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Accepted: Context and Purpose: the present study was designed to investigate travelers' perceptions
February 15, 2023 of tourism during the outbreak of the Covid-19 pandemic and thus the intention to purchase
Available online: in the future. In fact, this study has tested the relationships between travel constraints,
May 10, 2023 negative bias, attitude, perceived crisis management, and post-crisis behavioral intention in
the tourism destination of Yazd. According to the results, the possibility of offering
outstanding improvement strategies was provided.

Design/methodology /approach: The statistical population of the study was incoming
tourists to Yazd. The sample size was 384 people selected by random sampling method. The
face validity of the questionnaire was reviewed and confirmed by forty management and
tourism experts. The total reliability of the questionnaire was obtained using Cronbach's
alpha induction coefficient of 0.818. The relationship between variables was tested by the
Pearson correlation test and the research model was tested using the structural equation
modeling technique. Data analysis was performed with SPSS software version 27 and Amos
version 24.

Findings: The results of research on the intensity of correlations showed that the strongest
effect in the model is related to the effect of travel restrictions on negative bias with a
coefficient of 0.32 and then related to the effect of perceived crisis management on trust
attitude with a coefficient of 0.28.

Conclusion: These results showed that more travel restrictions would cause more negative
bias. Therefore, it is better to reduce restrictions in the post-corona era, such as
quarantining cities and not entering and leaving by private cars. Adequacy of having a
vaccination card and not needing to have a Covid-19 test can reduce the restrictions and
thus, reduce the negative bias of people. The findings also showed that the more accurate
and better crisis management would cause the better attitude and confidence of tourists.
Originality /value: The innovation of the current research is to investigate the relationships
between travel restrictions, negative bias, attitude, perceived crisis management, and
behavioral intention after the crisis in the tourism destination of Yazd City as one of the most
important heritage tourism destinations in the country in order to reach conclusions based
on the results. It is possible to present outstanding strategies for improving the tourism
market in the post-corona era in this destination.
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1. Introduction

The coronavirus (Covid-19) epidemic has
severely halted or reduced many
economic activities. Meanwhile, the
tourism industry is one of the most
affected areas by this epidemic, because
this industry is one of the highly employed
industries whose millions of employees
are at risk of the epidemic. In addition, the
special nature of tourism, which makes
interaction between people inevitable,
makes it more vulnerable and creates
more problems to adapt to this epidemic.
Given the importance of behavioral factors
in the management of epidemics, it is
critical to assess behavioral responses to
this situation and determine how
perceived risk relates to participation in
protective behaviors. Few studies have
been done in this area. Most of these
studies have been conducted in the field of
passenger feedback. Yazd tourism
destination has also suffered a lot from the
effects of the Covid-19 epidemic in the
field of tourism, and almost all the usual
travel plans of foreign tourists to this
destination have been canceled. The
prolongation of the cessation of tourism
activities in this destination has caused
many businesses in the field of tourism to
face many problems, especially travel and
tourism services offices. Therefore, in
order to fill the research gap and provide
theoretical and practical concepts in this
field, the present study was designed to
investigate travelers' perceptions of
tourism in the midst of the outbreak of the
Covid-19 epidemic and thus their
intention to buy in the future. This study
has tested the relationships between
travel constraints, negative bias, attitude,
perceived crisis management, and post-
crisis behavioral intent in the tourism

destination of Yazd based on the results,
the possibility of providing outstanding
strategies to improve the tourism market
provided in the post-corona era.

2. Research Methodology

The present study is descriptive and
correlational in terms of methodology.
Data collection was done in two ways:
library studies (to review the theoretical
foundations and research background)
and survey. Data collection was performed
in the fall of 1400 in the tourist destination
of Yazd wusing a researcher-made
questionnaire. The study population is
incoming tourists to Yazd. Due to the fact
that exact statistics of the sample size are
not available, so according to Cochran's
formula in an unlimited community, 384
people are considered as the sample size.
The sampling method was random and
finally = 389  questionnaires  were
completed. =~ The validity of the
questionnaire was measured regarding
face validity. The face validity of the
questionnaire =~ was  reviewed and
confirmed by management and tourism
experts. To calculate the reliability of the
response of 40 statistical samples to the
questionnaire questions, Cronbach's alpha
coefficient was tested. The results showed
that Cronbach's alpha coefficient of the
questionnaire was more than 0.7 for all
items and 0.818 in total, which indicates
the appropriate reliability of the
questionnaire. SPSS software version 27
and the structural equation modelling
method using AMOS software version 24
were used to analyse the data, test the
hypotheses, evaluate the model fit, and
present the results. The maximum alpha
error level for testing the hypotheses was
set at 0.05 (p <0.05).
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3. Research Findings

Examination of the correlation between
the variables showed that the three
variables of travel restriction, trust
attitude, and negative bias have a
significant relationship with post-crisis
travel intention (p <0.05), but there is a
relationship between perceived crisis
management and post-crisis travel
intention (p <0.05). Findings showed that
travel limitation is related to perceived
crisis management and negative bias and
also perceived crisis management is
related to trust and negative bias (p <0.05).
The strongest correlations were related to
the relationship between perceived crisis
management with trust attitude (r = 0.40)
and travel limitation with negative bias (r =
0.39). The results showed that travel

restriction is effective on negative bias,
perceived crisis management on trust
attitude, negative bias on trust attitude,
trust attitude on post-crisis travel
intention, and negative bias on post-crisis
travel intention. The role of passenger
moderation in the relationship between
perceived crisis management and trust
attitude was also confirmed. But the role
of moderating the financial situation in the
relationship between crisis management
and attitude-trust, the moderating role of
the passenger type in the relationship
between negative bias and intention to
travel after the crisis, the role of
moderating the financial situation in the
relationship between negative bias and
intention to travel after crisis not
confirmed.

4. Conclusion

The findings of the study on the intensity
of correlations between variables showed
that the strongest effect in the model is
related to the effect of travel restrictions

on the negative bias with a coefficient of
0.32 and then related to the effect of
perceived crisis management on the
attitude of trust with a coefficient of 0.28.
This result shows that the more travel
restrictions, the more negatively biased
people are. Therefore, it is better to
reduce restrictions in the post-Corona
era, such as quarantining cities and not
entering and leaving by private cars.
Adequacy of having a vaccination card and
not needing to have a Covid-19 test can
reduce the restrictions and thus reduce
the negative bias of people. The findings
also show that the more accurate and
better the crisis management, the better
attitude, and confidence of tourists. This
study with limitations including difficult
access to tourists during the Covid-19 era
in the city of Yazd, and lack of availability
of sufficient resources due to the novelty
of the research subject, was conducted at
a time when the world is still in crisis with
coronary heart disease. Also, multiple
mutations in the virus lead to constant
changes in travel restrictions; This issue
affects the tourism industry and the result
of this research. Therefore, the researcher
suggests that in addition to research on
topics such as the impact of the Corona
crisis on tourism businesses, the impact of
tourists' risk perception on their travel
goals during the Covid-19 epidemic, the
impact of the Corona virus on planned
travel behaviors after all understanding
the risk of the Covid-19 epidemic about
tour objectives and tourism travel, the
psychological consequences of the Covid-
19 epidemic in the tourism sector, and the
impact of social media marketing on
passengers' intent to travel after the
Covid-19 outbreak, can be investigated in
the post-corona period to reevaluate and
compare the results.
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