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Public Relations and Artificial Intelligence: An Emerging
Relationship

Ali Nirooei
Director of Public Relations, Torbat Heydarieh Oil Company
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Abstract

Public relations is a specialized field dedicated to effective communication
with the public. With the continuous advancement of artificial intelligence
(Al), the landscape of public relations is undergoing significant changes.
Al offers valuable tools that can enhance the efficiency and effectiveness
of PR professionals. This paper explores the various ways in which Al can
be integrated into public relations, including automating administrative
tasks, analyzing data, and facilitating content creation. Automating
administrative tasks through Al can free up time for PR professionals,
enabling them to focus on more strategic aspects of their work, such as
developing and executing PR campaigns. Data analysis, powered by Al,
provides PR experts with insights into audience behaviors, preferences,
and needs, thereby improving the overall understanding of target
demographics. Furthermore, Al-driven content production assists public
relations professionals in generating high-quality and impactful content for
their campaigns. However, it is crucial to emphasize that while Al serves
as a valuable tool, it cannot replace the role of PR professionals. Strategic
decision-making and relationship management with audiences remain the
responsibility of PR experts. Al is a means to enhance PR performance,
but it is the human touch and expertise that drive the industry forward.
Keywords: Public Relations, Artificial Intelligence, Ratio Of Artificial
Intelligence And Public Relations
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