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Context and Purpose: Today, tourism is a significant part of the gross national
product, and city managers play an important role in tourism development. The
purpose of this study is to investigate the role of city management in the sustain-
able development of tourism in Jam city.

Design/methodology/approach: The current research is applied and descrip-
tive-analytical. The statistical population of this research was (31,436 people) and
the statistical sample included 360 people (40 managers and 320 citizens) who
were selected randomly. The validity of the researcher-made questionnaire was
confirmed by experts and the reliability of the questionnaire was (0.81). SPSS26
software was used to analyze data and information.

Findings: The results of the correlation coefficient test (at a=.01 level) showed a
significant correlation between integrated urban management and achieving sus-
tainable development of tourism with a coefficient of (0.405). Moreover, results
revealed that the correlation between urban management cooperation and
achieving sustainable development of tourism with a coefficient of 0.392, and the
opinion of managers and citizens regarding the role of urban management in sus-
tainable development of urban tourism with a coefficient t 0.840 are significant.
Conclusion: The results showed that managers have a more positive view than
citizens about the impact of integrated urban management in achieving sustaina-
ble tourism development. The urban management of Jam city in government in-
stitutions can pay attention and take action to provide the basis for the develop-
ment and improvement of the tourism situation according to the existing capaci-
ties.

Originality/value: This research sought to examine the relationship between ur-
ban management and the sustainable development of urban tourism in Jam city,
and considering the importance and necessity of the research, it tried to present
the appropriate solutions after summarizing the findings while expressing the
concepts and theoretical foundations related to the subject of the study.
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l.Introduction

With the expansion of urbanization in re-
cent decades, population concentration
in small and large cities is one of the most
important characteristics of economic
development. In 1300 AD, one-tenth, and
in 1900, about one-sixth, and currently,
more than half of the world's population
live in cities. While the transition from
rural to urban in developed countries
such as the United States is complete, the
process of urbanization in developing
countries is increasing rapidly. In line
with the realization of tourism develop-
ment, urban management is the most im-
portant tool; thus, urban management is
the organization of agents, forces, and
resources to manage affairs and respond
to the needs of city residents and in-
cludes the functions of planning, imple-
mentation, monitoring, and control. By
organizing and shaping the city, prepar-
ing and managing the exploitation of at-
tractions, improving and restoring histor-
ical sites, and developing green spaces
and parks, they create advertising and
marketing for the tourism potential of
cities and their spheres of influence.
Nowadays, the tourism industry in the
world is very developed and many coun-
tries have been able to improve their situ-
ation to a significant extent and cover
many of their problems such as unem-
ployment, low income level, per capita,
and lack of foreign exchange income. To-
day, tourism is a significant part of the
national gross product, and city managers
play an important role in tourism devel-
opment. The population of Jam city in Bu-
shehr province is increasing due to the
good weather and the residence of fami-
lies of employees of various industrial
sectors (including Asaluyeh). The city of
Jam, as an immigrant-friendly city due to

oil and gas companies, has gone through
intermittent industrial and physical trans-
formations in recent decades and has
faced many problems in the city, which
requires systematic management. Based
on this, a new approach to city manage-
ment is necessary to provide citizens'
wishes and opinions on city affairs and
achieve balance and sustainable develop-
ment of tourism. The purpose of the cur-
rent research is to examine the relation-
ship between urban management and the
sustainable development of urban tour-
ism in Jam city. Therefore, according to
the mentioned cases, the importance and
necessity of the research are evident, and
it has been tried to express the concepts
related to the theoretical foundations of
the research and provide appropriate so-
lutions after summarizing.

2.Research Methodology

The current research is descriptive-
analytical in terms of purpose and re-
search method. The statistical population
of this study was the residents of Jam city
and managers and employees of Jam city
municipality and Islamic council (31436
people). Among this population, 360 peo-
ple were randomly selected based on
Cochran's formula (40 managers and 320
citizens). The researcher-made question-
naire included 50 items, with 17 items on
the cooperation of city managers with the
local community, 8 items on integrated
urban management, and 25 items on sus-
tainable urban development. It was first
given to experts and after being reviewed
and approved, it was selected for the im-
plementation of the research, and its va-
lidity was formally confirmed. The relia-
bility of the questionnaire was also evalu-
ated using Cronbach's alpha method
(0.81). The SPSS 26 software was used to
analyze data and information. According
to the measurement level of variables, ap-
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propriate tests such as Pearson's correla-
tion coefficient test were used to examine
the relationship between independent
and dependent variables.

3.Research Findings

To investigate and analyze the compo-
nents of the research, the statistical
methods of correlation coefficient, Pear-
son test, t-test, etc. were used. The anal-
yses were performed using SPSS 26 soft-
ware and the level of significance for the
two-domain test was considered equal to
0.05. The results of the correlation coeffi-
cient test (at a=.01 level) showed a signifi-
cant correlation between integrated ur-
ban management and the achievement of
sustainable tourism development with a
coefficient of (0.405). Moreover, it was
revealed that the degree of correlation
between urban management cooperation
and achieving sustainable development of
tourism with a coefficient of 0.392, and
the level of opinion of managers and citi-
zens regarding the role of urban man-
agement in the sustainable development
of urban tourism with a coefficient t of
0.840 were significant.

4.Conclusion

The results showed that managers have a
more positive view than citizens about
the impact of integrated urban manage-
ment in achieving sustainable tourism de-
velopment. The urban management of
Jam city in government institutions can
pay attention and take action to provide
the basis for the development and im-
provement of the tourism situation ac-
cording to the existing capacities. Ac-

cording to the results obtained from the
present research in relation to the sub-
ject, suggestions are presented as follows:
1- Urban management in government in-
stitutions such as the municipality, gov-
ernorate, and tourism should provide the
basis for the development of tourism and
improve the tourism situation. Moreover,
paying attention to capacities for the de-
velopment of tourism in Jam city should
be included in the plan of the municipality
and other service institutions; 2- The lev-
el of awareness of citizens to provide a
suitable environment to attract tourists
should be improved by the city admin-
istration. In addition, city managers
should use this in urban tourism pro-
grams from the point of view of citizens;
3- Due to the citizens' negative view of
the role of urban management in tourism
development, managers should pay more
attention to the increase of infrastruc-
ture; and 4- Planning to increase tourists
as well as economic productivity, etc. is
important.
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