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Abstract

The present study was conducted with the aim of
investigating the effect of social media advertising on
customer behavior with the mediating role of brand equity
in Pegah Lorestan. The method used in this research was
descriptive-survey and practical in terms of purpose and
field branch. The statistical population of this research was
all the customers of Pegah Lorestan in Khorramabad city,
whose number is unlimited. Using Cochran's sample size
formula, 384 customers were selected as a sample by
simple random sampling. In this research, the standard
questionnaires of social media marketing by Tolasiram and
Varsha (2011), Aker's brand value (1991) and consumer
behavior by Aizon and Feshban (2003) were used.
Cronbach's alpha was calculated to check the reliability of
the questionnaires, which indicated the satisfactory
reliability of the questionnaires. In order to analyze the
data, descriptive statistics including: mean, standard
deviation, minimum and maximum score and inferential
statistics from structural equations were used using SPSS
version 21 and PLS3 software. The results indicate that
social media advertising has a positive and direct effect on
customer behavior with a mediating role of brand equity in
Pegah Lorestan.

Keywords: brand equity, customer behavior, Pegah
Lorestan, social media advertising
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