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Abstract

Purpose: In recent decades, research on the customer brand has taken a special place in various fields, including academic and
business markets. Many tesearchers and executives of the company have concluded that one of the teasons for the brand's
importance and value is its brand name for the customer, which creates value for customers and the company. As a result,
marketers can use a unique value, and a higher brand name has a competitive advantage. This study investigated the relationship
between brand experience, brand reputation, and brand loyalty in empirical marketing at Maral Leather Company.
Methodology: The method of this research was applied in terms of purpose and descriptive-survey nature. The study's
statistical population consisted of all Maral customers. Regarding the uncertainty of the population, 384 were selected as the
statistical sample based on the Cochran formula. The data-gathering tool in this study was a questionnaire with 7 components
and 24 items. Data analysis was performed using a structural equation test and Amos software.

Findings: The research results showed that sensory experiences of events from the viewpoint of Maral customers have a
positive role in creating a brand experience. The emotional experience of events Maral customers positively affects creating a
brand experience. Creative experiences of events from the perspective of Maral shoppers have a positive role in creating a
brand expetience. Physical experiences of events from the customers' perspective have a positive effect on brand experience.
The event's social identity experiences from the shoppers' standpoint have a positive role in creating a brand experience. Brand
expetience from customers' point of view positively and significantly affects brand refinement. Reading the customers' point
of view positively and significantly affects brand loyalty.

Originality /Value: Having new strategies, paying attention to the critical points in establishing, maintaining, and expanding
relations with the customer, and trying to satisfy him expands the realization of customer-oriented goals and brings a base of
loyal customers in the long term.

Keywords: Brand expetience, Brand refinement, Brand loyalty, Empirical marketing, Maral leather.

Corresponding Author: m.ajalli@basu.ac.ir @ doi.org/10.22105/imos.2024.445511.1332
Licensee. Innovation Managemrnt & Operational Strategeis. This article is an open access article distributed under
the terms and conditions of the Creative Commons Attribution (CC BY) license
(http://creativecommons.org/licenses/by/4.0).


mailto:dastam66@gmail.com
file:///C:/Users/zahra/Downloads/0000-0002-7123-4176
mailto:m.ajalli@basu.ac.ir
http://doi.org/10.22105/imos.2024.445511.1332
http://creativecommons.org/licenses/by/4.0
http://www.journal-imos.ir
mailto:m.ajalli@basu.ac.ir
mailto:mozaffari@soc.ikiu.ac.ir
mailto:s.johari2025@gmail.com

Sllos 51 a1y 955919 Cu iko

YPA-YAZ (VF-Y) (F) o slak F 690

www.journal-imos.ir

Innovation Management &
Operational Strategies

G:A)}Mtj

aafllacdyg0) 53978 sl 0 Ly g olBg 9 iy g3k gy 25y dlady oy
ez W

Y Al 1 *\
&Rz e ¢ (5 hkhe (g deze (g3

Ulf‘ cdj)s ‘6“0 ‘ALAI Gll.o.” O oKislos cu’_LLo.o‘ ‘69.1.: IRV (o e 09; )LMM;‘.)Y
Oll 938 oedme andle e (el dsga ( IS5k o pae 09,57
oS>

d K

4,8 b &&:\eb 3l (..G‘ s L;Lha)'f 331 Slesss a&“l; (S L g o gD 33 (3l e laaas j3 1084
f'L' c.\}ﬂo}.‘gﬁj)\ r)ww“}g'y:)léém\a%w)@hd‘bdﬁolﬂmiwﬁm)\ Ls)l:*“'.' sl a)‘JUpL.aJél S ¢
el b wSl5 o OLLLLL ameetys 5 doled g0 S35 Sl on 9 0l e Gl 3] sl Compe oS sl (g2 ()l LSS

Co e

30 Gl Ly 425 G daly s Sl s G il G (265 Cu e 4 SVL ()b 0l 5 b en s 2

YEA-YAF tamio NF Y Gl F oylals (Foyn ¢ Slhas slas,aly 5 55l s

Al e p o Ul OS5 3 o2 LBl s K s

Jols sty ol amal 35 halen= o5 Conle L5 515 (63,018 G s 51 Lol ks gy 1 MG (ewlid )
oLl 505 ol e YA E sl LS5 Jge b pwlaal prcanalo slial 3350 jeselnli g amg b aS 5 5 JIyle e cK&j}QLLJ:.&.a oles
O30 3 bl b Laosls Julows gy 55 55 45 58 Y & g adfon V L anlidin p ol g5 55 Sledbl (655058 Il s Clses!
A oSl AMOS 5l 5 5 (5L SYsles

203 5 40 25 3wl 3 e (RE Jlle g2 o853 0 e oS 1 sy 5 31 pmim o)l oS 315 0LES 53 ol tlaasdly
Waslty 55 51 3 il ol )15 0 25 5ol 3 i A Il 2 o805 5 0 s oSty 31 sty 5, 51 b le s
o o5 0l s oSy 1 Laslty o 51 (S0 58 o w33 40 25 sloml 53 ke (A e o ol 5 3l j2ee olSss )
a2 3ol 53 (e G Jle o o8s30l e o003 3131 5 31 ol S 3 ol )l 6 40 25 3ol 43 Ao ke
b e o803 31 o Sls33k w303 0 S35k slsline 5 St (6,56 e p 2 o803 3 2tee olSu 315y 4025 515 5
203 o 4 (55135 slolime 5 Cote (5,56 e o ol 5

Sl A 5 b b Jasls) 5 1S 5 B (61350 53 e DI a5 e 5 Slacslral s 1 ek 0238 3,1/ SILal
50 e kel 4 515 Gl rie 31 AL Sodedidy 53 5 da3 o 5 1S 1) o (6 e SBlal G (g9 alioy

e dbLﬁ ‘Jﬁ‘: JL.’.)‘)L’ oL 6}\}&} L Jl}")b L S :Lmjb.)..:LS

doddo -

(il Sl laslulnl us o @Lw S P 3 s adls 5 ol adls glaladle B us, ol sladle s ol G

g g mn Suxid | 53 LS (S5 Ol 53 el o i ol il (Bl oy w93 8 5 il mlis (B o ol 0 L)

w bagl ol Gus &S Conl (S5l ul 5 Caifian glaass g 3l eslizud U slo S Logasa 5 ) bk p Sbals ohle

xS et Sl L, LY O b g Ol (sl o slazel jmalS 5 Sy .ol o) p,0 alakil 5 a3 55 adlraen
J it 0y 5

m.ajalli@basu.ac.ir

E)


mailto:dastam66@gmail.com
mailto:m.ajalli@basu.ac.ir
http://www.journal-imos.ir

ot Vgane )l oL b Loy [1] 55 alss SBLLe Jud ki B olans S Oy 4 Sl S50 cnl e
Gl 3 ays ol Al 2l (520 DY aames sslal (S S8 4 e L Sl 035 2B, Sblgity o ples pl3LET
odidis B 5 ol 2 s 48 ,b 5 el K plsiear (5l b el (B L 5o (A6, LIS (6l KUK L s o 6,
b adasly cpl 53 ol s B 5 i a2 calaily 53 ool (635,55 S oo Jas i 0S8 ez (gl Doy ddatl) S o
S 2Lk a5 53 s Gladle (b L5y a0 55 48 el Dlegioge 51 (S Olseas 4 S5m0k rzmed (ol 45
(S b Ly ($ ) 9L 50U ogeas )3 Geodd 5 oy e Slaans 53 [2] Gl Sl b Sl (o550 a5 515 e
Olbe 5 (dioes 31 (S oloms Tl 0313 Goluais] 355 a4y 5SS S50 5 (A 5l ol Cilibee ooy 53 1y (glon s oSSl
00 2l g 8 Sl (6 s ()l QLS 5 b i ey s A0 psge Sl WY 5 (S5 48 Wilodws e ol 4 OS5
By Sage 4 SV 65l Ll 5 pbes s (530 ) ealiil b ASl5 e LLLBL axene 5 dlad o S8 Gl o 5 0L e s
3 ol pae S S p ok 5SS S e Sl e gl b (Jaoes 53 Lagle e s el [3] il s
Sl das s 3, Lol el 5 (5515 cgolual ool ¢ Ko b o olazm] Loyl 1 5548 ol @r,i:jp\.u RINPO
A seaysl Cows ;355 0L rie Colio; 5ol pIaCuls; Cllad g B ol anls 0 5 1) Lagple sl ol CulB 5 Jaoes
0352 L (SL8S155 S35 2 Sp5 @liS b pmas Ll axen s (Sl 53132 L8 LT (651585 mmms 53 5 LS oS i 0L s B
B S o o 3 0diiS i pame (g okodily alasly S 53 0y b 5 Sy 5 e b5 0l S ey 5o £ 4]
LY a8 Sl (S L L caade ol S5 6 clomny 1Sl (23l ooy S5 51 36 S8 0 2 015 0 b X2 S [6]
(s slaply b o o b ) L S ki 33l e pleze ool 311 O 5 D3l g st | ediliy b S Sleds
(525 Slagely 3 s et (bl da o Dty 20 4025 7] S o My (i o5 (8 b iy DAL |
WCasladiyy Sladaoes 5 O3l (gt «usn 5 b SO 31 hsn & b )5 ol Soee alsay ol olilsl 3
Sl g Ol el 3503 g o3 L Tl oS alamed 12 530S0 pme S13l 0l oe b i 4225 (8] 3] 25 S3lpsets
el 03,8 L3 55 LS o el 23 45 AL b gy o Lok o b ¢ el e odsl (b 5o b s Al Sl o3y S 55
g5 i Sladlas (S oo Commns L 40 1y G105 b i o 03l 5 51 i jume 45 5050 o0 Gl Slo) L5 40 25
Sl a5 L 1) QEAS S jume 83 4 garme ol b las 1o ol sBL slac Il [9] ([B] LS o ot 1) 0T 3150 pls 5 Laslas
SIS e (183 1345 (S5 R IS e [y 48 samen a3 o 0 Lo S oo el L Al e 4 5 L ] 5 T
Olgear 53,1359 5 45 1y 6,5 a5 8 5 S daysly DSl sl eyl Dlubo| (S sy S Ll s
4 Aleas oS b e J1 Slagaly 5 525 R CgL‘.a S Il e S el 558 o0 Jols 058 o0 a5 Lo Dls
Conle a5 Sl ol algiliy (6515 oL Ll oo (61 o Sl psgie SO W Sls 0 L [B] gl o 0l gl "5 4y 2
A BT b A8 e 5106 S)le b o8 S o ] 33 48Kl s o3 5bar 5 )15 L3 iy 5 iS5t s bl
280 23 48 Tl 03,8 5 5 2l 5 (55l s el Uy Sy bk S| Jasms [10] ol Sinlon (L L S 0
e diom (b o3 5l LBl s 5o (adane ghldE b o) el L g e 5 (3Ll g S e 51 DL Jelas
3 bl Gl (AL Olyea bk (Dlods o 53 ilanlls Ly gadoge & (o) 4 Slads aiay 55 OV 5 i
5 et s lalid (5l g A Ol Il (e 2y 53 s 0l ke (23 53 o bl 3355 1L lae
G133 S 5 0l e 3 (5135 3l (Sl (Sull e 3k 53 8hs ol (SOl it Ol 2o (83 53 s gadd oyl 5 545
b sty page 5 s 531y Jie ) e poled 457 o 5 [11] (8] Sl 03,5 Iy Sl el plals (1L (riean 5
(o il 53 ol Cuods L VTS ) gy Calem 5 3dome g 5 4 S (558 45 3] Sl Sjls s oo bl Lagl )
S 33 1y ol (Caods) Jpmames G 0l e 385 5 0l ks SobB oS L35 SL L e SN0 5 e Ll b o
ke (5 S 3l 5 A 3 e Jole (13l [6] Lol ot 55 (555 oL 0TSS5 (Sleds) SN paaes 2y 5 4 ol (e
035 (2l Sl Sl s cn) &S Sl pes 05 5l o o Sl s g pte LS 15 Sl Jb o
G et JB 0L e 53 50l 0l e 3l Sl dlises (slaa 31 (6 s (5 1loy Lol ka5 (SLas oS s
30z ) 0T sl et & ils LT Gl 65l oL L ST SU 2t ooy dplad oo oS ploslw 4 350 G131 5
S SSsS James 53 )50 pl 5 X138 e 30 Gledlw Jgmamee ol 5 5555k 45 2 13 503505 o 55 355 OS0s5
350 S b 53 Cobgn (pranad Jalse aboz ) (55 0250l pdis 5 (50 JolS Sl by ([12] Wjls Sl Coen)

YV

e [ L Sen 5 Jo!

<o

YPA-YA? taip NY Y OL‘LWA‘) ¥ n)l.«ir ¥ 0)9> c‘-éL:Lq& 6\.&:}?&‘)3‘5)}‘_93



AR

(prr Ihle zandllasns) 50) g 285 Lol 5o L (golols 5 i 5193l iy 0 28 (s alasly gy 2

S5 Salioy o sl I 5 (s 2t b Jasls ) 02 5 Lo 55130 03 e DS @ a5 0 5 S sl (s 1) s
53 St 5y e3ls 358 em ola )l 4 Jsls ol ynie 3 AL Codedidly 53 5 das e 5 2eS y ymee (5 e Oldal e
Loy 5l o a5l 5 Latip alloos oy oyl 10 T3] Al o 0ol _pmnl syl 0 e ol 5 Ll s & Lagple sl
SaS L« sSsdiS & ade jobay ol iass O ey 55 Sl (:)‘Y) 0351 (4 Sl 355 3551 2l LagT SWL
3 AL OLLLBL il sgmpe By 5 S Sl 0T b i (3ol 5355 Jaabs o onlia jsbas (Sladi p (30l Jolowe
0ddo - as s a5 b S oo B 5800 5 il 2 ) DL 4y S e e ] 355 0l e il Lgsa g
Alites a5 93 55 (63l 2 B gl o i La)S 5SS (6 0 Sonedl S 500505 i 4y by o ool
Ol ol w155 byl snS UL 3smg Slily 53 LagT s Jalyy ooy 40 oS Sladlas Lal el ol a1 O oany 5 &
ol s (Juol Saall o)) g aoge I 3903 Bk 03 aw Dlegloss pl s gmge SIS G A S L S s
g ool 0 Graly Jos a0 5 Sl Il o oK 5 53 (00 25 L5k 53 i (551385 5 i 153k s 4 25 (o bl e 2

Q-’U)‘DJDL‘fﬂ°l-<~i'jﬁ)>g;’5@\i)bb)5@“:ﬂg:~5*‘-‘*,—’6)\3\3})-‘-’;'@‘)")\* ‘JajmﬁlJc\SC,.“\

32825 cagthe Joe dlyl g dindoy g,k Sleo =Y
patlie iy 25 -V~

&@»QY\Sdéﬁsﬁﬁgzm ‘CJL ‘°3‘) :¢b&i¢&sups_@'ﬁ¢';)}ww\mb.bj Li;’j"TJLi)\JL’J“’”‘ Z\J.’:J..:
J“SLSAJ,_{L«I.A ugujfﬂb)‘bcujﬁ

s odalion 3 b 51 BN )lond el s o ) 2550 5 S0 o G Dl 9345 Sl e a5 S oS ey o

[1A4] ([8] das o 5 S3lome a5 (o3ls 4 Ll s, 3 2SS0 L

aj}ﬁ&).b.bﬂdbhﬁ)ﬂalo‘\‘a% c)ws_nﬂ)d.bjuwaLdMﬁ)iamurmébﬂuudob.bjmﬁ 2Y.Uﬁ4{)>.£
L oS Sl 03,5 3L 53 S oo eler) 38 48 AL abgy 0 CodS e b et uleS sl (b s b L S
LA)‘.L}) cu@}j} c.UﬁQL;)Ua‘ ‘J"Sgs"’w"”j‘ug‘)d‘)ii’b g.L;gdade“Mx\ .Lyfﬂ °J““S‘J}‘a'°4s'>j“:d‘dl>u’uJ

G, ke 5 Ll ewlal G3ls alad 5 Coda &G ) aseds G ol S)s  Sals olgiear a3 (6,8 1t Ll (6,53
Wj&g@\;&cdjwugdw&im,m\}>p¢a>wmlgsrj@&)>qﬁwsqjgw\,>.33,:_,0

J15] syl s &

Do 35l (G5, 50 Ly (e ST o)l Jlexl i s e oli a5 Sl mBae L 4 5 bbby P (g by
[16] [8] 48 oo slowl Slods L YIS glaacr plu b Caad 55 (5,miS Lo o 45 o5

Gree ble Lulyy 185 s 4 5 LSS S 53 0l i g 3l 3L) G AN o Ly S1s50 T SlsS0L
18] 17] ol okt i

!/ Brand ¢ Brand resonance
2 Experience

4 Brand experience

# Brand reflection

’> Brand loyalty



Glaesorme 2Ll aS Cul 03505 o 3nas 55500l 1) YN b 55 bBL 3 o AT TS T ok el £ oLk
Loyl amelo (51 IS 55 5 5525 S8 ezl 0l s 1 42T Jsls 5 Jlsl Jisl boml gladi] 5 5 e Jlss )

S ol ol a5 Bl 5 0 2 5 ol A 83,505 5 S0 o B T
‘)LS“}ZJ gS):».a cé\wbjs)j.;a} Lv L.("«‘S:""‘“ a.U:LZ.ﬂ)\ o L;;..fm .LSL;a g_,di)’ﬁ “Ufu-." l)@)"ﬁ JL.')‘)L C,.:a.fd\ [20] c[lg]
[21] 351 e 555 40 1) (SAES e 518, b sl SIS 5355 50 05 50] g oS AS o el

Wl 3 O oty G Sa piie Sllas (i o0 e

Syl se S 4 [22] (Y 5 ants e ) 4 Sy anlidinn s (Jlgus Y)Y BV SV w31 555037 45 sl (S0 2 gunm jlos )

sl e s 4 [22] 6V 5 ack llie 3l a8y anlidis s (Ul ¥) TG & OV s 31 335051 45 el (o ja 1 ible ojlos Y

gl sn s 4 [22] 6V 5 4t o 3l 4 S5 anliis ;s (U ¥) A6 T DV g 31 35051 45 el (o3 13N 23l o jlos
38T on Cowd 4 [22] 6V 5 acds s 31 4 S5 anlidis ;s (Uloms YD VY B 4 OV gos 31 555031 48 Sl (Gl 00 2 S 5 oyl

Sl oo S 45 [22] (Y 5 4t s 3 a8 aslidins  (Jlgs ¥) V0 BN Vg 51 335051 48 sl (o a5 5 oozl g8 o jlos

sl o S 45 [22] (Y 5 4t allis 3 4 S aolidis s (1o ¥ Y0 B VT N s 3 535031 45 Sl (Sl 15 5 G555

< % o % 4

.DJ)T;;a g;_usm[ZZ] ‘_;Yj%&é.‘l.h)‘ Aﬁ;j ML.:MJ:! (d‘}u\ﬂ) Y¢U “\)\ JJ}A)TASCMJ (_;\oja.'s 2(_;)‘3\5)

(so9khe Joo g dipidey Y-V

SO sy Ky 4 ol 5 i slazel b 55 DS — 5 4 25 S0 ey 4 sy 00 [28] OIS 5 6 5N
4 g g Lol S, 50 Cul) Gl ol 555 4 5005 5 slazsl b 5 5 DS iy a0 25 30 ey sy o)
Coadl 31 4y g aln (§)lals 5 slanel gaioge Ol (nl 5o ol ol didm O e dm (ly AN 5 Aed Ol 2l Lot
asm\psw\wgu@@;;\ ooy e ) 5 (65,8 e (bl 5 ) il (sl 0l 1oy Sl g3
s DY guams YELISCE puze ¢ i g5 (k] anel> ol 0l @ﬂ@’. Sayge laesls ¢ hslan sy 5 aoliliw s 5l )
13 Jeosa 25 3550 I3 LB @ses YPV slaas coslu 3liad (6 .S 4500 hgy ol eslinal b aS Sl o355 53 Gl e 53 IS5
0235 ooy 2 (Sl SValns ST 5 Jle Jlows 5l eslinal b 5 (0l3le 5 Jamms 3 Jalse 5 Lo pite o Jalyy oS 4 S
&'ﬂj:..fw:gjwlwjf)l}.kﬁljsjyxﬁgdjbbjl{@éjjow L 25y aaly a5 3ls LS 5805 51 ol (glaaly ol
O 4l 5 2503 Solaliae 36 i e slael i o ramen 5 B g B b ke i e by o oo 3 ] LG

ol 0352 Ly slazel i 2 5 Gl DS B0 g ) sbar el odon; 1ol 4 50 o a sleel 5 s

g Ol 3 el e (026 0L s 26350 anlas) iy (6o Ly iy a2 bl gy 4 Sy 0 [24] ) SLL 5 6
o T Gaod cpl 53 5 ASb e Ly 4 slezel 6 S b b (s b L p o adaly oy 0l s ) Ods sl
sl 4 S 15 53 (s S e ealinul Lglg bl j3 6l pen a5 31 aS b miee s ol (SobeT amel 5,8 s 55 s 350 ool
C)w):Sg;Ml ol oslaiwl L;)LJA.}}A.} Sl gl gl e (6 . Sisas g, o) L ASL e asll Lm.ab‘_gjﬂcu.-)l}gb Sl
G150 STt (50T B9 pannl B3 SaadsS (g0l 3l Laosls Jelosa 5o (gl dinsed el 1y Rasss nl slaesls (g xie Yoo

sl o o3liznl (65l SVslae Jlows 5 (Ul Jole Jolod 0y sam s (Siomsat (33051

Sl S 655 250 axdllas) L 4 (oly sloml 55 «olis) s slazel iy 4 25 S6 QLo 4 Ly 55 [25] sala b

>L°:,o\>L>,{\6})ﬁxﬂgﬁaW;b\;cﬁu)@)ﬂb);bw}iﬁ,uﬁgﬁ;,‘&%wl,i;u;@uj&bx(uu

! Marketing J Experimental marketing
2 The American marketing association

YvY

e [ L Sen 5 Jo!

<o

YPA-YA? taip NY Y OL‘LWA) ¥ n)La.ir ¥ 0)9> c‘_éL:Lq& 6\.&:}?&‘)3‘5)}‘_93



Yvy

(prr Ihle zandllasns) 50) g 285 Lol 5o L (golols 5 i 5193l iy 0 28 (s alasly gy 2

b sl sl s 5 03,5 4 5 Culioy Lol 6a)ls 5 a5 (650l sl (595 1y S0 o 2y 5 slezel jls e 50 30
Fon K 503l 3bm) (55 e b osbar i & 2 (e A ) Warlo b ol Sl ol 4y g b 2Bl (S

.w‘

SV guazs 16390 axlllan) o5 250 2 e b e 5 DalS i 28 36 ey 4 sy 02 [26] LS 5 IS
N Ges Jhe Sl i e 250 2 b b 5 DS N s sl g Bl e BSOSl (S
j(QLu:LS MW)‘Jﬁl ulji" 0l &Sb.}‘ C)L&:.u 4»3{;“) &:JL\:L:) m\})g MJ?J (L_;\AJJ &)bﬁ) ¢wLw>-‘ ‘L‘;VV}) >bu| 6‘.&}3&#
&j)wﬂjébﬁjsw‘_}:ﬂj} “JMJ.]@)\ sl c.\.&ul}&\a}b@)@&jjbﬁju Y?VJ\ML&QTL”;)\C\S:D};
9 Lﬁ):-':ﬁ O Lu.b) Sl 0l LS)}T@'?' )'L«.'a))j.n 6\.&‘:.}\3 c‘_;.fu_l.‘».:i d’zﬁ)ﬁ ML.:M»J.; )b’.‘»\ )\ oalaiul L ASasﬁ L;:MQ-Q LB?.'E"’J
313 QLS sy s 0433 S oy (Sl OVolae G 5 il o 3l eslinad L U5 é)‘j.é‘¢)-]ﬂ.:}r.°)3 Jolse
0325 30l 3 Slaks & S 331 3 S5 bl 5 015 edins 5B L 009 3551 2 (50, s ) e 0 5 2 slal S

\;...A‘O.L:w).l?lbd.’.bj

aolazel auls b b o 5 Conds CodS ol b1 Sz Gleam i (8050 0,0y ooy 0 0 hn sy 53 [27] ) 5 L e
S og Ly e by 3 b A S 2 e Jelse B (o addllas pl B s i 4 OB K
Y oLl &= SYPRY sl Glabals O 500 Slaadlas dealy cpl 53 . dsl o 363, 5 5k s)lse plu banglis s
J»\}cdw)ﬁ«gé?bdw\&\.@r@):..,ufu’J._%L“;\)g;SJQUZJJIL;ﬁ\;jlﬂtg)bbjuiﬁ}gf)u}dké-b;ﬁ;swb@éj
Bl bt Bl 5 Cods CoS K a8 St J1 e Slies AL wsls Ly 4 B GRIB s sl s
L 2) Jaes Gl pate oy el O 534S ol ol S byl oo ggde Jke Ol o s HLAS W 4 (gulsls A5 4 slazel
ol BB o 5 das o0 L i ey slezed (oilin oite Go b S 0 4 (603 anly oite (W DS  Coads SoiS

Al T 600 Dladlas 51

ol S s sy (Ll 5,0 sandlas (63)50) (6 s (51305 o i 425 50 sy &0 sy 00 [28] 155 (5 50ls
Sy Iy Lol )15 e 30 05 Comaded 5 (6 e Sl (5 28 (55135 5 i ey o0 Ll OS5 j3 4S5

)15 (6 mhee (64lalby ke U 35 (6 i Coliay LS el (g slaliae ST (glils (6 i Culioy el spls ke S0

Ole S ol (Ss (STl ol 3 0l mhis (51l Ly L @ 2 g bzl 30 sy 4 (A 53 [29] OblSes 5 a1 3

.J)b;fjolijzi.aL;)hLé}ﬂ.L}J{Afﬁ;,)x&&\L;Laxjwmdjl;tm‘\b_bdsﬁoﬂ\)KSU..}@\:JJ.L;:&\;JJ?

1, s asgers 53 0l e by 5 Colioy b o2 bbb alaly g 4 Slandllae 55 [20] 3555 5 23
Colo) s 225 2Lk o Soblins abaly (izman )l (S olaline ledlo gy 25 535) (2285 (2lBL slal 45 0ls pLAS il
@55 pholel lgsa 4o sl 68 aobe b olsls b o albl LUyl Ll 6Cbls s5om g 0l 4 o 05l 32,k )

el 55 0l 2 Sl @ (25 (B0 OS5 slaline B3I g1 45U,

Laasly dzsls y elazl gl 5o Xy 4 s bliy by b BLS)l s e 306 oy e o5 53 [6] 31,55 4S50

53,8 UL YIAY Saso b s s 0503l b

23 Ll Comar Sla iis oS okl A 5 55 4 ($51005 5 i 4 25 (g DS (o @ 3y 03 [8] ealiypdae 5 550 3
Sl i 4y 25 5 L 4y oIy el HLES Waesls o g4y 55 @Lﬁ A gl @Tdu\g)\f, aegame Ob b Ol

OJ\.&SJ{'M‘_SL&W&:‘4SJJ{J‘J.<{’)&\J«.J)‘JJ)P.-)‘S)‘JL;'\MJ&;;A@b&ﬂd—}ﬁrj)d)t&)d)‘buj ‘Jdﬂ@ﬁu“jgiuf;



S Bk a8 T8 8w ol e Sags el 5050 sy (6l alaly (i 4 ms b (Jladl Akl 5 i 5 )

5 o8 55 T a8 germs 4 (551305 G| S 53 A3l g 555 b R 53 e 5 2 098] eal B L dgdes

6.)))404.«.5@LJJ]CL«}‘)JJ;J;MLSJ‘)U))AJ«S;J,@ﬁf@buw@bw)}vhé‘wb)J[lZ] ub&@)ém}:
3 sgms alaly Loy plazal )3 Ly 4 (65365 5 e iS5 ae dop lalid (oS das e O bt Sl K pamtlw L 2

.J)‘JJ;:'UJJJ.g‘\."sL.;Auﬁ:ﬁﬂé}\éwJQQOJ&SJWQ)?J}QLPW‘JJLQWKAW

OB 23l 5 Sl edl byl (5 )als 5 (6 e Culoy W Dled i S” Glge b 6 b 4o oS slallas 53 [30] OlSen 5 Slyge
3 Slas 51 o i Ot daars ) a3 sls (LS Gudss G)_LZS i)y L s i 4 golsly 5 (6 e Lol (Dleds

505 5l (g,lsly y Culgiss 5 (6 Culio) p sage 5 ol B (Dleds iaeen ol iy SOL

a3 Sy ) S oS 5 cpl SOLES s s (1SS 5 Ly by «Slaks ) 4 B 3 [B1] Slser
Cpgeo ool b 93 45 35 g0 QBUES D pume 4 (5l ol (5ol 4 ot 5 LS e (SIS e s S WU DLl > LS
ol 3 yme San SN puare (glaylil 4 oS deline Slaks O 5 o8 oo cpl S o 51 5 UL L3 b o S0l 5000
Sl sl Slads slaay pa sl Oliaseiin ()8 5555 b das oo al)l Cad (SUS1 s ooy sl &9 s ool
L oadasly o 1) (gbied 08 alis o) e ool LS o pul w55 Sleslugyss b olsly 0 ALSCh e slaal S s 5epla

S o e sl 0dl o b s b o)L ol 534S (s Jden

Sl o925 53 il bl ol 5 26 4 Conmd Ol S S35 5 2S5 5 Sle3lwtnssd 3bwnds p ol iine [32] 5l 5T
Ol i pad 4 oases sladiluy 53 Slals 5 SLHIL Ol 5 b 51 S8 aS dind Slgsd oLy Oligss .Sl HIIS, 306 05 5
‘Jf..ujj.‘:wldwja.go.).&c\.ibldﬂ_iu)m):.Aﬁ@dalxogﬁm&u):&l,k@.ajwlQab@dﬂxﬂddﬁquﬁ(}&u
Dol S 53l i Ly g s 525 53l SBIS s 510836 slaadl se ) 5 4 plkie IS (6 )lalas 5 (5 ,S)s s
2 2l Com e S Wils oo S Sle bz (ks p dnl b G sdiasplis |y gem 55 Sld 5 2y S claiunts LSS

Bab e L p Sligas b g2 53 oSS

Calioy § 8 Jotad SIS ) 4 S Sulio) 5 Ly 4 (bl i ol Olye b o Ry 55 [33] ollKes 5 oo
ol s sty 5 ol St 55 Wiy 4 (6l 5 (S e Gl ) L bl gy daily 5 ediSh e
elS 355 QLSS s, :é}}%&h&xﬂ&bbw@cQ@.L;SJW&UT/\VM)A;W&jlngL:;Lw‘_g)'L..ed.u
5 0iiS 05 e Culio 45 5,8 sl anllins ol 3l S s Syl Ly e 31 S0y S ol 51 kit STy
S ol 5 (K50 Lot S Sl dilas o i | (65065 b plulis T o) sl 395 QUSHS 1, S 31 (6350

"ﬁ’i'gfd Ji'b'j c.L’JSg_éf,aa C'-.’.L.o) .12...»1)3 JALSJ‘}L‘Q .L'vﬁ LSJ\’BJJ:’L;J‘}}

ol Jolo (il oS wzils gl Ly alamssas (6 b o gp (et ool Jalgs Ol S sy 03 [34] bKen 5 5,5 Sl
Gb 3 aS 3,8 o E halesl g0 Slido (glaesls sty 4o 55 5 0diS ol Jolo SO ey sty (6 100 S oS
L Jole 2 ool 3B gty 48 Sl 0 g o sdkolimsay guls . din g o (6 sl eIl 0 s 5l 03 28 il 3T (500 SO
I3 (63L5 sl B il 3 2Sle bl ylos 5 iy Cuedhe 5 gy iy elei] Wil Ly LS iy bl slie
Lo bls 558 Jale ety o bl 4l DY guasms 355 b Gras sl (B 0L jiis 45 ol8in oS S50 byt Lo cosDlesy
Aaisyge el b Ly alsts (620 o pn (e Sl 05V 5 05 ials Ly alsty (SR8 o S b ole 8 5 (58
DS o B Edygn (6 k0 5 ke Bl 5l laaly ol Gl copnizean .ol BLS,1 55 0 51 Ll 5 5 4 (5513l (S0

akj.}\;u‘ﬁsbdw)jﬂ.auu\.\j*;))"ugmdrmJA}J‘J&FJ;Jajo}v'ju:u))“).;unQWM‘M}J[].G]}:J)LGJJ.:};
&M@‘)J&i\“"ﬂ&u&J—'“‘:"b;:db,ﬁ*ﬂM‘mg‘j-bfﬁ-uJ‘))‘&meﬁj“:"bfg*jﬁijgzu‘j*f
NG PR VoA I W N VR VRP-3\ D\ L PRSTRN WS SERGI- A v

Yv¢

e [ L Sen 5 Jo!

<o

YPA-YA? taip NY Y OL‘LWA‘) ¥ n)l.«ir ¥ 0)9> c‘-éL:Lq& 6\.&:}?&‘)3‘5)}‘_93



[ ¥vo

(prr Ihle zandllasns) 50) g 285 Lol 5o L (golols 5 i 5193l iy 0 28 (s alasly gy 2

A sz o 2 gl 5o L (6oals 5 i3 (5l pU (gl w2 s Jails s o) 4 sy 53 [22] Y 5 4
O e Jauly )yt il 2 se ()l 4o b ote ) sbay SRl s sl ol oS 51> QLIS Laadly Ll 0l s Ladisa
S el (lalos slml 5 (6 20 oL SRl Sl e Sl G olsea Ll e Sy 2lbl &S das e gL G
VL L (5olsls 0T 56 5 ol 5558 (55105 pb a2 25 €355 00 o S 2 (53155 (2l ¢(Bls S5 53 358 pes

YY) M\}>

oS> )yl i 55 SsnS  (,l Sabib 15 (ol i (I35 » Se Jalse oy 2 0 Sp 55 55 [35] LSCen 5 il
ol (Smals 6 55 S 2E SleMbl 2818 S1ril 4 Olie 50t S5 dnl b Sl 4 sls ol mls s, L

WAas e Sl 5 (6,lalas Ll 595 4 6 4 aS 3l 0l Shs Lyl S5l 5 able (g5l

35 425 oy BLS T andllan cpl Azl A5 4 (S)bs 5 X 428 Ol BN s & Br s 55 [B6] ODISen 5 5 50s
‘)fm;j;ﬁbnudfm ‘_g)bLéj} Ly ‘J"J"d"ﬁ:):@"“S)JL")QL:’M dmw ‘M>@)b§JH)ﬂ5))ﬂ \)L;)L)L;j
by Al 5 sbul il axwg ln glhamase 5 QLLLDL @ G ol LS o o) 0BSL s SHle Wl

ﬁ&“&f@ﬁdﬁﬂduw&kﬂeu;&w

pspie Jho ls B0 L p 65136y » 5 Lp Sk 5 Lo Sl a2 sl eien Ll S0 L 4 25 sl

1S ) ) Oyt oo Ols b (9ol (o sgie e 4 Colie b il sl sl plLiS JS.‘L);L;.:EA

I3 L 4 25 sl 3 (ste B sl ) Sl (e 55 )

1 K a2 sl 53 (e B sl Sl bl ol LY

I3 s e sl 55 e A I 95 5l BV Ll Oyl
D1 5y a2 sl 53 (S R S 3 K5 ol

13 L 4 2 3wl 3 (e A Sl g, Sl pelarar) g pr )

K Sl Sy e BB LS

< % o % =

.@b.l&ﬂa.g‘_;)bléjﬂd.;aﬂﬁbxﬂ@lj}jlg

-Gdiod  cegpde Joo - JSCi
Figure 1- Conceptual model of the research.
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Table 1- Cronbach's alpha (questionnaire reliability statistic).
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Table 2- Statistical indices of research variables extracted from questionnaires.
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Figure 1- Average diagram of the research components extracted from the questionnaires.
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Table 3- Data normality test.
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Table 4- Correlation matrix and the result of correlation test between variables.
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Figure 2- Path coefficient between research variables.
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Figure 3- T-statistic values between research variables.
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Table 5- Summary of conceptual model results.
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Table 6- The report of the results of the conceptual model suitability indicators.

oo deusloa laie by akals T
3.898 <4 X/ 45
0.087 <01 RMSEA
0.939 >09 CFI
0.921 >0.9 NFI
0.963 >09 GFI
0.926 >0.9 AGFI

UL)‘J" (5:“5"3 L;J‘]d‘ (5"‘):’.)‘5 L;LGLP )b’\.w L U:.AJJ".: J‘ L;L&o.}‘.} ;55/')‘-')‘)" LSL"’W'-:M 0l ls 0313 QL:“J ; d".l’.- B ASJJLQLQA

sl (55 (saeilon b W pize VT gus (33 90 e 500 ol 5 3505 oanslis



&S doeus =0

Laplajlu 5 Sl 0313 13 30 St Dddiay | Laplajlas s 5 0l e S5 5 sl ¢ punbons c(goluaBl (655l ol 03 sl
Sl Gl dsle oleddy 5AS = ae 5 Sl Gl L s (game 3 cdins G Skt l L 1) 355 At g W 51
oo 65 62, Ll O (S daas bl o5 () Gy e il ao e ol 5o 0ile B jslaied 530S a3 mlio
Sab e oLl i) e (g aml b4 (3l glacIlad assls 5 1S 5 ohlelgw (gl g3laBl (555 auliil (O aan )T 5 dgs
bl 53 L sy 5 oy S35k a2 G aasly o) T BB L ol Aassy Sl B 133 5 L 4 S gl 5o
ladel,s 5 S las o Rl 53 S8 Ul s s el las i 53 ST e plonil (o2 Iole tandlas)50) o 25
23b0ke 55 b3l el 1555 (ol o) 3 g3 5 2 Ll0ls s e idlad (alanlsay 0 iS5 12 (35 Sl 30 b 5l o>
S AYAY 6o 2 25 2Lolb 55 o (bly 5 L S5k oy o il s B b ol s Al S S
o (915,55 4 andllan Bl L slinie o 355 (st ol anlllas 53 hin sy Sli) e ol e p 2 ol 5 0 e
4 olgn pole Shass 5 sdalimse SeMBI oy 635 (5 Syl ) Lol hags 5o ) ge sla e s s5bas 555

L IS O gl 5 48 S )13 Judow 54 525 5500 AMOS 5 SPSS (laljile 5 oS

ol&is 3 3 2 olSus 31 sl 5y ) e o)l 48 315 9L il ia g5 53 (65l L S slas Juke o ) dmo b el 5
OBAIS o pan 3 MS)sbay 15 Ly as o 3wl 53 e i (p<0.05) Conlie (6 lslins cl:.« by IPYA G b dble o2
OB e Dlab| 5o 31 o al> 50 53 (6,536 ar sl o) 4l 5 Slods 5 SN puamms 51 gl (e )l 5
Olseas L a5 e a8 Wlandls oyLil 4SSl @ 50 ax2dS 55 [3] OhlSen 5 wsSTy .ol OLLLIL ol caslls 31 S e)l08 e
g s b Kl A a5l e () ol Sme gy ol oils | ()18 Slagaly 5 bapasls (Olulea] da
o Wl g5 ) o )l 4] e ol anlllas e 48 358 e (3l spde (Cslaliy Sbadaes 5 DBLS ) (St
e 03 35 o3 ASL e [B] LSer 5 usSTp andllan (6 S uomss linly 53 5 el opl Gl 3o 35 55l3 L 4 2 3wl s ke
Sy ol aon 4 48 Sl LB 3l (85 (o 3l oS Sl )il (g S cpl 4 JS)sba 0l e Js) 88 4 b
Obyries SlalamI b Ll 5 o &5 25 50 g0 03litasl Ol juiin b pdbole LU (gl bl 315,85 55 0l 53 23505 il S 65 L LSy 5s
Wogr b e Ly by e badlse alsay el S o LS 5 (6318 ¢l (SLa ST Jol Lo 4 25 5 35000 5

.J}..f«do ‘>‘>J§;5A A.bfoT)>.Uﬁ4sdia.:>u}C)wL§)\ (Grudan

°L<i“5fdl'.’.j;‘:"" a@ij\us‘.\i)))\JdaLau)l;J 6}‘)o&ﬁb—&h}k‘)béjb;-uQYJWJJw @L’U ‘Y 4?:9}\44.12:\)))
-L')JSQL:J[S]O‘)MJ‘JJ}SLQJ)‘J&f@f&}l}a‘))d\:\:ﬂﬂ(p<oos)wud)l:wc@bj ./?QAQ‘J:"L’J‘)L‘fJ’:
rb\:ﬁ}ﬁéwlw})yTjQLwLw\)\w;jcwliu.‘s\dsw\awdjmd)):d“msb&jd&béadidi&&fmfé45
Dj‘bbfﬁ@ub\')‘ij)ﬁ)wb‘ .L:..M.a‘_}2>>4;)>J,w\;inl);a.x.Ss_era.oQ&U)\}L:m&jjfbbjdam chjL?J
HSosba 015 0 093 (88 42 B (g 53 50 ) el oo i oS a5 0B oS B e 5 K b le iy Sl 4 e oS
‘3)‘.5.13)3&_{3'4{@.:‘..&AJQJSJJmuij)bﬁ)l.w%‘jJLbﬁﬂdY)é&ﬁ@ﬁd&bwiswbyu\Lg;@;,ﬁw‘@
S 03 dseme 2Bl G5l e Kl5 e sible 3l wly 53 5 Liled Wl (50 B L 4 2 dbomy] 53 Ll e

s 513 B3 5 SV games b pslamt 13 5115 gl 503,8 o 595 a0 1) oldo s 8 (oY pues

Ol o83 5 aslay 55 51 B Ll oyl a8 5l oLiS Lol R g3 s (gl le OV slas Jus o Xapp bl s

.5‘)\5.13)34.3]?6 )ler_."‘).)g;".:f'.nui.ﬁ (p<005)wl~= Lg‘)bl.i.such.ub.j '/?\c/\ulj‘mbdbba rﬁal.{fbjjé

w»vuﬂ&;)\}go;d.usdagwdbluwéby sl 0 S 3 e B KB ol s 4 25 ((6,58) 5 Ld dm
QY}M)‘&%&L&W)W&D‘JQL@JJBN&AG@ :ww&g’ﬂowdjmjlbdun&)ﬂ ‘LS}&’F;S

pdis 5 (gt JalS s cplply 10l 03,8 5wl dle o o b Ol e 35 L 2 bl 3 2e 2B Jybe o

YAY

e [ L Sen 5 Jo!

<o

YPA-YA? taip NY Y OL‘LWA‘) ¥ n)l.«ir ¥ 0)9> c‘-éL:Lq& 6\.&:}?&‘)3‘5)}‘_93



YAY

(prr Ihle zandllasns) 50) g 285 Lol 5o L (golols 5 i 5193l iy 0 28 (s alasly gy 2

Sl S il 5 sy Al 4y (s1s 5 130 [13] dxas 55 0l HS50wS 5L 55 Codbse nemad Jolge dos 51 (55 33,08
Sl C)\J}W)L;Md Ly K\ea L;lw.»vb LAQTL;J.JLJ Loy

ub«f:\m aLf.J-iJ )‘ Lh.)\.b«j) )‘ é‘.’.ﬂj A_JJBJ oS sl QLL.’ J...al> u:;.hj}l BEl 6)\."’@ Y sles J.X.A GL:; ¥ 4.:.';04:5 Ln 4.&;‘) BEl
Ly S 2 00 L o slowl )y i id (p<0.05) il L_S)‘JL'\&Ac]a.ijj UEAY Ol b dble o oS b
2y s Coliny olazel 5 ,b 31 ls oo Cad pl 5 il il W 4 Cond oS b e (50l slowl 53 bl 23
SLbes 5 s 35,05 Sty Ay 4 o 53 el Dlided sl wBls Sse sl (6 S peandd 5 08 a0 )5 (5
o3 53 L Hr o S ) éﬁ,ﬁ‘\s;}m@ S eoplply )l o Gladaly 5 Sladia 5y 35,05 iy 0F (5, So3lukil
U pealhe ( Sege Sl (P ot 0 Bl i Sk e 4 5B ey S LS Ly 4 2 45 e () L 2
s pled 53 5 4 o L 428l 505l 5 4y 3l 5 Ly g 5 leel (5 Culloy e 5y 3 Ol el rls ol
355 (3 )3 ki S K Gl e (Sl 53 58 Dbl (65 83 53 hiladpr 25 5 i b e S ol
Slelds) 03 0,8 w1y SLelis a8 uiS oSS le,y ks 3l (g nbe 4 a8 ol L5 L a5 Olale] ) 4y a8 das oo K25
)Lf.u(:}@,aﬁk_iiubj)\ L;JLL.A MJ,>J ‘u‘ilJ"L“ ‘J.ley Mé)}\.&ﬂ.)sm‘).L)‘ijbbbgﬁ\ﬁf\u\s%@ w&x‘j\;}(kj
L Sy ol Sl el Ly 50 I 5 e S 4 el 5 i DLl Di sl e 53 Ky o s i e
ok bl e polie (led g ax g K 4 oS (6338 ln 35 sl (e Sl (63 84 et 5 L) w2 L 58

3] sl (5 e 3 sl L sliate s Jguamen 51 slizal 31 sl STyl 5 cilos Ul il 1y ok

Ol e o803 5l sl 55 51 elasm] Cu s ol aS 305 LS il a5 53 (6ol Le OV slas Jube ] O dmeo B L alay o

'5)‘5"\:’,% 4;)>='3 >L>=.3")>‘_;'.'..in&5.: (p<005)wLﬂ6J‘)LMCL.ﬂL:j JJEYY U‘J:.AL:J!)LA rﬁa&ijﬁ

@Bl JSsS 03 53 ran 5 AL 5 ke Jilo 55 Slots ol K Gogad 53 oy 5 o 3] Gadla s
(bL AT s S 53 S5 S bl SR S Blodey e cpl 4 S, Glnde 5 liies 31 (6 b S
SLbbers 53 Eb n ege 31 S0 Lol Slele 4 L elaral o o psgde ccplasmsl o) Ky 20l 5 45
Sl (535 b 5 oS b e (o Ui oSl iy (olanal Lo pn olSiis ool B S 13 a5 3550 08 (Lo L
anJlas @Lﬂ bl s Lle o Hlalig QTA.{j‘C.&I;Ji ol b gyl b plolid o L, Oy 5a Gk 3 e diS G ne 4S5 sba
slagt a8 sls pLas 55 [22] (Y 5 4l . uled Lol 5y 4 o sl 5o e 5B LIS e ol g, 3 elei] o ga Ol Lol
Jsl 83 4o b 350 0] 53 ol andllan ol b lilyen (6 Saomst cpl oS Conl Jas 5o (50l 4 25 b St bty SOl g 25

b dble iz ol&es 3 0 s olSus 31 5 40 25 48 3l 0LES ol s 53 (6ol S¥slns Jubs gl o 4o b L el s
ol 5 Gl Jls 4 il S, S )l Ly Sl e blias 5 Cote (6,50 (p<0.05) cslie (ylobine rla by 2V 7 s
o4 ler A AL Sl o oo o 53 o 5 el (ln 5 daBl 3 dp B 551 0y G sl b ) 55 )
Sl it 5 3 sladle (b b (g ane) 5o oS bl Dleginge 31 (S glseas L, 13l sl alls (35 )) 6,0
S5 ol Lty o5 (g1 48 el pagie S L Sl 2] Sl Sl b sl osioge b S 13 B sl oLOBL
D e S35 050 daad Wil oo 48 Sl 5 51633k 313 o)Lsl 5 5 oS e oy adasly Conle a5 ol 0l Ll
Ll e L 42 ol andllas gl bl [10] Holed s Calizen Slaylil 5o 1y S8 (5550 5 el delps 5 ST o s
e [22] Y 5 et Al o e S 5 S Tanllas 4t U Ll yod (6 S ) oS oles Ll 0 51530 (55 2 (iete 56
l{ubv.ajg%;;d\Anglnfjwlearbmajxﬂ@ﬁaw@:ﬁL{b,a\s.mbol,:.n}sww@u;\d:@p
O s s &y 5 Ay BB (s 28 e D p3e 93 4 Ll on L2 SG 25 (MSysbay il po ol anlllas 4
Ly 4225 ol LG DB b DS 51 (A6 s b 0 2 5 W 2975 4 dgeares S L (58 eled ) oS
dalg ) BB e o 0l e Lo L S5k o) 2 0T 8B aocebl 5 A8k e b Cote 5 Sdtadidly b Sokesls oS 015 0

D4



WJhle i ol 3 0l s oS3 51 0 S350 S sl gLt ol 2 s3 55 (gl SYslas Jo lis Y iz b L alas]y s
ol aadllas 31 iy o) s 35l 45 4y 550065 fslins 5 ot (5,85 (PR0.05) olie (5 lolins el b #/FFA plse
OSKen 5 il5 5 ([28] ol (5 sile [25] (sola b ([24] A SLL 5 HIKE ([23] ohlSen 5 (6 5N Dladllae ol 5 Jiow
andllae A8 o)l31 al3l iy 5 355 o0 Do o8 sbolen bl e Lisbn L 4 5)lols sl 53 L5 4025 36 s e [29]
Sol3les sl 5 05 5 a2 o BLII 55 L 5150 (gladanly A 4 xS s (landlas 728 55 55 Chads Slande Sl o>
2ol Al osls s 5 3l 5 el ey ol 03 5 63,5055 G> ol axdlas 55 plil el ol 4l Ao 4
Jrb 5008l b 2l 83 55 55l Al )G 5 5 Sk b Jgeames (0503 55 (A3l (B] 48 Sl o)Ll &Sl @ ol o
4 Ot Lne Jos 4 oSG pume 39,0l (51863l Gl L3 w3l o (215 LagT (23 53 1) (a3) cpl o Sl o 5 550 13
o gp ) Gled S Ly @l 5o .xSJWbmwunuj@\wdw%&xﬁajméﬁggdu RSO YOy
Laple jlu a5 ol 3518 53 03l e 55yl (205 (SLS5 13 oSt 08,0 SO Slls (6585w Jaith 5 ol sl 5 S35 (Ll
Lo GBse o b e G Olgisas b ol (6 e 3o agle sl (sl (5 S o oS Lo Jule a5 )ll5 5 )0 )3
S35 51 ol b 4y S Il OBLS b jome 558 s S o KaS 0kl (5 g el 1 .b (gl plejlw aaS 53
Sl pb Dlots LodeS 4y Sl (55005 5 slazel (55l ol B3 ) jlass) o) iz (21 (6505 U S (6l il 4 3o
502 4 G G Dl 2 3 g Sl a3 53 I g e (B (6505 pb cnl 51 0l e eslinl 5 Jalas plSa 5

el °'L:"4:‘>bj.’.;;'j>"3;;'\:ij‘)b)3J‘J’L;)‘DUJJ‘L'}’J‘)’)L’ c&jMﬂJAbMﬂ;va
Dy o byl ) ngﬁ)lf C""LG"“:%% :Oﬁ\;}l}.‘)

3 s ks Ol 255 oo Slgidg NS s 5 (lr (5 5o ol 2 BI04 515 35 (9345 Jolgs 5 Lyl ST
i L e a5 ol it (93,85 Sl Jelpe s iy s Ll id 4y B e Julse e polannl 5 (Son s folps o e Julse

Sk 001" 5 (W 425) (225 Bl (kS mhan) (63,8 51" pb ol 3] 4w 31 WSS sladi S obslyl LY
S S SThal bl 51 G o 350 Dl ge 4 Va5 b 51 815 e LD cliledds LS ( Dy 3 5 SIS« oleings)
IS 36 G e o3l 5 B ad  Go e nl 35 sl a0 5 ame () ) i) IS on a3

w5 3,50 O Gk Ugmamen S (51 (2l Bk GGl Gl plateay Slads 5 sy OV prame 3550 55 L5, plaliss Y
255 03 ST oS3

4 e o atey 53 QUSHIS 25 5 1 WIS Solomgn B 5155 o QUSHS 1 53 i psboay y lale b (Sain &y Slud ¥
2 alp Sy

sl 5 35k b QLT Sl 0,53 (gl erlie SVl SSL 5 a8 S 513 alalid 3550 e 2 ol 3 (SIS 0L 2t .0
sS40 )8 K ey S oy 5 o5 3 S S ot ety (5 e SO (854S L 3,8 3 0l ke ke Lagl (51065
SSonS s S 855 (53l S oo 4o 5 01803 4 1y ol bl Sleds 5 SV g (g2t S By g el sl

3yl
1398 oo bl odal Slidos (gl ) ash Oblgiin (oeen

DV geams 40,8 1 (e SSsnS plo 53 G ol el )

S Sla e 3 G ol plil LY

e JB b Gy Sl SV @50 a5 G bl LY

g B o plasl lesen 35 oolh 53 il S 6 355 g Sl 8,8 50300 ol Sl ke 53 il s oS Ty Y

338 duslis b ilies slaple o o cil:’ e 3o S ol 6 2

YA¢

e [ L Sen 5 Jo!

<o

YPA-YA? taip NY Y OL‘LWA) ¥ n)La.ir ¥ 0)9> c‘_éL:Lq& 6\.&:}?&‘)3‘5)}‘_93



YAo

(prr Ihle zandllasns) 50) g 285 Lol 5o L (golols 5 i 5193l iy 0 28 (s alasly gy 2

(1]

(2]

(3]
(4]

[5]
(6]
[7]
(8]

(9]
[10]

[11]

[12]

[13]

[14]

[15]
[16]

[17]
(18]

[19]

[20]

[21]

[22]

[23]

[24]

&le

Khurshidi, G., Arefi, A., & Fayazi Azad, A. (2010). Perception of Iranian and Korean home appliances.
Perspectives of business management, (1), 77-93. (In Persian).
https://jomp.sbu.ac.ir/article_94228.html?lang=fa

Hematyar, M., & Saeednia, H. (2015). Examining the impact of brand experience, trust and satisfaction on brand
loyalty in economic enterprises of cities; Case study: Kale dairy products. Journal of urban management, 42(17),
355-368. (In Persian). https://www.magiran.com/paper/1520410/

Brakus, J. J., Schmitt, B. H., & Zarantonello, L. (2009). Brand experience: what is it? How is it measured? Does
it affect loyalty? Journal of marketing, 73(3), 52-68.

Azize, S., Cemal, Z., & Hakan, K. 1. (2012). The effects of brand experience and service quality on repurchase
intention: The role of brand relationship quality. African journal of business management, 6(45), 11190-11201.
DOI:10.5897/ajbm11.2164

Lindgreen, A., Davis, R., Brodie, R. J., & Buchanan-Oliver, M. (2000). Pluralism in contemporary marketing
practices. International journal of bank marketing, 18(6), 294-308. DOI:10.1108/02652320010358715

Yavarigohar, F., & Koraghli, M. (2019). The impact of stiamuli associated with the brand on brand loyalty in
social media. Tourism management studies, 14(46), 47-77. (In Persian). https://tms.atu.ac.ir/article_10427.html

Webster Jr, F. E., & Keller, K. L. (2004). A roadmap for branding in industrial markets. Journal of brand
management, 11(5), 388-402.

Ghorbanpoor, R., & Azimzadeh, S. M. (2023). Determining the relationship between brand experience and
brand loyalty and the moderating role of demographic variables (case study: of Mashhad Water Parks
Complex). Journal of sport marketing studies, 3(4), 139-156. (In Persian).
https://gsmsmr.uok.ac.ir/article_62497_970e610c19cebf75b7980c956a6a6c¢6¢.pdf?lang=en

Ambler, T., Bhattacharya, C. B., Edell, J., Keller, K. L., Lemon, K. N., & Mittal, V. (2002). Relating brandand
customer perspectives on marketing management. Journal of service research, 5(1), 13-25.

Keller, K. L. (2001). Building customer-based brand equity: A blueprint for creating strong brands. Marketing
management, 10(2), 15-19.

Batra, R., Ramaswamy, V., Alden, D. L., Steenkamp, J. B. E. M., & Ramachander, S. (2000). Effects of brand
local and nonlocal origin on consumer attitudes in developing countries. Journal of consumer psychology, 9, 83—
95. DOI: 10.1207/515327663jcp0902_3

Turkmandi, H., Sarhady, S., & Baloch, M. (2022). Investigating the relationship between consumer brand
recognition and brand loyalty in the brand community (case study of Samsung brand). Contemporary researches
in management and accounting sciences, 4(15), 20-37. (In Persian). https://ensani.ir/fa/article/531347/

Chen, X., Huang, Q., & Davison, R. M. (2017). The role of website quality and social capital in building buyers’
loyalty. International journal of information management, 37(1), 1563-1574.

Saeednia, H., & Gooderzi, A. (2012). Examining the effect of experiential marketing on the post-purchase
behavior of food product consumers. Management quarterly, 10(31), 79. (In Persian).
https://www.magiran.com/paper/1299906/

Zaichkowsky, J. L. (2012). Consumer involvement: Review, update and links to decision neuroscience.
Handbook of developments in consumer behaviour, 523-546. DOI:10.4337/9781781005125.00022

Buil, I., Martinez, E., & de Chernatony, L. (2013). The influence of brand equity on consumer responses. Journal
of consumer marketing, 30(1), 62—74. DOI:10.1108/07363761311290849

Aaker, D. A. (2012). Building strong brands. Simon and Schuster.

Keller, K. L. (2013). Strategic brand management: building, measuring, and managing brand equity. Kindersley
Publishing Inc.

Reichheld, F. F., & Teal, T. (1996). The loyalty effect: the hidden force behind growth, profits, and lasting value.
Choice reviews online, 33(11), 336-391. DOI:10.5860/choice.33-6391

Izadi, B., & Roozfarakh, A. (2019). The relationship of experiential marketing with customer satisfaction and
loyalty in sport complexes. New trends in sport management, 6(23), 49-61. (In Persian).
https://www.sid.ir/en/Journal/ViewPaper.aspx?1D=750232

Garg, R., Rahman, Z., Qureshi, M., & Kumar, V. (2012). 4 journey of ‘experience from consumption to
marketing [presentation]. National conference on emerging challenges for sustainable business (p. 1097).
https://www.researchgate.net/profile/Vinod-Kumar-
141/publication/280040345_A Journey_of Experience_from_Consumption_to_Marketing/lin
ks/567b960808aele63fldfc2cc/A-Journey-of-Experience-from-Consumption-to-Marketing.pdf

Shieh, H. S., & Lai, W. H. (2017). The relationships among brand experience, brandresonance and brand loyalty
in experiential marketing:Evidence from smart phone in Taiwan. Journal of economics and management, 28(28),
57-73. DOI:10.22367/jem.2017.28.04

Kalantari, S., Naibzadeh, S., & Dehghan Nabavi, H. (2013). Investigating the effect of brand experience-
advertising and promotion on brand trust and brand loyalty. The first international conference on political saga
(with an approach to middle east developments) and economic saga (with an approach to management and
accounting). Civilica. (In Persian). https://civilica.com/doc/495114/

Shekari, A., & Barani Laghab, S. (2014). Examining the relationship between brand experience and brand loyalty
(case study: mobile phone customers in bushehr province). The first international conference on management,
accounting and economics. Civilica. (In Persian). https://civilica.com/doc/421590/


https://jbmp.sbu.ac.ir/article_94228.html?lang=fa
https://www.magiran.com/paper/1520410/
https://tms.atu.ac.ir/article_10427.html
https://gsmsmr.uok.ac.ir/article_62497_970e610c19cebf75b7980c956a6a6c6c.pdf?lang=en
https://ensani.ir/fa/article/531347/
https://www.magiran.com/paper/1299906/
https://www.sid.ir/en/Journal/ViewPaper.aspx?ID=750232
https://www.researchgate.net/profile/Vinod-Kumar-141/publication/280040345_A_Journey_of_Experience_from_Consumption_to_Marketing/lin
https://civilica.com/doc/495114/
https://civilica.com/doc/421590/

[25]

[26]

[27]

(28]

[29]

[30]
[31]
[32]
[33]
[34]
[35]

[36]

Farhadi, A. (2013). Evaluation of the effect of brand experience, trust and satisfaction, in creating brand loyalty.
International conference on management of challenges and solutions. Civilica. (In Persian).
https://civilica.com/doc/378665/

Igbali, A., Dehghan Dehnavi, H., Naibzadeh, S., & Kalanterzadeh, S. (2014). Investigating the effect of brand
experience, advertising and sales promotion on brand equity (case study: Kale products). Nternational conference
on management in the century. Civilica. (In Persian). https://civilica.com/doc/311533/

Rahimni, F., & Lotfi, R. (2015). Global brand value chain: the effect of brand communication, service quality and
brand experience with the mediation of brand trust on brand loyalty. International conference on management and
economics in the 21st century. Civilica. (In Persian). https://civilica.com/doc/508647/

Ashurinezhad, Y. (2016). Investigating the effect of brand experience on customer loyalty (case study: Saipa
company). World conference on management, economics, accounting and human sciences at the beginning of the
third millennium. Civilica. (In Persian). https://civilica.com/doc/525033/

Farozanfar, M. H., Najafipour, A. A., & Hakit Ghafarkhi, F. (2016). Investigating the effect of trust and brand
experience on customer loyalty in housing bank branches in kerman province. International conference on new
researches in management, economics, tourism industry capability in development. Civilica. (In Persian).
https://civilica.com/doc/699399/

Mosahab, R., Mahamad, O., & Ramayah, T. (2010). Service quality, customer satisfaction and loyalty: a test of
mediation. International business research, 3(4), 72. DOI:10.5539/ibr.v3n4p72

Chioveanu, 1. (2008). Advertising, brand loyalty and pricing. Games and economic behavior, 64(1), 68-80.
DOI:10.1016/j.geb.2007.12.004

Andriyani, M. F. (2011). Changes in the physical and economic conditions of the area around the airport during
the construction of lombok international airport. https://digilib.uns.ac.id/dokumen/detail/23695

Nam, J., Ekinci, Y., & Whyatt, G. (2011). Brand equity, brand loyalty and consumer satisfaction. Annals of tourism
research, 38(3), 1009-1030. DOI:10.1016/j.annals.2011.01.015

Stokburger, N., Mullins, R., Hayati, B., & Schillewaert, N. (2012). The main factors determining the customer’s
identity by brand. International journal of research in marketing, 29(4), 406-418.

Nyadzayo, M. W., Matanda, M. J., & Rajaguru, R. (2018). The determinants of franchise brand loyalty in B2B
markets: An emerging market perspective. Journal of business research, 86, 435-445.

Mahmood, B., Ahmed Qureshi, J., Huraira, A., & Mahmood, A. (2019). Relationship between brand experience
and brand loyalty. Journal of organizational behavior research, 4(1), 79-88.

YAY

e [ L Sen 5 Jo!

<o

YPA-YA? taip NY Y ‘)t.w.a‘) ¥ n)l.«ir ¥ 0)9> c‘-éL:Lq& 6\.&:}:&‘)3‘5)}‘_93


https://civilica.com/doc/378665/
https://civilica.com/doc/311533/
https://civilica.com/doc/508647/
https://civilica.com/doc/525033/
https://civilica.com/doc/699399/
https://digilib.uns.ac.id/dokumen/detail/23695

