Journal of Green Management, VVol.4, No.1, May 2024, pp 118-139.

Identifying Factors Affecting Customer Intention to Purchase Environmentally Friendly

Products in the Sustainable Fashion and Clothing Industry

Maryam Farahani !, Mehdi Rouholamini *, Peyman Ghafari Ashtiani *, Shahrbanoo Gholipour Fereydooni *

1- Department of Business Management, Islamic Azad University, Babol Branch, Babol, Iran.
E-mail: Mghiyasi1983@yahoo.com

2- Department of Business Management, Islamic Azad University, Babol Branch, Babol, Iran.
(Corresponding Author) E-mail: rouholamini.mehd@gmail.com

3- Department of Business Management, Islamic Azad University, Arak Branch, Arak, Iran.

E-mail: pe.ghafari@iau.ac.ir

4- Department of Business Management, Islamic Azad University, Babol Branch, Babol, Iran.
E-mail: Shb.Gholipour@baboliau.ac.ir

Article Info

Abstract

Article type:
Research Article

Article history:
Received:
2023/03/30
Acceptance:
2024/03/03
Published online:
2024/05/22

Key words:

Customer Involvement,
Sustainable Fashion,
Green Shopping,
Environmentally Friendly
Product.

The fashion industry is one of the most influential industries on the environment. It
appears to be a highly consumer industry with a relatively low recycling rate. On the
other hand, green lifestyle, as one of the modern lifestyles and the concern of many
consumers, has taken an important part of marketers' activities. Therefore, the purpose
of this research is to identify the factors affecting the customer's involvement with the
intention to buy environmentally friendly products in the sustainable fashion and
clothing industry. In terms of method, this research is a survey and in the field of
applied research. The statistical population of this research is the customers of
Mashhad Leather branches in cities across Mazandaran province, selected by simple
random sampling of customers. The data collection tool was a questionnaire with 22
questions, whose face validity was confirmed using experts' opinions, its structural
validity was confirmed using confirmatory factor analysis, and finally, its reliability
was confirmed using Cronbach's alpha formula. Data analysis was done with the help
of structural equations, using SPSS22 and LISREL software. In the end, the results
indicate that the variables of fashion awareness, perceived risk and sustainable value
have a significant effect on customer involvement. In addition, customer involvement
has a significant impact on the intention to purchase environmentally friendly products
in the sustainable fashion and clothing industry among Mashhad leather customers.
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