Quarterly Journal of Advertising and sales manageme
Vol 4, No 2, JUN-AUG 2023, (395-416)

O S 90 6}5T9§5 sy oé)gT)é Slyole arwgi Jow L1y

T S5 0315 yus saelS TS saen Lo pawes ¢ T

. 2 g ] . .
c-wvsb d.ﬁg,bs Oy ¢ d,&x:-. Lo) Sod>

cs2ye odoxie Sllal ¢ o ¢ oMol Bl5T oKl el Lol anlg ¢ S y5b o ppe 09 ¢ S (6 d,:;.:;}la‘
ol ol pg «lii g pgledsly ¢ oMl o131 oSl olatdl g o yte oSl ( S5 5b o e 09,5 Sliwl #( Jgume olimg5) Y
ol e oMol ST olEls (Lo (o5 5l ¢ 51855l o prite 09,5 Ll
o) ol pgecligios ¢ polessly o oMl 3131 oKl olamdl 5 g pie 018l ¢ S )3b o pte os)f)l,,...".jl.s\‘

VPeX[eFle¥ o nds 06

VP Y[ o¥A 128l 58 & 6

Explaining the pattern of customers' purchase intention in online shopping
behavior by considering the variable of online brand trust
Hamid Reza Jafari", Hossein Vazifehdoost*, Hamid reza Saeednia, kambiz

Heidarzadeh Hanzaeé
! PhD student, Department of Business Administration, U.A.E Branch, Islamic Azad University,
Dubai, United Arab Emirates.
%(Corresponding Author) Professor, Department of Business Management, Faculty of Management
and Economics, Islamic Azad University, Science and Research Branch, Tehran, Iran.
3 Associate Professor, Department of Business Management, North Tehran Branch, Islamic Azad
University, Tehran, Iran.
* Associate Professor, Department of Business Management, Faculty of Management and
Economics, Islamic Azad University, Science and Research Branch, Tehran, Iran.

Received:(30/06/2023

Accepted(29/07/2023)

ks 4wt https://dorl.net/dor/

Abstract

Internet shopping is basically the process of buying goods or
services using the Internet. Nowadays, Internet shopping is
called as the factor with the greatest growth in the virtual
space; The general online shopping process, when potential
consumers perceive a need for some good or service, they go
online and search for information about that need; But in most
search activities, potential consumers' needs are captured
through information about products or services. They then
evaluate the options and choose the one that best fits their
criteria for meeting the need. Finally, a transaction is made
and mail order service is provided.The present study seeks to
provide a conceptual model to explain the pattern of
customers' purchase intention in online shopping behavior by
considering the variable of online brand trust and uses the
foundation's data strategy, which includes open, central, and
selective coding, in order to achieve the research pattern
model. has taken.The research findings in six categories
include causal conditions such as the user-friendliness of the
website content, background conditions such as the
appropriate arrangement of products on the website,
intervening conditions such as the user-friendliness of the
website design, central conditions such as having an image of
the iElectronics icon, strategies such as Market research and
results such as brand recommendations are provided to others.
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