasly g Culgo (sailS Jolge o8 Gl Sl ol 4 2g55usly JUd &yl hmgy A5 aniS el
SIS (a5 (sl gl

o3 S Fle

‘J:;\.S‘J %ﬁ-\&

(Rahman et al., 2022) &S oo Cogty Sla culdy b S o 1y b lojlo by ¢ 5,Sles a8 w0 S5l ol guie S 1y 3l laore
@ poSome culd)y awye ;D Wiils o] 5l edlatul g 395 5Lidyee ()5 il cnS 4 B aS e lojle g 398 00 By Cuje B el i
Lam etal,, ) cul (il Cypte &S 65b Ban ol ool )3 1y b lojlo Sl oo &S ola)ll 51 S (Haggani, 2019) sius cuwses
2 ol ele 38 g i e ol 4 pwise JS (i 4 gawiso jlael (il 3B g ol claanld Jels sl o pie (2021
5 USH oMie slacumge Jsas p porte (pl WS o (Byme |y Cupde Lis g, S Mols (Ll o pie (Pal, 2022) cal ol
ledMbl b GleMbl g 5 i Cupde S o Jos = was 5l g culdy (950 — USH slacl Jgy0 wiedgw slagys (pakojle
Mol Ml o b g 3y dogs (guye Lol 5 (tows (31 Jusd 5l) il S1ynsl Bis el 5,5 b wledbl 5 eyl L cledib
plojl (i 35 il 1y pre SleMbl LS o SaS o ylojlus (iild o pio 4 oS Canl (gu] 3 il Cy e (SaIT, 2020) conl gl
6’9]9 OL<J‘> 9 uM.Q.’ J)J Lol Lﬁ)ﬁ)‘é’ (-5)5[“"‘"“"39 l_sy yy] Mo J_> O u’.’h‘byvjl:ﬁ ‘_gl)J &Sl Uwu9 ..\uf).w.awo 9
lolss dn oS Al (pl S0 A5 o Ko itud 3990 0ylgen b jlojle S s S Jaw cpl sl (Sl 8L 4 alojle jo il
51 ool g 3,)8 0956 ¢ 5> pogie oludl b (Sod5 yob 0yl 3539 a4 b ylojle gl 1y blis p ol el &8 g o0 (o095 jlvdine
1yt b polie o 4y o Cusl (908 ] (sl (S0l 02z 9 gy Lo 3 (RaANIMI, 2019) el bl 5 lojls 53 ]
Slowauad D1 K] 5y il paSOL Wb b slojls Co pie cplplo (6,5 )8 4 Gless 5 WY qamo 10 35 5 douliel wbyl S
bl cp e Ll e (Amouzadeh Khalili et al., 2020) s lag 1y il p e (b )Slos 35040 5 pho Clegdgn 13 5 Jgine
oo ol Gun (Olivaetal., 2021) caol lojle (gl Sl ¢ 4 ,LS6 10148 S5 g Jluly (2B, Cojeo (o))l G5 gly olojlo S
SaS lojlo Glaal 3855 4 Gyl cpl jl g 00y H1E lojlw HLasdl 5 et jobo 1) (il (3 )l8 15,5 G dbol b &S canl ol il
G50y 9 Sl (oSl 4 bles lgear |y i copie (Bashir & Farooq ,2019) &9, g yuss (Masa’deh et al., 2017) 18
D)5 393 g SIS 5 Slac dnwgi 9 1)y sl p5Y Lalps a8 Slalojle 13 0ild,S iy pai Slojlo slacunMo (3 glcuwndas gly ¢ il
oL asSS sla gy dwled (Mir & Nezami, 2024) 39 o odalie 398 SBMS 5,Slos ]38l &y o a5 sl puxito 51 odlatnl 4 LS
(De Carvalho Botega & Da Silva, 2020) 3)l> (65b; ;b sl 3 Slas ;5 45" Canl (g puiita (21> o e 223 o

3l S5 a9 QI Cu e

Sl 2900 5 drsgs 53 R FHE T Al on pAS o o At Co o 0> )3 o porde 93 ik 4 xS a5 G Cupte
waassS g ild 5l gylo e a0 (gl a8 3y o)Ll Slaninlyd o o Sgy da ybs ) 5l (glas gemre ds W lolo 43 il Co e Bl atdly  Slojlu
) 595 slasnld b 35,08 STysl 4 g b (s plaes bl 1y (il 1) 5L b lojle 0,50, ol 5 gd o o3kl lojlo )3 9550
Pourgasmi') x5 uS )18 (o e 415k oSSl 53 g 000d dgupa 1) 363 (slanis] 8 Wiiles o ol ¢ 4l o o (g5lwodly By jlaiisy dguty
Syed lojle 0,9, cpl 3l Jl5b oo )3 coges 3,500 5 atudd S 5L 4 (oS s D sow jl (& Fateminesab, 2018

70



Strategic Management of Organizational Knowledge (2024) 7(3): 67-86

2 3SB Gl & (6 Sz 3,0) 53 con 3 S o 35 jota oyl (sl o)l ) 5 b yiiie CMSe 9 Wil JoSig o g 1y 395
Sy wilg e aplojle olik & cpScar 9,509, G b ol cuslie Cuad 9 Yl cadSL Clodd g OV giaxe ) g (g uke cols)
S gi o oplplo ((Pourgasmi & Fateminesab, 2018) auisy sgu0 )] (Lol jslatods |y 393 slaanl b g auiS" s yigo |y )b jiiie
A8) g Ay slp (alie ol bl g Slojle slacdld 250 sly 6550 G2,y 3L 4 gpSae 5 G Cople 93 o oS
lojle slacalled dgus ;5 Wles o plaS ya &S s Cupde 0> ;0 Sl porie 90 5L 4 suSCas g b Copie e Jlojle
ol Ban a8 355 0 ML olaand g by i,y bd,Sog, il sldsgerme 4 il e daylojl y (Rezaei et al., 2014) susl 1S ,50
St IS (535 STl 5 i g pgler @bl aiafl lalojls oz ylr ol )3l Glojls (190 d5250 eSS g SIS 3l (5 S0k
3 sl wdly 6 st I3l 3985 5 031> 390 | 393 (sl p Al o Iaplajl 3% (IS Co e Bo)bo I aidn dgue ]y 295 slas] B L
5 Ll 511y 098 39 505 lalojle cogzyle (nl )3 Conl Sl Cojate 13 03508 ol g adudd SO ik & S 3,509, SR g
4 S oy allhy 1S o e ol (sl (Bl sloylSaly ) 5 it cla il g jls Jdosiga o5 4 &Y guases
loglojlo bl & 6pSCar 2,509y Ghndy b ool bl Cuad g Y b8 Sloss 5 SV guamo &)l 5 (gyte ol 4T il
Ol @ S Ca g G Copde S 5 L iS Sgne ajls cpl e gl |y 265 canlp g 008 S ey plyiie lajls Wlg
Solaen )b g iyl eslaiwl ¢ Jlo laisds i @5l 1) 245 lodd g Y guato CuteS 5 00l g |y 293 (slaui] )8 wilgr o o ylojlu
Obyiie slajls 4 a8 YU cuaSh Y anme Coleg 50 g9 25 Y guaswe dlyl 5 gl den 4y joxie Wlgi o lojle (I 0312050 10 o
geer ) 355 lodd (slaaiahyd Al oo lalojl ¢l e 3)95 5k g )5k sloodls Jeloviga o0 )b Sl el 2 ogMe 358 &) cins oo gly
5 il 3,Sles dop (sl (lie Wlgio il 4 6 a5 LIS Co e (o el Cudbse 3815l dimd &) gyt Slosd g Aty
dgrhe & Wl e )3 5o 3,55y 53 (lsied olil & S a5 LI Cupte oS CS g o 3 2l 18 B gcuns 13,
iz dgee 1y 95 (sld B 3l e 3B 1) laplejles ¢l yitie (slajls S5 9 IS L I (6000 ST S8 lojls slacJled
Lo &l YL caasSt Gless g Y guaze 4

Sy sladglad ;3 Gl <o pe

gy )ls odee p SV gare adye 5 Mg )0 (55 LB 5 03)5 Culld (SKunld 4 yeuS B, LA 3 My Sl slaes
s drwgs g Cogil daYIS @)l 51 568 5L 28, «6y9l5)) 9 Y gamo jao Cublil HouiS aaw ;3 Waily Solss oS 1 g lnay sl
Wb ) Cygde (gibre I3l 3 Y gase 4 e 5 g Sl )l 3,50 g il )pld SV gae ag VIS g S e @5 9 My
L3e i o9l Gllello 4obdl oprecda pmen (ldlon (oS 815 Gl daw ) )8 3)kke Kol Gl b gl 03,58
@09 glasl gl & oblie o) le Mg Glaisls cunl )9iS (olatll anngs 5 43, sl )8, Glsisar Mg S gl Jemsily
Gub S basly cul eV guasms (£ pdpcaldy adg (o gl syt ol S Sl i) albcaul b () Ik 0 o)) olan
oyl S o Wl Jldl 5 wladgr 5l coles )0 (65350 il (g0gT (Seled S 1 0jg,el L(POUrhasan, 2020) cuwl iy ¢y pie
014 32 (5SS B 8 185 o Sglos (g9l g ol (al3il g i dige panass 1 Ll o o gl ol dinge g gllas (I g 0
9 Sl 0 e Wi Sl Sl oWl Jole (e Glgisds GBI Cu e gy slad 4 Jlsl bl e sbalpl 5l (o g 25,5
P @y Sy o) le bplojle ojg el il as (lojler lael i )3 1) (1 e Slgny o Cunl (pl ol e Ay o e 5 (So
B QU e s e Sl ap ple > ML L5 Sl gl 4 pile eI sl b roas (hl58l g s lid
Wy gl GeS i o8 3,50b lil plysar (s Cope I plen WLE sl e 4Ll (B Cuje mie Sy lsisa Sy
6l eyl & Wl oo ol a3 I gl Capod] dsdn il S o0litol it dxlge o L 45 Mo 2alS (sl il ol 5 siilss oo
Co e M QS 5l &S pobolen ST 02ltul S5e 9 LIS gt A5 Jelge g Waodled jl Al by e ckigd Joa LBl anwgi 9 13
g iz Jolpe ) at o JyuS )3 (9l (S pd )3 (I Co pde dgae oy o 5 & 9y cnlil 9 e 3 Sdes dgun 4 I
5 olled anwgi o Jlzdl (R sl p5Y aie; 05 ol S8 b ()glsw g e i (69ld9 Calts )3 g (B, Coje Sy
oy Jldl bl it (6 S lojuo g Ay B2y jl el plis (el dnlgs ol jon 4y 1y Cllad 059 )5 bt (slas )9l (65 e (ppioeen
(Seifollahi, 2023) sl (oobatdl sy 15 08 ool EMno 1 Sy & 35,5 oo g by

71



Strategic Management of Organizational Knowledge (2024) 7(3): 67-86

O3 Cpl RS Ay ug 9 510y, gy Edge b basipe 0aBpll (208 Slapimgly cn sy ) A sge  lil 2 i ol
ol 00 Gl b yimg gy ol b

o ploxl slainghs » )90 ) oo

iy b e b ol g Olgie OB Mg fodiy i)
b blsl copde Gi5 )y
ol 3556 o tie b LLS, Co pie wie iy Co e J{ IRV Copdo oy daly 0 gy .
S Gy b b3yl oy fdrmw 25 Sl Jde (o5 o ypde O Ayl dw Mahmoodi et |
5 Cato 55U N Jpammo dnogi  gyite G Copte ppimen | S Vol Jypazo dnwgs g 6o Gl al., 2023 )
D)l (g )blixe & sl S it ying s dged) L :
(Sezadly oy o Jleb ato
oo CaSIlo jl Colas yusie st gdauw jd ady gy duwgl yusiio ) o _
il e e . - @Bl 2 15,80 Jelse (ool (0
Ccdluyj g Syde (b | Caslyy sl psio pgd plaw ) L .
B . (ISM) gy | iges) iils o e 3yl 2lw) | Behainfard et)
pow aw 53 035,50l (Jlgigwgd whumm Sl (530500 9 ()10l 5 . i e Al
5 S e il Gl S 5 gyl slacsloy; slb o o X (3 955
g . o J s BUAPLE I
WA P)Leaeja.m » @Lo)‘.m .\)S.La.cw DW
2 Spslyp bl imen g il 3Shes 2 (e i1 ot
O ke (i h 5 sl bl o)l o giee g o Gl Jse (o5 2 Sy I Cy pie 36
Oirgi oyl slmasdl .ol 5L 3 Slas g (6 e (U Co o SYolee ke i 5l > Sles (Seifollahi, 2023) Y
QI Co e 4y il dog G & laglojlo CS o )3 Ll e sl Sl el
23,5 gly B30 sl slacehls g g ynte
CunBgo 045 sl Cuto Jole (1 5698 ¢ yEId Co e (g S
o ponn | b 15 e 3l i b sl J2o p> (00, Olyedy ily Co e (g pSCas
Cusbgo (5yhacs o . 2ole (slapite Jold muitume i yoew)S) | (siloddo (o8 | 5 snlyd s 0, 3 ,Slee S e | Wierzbinski et )
™
S o oS oy ool Ll 33l ains 31 o 5 o 1y By | oy bl | auagto g SngS slniS i @l., 2023
4 ad gblie e By I eaitans i ysbo 4 lall (g aSd ©5lep Cato ) (g
28 S8 (1B Cuje
(8 )9k S5l pnl dlel b Aol Ao B Hid dps B Cudin ]
) s b 25 & {;9‘95 S a9 ol ihodie eS| S 5)5.193 LTS ;vb Borodako et al.,
Iy ok s LI Copde 503 (gow B o I )E pSbces o sl sl C)Le.}.? 3Slas y il (2023 N
CrScan da oz o, Colas > daly K yisay | EFTE alygls Solel gy o0y
A8 o bl 3 Slas g g5l
9 SaPe)lib spSan ilwosly 3 olpde QUlg g cwlow | Giludie oS | 2 opee)lil e dbaily (o) 2 Wahyuni & )
Lagylojlo 53 (T (6l s g 03,8 gl |y (5ol el o ppta <Yoles Copde (2bo LB b 59l (Giantari, 2022 e
9 50 ©)le o
ol yob 4 Lawgio 9 S g8 glacS iy 5,Sles (6,5 o) oo e 3, Slos 0118 s Jolge
505 S 6y3l 5 539mnslil i Copde slacS e s | - thugi 3 o5 slocS,s | Setiyonoetal. ) |
5 [al)']
2 Sy 50 e &0ty sl i belse ol 5 S L 5 Gogmalil ot Cu e 15 (2022
Al 4l Lt g SaeS £locS i 13 3,Skes i) < Jsamo 655l
S g drwgi g sLbail (ool 51 S a5 gy diine bl
Cu e slainl caalo, » e lgime byliL ¢ 598" Cgne Sl Jdo ¢ oS
22U YAY adllas ) 50 edlatwld yge diged .al (g7 l5b 5 il SYoleo sl Sbylib bl
odlizl b lmodls gy (g9l 40 Sudgs g oHE dlge isu  Jled b s le 5 il Cu e 3l elazsl (Lie et al., 2022) A
Ol gl Ab (yglaen e g ) 455 VO L vl S ) Slayyo Jola By lacy e 4 (gygme)lil
9 WIS Cy pe o eloinl laailo) ob)liL (b pdy 4 oD S
sl 35556 (B, slacoe e F B Hb 4 5yl
Sl g oas &3l Slojlw g (20,8 D 4 i glaaisl .
”b ’: i 9‘55‘?”’.’ & i : 38,8 oS 2 b g e 56 oy Matayong & ) .
Ee WSl Cu e 3 Ao ¢ €D D KV-%)
O et e Sl 5 2w ) o s ol el (Mahmood, 2020
Sloil ghaw 53 29800 LS Slac)lpe dnwg 9 3, Sas 035l

72



https://jkm.ihu.ac.ir/article_208339_d8e562b5b7c83cf9b516d29aeab3771e.pdf
https://jkm.ihu.ac.ir/article_208339_d8e562b5b7c83cf9b516d29aeab3771e.pdf
https://jkm.ihu.ac.ir/article_208339_d8e562b5b7c83cf9b516d29aeab3771e.pdf
https://jkm.ihu.ac.ir/article_208339_d8e562b5b7c83cf9b516d29aeab3771e.pdf
https://jkm.ihu.ac.ir/article_208339_d8e562b5b7c83cf9b516d29aeab3771e.pdf
https://jkm.ihu.ac.ir/article_207918_e03e5e8b24654ce76dddf92376760e39.pdf
https://jkm.ihu.ac.ir/article_207918_e03e5e8b24654ce76dddf92376760e39.pdf
https://jkm.ihu.ac.ir/article_207918_e03e5e8b24654ce76dddf92376760e39.pdf
https://jkm.ihu.ac.ir/article_207918_e03e5e8b24654ce76dddf92376760e39.pdf
https://jmr.usb.ac.ir/article_7323_ba46d16a74cd3654982a088ca3269615.pdf
https://jmr.usb.ac.ir/article_7323_ba46d16a74cd3654982a088ca3269615.pdf
https://jmr.usb.ac.ir/article_7323_ba46d16a74cd3654982a088ca3269615.pdf

Strategic Management of Organizational Knowledge (2024) 7(3): 67-86

o pll glagingly 2 (6ygye ) Jgi
Oy b by mls lidobs) ek Oy OBgh oty | i,
daly Slojlw Aby g g byl (K Bl (gilwodly oyl G

R NP

5 Olxde Gl dawys
Lio 3590 43 138 Cunliw
5 lojls 65l p SIS s pgmaslil gty G Capte | g gl | L T OO Putraetal., )

B S b ¢ (58 Ve
55 gl 3,Skes Li. S BN el (2020
4 oliwd gl Gl o pie
Ssly 3Sdas
e Olodl b baye (6l (solays pw)p g A4 Guiod oyl
L5038 b el o) loc do 5 M5S0 ool |y (g5e)eiss ¢
S Gk 2 olse de g S 0 (D pdy 1) (SGeleSS S e el oy Soleman etal., )
G Jde p oS amd e a6 ks ool S g (ol cylee «l) . N
.. e . . Ol o e slapiuns (2017
B sl plgiedr Jhe ol BT (el il (citee (9L (o 9RAe

Gy g Sl (8o & () oo (39381 b ol Sigy
loaly 58 1y e )i 18T lagylele 55 il cypae

dog oS CiS o o 1 funl o plil (g)bd e YDl (gl S SST L g (oS Cygods Eadge dine) yd ol pbl ola jimg} ST
Cabga (530S Jalge plolis & Gangly () 48 Cul (1) 13 (o g S el Al e )03 (slaimgy L ol Limgy ol les
wlolid 3 (W #8ly 55 s abls 4 Fomws aiST oS Cowl ad by (cade sla gl pd Hemmoylil (b Cu e (ilwodly (slasely o
sl 1y alts 5l ot 25 S5l Sl edlisl 3oyl SIS s (oo |y ol Vi8S adE ) b 0nd S5 slapasla
bilyy Sdome oap 0o @ g cwle GSmeds 3 0jp (nl JBNSmeal g (9l IS lpde 4 WS kel ol licels
Caslapl b Ly 3l Gimgiy el dzg (nidol @ly )3 cnl g 1S (0 S ol b baiyo (sla s i

OARg3 (ol

oS o o] ool (sl img3 0505 )> Sigf dhdd 1Ll &S Cunl (oS g &S Simgly slse g aBel @3l g5 LLII Simggy ]
M by o5 5 Gimgly 6)lel dnsly sl BLEST (slaimgly 0505 ,0 oMbl (g 9la ) cen 3l g 0,8 Bum Ll ol g, L
2 5T () &S] da gl i Ol Wiedin (¢S diged og) il ealatwll a5 Wil o (Jolei icn Cu e g o)l j0 o g RIS
sl isu Ca e g 0,3l 10 g 004 AR Muass gl &S el isw B8 s b I il sadploal ol sads sla Soles isy
ol Lisn 5 p3 5, WY daedly (g 4das eludl Lol (bl p 5 diodid (g S diged gy 4 1Y 0 S eolaiinl asliae cps Wilodgs 4y gl
Jeol il ookl b diges woes cpnd g dalllan 3y50 0505 b libolsyl g p3Y o0 ( anasd o g yas CBll ol 3l ) Gl jlae fud Gl
b dnbas aly8 5 sis olelid (gade 00l 1500 (o2l g w20 &l 8 L dsluas plogl 5l o 45 (6550 40 08,8 & jao (g ka5 gl

il ) g b d dged slasl Sloja sy (bl 4 @a3jled )3

&g0d slasl CleMbl Y Jgan

(JWo) alp! 8 4 le (a4 R iz
98 pe Jlo A Sk e 155> 2y
SS9l ) Sl VY il Copte 138> 3y
09k )8 Jls 1 il cople Al gliy S 3%
bk yglie Jlo VY S5k copde g e
Jele e Jlo WY S5k o pte 138> 3y

1. Fuzzy Cognitive Map

73



Strategic Management of Organizational Knowledge (2024) 7(3): 67-86

bl yobia Jlo VY g oo 1355 B3
bl jsbie Jlo VY il copde )l slis) S S
Ll pe Jlo VO bolil copie 1355 2y
bl yolia Jlo V0 g oo 1555 2
o9 pde Jlo YV S gews Cople 1355 2y
B9 pld)ls Jle N S e 155> )]
bl e Jlo / Sk Copae )l slis) S )]

1 (i gadge b S i o o5, u)“t.,;’ﬂ A gl .l Aol yiuw gy (oS isu ) g dnlas S isy ) GleMbl L;”T;)f 3l
g BBk CMuass b (B3 Jols o 48 Lisy dged slael lan | 50 o8 (isn 0 qmls o puin 8 jslaieds dd 00l s
g 2lgme 2lg) 5l oalil b p ] oLl g olgy g odlitu] ael iy @55 yobaieds (dgr Sl iSu Copde g oyl ) 4y
bwgs (613505 )by o gy13508 anl)b 0 & Cjgo ol 4 pelsl asliae (ol NS oo 9 SS90 (o 2Ll Uhg) 9 ok 2l
Sb g0l 5l ookl 1) (6,13508 como a5 s atwlgs (1SS le) (6,500 B 5l pgd 5l 53 g odd awyp (SN 1y9,0) e 3¢5
oo 5% 5 oS U sesl slp AT s oSS e g 158 (g0 bl 5] Sl gl duglie amd 15 )y 3050 (28

uily aslas oLl sl 5l lis liSas

o ()

_ Pria)—DPrig)
- 1—Pria) (Y)

sl 5158 gy b g el 2y 470 olatal (igeil Sl (bl 5 2lsme 2g) 5T dmash sy (bl 5 25 Glomis (slp aien
yols imgs aSlouljl ol pusg 4 p3Y bl doliduny oLl b 5l GLis /A Co s b 35 90505k (obl g Ab ol ggudge b Ll
b isS sodls gyl 295 pll oS ddlan 1L ilim 5 395 g0 (sbsS adllae 1ol Lol sl LS 3,80, b aisel tings S
55509y 5 "MAXQDA" Jl3dls 5l oS slmodls A5 oy (6,15 liSty L g ledbl sl d o b g 5y 5 45 VY lykas 31 o0zl
1 ol 039 anlias &S Jisu ,0 Wmodls (691,35 I3l 4ol a4 as gl il oo (58 o3 lid asds g, b oS slaodls g (6,388
ddgo calis slp 1y ly 56 ld aid o oS it ) Sl ol eolaiel LS slredly Lo g 4o (gly (6 80S 5,50,
sl cpl Gimgs cnl 3 ol )54 s g gy cnl e, ©les bl salss Jlsan oS he bele g (Stuly Soi5 olime ol
b (asuie g Clad balyy S & dayas s Cals (gl o181 Jad dioj pw )d 29390 calidre Cilaizes (g3l 3 Ld s jl oolatwl b a8

k

2 salg s lsly ol )3 2500 1y (65 gteal (slplS gty L5 pS e Wnadlge il D95 l3e g (5o atlg) ) oolizl b b 39 00
L3 ] ol 3390395 (o IS5 s 3 bplail B 355 2,5 315 528 Ll sl 51 Loy gl K b
Gy opl g A8 e dbul alojle (gl 1) Al I ot 13 gy cpl cmin e S canS odd plulis gla 23 ls 3585 liue o
2 Oy ol A e S8 T Lo (sl pas s Ll (Sazm (enn (ed @ 5 cslie SpSpreal ) BN, meead g laglojle
sl 045 o pi5 05 )3 4 398 o0 plol Al yo i (pols]

Sbasely 9 Cudbge S Jelge Jgl al> o )3 1yl (s Copie gilwosly sladaly § Cuidge S Jolos (ololid 1l al> e
Wb gl sl (65038055, 5l edlatwl b e ylil il Cu e (o5lwesly

b bl g (BamFl (29) Sluslie (il (e Slsl i (ALl e pgd Alsyo )3 sl sy @5 9 (295 ipgd Ao
51> ol Aol () 4 (o5 S 5 o5 sagin b5 0 L) €5 50

a0l ) odelcuwndds leMbl Sl s 5l 1656 puonad o ylo S5 g (g5 dlael & s gl el (oM Sl)le s tpgu dls e
sliel (Y Jouo) @S U0 cals i (651 slael 5l oalatwl b (oM wljle iy 4o glymeinl g ool pad (gl gy oM &yl
S g g5

EHS b0 b e (g5l sluel Y Joae

74



Strategic Management of Organizational Knowledge (2024) 7(3): 67-86

oS b oS Lowsgie sbj obj s oM (sl o
(+ e Iv0) (+ I¥D - /0) (+I¥0 /0 /YD) (+10 c+/v0 oY) (+1vd & o) e (36 sae

R Sl 5 glateds pilez i pe 53 i6ild el u le S 5 (31 (Sle By Sl ool b (213555 plonil ip el ye
58,8 Sygo o5lad Slles (V) 5 (V) Lalgy g (658 uSbo g, 5l oolil b ol 5l L 9 0508 s oalad (oolael 4y tlio (6518 sluel
b S5 (3> e yilo

()

(v)

ol Gelnsds 5 (53l plosl 31 g nailhe Sl pLS 2 gy (eSS 5 (6l Cud )b (SIS, ol 008 hasde ey el o
(0) 5 (%) oY) slagnyd 3l oolizwl L else 51 oSy (610" isyome padls culg )3 5 fs el cud o & )38k g5 0ad albjisslé
(¥)
(¥)
(®)

Al oman 9 (5 iyl bl g (IS, ply adpaseia I g de bilyy Jae (b ol )3 g baodls Julod i dls ye
Sy &S I3l 4 osslcasnay slmosly JUEl b coles )3 b pasetio 65y paSlE Colghyd 5 wind Jibs belse ) pluS e og 5o
A 5 e ) Jae sl S Ll 158l 5
DiRgi sadl
B buiCaron SS9
ol j Jode Sogods Giaghy (Blidcurer b Shy

5905 Sldel (5D Camar sl Sy F g

Sl )il Sl Mpas Sl o Shlp e
Y V- ) S v 1) i IS Y J$e by . oo
v Yo b % 1> ¥ Jlo0r B ¥y Y o
Y Yo il g 5 Yi & Jls o)
S Sy SLasy

B )5 Cyaio B3 b lan s ezl il Co e (g5Lwodly sladoly g Cutdge (oulS Joloe Ll i jolaiody 8 gl 4o
C«.wl [ 03)91 (A) J5A> ).) 4.».>La.n k}&)a).)

anlas S5 0 Jouo

Yl @),
Sumz ya)lil GBI Co e jl led Julos )
$255 Mg Sl Sgls ) ype)lil s Copde 3890 silwodly Shipes Slgi oo elge a3 dad L 4 v
Seanly aalgs Jlod 4 olasely do (g (sla gl y> jymelil GBI Cy pte v
S o ey (I (sladgles 53 jema il LI o e sraliudbye (iluosly jolateds o Sy 4> ¥

1. Outdegree
2. Indegree
3. Centrality
4. Gephi

75



Strategic Management of Organizational Knowledge (2024) 7(3): 67-86

HEIS 2l 5 (5 JI5AS 3,Sag) 3l alitilly g 1b Jitie (glg20:S e JIBlp 5 4 loaslae (o b plsl )i VY L anlao Sl 5l g
Ggo (silwodly M Jalse (6)ISUS T3 enimalis oS (F) gt Caled 53 dnaS glgetl g laaslae (gdan )y I g 05 plx]

5 Sty sl e o cloiely 5 psmee il G215 Ca e

soPeeylil (il Co e (giluTesly slassly g Cuibge (ST Julse (6358 415 F Jgaa

lacils / Laalgia

il ;[ gy ;

1535/ Lo

Cudbgo (54,15 Jalge
sy il IS o e

@35 Syl 5y iy SKim b (gjludinale
ol

ol 5 druwgs o 5y Se (6 1SS il cgoine ASle (oo lid, 59l
S Grai lojle (490 )0 (b Copde (65854 I Coles ¢l )
S S encs g Judodigdy jo0 Can (b g OleMbl I pasiune ool

oSS 3l (6ol g Lily o e oy adids S

ol & (oaie

Co o &y o800 ylojlo 0 il o e 4y Cad Oledily oSS il
Saaito 4 o (atildoly adid b cdiwgnpndy €8 yume S laiedy il
uJLc)'Lu L;,\,__\f L;La:ub\..is 2 Mf‘ 9 dl.gf

L byl cope g (5 Co pte 5w oS 5

Sy

oS 5 Cagll g yidie b bl SUsS slaoged L il o e plial
O Cope g by b plitse g S50 bl

Ol CuaylS i

OSes Al i (Ulg5 (il S obly 5 Slasgese (o Kion] yin
@ ) Ble g el sty (U5 9 o G Cape 0> 3 0]

o8y b eylolo o b Copie (S LSS (gl (ot oSl

uiu'lb Co o )‘I ‘_;)i'fl.b L5)I>)€°)'Qa

IS S e &y yetans Sl s

& o gl g Coles (lojl )3 LI Co e 4y dpal sl 5 ol

O e S5l pnl e 1> (gL 5 (g Bl ¢ il Blual

Copde yome (599955 50 slalpl (655 Ky
s Ghoh 2 site 1D

g sluodly IS Copde Sy (G ST (sl g8l elaz
sime D o e (g5l ) 805 claai] )8 syl (il Co pde > sgias
Eae 9B

e 2 5 Can 5 65 ol

lejlo )3 GBI Copde & Cand jome (U (65 5 oS (3,5 oal 8
S8 (il Sresten Sl pug o drogs sliwly )3 920 QU (65
OIS e drwgd ez 3 OUS)I plee 3 culio ol e Ll (2

et S )3 o Gl andlSe 5l (6525 050
Slojls dolis gy

Ablee Cy pdo g o9y (Sl CMaled 3o glapsians (455,54
25k eyl )8 Juesd 2 )bSs lapioss jl S0y b Slojls
s SlapuslSe (e lojle

OIS (il b bl

2 J9g s )l Coles (b Copie Blus 10 (SKoansiS oByd il pas

O Slpiants g L rabbpl o (S Copte

o pde (g5lwodly sladely

sgrelil i

AL 5 i) clagSll i)l 5 dnwy

Sl sy azes jd Hule (K0 b dwolie 5 Slas g obles yiul3dl
LB & G Gl 2 &y g Chge oljil ¢ SV 0y S5 4l

Slesles 358k 5 (s3l5nl i o )

S5 2 cten ST Slosass 3551 gy i 5 Ul 6185
Ol (63,8as (g il S s Sl (6 5 ares

sl 5l pisu 4 S8 sladglop Jos
olejlw

Sarleyw 4 Ml wlie fas glejls (2l & bolee g (i3l> a5
9t Slahi)l & d9del glagbyyl Jods ¢ Slojls

2970 Egls drwgs

2 Olejls dnwgi clojl Ll g (250 drwg gelwe dgut Al 2 drwg
3,Slas g jlose Lol

x5 gt 2 Slgly g SEW
L sl

ol 8 s e sl ploasly 3B (gl yame 3B 3,50
gl sl Ca 5l glosls (951 gl gy ot i (slas kil

Sl

(ol S yuie Sim b (3905 oS> )3 Ul B
S99 2l l Solss

g bl 5l Coles cylojlo 53 (gyuiie 4 dagd Kinyd 0)S bl ) oUlg
Olojlw 53 (5o s siie K yd dbul ¢ ylojlu d)ﬁ—l?:' PRUESYES

S phddy Cllass] ol

Gy sl st )5l (I3l Glul Ay (ol g pdydllasil ]380
Spdrdy ly g paellS bl o Slojls

76




Strategic Management of Organizational Knowledge (2024) 7(3): 67-86

soeelil (il Co e (giluTesly (slassly g Cubge (S Julse (513585 415 F Jgua

il / Lnelgio Laib 5/ dsioy s

1535/ Lo

o3l

Scusdse 13 (¢ S pronal il Jigus

bler a8l (S5l ol 5 olus byl pd 3> (68 paenad O)loe il 381
bl ololis oUlgr ialil oS5l il byl b 50 ol (awyp ) oylojl

Syl g )d Cand g g

sl 53ly sy llasl il 58l

S 3 e S 5 o Slys ol > ol b1 il

Ol 4 Fol i

ol 2bs el slx)

S L bl o 4 bl culia g olojlo Jgens lacubls (ol
il o)lgd (gaiucae 5 b (gl LSS 5o lojle oUlg YL

P9 9 ($95°

W29y yeomoylil il Co e (ilwodly sladely § Cuidas (gulS Joloe p Jeiide ST bl A8 Ve (g 0805 W5)48 was gl colysye

s9ylil il o e (gilwodly (slasaly g Cudbge (ST Jelge Y Joua

ool S Jelss S
=R g s phcold)y clagSl )] g dawgs Wi OB &g Gede 5 el Sy (giluandles Wh
& io o5 5l oS 50 Co e ol dids ool
Sloilw 3 Slos g o351yl i adaw &) WY Lo ’ ‘,5,»:5;‘?9};» R WY
O
olejlw b ol 5l wisu 4 (6,8 gladle s WY Sy b bloyl Co e g (i o e S5 g cuS ) wy
257 Egh dmgd wh¥ JVE YO TN wr
L ol Jkiwl sl g e (o Wlygl g BV Wb KPR JRE I NS CIPC M Wo
1555 ¢ 0,3 closd ¢ 01,5 ¢ piio i yd 503 K5l 40 LUl jiolsal
EUP U e et I S Capte 2 potns Sl l 8 ws
&9l9 9
S Co e 596G 5 claylil S5
s, il sl Wy b e Hyme d)}lfv Fso sloylnl 65,54 Wy
(S0 9B 2 (e
Sl ytl slacuxdge )3 (6 S maenad Slacull Jupus WA e 2Ub ()5 5 65 cole> WA
2355 st e 2 e (SlapunsilSo | 55
s 5ol s sl sl wia | @8 Jred o 3 prio Sl Sl 55 0 wa
' Slojls dslee
ol 2bs eyl slx) Wy Ol il b ablis Wh -

77

ol 0ads 0313 LS 5 O ygods (516385 WS l38lp 5 295



Strategic Management of Organizational Knowledge (2024) 7(3): 67-86

SlosS oS (295 ) 3503
S i stasl
bty el sy (Soplaa ) o 5 o3l aiged sLitel &y olis S sloasily ol o asbitenyy s oS S
5 50 s s dhiel 4 LoMS e S b i b blie (636 ilte shiel ) eolizl b il Jubo LB oM @l e oS
5 ) elbalaly) (658 Sile s 5 odlitel b it o 1Bk 5 ote 651 dlie] dSiy] i sily sms i S5 (656 poyonss (yug o
Cubge (538" Jolge 4y bgypo Y XV ] Ly pilo G o loig3lb dom 53 b plosl (5656 g wias ol ExCel I3l 5 5l oolil L g (¥
85 yS 3> o ple cnl lagigi g o (A Joio) 48 S5 sl bl sle plod oSy il Gl Co e (giluosly slassls
29) Cluglie o le )3 (B398 Jolo o g 5 Sl s 4 it jgoea) il (231> Co e (giloodly slasely 5 Cadbge ST Jalge
g ged 48,3 Jlai 3 g Wyl b lde Lol jlad gg) sladlyy plpls wanl cols

3B Lalyy g ple A Jos

WY | Wy [ wy [ wy | wy [ wy | wy [ wy | owy | owy | wy
\A wYy wy w¥ wo w5 wy WA wa
) ¥ ¥ ¥ s 5 v A 3
Y Y T Y Y Y /S 2
W) . A |t | gsa |y | s | s | sy |y | s | sy | e
5 2 v o ) v v ¥
-J5 N2 /N A B R Y A .
wy . g | sy | sy | v | sy | ey | s | se | s | oy | Joe
¥ 5 2 o o ¥ v 5
-l YL I Y Y YA Y
wy | - . S| S| Y | edsa | ey | e | e | Y |G | Y | IRA
¥ 5 o o ¥ ¥ s
o ||y o || ey | e | e
w . on | Y| eNa | A | elss | e | Y| elsa | IR | s | eiRE
2 ¥ A v o v v s
o | oels | el do | N | |
wo N . os | sy | s | Y |y | ey |y | ey | ey | ey | sy
2 o ) ) 5 5 ¥
YA L S YA S Y Y o | el | e
ws . XA Y | | A | Y | | ey | ey | e | v | s
2 ¥ 5 v 5 v 3 a
o || | A | el |y | s
wy . oy | efse | E | A | Y | A | Y | A | s | e | ioA
A v . ¥ A ) o 5
17 T Y 2 Y Y S Y2 U -5
WA . Y|y | Y| N | el | e | A | Y | v | e | sy
5 2 ¥ o o A ¥ a
o | e | e | s | s |y | Y | e
wAa E Y Y W Y Y (Y7 BN Y- Y N N Y S WY o
A 5 . v a o \ 1)
w) -y -I¥ -5 -5 -Iv -Iv -0 -0
-Iv L Y IR £ /7N R LA BNV N B G B/ B IR '7 S R0 O I 5
v 5 5 a v o A A
WY | ||y | Y/ Y Y S
- sy |- A | s | elss | s | els | eS| vy | s | v
) ¥ s ¥ 5 ) 5 5 ¥
WY | e | s |y N o |-l
- -5 5|V . SSE |V |G || ey | ey | s | v
Y 4 v ¥ A v \ v
WY | A s | | i | s | s | Y | | Y
SV e | e | - Y|y | s | N | sy | s | i
¥ ¥ ¥ 5 4 Y v a 5 3
w) -I¥ -5 -I¥ -I¥ .Y -5 /o A
<A NE| A | Ry | e | A | elsy | s | v | ey
¥ a o ) A v A 4 .
w) -I¥ IV -1o -1o N4 N4 -I¥ -0
v V| Y | v VA |y . N BT T RS B RO N
o a 5 ¥ \ 5 5 1) ¥
w) -IA YA YV Y TN Y S I
v -/ o | ey | s | e | v | s . S¥E | ey || ¥
5 ¥ 5 5 i 1) v )
WY | s | |y | | | s | e | | e
VY| IEA || A | ey | ey | ey | A A 2
v 5 ¥ ¥ ) ¥ ) A ¥ v
WY | N | ey |y | | e | s | | s
Y| A | Y | oA | s | sy | das | lp . | ey
A ) a 5 ) ) ¥ 4 ) A
WY || e | | e | ey | ey | vis
-1 YO | 0| YA | e | YA | s |y | R | e . -IvE
4 i ¥ ¥ ) A ¥ ¥ v
wyY NAs IV IV IV -Iv A
| -V o | ma | e | e e | e | e | DA | e | v
5 ) ) ¥ ¥ A

S35 0 b g (615,050 (197 (g s ;0T Cad b duslna

78



Strategic Management of Organizational Knowledge (2024) 7(3): 67-86

Wadlge 51 plaS" 2 (sl (53550 pa3ls 5 (SIS L s il cud )b (slaadls 1 Pl o A5 s by G yile 40l ) g
Sy il Cud b

38" Jolgs (len 51 a8l L5 tmgy (ladidly a6 ST byl Bamd L ) ( ile 3 0)5 30 4 bgype (St polis ggene
ool e ) izad 2051y (6 pdy b Cad b ot g (U (655 5 6 Colen e il S Copie 3se (slundly
sl a8 o ot syl ol slaiolyls Sl it 4 (6555 Slaloyw i o

S8 lgd

S olse oo 31 S ol s Limgs elaaily ol (635,56 ol 83 L claly, usyilo 53 0)5ym 4 bgyye il yolic geoe
3 e )10 ) (63886 byl sty SIS @035 e 5 psPre il S d (gilatpols meylil SIS Sy e (3390 (siluedly

! d)1f)§1" uﬁ)]o u;).w..,_: dl)b ;i:):l)m:l L;Lm%;.'éy B L;)Afwa_s dlm;,u.ble J‘{”“" ‘O] L;lm,ul:i u'“‘
SS o s

5 b g b byl b @l w8l Al VL oS pe oy o ale i sl ()35 ,b s g 6 iy b cud )b Jole 9 ggecne
Gl Jelss e 31 byl 53 09 o abolis woly cyiete b s elS Jolss o inte Olsisdr d o a5 auily 5V (o lS, sk
it sl 138,35 55 o titior (Sl & Sl 55 B g yooma iy S yh (s3ludiadles gyl G Copde 850 sjluodly
el (R o pe (ilwedly slasely le l (pimen g Wb WS LD Heomelil LD Co e Bge (gilwodly ST ole o Pere
dpslone 5 Lol sl s j1 55y 4asld Clgisds 6ysls o S5 e )5 Slos (ol ,S s e Simyd p3ga5 w5l 53 bl Lialsdl

ool i Jodr b 4 o] don o8 0 plodl b yuite dad (gl (63500 a3 g (I35l ol syl cud b

S5y 0a3ls 5 IS g (s iyl i A Jgan

Sl SIS b S5y pals sl > S e 3390 (s3luodly (ST Jelge
WYy wy/avy Y¥/5 O xjg Basie 9 yerre sl iy (g5ludinales
Ny \\izd AATAR) O o oS 5l (6,8 ole 9 Lild Cy po ol 4t Sl
ARTANS VV/AY YY/AY o b bl co e g (B Co e SOy Sy
Wys WYE vy Ol Cauy8” i
VV/AY A4 YY/¥¥ KON ST (P ISIWA PRI |
Vo A/AN VXY Ol o pade 4y pelins S]] dg
WY W vr/-y Fas (heb p (e B Copde soe (SJPSS e syl 65,8
WY a/AY YAy e 2 epSas 9 )8 coles
WY WY YY/of Slojlo dole zugy Jugewd Cae 5wt (slapmnilSo ;I (55 0y
A \Was \A7AN 08l gyl b ablio

iy 5,56 SF ol sl G2 oo gjluesly slasaly
WYY W/o YY/AY G g ol oSl ) g dnwg
VYA VWVA YY/-Y Slojlor 3 ,Slas 5 o3l yal i o )l
\\iArd NEY VA ool s ol 5l isu 4 (658 cbalopw b
Ve/VE A W sP0 Eobs dawgs
WW/FY Wys YY/vY L (gl Lokl 2ol § ot (o dljglys g BN
V-5 IV/VA Y¥/AD S99 9 2159 S Dlass (ol S s pie Km0 WSb ,3 LUlg il
\Da) \-/¥Y AN Sk Blas] sl
W0 Yy YE/NA Sl slacaxdge 1 (¢S puonai Saubl Lo
V-0 W YY/Yo s57eylil (63 pnly (g piucsllan 33l
YV WY/TE Y¥/Vo Olojls obs (slaclls sl

79



Strategic Management of Organizational Knowledge (2024) 7(3): 67-86

ol 5 5 NI U ol i Sl GBI 235 Bgebe 5 some il Kim b (3luatpoles el aaBodo i (398 Jgiz 10 &S ssboslen
et ool 015 it sl s ot B3 sluesly (5lS el ol | Jole (ke (it el S pm 420
ol oo 5l 550 (LS (et Olyisas 58 sl 5 RSH ]S Sl (S site Sinjd 3500 oS 53 Ul 58l
Mged e JuST 138l 45 51 oolitul b Jolse don (gl <3S 10 (sl ot L dpulors b cold )y Canl oaid aseidio jeore )il by o o te (g jlwosle

Wb a5 Jolge (S

30
25
20
15
Atk bebebobthieicbe bbb ebehic el 20
)
LLLEE il o
RE N BN
.'\, N b}? y’)’)/?vl? > ;);?
P T T Y
TN 5T T
o ‘7? » \9 . Yo
37 . Byl b pla s m g IR LA )

S e a3ld 5 IS b g syl i o Y Jlaged
A e 5 (e Lol J.u)&usdv\»qw):.j,u,uzJ.S.:»LSKJ\;\C;@Lm\;‘.u.u:wlwuubu&g\j\ﬂ

s il 1 Capta igm slomly s Jolge e Ly g ) S5

yoe il il o e (ilwodly slately e Lalgy lages Y S

80



Strategic Management of Organizational Knowledge (2024) 7(3): 67-86

sl Gl S e (silmdly slasly 5 Caddse (S0 Jolse (e oo e Ly ylages ol il asule o jsbilen
g oo 5 SagS 505 120 ld Dgu o ALwlS Wb pusio Cuoal  jade o 11 (il Jolse Cuanl saimd jlis Lo ply (55 ¢ 598 JSb Lyolwl sl
Sopb b Sege Jolos &5 ©jp0 (nl 4 blosd aseiio o pls ()5 jleslitnl b connl x> bl Jelgs &5 €855 a0 (g5 00 Bl
Al Jolos gl 51 el sndosls i 558 jlaged ;5 a5 jebled bload adly ol FSeeS glaopld b gouenl o Jolse 5 55,5
S50 Ul Gl (ol slaely ole Sl g (2 @i Godio 9 sgomeptils Sim b (giloandles ogmellil (i Cupe 3390 siluodly
Wloss Sl gy5me 4asli lsieds wiloss ool (L5 55,5 sloo gy b 45 £y5lsi 5 2S5 ealyS Clods e ] Siepiio Kimyd 3903

Wilodds asuine jSseS sl pld jl eolaiwl b Cued! Cuiyi 4 laddlhe ady cud 5 4 g

S 4o g Sy

porde (] D9 e 0anlie £odgh bleils dang sy (wlel g died)yl e S lsiss G porda p 1T 3] Claios 0jg> 5
S oo el Slojls slas gl 3 pudey 9 0393810051 bl es 90 0 Gl ) Sl Ui &S cal palie g Jgol jl 0315 202l
3 lodged duglie ol odds ped (ol Lisy D &S gy 9 0B LTy ponie oyl g Wilaidlyy il porbe 4 e d Wil Clidsd
sl ol > sy 45T b gl )3 G 51 (65000 g o)) el i 1 35 ol slas sl g 2l e Slllae S0 (s
OB cpl )b sade sla Jolsi g (sl w0 il Cu e Cunlio dpaly S§ laisds ()50 5L Cuenl ol At led o
SS9l g by gl Sy g drngi 3 (owlil I3l S lgiedr 8195 oo (IS I 6590 100 B9Se Am3 oo (LS 45 A8 00 W)l (6390 Aslllae
Mg sla Sole jd yemeylil il Copte (gilwedly (slaisly 5 Cuddss (oulS Jolse Slulis Gaal yobs imgh 1 S Jae sado
L pdy ploo

Cope siloodly (slately g Codbge (g5 Jolge orimd Ui (S iso @l Cusl Zyb JB (&S g (o8 Wi > @B (hagl nl
Kb (5iloaindles ol homa)lil G Copda Bhge (gilwosly (sulS Jalge (plelinly ol adg ladgle 3 sepme)lil D
b)) Co e g 1 Cu o 55 s S 5 ool 4 alalio olS5 1 (65l g S0l g o ol i slml (b g3 e 5 sgree il
SIPFS e Il 6 pe5) 4 il ooy yate S T ol S i )15 I (o9 gunSS e Sl ¢S Cenn)S i (g ynde
9 Jetesd Caz 3 poneie SlapusilSo Sl (6565 00 e U S 5 655 Coles esian Jigr (e (I o pde e
oS 5] g dnsgs Lol ygomm,l3l L5 o (g jluodly closaly ol Limat 5 cymiomad sl LI oyl b ablio o lojles dolio
o0 ol dngi clojl slaalls Jl (i (£S5 sladslo e i (Slojls 3 ,Slas g (55l St oo )¢ 2 31879 (5 00y
5 259 (2l)S Sless (]S o i Sinyd g0 WSl D Ul il s oladylilinl Sl § w2 0 Gl g SEMS
Syl g ysme il (69,m); (g pdybllanl Gl58l Sl slacudse 15 (5 S ranal SCelB Jignd (s pdpad) GBllasil sl 55l
S lojle ol eyl

OB Sy pde gilwosly slasely g Culge (ST Jolos (saaglyl g Cumal Gline ioxie p Jeldie (agh (oS i S wgdled,
Sz b giloandle o)l b copde 3890 iluodly S Jelse et lolinln el Mg Gl sl 3 el
et S )3 oo SapuilSn 1 (S 002 ey b bLS)| e g GBI Co e SO ptew S B @98 Bgste 9 ygre il
Sl Joted (5 5l55 5 2155 (2l)F Slos ¢ 2l S s tto Sim b (3500 oS 13 (LUl (I izmen s Slojlo il g5
O o e siluodly slassly (nmte Olsar ALK 5 s i) gSl B)l 5 anog (Sl slacasige ) (6 S e
5 Sgble (iagh gl & €S Lbojox (ul 2 485050 Glapingh byl Jingh Shisl dag ogad )3 b (Qlolid )il
2 L Copte pium (gjlwodly ol L 55 g opl WS e coles yols ddlllas il I (Matayong & Mahmood, 2020) sgeee
JePee iy Kb yd (g 5lwdnales a8 ol L 55 pols imgh auls )b s alayly Slojle Ad) g Gusg ol (Kb 3l ol sla )5 a8
6l 5 Sgaly adlllas ol Cusl ol losaly 1 Glojlo A5) 5 dmgi g I Co e B850 (s3luodly 1 wre Jelse 1 I @5 Gge s
Slojlo (69l Cogl Cuw (1 Copie g Heomelil (o pScgs & b i psls GBS een o (Wahyuni & Giantari, 2022)
et s Sagls g 2S5 (S s (ol S ite Sim B (905 oS )3 (IS (I 56 sl (imgSs 50 45 peblen 0 o0
i ingh s byl Jiagh @l & CS (gl 63N ap 2 M el Hee)lil GBI Copde siluosly dely

81



Strategic Management of Organizational Knowledge (2024) 7(3): 67-86

26 Sl il izman g )k 0 Shes gyt SIS Sy e o 38 ol 258 Giagk )3 o) s lsen (s (Seifollani, 2023)
(@S yrde Simyd (13905 (S 3 (ablg5 Al olelid p (e y2lb hng @l b gl Siagh gl il cpl 3 )l b dne g Cue
ErS s (il Cu o (sl o a8 5l L5 (VF+ ) byl odljases 5 allihow imgh gl )b cilae gyl g ol S o5 (ol )5 Clos
(s3losly 4 0l L 5 Cibiuns o & 55 ol Smgdy o Gl (gl ol g )l Joliae g o eits S 3 Slas b 55l 5 I3k
Ospes (Lieetal, 2022) ol )Sen 5 (J cusl salss g )3 1) Slojls 3)Ses 5 (o351l it gdaw )] jooe il (3 o oo (3890
coyad ol 8,86 pBcdl) i)l g 1By Coje  (R2FE b 4 syl g G Copte o ol (L ol tmghy
515 3 eudplonl Slalllas iy o oadasube (2B 5 51 slajinggy (o Jl m &5 3 lgie Bl pols imghs (cygls a2
g Cosl &3y ol S0 (sl it i ©pgoty o pite cpl 1L 5 oS (sloimgl 53 Sl pSCaz 5 GBI Copte o i )
Ao ol & Cosl )55 5115 0590 o sl 55 g glS Jelge g s il 1 e gilosly gse pastie b 4 (S
dng0 Slodl & yemeeylil Bl o pie 0)byd (s CleMbl g)ls imgh s g 35l o Gl Iy 055> ol 40 i (sly OIS
wbodgize Ly S o (sdiod)l oS 35250 Ll ds d S 358 (6308 5 (o)l sladidl g gl il img}s 3)S Jalgs a8l
a5 5, o)Ll )l g 31 il 13 jeme )il (IS Co e die 4D (et i D95 4 lev oo bl dles 5l a5 Canl 0345 ol pens 3
pmil (sl 8 i <8 i il QB glas s (B b (e Sl 2l g dges (e (oL dlge (6515 Cudgioma L liie
LS drlge Cadgame b Iy il prani sl (3 Sae ¢ygome il IS oyt A o adlllas

L Ly

5059 oyl phanste an olaalgiin 4ol ) Laasl bl ,o o)l (chiad)l (63,,LS claamdl ( jiagh cpl 5l odelcwmsa zls
A8y oyt byl BUS G pae b ailen la )l a8 a0 b ags o @l gl Lisu ol e

G oo lomly > by Sl e o St D g Barbe 5 e iy Kb s lutipdles o b et bl 3o -
Ll asly aims 415 )8 den jladl 3 1) 98 (B @S jeeme |y eyl Ll laglejle a5 3,8 lgie b Ly cpl 55 canl 5o L
Capde Jio 555 5505 5 il )Ll Jao s piliaen yol (o) il oyt M 1 355 pe 1y el 5 025 sl o b
M)l (ogad w4 s plojlo dx pa 4538 o] 45 ol Glg e Coles 53 el (il Al bSO Jae el 2 () Sen
2o il I8 S blay 6 5YL led doss 50 5 1) (g i dlasiel g Cuel (bl laio )5 sl dtily (g yiin C8d 5 Cumlus 295
Syl el

Co e (ilwodly ;D Cuddge (caldS” Jolge (K00 5 o 4 aaatio oS5 I g pSols g I Cu e ol i dlul & canl ] 5l S mls -
B o b)) o ksl (laadls b o] il BIKS § e il caldS (laojge il (claojer ololis b .canl Hema,lib il
2l OB Copte pe (Sl slaoje 4 (i o Blyiel pasass g ol e b debsl )3 gl jasuie (s (Slpu slaoje>
w2l |y 290 Scudgiome ar gl Slojl (S S adls 3 (isu il g ol dade 4 s die) sk cpl il 9 S a5 ool
A g

2 Cubge oM Jelge 5l (S plgiedr bl 3k o5 cunl (603 Jolo yide b b Cypde p (I Copte Sofpe oS 5 -
&S oy 1> Cu e 0,505, 3l okl (e 4 pols g s dlgiudi Liwly Cpl 50 .l edds Ll jommeyl5l Ll Cupie (gilwedly
b3 3 39290 (U8 Coje 4 d2gi b pllsd (pl ()5 5 sl il 0o 392y &y (gt L Lallyy Co e g I Co e Sldgren ]
sl (550 o Sglas (sl ol sloogeds 5 ool 3929 4y Slyeeis b (dplBam 5 s

S e 3390 (Siluodly S 53 st Jolo (lgis s boaiBl, Bub 5 Slojl dolie ug 5 s S )3 ponde (SlaeusilSis 1 63050 00
Syl e Jolis 8,5 )15 4y slojls dloles gy 5 b)) ugud el olsiion 45 lolaiaiy ol ) )3 sl 00 sllids ysmo I3 2l
4 cunlio g plaie gy 4 1y il g SleMbl aslgn olojle (slacl b 5gd o el flojlw jd (28] 5 (s350e bl (sly conlio slacus 8
S8 il 53 b)) Silus o g Laly, s & Sl so w5l dztls 55T 550 5 ol G Lalyy 1 o8 Simd sloxyl 5 i, 51,23
S8 plojls 53 5550 Laly) sl g (38 S il 4 Wl oo calio (o] slacs gl g boylil 4 (gt Sl e (primen 5 08
S8

82



Strategic Management of Organizational Knowledge (2024) 7(3): 67-86

rob (g oyl b ojylie (sliwly ) sl jgoea )il IS Co e (3890 (gilwosly (IS Jelge j2 IS (ol L ablie baadl 3.k -
Ao by 293 a1B3S (uild g ay o 1 oolatwl b gl g byae (glalines 5o yloj 50 45" L5550l g8 LSS &y by ylojlus a8 08T o slpiiin
9 AS o 00litwl a5 gy Pluo Jo glpm a5 5l Yaaxe ol 8l a8 508 0 0030 Slojle wyil b dgales ;0 aiiSS 5)e5 p bas
2 Sl o 29300 Saindiy 95 () Sl 0 Eoio 5 LIS e g (b pASSL e g Gogly 286 bl dis o sla s,
g o3lil SBMS ¢ ailjglgs by K aliune

i3l oy g dallladyge oS ygods base manlio b |y s il (I o e &S 5 e ety ST o Sitimgly 4 cales o -
Copde  Fe Jolgs (alolid & Wl oo ST o) Sitimgy cadls 5 p0 lassly 5 (giloosly (salS” Jolge il ol hmggy 4ol
S ) o(Sppnd (§) Ll e lniodly 3)Sag) I oolinul L |y 5o ity odd polateds Wil oo (pitmen Njp9 ©pdle pme )il 21>
W3 518 oS g (py 3590 g (6l (5513 Lo

gl sl

Slojbo lsl 5 slad > 5ok gloanl (omilee (8 5L 10 plabee SIS (gilogleiy )3 13len (5 0my syl U il el 53 )
bLis (wgaggs U8y ¢ gy0 (25650 able 503 S w9 (ilee (oo 58U oy b (gt Sladond 95 o Slgidiy 11 ad o) 2
dpdy &g ol pll g (Bliily) cotel (b 3Ll (Glojl

235 upp agleile plo g (odjaal sl plojlo > 23l (giloclay 0355k Jalse 5 0yl Jalge Y

D9 gy 0yt 5 (Slojles Sl (gl > drwrg (ol (ST w83 b yane (S5 p Alo Lo piie plo 18l 5y S 56 Y
EYWPEPRE )

Olodae 0 (gl diges (AB3gdome i puiite (2551 (sl (2O 295 (Sladabiiu I Bpo odlitul gty (pl slacadgiome dlox ]
g1 odly (ahaie (6 yglaan 5 (9 QLB 1

D “93 Lglb&s)hﬁw

X8l dLas
Cavd gl dd g b paseds gilio B g0 5 alib o Ciygo 4 guls Lyl pils o b lag o @8lie Slay &5oS gun &S A8 o pMel (B o

Ll b.\o]

References

Alvaani, S. M., & shahgholian, K. (2007). Designing a Model for Evaluation of Knowledge Management Level
in Industrial Organizations of Iran (Auto Industry). Management Studies in Development and
Evolution, 13(52), 1-16. https://dorl.net/dor/20.1001.1.22518037.1385.13.52.1.2 (In Persian)

Amouzadeh Khalili, M., Abedian Robati, F., & Mostafazadeh, F. (2020). Investigating the relationship
between organizational culture and the establishment of knowledge management: the research case of the
Ministry of Economic Affairs and Finance. Management and entrepreneurship studies. 8(1). 479-491.

Bashir, M., & Faroog, R. (2019). The synergetic effect of knowledge management and business model
innovation on firm competence: A systematic review. International Journal of Innovation Science. 11(3),
362-387. https://doi.org/10.1108/1J1S-10-2018-0103

Behainfard, S., Khandan Alamdari, S., & Farah Bakhsh, N. (2023). Designing a model of influential factors in
creating a knowledge management strategy (research example: automobile parts technology companies in

83


https://dorl.net/dor/20.1001.1.22518037.1385.13.52.1.2
https://doi.org/10.1108/IJIS-10-2018-0103

Strategic Management of Organizational Knowledge (2024) 7(3): 67-86

Iran). Scientific Journal of Strategic Management of Organizational Knowledge, 6(1), 141-191.
https://dor.isc.ac/dor/20.1001.1.26454262.1402.6.1.4.5 (In Persian)

Borodako, K., Berbeka, J., Rudnicki, M., & Lapczynski, M. (2023). The impact of innovation orientation and
knowledge management on business services performance moderated by technological
readiness. European Journal of Innovation Management, 26(7), 674-695. https://doi.org/10.1108/EJIM-
09-2022-0523

Chatterjee, S., Ghosh, S. K., & Chaudhuri, R. (2020). Knowledge management in improving business process:
an interpretative framework for successful implementation of AI-CRM-KM system in
organizations. Business Process Management Journal, 26(6), 1261-1281. https://doi.org/10.1108/BPMJ-
05-2019-0183

De Carvalho Botega, L. F., & da Silva, J. C. (2020). An artificial intelligence approach to support knowledge
management on the selection of creativity and innovation techniques. Journal of Knowledge Management.
24(5), 1107-1130. https://doi.org/10.1108/JKM-10-2019-0559

Duffy & Jan, (2000). “KM technology infrastructure”. The Information Management Journal, 34(2), 62-66.

Haggani, Mohammad. (1400). Investigating the relationship between organizational culture and the
establishment of knowledge and creativity management processes. The first national conference on
organization and management research, Tehran.

Idrees, H., Xu, J., Haider, S. A., & Tehseen, S. (2023). A systematic review of knowledge management and
new product development projects: Trends, issues, and challenges. Journal of Innovation &
Knowledge, 8(2), 100350. https://doi.org/10.1016/j.jik.2023.100350

Lam, L., Nguyen, P., Le, N., & Tran, K. (2021). The relation among organizational culture, knowledge
management, and innovation capability: Its implication for open innovation. Journal of Open Innovation:
Technology, Market, and Complexity, 7 (1), 66. https://doi.org/10.3390/joitmc7010066

Lie, D., Inrawan, A., Silitonga, H. P., & Sudirman, A. (2022). Adoption of social media marketing:
Contribution of knowledge management and market orientation to competitive advantages.
In Acceleration of Digital Innovation & Technology towards Society 5.0 (pp. 185-192). Routledge.

Masa’deh, R. E., Shannak, R., Maqgableh, M., & Tarhini, A. (2017). The impact of knowledge management on
job performance in higher education: The case of the University of Jordan. Journal of Enterprise
Information Management, 30(2), 244-262. https://doi.org/10.1108/JEIM-09-2015-0087

Mahmoodi, E., Sarhangi, K., & Mohammadzadeh alamdary, M. (2023). Investigating the role of customer
relationship management on the relationship between customer knowledge management and new product
development (case study: active industrial companies in the plastic sector). Scientific Journal of Strategic
Management of Organizational Knowledge, 6(3), 81-122. (In Persian)
https://doi.org/10.47176/smok.2023.1585

Matayong, S., & Mahmood, A. K. (2020). The Organizational Outcomes of Computer Supported Cooperative
Work Systems: Knowledge Management System Assimilation Study. JOURNAL OF SOUTHERN
TECHNOLOGY, 13(1), 153-166.

84


https://dor.isc.ac/dor/20.1001.1.26454262.1402.6.1.4.5
https://doi.org/10.1108/EJIM-09-2022-0523
https://doi.org/10.1108/EJIM-09-2022-0523
https://doi.org/10.1108/BPMJ-05-2019-0183
https://doi.org/10.1108/BPMJ-05-2019-0183
https://doi.org/10.1108/JKM-10-2019-0559
https://doi.org/10.1016/j.jik.2023.100350
https://doi.org/10.3390/joitmc7010066
https://doi.org/10.1108/JEIM-09-2015-0087
https://doi.org/10.47176/smok.2023.1585

Strategic Management of Organizational Knowledge (2024) 7(3): 67-86

Mir, S., & Nezami, A. (2024). Presenting the model of customer persuasive knowledge management with the
fuzzy TISM method. Scientific Journal of Strategic Management of Organizational Knowledge, 7(1), 129-
156. (In Persian)

Ogutu, H., Adol, G. F. C., Bujdoso, Z., Andrea, B., Fekete-Farkas, M., & David, L. D. (2023). Theoretical
nexus of knowledge management and tourism business enterprise competitiveness: An integrated
overview. Sustainability, 15(3), 1948.

Oliva, F. L., Paza, A. C. T., Bution, J. L., Kotabe, M., Kelle, P., Vasconcellos, E. P. G. D., ... & Fischmann,
A. A. (2022). A model to analyze the knowledge management risks in open innovation: proposition and
application with the case of GOL Airlines. Journal of Knowledge Management, 26(3), 681-721.
https://doi.org/10.1108/JKM-11-2020-0809

Pal, K. (2022). A Case Study of Knowledge Management and Organizational Culture in an Undergraduate
Software Development Team Project. In Contemporary Challenges for Agile Project Management (pp.
241-266).

Pourgasmi, E & Fateminesab, M. E. (2018). Knowledge Management and Market Orientation: Identifying
Factors Affecting the Prosperity of Knowledge-Based Companies"”, Journal of Management Research in
Iran, 23(3). https://doi.org/10.4018/978-1-7998-7872-8.ch013 (In Persian)

Putra, A. A. G. A. P., Wahyuni, N. M., Yasa, P. N. S., & Giantari, I. G. A. K. (2020). Examining the linkage
among market orientation, learning orientation and innovation performance: The mediation role of
knowledge management. International Research Journal of Management, IT and Social Sciences, 7(6),
131-145. https://doi.org/10.21744/irjmis.v7n6.1023

Rahimi, N. (2019). The role of organizational culture in the establishment of knowledge management in Iran
Health Insurance Organization. https://dor.isc.ac/dor/20.1001.1.74672588.1399.4.15.7.8 (In Persian)

Saif, M. R. (2020). The effect of organizational culture on knowledge management and managerial
performance of government department in Dubai. European Journal of Multidisciplinary Studies, 5 (1),
47-53. https://doi.org/10.26417/915bag69u

Seifollahi, N. (2023). The Impact of Customer Knowledge Management on Market Performance: The
Mediating Role of Innovation Capabilities. Public Management Researches, 15(58), 233-259.
https://doi.org/10.22111/jmr.2021.34434.5096 (In Persian)

Setiyono, W. P., Igbal, M., Alfisyahr, R., Pebrianggara, A., & Shofyan, M. (2022). Determinants of SMEs
performance: The role of knowledge management, market orientation, and product innovation. JEMA:
Jurnal llmiah Bidang Akuntansi dan Manajemen, 19(1), 22-40. https://doi.org/10.1088/1742-
6596/890/1/012163

Shujahat, M., Sousa, M. J., Hussain, S., Nawaz, F., Wang, M., & Umer, M. (2019). Translating the impact of
knowledge management processes into knowledge-based innovation: The neglected and mediating role
of knowledge-worker productivity. Journal of business research, 94, 442-450.
https://doi.org/10.1016/j.jbusres.2017.11.001

Soleman, S., Abdelrahman, M., Skoumpopoulou, D., & Wood-Harper, T (2017). Critical Success Factors
Affecting Knowledge Management Systems Applications: A Theoretical Framework. In: 22nd Annual
Conference of the UK Academy for Information Systems (UKAIS 2017), 3-5 April 2017, Oxford.

85


https://doi.org/10.1108/JKM-11-2020-0809
https://doi.org/10.4018/978-1-7998-7872-8.ch013
https://doi.org/10.21744/irjmis.v7n6.1023
https://dor.isc.ac/dor/20.1001.1.74672588.1399.4.15.7.8
https://doi.org/10.26417/915bag69u
https://doi.org/10.22111/jmr.2021.34434.5096
https://doi.org/10.1088/1742-6596/890/1/012163
https://doi.org/10.1088/1742-6596/890/1/012163
https://doi.org/10.1016/j.jbusres.2017.11.001

Strategic Management of Organizational Knowledge (2024) 7(3): 67-86

Theriou, N., Maditinos, D., & Theriou, G. (2011). Knowledge management enabler factors and firm
performance: An empirical research of the Greek medium and large firms. European Research Studies
Journal, 14(2), 97-134

Ullah, Y., Ullah, H., & Jan, S. (2022). The mediating role of employee creativity between knowledge sharing
and innovative performance: empirical evidence from manufacturing firms in emerging markets.
Management Research Review. 45(1), 86-100. https://doi.org/10.1108/MRR-03-2020-0164

Wahyuni, N. M., & Giantari, I. G. A. K. (2022). Market Orientation, Learning Orientation and Innovation
Performance: The Mediation of Knowledge Management. Jurnal Manajemen Bisnis, 9(1), 155-172.

Wierzbinski, B., Zaborek, P., Wosiek, M., & Surmacz, T. (2023). Knowledge management orientation as a
driver of competitive performance: Evidence from Polish SMEs in the aviation industry. Entrepreneurial
Business and Economics Review, 11(1), 93-112.

Zain, A. H., & Latief, Y. (2020, April). Evaluation of the maturity level and critical success factors in the
implementation of knowledge management in the national private construction service company in
Indonesia. In IOP Conference Series: Materials Science and Engineering (Vol. 830, No. 2, p. 022039).
IOP Publishing. https://doi/10.1088/1757-899X/830/2/022039

Lo XX

86


https://doi.org/10.1108/MRR-03-2020-0164
https://doi/10.1088/1757-899X/830/2/022039

