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Entrepreneurial entry is one of the most important stages of the
entrepreneurial process that businesses can complete by taking advantage
of the benefits of social media. To identify and analyze the role of social
media in facilitating the entrepreneurial entry process of small and medium
businesses, the current research specifically focuses on the initial stage of
starting a business. This research is applied in terms of purpose and
descriptive-documentary in terms of research. This research is based on
1608 articles from the Scopus scientific database from 2016 to 2023. After
the initial screening, we found 47 articles and finally 15 central articles for
extracting findings. The findings show that social media, by providing
facilities such as networking, digital marketing and access to information,
play a central role in reducing the risk of entering the market, increasing
awareness of business opportunities and building relationships with
stakeholders. This research identified four main structures including social
networking, brand management, customer acquisition and organizational
learning, along with 11 key concepts. The proposed theoretical framework
of this research can be used as a road map for entrepreneurs and a strong
theoretical foundation for future research in this field.
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1. Introduction

Entrepreneurship is a social process where entrepreneurs utilize market
opportunities with available resources. The process includes pre-startup
(identifying opportunities), startup (business planning), and post-startup
(investment development) stages. Successful entry into entrepreneurship
requires information and access to resources, with social media emerging
as a valuable tool for acquiring market information. Social media allows
entrepreneurs to gain knowledge about customers, identify opportunities,
and manage relationships effectively.

Early startup stages involve proving product quality, attracting
customers, and establishing a brand for growth. Factors like customer
feedback, technology use, and digital skills are key to success.
Networking plays a significant role in entrepreneurial success, with social
media enhancing networking capabilities. Entrepreneurs can expand their
networks, access resources, and manage relationships effectively using
social media platforms.

The use of social media has transformed how entrepreneurs interact,
identify opportunities, and engage with stakeholders. Leveraging social
media features can enhance business activities. However, there isa gap in
understanding the functions and practices of social media in the
entrepreneurial entry stage. It is essential for entrepreneurs to understand
and utilize social media effectively to achieve their business goals in the
rapidly changing and competitive environment.

Research Question(s)

The main questions of this research are:
What is the function of social media in the entrepreneurial entry
of small and medium-sized businesses?
What factors affect the function of social media in the
entrepreneurial entry of small and medium-sized businesses?

2. Literature Review

A comprehensive review of literature identifies multiple levels
influencing entrepreneurial entry. At the individual level, factors such as
education, knowledge, family background, and certain psychological
traits—Ilike the desire for independence and social contribution—play
critical roles. Entrepreneurship education and cognitive skills are
particularly significant in fostering entrepreneurial intentions. At the
macroeconomic level, taxation stands out as a key determinant; variations
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in tax rates and policies can significantly influence the decision to pursue
entrepreneurship. Additionally, geographical factors, including proximity
to relevant industries and local resources, can either facilitate or inhibit
entry into specific markets. Lastly, the required capital and skill levels in
various industries also influence the ease of starting new ventures, with
some markets favoring those with specialized skills.

3. Methodology

The method of this research is qualitative, using meta-synthesis. This
research focused on analyzing articles from the Scopus scientific
database to investigate the role of social media in entrepreneurial entry.
Using a structured approach with multilayer filters, relevant studies were
filtered based on source type, document type, language, subject area, and
year of publication. A keyword search yielded 1608 articles, which were
narrowed down to 47 based on relevance. Following a detailed
examination of titles and abstracts, 15 articles were selected for their
strong alignment with the research question. The analysis identified key
concepts related to social media's functions in entrepreneurship,
categorizing them into central functions such as communication,
marketing, finance, strategic development, and value creation. To ensure
the reliability of the findings, a coding agreement method was applied
between two independent coders, resulting in a reliability coefficient of
86.6%, indicating very good reliability of the analysis.

4. Results

Social media is crucial for entrepreneurs, providing networking and
marketing opportunities. It helps create diverse networks, engage directly
with customers, and gather competitive intelligence. By being present on
social media, companies can receive feedback, turn customers into brand
advocates, and boost loyalty and revenue. Positive customer experiences
enhance brand image and awareness, increasing profitability. Social
media platforms enable businesses to create cost-effective promotional
content, engage with customers, and drive web searches through viral
marketing. It benefits small and medium-sized enterprises by promoting
repeat purchases and boosting revenue. Additionally, social media is
valuable for crowdfunding campaigns and refining offerings based on
customer trends. Overall, social media significantly influences
entrepreneurial processes, enhancing effectiveness and opportunity
recognition. It also empowers women entrepreneurs in developing
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nations by fostering innovation and networking opportunities, ultimately
improving business performance and competitiveness.

5. Discussion

This study focused on how social media is used in the early stages of
starting a business. It found that social media has 15 basic functions that
can help entrepreneurs achieve their goals. By understanding and
utilizing these functions, businesses can overcome challenges they face in
the beginning stages. The study highlights the importance of paying
attention to social media in entrepreneurship, as its impact can vary
depending on factors such as company size, industry, and how it is used.
While social media can have positive effects on entrepreneurship, it can
also have negative consequences if not used properly. The functions of
different social media platforms in entrepreneurship also differ based on
various factors.

6. Conclusion

The study aimed to create a framework for understanding the functions of
social media in entrepreneurship. Social media was found to have many
advantages in supporting entrepreneurial activities. The proposed
framework can help entrepreneurs use social media effectively to achieve
their business goals. Previous studies focused on specific functions of
social media in entrepreneurship, but this study provided a more
comprehensive overview. By considering variables like business size and
industry, the study explored the complex interaction between social
media and the entrepreneurial process. Future research could further
categorize and explore the functions of social media in entrepreneurship,
considering the element of time and expanding the scope for a more
comprehensive framework.

Keywords: Social Media, Entrepreneurial Entry, Small and Medium
Businesses, Entrepreneurship.
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Yva I C}‘)MJ@\}J} E...ZJL&{}T}K)}))J)&L&?\‘SL&dLﬁ) Q;JK‘S‘){ UJ}’)\’

&S5 s, 5SS ¢l . (Sedalo, Boateng, & Kosiba, 2021) s 54
s Ll 5 n 3 5dme G 5 b 551G Sl a5 iy 51 AT sl o g2
5SS sl s 55 Jle ol K olamnl slaaila, b 2551,
S S gy ple bawlie )5 S,y olLsL glaa o 2alS (ol » Lo g2

(Ahmad, Ahmad, & Abu Bakar, 2018) .l oL ,50 5 Olals

> 2l las SOl -F
Ry o oS 3 S5 YN
) el sladlan ) (slaosls I edie qomm 15 oo L ge 5 &S S oS 5
ST oy (Mg 5 S 0 s k) e 215 (ST 5 Llowd 5y 25 6
Laaly 115 oo 0T ol s Jlo 3 46,8 St 5 387 n 4 DL LS5 el
L) g S (1LE) S o 4 i (610 LSS e S5 5o 5 85 g 2550
. (Bressler, 2012) wS” ol

5Ll Sleds u:._;qu@J\fa.;a Olgeas L3y 5 51560 SleMbl jleslazal o sde
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Slowamas 3551 5 Lt Sleds U OV gzmes daw 55 51, La0T 1 5 A8 )y 5
Liacd ) (sLaosls 457 ol 03ls OLiS Sl LS o3lizul 4ET Slles 5 (63 pual,
&S s 1y Cand 5 S8 bl U aS ¢SS bl jle 4 dil g oo olezr| glagila
sl Lidn 5 g 1) (6 e Suld ) 5 s L5l S S i flels
LYY O,

S AL slas S5 -0
S AL slacas b iiS 5 S8 -0
oty mlie casme das 355k ¢ leme el s (5l 5 aiS el s
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5488 oo b (6315 Olej omen Liph oo 43 8 i 53 15k de) 5 0S5 e
Ll 5 e Ol STLIS ol Cms 5 S5 w0 0l K 6l 6,85k il o oK s
& o Cadiies LMl sla i3l 5 Laesls 5l el 5 Ses ws,jTC? [y Wesls
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.(Park, Sung, & Im, 2017) Lol & 5 o 2ws JB  elol claala,

AR 35,8 -0-Y

Sl s o5 T a3 b )l G sl (s ezl slasil 31 0k ST
Cmwdds gladaly 5 SDlae SVsLwe 5o b 51018 o1y o 35,0 .auS e eslanl Vf
(S5 glaas pa alS L olew i5,0 g b b elel ladilay 5T
Glas oty 35 5 e Bl GladUl G b 5l Sledbl JUst 5 w2 il 55
. (Hitchen, Nylund, Ferras, & Mussons, 2017) s ,ls b ,l5b

Slarw s glas 5,8 -7
WS Ll by 58 5 S, -7
U a8 ounl slS 51 aS wi)li8 o 50 0 3T, gladnl b slal glawila,
IS S o elaml ladlo ) odld ot i . Coul 03 28 S 5eS (551l
A3 o 5T (OR) s b st gladul b 5 op 5T,18

ol ol S o SGS s 3 51 g o 5 o lelis 5 sla| Glagla,
Sl 0t (65LwaSt 5 (6557 55 3 Cmlom L s sla)lS s sl 4 e
0L Ol 53 0% 54 1y I8 5eS slowl 0! lagiluy ! (Wilson & Martin, 2015)
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