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Islam results obtained from the qualitative phase of the study led to the development
Health of the proposed conceptual model of human resources. Accordingly, in the
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first part of the study in order to provide a comprehensive model, meta-
synthesis qualitative research method was used after identification of
categories, concepts and codes of human resources. Interpretive structural
modeling (ISM) was used to find the optimal combination of the model
components to optimize the relationship between the human resources brand
components. In the present study, all ethical considerations were observed
and the authors reported no conflict of interests.

d Results: The developed model consists of eight main categories (branding of
human-Islamic resources, evaluation of human resources, training and
development of human resources, organizational leadership, organizational
justice, satisfaction and commitment of human resources, organizational
culture and internal branding) and 43 subcategories that can display the

branding pattern of human resources with an Islamic approach.

https://doi.org/10.22037/jrrh.v9i1.35406

Conclusion: In the process of recruitment and identifying the talents, Every
organization in the health domain can any organization can apply the Islamic
indicators extracted in this study for branding in addition to the principles of
meritocracy and the management of talents, and finally, relying on the
religious and Islamic teachings and taking into account the Iranian tradition in
the society, it can complete its brand development process by attracting and
keeping the talented forces.
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world but play a very effective role in regulation
and organization of worldly relations (1).
Organizations need different resources to achieve

Summary

Background and Objective

An organization’s ignorance of or indifference to
social values has many negative effects on the
integrity of society. Islam and its heavenly book
(the Holy Quran) seek human happiness in this
world and the other world and the guidance and
directions given to the people in the form of tasks
are not exclusively related to the life in the other
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their macro-goals: financial, human, physical and
other resources that are undoubtedly required for
the success of any business. Among other sources,
the role of human resources is of great importance
because the benefit from other sources is
dependent on the enjoyment of both dynamic and
efficient human resources. Experts in the field of
human resources believe that the survival and
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sustainability of organizations are dependent on
the processes of identification, recruitment and
maintenance of employees who constitute core
competencies of the organization (2). Brands were
first used to distinguish tangible products, but
over time it was used to distinguish human
resources, places and organizations (3). The
concept of human resources brand is one of the
concepts that can demonstrate the effectiveness of
human resources management policies and
practices to develop the organization, human
resources and the environment, in a way that it
can create a good image of the organization in the
mind of its domestic and foreign customers and,
finally, in the community, develop a good
relationship with them leading to the staff and
customers’ faithfulness to the organization. The
present study tries to answer basic questions on
branding criteria based on Iranian-Islamic
principles and present the branding model of
human resources based on Islamic culture and
orders.

Methods

Compliance with ethical guidelines: After
administrative coordination with the Tehran
University of Medical Sciences, the researcher
personally attended the university and asked for
an appropriate time for the meeting, assuring the
faculty members that all their information would
remain confidential and the personal information
related to their responsibilities would not be
provided to any institution and organization. Each
faculty member was met individually and the
guestionnaires were handed over at the time
specified by them as convenient to be filled in.

This is mixed method study (qualitative and
guantitative). It is applied in purpose and survey-
based in terms of data collection method. The
library-based and field-based methods were used
for data collection and the content analysis
strategy was used for data analysis.

The present study was carried out in two steps:
in the first stage the researcher tried to extract the
dimensions (elements), concepts (components)
and codes (indices) of human resources brand
through systematic review of theoretical
discussions, and present the proposed model.

The results obtained from the qualitative phase
of the study led to the development of the
proposed conceptual model of human resources.
Accordingly, in the first part of the study in order
to provide a comprehensive model, meta-synthesis
gualitative research method was used after
identification of categories, concepts and codes of
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(ISM) was used to find the optimal combination
of the model components to optimize the
relationship between the human resources brand
components. On this basis, the initial model was
obtained and then validated through partial least -
squares (PLS) method.

Results

In this study, first all the factors extracted from
the literature were identified as id. Then, the
corresponding concepts were defined in the same
concept by considering the meaning of each of
them; subsequently, similar concepts were
categorized to identify the key indicators of
human resources branding in medical sciences
universities in Tehran in the form of main and
sub-categories of research. Then, the indicators of
the study were identified. Out of the indicators
extracted from the literature after elimination of
synonymous and repeated indicators and finally
by categorization and classification of the final
indexes, eight main categories (branding of
human resources, organizational leadership,
organizational justice, satisfaction and
commitment of human resources, organizational
culture, internal branding, satisfaction and
commitment of human resources, organizational
leadership, satisfaction and commitment of human
resources, organizational leadership,
organizational justice) and 43 sub categories were
identified.

After determining the complex relations
between the different data in the study using the
Structural Self-Interaction Matrix (SSIM), we
obtained the internal relations of indicators based
on the determined views of experts and then we
obtained a zero-value matrix and a research matrix
by adjusting the matrix itself. In the next step, we
formed the final access matrix and determined the
relation and classification of the dimensions and
indicators (effective output and effective input)
and, finally, achieved the model of human
resources brand based on an Islamic approach.

Conclusion

The detailed analysis of the results of the study
suggests that the existence of values and beliefs,
ambiguous tolerance, and lifestyle positively
affect human resources branding, and when
employees have a high level of cultural and
environmental values, the human resource brand
is promoted. On the other hand, the results of this
study are consistent with the findings of Hubert
and Rampersad (4), Hamidianpur et al (5), and
Naghavi et al (6) in that social values serve as an
independent factor in employees’ branding and,
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on the other hand, social norms are considered as
one of the important elements of social values and
influence human resources branding

Whether in the field of health or any other
scientific field, in the process of identifying the
talents, any organization can any organization can
apply the Islamic indicators extracted in this study
for branding in addition to the principles of
meritocracy and the management of talents, and
finally, relying on the religious and Islamic
teachings and taking into account the Iranian
tradition in the society, it can complete its brand
development process by attracting and keeping the
talented forces.
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