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ABSTRACT

The main purpose of this research is to do a qualitative study with grounded theory on how a specific
kind of femininity is constructed through the consumption of luxurious goods. To this end, everyday
consuming activities of wealthy women in the city of Sanandaj is studied. Historically, two theoretical
approaches dominate the field of luxury consumption: Classic (luxury consumption caused by
wealth), and Recent (luxury consumption caused by competencies). The theoretical basis of this
research is a synthesis of both, with more emphasis being on classic approach. The purposeful
sampling method was used to select samples and 21 affluent women from Sanandaj were interviewed
in three districts: Shalman, Safari, Mobarakabad. The data were analyzed through coding processes
and classified into five categories: causal condition, contextual condition, intervening condition,
strategies and consequences. The concluding core category is the representation of a kind of
hegemonic femininity which, according to data, is totally the outcome of luxurious consumption. The
wealthy women use two different strategies to strengthen and reproduce this femininity: the first
serves to construct a pseudo-aristocratic femininity and the second functions to reproduce their
hegemonic status in the social hierarchy. The luxurious consumption has also some consequences
which mostly serve to strengthen aristocratic values like pride and prejudice as well as the family
lineage claim.
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INTRODUCTION

The prominent research question is how is a specific kind of femininity being
constructed through the consumption of luxurious goods and how this femininity
forms the social interaction and cultural believes of affluent women. In a more
concrete term, how do wealthy women in Sanandaj construct a distinctive kind of
womanhood (which serves to maintain and reproduce their superior status)
through consuming luxurious goods? To reflect on this question, two theoretical
approaches were referred that have dominated on the field of luxury consumption
studies for a long time: Classic approach (luxury consumption caused by wealth),
and Recent approach (luxury consumption caused by competencies).

PURPOSE

This research aims to conduct a qualitative study based on grounded theory on the
ways of conspicuous consumption of luxurious goods hence; everyday consuming
activities of affluent women in Sanandaj is the subject matter. The basic theoretical
articulation of this research implies that the consumption of luxurious goods in the
contemporary era involves inevitably goals, choices, usages and consequences of
consumption; it also includes an articulation of two kinds of consumers’ tendencies:
wealth-induced luxury and luxury competencies.

METHODOLOGY

The research primarily relies on grounded theory and studies the consumption
lifestyle of wealthy women in three districts of Sanandaj: Shalman, Safari,
Mobarakabad. These women usually prefer branded clothes, ornaments, expensive
perfumes, fashion watches, automobile, home furniture and so on. The purposeful
sampling method was used for selecting sample and finally 21 women were
interviewed. The data were analyzed through coding processes and put into five
categories: causal condition, contextual condition, intervening condition, strategies
and consequences.

FINDINGS

In this study, four categories i.e., financial competence, having opportunity and
leisure, willingness to represent and reproduce class status, and having luxurious
taste found to be prominent factors that form a specific kind of dominant
femininity. These four categories are dialectically interrelated and can be conceived
in terms of wealth-based luxury theory. It means that the affluent class women, due
to their financial competencies, have enough opportunity and leisure to consume
luxurious goods in a conspicuous way, and by using these opportunities, they can
show off their class status to poor women and develop a distinct kind of luxurious
taste day by day. Moreover, the contextual condition of consuming luxurious goods
includes five categories: representation of wealth, reproduction of status,



representation of leisure and luxurious lifestyle, representation of noble taste, and
representation of cultural authenticity and superiority. All these have something in
common: the act of representation. This means that the consumption of luxurious
goods by wealthy women in Sanandaj is essentially representational. These women
represent their wealthy state through wearing branded clothes, putting on
ornaments and riding expensive automobiles. Moreover, through representing
wealth, their dominant position is automatically reproduced and portrayed as a
natural phenomenon for other segments of the society. They also represent a kind
of stylized lifestyle and show that they have enough time to spend on recreations,
hobbies and expensive games. Having leisure time allows them to develop a distinct
kind of taste and sense. Due to the impacts of some intervening conditions, these
women have a greater tendency to show that they are able to enjoy the exclusive
quality of luxurious goods. They regard this competence of enjoying as their own
exclusive symbolic capital. They also try to assert that they are very skillful in
exchanging sexual signs and messages, exactly an intention which helps construct a
distinctive type of femininity. Their tendency toward self-representation and self-
identification arises partially from this intention. Affluent women usually take an
inferior and passive stance toward men of their own class but they almost take
proud and degrading attitude toward women of lower classes. In other words, in
their lifestyle, gaining perfection and being distinguished are essentially interrelated.

CONCLUSION

The prosperous women apply two different strategies to construct and represent a
superior and dominant womanhood: Strategies for strengthening femininity and
strategies for maintaining dominance. Under the first category, some activities such
as distinction in clothing and makeup, participation in luxurious leisure time,
presentation of nobility in verbal and bodily gestures, limited familial relationship
and consuming branded furniture can be mentioned. These activities help
prosperous women develop a type of ambitious and non-conformist femininity.
Prosperous women also resort to another type of strategies to represent publicly
their own dominance. Activities like using royal home furniture, refusing to use
absurd goods, refusing to novice behaviors, not to participate in popular consuming
spaces, and holding old expensive instrument can be included under the second
category. Moreover, the consumption of luxurious goods has some consequences
which automatically reproduce a luxurious lifestyle. The first one is that these
prosperous women take nobility spirit and habits in an increasing way. This nobility
world vision becomes their secondary nature gradually. So, they call other people
novice and non-original. This is exactly the second consequences of consuming
luxurious goods. This act of excluding other people results inevitably in a third
consequence, namely limited in-group interaction. These women often behave in a
conservative way in their familial countenances.
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NOVELTY

What is new with regard to the outcome of this research is that prosperous women
represent and reproduce a type of hegemonic femininity, which is, totally the result
of luxurious consumption. They use two different strategies to this end: Firstly,
constructing a pseudo- aristocratic womanhood and secondly to reproducing their
hegemonic status in the social hierarchy. The luxurious consumption has also some
consequences for those women, which, mostly serve to strengthen their aristocratic
values like representing pride and prejudice as well as claiming noble family lineage.
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