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ABSTRACT

With the emergence of new social media networks, the mechanisms of gaining fame have undergone
massive transformations. Today, users have attained the opportunity to reach fame, which was not easily
accessible before. In this regard, due to its easy-to-use capabilities and high popularity among users,
Instagram has become a main platform for creating fame. Many Instagram users are inclined to become
famous on this social network for various reasons, and this fame brings considerable consequences in the
society, which enhances the importance of sociological analysis of the issue. By this way, the present paper
tries to examine and analyze the causes and effects of fame on Instagram while reviewing the theories about
economy, fame, and microcelebrity. The study was conducted with a qualitative approach and semi-
structured in-depth interviews with 20 Instagram users. The findings obtained from the interviews were also
extracted and analyzed with the thematic analysis technique and demonstrated 6 main themes and 12 sub-
themes . Finally, based on the interviewees' responses, significant reasons for seeking fame on Instagram
include monetizing and acquiring economic capital, a shortcut to success, and an opportunity to be seen and
heard, which has led to important outcomes such as the standardization of taste, the consumerism of
everyday life, and changing values and norms in the society.
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INTRODUCTION

Today, the possibility of being famous has intensified especially through social
media networks such as Instagram which was accessible to a small number of
people before. Due to its visual features, easy-to-use, and numerous active users,
Instagram has become a central platform for creating fame. By searching the phrase
"How to become a celebrity on Instagram?", we come across more than 690,000
pages in Persian language on Google that directly or indirectly provide different
methods and strategies for people to become renowned on Instagram. This process
indicates that people are enthusiastic about such fame. Exchanging followers via
different sites and applications, creating numerous contents for gaining fame, and
promoting multiple methods to earn money through Instagram are samples of great
praise of this social media network by Iranian users and the prevalence of fame
culture in the society. “Nowadays, not only the eagerness to be well-known has
become common, but also the tools and strategies related to become reputable are
banal and attainable to everyone” (Bennett, 2011: 179). In other words, new media's
collaborative capabilities allow ordinary enthusiasts to perform actions regarding
self-branding and self-celebrification and reach fame. To put it better, Instagram
users bypass the media and entertainment industries' gatekeepers' roles to become
"do-it-yourself" celebrities and attain celebrity status (Hu, 2019: 535). Considering
these primary explanations, in this study, the causes and effects of passion for being
famed have been investigated based on Instagram users’ perspectives.

PURPOSE

The article seeks to answer these questions: what are the objectives and ends of the
desire for fame among Instagram users? It's worth noting that this is significant,
how users interpret and perceive fame on Instagram that has been neglected or has
not been paid much attention to in previous studies.

METHODOLOGY

The data collection was accomplished through a qualitative approach and in-depth
semi-structured interviews. For this purpose, we selected 20 Instagram users
including 11 females and 9 males who are actively engaged on Instagram but are not
famous, and have some familiarity with micro-celebrities’ practices. It should be
noted that we conducted the interviews with two groups of interviewees. We
selected ordinary respondents and media activists including digital marketers,
media students, and researchers through snowball and purposeful sampling. The
findings were ascertained using the thematic analysis technique.



FINDINGS

6 main themes and 12 sub-themes were extracted from interviews. This
categorization has been presented in the following table:

Table 1. Themes and sub-themes extracted from interviews

Sub-Themes Main Themes

The temptation to be wealthy . . . .
] . Monetizing and acquiring economic capital
Earning very high income

Overnight success
Quick-yield job
Free network activity

Shortcut to Success

An opportunity to be seen and heard
Freedom from limitations PP ¥

Compensatory simulation L
o . . Standardization of taste
The repetitive representation of lifestyle

Encouraging consumption
. §ing R P . Consumerism of everyday life
Regretting not having material assets

Displaying of tab
P éylng o7 1anoos Changing values and norms
Breaking gender stereotypes

As findings indicate, most interviewees cited the economic problem as their first
motivation to be inclined to Instagram for gaining fame and becoming a micro-
celebrity. Due to severe economic problems in Iran, such as high inflation,
unemployment and international sanctions, have created many problems for youth,
hence, they use the Instagram’s potential to earn money and capital. Some
participants also equated their interest in becoming a micro-celebrity to rapid and
effortless achievement, which is not possible in the society, meaning such success in
the real world requires a lot of time and endeavor. Also, becoming famed on
Instagram was introduced as a positive way and an effective alternative to
compensate for users' failures in the society. Some strict limitations and rules set by
official institutions that citizens need to comply were another factor users
mentioned as why they tend to become famous on Instagram. Furthermore,
interviewees mentioned lifestyle and standardization of taste by micro-celebrities a
one of the main consequences of Instagram fame that encourage ordinary users
aspiring for a social status similar to micro-celebrities. Another notable issue
implied by the majority of participants was the consumerism of everyday life, which
has arisen from micro-celebrities' representations on Instagram. Some other
Instagram users believed that many micro-celebrities have gradually changed
stereotypes, correct and incorrect cultural beliefs, and taboos, because of their social
media fame and having large number of followers. They have a significant influence
on their follower's opinions and ideas.
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CONCLUSION

This paper showed that factors such as income generation and acquiring economic
capital, the shortcut to success and an opportunity to be seen and heard are essential
reasons for users; inclination toward Instagram. These structural factors contribute
to a fame trend among Instagram users, leading to standardization of taste, the
consumerism of everyday life, and changes in values and norms at both micro and
macro levels. Ultimately, it should be noted that chasing fame itself is not
necessarily absurd. Nevertheless, how users achieve fame and their goals beyond it
are considerable which concludes diverse pros and cons in the society.

NOVELTY

Most studies carried out in Iran have not considered the reasons and consequences
of Instagram fame specifically from users' perspective with a qualitative outlook.
Some researchers only have focused on the fame culture and mainstream celebrities.
This article has analyzed users' perceptions about being famed on Instagram and
explored their lived experiences in dealing with this issue.
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