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Abstract
Received: The purpose of this study was to identify the dimensions of
03 Jun 2020 nostalgic feeling among Iranian national football fans. The
research method was mixed (qualitative-quantitative). The
Accepted: statistical population of the present study consisted of 12
29 Jun 2020 experts in the qualitative section of the study who were
selected through purposive sampling The statistical population
Keywords: of the study included all the supporters of the Iranian national
Nostalgia, football team in the quantitative section. According to Morgan
Acquaintance, table, 384 individuals were selected as the sample. The
Arousal, research tools included interviews and questionnaires.
Affectivity According to the results of the qualitative section, it was found
that nostalgic feeling among fans of the lIranian national
football team has three general dimensions including nostalgic
acquaintance, nostalgic affectivity, and nostalgic arousal. These
identified dimensions were examined and validated in most of

the research model.
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Extended Abstract

Background and Purpose

Today, the use of support capacities
to advance the performance of
sports teams has greatly expanded.
Fans have many capacities in
various fields, the use of which in
professional sports can bring
countless benefits. This has led to
fans being identified as one of the
most important and key groups in
professional sports (Cushen, Rife &
Wann, 2019). The mental and
behavioral connections of the fans
with the sports teams are so strong
and extensive that these
connections are also reflected in
other areas of people's lives;
therefore, taking advantage of the
capacities of the fans can also
involve many aspects of sports
teams (Yoshida, Gordon, James &
Heere, 2015).

In the meantime, many professional
clubs at the international level
today have vast capacities in all
areas due to the large number of
fans. Utilizing the services and
products of sports clubs and teams
by fans is one of the most important
goals in professional sports (Platow
et al., 1999).

Nostalgic feeling, given its capacity,
can be used as an important way to
improve communication between
people and a group. The feeling of
nostalgia  with  the mental
involvement of the fans in sports

causes them to behave in the
expected way. The feeling of
nostalgia, recalling some past
events, makes people want to go to
the stadiums. Understanding the
dimensions of the feeling of
nostalgia among sports fans makes
it possible to improve their mental
conflict path (Mir, 2010). For
example, some sports behaviors
and events, especially in football in
Iran, have remained in the minds of
Iranians, and in private times these
events are associated with pleasant
emotions. The victory of the Iranian
national football team over
Australia in the 1998 world cup
qualifiers, as well as Iran's victory
over the United States in the 1998
World Cup are among the events
that have always been on the minds
of Iranians, and even with
generational changes, these
memories have been transferred.
Given the importance of nostalgic
feeling, it has not been properly
exploited in sports settings. In other
words, nostalgic feeling capacities
have not been used much in sports
environments (Arai et al., 2014).

This has led to many of the goals of
sports, especially in relation to fans,
not leading to a good result. On the
other hand, research gaps in the
dimensions of nostalgic feeling in
various sports have led to the lack of
scientific evidence about nostalgic
feeling and its use in sports
environments. On the other hand,
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the uncertainty of the dimensions of
the nostalgic sporting feeling has
led to the lack of basic ambiguity
about this issue among the fans. A
research vacuum caused by the lack
of identification of the dimensions
of nostalgic feeling has caused the
necessary concern about the use of
this variable among fans today. This
has led to a lack of nostalgic feeling
about improving the behavior of
some fans, which has led to
problems in the country's sports,
especially Iranian football. Hence,
the present study aimed identifying
the dimensions of nostalgic feeling
in the fans of the Iranian national
football team. Therefore, the main
question of the present study is
what are the dimensions of
nostalgic feeling in the fans of the
Iranian national football team?

Research Method

the present study is a mixed
(qualitative-quantitative) research.
Moreover, this study is an
exploratory, applied research.

Participants

The statistical population of the
present study consisted of 12
experts in the qualitative section of
the study who were selected
through purposive sampling. These
people had complete information
about the feeling of nostalgia and
the process of its formation in
sports, as well as they had

experience and education related to
football. Their information and
knowledge about the feeling of
nostalgia was measured through a
few open questions. The statistical
population in quantitative part of
the study included a small number
of fans of the Iranian national
football team (384 individuals), who
was selected using Morgan's table
and by random sampling. Data were
collected through electronic
guestionnaires and on virtual pages
related to the national football
team's fan clubs.

Gathering tools and Methods

The present research instruments
included interviews and
questionnaires. Semi-structured
interviews were used to identify the
dimensions of nostalgic sports
feeling. In order to conduct the
research interviews, coordination
was made with the samples of the
qualitative section for conducting
the interviews. The interview were
analyzed through the following
steps: presenting questions to
identify the dimensions of nostalgic
feeling in the fans of the Iranian
national football team to collect
information, coding process,
performing open, central and
selective coding, and finalizing the
dimensions of nostalgic feelings
among them In order to collect
information in a small section, a
researcher-made questionnaire was
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used to examine the identified
dimensions. These dimensions were
designed after the qualitative part
and finalization of the interviews.
The questionnaire had 16 questions
examining the dimensions of
nostalgic sportsmanship among
fans. The questions in this
questionnaire were designed on a
five-point Likert scale (from strongly
disagree = 1 to strongly agree = 5).
In order to validate the research
tools, experts from sports clubs and
physical education professors were
consulted to evaluate the content
and formality. The reliability of the
questionnaire was then assessed
through Cronbach's alpha in the
preliminary and final stages. At this
stage, a questionnaire was
distributed and collected among 40
statistical population and

Cronbach's alpha was generally
turned out to be 0.82.

Data Processing Method

In order to analyze the data of the
present study, the structural
equation test was used to
investigate the research model. All
the data analysis process of the
present study was performed in
SPSS and PLS software.

Findings

According to the results of the
gualitative section, it was
determined that nostalgic feeling in
the fans of the lIranian national
football team has three general
dimensions, including nostalgic
familiarity, nostalgic impression and
nostalgic arousal. In the following,
these dimensions were evaluated in
the quantitative part of the
research.

Table 1. Models of model application

Cronbach's alpha Level Criterion Condition
Combined .
reliability Above 0.7 0.81 Appropriate

Convergent Above 0.7 0.85 Appropriate
narrative

Cronbach's alpha Above 0.4 0.57 Appropriate

Q? Above 0.32 0.57 Appropriate
GOF Above 0.32 0.41 Appropriate

Discussion and Conclusion

The present study revealed that the
dimensions of nostalgic feeling in
the fans of the Iranian national
football team include nostalgic

arousal, nostalgic acquaintance and
nostalgic impression. This has been
mentioned in various studies. Costa
et al. (2006) also pointed out that
one of the important dimensions of

Creative Commons Attribution-NonCommercial-NoDerivatives 4.0 International Public License



41 Sport Psychology Studies, Volume 12, No 44, 2023

nostalgic feeling is the excitability of
people to attend sports events. In
the process of forming a nostalgic
feeling among  all people,
familiarity, arousal and influence
are very important. In other words,
it can be said that acquaintance
causes people to gain a basic
understanding of nostalgic events
and people. Nostalgic arousal is
stimulated to observe, recall, and
recount nostalgic events. To do this,
individuals recall their nostalgic
issues and recall these events or
individuals. Another dimension that
has been identified regarding the
nostalgic feeling in the fans of the
Iranian national football team is the
nostalgic influence.

Undoubtedly, if an event, match or
person is nostalgic for a fan, it will
cause the necessary mental and
behavioral movements in him. This
has led to nostalgic impact on the
performance of nostalgic feelings
among the fans of the lIranian
national football team. It seems that
the rapid process of transferring a
memory to the feeling of nostalgia
in sports has caused the dimensions
of the feeling of nostalgia in sports,
especially football, not to be
extensive and complex. In other
words, people's interest in football
and remembering its events has
made the process of forming a
sense of nostalgia among football
fans not so complicated and
difficult.

The quantitative results of the
present study showed that the
dimensions of nostalgic feeling
including  nostalgia  familiarity,
nostalgia impact, nostalgic arousal
had the effects of 0.866, 0.940 and
0.802, respectively, as explanatory
semantics of this variable. In
explaining these findings, it can be
mentioned that since the impact of
nostalgia shows a person's
sensitivity to the occurrence of
nostalgic experiences, those who
are more familiar with nostalgia and
experience it are likely to be more
affected. As a result, they have a
stronger cognitive dimension and
memory (Morris et al., 2013) and
prefer more group activities (such
as sports advocacy) (Halbrock,
1993).The role of time to access to
nostalgia is important; that is, how
much time it takes for a person to
feel nostalgic for a particular past
event. This will be even more
important at sporting events.

A sense of nostalgia can also act as
a bridge to connect people to the
goals of sports teams and clubs.
Fans, as important groups in sports,
will have a strong mental and
behavioral conflict with sports and
their teams due to their nostalgic
feeling, which will lead to
appropriate behaviors in this area.
Football fans are always looking for
the results of their teams in the
past, present and future. For
example, recalling some positive
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events in your teams can be
considered as following the events
of the past by the fans. On the other
hand, fans are always trying to
remember these events and try to
achieve the desired results by
following the successes of their
teams. This shows that the feeling
of nostalgia is a hope among fans
who always expect it to happen in
the present and the future.
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