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The use of artificial intelligence leads to the reshaping of strategies, plans, interactions and relationships in the busi-
ness marketing process. This research is applied-developmental in terms of purpose and qualitative research in terms of
implementation (using a systematic review approach). In order to collect information, 140 related articles published in
the period from 2010 to 2022 were analyzed using the seven method of Cochran’s book (2008) to identify dimensions,
antecedents and consequences, and finally after putting together and integrating the index from the results, a 5-step
model for the marketing process based on multiple artificial intelligence was extracted. Based on this model, the use of
mechanical, intellectual and emotional artificial intelligence can improve the stages of the marketing process, including
marketing research (data collection, market analysis and customer understanding), marketing strategy (segmentation,
targeting and positioning), marketing plan (standardization, personalization and relationalization of marketing mix com-
ponents), marketing action (operational, analytical and collaborative customer relationship management) and marketing
performance as consequences of the application of artificial intelligence in marketing (optimization of experiential value
and profitability), increasing competitive advantage, increasing customer satisfaction, customer loyalty, customer trust,
engaging and retaining customers). Also, the antecedents of using artificial intelligence in marketing include technologi-
cal, organizational, environmental, behavioral and individual factors.
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