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consumption. In fact, the category of consumption is the most important section of
tourism, but the important thing is responsible consumption in all fields, especially
the tourism field. Regarding culture’s importance in the tourism field, this research
explained the effect of cultural capital on responsible consumption among tourists.
Design/methodology/approach: The method of this study was a survey and the
statistical society was 386 Mazandaran tourists, who were selected through multi-
stage sampling. Data was collected with the help of a questionnaire and the
hypothesis of the research was tested by SPSS packages.

Findings: The result showed a positive effect of cultural capital dimensions
(objective, subjective, and institutional capital) on responsible consumption. Also,
findings revealed that the cultural capital construct has a positive effect on
responsible consumption with Beta= 0.56, which means if cultural indicators be
stronger among tourists, their consumption in the tourism field will be more
responsible. Moreover, results showed that R2 was 0.32, which shows the dependent
variable can be predicted through the independent variables So, cultural capital can
explain 32% of variations in responsible consumption.

Conclusion: Today’s lifestyle that is appeared in the consumption category is under
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the serious effect of cultural specifications in society. Therefore, it is necessary to
do effective policy-making in promoting tourist culture, especially among tourists.
Originality/value: Analyzing the responsible consumption of tourists from the
perspective of cultural capital is a new approach in the study of consumption among
tourists, which was investigated in this article.
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Extended Abstract

1. Introduction

Nowadays, tourism is noticed as a form of
leisure consumption. In fact, the category
of consumption is the most important
section of tourism, but the important thing
is responsible consumption in all fields,
especially the tourism field. Regarding
culture’s importance in the tourism field,
this research explained the effect of
cultural capital on responsible
consumption among tourists.

The present research is conducted
using Bourdieu’s nature and field theory in
an attempt to evaluate the effect of
different types of capital (cultural,
economic, and social) on social action. But
this research concentrated on the effect of
cultural capital on responsible
consumption. Nature and field are
reflections of two dimensions of one social
reality. Bourdieu tries to reveal the
principles of human behavior using these
two concepts. He also believes enjoying
different types of capitals in different
fields is influential on these principles.
Cultural capital is divided into three types:
objective cultural capital, subjective
cultural capital, and institutional cultural
capital. This study investigates the effect
of cultural capital on socially responsible
consumption.

2. Research Methodology

The methodology of this study is survey
research. Survey studies are one of the
best ways to obtain information on the
attitudes, beliefs, opinions, behaviors, or
characteristics of a group of members of a
population. The statistical population of
this study consisted of all tourists in
Mazandaran province, 385 of whom were
selected as the sample for the survey using

the Cochran Formula. In this research,
sampling was done through the probability
sampling method, and among different
types of this method, multi-stage sampling
was chosen. Data needed for the research
was obtained in the field method and by
means of a questionnaire. Socially
responsible consumption was regarded as
the dependent variable and cultural capital
with three dimensions was viewed as the
independent variable. Data analysis was
performed using SPSS software.

3. Research Findings

Findings showed that there are significant
relationships between independent and
dependent variables. The result showed a
positive effect of cultural capital
dimensions (objective, subjective, and
institutional capital) on responsible
consumption. There is a significant
difference in the amount of responsible
consumption among tourists  with
different levels of education (institutional
cultural capital). There is also a positive
effect between subjective (0.62) and
objective (0.28) cultural capital with the
dependent variable. Moreover, it should be
pointed out that, the cultural capital
construct has a positive effect on
responsible consumption with Beta= 0.56,
which means that if cultural indicators be
stronger among tourists, their
consumption in the tourism field will be
more responsible. The results showed that
cultural capital is moderate in about 51.9%
of respondents and relatively high in
37.9%. Also, total responsible consumption
is moderate in 49 /9% of participants and
high in 38.2% of them. In addition, the
coefficient of determination is 32% which
shows the dependent variable can be
explained and predicted through the
independent  variables and  their
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dimensions. So, cultural capital can
explain 32% of variations in responsible
consumption.

4. Conclusion

Today lifestyle that is appeared in the
consumption category is under the serious
effect of cultural specifications in society.
Therefore, it is necessary to do effective
policy-making in promoting tourist
culture, especially among tourists.
According to Bourdiue’s views, nature and
habits are changing in social fields. In the
current study cultural capital as a habit
will change according to different cultural
capitals.

In Sustainable development, the
cultural dimension of development is
important. Sustainable tourism as a
section of the development, especially in
local communities, has a key role in

gaining development goals. Responsible
consumption is one of the effective
concepts among tourists.
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