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1 Value-congruity

2 Psychological ownership brand

3 System support

4 Reward and recognition

5 Shopper marketing

6 personalization and customization to cultivate customer engagement
7 multi-tier loyalty programs

8 value of receiving customer support
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2 Bonding-based attachment

3 customer involvement

4 Value-congruity

5 Psychological ownership brand
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1 Shopper marketing

2 System support

3 Reward and recognition

4 personalization and customization to cultivate customer engagement
5 Multi-tier loyalty programs

5Value of receiving customer support
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