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Abstract
Oil and gas, as one of the most basic industries in the country,

has a prominent role in the economy, especially the resistance
economy. The present study was conducted with the aim of
evaluating the antecedents and consequences of the export of
petroleum products and its derivatives with the approach of
resistance economy. This research is applied in terms of
purpose and also quantitative in terms of data type. The
statistical population of this research is made up of all the
senior experts of the country's economic and oil society,
whose number is 480 people. In this regard, relying on
Cochran's formula, 214 people were selected as a sample. In
this research, library and field methods were used to collect
data. The validity of the questionnaire includes face validity,
content validity and construct validity, and its validity was
checked and confirmed by Cronbach's alpha coefficient and
composite reliability coefficient. The partial least squares
method and smartPLS and SPSS software were used for data
analysis. The results showed that financial policies,
environmental factors, external pressures, internal power,
product, internal regulations, communication factors, support
policies and technological factors have a significant effect on
the export of petroleum products and its derivatives. Also, the
export components of petroleum products have a significant
impact on national macro achievements, market development
and economic growth.
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