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Abstract

Conceptual photography is a type of photography that is designed to attract more
attention to a message. Although the message is not explicit and clear, it requires more
attention from the viewer to help them understand the scene and have a significant
effect on them. The current research is focused on defining the nature of conceptual
photography and examining its applications in the world of trade and business. With
the development of digital tools, the world of advertising has also become more com-
plicated in parallel, and the competition for the impact of products and services on the
audience has grown strangely. Using its language, conceptual photography has had and
continues to have a significant impact on the audience. For researchers in the field of
photography and advertising, knowing the world of conceptual photography and its
trends is crucial. The purpose of the current research is to answer the question of what
conceptual photography is, what its requirements are, and what its applications in the
advertising world can encompass.
Keywords: photography, conceptual photography, effect, advertising.
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