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Abstract
Objective

In recent years, marketing activities on social media have been considered important as one
of the strategies to advance the company's social media marketing goals (Wibowo, Chen,
Wiangin, Ma & Ruangkanjanases, 2020). In the world of business, the advancement of
technology has influenced consumer behaviour through social media (Saghat Foroush,
2023). Social media platforms such as social networking (like Facebook), microblogging
(like X), brand blogs, video sharing (like YouTube) as well as photo-sharing platforms (like
Instagram) are most widely used by marketers to promote their products (Zollo, Filieri, Rialti
& Yoon, 2020). With the ever-increasing advances in technology, most companies should
create a positive image and active online presence and continuous interaction with their
customers and other Internet users through websites and social networks (Razmi,
MirzaeianKhamseh & Soltani Tajabadi, 2023).

Corporate social networks are a subset of social media that provide users with online
interactions and content sharing (Verhagen, Swen, Feldberg & Merikivi, 2015; Wibowo et
al., 2020). Among the most popular social networks in the world and even in Iran, we can
mention the Instagram social network, which had more than 1 billion and 300 million active
users by 2023, and it is predicted that this number will increase to 5.5 in 2025. reach 1 billion
active users (Statista, 2023). This social network is also popular in Iran because the research
of Zobeidi, Komendantova and Yazdanpanah (2022) showed that 27% of Iranian internet
media users prefer this social network to other media.
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On the one hand, social media marketing activities can be profitable for the company
(Zollo et al., 2020), and for customers, the experience of interacting with social networks
brings more engagement, satisfaction and loyalty (Yu, Yuan, Kim & Wang, 2021). The users
of the Instagram social network have acknowledged that this network has been able to help
them in sharing information and learning appropriately (Zobeidi et al., 2022). In the
meantime, marketing researchers have paid particular attention to brand and branding
because they are known as valuable assets of the company (Oliveira, Sonza & da Silva,
2023). Considering the growth of social media, brand experience and its effects on
strengthening the company are considered strategic requirements for managers to create
more value (Harandi, 2015).

Today, the food industry has taken a special place in the global economy, and due to this
special place, the attention of officials and researchers has been directed to it (Tarvirdizadeh,
Mirzaei Daryani, Nahidi Amir Khiz, Pasbani & Honarmand Azimi, 2023). On the other
hand, social media marketing is crucial for companies active in this industry, and the effort
to engage potential customers and social network users with the company's brand has
increased; this research examines social media marketing activities in creating a brand
experience. This research was conducted on one of the companies in this industry, which
produces hot drinks, such as coffee and tea, to provide suggestions to its active managers to
increase user engagement and create a better brand experience.

Therefore, the main goal of this research is to explain the role of marketing activities in
the company's social media, emphasizing the mediating role of brand experience in the food
industry and producing hot drinks (coffee and tea) and providing suggestions to increase
customer engagement through marketing activities on the Instagram social network. Also,
the current research seeks to answer the following questions:

¢ What effect do the marketing manager's activities in the company's social media
have on the perception of customers' experience of the brand?

e How does customers' brand experience of the brand affect customer engagement;

o What effect does the company's social media marketing activities have on customer
engagement?

e What role can brand experience play in the relationship between a company's social
media marketing efforts and customer engagement?

e Are the company's social media marketing activities effective in the perception of
which age group of customers and the brand experience?

Research Methodology

The methodology of this research with a survey strategy is in the paradigm of positivism
research, and it has been done using data collected from customers (or users) of a sample
company, which includes 389 customers. The researchers collected the data through an
online questionnaire. The structural equation modeling method was used to analyze the data.
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Findings
The findings showed that marketing activities on the Instagram social network are
significant through the mediating role of brand experience on customer engagement.

Discussion & Conclusion

Also, the results of this research confirm that marketing managers, by designing activities
on Instagram, can both directly and indirectly and, through the role of intermediary brand
experience, increase customer engagement with the brand and the brand's Instagram page.
Considering that the significance related to the relationships between the variables in the first
four hypotheses was more significant than the absolute value of 1.96, four of the five
hypotheses of the current research were confirmed with 95% confidence. Despite this, due to
the moderation of the user's age variable, the results showed that social media marketing
activities on the brand experience did not have a significant difference in the eyes of people
from different age groups including generations X, Y and Z.

The results and suggestions of this research can be valuable and practical for marketing
managers to prioritize their activities in social media.

Keywords: Social media marketing; Company's social media; Brand experience; Customer
engagement.

Citation: Harandi, Ata Ollah & MirzaeianKhamseh, Payvand (2023). Explaining the role of company's
social media marketing on customer engagement: Examining brand experience and customer age
generation. Media Management Review, 2(3), 337-365. (in Persian)

Media Management Review, 2023, Vol. 2, No.3, pp. 337-365 Received: June 15, 2023

doi: https://doi.org/10.22059/MMR.2024.369197.1071 Received in revised form: August 03, 2023
Published by University of Tehran, Faculty of Management Accepted: August 27, 2023

Article Type: Research Paper Published online: October 22, 2023

© Authors


https://creativecommons.org/licenses/by-nc/4.0/

A 925 (w3 93 S0 o (5 3w g 30 g3 (S5 g (Sloi | SAL y (90 5150 B s

Ly (i Jud g 0 53

(Jpmmns 2 33) (g 2 Wlsllas
214abby ol ()15 ol oy« e B S g o e 00D I g (£ 18 sl g (o]l 09,5 Lokl
harandi @ut.ac.ir

dwod 4Ll 5 a0 Jigm
p.mirzagian@alzahra.ac.ir :asbbl, .l ul <yl a5 d Il ol &isls ¢ galaidl 5 eloin! pole a8l cy pio 09,5 ¢ 658> (ool

oS>

21 b elaal (gladily bl oy Sl oS b ol Glial ) (S5 4 ol it (53loyS 3 cslaz] (sloasid ol | B0
S plSl) amis 53 (b)lik Ll IS8 51 53 (byide (e S 18 5 S 425 (28le GBS (wpp 4 GiRgR ol el
D3l p e b i (g3l Sy g S b

T bty ook 31 o Stimgy Lo mosls .l (5o 15 VAR Jols oS 000, |2l 4y wiges 8,8 S ()7 L) oy
5 ooliel (6 )kl Yols (gjlo el Wodls il (s g o pslann

olesiaie 55y s Syt a8 (ke i oo 5 ol Stit] eloial oS5 > (ol il Slladl 5 3l s Loty baidly
Olemeds ol St elain] a3 268 Cloladl sl b bk olpae a8 cul O'I oo v cpl bl picred ol olize
a8 (ol A B2k ) g et wb g pallies g0 4 wb Wl b yidie b (eloinl baailuy (ols)l ey (S
W ili8l G el Sl asis 9 L b1y b e (g5l S )0 <y

slenl glaalo) )3 56 Slldl cancogdsl sbiwly 15 (2b)lib olpte sl Slg o Giagh ool (sboleidn 5 ubs 305 y5 4l
il izl g aide

e (3l 1y a1 S50 (el dib) felana] slaails) (ob)ljL aojlaanls

oy 0k yibe SileySy p (S b oloinl gladilo; obylil (i e (V1Y) Ly e Gl pme g dlellas (g5,0 13l
XEO =YYV (V)Y by Co o (clo sy i o) yidio g S g Xy )25

VEY YYD iedl s fo)b YEO =YYV . Jaw F ojlod F 0)50 AF+Y iluy Copde gl oy
VEYT-OINY gl g s oEutils g e 51K 1,30
WeX[80 i pdy )b g - (ole llia g5
VN[ YIY e s lal oyl SBauns ©

doi: https://doi.org/10.22059/MMR.2024.369197.1071



YvA Aunod 150 9 G52 [eer (G55 )3 2 (5 o (eloinl railw (b il A (s

EVRVTY
2 llil Shoal sy ol jl (S plsisa sl @loasid > 2b)lil Slldl a1 sl 5
5 sords Alanlgas (VoY + O blulSEily, 5 o ¢pSilis e cams) ol o el pao 8 15 elozn] slaail,
h Hasme Ol an jls 48 a5 Ojg0 (el OV 8 dil) Curtio s (slaojox )3 «sTgliSS Cé i
AU e |y oM B pume )8, (G5l Cdpy 0yl (slid 53 1 V¥V b Jaidg)) 33loccn (5905
2b) Lslazn] claasus sile eloa] claailes, clopicly (VF-Y ¢ igd i) Cusl 0315 )13 sloma] claaile,
sbop ity ioren 5 (Co5g 35b) g SHNSST iy (Sl (el wle) SuSMog Sicm oS 2300
9d9j) 45,13 395 ¥ gmaze &l lp LOL,IiL bawg |y edlatul o ydin (p] Sl wle) uSe (g 1S ST 23]
Lokt 5 Lacul b 5l b beS 1 25150l (93dlis) sbcd i b (VY (g 9 (L) gk
28 pladl ol ol sl g 063 olyido b polae ol g oMl Jleb > g Cute g sl 4y (sloz]
(VY @bl Glabs g anad (L3l c25)

5 T Mol 5325 48 wit s Lelatal (glawlia) jl (glicgamoy; dncs pb eloal ladSis
S 5 93mg 10 (5305 5 5 ppld (g <5 y5) 255 m @l lS sl ) Igiome (5 IS S il
L oSy ol plStu) (elaial 808 plgice olpl (o 9 gl 3 5185k (eloial gladaSid alox V-V
A VY0 Jlw ool pl a8 00 oo i g Cowl sl Jled p)I8 ygdea¥e e g 05lie V5 i VYY Lo
(i) Biim Iy sl Ggme 35 ol 5 elonl 3d ol (Y VY T lelinl) by b ) 3 )LLe V/D
a1y Lelainl 38 ol eyl i) sladilu) oyl 51 2oy YV S 8l Sl (Y- YY) olty fojs 5 lgBlitess
L) o gy il ple

g (VoY cohSan g gg3) 28l liael5 €805 (ol Wil o ooz (sladil) I3l Sleladl e I
5 oS <Olo eq2) gl pliel 4 ]y i (o )oy 5 ol g3l sloil cloaSiud b ol & 28 ¢l e
NS 15 &S ol Aty aSd o) 4 Wlod S led plSliay] elaznl s ol (Y+YY Sl
@ e byl 800 o, RKdimgs cle ol )3 (VoYY (o) Ken g (cinj) 15 S8 gyl 4 (6,:55L g leMb] Conlio
dygddsl) Comol o a3l 835 Wadj)l sl Sl ilosiyy g 2y s £05lod S (lofug dg (g3l 9 5y
P o9 85 gl )3 ol sl 5 3y o5 e eleinl (glaily 1) & 4055 b (VoYY bl 5 L3

(VAT coxym) 35l JhE lpse Hladl )y piin (35,1 B jslateds 45 395 o Cgume (SO 351 il

1. Wibowo, Chen, Wiangin, Ma & Ruangkanjanases

2. Zollo, Filieri, Rialti & Yoon

3. Verhagen, Swen, Feldberg & Merikivi

4, https://www.stati sta.com/stati stics/183585/i nstagram-number-of -global -users/ (Accessed by 01 Dec 2023)
5. Zobeidi, Komendantova & Y azdanpanah

6. Yu, Yuan, Kim & Wang

7. Oliveira, Sonza & da Silva



Vo)w‘\'a”a‘\bt’ ‘Mu)%ﬂ&duw)ﬁ ¥y

ag o0y ool pl Jddas g ol 03,8 358 ol 511y lopg ool Slea sl 3 I3 dlge s 09 4l
e <l 3 4l de g LLVFY ()lSen g 031j (6309)6) ol oad Bglaso ol ) 55 o Stimgs g (Y ghme
1 pla ojg cnl 5 (1B il g cul yulp 2l Catio 3 (g (LS Wb 4 Cons ogad oS ,D
Jlb slacS )b gl (elan] ladiloy oLl 503 gw j1(VF ) (b 5 Lo Gl (oI (g5lind)
S b bl laaSd olp)ls g 0glls (b yide (g3l S sl I 9 3yl (0L Cuenl coio ol 5
Dby 0 By Dbl o sloin] gladiluy Sb,lb Gleladl oy 4 Gimeh ! cCanl Al ]38l e b
Cdld slo g 0903 (gmen p)F S Saedy Wy 5w 0 & Cuio ol S S ) (S 9y gk
el ol Jlb plpte 4 e B L5 sl g )l (il Sy SRl sl b sl ord plodl S e
G5 4B L 8y elan) glaals) 3 bl SLhEl 28 (s (Giagi ol hol Ban clply e sl
Sl el 43l 5 (sla g 098 £lol) p)5 Gladnds Mg 5 (238 Dlse Canio 3 N Ao (20ke
Coino (il 3 Jub €858 S pl Sl el 468 )3 2Lk ©lbl 5k 5l byide (gile Sy Sl
1wl ) S 4 Gl (o g3 pob Gio% (ired Cul

D5 G 5l b yitie Ay STl 6yl ds eS8 eloin] bl ;5 o)l olpte lolisl e

el 1SS by (G5l S )> g w3558 Wyl Glyiie Ky @

)b obyie (53lepS ) p 6y8b dr <S5 eleil gl 3 L3k Clelidl e

SilyS s 9 &8 (elaia] gaails) )3 2b)lilb SLlS] le daly > Klgi o A8 xSy L5 @

S Wyl o) yude

Foe S p s g hyide jl (i 09,5 plaS STl (55 S50 (elaia] gladile) > 2b)ljL bl e

Sl
93 (S A Ay

' Slin! sbailu g 48 b 150 Sbotud!
S iy b b ye bl clolus] Jlosl 5 Jien Gam b ab,bgd bl elais] laailu, ,3 obljl bl
shaalo) > ik Slladl (V¥ (hlSen g 955 ¥\ T9 8 5 08) 39ien it yof ol)l8 31 s 09,5
SLLylib sl eleain] sladil, )3 & (St (slacusb dlox 1L (VFY (oabll Gl g duad o Ll55me

1. Social Media Marketing Activities (SMMA)
2.Kim & Ko



Yee Aunod 150 9 G52 [eer (G55 )3 2 (5 o (eloinl railw (b il A (s

6355 NV 1S o JleS won ¥V e Kad g o)g3) ol L1 b o bl 5 8 lie Cayd cbl )l dg3g
bl slaailio; )3 oIl clbdl aedaly (bl > Slids lacelimal jl oisu Y15 o l)Ken g
N Glog il 5 (il )l (0351 Josh 5ol ((SHSp)S o sla Sy il & CuslacS
msdimn YoV So g olyj 7+ 4R jalgh g AgSin Y o8 5 @ I NF (]l 5 (6355) canl 13,5

(YN 5o g 93 YYY LSy g Lyay ¢ huslows]

Wy & 25
72 Jeinde 48 (WY (l)lSen g s (Audin) 29000 S 252 5l (59 )25 g 045 Do STyl 4 Ly &5
Sble laiisly ol ible o juisly iy &5 ddge gl (V¥ e g og) Conl adlie o
g oo ¢3) A8 (0 dbml (ble Wgy iy g s Gl b Aawlge o5 3980 iyl iblye S las gorre
e cal ol brs b Glulusl oS wjl cpl 5l pgs ddd5e (Y+IY ‘;9@‘;9 5 ologi = 590 YT+ Jhaa
(955 cg25 il 4R gyl g ool g8y ¥V 55) 355 on S el b (653 5 90,8l Sl
caY olin 2bg? S e gy 00 85 sl i lagenly i Byl pgd Al (VoYY 0% 5 5 08
555 SaS e & iy 455 ) pgw i VARV ¢ pudgenms 5 Canmidl) Conl 025 (6 ISPL € 25 5 ol
ol slaasgomapj I (dlaie ;&5 SBMS S&5 o 5e) 1S 1en 9 1,55 (sl S5 48 398 o (ginaind (33U
IS8 gl 65l csglSomS e (59 3 Wip b 23 Julss plin 5 (MF+V ()0 g o (i) Sitan
NUES ATPRARCOVSPRTIN A PRV PAPE ST K ST0) IV OO PO TN IETS TN S S VAT IS RS
Olbyidie > Jols dlonl b (5055 S (S5 425 Gosb J1 85 Conl X5 ()18 slaguly pylea ddl3e
(lyindie > ()I3Bg 4 g 1S (0 bl (gt Cold) Ny 5l St 42 (Ve oo g wST) WS (o o

1. Chu, Kamal & Kim

2. Godey et a

3. Mangold & Faulds

4. Moslehpour, Ismail, Purba & Wong
5. Khan, Mohammad & Muhammad
6. Morgan-Thomas & Veloutsou

7. Hultén

8. Brakus, Schmitt & Zarantonello

9. Paramita, Nhu, Ngo, Tran & Gregory
10. Schmitt and Simonson

11. Ding & Tseng

12. Oliver



Y‘a,l@'&d‘a,,adi# ‘Mu)%ﬂw‘suw)f Y€y
O o (5 3lw ¥ 5o

Rl Bae Ly g 5y g (gt Laily) sboml jolaiea; oS ol (LLL sl (Sl 85 6 pliie (53l S
Lol 830> 4o plyia (g3l (VoVF B 3 5 loss liS o5, laeS ) canl 0 sy (5yglag
3 olyte 55l (Yo¥ ) "Ml 5 oL e Jgmasy a5 ol o (YA 535 5 pig5 (9) 2,05 5Ll dsela
L gyt LUl sl el (2Maol 0y (5l i35 sl 03,5 @25 1) (o o dnogi iz (L)L 09
(¥ Jom 5 S ) el 395 08, Lagl s (o)L, 5 ible (5 Sl g & 35y
Sl 35) Gl3-81 5 BB sl Sl Jele 5 Jlioms (25w ) et 2l Gplil o5 Oliie (sile Sy
L Lo Molas )3 (g ynte ()38 aple pos 80230l (b il (53l uS ) (el (VYT (Ko 5 55,5 50)
31 03l Ly aslgs o oS b YN8 g 5 58 2 095lS) ol e slomr I3 (e @0 9 ol (555 ol

Oload g GY guase 1 edliiwl 4y U aiS 395 Cgdome |y BAiS B puan (2 5 b ()l yiiie (65l S )0 Cgd pdaw

Gl Aoyl ad90 big> )0 o Rididgh pud slaculed suias lis a5

ARYH (220 Ay - Jgos

=W X OB Ny Al oL

aS ol i a5 088 3l iyl ol
#U elanl gladilsy UL gl
Jlzmy UK 5k 5l b gews 4

oA Sy e (g hlby Lo

» bl oblasl sl
— sl ladlo,
alllas c gy to (b

o b b e li8l elonsl Sg Sl o Carivo

Oy

5 e gladlu,y wloa s s . .
(il sl ysie b ()

2o ;o g hline W5 agae Loy, slon! glaaln, Lis

sloaale, wloss CudsS g | g gy 2)Use
5 elais] slatl, X 5 slojls ’ ' b lyy 5 lad s Co S

. oo by g (elaial | (VYY) TS0
blg) = oblins 15U cloas cas . . Olojls yugal 2 (coges

Sl pgas
.JJ)‘.) (P9

0125 S )3 sl oyt Lailg) adlie ol | canl 4 o3 b adlae ol | cmsgl S - SbsS | epSmmenad Jnlye plaS
S o Jolye plos g W yuiglin] oy | (alos 93,3 s)i Sl | g gsDla oy | jLiel Byl gy Cuenl
el o Jb coles pae and o (Ui |y | d oo S arenas dlp oty (¥+vy) 5 5 Jle coles was Sy

1. Sugiharto, Gaffar, Disman & Dirgantari

2.Van Tonder & Petzer

3. Rasool, Shah & Islam

4. Li, Teng & Chen

5. Gligor, Bozkurt & Russo
6. Khoa& Huynh

7. Sunaryo, Rubini & Faruk



ey

Aot 3l gm0 9 G gB [ere (G305 30 31 (5 it Sloin] Gy (Db T5L S e

= XY OB Ny b Ao oL
)y ogde 318 o e b 0as Sy | jglan] JLsl 5L )y slozel 04 S s i
sl maw 48 s o i ol | coué Wl cosg was Sy puiSgliiy) bawgs
sl g by sl (ygpe 8BS JoasS | pade sy (Il cmle>
9 LJL;O CA—J\A} J_>‘)A 9 [ ) LS).) leMb| dﬁ)sw {Jium
el 3 g SledMbl gomgcames | o s 2B ISl (b))
(o=l ym ogdMe "J KUges
0l S baw i Baiwg
3y90 bailyy 31y dleiel plaw
.leab)f W) B
Sgpnd Sy S glylas 5 45 g Ny
| | 1_: o | e e ol s
8yt D Olg=e slads Oy
e i il pogmad )3 ol sl gladils, Sb)lL
o A4S ol 0ad 00y LS pizren W34l .
S b b cilise gyl ¢ Shg g Yols olals el e gl
594_;.“3 Bl u_.mln)‘ g .}.:9.\4 (Y'Y\ FENT dl.m.\_:y.: «_i_ulf)l
’ ”? b e Sy 3 5 b (FB) S
w&obWBJb)\dlﬁwdbj R
ol 01 l)el u”g‘B &b
i &)
Shanlis jobay BauS B uas
d\_hédl_w) Ay C_A|9> )l
9 mad jlwan)lSo (BUs sblje :
. Syle—er h— (sl
Olola 8l adayly o elain! (g5lawd s LS
9 L(z’.)._})g uo9.;a> 5 SleMb)
oiy oBi) 5 sleal glaaile, ) L)L
Slogead o)Ly (Sl )bl
LS o oolatwl 095 55
L;wLwOl Lyed] ‘L)"l 2 05)4:— i )910 L)’I
) _ Ca.:l..o) 9 o)l.a..m‘ 4)).‘9; » 4& db)l)l) O djm‘) JL..S)L
o )Ly (6 pSedz jobdy Xy (Ao L . . .
‘ ) B & oS 0 y2)8 Wiy AT g o)l g elenl cladils,
lyoad Sy S 500, il STy . i
Sl il 0a S GByms (Uilie | (YoV+) o )Kod g olg; | (slalawly i :i5p 039

oS Gty plpds WS (o n i
dewg glys Laazdl ol 5l cowl (Ses
slaalo, » oloylil clail il
Dy S s oS wiS eolawl slain
21y eig o5l byl s Jlike
ol el gladl) Lok e

.J.m.)&o

9 rele> iz ) eS8 lde
O Ay S Ao
slaals) bl gbedls
o525 55l 5 (SMM) (selaza]
SIS Byan py (e Ay
Laoylja lse 2, (CBBE)

255 o alaly

« 22 g L 2150

1. Crnjak-Karanovi¢, Kursan Milakovi¢ & Elez

2. Chawla & Chodak



i b)lcu.s Y 5,92 LY MJLMJ) e ] ‘_glh‘:w”.v

YLy

= XY OB Ny b Al oL
sedld o8 o olis 50,8 Wb ) as g e ol
2 iy ohg ) Je (>
3-Sagy b sl slaailn; oLo)lik
il sl 5l ooliz
Obyidio (55553 53 o ol Salaly bl _ . 5 3oy (g5l e s
o ] 6 sl glaaile, B
slulil glec ) (Lo bl sl oher s oy | (Sl mbhl 3,5,
L g i plosil any ol ydee
slaises Jsle {(loinl Lol ) . (\F)) o3y UPj) Jae ALk
sSalslio Jole 5 (csyne b copas) | 70T T Sy
g . | o g Ll 85 6ye
S s sl 1 &S sl (851 4159)
o oS i 5,0 alal lolidl § cuslio
D90 e 5y (55
lac s oS el o §) Ss mls
oy o)l p sl glaailuy SbyliL | b s @ dlas ol Baa
Laailge d dngs g cowl S50 00y | slacadld L bls,l s Ll alwy Lol sl
L srmiie Jolss (39— Jom eS| 9 (loil slaaily b)lL am o s i | TR il p sleiz]
5 9 G >
9t > bhliw (gilwpasid o baile, | Gl gl ola)Sol; @) = g S (2ole R L
(VF-Y)
Sl Glpde scanl S50 K B9 B3] | G—pb Sl A 0f—g () sl gLl
slag il dpe sl Lol ool 5l | aSd ) LLlil slacylls sl
odlaiwl sloinl ladilu) o 065 oL,k ol pl Sliss] elais ]

W 4200 g Sl sladilu 43 b3k Glotud!

9= sl (S cpdly g 009 wiluy Y g (g (slainl ) b 0 LSS ion 90 5l slain! slaails,
‘\dbs_? 9 Ygla) dgu5 oo el lgime ol (gly oyt lgicds pismad g 3l (S i ladiapad ol,8l Lo
Sl =yl Loy 1y oUley ol aied )i (sbaap (Vo )Y o8 g uS) 08T Jdiie g5 liwgd 4 1) Loy
2 2Lyl clladl e on an (WWAY (abld 5 (2 auileS) WS 35 S b gl oo sla o))l
cs0yS y 4S8 Djlw o 1y A5 g BASByine cp a8y b S 15 9)h cusal clois! sladils,
VoY ohlSen 5 555) ol ol Lo Sty | slanogi oM Slirls 5 (ileadili (09 904 g dolss

Y . - . E (e A Jo. . . 3
(VoW G a8 g gy Lla) 298 yoxie (AT B pan (233)555L (o 9 B S e S|l

1. Chawla & Chodak
2. Hanna, Rohm & Crittenden



veg Aunod 150 9 G52 [eer (G55 )3 2 (5 o (eloinl railw (b il A (s

L5_L'> o‘H.a 4 gu_’)'tj )9_.a;> 9 UJ_woJ._ﬁ.) LS‘)" u.c‘.o...&] Lgl.aydol...u) LSLQ{:).Q...L: )1 Lm;)., )‘ d)L.w., ey )l

u,l)_»)lf EY) uMwi\ﬁ‘ w)o 0’1 4 (Y'V\ s\ul> 9 g_iy) Aj){un 0300 ulf.h.sfd)m.o le)" ).a.i)la).]ob uLu)DU
Ay il 1) (oyelagm g aiS bl slesel Wil o B xle Sloyos 31 g wlanily 1) x5y 5l eoltwl & o Wi a5
N rcute pgal ein jl Cute 405 9355 (o0 JS5 lynde b jlly B3I colplis (YA ()8 5 i)
qoaolB g (5> VA (L5 9 Sp) e walgd Xy 4 Cans (e wlasl S g K 1) Lol G155

(y-v-

i (53 533 3 8 41 20
S b gladleiudey 4 gt (eloial g pus o6)lB) (able (BLS syl (V) Y4 VF) Ybés*"’ﬁ 9 09
Ob e (5lw 5 )3 (275 (blik 0B (ol 2 S oo iy poi Ny 25 1) oA B B i S5 Jsbo
(Y VF TSl g 3y) AiiS d o |y ol @V gane b ladd oy HEAS (6 pune 45 355 0 £950 sloj
Sy NV TS 5 o) e e 55k S )3 oten S yoxn |y 01538 pmn 25 By o) Kikimgy cnlpl
(YN0 5

9 35955 «89)) o (AL SV guazme b Sloss 3 5> (ST S a0 K25 (6l (9 )Slas (sblje &)
g lyome S35 5o b 5l By e dr oliiwd (gl BES 1 3] sl 53 s (pom 2 (VoYY (S
OhbSer 5 e (i) oo Gl 1) ol yide (55l yS ) qsloinl sbaals, 3 CleMbl 4)li5 ] sl
) as Sl )y 3 408 Codd b Jgamie (sblie o s & (ks ) LS i obyl5b (sla o3l il o oplplo (VE-Y
LVE SO 5 s gy 93 -8 (LS 5 g ST) latnly (A 4 ligs sloay o0
SJgwy) s sl Loyl an 1) Ssilesbas (gl o0 ailgs o a8 diiwd oo 1o/ sy Jlisay 5auS' e o
B By ma 425 5L (gl |y (Y pmameal lass By g0l 51V VY L 5 53, oo s
S5 g alag (Sygualn VY U3y 5 (65) WS e )] SIS e & 3,4 e 5 S bgal 3
(Y+)0

1. Beig & Khan

2. Chen & Qasim

3. Lemon & Verhoef

4. Rather & Hollebeek

5. Ahn & Back

6. Vivek, Beatty & Morgan

7. Roy, Gruner & Guo

8. Rather, Rasul, Khan & Khan

9. Rasoolimanesh, Seyfi, Rather & Hall
10. Jaziri & Rather

11. Homburg, Schwemmle & Kuehnl



Y‘o)lo...fs‘\' b)sbc\i'v ‘Mu)%ﬂ&duw)ﬁ y¢o

(VoYY (ohlSan 4 (59, ¥+ ‘\159—5. 9 WS cylaly )logS) sl b o e alads Slals b sloys (sl
S50 (b yide (g5l S )0 &S WS J.,ub (V=) ‘Y@,lil9@)9; Sl (939 VA S5 5 ) ldiee ol
Do oo Hlaw Ly S Bk jl 0SB pas isend Oly oo | slacgemme Jdods oS sl (3L g, s

la)lidy 5 Mg 1550 W5 SO L Gl (Sae )b aisued) glady o oS SBAES G pan l aedy ] cdon )

VoYY () Ken g 50)) dimd lis g5 5l solles Lol

%51 by 25 2luo i
ool )8 1) yide colid) daie iy 5l gyide aline (glody 25 10j )1 (bl (A& (2b)l5k )3 85 &)25
S Ol Ly alodl (wyp il (S5928 Gisu ool 9559 L (Y VY ¢ cpuod] L8 5 031,05 o ya0) 3l 0
S plSlty) doxdo )3 )l L gyt 2y G285 <oy ol Bam 1y a8 o SETYY ()8 )3 €8 &y v
el 48,8 )5 5 20 01t o sl el 90 5,580 b S 5 potde 3 (5 el Sl 285
¥ a = " e . . 5 . M

ekl § ug23) Sl oaS 92> Xl (g yitie 425 b (S onl g Sl (agdia g odmy )5 DS parde
(YeYF

d_a.lo (Y*Y\: 4&1_.0‘ 9 uu.s9_a.)) us)f )|).9 4>3.’ d)90 Yooo dnd o ‘Lj P?.Q‘.é.p «_{)) 9 ((x)lf :\_3)_?6)) t)ﬂa..o‘
5 lars 8,8 L olag b8 o Joales sl ples ol €S &0 (V4VY) s 5 (30y95
Ly ooy gt dy Yooz a5 Cansl Lagyo o0lias] caplll b Logiians o5l ol psiomad ol )] &Y guaeo
(Vo2 e g gy VY edsi 5 Ol FVF (Ll 5 sed) 315 0yl loas by Jguames Sy ) o5l

So b 3890 g 2ol )8 ¢ Jguio Jolss Olgieds o ol odlaiwl cusl 5 i (i €S & o &Sl o
Cwl Gl S l_» J9_.a>m (_54.7.’ odlawl Dy90 9 )J)IS O u‘.\b- u.nJoLC- 419.)1) J.AL..: 9 )94»@ g.m):u uol> Jya.’xa
(VoYY LS 5 YU asy 0 o888 N 5 e 5 50l 5 J0ukS)

by )y 5 mal) Sl (I L ol g Cend B b Juaeo 4y ible g i gy Gl o5 s ido &8

PR N . . w“

1. Kumar, Rajan, Gupta & Pozza

2. Brodie, Hollebeek, Juri¢ & 1lié¢

3. Mortimer, Andrade, & Fazal-e-Hasan
4. Davis& Adam

5. Norman & Nielsen

6. Albert & Tullis

7. Petrie & Bevan

8. Gilboa, Seger-Guttmann & Mimran
9. Kaur, Dhir, Ray, Bala & Khalil

10. Verhoef, et a



vel Aunod 150 9 G52 [eer (G55 )3 2 (5 o (eloinl railw (b il A (s

)l oy 4 1y 2laibgy 3,Kkes Lp5 (Yo a5 Sl (555)) cunl 03l sl 35 5 3 ) eles]
eelaiz] oo 5 (VoY e Cing Sy 5 Jlgly5) 158 e 03510 50 5 MaIS ooty | LT s o ama s
(YoVF )y Kad g youiyg0) 215 olyod 4 1y 50 b )] 0,b93 B g (6o Sdme 35L Suad a8 (Y- VY Cdle

O w0 w (5 AT Lk
cladilo, ol 8l cpols )8 Bl aditud pao Hluw iy @l dbol 3 clan! claals, & Sbdl )
s Gt pTmslin (YAY T 531,55) Clacuuy5lgisim b (Jiomd ohagr Jus (gl esly b Pl Jud o golozs]
(9= o30S 1 VW gl g 39y yodll e yloial) Conl 0 03l Capns elain] sladils &) 45 ol
Cola ] Aalw o b 815k o lons Wgie VAR5 B VAAY (ela Jlo 53 5L,31 ol (Y0 505 51 5 0 pasigld

YV gl 5 ol Atz )
L 655555 5 e @Males bao,lia ctilons Wgio 1250 b VAFF Lo j1 48 Sl s 5hnyl8 b dulio j
Gk il Uy an (g)bleg as el ooy Lo b yigss o (YoV+ ) )Kon g glgj) Llodly lis 263 1 iy
s byl ol @dly 53 (Y oo )l8om 5 @l F V8 oS g g5ty (69) s o S5 eloin] slaaibes,
1531y Ll L (eloinl sladiln) )b 5l cosontly lalg) sbul g 59cdS (o) 3 4 b 1)l sl oy 51 &8
9 0,5y paxio sblje 45 (Ml ol o) 51U SidsS o oyl (Y10 (o liSan g (So g VIY ¢S 5 0uS)
ST G ymn )oY+ V8 5 g 55 N ()0 5 05 ) WS oo olyd |y adiy by (gl soponss Latlg,
(HSen g 92) Joud () 840138 Sl il ol Ao ) S Sl o (Vo Ve )0 g 9l5) 3,84 pancie
5 5l Loy bl p g )5 (n D900 (28 LA eite b yidie (s yusite adlllae el )3 (V)4

g g0 omline V IS QB ) 55 g sesrde Jde Gl 0l gilas g (ladns )8 i &l o0
D15 e g Cuto 73U Wy Lyoo p elein] slaailoy obyl5b clolidl 1 gl dud 43
D3 atana g Casto 36 b tdie (il S )d 0 By L6 1090 b 3

s s Cesto 3 ol yiie LSy el (glatily (bl Sl seges a3

1. Ruiz, Chebat & Hansen

2. Grewal and Roggeveen

3. Mahmud, Ahmed, Sobhani, |slam & Sahel

4. Gurau

5. Stewart, Oliver, Cravens & Qishi

6. Bergman, Fearrington, Davenport & Bergman
7. Wijaya, Mustika, Bulut & Bukhori

8. Di Benedetto & Kim

9. Gao & Feng



Ya,l«&d’o,,adiﬁ‘ ‘Mu)%ﬂ&duw)ﬁ Yy

Pl OB lyide Gile S0 g slarl laails) oblil S e dally 3 Xy 25 10, ke A )
S o i)

Laol (680 (il Sy o8 5 (slaia] laaile) (ollil Slolidl e abaly )3 (il (o ooy 4 )3
S a

H4
Wy S

H2

H3

sbia ! Gailey 15 b 513k Slludl > Ol ke (& 3bo 33

ORI H (P9Re Jao ) S

9 wlbaiig y
B 3 eam L5 S (VP) Jriyg 5 omaind 58 Gimgi e Jie pubel 0 (iagl ol oli b
iz 550 g 310 (e B LSO laiaggy A 53 (gl Al Jlate Sl g (hnog slagiagh
L )3 pimgiy sl bgad Ll jlcanl (taloy gy (sl Jlate 5l g 03,)8 (gl cnl s S e
ol Aabi sy gy nl 53 Woodls (5yglan )] (ahecSS o gal8 it g (S slastass:

(Ve o) ohlSan 5 osST 3)luilinl Aoy 5l ey & o Giomiw sl gy onl Aol (b )
Sl A 03l l (YoAY) TS 5 08 3 kil &byt 51 oloin] sladiliny y3 obylil ©lolal iocis sl g
OUl o5 5l pree LSS 5 g Gt (VI 5 (555 5l e (oo 53 bt ¢ 2lsime slizsl ot
JL 5 )5 slansdy S0l 3y S plSld) elael 80 )8 (tmgdy cnl (o)lel dxols s Bl
bilal cacgommo lpe b Sl (b sl 0 &S 0d x5 e cpl 4 el iy sl Gl SldE g o )
8y plStut) (eloinl 8 Ao Glpde uge 100 318 5 cpl (oloinl aSud yia )3 aebpiup @iy
Colig yiw 53 Lagewl cole 3 403)8 plaidl sl @jg5 & (olbbre b paitns b1 (25 )b 5|
Ly asiged pres el D5 03l (3Ll g oy nl 50 S Wged hgy b gl n T Aslihus
Lol ela gy 5l daans b oyg05l 9 laodls Julow (gl img cpl yd el Caundas 4a5 YAA (5590 Jgan 5l oali]
adsyo 93 (b g adns B cw)p (slp b ool Jae (Sl g o)lble SYolae (gilo e (bl

5 o3l ol gy @lassl 138l 55 dmans 8 ygail gl g sy Gigl e Bl

1. Saunders, Lewis & Thornhill
2. Kim& Ko



YEA

Aot 3l gm0 9 G gB [ere (G305 30 31 (5 it Sloin] Gy (Db T5L S e

oy sbasl

13 sl 005 gusy L olizol Lol 3ok ) dnadly o o b b 9051 guls 0 zyhe (slodns b 4 dagi |

- W?’ LSLQO)LOT Y Jﬁb 2 w‘ ol (J*"“) 9 ("‘_U).m) L)“Qﬁ)) J.Lo ‘UWy Lglho)Loi adlae uw ‘L)”?U L)"]

g g0 odmlie (65 Al g dlale el ) (Muaxs (o i gmon (Blbcures <la Shy wlvl

FELCuron (L e Jlod gl .Y Jgua

oy Slgly sluf SR
W/A oF X s
YS/A VEY Y s o
¥a/f \ay Z Jus
Y/ AY ol
Y/ V50 kil
e
YSIV Vot 1)) ol
/A YA SV g 5,5
VY VAY Sy
oy/Y Yol o)
ARTAN \Ya' Ologi oseo O U Y oy
V5 VYWY Ologi yolee Vo B oy )
Solyd
VV/A \ig Ol Cygske VO LY+ oy
g oY Olog aakee VO 3 i
Y10 Y¥V JL.: ALY )'|
Y/ a. JLs kA
Caods dislw
Vo/¥ f- Jls YE B Y 5
Y/\ \ YL g Jlo VF

(LA P H903T) (5 Ll SY ol 53l

2 Byite 13l o5 (Sl 45 258 00 4il)) 30kl colps e cdls (3 imgdy Jdo Sl p5 50 Caand ol 5

Jice slaans b 10l 95, S5 Syl 4 b b pite o Ll ()oline (e (sl g p5 5 5 ol 0050

1 mlgs &) g olias Slasl

6 y13Une sl 5 3, bl cutl pd (oSS Joo

alasMo a S jo b flon amd o lid |y b psie ol balgy 44 bgsye (g)bblize dlael g 5 lbiol colyps & JSS

A0 Hliabl U gyl 5l il VA5 llao,ud 5l 55,5  (Sob dbaypusio o by s by (6)bline dae 29 0



Y‘a,l@'&d‘a,,adi# ‘Mu)%ﬂw‘suw)f y£a

slasla) > Glolil Slladl S5 )le 4 08 a0l 1) gl pow g p9d Jgl sladnd b (5o 203
WU byide 5l pS)d g oy /55 8y dyo5 )l (o)bline 5 Cute 13U Ly o5 Ao pae /55 el

Cawl 0l Z0 ¥ Joda 50 guls A3 )by (g blixe

t 5,lo] (5 labixe dlus! g 3, luilins] ol o e Sl 45 Gidgds Joe Y JSW

ol Jio 3 yise Jolss ot &ytalw Juto glyal b Y Joss

awd,8 0, [l | toylol | 3 luitusl cu po b, Aoy
b va/oy NiZs eleanl il )3 bk Clbldl — By ams | )
b a/-¥ -I%8 Ly 4555 —> gl yide ilepSy [ Y
b A=A -Iys weleanl bl )3 bl obylib lolssl —» b yiie (gilopSys | Y
S50l Jae 2L

L Sen gy o o 9 2b3)) (CR) S5 bl 9 EligS sl oy (sl 9 L (bl pise ol
Sl ad oy S = Jiygd b9y 4 38 1S5 alg)y ad Jelod (AVE) o gl st (il )ly bawgte 5l esliul
oL tLa S sl oy ke &S 1 s 5 4s] Cawdds <V 5 /0 /¥ i CA 5 AVE CR ,polio
ol ples AVE byl %03 Goobo 1 sl /A §1 i iy csloojles (CR) (onS 5 bl 5 +/V (Y ool

Do oo 00l ¥ Jous jd o s & amd o i |y awlie ]S en jliel zls cplply .cal +/0 51 YL



Yo« Aunod 150 9 G52 [eer (G55 )3 2 (5 o (eloinl railw (b il A (s

ORe L yeiie 2LL g gy SAILS o) Edge

i1y el 5 bl | FlesS Wi
e Sl i Rl Bl

AV s
e Sv

Is5 A AAY JIA¥ T R
VA x o
m S\
VY S\
<[AF Sy

<IFA +/3) /AN < /A0 S Ny 40
e S
JIAY S
JIAY X
JIAY Sy
ISA Sy

DA A JIAD o o oyt (5l S
.Iss S\
I Svs

2 1Sy (2lsy ey ool 53 odlitul SOV o Bys8 e STy (2lg) sz slp b Ol &5 455 plon

ol 3l ojls (e (St Sl G ol y (sl 0 glysal il ly (S0lke pgdone o5 298 00 a5
S ol Gl 98 e dale Lavojl ( (Stnsen culpd 3lie bojlo o AVE jlo duglie )b 51 )1
Gl b e ol e ol palie 5 ojle 2 AVE ol yia uple Lol jla jolie a5 ol LSis il (g e

S o i 1y 1Sy oloy s & Jeda wCuwl 305 saojlo bojlw oy  (Siwsed

(1519 219,) 55, = B5y98 oyg03l S 0 Jgua

) 3 bl bl .
Olbo 55w S ) Wy dped oloial slasil, e

-IAY cebonl sl > bl bl

«[AY -[55 Ay Ay

-Ivs -1V -I8Y Obyiie (gl

Syl Juo b
alim 5 (R) ol oy o e oo o 51148 3,13 gy (3000 (sl gL eyl Jie o5 ol

..))5 D)l.wl).w.m



Y‘a,l@'&d‘a,,adi# ‘Mu)%ﬂw‘suw)f Yoy

SOt g 395 LS (3l Le s g (6xSojlil Gisk (35 Jatle (sl &5 sl (§)lme (s 8

Slicssr slmoilo (gl L R4S el ol doxisl 13 (6950 55 0,18 o 15550 pite 5 oS 3, (6,5
a0 bgpe R e apyn ol jiuo s ol e dicygp slaosls pogas 53 5 298(en Aslne Jao (dinly)
BV 5 IPY 5 eIV e dw (V) e sl Jde yia Bl 3 ol Bl jiie e S lingy cslaojle
S o s & Jgda @l (lil sl 03,8 dleidiy Jae sl (698 9 bawgie i plie e |,
= Ol a3ld s (sl ey e LS ) (6)lB L Jae CudeS g canl (J58 BB lade 19,5 (sl e plod
(V)" g 5 i) ot om0l | 1590 slaosl ) Jae sty €8 &5 cal (Q) pouS
A asledly dlgiin 1y +/¥0 ¢ +/Y /N0 Jlaie dw 50850 sl (gl Jdo o i a8 GAd ogad )
a8 Jae oS Cunlime (pl dr bl +/V0 & SO0 B399 40 1505950 05l S5 550 0 Q" i STl slizel
ol sl (1) 51l Gasls S5 sl ol cmad 41 9 3,1 o3l o slapasli JU 53 Lewd iy
Sy g0 &b Jils yuilo olgieds 45 3]l 00 35950 B3l S 59y Lo 8l So b (s pSojll 4 asli
a3 5 bowgin «SpsS 3l sl s 1Y 5 N0 /oY polia Y (5Sojlul o (Yo N I lelal 5 £y
Mo 9 o Mo o yob plod a3 e oLti |y 3l ol gl & Jgan Y+ VF oo g o) 39 o iy
52 (Q) oS = gt 55l 5 (R) (s s # ot izpas sl 5,50 b S gy i 5 5500

A2d 0 ULM.» |) I}O”J Lgl.m)z.i:;o )’1 ;go

P8540 g S = giw] (AE LG (et o g

slial sbailn) )3 2L SLSl | b e GlwpS > | N aed P
_ oA ¥y (R') e oy
- e -I¥A (Q") S — yginsl a3 L3
JAR Ly 55

Obsde (gl S )

JAYN +IVA el sladle; > HbylL cloludl

Joo 5 3
e loN Jlae dw g lal claclss (5 5gh o (6505181 (GOF) il 255w b Jde S Loslp Liso opl po
ol 005 S ymo GOF (598 g lawgio s pdlds (lgisay /Y8 o /YO

0a3Lls ool wrnl oai 03] (293 5 45 s ol o (communality) STyl pslie 4 ds g5 b

D90 Al 2 O)g0d

1. Chin

2. Henseler, Ringle & Sinkovics
3. Urbach & Ahlemann

4, Hair, Gabriel & Patel



Yoy Aunod 150 9 G52 [eer (G55 )3 2 (5 o (eloinl railw (b il A (s

GOF = \/AVE ke X R 5, Sike == \/0/64 X 0/50 = 0/56 () k)
sl sl sl (IS e (55l < /Y5 I GOF Jlade (9 yiden 4 a9 b ol
35S gl g (ygajl SaS |y 80 &p05 (6)Semmlen LB g5 on coioR pilke ded o)y )
b g (2lse yite yr Jiiwo yite ymo gy @ calarly ol )3 9500 dpmlre ¥ Aty S50t Jiges (9051 8Ll
b sy o5 33l (S5 Spy 90 puns oy 3502 (slbS S sl il it 2 (0los eile yro o pS
= slenl laailugy o )hb cloladl adaly 5 X5 & 20 st ¢ Szvbe (awyp lp Jigw o)u Lol
ol g b byt (gile Sy

axb

t =8/03

by (¥ aky,
\/(bz X S2) + (a? x SE) + (s x S2)

ol 42315 g olins Semoles (8 (ol iie (65l nS,yd 5 elon] clawiloy 1> bl ol da,

P A8 (g b aBy Jie ) (e yuite (§)SLAST (yp & 9T wR Aed B (o) sl el
Jie gy ol 3 el g S oo 90 030 4 (a8 Sbass it 86 o sl ol J38le 5
D9 g0 gl il @ls g 1l oy S jl (S 4 bgape (slaosls jlosliial b als jo y g alsyo diz )5 (g5

Ghgy L illae iy 455 5 elota] (sladiloy (bl Sl e 93 olos dlaly 2 oy b oy 2 S
laodls jloslaiwl Ly pod Al yo 3 X s 31,8] &y by (sbrodld 3l odlaiwl b Jgl dls o > Jio ¢ 29,5 Julos
i ¥ S dn g b 1al Z s o1)81 & bgsyo (gboodly jloolaiwl b pow dlspo 13 5 Y Juus 21,81 &y gy yo

ol PVl X s 331 el 5 o5 g elein] slaaiboy bk lehisl 15U Lele cy o

hole U culpd bolpod X Jad B iadgewl & by o Joo ¥ UK



‘“b)wcf b)sbc\i"’ ‘Mu)%ﬁ&‘suw)f Yoy

=l X Jsd 38 gl By o sloin] gladiluy 5 Sb,l5L cleladl ,gl“t)lgaa F U wagl
Cwl £IVY

t-value y3lio b ol o X Juud 3wl 4 bgspo Jio £ S0

131 sl 1 2y selaal (sl > ol ol b e s e @ IS5 4 4257

Ll /50 ﬁlﬁY J.w.:

ol 3 Calps b olpod Y Jud 5 aiddgely 4 bgsyo Jubo 10 JSud

sl Y s Sl 8l ey 351 By slaz] elaailsy 3 il loldl Lot Juce & JSG a a595 L
Ll VWYWIYA



Yot daod 1550 9 (SN2 [ons (53U 305 50 32 (I b Sl (SWrdiluo) (513 AL e

t-value ydlio b olped Y s Baiddmwly 4 bespo Joio 1SS

IV il Z s o)l gl s Ly elein] slaailoy j3 bk lelidl st dele oy lade
(Y JS5) ol ool ey

Hole )bl pi U olpod 7 Juwd B aiddewly a1 byt o Jio Y USW

ol oe] Cawddy



Va,w‘\'a”a‘\iﬂ‘ ‘Mu)%ﬂ&duw)ﬁ Yoo

t-value ;oo b ol o Z Jad B ddzwl a1 bospo Joo AJSE

Vaddal) b jl ey a8 p (elainl glaails) 3 2b)lik Sl day 53 (o Shass S () yslated;
o3 yS 4 g e ol plo sl ieS V/AS a8 sal candas +/YY plpto)ll Jlade g b edlatul 0,3 aw (<l
Jeis sy pd g sleal slaails) p» 2b)liL Glelidl lee dlaily (o pisite o)A lineb] s )5 &S
= eebeizl ol 13 2b)l3k Sllidl 136 (imgl el (olel gad 1 %03 il & NS e (hamd b (595)
il 05 S5 4 (VY lain) (29,5 Jilod dlaly ol a2l (ol ciliseo e b 01,31 0l 55 iy 25
R1 - R2

t= =0/27
= - ¥ i
J(_m D% 1)+ (S0 5 52) J% gl (¥ &y

ni+n2-2 ni+n2-2

(ol atdsye 3 iy dnod 4y (eleial sl 3 2b)lik Sl je (Lol )b o po RL iy ol )

Al yo 013l Dlaws NT $pgd Al yo 3 W &0 4 cloin] glaailuy o SbylL Gloldl e Lol )b o s R2
4 bgye 3yluliwl olad lade ST ¢ imgs ookl Diges ;3 pgd Al o 31,31 slawi N2 ¢ g (c)lol Lges > Jo
lad jlade 82 g Jol dls o 4y bgye slrosly (gl Wiy dyjod 4y clain] ol 3 byl Gloludl pe
P93 dl>yo d boye (slaodls (dly Wy &5 4 elaa] (glaail 55 b3l SLbSl js 4 bgyje 3)laslis]

)

S 5 AR

P iy &y oobe GiE o ST L S b elonl ol ,5 bk bl (58 s Ban b Gingh ol
Gkl eobyide (il Sy Glalidl ol olasleidn Bl g (b 5 003 Elgil) p)5 o siedy W5 Cunio
C8)S Gygo pl Sl eloin] 40 o b HlL cleladl



Yol Aunod 150 9 G52 [eer (G55 )3 2 (5 o (eloinl railw (b il A (s

elel 884 53 595 Sl ALk b (Gb)l5L olpte iagh cnl (o5 Jdos I Jols (sladidl 4 a2 g L
fotlions b 3 opliiane &jg0d ASIF oo (b yide b eloz] (sladil) (L3l glap,aily I (S0 plyiear ol Sty
> Rl plSlyl dordio g X5 L 1) Glyide (il S ) i 428 (2milee (28 25k 1

aSol s ang L ad gl g ke ogtde Jao S QB 10 05 b 4 4B gy daans b sy
30 )30 liabol b ol ey VAT (3llao )08 51 5550 Jg) 4d 8 Jlaz )3 o it (o Lalyy 4 bgrpo (5 bolins
Ot gl (lS o ite (5,5 b dlaly )3 ol Sy bt b ol gl &b oy Sl 4 b ey
Z Y X sloJus b3lj 5 calieo fyuinw b 0,81 6lS5 )0 iy &)55 o (sloin] sladilo) )3 o)l loladl a8 sl
ol 423l (g )bolie gles

alorsgts 555 0l b5 50 4,505 b ]y elais] csladiby ) o3l Slolsdl e uitans b5 ¢ Jo) dusd b
s VDY 1y A o 5 elain] cslaails 55 bylib Lol los alasly 3 1y (s yboline) T gy jliio Laodls
a5 5 elein] sladiloy 33 byl Slolid] s alal, o €S g e sl VRS 3] i 30e ) g 45 3l
Ol 4 siie 93 ol e Cute g oy <155 31kl oy ogMeds D95 0 4l 003 A0 el b 5
bl loladl gasly S Gisli8l b aS 5y leal dae pl o)ld pudins dlaly [ 0S5 b jusite 90 () &S Cawnlize
WS (oo by Gl ey EF e a3 5l ) Ao slaia] laails

(s> Sl 48 cger o a0 L8 b golas 55 gsdge Sladl s 53 5y & G5 len
Sy o Sl 45 Sl 6,50 cplpliy 5,15 Cananl cmd s 51,5 3l o |y S (6,55 g o ki, «Libole
dlgs g, Il LSS Clabidl (s (sl GLLL & )i b ol sl glgl 3 lp)lS Cute
Sy @llib gWste sleial sladilu) )3 o)l ©llaidlipiaghy ool 5l Jgl 4088 dors oll 2 0l
L s pie jlaiae Cod b Jgame (gilo o )liw o (392 joyts iy (05 p Zobaw (2 oYL L bS5
h slS (ible 5 (e 08 45 a8 o g ) ISl il o] gjloalotio g Lasyo (glgimo A58 g (sditian €53
28 ol 5 adllae ) ST g8 oo s < aeloin] (slailo > (obylib el claailge oo 5| atiso )|
(loinl 8 Cloio Glpae U0)1> ©j9p8 g cuwsl 3)0 0 ()8 sl eyl ol Sl g2 5954 ddlge
35 3 ) e o (bl 1 i plogl el (IS 055 lpioe ity 455 g, & sl
295 yiib 35 b Ul (53 psS 3 4 45 anlgs cuely HEAUS S pume

O3 S ol gl ol i LiwleS (Y+) oyat 5 ol csloatily byl asllan gl fnd b domss
3 )hlixe g puitune bli)l iy 425 b elain] (gladiley )3 ob)lik lohidl 4 Lo ye (sladdlze dan oS ol
adlloo L g <l pito 93 opl (oo maitis dlsly 2 (6005 0 35 (Vo7 osld g 0 dalllae gulis cplpogdle

D91 gl 9y (Yo



ﬁ“o)lc...fs‘\' b)sbc\i'v ‘Mu)%ﬂ&duw)ﬁ Yov

O Ay gl U po e o) s dlaly (b yide (GilupS )3 b s dipod &5 0 lo pgd ded )8 )
Do o Aol 103 A0 Lol b pod dui b sl yidin VA o jl g oS dol st A/+F yuito 93yl
S L gbyiide gilepS ) cp dyod o Gl asls SO gl 4 a8 WS e et dlaly cpl 5o )k
Nlg5 oo 0384 pastie g gllas Ly &y S Col S CaS e o i cpl b o il38l Moy ¥ e
D9 e Bp b glyide (GilupS ) 4 g 18 Joo elain] laasid gl (UB) Coje G plgiea

2y ddllas .l 4Bl vy ol ol 4y 5 039 qupd (Y+VY) ) Ken o 50y dlio b adllas oyl pod dus )3
aS by u'._a.u) b Pl?ul u)‘)& .)lyo Cxuo )y &S axllao L)Jl Jlan g AW fbc‘ d)lm Cxuo )y as ul)Li.o.m 9
NS o Ja ploin silaseS > Sl Sl ke lyied oy ] SIS b e L5

g by (il pS ) g elatz] glail) 13 Dbk Sllidl Wb )y Jlises adllas ol pgus &8
Canlizo (pl 4 it 93 ol Hle Cute g oY 5 Ikl i s ol o)lol iSu ol slaodly wlul 5
laadie plod a bady o Slola 8l maw (ol@)l o) cpl 51l o Gl do > Y& e 4 b yidio (g5l 13 )0
ol &l doxio )3 Ay b plyide (giloyS)d @ Sl e 05 0 ©)ge (LLIL bwy (slaia] ladls,
S (1) a5 55 lllin o 5,5 ol Sy Iosimsy plo b pg &d b (swrod (o 13 D9 o
2 s Jo ol L el gt Giagsy ool @l L (YoVY) (lSan 5 sl (niomod 5390 o593 iy o
D95 g (agh b ghlSen 5 o o (ilo o)liw dilsa

SS9 elorl ladiloy 15 ob)lk Slohidl dasly 15 X5y 455 a5 gt |y ledl opl pylos 4o b
(N-F) i s3] 5,00 i 5 45 S lgicsm b il (e 13 3 s bline (6 Siilen 5 ol o
SileyS g slonl glaabo, 3 ol)lil CLIE Gle bl )3 655 & o el 2 VAZ Sl lade 5|

45 2908 (oo gl LSKigg s b (Byme b jeite plgieds (o pite ((RBoT (nl ey 48
X S 8015 0131 judas epl Sl elasnt aSils )p)8 plo 51Z 5 Y slo Jus B0 pas STyol Conl (S
o5y oliulp Glll cpl 5l 58 Salte &yt aeud i (pl 4 5 Bl Sglate o elain] gladiluy o Sb )L cleladl )

ol 4Bl Foles ecalisee piw b 031 oSSy Wy Ay g o slosn ]

R 9 591, loleniay
P JLd slacS, bl ain ol elanl glaails) 5 bl Slolidl & calo (bl (tngh onl b



Yo Aunod 150 9 G52 [eer (G55 )3 2 (5 o (eloinl railw (b il A (s

g5 e e blbn dy 00 iiSp S w5 (olad 0ad (gl o8)law oy CleMLI B} a5 51y cenl (plie plio
D9 e 8p b glyide (il S)d (Rl g 8 ) Cute dyp bl 4 S e (ele e

Slas ol glasgSan dyome Wy Sew & wro nl Sl cosl Ojlie Jgl 40558 0 (e o Sdingy ey
25 A5 Ayt Gy S Pl atan I 5o, o 45 pgboay S ulunl |y T (9392 59,8 ()l cdllae 95

63l S ) G385 9 4 b S o &y il (gl 45 20 00 Do B (09D 2 (e
Lol 295 Cagn 213148 295 oo el oy pl 298 JISTg ()8 395 a0 gimme g5l o iy b 1)
S350 4S5 55 e )3 doxiio (e L) 095 (gladasacs g aiS ag Xy b (S pie 53 5 W55 Kgn Xy
ol o] glosaly S (S ol it

S92 Ceamwdy Jol g )3 sloizl sbaail) )3 (bl Clobil a8 395 oo Sy pgwr 40558 (poll 2
eloinl doxiio cul )87 ) 155 08 Ly g 0Sp S o 5l (glgimo A5 Cunnsty (5l g 5 0092
e ey e Sl Cenl Fls GLbbre sl dgime (S5 5 (392 jopt Ao 53 a5 0> (L
Olydie 55l ()l (g3l a5 ol Gl gyl cible Gl o g5 b a5 35500
558 1y il

ouiaT slaging 3 ! ¢ SHdleiin
530l ol e cslazal glodib) 5o (L B3> ST Ollllas 1o 48 35 00 Slaiibey gl laieadde 4y
S uatida ooy )S 59y (2blik Sl Sl (e S5 B9 gy Kb e Glsieds i Sl )8 & o0
29d Jolbs (sloa] asid ) ol )5 )

23 3 (el 1 oSl ol Syl 3 Sl Bl e 53 Sligy g e Caxiio oS ] ]

2l yd Jde cpl &S 558 o dlpiuiin (V) islow] Sl g yuaijol) cusl ooy olaidl dgs |y &Y guams
ol 3 elanl By SO plaiean wls (IS 15 05 (pgesl same Sligy 5 se Carlio pm cilio
FSa e sloog S cnl 9 3l Coenl (1303 5l G cpigi ol 0 S de sladed (s (Ul 9 (Ul
3 olgl8 okl g Cpmaz wuoy3Ve Sl i b ol 53 ogMedr (W T Sl 5 plsanles (o) At
5 i poli) ol gyl 25 Wil g g sl s Ol el Slu) el S )3 ging 5 pgal 5 oS
O 5l Ol oS cnl 5 2Lk ) aley o pe Glags Byl 385 @l cplple (1Y) (helowl Seab

25 (ygeil Sligy 5 0o Cartio )> Juo (] 45 35 0 Doty 5 39550 ol
gLl g il ol plaployply b elar] slodil; plo o 1y adlles (l 01l (sloimgy 29 0 Sleiiey
G Gimody ol @l L) ol gl 9 A8 1S5 o o )3 10a8T g (Sl ygn el elaial (laeSis b oo

[N



‘“b)wcf b)sbc\i'r ‘Mu)%ﬁ&‘suw)f Yod

of2g4mr 500 sl sbyy 1 48 35 e ey el plo & o] e U155 5 gl jlitel Lo 4l

Db ol disee | sl o,

W9 3 SBCYd guo

Dy o Ridd g cbcudgiswe | imeh pl (63)50 Bged laisds (8 i pl Slinis] dortio &) o yiwd

&b
X WY (A (o pn)y Co o sl jing i (ol Stuis] 1> Slig sla 25T aalllas 3y40) eloss] slaail,

(\\G'Y) U_.a.s)A 4U_N.E.c Ao i g doSto 4u.sL_le sLé) oo c).o.'>).a.p‘ dmb ‘PI).Q(M: ‘LS’L)‘> u.sl)).m f.)s].) ca.)l)' LS"):’.S)U
bl 16390 dalllas) tan basme 5 Shos i) 5 AT L LI5E Slge Cantio 5D jow CaisS o e Jho )b
NOANYY (V)Y Ll dewsl 5 Cons s Laxo 4 jg0] | cale dolilas (o)
iy Cypdo iy ole dolilas. eloin] gladilu) blje g Xy 455 (ke (i

raalllas 3)50) (6 ey (iiao Ny B9 3l dlad ot BT gy IYAY) Wlillas g5 5 1y ¢ sobold 8558 i
NN (V)0 (L e Saptio RBOYS 0yl gy sl i

3 =S adaly byl 3,509, ¢ dbioesls (6515l (V) and e (ooblzl llako § Bgw cuned L3l5 e im0 ¢ o)
JIV-VAY ‘(O\)Y\ :@Liub w):'.l.o)/.bw 3y 5)49 u,o))l J_\A @‘)Jo

i U bt 53 S Sligy a3 k3, alis b sy slan] slaaied @l oy (VoY) Gpumn o jbgy8 bas

Lg).,.\_su_»ls) dl_b).ud)o 9 J_a|9.c Ql)_"il Py .(\\c'\) Joo ¢ x> g derJIJ.& e UL..»)L.> u.o)'i:'— £ > ‘dsu%é
(UL_M:)? UL—“"‘ u.)‘.\_c @Luo dalllao .))9.0) u.ba?).w.h.s] ‘3)5‘19) 1.» Ul)"‘ ).) U_»‘.LC- éituo dL&sC,S).w d]).s L;U“"”U’“

=Y (F) VY g e g ot]

C_M:l) P ul_x.\.Lu )A)L ).) ‘_S)A_AM P u_u.uo ..\_))J U"))‘ uMm .(\‘Nc\‘”) l).m) Oduw s‘_;ojolﬁ 9 c\”s”ac ‘L;.,\;,m f).)] 3% uoLQS
AFA-YY c(\Y); .u_)bj)b Co podo dlmw}b/.omd).m

Old e bles e 5o Lo dy 05 g pl Sl 51 ealatwl e alayly (VF+Y) droww ¢ Juclows] Sia b g |pows i ol
YOV =¥V (O0)VD o wlibdrols lefloo

iy Cy o gl cale dolidad Sy 5| byiie peas p Slojle (cXgped by 1l wyp (IYAF) dlelac (oxiyn
AVE-AY (V)Y



e daod 1550 9 (SN2 [ons (53U 305 50 32 (I b Sl (SWrdiluo) (513 AL e

References

Ahn, J. & Back, K. J. (2018). Antecedents and consequences of customer brand engagement in
integrated resorts. International Journal of Hospitality Management, 75, 144-152.

Albert, B. & Tullis, T. (2022). Measuring the user experience: collecting, analyzing, and
presenting UX Metrics. Morgan Kaufmann.

Baghaei, M., Khajeheian, D. & Esfidani, M. R. (2023). Evauation of motivating factors for
users to clicks on banner ads in social media. Strategic Management Researches, 29(89),
13-40. (in Persian)

Beig, F. A. & Khan, M. F. (2018). Impact of social media marketing on brand experience: A
study of select apparel brands on Facebook. Vision, 22(3), 264-275.

Bergman, S. M., Fearrington, M. E., Davenport, S. W. & Bergman, J. Z. (2011). Millennials,
narcissism, and social networking: What narcissists do on social networking sites and
why. Personality and Individual Differences, 50(5), 706—711.

Brakus, J. J., Schmitt, B. H. & Zarantonello, L. (2009). Brand experience: What isit? How is it
measured? Does it affect loyalty? Journal of Marketing, 73(3), 52—68.

Brodie, R. J., Hollebeek, L. D., Juri¢, B. & 1li¢, A. (2011). Customer engagement: Conceptual
domain, fundamental propositions, and implications for research. Journal of service
research, 14(3), 252-271.

Chawla, Y. & Chodak, G. (2021). Social media marketing for businesses. Organic promotions
of web-links on Facebook. Journal of Business Research, 135(October), 49-65.

Chen, X. & Qasim, H. (2021). Does E-Brand experience matter in the consumer market?
Explaining the impact of socia media marketing activities on consumer-based brand
equity and love. Journal of Consumer Behaviour, 20(5), 1065-1077.

Chin, W. W. (1998). Commentary: Issues and opinion on structural equation modeling. MIS
quarterly, vii-xvi.

Chu, S. C.,, Kamd, S. & Kim, Y. (2019). Re-examining of consumers responses toward social
media advertising and purchase intention toward luxury products from 2013 to 2018: A
retrospective commentary. Journal of Global Fashion Marketing, 10(1), 81-92.

Crnjak-Karanovi¢, B., Kursan Milakovi¢, 1., & Elez, J. (2023). Which decision-making stages
matter more? Influencer's perceived credibility, sponsorship and moderating role of trust.
Young Consumers, 24(6), 649-668.

Davis, L. & Adam, U. (2024). Analyzing consumer expectations and experiences of
Augmented Reality (AR) apps in the fashion retail sector. Journal of Retailing and
Consumer Services, 76, 103577.

Di Benedetto, C. A. & Kim, K. H. (2016). Customer equity and value management of global
brands. Bridging theory and practice from financia and marketing perspectives.
Introduction to a Journal of Business Research Special Section. Journal of Business
Research, 69(9), 3721-3724.



Y‘o,h&&d‘a,,adi# cﬂu)%ﬁ&duw)f ¥

Ding, C. G. & Tseng, T. H. (2015). On the relationships among brand experience, hedonic
emotions, and brand equity. European Journal of Marketing, 49(7/8), 994-1015.

Gao, Q. & Feng, C. (2016). Branding with social media: User gratifications, usage patterns, and
brand message content strategies. Computers in Human Behavior, 63(October 2016),
868-890.

Ghobeishavi, H., Gholami Chenarestan Olia, A. & Haghighi, M. (2023). Investigating the effect
of factors and variables of international competitiveness for food industry companies in
Iran with afutures research approach (Case study: Khuzestan food industry). Future study
Management, 33(1401), 53-70. (in Persian)

Gilboa, S., Seger-Guttmann, T. & Mimran, O. (2019). The unique role of relationship marketing
in small businesses customer experience. Journal of Retailing and Consumer Services,
51(Nov), 152-164.

Gligor, D., Bozkurt, S. & Russo, I. (2019). Achieving customer engagement with social media:
A qualitative comparative analysis approach. Journal of Business Research, 101(Aug),
59-69.

Godey, B., Manthiou, A., Pederzoli, D., Rokka, J., Aiello, G., Donvito, R. & Singh, R. (2016).
Social media marketing efforts of luxury brands: Influence on brand equity and consumer
behavior. Journal of business research, 69(12), 5833-5841.

Grewal, D. & Roggeveen, A. L. (2020). Understanding retail experiences and customer journey
management. Journal of Retailing, 96(1), 3-8.

Gurau, C. (2012). A life-stage analysis of consumer loyalty profile: Comparing Generation X
and Millennial consumers. Journal of Consumer Marketing, 29(2), 103-113.

Haghighinasab, M., MirzaeianKhamseh, P. & Soltani Tgjabadi, M. (2023). The Effect of Social
Media Marketing on Brand Equity with the Mediating Role of Brand Experience and
Social Media Benefits. Quarterly Journal of Brand Management. (in Persian)

Hair, J. F., Gabriel, M., & Patel, V. (2014). AMOS covariance-based structural equation
modeling (CB-SEM): Guidelines on its application as a marketing research tool.
Brazlian Journal of Marketing, 13(2), 44-55.

Hanna, R., Rohm, A. & Crittenden, V. L. (2011). We're al connected: The power of the social
media ecosystem. Business horizons, 54(3), 265-273.

Harandi, A. (2015). The Effects of Organizational Citizenship Behavior on Customers Brand
Image. Quarterly Journal of Brand Management, 2(2), 97-124. (in Persian)

Henseler, J, Ringle, C. M. & Sinkovics, R. R. (2009). The use of partial least squares path
modeling in international marketing. In New challenges to international marketing.
Emerald Group Publishing Limited.

Homburg, C., Schwemmle, M. & Kuehnl, C. (2015). New product design: Concept,
measurement, and consequences. Journal of marketing, 79(3), 41-56.

Hultén, B. (2011). Sensory marketing: the multi-sensory brand-experience concept. European
business review, 23(3), 256-273.



iy Aot 3l gm0 9 G gB [ere (G305 30 31 (5 it Sloin] Gy (Db T5L S e

Jaziri, D. & Rather, R. A. (Eds.). (2022). Contemporary approaches studying customer
experience in tourism research. Emerald Publishing Limited.

KaffashPoor, A., Harandi, A. O. & Fatemi, S. (2014). The role of customer based brand equity
in the effect of advertising on consumer response. Journal of Business Administration
Researches, 6(12), 137-148. (in Persian)

Kaur, P., Dhir, A., Ray, A., Baa, P. K. & Khalil, A. (2020). Innovation resistance theory
perspective on the use of food delivery applications. Journal of Enterprise Information
Management, 34(6), 1746-1768.

Khan, A., Mohammad, A. S. & Muhammad, S. (2020). An integrated model of brand
experience and brand love for halal brands: Survey of Hala fast food consumers in
Malaysia. Journal of Islamic Marketing. 12(8), 1492-1520.

Khoa, B., & Huynh, T. (2023). The influence of social media marketing activities on customer
loyalty: A study of e-commerce industry. International Journal of Data and Network
Science, 7(1), 175-184.

Kim, A. J. & Ko, E. (2012). Do socia media marketing activities enhance customer equity? An
empirical study of luxury fashion brand. Journal of Business research, 65(10), 1480-
1486.

Kumar, V., Rgan, B., Gupta, S. & Pozza, I. D. (2019). Customer engagement in service.
Journal of the Academy of Marketing Science, 47(Jan), 138-160.

Lemon, K. N. & Verhoef, P. C. (2016). Understanding Customer Experience Throughout the
Customer Journey. Journal of Marketing, 80(6), 69-96.

Li, M. W,, Teng, H. Y. & Chen, C. Y. (2020). Unlocking the customer engagement-brand
loyalty relationship in tourism social media: The roles of brand attachment and customer
trust. Journal of Hospitality and Tourism Management, 44(Sep), 184-192.

Mahmud, I., Ahmed, S., Sobhani, F. A., Isam, M. A. & Sahel, S. (2023). The Influence of Mall
Management Dimensions on Perceived Experience and Patronage Intentions in an
Emerging Economy. Sustainability, 15(4), 3258.

Mangold, W. G. & Faulds, D. J. (2009). Social mediaz The new hybrid element of the
promotion mix. Business horizons, 52(4), 357-365.

Morgan-Thomas, A. & Veloutsou, C. (2013). Beyond technology acceptance: Brand
relationships and online brand experience. Journal of Business Research, 66(1), 21-27.

Mortimer, G., Andrade, M.L.O. & Fazal-e-Hasan, S.M. (2024). From traditional to transformed:
Examining the pre-and post-COVID consumers shopping mall experiences. Journal of
Retailing and Consumer Services, 76(Jan), 103583.

Modlehpour, M., Ismail, T., Purba, B. & Wong, W. K. (2021). What makes GO-JEK go in
Indonesia? The influences of social media marketing activities on purchase intention.
Journal of Theoretical and Applied Electronic Commerce Research, 17(1), 89-103.



Y‘o,h&&d‘a,,adi# cﬂu)%ﬁ&duw)f "y

Nasernasir, S. & Tajik Esmaeili, S. (2022). The relationship between using Instagram and the
attitude towards fashion among the youth of Tehran. Sociological studies, 15(55), 229-
252. (in Persian)

Norman, D., Nielsen, J. (2022). The definition of user experience (UX). Nielsen Norman Group.
Available at: https://www.nngroup.com/articles/definition-user-experience /. (Accessed
by 01 Dec 2023).

Oliveira, M.O.R.D., Sonza, I.B. & da Silva, T.S. (2023). Brand equity and company
performance: evidence from a quasi-experiment in an emerging market. Marketing
Intelligence & Planning, 41(4), 393-408.

Oliver, R. L. (1999). Whence consumer loyalty? Journal of marketing, 63(4_suppl1), 33-44.

Paramita, W., Nhu, H. B. C., Ngo, L. V., Tran, Q. H. M. & Gregory, G. (2021). Brand
experience and consumers socia interactive engagement with brand page: An integrated-
marketing perspective. Journal of Retailing and Consumer Services, 62(October),
102611.

Petrie, H. & Bevan, N. (2009). The evaluation of accessibility, usability, and user experience.
The universal access handbook, 1, 1-16.

Rahimnia, F., Fatemi, S. Z., & Harandi, A. O. (2013). Investigating the interaction effects of
customer-based brand equity (In Case of Mashhad five stare hotels). Journal of Business
Management, 5(4), 1-20. (in Persian)

Rasool, A., Shah, F. A. & Idam, J. U. (2020). Customer engagement in the digital age: A
review and research agenda. Current Opinion in Psychology, 36(Dec), 96-100.

Rasoolimanesh, S. M., Seyfi, S, Rather, R. A. & Hall, C. M. (2022). Investigating the
mediating role of visitor satisfaction in the relationship between memorable tourism
experiences and behavioral intentions in heritage tourism context. Tourism Review, 77(2),
687-709.

Rather, R. A. & Hollebeek, L. D. (2021). Customers' service-related engagement, experience,
and behaviora intent: Moderating role of age. Journal of Retailing and Consumer
Services, 60(May), 102453.

Rather, R. A., Rasul, T., Khan, H. & Khan, 1. (2024). Unveiling the dynamics between
consumer brand engagement, experience, and relationship quality towards luxury hotel
brands: Moderating investigation of brand reputation. International Journal of Hospitality
Management, 116(Jan), 103572.

Razmi, Z., MirzagianKhamseh, P. & Soltani Tgjabadi, M. (2023). A grounded theory approach
and the relational paradigm on designing a brand equity model. Journal of Business
Management Perspective, 21(51), 184-217. (in Persian)

Roshandel Arbatani, T. (2023). Editor's word Artificial intelligence and changes in the media
industry. Media Management Reviews, 2(1), 1-2. (in Persian)

Roy, S. K., Gruner, R. L. & Guo, J. (2022). Exploring customer experience, commitment, and
engagement behaviours. Journal of Strategic Marketing, 30(1), 45-68.



At Aot 3l gm0 9 G gB [ere (G305 30 31 (5 it Sloin] Gy (Db T5L S e

Ruiz, J. P., Chebat, J. C. & Hansen, P. (2004). Ancther trip to the mall: a segmentation study of
customers based on their activities. Journal of Retailing and Consumer Services, 11(6),
333-350.

Saghat Foroush, M. (2023). Explanation of impact of social media on matching or similarity of
luxury clothing purchases in Millennials. Media Management Review, 2(2), 257-276.
(in Persian)

Saunders, M., Lewis, P. & Thornhill, A. (2016). Research methods for business students
Seventh Edition. Harlow, England: Pearson Education Limited.

Schmitt, B.H. and Simonson, A. (1997). Marketing aesthetics: the strategic management of
brands, Identity, and Image, The Free Press, New York, NY.

statista.com (2023).  https://www.statista.com/stati stics/183585/instagram-number-of -global -
users/ (Accessed by 01 Dec 2023).

Stewart, J. S., Oliver, E. G., Cravens, K. S. & Qishi, S. (2017). Managing millennials;
Embracing generational differences. Business Horizons, 60(1), 45-54.

Sugiharto, N. A., Gaffar, V., Disman, H. & Dirgantari, P. D. (2024). Customer Commitment
Model Based on Gender Through Communication Effectiveness With Customer
Engagement As A Mediation Variable In Shopee Indonesia Customers. Quality-Access to
Success, 25(198).

Sunaryo, W., Rubini, B., & Faruk, U. (2023). The role of social media, service quality and
public relation on organization image. International Journal of Data and Network
Science, 7(1), 405-410.

Tarvirdizadeh, D., Mirzaei Daryani, S., Nahidi Amir Khiz, M. R., Pasbani, M. & Honarmand
Azimi, M. (2023). Designing a Green Quality Management Model in Food Industry with
Emphasis on Environmental Performance Improvement (Case study: Ardabil province).
Environmental Education and Sustainable Development, 11(3), 137-158. (in Persian)

Urbach, N. & Ahlemann, F. (2010). Structural equation modeling in information systems
research using partial least squares. Journal of Information Technology Theory and
Application (JITTA), 11(2), 2.

Van Tonder, E. & Petzer, D. J. (2018). The interrelationships between relationship marketing
constructs and customer engagement dimensions. The service industries journal, 38(13-
14), 948-973.

Verhagen, T., Swen, E., Feldberg, F. & Merikivi, J. (2015). Benefitting from virtual customer
environments. An empirical study of customer engagement. Computers in Human
Behavior, 48(July), 340-357.

Verhoef, P. C., Lemon, K. N., Parasuraman, A., Roggeveen, A., Tsiros, M. & Schlesinger, L. A.
(2009). Customer experience creation: Determinants, dynamics and management
strategies. Journal of retailing, 85(1), 31-41.

Vivek, S. D., Beatty, S. E. & Morgan, R. M. (2012). Customer engagement: Exploring customer
relationships beyond purchase. Journal of marketing theory and practice, 20(2), 122-146.



Y‘b)wc" b)sbc\i'r cﬂu)%ﬁ&duw)f ¥

Wibowo, A., Chen, S. C., Wiangin, U., Ma, Y. & Ruangkanjanases, A. (2020). Customer
behavior as an outcome of socia media marketing: The role of social media marketing
activity and customer experience. Sustainability, 13(1), 189.

Wijaya, C. N., Mustika, M. D., Bulut, S. & Bukhori, B. (2023). The power of e-recruitment and
employer branding on Indonesian millennials intention to apply for a job. Frontiers in
Psychology, 13(Jan), 1062525.

Yu, X., Yuan, C., Kim, J. & Wang, S. (2021). A new form of brand experience in online social
networks: An empirical analysis. Journal of Business Research, 130(June), 426-435.

Zobeidi, T., Komendantova, N. & Y azdanpanah, M. (2022). Social media as a driver of the use
of renewable energy: The perceptions of Instagram users in Iran. Energy Policy, 161,
112721.

Zollo, L., Filieri, R., Ridti, R. & Yoon, S. (2020). Unpacking the relationship between social
media marketing and brand equity: The mediating role of consumers benefits and
experience. Journal of Business Research, 117(September), 256-267.



