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oppositions, thereby establishing the basic foundation for further research in this field.
Design/methodology/approach: The present study is descriptive-exploratory in terms of purpose and
qualitative in nature, based on a content review of research projects. The statistical population was the
scientific research conducted in the field of "conceptual knowledge of family tourism". Therefore, the
collection of data and information was archival. The content review of the background and existing
documents was based on extracting the binary oppositions of family tourism components. Findings: An
overview of the binary oppositions proposed for family tourism (type-approach; group dynamics-
individuality; Own time-family time; public experiences and space-private experiences and space; wife-
husband; parents-children; parents-adult children; Stress and tension-memorable memories; routine
life-novelty; Unusual environment-intimacy of home; entertainment-education) shows that each aspect
is not a threat for removing the other aspect; in general, these two are related to each other, and perhaps
it is impossible to separate them from each other. Conclusion: In examining the structuralism and post-
structuralism positions on the binary oppositions of family tourism, the post-structuralism position
prevails. From the post-structuralism point of view, the conflict of binary oppositions in family tourism
is affected by the different social conditions of the host and guest society, and it is possible to interpret
the functioning of oppositions differently in each context and discourse. Therefore, the combination of
binary oppositions of family tourism allows for more interaction. Originality /value: The growing trend
of theoretical and empirical literature on family tourism is attracting attention, and research is being
conducted to conceptualize and understand the process and results of family tourism. It should be kept
in mind that understanding the process and results of family tourism requires explaining and
understanding the concept of family tourism. The current research is the first step towards explaining
and understanding the concept of family tourism.
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Extended Abstract

1. Introduction

Family is one of the most basic units of
society and also one of the most important
sources of consumption in the
contemporary world, including tourism. A
family is a unit of people who seek
experiences together, and a significant
part of tourism experiences takes place as
a family, therefore, the family is a very

important unit of analysis for tourism (fig.
1).

Based on the demand-oriented
approach, if a family organizes and adapts
its lifestyle based on tourism, we are facing
a "tourist family". On the other hand, based
on the supply-oriented approach, if a
family plans and shapes its business based
on the tourism industry, we are facing
"tourism family business".

Fig. 1. A simple model of family tourism (source: authors, 2024)

Finally, based on a mixed perspective and
the combination of tourism and family, we
are faced with the concept of "family
tourism" which includes all types of
tourism in terms of approach, purpose and

activity, and geographical environment
(Fig. 2). In fact, any form of tourism that
includes families can be considered as
family tourism.

Fig. 2. Different views on the formation of family tourism (source: authors, 2024)

Family tourism includes leisure travel
away from home for more than one day,
undertaken by a family group (at least one
child and one adult) and represents a
diverse range of combinations of parents,

other adults, and children living together
in Families exist, all may be defined as
"family". This definition is rather limited,
because they are only based on the length
of stay and the minimum size of the
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traveling group, and do not take into
account the different experiences of
children and parents.

Family tourism has a contradictory
concept and nature because, at the same
time, it acts as an escape from the
everyday world and as an environment for
nurturing and maintaining the home and
family. Such a contradictory nature
challenges the binary oppositions that
underlie the understanding of tourism. It
is necessary to save the family types of
tourism from unimportant issues and
show them as an act that is an integral part
of the constitution of the house. To create
a space for the presence and consolidation
of the family in tourism research, one must
face such dominant contrasts and
consider sociability, family relationships,
and the complexity of the family group in
terms of diversity or distinction of gender,
generation, motivation, interests,
experiences, and in-group changes as an
integral part of the tourism experience.

Therefore, the main goal of the current
research is to explain the concept of family
tourism by understanding the
contradictions and binary oppositions
hidden in it; in this way, it is possible to be
the first cornerstone for conducting
further research in the field of family
tourism. What is raised as the main
question of the research is how the
concept of family tourism can be explained
through double contrasts.

2. Research Methodology
The current study is descriptive-
exploratory in terms of purpose and

qualitative, based on a content review of
research  projects. The  statistical
population of the research was the
scientific studies conducted in the field of
"conceptual knowledge of family tourism".
Therefore, the collection of data and
information was archival. The content
review of the background and existing
documents was based on extracting the
binary oppositions of family tourism
components. The method of content
review through the systematization of
different views and findings in this field
can create a suitable conceptual model for
understanding the concept of family
tourism.

3. Research Findings

An overview of the binary oppositions
proposed for family tourism (type-
approach; group dynamics- individuality;
Own time-family time; public experiences
and space-private experiences and space;
wife-husband; parents-children; parents-
adult children; Stress and tension-
memorable memories; routine life-
novelty seeking; Unusual environment-
intimacy of home; entertainment-
education) (Figure 3) shows that each
aspect is not a threat for removing the
other aspect; in general, these two are
related to each other and separating them
from each other is perhaps impossible. It is
obvious that these oppositions are more
complementary than a confrontation. In
examining the structuralism and post-
structuralism  position  of  binary
oppositions of family tourism, it can be
seen that the post-structuralism position
prevails.
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Fig. 3. family tourism; A fusion of opposites for interaction (source: authors, 2024)

4. Conclusion

From a post-structuralism point of view,
the conflict of binary oppositions in family
tourism is affected by the different social
conditions of the host and guest society,
and it is possible to interpret the
functioning of oppositions differently in
each context and discourse.

Therefore, it can be said that the
combination of binary oppositions of
family tourism allows for more interaction.
Considering that family tourism is more in
tourism studies than family studies, the
following items should be considered in
conceptualizing family tourism:

e Family tourism, from the point of
view of family tourists, is simply a
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trip with several people or all
members of a family to one (or
more) selected destination. Of
course, this definition has been
challenged due to the change in the
nature of the family in the last few
decades, and the following
characteristics should be
considered the principles of family
tourism.

On the other hand, from the point
of view of tourism service
providers, family tourism means
providing facilities for families at
the destination or place of service.
In this way, most service providers
ensure the provision of family
facilities in the field of services,
business location, and their
destinations. For example, a hotel
or resort ensures that the family's
room, accommodation, food, and
services meet their needs during
their vacation. On the other hand,
the shopping department
facilitates the shopping experience
of the family members and ensures

that all their needs and related
services, such as dining, baby care,
and the mother's feeding room, are
provided in one package. Theme
parks will be designed in such a way
that the concept of "family fun",
"play,” and "being together" will be
included in them.
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