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Abstract

Today, sports as a social and cultural phenomenon; It has had several effects, for example, in the social
dimension and especially in citizenship; It can bring effective participation of citizens in all citizenship
activities and promises a healthy and cheerful society. Promoting public sports, according to the type
of activity and the conditions of personal and professional life at the community level, can cover part
of the effects of physical inactivity and increase national vitality and productivity. The great sense of
passion and excitement that sports creates can increase the effectiveness of social marketing activities
in the field of public sports culture, so that they can influence many citizens to accept voluntary and
desirable behaviors. Give the purpose of this research is the strategies for the development of public
sports culture in Khuzestan province. This research was carried out in terms of its purpose, including
applied research, with a qualitative method and with a fundamental exploratory nature in two qualitative
phases. Research data were analyzed through semi-structured interviews with the participation of
experts, collected by thematic analysis method. In order to carry out sampling in two phases of the
research, first a list of experts and specialists with executive and operational records or having scientific
and research records and theorizing in the field of marketing and public sports was prepared and then
an in-depth interview was held with them. After completing each interview, each of the interviewees
was asked to introduce other experts to the researcher. . This work continued until the researcher reached
the saturation point; where the new data collected were not different from the data collected before and
were similar. Before conducting each interview, the researcher provides the interviewees with the
necessary knowledge by sending a message or an email while taking time from the interviewee, by
sending an email containing the main questions and a brief description of the topic. Interview time from
50 minutes to 150 minutes; It was done in person in the office of the participants. Finally, theoretical
saturation was achieved in the first phase with 17 interviews and in the second phase with 15 interviews.
To determine the reliability of the data (which is equivalent to reliability in qualitative research and
validity in quantitative research), the decoding method (test-retest reliability) was used by another
researcher. In the decoding method, three interviews were given to another researcher. Each of them
was coded twice in a 15-day interval by the researcher. The stability index was calculated through the
amount of agreements and non-agreements in two stages of coding. By immersing the researcher in the
data; extracted 48 basic concepts, then through revision and refinement; Concepts in the form of sub-

1 . Assistant Professor in Sport Management Department, Faculty Of Sport Sciences,Shahid Chamran University Of Ahvaz,
Ahvaz, Iran

2 . Assistant Professor in Sport Management Department, Faculty Of Sport Sciences,Shahid Chamran University Of Ahvaz,
Ahvaz, Iran

3. Associate Professorin in Sport M anagement Department, Faculty Of Sport Sciences,Shahid Chamran University Of Ahvaz,
Ahvaz, Iran

*Email Coresponding Auther: m.karimi@scu.ac.ir


mailto:m.karimi@scu.ac.ir

it 0,150 9 K5, b SlRed i) 55 K dawgi Syl 1y -

categories and then these themes were classified into 5 main categories based on the nature of what it
contains. The findings of this research in the first qualitative phase include the identification of five
main factors; Optimizing places, conforming to beliefs, economic and social requirements, beneficial
and important institutions, public participation in the development of public sports culture. In the second
phase of the research; after repeated analyzes of 104 basic concepts with the title of suggested solutions;
Based on the seven dimensions of social marketing mix, it was presented in the form of sub-categories.
In the following, based on the solutions and aspects of social marketing, five desirable behaviors
(improvement and development of sports infrastructure and easy access, appropriate culture, economic-
social foundation, all-round cooperation and synergy of the Ministry of Sports, media, religious,
political and Educational centers and strengthening the presence of family, celebrities and well-known
figures in sports and art) were identified in the form of main categories. With the development of public
sports in the province, while developing and strengthening movement and physical skills, gaining public
health and creating social vitality, it is possible to increase the per capita consumption of goods,
products and sports equipment and support employment and indirect entrepreneurship from an
economic point of view. Did Also, increasing public health and strengthening physical strength will
lead to labor productivity, which is also important from an economic point of view. Therefore, in order
to increase people's participation in public sports, it is necessary to increase the number of public sports
spaces per capita, to cooperate as much as possible with the government institutions in order to develop
public sports in the province, to try to increase motor literacy and change people's lifestyles. Designing
policy versions appropriate to the challenges and problems of public sports in the province, benefiting
from the opinions of researchers and researchers of academic and research centers and financial support
from the programs and policies of this field; The level of participation of the people as well as the
institutions with interests and roles in the development of public sports has increased in order to raise
the status of national sports in the international arena, to generate income, develop tourism, generalize
the general vitality and strengthen the spirit of self-confidence and even political development.
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Table 1: List of interviewees in the qualitative section
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Table 2. Reliability calculation between two coders
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Table 2: Presenting effective themes in the development of public sports
bl &Y gio 5 Yo b Lo
Main categories  Sub categories concepts
SBer (5559 galad g (Sbl cle g (b coiS
The quality of design and construction of places and spaces for public

sports
oSl (! :
Safety of b Sk 5o g5t gl (3559 Jalws 5 Olebes D5 0925
premises Availability of safe and diverse equipment, furniture and sports
equipment in the parks
Jyel pleilr 5 ole 15
Positioning and positioning of the principles
OSUl iluange 959 Slaldd & (g fwd s ;0 p3Y (lidy) 5 595 292
Optimization of oSl ol The presence of necessary light and lighting on the way to access sports
places Safety of spaces
premises il Jrp dag 5,9 (slalas S
Control of sports spaces by security personnel
5 () Jore 4 (055 (Sl 5 lalad (g (e o
Bxpansion of the public transport fleet in different neighborhoods
Access to places Bxpansion of the public transport fleet in different neighborhoods
Obwl jo L3y Sodled gl p ke (sLad 5l angs colaul
Optimum use of natural space for sports activities in the province
BT gl b yon 57N b o hlie Sre o (s sl o lsiir )55 0
sl &““’1‘_59 Fo= Holding entertainment festivals in different localities
Consistency with ~ Matching with
beliefs and customs and e 5 sm e by sl
awareness culture Revival of local and native sports
Pl L Slyen b SL o Olsl ln o)y olaisl glad (o5 wal

olizel Providing a dedicated exercise space for women in parks
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Concordance . st Lo Sal acfll o u )
with the belief oo s oy s el sl s s
system Pay special attention to models, solutions and recommendations of the
innocent
P30 (552 Slgm Sl
Increasing people's movement literacy
S S sl ol g g gle s wig pgad o Gle, oL
E— Informing about the benefits of physical activity and the disadvantages
ety of inactivity
Increase = TR T
awareness LS ‘5°“J“’ o e _
Conducting comparative and localization studies
SRep (555 @l 0 s s e leiz! o el eslin]
The use of public and sports social networks in the promotion of public
sports
S B S ysd o N
A Try to change lifestyle
Personal ol al3e s 53 (3559 0010 8 G
Trying to put sports in the family's budget
alylol 4 Sen 35,5 ljlael javass 0,5 arepllas
ez Systematizing the allocation of public sports credits to departments
social D59 Gallal o 9,5 (lapl cud 4 s Ll
Providing discounts to group registrations in sports clubs
o oo 5 s b & Cond 3308 0l 9 bl (ow i Sl
~ ol Ly Slae Sy plo & S (5559 O35l 9 Ol (o o Slmy
el Syl
sy . .
Creating easy and cheap access to sports compared to other leisure
i . activities
Sociol-economic —
requirements banje Juals g ol &) wlas o adss &l
sbadl Providing discounts on services and reducing costs
Economic Hes Sljlael 5l SR (3359 e 502U
Increasing the share of public sports from government funds
s yunilpsl 9 ogeas iy I lael iz jo ugs slatgy (rgw
Development of new methods in attracting credit from the private sector
and sponsorship
SBer b))5 arwgi ol @ Coilgy anelx oy Culis g4z g
epie (glaolys The special attention and care of the _clergy community to the
- development of public sports
Religious
institutions

Sl g Gy blly oo (o slaojsal Sl oolicl
The use of religious teachings in line with sports and physical activity

&lfl L;Lml.i:wo

Bxecutive
organs

SEer 3559 Jeie slasles oo i ol e g Sialen
Coordination and synergy between institutions in charge of public sports
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S S
Beneficiary and
role-playing
organizations

anslr gl o GBes (5555 mas crsas ;olen () dnwsi sbisl 5 51l (agu8
Developing a specific strategy and public sports development
documents regarding the promotion of public sports at the community
level

A Sy b o)y Al laaid ) Codled anagl

obls= 5 Li5s Development of various sports activities with a recreational approach
Sports and s laion U5 oo 5 58 G
Forming a think tank in the general administration and sports
committees
poye G295 (ly g W09l s (0 (slaghl | (6u50 50
Using urban signs, installing billboards, etc. to encourage people
S Called g (0559 amwgd sliwl) o baekd oyl coles o G195
loss 5 I Encouraging and supporting the production of films in line with the
development of sports and physical activit
radio and P P Phy y
television Jlb 5 ol S S (sl il
Showing healthy and active lifestyle patterns
055 loadliy bpld o K55, 5 c),9 Comased | loww g loo o ooliiul
The correct use of sports personalities and sportsmen in their videos and
programs
SEen 55 anmgi 30 Jlad Gl se 4 o5y Dl )|
Providing special facilities to coaches active in the development of
public sports
o Shes oS 15 ol oo oS Lbsgls Lass Gilises sla Tl
. =S o JelRisls ¢ KW s 0 ok N 5 ) Dy g0 &
publlc board 9 P o) PP Clons' ¥ ) S D o B
Sl 5
Providing training in various sports disciplines by volunteers in parks,
schools, universities, companies and factories
SEer (s IS 6l et asliy (9 g ad
Preparation and compilation of a codified program to accommodate
public sports
o oBiils jo SKer i)y aaste Sl (g9, Cony
90l 5o .. - . . .
; Training of human resources specialized in public sports in the
Educational university
Centers
Paas b eiegiy S e i BLIIL e cnl 5o i ele Slide 5 laghy el
Koo
Conducting more research and scientific research in this field or
connecting more research centers with public sports
odlg}l}

Family
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pyos &S )l Siis 4 ool Cuglyl g Jld sl s DByl 05 50 colgils ol en
Public Accompanying the family in spending active leisure time and
participation prioritizing sports

s9lie & ool )5 ;o (Folgils jobo 4y oS (ol a4y o055 —(Rsds ghlaa b @Bl 4l
WIS (o0 Py ke Lad>
Providing sports-encouraging items or gifts to people who exercise as a
family in gyms in order to maintain health.

Sl 3 (home 5 (oom sl (259 55 5 Sl slagSl 92
Existence of attractive and diverse patterns of native and local sports in
bl of the province

celebrities — . ) ) ‘
SBer (355 30 G0 bl e Gloosez pa l ool

Using the presence of famous artistic figures in public sports

02 Ohlew g Shilsle (Volaa (2559 sl 25402
Planning for sports for the disabled, veterans and special patients

Ollivgy (B9 & ohg az e
ilisee 5k Special attention to the sports of the villagers

Different tastes by 5e plas )0 (555 sl 3l s
Creating grounds for sports in all places

o ool wiile (1) (3555 Ll Anesg
The development of free sports facilities such as the road of health
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Table 3: Solutions to increase the optimization of places
solutions 7 social marketing Favorable
dimensions behavior
a9 SUl cSley (b coas G
Increasing the quality of design and construction of sports facilities olgtiny
Ol bl (ool&lss )y (sl (rair ool offer

Strengthening security aspects of stadiums in Khuzestan province
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o (55 a5 iy oSl gl s, alin dwg g Sgnte
Planning for more transparency in decisions, Providing detailed s el
SSLl g5l gl ogas )0 po,0 pgas 4 Guds Sledbl &l 5 b
).
information to the general public regarding the creation and Wl
. Ol (o o
reconstruction of places
Sl b gcsle 4 be e Olaeal (0 Bon assl> yols o5 Lis
involving the target community in decisions related to the construction
and design of places oS lie anse
o5 JB 5 Jom BL by Participation fee Improving
Bxpansion of the public transport fleet and _
el (ol oS 5 ey B 0 et b kel (sl g gy (gl g0 developing
il sports
o .
] ) . ) infrastruct
Bxpansion of the qullc transport fleet Developing a.comprehens[ve ure and
plan to ensure security by defining the role of the police and security easy
agencies of the province access
Developing policies for the optimal construction of multi-purpose places
Mo o535 sl el Glasie ez 5 ool politics

Security policies and guidelines for dealing with intruders
0309 SUl 4 (bl slaol) Jotend g drgs
Development and facilitation of communication routes to sports venues

Sl esle cgzr o ok Sllhas el eleiz ] olbls )|
Carrying out comparative studies in the direction of building places social relations
SSUl GluS g poti Sz (pogad A b g)lSen
Cooperation with the private sector for the maintenance of places

Frel @il 5 les e

Positioning and basic positioning o yrd sl
Building places in urban spaces and close to people’s places of residence
SRS sl Sb S drwg Cuzr B o b syl pOye pyas
Cooperation with municipalities for better development of urban parks the general public

Sl g ligas 51 6l 6l oSLl 5l eaiss oolawl ol 3l a5
Justification of people using places to maintain equipment and places

e el ploslo b beles 5 5 Sen Kyl
Cooperation and interaction with the engineering systemorganization
b g, b Jolss 5 5, Sen Creating partners

Cooperation and interaction or municipalities
s 5 el b 6y 5en
Cooperation with education
wogas Sl b bolfal () Sen
Cooperation of clubs with private brokers
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Table 4: Solutions for aligning beliefs and awareness

Sk am Y ol ;L3
b, K, =l Favorable
solutions 7 social marketing behavior
dimensions
wolisel pllai g pom; 5 Sl SlyFan ety
Concordance with customs and belief system offer
cilizre SMe yo (2 gl oleiie )l
Holding entertainment festivals in different localities
Sl Sap gl Sen cid waly 5l S (s oSl a e
Determining a part of the income of the public board for culture Participation fee
e 5 osr o B3 sl
Revival of indigenous and local sports
D508 ~sizel geadiy @l gl Sll glopw b (Sialen
Coordination with the provincial television to provide educational-
sports programs ol
b S o Olsil sl (s eolatsl slas oo ,5 walh
Providing a dedicated exercise space for women in parks nolitics
Obwl 5o b lo adl> Sl aigs colitu
Optimal use of natural attractions in the province
@L‘j S st)_sﬂ‘ ol 5l colex lp oROL Cewlow (g5 _ il Sl il iy
Formulating the policy of the club to support cultural education . i ol
programs social relations g
SBer (3555 By 5l ey iFle rhe 50l Gl lasky g
Developing a program to make people happy through public sports
o390l Gl 5o als loye g oS5, Hea
The presence of prominent athletes and trainers in training classes Appropriate
culture
(-5 Gpioll &l ey «o815) cliee bl &b 5l Goy codlad gy
Promoting physical activity through various advertisements (tracts,
brochures, TV commercials, etc.)
PO Omt 3 (S5 7 g @iy
Promoting movement literacy among people
- sk & s Muuuﬂ’ el . s bl
Doing comparative studies and localization e
accessibility

S5 05 oby g S sl Sl Wi egas 3 Sle, el
Informing about the benefits of physical activity and the harm of
inactivity
Cregare glo aiosi 5 la)ISal; dagSl s o5 4z g8
Paying special attention to models, solutions and recommendations of
Masomin
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i ollad 00,5 sl 5 asel sln il (SSes e SO0
The efforts of the provincial public board to educate and
institutionalize physical activity
o Sl ils sblie sl Sl Glo 5 loe (6
The efforts of the provincial radio and television for the benefits of

physical activity POy pyas
Aol 4555 Sop )b annsi gl alr é s aly glaaile, 6 the general public
Efforts of print and non-print media to develop sports culture in
society

S Sl mals (pgas s (aigel sl Ghasn s Sisel (A
effort of education to teach about having physical activity

ol Sloww g oo b oyliw] SKen cavn Jules 5 (o) Ken
The cooperation and interaction of the public board of the province
with the radio and television of the province
S5 2 bojle cuz Gilme laaile, b gl Ses i 5K
The cooperation of the public board of the province with virtual
media to fight against inactivity 5 0l
Gasn 9 oPigel b bl SKep Ctn 5 Sen
The cooperation of the public board of the province with education
bl jaass Sl S oj Suz (BB ST b pliul (JRen cn )0
stz pole 5 (ol analr (oulisdly,
The cooperation of the public board of the province with academic

centers to benefit from the expertise of professors of psychology,
sociology and social sciences

Creating partners

seloi| - solazsl Sl sl sla ) Sal, b Jgus
Table 5: Solutions to improve economic-social requirements

eyl L3,
b,Kal, s‘Lo-"e_‘ bl . Y Favorable
solutions 7 soglal mquetlng behavior
dimensions
ozl —goladl cslie (g3l iy Sl
Appropriate socio-economic infrastructure - golazdl
SV S yad o slozz]
Efforts to change lifestyle '
P S o Gi5s oloyl B e W ey
Trying to include sports in the household basket offer .
Economic
and social
infrastructur

e
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el b Syl slo o) pl 4 Cond (3355 03l 5 el gy

Easy and cheap access to sports compared to other leisure activities
Hss o 5 g (SA550] Sla D 155
Holding training classes by government bodies

pore pyes sln Rl (SKed )55 anmg Sl ol azg parass

Allocation of funds for the development of free public sports for the
general public
il 5 o i ) lael iz o (g o by, (g
Development of new methods for attracting credit from the private sector
and sponsorship

Sl aiyje
Participation fee

bay e ols 5 oad &) Sleas o s &)

Providing discounts on services and reducing costs Calow
93 (005 (T8 S & (o s politics
Access to government cultural and sports centers
Hed kel 5155w 00k lp pladaslow Gago
Formulating policies to increase the share of sports from government
credit eleiz! olbls)f

QSL:‘ & Ql)')l P QL.;T e pwd glacaslw g
Developing policies for easy and cheap access to places
u;“:’)')B tSL“"’Lf‘:’L? 22 g;‘ﬂ?"l} 9 s“’ﬁ)f 6@““ Yo “51)‘
Providing discounts to group and family registrations in sports clubs
Aok gly b9 sskie 4 SRen (555 Sliliel jarasi 50 s el
To systematize the allocation of public sports credits for the purpose of
sports for all

social relations

Py oS (gl s ojgrky el (6,0l Slaskl 5l (S se
Using urban signs, installing billboards, etc. to encourage people

B ) ) e fmd S8
SRep )9 anwss slp g Slilasl jleslinal g3l WS accessibility
Emphasizing the need to use government funds for the development of
public sports
Sas sl glens S 0 08,0 gl
Trying to participate in sports gatherings.
el aslip o by ools 5,8 4 £5ye pyas

Try to fit exercise into your personal schedule
Sep (559 drwsi Lz (oo Spe b pogas (i3 6)Sen
Cooperation of the private sector with government centers for the
development of public sports

the general public

Sl Glogs 5 lao Jolss g (5500
Cooperation and interaction of provincial radio and television
50 9 gogax i bl 5 ) Sen
Cooperation and interaction between the private and public sectors

5 piol)

Creating partners
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Table 6: Strategies for strengthening beneficial and important institutions

! QLo Y gl L8,
b, ol 7 social marketing Favorable
solutions dimensions behavior
Olwjor bl jo ol g (cwbw Gloolyd Jolss o gl
Strengthening the interaction of political and religious institutions in
Khuzestan province slpiien
SEor (559 oy ) o olfws jpax Sl 05 eal B offer
Providing the possibility of the presence of devices in promoting public
sports o2 5 5)SKen
. T < . - - > 1541
S ()9 @ bl Glike Galliws jeax 3,5 mald cur ) wby iy
Planning to provide of the presence of various institutions of the EIEY)
province in promoting public sports slaoly il
SBor )59 dxmgi ol & ol dxelr dxgi Cux gl (ladky g ool (oo
Developing a comprehensive program for the special attention of the W T
. . el STy s
clergy community for the development of public sports. S Lin 4
sl 5 aST b G b s (aysal sl iy 4l e All-round
TR RSO R e T B oy S S SR Participation fee ~ cooperation
Planning for physical activity promotlc_)n training with an emphasis on and synergy
use pu_bllc of Ministry
Sed ()9 drwgs Saad g ieel 4 aile, Sl I 2% avass of Culture,
Allocation of part of the media content to the education and culture of media,
the development of public sports religious and
political
olSsls «yojlae daSly jo ldbogls bawgs 03,5 lises sladid, el )| institutions
Providing training in various sports disciplines by volunteers in parks, q a“‘?' |
schools, universities B € g:r?tté?:a
oplivg: )3 (7,8 3,50, b (505, s sloaid ) colled densss politics
Development of various sports activities with a recreational approach in
parks
S ol g Gys by m (guo slaojsel ) eslic
Using religious teachings in line with sports and physical activity
(e 55 dmmgi dliwl) (ateine adliyy 5 (5l sl (o998
Developing a specific strategy and program (public sports development slazal by )|
documents) social relations

Preparation  Suj a0 SKen 33,9 o35 lail b (6l goe aslip (2905 5 angs
and compilation of a codified program to include sports for everyone in
the program of life
lRails yo GlRen ()55 paaie Sluil (59 Cany
Training of human resources specialized in public sports in the university
ogi She b i BLijlL ave) cnl )5 i (oole Slidied 5 Jiaghy pll
Conducting more research and scientific research in this field or more
communication with research centers
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SEer (555 Jee slaslyd (oo ik o1 e g (Sialen
Greater coordination and synergy between institutions in charge of

public sports
b s ol (S5 Ko slogS ales s sl
Showing healthy and active lifestyle patterns accessibility

055 sloadliy g bapld 1o o555 5 3,9 Comazd | loww g I moro coliin]

The correct use of sports personalities and sportsmen in their movies and
programs

PO G3iS (gly s ojgrk el (o0l Glasll 5l (S se
Using urban signs, installing billboards, etc. to encourage people
en Sl g )9 anwg biwly o alapdd oyl Coles g 298
Encouraging and supporting the production of films in line with the pore pyos
development of sports and physical activity the general public
lbgls slaog Sy s )lblse slapls L s Ko
Cooperation with fan centers and volunteer groups

poye el Sz Gl logw g lao b Jolai 5 (5 Son
Cooperation and interaction with the provincial radio and television to
educate people
SMlsz 5 llszsi Sisel ez S5 9 Gaisel b ol Jelas 5 (500

Cooperation and interaction of the club with education for the education )

of teenagers and young people Creating partners
il gz (il slad g el b oSl ) Sen
The club's cooperation with the media and virtual space for training

S ol

poes &8 Hlie Cosli sla,Sal, ¥ Jguar
Table 7: Strategies to strengthen public participation

P R PR L PRV YR, s
o 50l Elaz! b5k ol )8,

) 7 social marketing Favorable
solutions dimensions behavior
odlgils coles 5l oolaiul
Use of family support
P Ll yea 5l coles ot
Supporting the presence of special classes offer

ol o oz 5l cule>
Supporting celebrities

e (53559 0 s3> sl Sy Sl e eslgls (gile esbl

Preparing families psychologically to participate in public sports el
paring n py g 'y'"p~ p:. p" p S ke ain
SBer (3559 50 (lp o HLidl jpas bl h s

I o ) ) Participation fee
Facilitating the presence conditions of special classes for public sports
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Jeted 2818 CBlgl (6l 559 4 ool Cuglgl g Jed sy Wl )],38 0 eolgils ol yen QYW CCNRN )
e T 5 yoliv oolgl>
Accompanying the family in spending active leisure time and prioritizing slo o>

sports for free time, facilitating the attendance of the general public
o35l ggine 5 Jlo ol

9 59559 el s

Financial and spiritual support for people e )
loelSs - el , e il el Strengthening
o555 0 (Solgls ok ar a5 ool 8 4 (o859 - Fhss bl b I )|
. B ' politics the presence
“”';5«5‘ ST LS“'A)L“ L )5“"‘“ b of fam||y,
Providing sports-encouraging items or gifts to people who are family in celebrities and
the stadiums They exercise to maintain their health well-known
sports and

artistic figures

poe pgas Om S Sed B9 sile anoles
Institutionalization of public sports among the general public
poos Sl gl g b colom
consultation Government financial support for public

pyes S lie gl )l g el dasee ol social relations

Creating a safe and calm environment for public participation
B Ollen s Ol (o Yshee (3509 Sln siaebin
Planning for sports for the disabled, veterans and special patients

ezl olbls )

& ohyar g anb lp SRed (359 0 68 it looser spa> jl eoliul gy
Oleliws, (5509
Promoting the use of the presence of famous artistic figures in public
attention paid to rural sports sports to confirmthe special T
Ol Glitee Bl )3 (oo 5 (oogr sl (509 E9ie 9 Sl slagSl S92 accessibility
Existence of attractive and diverse patterns of native and local sports in
different parts of the province

pyos S lie drwgi Cuz (o 9 Ohisel L sy 5e
Cooperation with education to develop public participation
pyes LS lin dnwgl Sz SRed (355 gl 08 b o) Ken
Cooperation with the Federation of Public Sports to develop public

participation
pyos &S jlie drgs S (igel She b () Ka
Cooperation with educational centers to develop public participation RSl R
poas 8 s drgs Sz ins] slasms 5 1o b () 5an the general public

Cooperation with the province's radio and television for the development
of public participation
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The Federation's commitment to the development of public participation 15 5ol
pyos OS5 Hlis drwgl iz o g loo Culas

Supporting radio and television for the development of public

participation Creating partners

bl sl s Can bl seolering slo)Sal, Glgie Lasl pogha ) o F 5,8 (sla o 5l s (kg3 p90 58 50
5 050) walhie 8, iy qcelaizl ol il olasl g loyISal, s ol b aslsl 5 . @il e 5 SV gho B o o elaiz]
@Rl 5 65w elaiz - golasdl (gilo iy coanlio (gile Kb Ll (quyisd 5 (3550 glacSl ) dxug
Gloo gz 5 polie wilgls jga> Cugii 5 Lhigel ST g oubiw (ol slasly wils) (b5 Ol asl> aes

el 00 Glo 5 (V JS8) Joe 50 F5e Jalse olpon 4y Lol DYk LB 50 (720 9 (o559 (bed o

o 2l Joe ) S
Figure 1. The final research model
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