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Introduction: Today, by changing the sources of value creation and focusing on
intangible resources rather than physical resources, intellectual capital can be used
as an indicator to assess the impact of marketing on the performance of businesses,
including sports enterprises. Therefore, the purpose of this study was to investigate
the moderating role of entrepreneurial marketing in the relationship between
intellectual capital and performance of sports enterprises.

Methods: The statistical population of this study, which was conducted by a
descriptive-survey method, consisted of active sports enterprises entrepreneurs in
Big Khorasan Province (Razavi, Jonobi & Shomali). Due to the limited population,
the statistical sample was considered as a whole (n=150). The data collection tool
was a questionnaire consisting of 49 specialized questions on the five-point Likert
scale with acceptable validity and reliability. Structural Equation Modeling
approach and Partial Least Squares method were used to test the general model
fitting of the research.

Results: The results showed that not only entrepreneurial marketing has a
moderating role on the relationship between intellectual capital and sport
enterprises performance, but also moderates the impact of intellectual capital
components (human capital, structural capital and relational capital) on sport
enterprises performance.

Conclusion: As a result, one of the most important tasks for managers and
entrepreneurs to succeed and improve the financial and non-financial performance
of the sports enterprises is to shape and guide entrepreneurial behavior in marketing
and management practices.
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Introduction

By changing value-creating resources and focusing on
intangible resources instead of physical resources,
intellectual capital can be used as a suitable indicator to
evaluate the impact of marketing on the performance of
businesses, including sports enterprises (Pocci, Simoni
and Zanni, 2013). Small and medium-sized enterprises
(SMEs), including small sports enterprises, take
different marketing actions than large companies.
Considering the limited resources, they promote
marketing with an “entrepreneurial mindset" (Nobar and
Silva, 2014; Rahimi and Alidoost Ghahfarakhi, 2017).
Many researchers support the argument that intellectual
capital has become an essential element in achieving
optimal performance in a business (Sydler, Haefliger
and Pruksa, 2014). However, optimal performance
requires the use of innovative versus traditional
marketing practices. Entrepreneurial marketing is a new
and interdisciplinary paradigm in marketing that can
overcome the weaknesses of traditional marketing.
Entrepreneurial marketing by focusing on opportunity
and innovation will provide a unique tool for sports
clubs to compete in the marketplace. Sports clubs need
knowledge and intellectual capital management to
recognize opportunities and innovative performance in
the 21st century. The evaluation of intellectual capital in
the optimal performance of sports clubs with the
application of entrepreneurial marketing can determine
the importance of marketing, the role of entrepreneurs,
and intangible resources in the future of enterprises. The
knowledge resources and intellectual capital of sports
clubs should be combined with new mentality,
behaviors, and actions that are more compatible with the
competitive  environment.  Relationship  between
intellectual capital and entrepreneurial marketing in
sports is completely new research that can be very
important  for  understanding the nature of
entrepreneurial marketing and the optimal use of
intellectual capital in sports clubs.

Methods

The kind of research was survey and descriptive. The
statistical population of this study, which was conducted
by a descriptive-survey method, consisted of active
sports enterprises entrepreneurs in Big Khorasan
Province (Razavi, Jonobi & Shomali). Due to the
limited population, the statistical sample was considered
as a whole (n=150). The data collection tool was a
questionnaire consisting of 49 specialized questions on
the five-point Likert scale with acceptable validity and
reliability. Structural Equation Modeling approach and
Partial Least Squares method were used to test the
general model fitting of the research.
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Results

In the inferential statistics section to establish causal
relationships between independent and dependent
variables, the proposed model was tested using PLS
software. In order to determine the reliability of the
questionnaire, Cronbach's alpha value was calculated
for each of the structures, and the calculated values were
more than 0.7, which indicated the appropriate
reliability of the structures. The findings showed that the
indices of the measurement models and the structural
model were at an optimal level, so the data was
consistent with the model. The results show that not
only entrepreneurial marketing has a moderating role in
relation with intellectual capital and sport enterprises
performance, but also moderates the impact of
intellectual capital components (human capital,
structural capital and relational capital) on sport
enterprises performance.

Conclusion

According to the findings of this research, the presence
of intellectual capital in sports enterprises causes
significant income growth, attracts financial sponsors,
increases the profit from marketing actions, establish
effective external and internal communication, increases
brand credibility and successful positioning. It puts
sports enterprises in a new and dynamic position.
According to the results of the research, sports
entrepreneurs are suggested to consider the criteria of
entrepreneurial competence in the selection of their
employees in order to strengthen the human capital of
the enterprises as the most important organizational
resource. On the other hand, in the chaotic and complex
conditions of Iran's economic markets, sports
entrepreneurs are suggested to move away from the
traditional marketing approaches to advance their
financial and non-financial goals and turn to a dynamic
and emerging approach of entrepreneurial marketing
with their knowledge capital. They can do this with
special indicators such as innovation and opportunism to
lead to the production and provision of innovative and
local sports services.

Ethical Considerations

Compliance with ethical guidelines:

Funding: The research was done without using financial resources.
Authors’ contribution: The authors have contributed equally.

Conflict of interest: The authors have no conflicts of interest.

Acknowledgments: We are grateful to all sports managers and
entrepreneurs helped us in this research.



N
0
d//) i At
2o iy ik o
TIVI-ETYX :J_’s/urib

- A bt
;_-'/s&'!..’.«';tﬂ

T

LE

-“'a..

339 S 1 g 8 yShos g (5558 Ailo gw (o DL 41 0 ALy BT 415 b 13L HF Jusd

EIT gm0 Lo ptoome MU a e T B 5008 Cawganle padl ol BN o ) el

a-rahimi@modares.ac.ir :asbbly .yl 5! ¢yl os (o ydo Sy ol ¢ Sludl pole BuSUD by Cu ypde 09,5 ¢ Jgiumo bl g5 )
e.alidoust@ut.ac.ir :asblly .yl o) 5e5 o)l s oKl ¢ gy di g (39 pole IS ¢ obijyg oy o 09,5 .Y

ahmad_rajabi86@yah00.com :asbbl, . |yl ¢yl a5 ¢yl p5 oK)y ¢ iy dis g (555 pole 84S ¢ ) yg Cupdo 05,5 Y

mahya.mir6@gmail.com :aebl), . )|yl ¢y oMl al51 oliily ¢ Sl pole 5 398> 51 ¢ W5)9 Coppo 09,5 ¥

oduS

Vo CleMb!

Slgie 6558 blayw (So5d plie lods d9rtiel wlio p 3505 g (2 3lU05)) @lie yis b 0jgpel oo
ol 29y 4 (18555 sl)lS g alox 3l ) ganS 3 Slas 53 bl b b5y el s ls Glgea,
o )lS g 3, Skae 5 (6,58 dilopo oy L)) )3 Wy B bylil S s (18 s pl gy Sun
D9 (9519

S guS Gl BL i S Gypo ilon —ios Ghey b 45 Limgn s)lel dals 1 pdReR (g,
@ (sl] Dgas cdnaly (392 dgaoe Jor g (b g g «s9:0)) B3 pllyd il > Jlb 55
u).Jo ) LM um).) ¥a » JM.MA leML.uw})J deosls 6)51.); )]).sl .(n:\a') w)f PL’X)] )Lo.u)Jg L)“’?)
S3ldhe 3,50, 3l g (IS Jae (3ln gl selateas g ogllae (oLl 5 2lgy b el yen S (sl Sy
S odlawl S Slaye JBlas by 5 gyl &Yblee

280ae 5 (4S8 dlopw o Ay o S s 8 Wy B L)L ke o o Gl mls Hadl
2 (Sl Bloy g (5lls Dlog sl Blojs) (658 Sloyw polie ;3L 4l o)l (b9 15 g
LS oo S 35 1y (b9 ) genS 5 Slas

3Shas 5 (6,58 dyloyw o b5yl ) il B b3k S s G5 ooy selateds Gimgh ol 16 g5 Aol
Bl o pnge 4S5 gy e ol ol (o)l IS pegdle &S CES s 1By (sl g
Colin g (@SS 2855 Sl g oyt g (Jlo 3Shos )3 350 g Cudige pslatos (B g e
ol (e g bylib sla iS5 wlo ) s,

gy il ol

WA /¥ el &6
WA/ YN 26 5550 & U
WARSF/ Y 1y G460

NRAR TR Wi F I

o jlganls

Wl SIS Lk
Sy oy

2y Slas
s

s

3,80ae 5 (6585 dylopus o bloyl 5o 6l SIS l)lil S s (285 (VF0Y) Lo jdame 50 g then] o2 famll o B8 Cangile el (o 3 W]
DOI: http//doi.org/10.22059/JSM.2020.294706.2383  XV=0Y VO(V) ¢ i g ot o &g i o o )y9 (51olS g

B sigs 4 (CC BY-NC 4.0) 51als' 52,8 iy bl 1) 35 658 caflle G 5 sl QIS5 ole 0,5
jsm@ut.ac.ir. : J! |nttPS://jSM.UL.AC.IIT :ay i oy |l 63,5138 Tg

Eosy

ol o&isly bl £ il



https://orcid.org/0000-0002-7985-0854
https://orcid.org/0000-0002-8909-7122
https://orcid.org/0000-0002-4396-4315
https://orcid.org/0000-0003-4399-0297
mailto:a-rahimi@modares.ac.ir
mailto:e.alidoust@ut.ac.ir
mailto:ahmad_rajabi86@yahoo.com
mailto:mahya.mir6@gmail.com
doi:%20http//doi.org/10.22059/JSM.2020.294706.2383
doi:%20http//doi.org/10.22059/JSM.2020.294706.2383
http://creativecommons.org/licenses/by-nc/4.0/?ref=chooser-v1
mailto:https://jsm.ut.ac.ir/
mailto:https://jsm.ut.ac.ir/
https://orcid.org/0000-0002-7985-0854�
https://orcid.org/0000-0002-8909-7122�
https://orcid.org/0000-0002-4396-4315�
https://orcid.org/0000-0003-4399-0297�
http://creativecommons.org/licenses/by-nc/4.0/?ref=chooser-v1�

”"r)lé_j;‘]}/;)u ‘p.oo/;jl; 5)30 ;‘5‘3)’)) Cod piicko Feo

A0dio

Ol ) byl g (gl Sledbl 5 by Cuonl Cundy cpl il sad bad SleMbl daols 4y gmio dnels I 50l (slod
Sy g9y aie g M glie (o0 Ojledy sl OV gz 5 Slodd ) b LI ((pe b, 9w B a5 g ek widl
e et SRS 2 (e @l ) ool g dnug (VNS (Sen 5T (S 5) a3 2 e sl do)lS oS
3 P gl dnwg ddgl oo 3 3900el e ol yolody nlm S g’ (gl iy (gyglogw 5l By Coje S
@lio o G55 ugalel 5 s e 45 sl ol and ol iy lato (Y30 % lyes 5 550,955) Gl ogale (el )l
(OhlSed 5 () Wgd oo a3l B guns S i 0Slas 5 (HB) Coje (ol arie s 5 Snedjyl 5 CleS Jgons jgbey
TS 599 ,Swl) oylin il slasdl pb 4 (odbamdl is waldlyb yools b 3o g i Jbo )0 dtwge bl s )3 a8 canl ol Sgunie (Y10
M oSl s Ll Sl b et g by YTl daplaiilo g S Lol )5 5 sl Y015
g Sgeio g9 0395 JUil BB (nl)a & sl (glaslo s (50l sl g g lalojls (63,00l

Canieor s (ol 4y sl unly (gyidio Dilogr g Gl Doy o )9S (31 55)) Bros w359 Canior
Conl RSl (6588 dlojur (6yS0jlul b e (o859 slaylgcenS (Bly Cudbge (lise g 03 Cglite @lio plo 5l (5559
W lp o g pre @i 6558 Dlojpus (Gl il gla S 13l 0l 5 Sl oy jas 3 (YN0 (e 5 Lob)
(VAN o) 39550 by 95

eled S35l (ol sl 0 ool porde cnl yeudl glp (Al oyl g 039 phee dipod (6558 Biloj pspie
Wil SlelS L 1y €688 B3lg ¢ aiiS oolaiwl 5, Slas oS oo b wlio da o)yl aile SbMas! jl €aylo puo? 53ly slaay a5yl
SIS iy las 5 gl sloabs y Jo slules Gmen by ha S o Sl St b (D e gl
sl g il b aisS assl 4 dsg b )l Sond g ue Codgnge 45V Jlo e cub o olly ale wles Sl glie
(YN0 by g 955,095) 39 o 0,Ll Ll I (ool ay bl )5 a8l o Ly (5SS Dlopa 390 4> S¢S LsS

el (VAN ) & ol e 23,8 ooliiw] (6,88 Ll Ml I 45 g Slaolail ol feol B NP Sl

(ot s )lpe daanl @ ilacin lgsa 1) (6,8 Lloyw ol Ol LB imgh 390 1y (6,58 Do a5 dg  Shadlasdl
gl Jho ol p NS o (Bpma g o WS Ol Glas 5 GBS el 5 b yide 390 > OleMbl dagg)slis
Gloyus (Sl &ilojus scanl w83 518 Lo ingsy 5l (ool Glue (95 & 0900 mrdl odas i dw 4y (6558 dilojw
Wbl Slol s by (alaBl Joo s (6,58 Llojer cnpl 3] sl 3 (020 «w)lgpinl) (lalaily Gloj 5 (Slojls
(VY] s 095 s (85)) o 4 Wi & sl (il (0S8 dilojus a5 Wpgly cul 2 (VAAY) glle g (guingl o
sl Jlgdd Sl 3l oyt (51l 59y 5l il & Glosls ol mlie )l O le (4588 dilopus & WS o e

. Gogan

. Todericiua & Serban
Ricci

. Skrodzka

. Yasar

. Thompson

. Financial fixed-non assets
. Galbraith

. Stewart

10, patent

11 Edvinsson & Malone
12 Teece

© 0 N o g s W N e


https://www.sciencedirect.com/science/article/pii/S2214804318300375#!

F) 4009 S0y BganS 3,5 oe 5 6,55 Qylogus Gy Ll ] 40 il y5 105 ool il S5 e ans s

b Sz asbar & cusl (Supdpd g (Jlops e plod B1pS 500 (6588 Ailoje & Wyl cnl 58 (Y400) ollSan o' o)
Gylopu &5 L0l el (YIV) ylSem 5755l S oo S lojls (Bl 50501 Sl & g At (lojls J S 0w ¢ JolS
Sjbocse @l Glojlo sl 1y (el cnl (alS” Glaii6d sl 03938) 5] sl b o8 el (tily o al)ls Sl slas geome ()3
w0yoig 390l 5 bl (Sind oLl cslaly bl ol ol Jols by ool ams ) |y g 5B, olSols b
Shl 58 dloju 3 gl gy (polol pulie 5 il pl (I jgbar sl (b laall 9 S8 slaalih
(V7 Ghler 5 (B95) Canl (cwlal g e (Shrg (Sl (658 diloyw gl o oo

ol Dgpuiials g (woalols %

)3 (K035 slen bl 5lain g0 )1 geans” slas)slid o b yide (USHI 425 5 iy L #

3yglise 299 ol )3 eSSy e (st slacus B

a8 ol ol 51 )9l 5 a5l Sl il e S pb Sy oSl llas g d9utial 2 (688 Dlopu cggee
Bloyor Cawl (6558 Blojuw oo g (i1 diajls @S gtumn B 53 S pb G Dl pglgs 3ySlae (VWY (Ko 3 il j8)
AL awlis > Jlo slaolls 5 b sla ol 186 15 sl ot s (oolatdl iy bt Ed & 3l e > (5,88
P E9pd pais & ()58 dlopw &5 WS 0 Coles Yl pl ool olSangh hbiee (BB jg)nje) dgptiel sla )l
(V0 ohlSon o o) sl oad J )9S S5 ) gllan 3)Shes 4 ol

Lo Big> ) (il Lloyw (93,8 (Swld 3je> 1) (Sludl Doy Big> dw 4 (688 Loy dlal (imgsy (pl )
Wb 5 il ydosb ¥+ VF Bluna) ol 00 il (gl Hslo B 13) (s yiie Boloyw b (slalaly Boleyus 5 (L5
(yray

edMe o yul) (gilosl mite 1pj 5000 gmeme JBocwnS 2l rne 5 68 Dloyw ol bl I Sl &ile pus
539381 i) dmngs > ladl ol y cipobul el 3 (PO eyl 5 9L sl 0305 5 dgas g5 il A5lo Ll (sl S
(YN oy ¢ 95 lalSul) ol caonl Bl g 5,84 yuastio o gaulS lais 6D (g )blog 4 sl (gl YIS

Ao sl b 51 oSl i ludld 85 plos ol 3ge oual Slojls Solep iyl al5 & ()L Ale e
gt ( JSlojle poal o gypolie Jold (gHlidbs lopw dilo o (Bb <805 )5 (WS z95 jl g &5 cul g5
LYW ) ol 1S g 350 g Incity dndia] b o 55 ezl siile (g3l3,),5 polic ¢ o3l (slaolSl g Sl

bas g ololid dawgy gi;jb 9 (YA (e 5 905l) ()8 laied b byl slool LUl o g i) (glabaly d5lo puo

l.f gJ‘AL’U ).) ‘)J) cwl LS)SB jdLo).u) JJS L’)J)J)l}u}.) 5(6).““.&) L;|4.LD|) i)lﬁ).u} .wl (Y'\; cu‘)ls&.b 9 Olf?f) L)))Jl.u} l) b‘a)

. Roos

. Kianto

. FitzPatrick
. Sydler

. Mesa

. Sardo

. Scafarto

. Gilbert

. Liu



”"r)lé_j;‘]}/;)u ‘p.oo/;jl; 5)30 ;‘5‘3)’)) Cod piicko Fr

CS b (oUbes g )l )y Glil pgal i )by D) e Sl C8p8 plaiied STl s)lidle 5 Sl dloj
(g 02 3 eSS ol b bl )3 loyus g5 ol (V18 S0 g 5, B1S)) ol (5 y0e) (slabaly ol po 51 latigas
Gloyus papie 25l bty alops g5l 3l S Olgie 1y plstde ()bl )l de2g plyibe jogata 5 oligdees
wlo b kly) &Sl il ooy boy (gledasly Slojus pordo & guybidy Lol oo aBUS (gytde lojus pU L Il )3 (glalay,

(VA oS g 93,l0) 325 (o0 53 sansl 5l 3y90 (b yidio Lai> g Qo sl &5 l3k Ml g ladiced

Gl geren bl el 5 @l 5| olis (Jl cul b g e odlatul bk B> )3 ©pkay (558 dilojw
553 &loys glio €O syl yoboay «and ol 3l (63150 g 0 Sl (slact oo LB (slac)lpe o 2 oo 5 (5 e
558 Gloy (S5 o sl dgretiel @l 3505 5 (3lL55) lie st b (V410 (ollSer 5" SL) WS e )8
9 mg2) 295 odlisel (o3))9 Lyl g dlo I Iyl geans 3,80ee 3 b)IJL B L)) sl eSS sie Sl
b avelie > lite byl Slehdl o35)5 Sos8 sbaylSgeus dlox jlThaugie 5 Sos8 sla)geans (VOF (o] Kon
Y ‘:191?.) 9 1) Ny oo L «cutw_éi)lf Caad b1y byl @gase mlie 4y asgi b L@T Lad o pll S5 cbeS b
(WA Byl Cungiile 5 o)

2 8yl (S5l bli) (8 g bl o a8 e JYanl SosS (e bl A 0 3] et
3,509y glme 1y smalcuddge b)lb g Wb GbliL Kojls ) 3850 (2BLI & 3l 242y Lree byl ) yren
3| Soe Juab 935 0) 1y 03 95 cnl L)l (ol bl eollil 5 (2Ll 503 cuanl ly 50 3l oy il
Tl BT bl (Vo0 Bohe) dpgl sy €@l 3L bl s coo 3Ly bl cldsie (Se kS
B 35 b9 Cantio 3 Bl ol (Yoo LS gral) Canl (0 3L 5,505 ook 5l a8y Sl slacsla)Sy cus” L)L
Sl i lop S o o) (5559 Slayljl dmogs )3 pore L5 &S 559 Sl SLIS sla)lS g e | il a0l
(Vo759 g oal) smo o sl sl (B e canS g gl sl o0l

JB den > Jlg5 ced 5 Aid dpfie g oyied ) Aduen (o 2b)lil ladpaly digy g (0B Hlun glaleoxe )5 6l
3 cul ygpmacs it Tpaoeio 85 s (bl My (Voo (S gil) w28l casbie ) FS 5 SasS (sl g ol
9 20y g ) 3o JS ) ) g )13, 5 3yl S yd o il sare OS50 AL 5 st il B I3l
b (saise wile ol pastia MelS” JIgr S Jals 50k 4 YL 3,09, 1 e (i (b lL 00 S
a8 (60,8 &S Cul oyl dguaie D o H1E Gun |y YU @ ol e &l BT SLLL 5,8, ¢ blie j0 ] obicusdae o
L1 055 byl sal ol 85l (slacus B plolid 5l g 090 aB LS (2 LI lus 5 S oo (g5llel, 1) (lass IS g
2 B8 Gk 3 Wl LI bl 2,S0g, psaiacnds (VoI ilisg) A5 oo siluesly 5 Slles il B cuind 5 il S
29) S0 4 lb il &adl b 1> (6 3cuB) (gl 384 pamie (gl sl I Sglite & Llse 105 5 (59l o b

.(Y’ \\c 619Lw) 9

. Yang

. Pucci

. Small and medium sized enterprises
. Nobre & Silva

. Morrish

. Entrepreneurial marketing

. Stokes

. Barros & Alves

. up-to-down

10, lonita

© o N o U A W N



Fr 4009 S0y BganS 3,5 oe 5 6,55 Qylogus Gy Ll ] 40 il y5 105 ool il S5 e ans s

ssboar ik @dipe 1y it ylil slo el Sl & sl allil o hitdyole 5 de seablly Sl ELET L
4 80load ()b oty 9 S)j oS b g laplejle sl (2blil Baa b Gb)lik ot oty 5 b se dad )l Jgane
(¥ S l) 225 0zl o slo sl 305 5 i) ot 5155008 (LIS 5 S 1ol g o 00
il a5 sl yob el g (VoY) Glajge exslaislsyy il BT Dbl shaastie g slul (s 4 &5 SlSKdagg (e )
S 48 SLlidl 5 1S o IS e b o 4 oS ame Loyl ¥ Lolitiy il sabool Auaeiie g 0a) i (gl &l 3118
Bl 3 Gy sblje 4 olitod (ol i oo iy Lol 0 U3, 5l iy g 85 e 55 3 )i b 80 lame
clacld o mlio ook lie 65 Ka e Skl (@niiSin) sl Kol pldl o5 5 S5 Ol
&S cul lailgly g Al clannld dailejl s claos] 5l coles g odlitnl 4 bled ¢cygles p 3530 Canl yiodasls
5B paye 505l slajls 4 gusl 5 lolid ol Scumd A8 Lo sl 1y atb iy Byl glasisl b b Y guame «lass
5 @le JeoSS e bl Blaal plsl (gl o ) olisl ;500 4 Cad i iy 1 Gl G5 Yo (0,5 p ol sl
S pain S 5 ol g 6 i) e e S $ B ) el ity A5 sl Wil g ol
L jpecs e g5 sl plojlo > Dbyl ol gl 9w 25 ptde 25800 iy W55 Wy sl e
(Y30 s San 5 "Bz V) (inys0) oo hall (g5t b Lly) Lain g cilo ologl (gl @lygls o ,Syg) 5l esliz
1y &l B0 obyl3b it 31 g5 o oS Cal (60203518 I3l (g jlodSb 09,0l 457 255 el (WWAF) ylSe g el (puizeon
Cacus,d jasuis ) Cepwdy Al U S o (0L 0y00 (65lwdSlds I lawsio g S sS (ol IS geunS dino) opl 40 LAy dguo
Ky 5l3l 53 39290

ORIl 4 g 298 BS54 oB5y0 ol L g Wiy oSl (63,84 paia g oo Wl Wl SIS oI5k
bl (g0l adt%)éi)lf bl @8ly 50 b e B3y S gewS 3 Sdas daus 5 Sl ()l e Colsy s ‘d)9—|39*°
i @lio 52,5 pyal (s pdiSuny (Sxglg p 48 sl @My g s Jlo )3 slalame 4 gl 3 by ol (ol
9 5358 dilojus byl o IS jgbocy (WA (3528 Camglile 5 o)) A5 0 455 (2])5 0,8 5 ]S g pnde (2l S U550 (0092
9 )53 dloyur (o BlAE disej )3 (o b g Cusl AB)S )5 4o s 3)90 yieS a5 sl (lodgite dils &l 3T )L
ik Eyde (i8iyg yiu y Sl Bl bl 5 (658 Eloyu Ll gcpnlil i b (biye e 5> &l L)L
5 O Sdngly g 250 bl 3Slee 3500 g (559 S geanS (55 0Le 5 i Bl (sl Wlgige o Canl (aiad)) 5 Ly
255 )8 s ol ALK
ORRgR Wb ) Jgu

W g Ladly SR olye Sbags
) (gloliae dasly (35 9 g1l )l B g opglp olul L (6585 dilo s 3la o9l 2 6558 &l b .
- ] 9 SogS cslo S g ks 9 pmolrb
oS £oglgs oo Jolse 1 (So e objyg gyl genns 1 ol 3l e (g5l 00 0 5 )58 by 9 TP SERIP S (yvay)
ol ol ol
3yl &l 31 clacus b jagis ¢ bles 5 Cute il 6,58 Llo
B g Carbeo o b s 3 )y 8B o i 5 ya) (sl Loy P 658 oy Sl 36 5 b wlus
iy J11S elacan b assis RN
o ity Hlasl pls oo ()9 Corino (loizl 5 (b3 Lo ¢ Sluil lal) (6558 dilojus p3 5yl Loy | - g (W7 oIl
3]

b el by SIS clacas b

L, Proactiveness
2, Resource leveraging
3, Chechota



)f'rjlg,';‘j,/.:‘)u ‘p.oojjl; 5)jo ;‘5‘3)’)) oyt ho Fr

D)5 dg3g oKL (0,5 pyal 5 (el )8 5L haw WKL 031l (g)loline bl 206558 Byloyur gaal 5 Sl )l

ol Jigh colSil Cuibgn o S hol Jalss 1 S0 Y (6,56 &loyo olise 455 Jug laelal; dalllas (V+18) yuedlS
Syl g haline LL3yl (gab o cloolSsly 3,Shoe b ecslalasly oo o3sdy (5,55 Gyl yeo P P S U T TS
Ky saddy S g 3)Slas (6 g huk (1B Cuje ol S e (58 Dl pu Jbgé sl > (slaolsaly (¥+10)

)1 &y B8 (g pS a5 (B gl 2 ybline b (658 Dilopw sl ales s an
e T = L. R . SR> S 2 Loy .
s oS LaolSis (6 yglgs dnasgs g (alSitiy o yiir 35 505 606 SE Dyl yuo dmwgi sy ()L oo 1> o gl 4l g5 Ol ' Gl
hgly G55l sbaoyliS L ik s pmi g ol 3 sl U (ojloiaslys (st B> slajls ass’ L 5 g sla S genn (v19)
Ll (g yiidio

Caldy sy 2 paie )l wigly g Cuop S5 Gk Sl Gl ALK bl 2,50y, Wb aiS w4 g L
20}l @Sagumn 8w ) Wlyglgs 3 ,Slas g oo b CELS (gl b))y slaelbl 5,8 alss wald il 5 o35y slaelSsly
Gl B bk )8 L g sloolitl Cogllae 3,SMes 53 (658 dloju (ol Mt (658 Dlop Copde g i
S8 loyw g Ll plie jle jasuie b)lSgws 80T 53 1) dgpuiel @lia g (LI (8 (oblik Cueal wlg e
Joye Nad Bl Wb gyde Bl 0By gl L &S snis llidl g ayld, wuimd b caol g by (slaolKil
Slgon o Cul (g0 Ml g3y chips Lunj o Wl B byl 5 (6558 Doy bls)) o sl plis 4335 la g,
Al il oljer Coanl (B)50 cloelal > (658 dlopw | sllas Balitul 5 Gl BT D)L conle cals
ol 3 Sos 5 (655 dilayw oo bloyl > Sl BT L5k S s (18 4l ol pols Jhagh Sl Bus o pends
S oy ) #5509

g R by
Cowl 43,5 sl Jlise B 4 S Canl inlow — oy £95 5 odls (c)gl5,S wlul g (63,8 Bua Jlas I yols imgh

o)l genS gt 3y90 (Sl dasly 2950 sloddy oo g5 | clond (gygla)F ol oy Sy o lmedl 4] by
Slod «g9:2)) Sz pluld Gl (8 550 Voo 5l ) Came iy 9 55 slasred ) Sledd g (g slapyion ) Jlb (555
ol @l s &8 glaige dllas (glyy B g (amgly Ban 4 dogi b dd 03] (e a3 10+ Ll sl &S canl (s>
20520 9 K2y oloz ool cadie oy 3 Hled S ($pSWses Lhoy Sl GiRgk (ol 2 I e hagh dadle 4,
Bolo s sl Byl yor 3L s Jols &S (6,55 Syl it (lyy 45 395 daliiin s cmodls (631, S5l (N=10+) 1 ozl
Gy 2055 5 Lol Aelidn s ) sl 05 03l (VAAAY ustiyr Lelio 515 _bes S5k ) el (slalaly Solo o 5 (555

g Sl BLI bl (o (ly sl oy Dloj ly 95 B g G)lls Dlojs ly 95 B (sl Loy ioxi

L, Al-Jinini
2, Bontis



Fo 4009 S0y BganS 3,5 oe 5 6,55 Qylogus Gy Ll ] 40 il y5 105 ool il S5 e ans s

¥) Sy Capde (455 ) sl (465 F) oyitio Db {5 V) @SB (455 ¥) oty ol o ] clapadls
o Y5 32 Juiie a5l Lol 3 ool (155 0) (siboad 5 (55 ¥) i) dosS ¥) o oS0l s
£) ot 5 (2055 ¥) Jlo (slagaSls Joli (WA0) oo Ay, (15509 fS g 3,Ska (fioric sl i liz
celiduyy Syglan> 5 @i 3l o 45 9 0=0L5 (s U V=08 (s ) by &S b tomins oliie a5 odlistl (455

(o 2 A CiS 5L &) b 0y Sy s jobody dolidiun py VYF dlaas

MR bl piomie lp sl oad odliwal 151y (alg) 9 15Ken (2lg) (bl Sl dw jl s pSojlul Jae (Ailn oy p sl
O Mo &8 (oS5 bl 5 #5a)S Gl cops (Jsd BB -0 5 5VL 5 gllan <V ] juin) ole bl b 51 Liagsy
5 e oy Gimo IRl 2ls) w7 Jgia) €855 plol sl IV 1 555 b peSe Glajiie I oy il
GR9R 2y90 Epoge phaastie g (Lulid)lS I8 A A b adluiny gl gy (T Jgie) 48 eslinul 1Sy 5 [Sea 2y,
Sly g 2103 5S35 g solume oribl sl (uibly (Sl Jlhre I 1Ren gy b)) sl il gy pogad 3 b A0
2 Ollasld b ojle Sy (Stusen plise (paets) 151y gy o )3 ad odlitl IV 5l 55 9 ol (55 (2L
3 YL aojl ples (gly b sndglsial uibly (nSShe Hlo & 3950 dulie bojle plo b oojle o] (Stuwen Jlie
(VY)Y 5 J5y8) ail boojls ol b dbogaye Bl oy (Siuman

g H sbadl
Lol odd o3y LIS Y o o Lg)La] Bgod BlbCunes sloyuio

Bdiged JoldCunos GBS 53 .V Joso

Ol 05 mS ol Glhgede VLo ad) bl bl Gpigeles YaS Fa-Te SV 5 o
M YA A v VY 4 ) VY v £) YA Yo )

Do oo oo oM jsbody 1o S 93 )3 g% cpl cbeesly oo OMTMJQ slassl
DS o0 el (IS g 6yl g puSoluil sla Jae b3l isu cpl )t pimgd Jde 93l (gwyp )
el Sty 2y 5 15ew 2y 2kl Jhme aw Jols (55l ol is S o3lul Jae (B3l (g2 (I

O3 Ol 51 piia R g AVE (oS 5 (bl ¢ Wig,S W yoalie Y Jgu

R AVE S5 b ElgS Wiy a3 L] piie
-I8\Y -I5¥ AT - IAY 939 B gcmS 3 Slos
-Ivo¥ .15y -2y -JAY S
2N S -IAY -1 Sy

-I5¥ IS <IAN 558 Ao pus
-5 -[AD AN Sl Glopus

- 10A -/a- N &3 lo Lo yus
-Ivy -/ay /A byl &loyus

I, Fornell & Larcker



,f'r)l@:u‘]}/cgju ;MQ}JL'} 51)0:‘;.31')} S pd o i

V- -/2y -IAY aly 81,5 b5
.15 <IA¥ -IA¥ By

- /oy IAY -IVE WS

- I8 < IAY - /A &y LD

- /oA <A -IYA Sl

105 RN <A Sy Ca o
-IsY < IAY -IAs e ()5 gyl
<o DA -IYA a8l syl

.15+ <IN -IAY S

syl plos ) S5 Bllae 398 o0 (650310l (oS 5 b g Elg,S W e ole sla)l calps jhas a5l oslil b oL
Sl g S bl palie O Jodo llae (izmen s p3Y el Sl Son Bl g00lj) il ity /¥l sy lole
o3 oo QLS 1y (655031l Jao (b3l g sl <1V 51 YL L i plad Elig S
sladie (g culie g Jho sl Sen 2y 9> 9 Jol Ay oy lajite den sl ¥ Jgao 3 +/0 sue oy )l
sl puisio b gl Siod I yiiiy idgh el (sl pusie (AVE) szl sciwl (il ylg (uSibe Hlo jlade & Jodo 4 435 b
Ay o Ui |y (6ySelul gla Jae Cos (B3l g caslie (sl )STg (2lg)y ()2 pod shre (l s el Koo

AVE ia 5 2o (ol Gl pkio (Shusod (g il Y Jou

s \ ) o jlw
N /oA -IsY AVE
<JAA 6556 Byloys
NS -y aly 31,8 b)lL Y
-IAS -I¥Y - /¥ 5559 NS g 3,Sles ¥

(e Jho (Blp oy (@

92 Moline goge cul & Kt VAS 5 5Syh oyloline calyd (g5 Lo o soles ¥ S5 3ollas ft) s yoline cglped )
A3 o U5 200 A0 (lisebl a3 1y by pesie (e Ly, g Lo stun p ples

Sl g 0392 VY | s a0 Ll slojito 4 bgaye R? jslis calod O Jpaz 51 gt 5 ¥ S5 4y g b R? Jlons Y
ol 65l St canlia Uil

sl (655l Jdo0 (58 (b AU 5 sty /YD 5l ol plas (gl Jlano o HQ7 Jleno ¥

i Jde il e (&

b S0 JpS 1) oplidbe g o pSojlul Jao is 9> 2 oS Jae (JS (Biln ey lp cunl 6)be (GOF) (35l (0555
Silp 0a3lE sl oad (Byme (lp (2958 Gln 558 9 bawgie wipmd pdlie lyied & HYF g VD /) ke d ) a2y
(3 ) 3930 20 ingiy IS S cnlie oy b3l o sl Casty +IOF sk 5 Jpo b o 3lae



fr 0009 Sy g 3,5 Loe 5 5,55 dyloyus Gy Ll )1 0 4iliy 51,05 ools, [ pS e s G2

— _—_ .

GOF = JCGTH X R: =4/0.43 % 0.70 =0.54 (\ J}")s
Jolize g o iy o )5S 3 Slos 1 (6,58 Lo o )gb JSb cpl 4 ang bl onds ooy LS e (sl jusio yu
5 RP=+/00) jloline 5 cute (o359 sla)lSgenns 3,Shes 1 (658 Bloyus il 3 Sy 3L LI s 285 ) (t= F/28
gl i Gk by sty gewS 3,Shac Lully doys $Y g e saalie ¥ S5 15 4568 lan el (EF/FA
Dy (e

ooy o ey

) an?""
T

(YFINA) < /¥ |rw )l

/m <MY/ \i m 88) - ,\.

/YY) -] oY) o
(B1y+) <157 (V)08 i
[ ]8

mvm 5
-“ |r\/rv| AV
I\ N Yo
ElNS SN
[ e
m (VYFT /Ay

a ) 108 (/YY) /A
(v+/38) /oY

m 2] &b Llop (FIAV) +/5¥ \

-MA ARY)
(\m 155 (s Abi F\ lA/AV] v
- . Qf
|\FVbi Jr "i (VFINY) +IVF (QIAY) <4 -
( ) 1#4 el bl (F0 ‘5;\9 Ao juw > S c
(O ,M

z
(AYY) +/:
uJL’)"’

Wby 5,8 bl

Qv
-
)

&dlze g 3 lwiliw! Sl 45 (Wi g3 Baiyge ;] Jo Y UG
A3l o (B) o 025 3,5kl ol ps aileS )15 13lie o (1) ol (oyoline 05l (sbvo,lol aileS” J515 polie

185 sl 5 (150 99 53 (88 Sears B (90l
Cawddy +IFA ¢ 058 sloans b osdiopgesl Jao sl (GOF) (il (asSs pasls imgly sbars 3 Jao il (g ()
ol 0440 uyo)] JJ.A wl;«o L)")‘)’ ).i)l.u ‘L)"’)l)’ ua>l.w d‘); )lJ&A L)Jl FLY JA]
loans b 4 byye slo s | Sopp g bline ualps g ouda)libinl colps F ot i ptmghy (o8 slaans opgeil (o
a3 e Ui 1) SiagR
CiReH (8 Ldnd d S G pd g (5 3lne cu pS F Jgur

don R? t XTI JEg Jiiao piin
b -/o- oy S5 g 5,8 los A
KW NATS Mo S5 g 5,8 los ksl Lo pus
sl NN a/\y S5 g 5,8 los labayly Lo pus
b Ale ¥I¥- Mg 5Slee by 3LE bl
sl .oy a/ay b8l SbliL S g 5,Slas Sl & Lo puo
4l -/o- Iy by 3L ab)lik g 3, Slae sl dlo p
b -/on /o by 8L bl S g8 5,Skos sl dylo o




,f'r)l@:u‘]jlsju ;MQ}JL'} Sjjo“;.:}j)j S pd o A

polie ;35 oSl s (559 S g 3,8kae 5 (6,58 lopw o dlally 13 S s (185 Sl LI L3k LSS (ol

Jio bl A (oo hdwd 3 1) (9 B g 3 )Sdes (i) Glojw 5 ()l le Biloj (Sl Bilojpu) (6,58 Lilo

bl olyeney slabaly dloyw 5 (g)lSlo diloju ¢ Slasl Glojur bawgi ()9 ) g 3Sos (uily)ly 203 FA 0AB (9051
g g0 e iy B8

S5 4R g

sl IS g8 S b3l (slmogesd > il B by 84S uSale 5 L)L g (2 BLI e dlausly dals il SIS L)L
O 3 sy e lop; g bylil ealie &) 8k 51 4l 3L SLyl3L a8 S5y 1y ik claculé 1 gl JiE Sy oS
SLolib WS e Wl ol By coje 4 Glu LI aliws ) ere Hha (BB b Cusdee 5 6yly le SIS o
OB ol 3 dese slaig) 5 (Siadl 4 arg b cusl 0ad golae b yedS > e gpse plsisar byl
Cudbgo ¢ 3k cpl jl g L)l pB B gla)lil sl Cuows &y 9 LS (g |y Gl yidie WSS oo lawgio § S5 (sl g
g ple @ OV s 4l 4 o)Ll b (WAY) b 5 )0l el S8 dogb slaie (ran 4 S Co Jlib 3 1) Jlags 5L
52,8 ol sl 03,8 ailyglo5 g SBMS (clod )Sogy (655,54 glize |y (oy9 IS Wl g Gl BT 5559 Caxiaor 3 (y9l8
o33 395 2 Casn IS5 3,Skas Syt sty bl gl Sla 55 1 45 s 155y S8 sla S ens s ) o5
ilords CBly o 1 e el JB e piie SO lgiedy (6558 Dlojus (B 4 o) (] 5

28as 5 (6,58 dlojo o Al 3 Sy LT LIk (JLas 1 ) p pols Giagh Bua b ple &S)gbiles

g Copde Ol 3 cpg slasigy (S 4 391 cam cpl @ Sl LIS UL (b (B (0 g (559 (slaylS g

Do o 03wl odun (gl g Laslyy ddlllas (gly &S Sla i | (SO a8y 1> ol o po ol balgy 4 dngi ¢ 0L l5L

oLl S o e 4y b)ljk Cliiod g (Bt lajls Clllan (ot by, SlaclS i ) Sl Cusl S s it

bl)l cud g cuga oS Cosl (gyuiito S s e sl 0 48y ()] 95 (e g (oSS laghgy 4 58 g

lily )3 &S cul (B gl pols g e cpl S L(IWAY (sije) W3 E Sl cod |y dtly 5 Jdie e o
235 o0 ploml (o859 )lS geanS’ 3 Shas 5 (655 Dolopo Al 53 Wy B L)L (s GiE (e

Bloyw & Lino oyl & WS e Colan (hyg sloySgeans 3,80ee (688 Loy b ) Ltmgly slaaly (S jgboe,

LUl el il 5 dgpiel lie Uls coeplil il csybline 5 Cate b iBiys sl gewS 5, Shee y (g)S
g 8y kel (S0 g Sgm Fe blol) Jloyd g (d9 5 o Coles e el o) o 5 Shos cudbge 13 )9 sla)lS g
S il & 4l cawd woolha Jlapd 5 Jlo 3,5ke & Slgie loj (obing sl gewS im 5,58 o b (bl
Aubsb laadh b s ool 5l a)lSs ()lisbo lo ) glojlo )3 39250 (il L (cslabaly 5 Slasl diboyuw I (5 )
Sy ol (2B Coje g Calbge 3ioS AoV gl gl 4 Cunguan (Y10) (et 5 () 5 (VYAT) sl 5 5000) 0k
o bl b ldsn g ) el @ls ol 09l ol qulio (658 Blop ) )55 sl genS g ol
558 dylop 9 39 00 b o9 (S IS ganS 3,Shaed 5 € 5,85 Dol oy Ay )3 €l RIS bl (SaiS s
b by S ablil s b o859 sloylS g 3Slas 2 55 Wl LIS bl Gak 5 /00 b ply b s b
5 Rl e ()5 p sl (Sayy Cupde oyl (gibe Db (gl S (ol Gezen pole s
9 o 3Slas Cogi g 290 carge yol cul g 3,1 (gyloling g o ;8T (559 (sl )lS g 3 Slae 2 aiins yobody (5ldSed
9 1yl & i bl ot (ablil dSag) I S8 (8559 )l g 2580 xie 93 digh 4 &S 3980 oyt



Fi 0009 Sy g 3,5 Loe 5 5,55 dyloyus Gy Ll )1 0 4iliy 51,05 ools, [ pS e s G2

5, Colin g mdUSb o iy S gcanS pdo b iy cppete dlan 5 D b 4 bl 4wl wly S gl S
G952y 5 (WWAY) (3 5aad Cangiile 5 o) sloatily b 5 loaidly | 25 ol ol (e 5 2)ljk slopiis 5o il 2118
e IS syt drgh Ay Bl b3l polie & b))y slayS g daym plply ) Slsen (W) ol Ken
Db oo B)) 5 d90 (o859 s, genS )3 Glpde 5 Gl Bl 3 Sles cudly sz

oy Lloy 5 55U Lo Blo o (Sl Blojus 2 Joiia (5,58 Silopw (sloailin ;3T a4 3l i b5 el yogdle
adly <[00 e 4 (6588 8559 S g 3,Shos  Sladl Sl p cunds Canl Sglito (b )g (sl S g 3,Sles
o) e 3 )3 ()9 Syl g (Jlo et 9 Jlo) 3 )Shas 390 )3 (2l (5 33 LUl g ©)lae ¢l & Line 0 &
Lloyu pgd X)0y05 0 55 s pae 3 8es Sl i)l (Vb Sl dilojus &8 loolRSl Kyl cl 55 (V40) GlSen 5 )loly
5l oasazslil g auoles il a8 Liae ) b <cudly +/FA Jlaio & (gybolins 5 Cuto p3b 28559 (sl g 5, Shos 5 (sl
I YL Glojlo sl o G5l a8l o IS jebas 5 ) gcus slasil b dapiuw dojlils ol (cloolSl glysl 3> 55k
o 500 gl 4 a8 (o0 SaS (Jloped g (Jlo Cunidg 3900 4 5 03,5 Cugli |y (89 ) S 3 Shee il Blisale (135
CaSlle 50 aslo o (pl S o Colin ud Sldes G 4 1) Sl gladslopw o ol (gloaiiS Slaidy cdlwpj o)lidle
95 Limgs 33 (WA) [0 g yopmus diun o )3 3945 o3 Dbl (6 pmisd Ll 3 ¢ lojlo 4 3,8l dy g dal b g 03gr S geenS
S9y 05> 3,8les S5 pshaieds laplole cusl oY Jileas sl (o)lBls Aol ) (688 Dloju (gpdseanl 45 bl
250 sldaly Glopw a5 0y L pols pow LS 3. Caslio sladjualy o oll sl fasdlygies daosld oL sla a3 li
9 Obyie oot M Hlaiid b bl Cuonl wil ol catly /DY (g)bline 5 Cuto b 59 sl g 3 )Slae
By ¢ IS yobds WS o0 Glo |y (40559 S g (Jloyut 5 Jlo 3 Sae s9m0 sl Slojlocion 5 01900 )lSen slraSud
O3l 4 )8 Ailop fas 3 S 0 Wl (68 Blop 18 3 Iy dlaly dils g fy 58S (gpide Blojw plen b sl
dore b 6)lil B3l s piie) slabaly dloju (9t sl (ol B s Jole g 3 Sos dgue 4B )3 9 )ik
2 Bl lopw 5 Sl Glop | Coles a iy Llops 03 lple 05d Glegh Slgel e 3)Sles
)l (K (59 Sy gnS

(o plels Gl fade gladel s 1d) cage )y o)l g 15 (658 Dlops g (tmgfy ol slaaiily ol
5 99diee jrelaibye bl g Ly el QRIS (905 5 axm Fhe LU olEn (bl gt Sl ol dge (2l
23 3550 Ao (2559 S geanS” B 4y LimgSs gl g e 1118 Ly g > g )3 1y (289 (sl g
Slojle ate (nimte Gl g Sluil dlopw b aims 5 Jlaise 1) il BT (Siunld lajline g3 LS ol
Slaal 3puley pslalods 39 00 dpogh (ob)yg Gl 4 9 (oolail slalily Bazmg g sl bulyd 50 ik |20 Cogis
5 45) 59y Wl B b3l 1ays 5 by 3,50y 4 Glasd GBI lojus b e lylil (i (sl3,S0g 5l g3 4 g ey 5 Jlo
Wiy 55 o Dot (Sl 5 @l Slods Bl g A5 4 215 o B g ()l el (Sloyg slaaSls L

S g 0

sl 3 ()l Sl gy plol il )3 1) Shmgl e oS g e B 5 e ples



!f'r)le,g“j,/@u s,p.bJjJL" 51)01‘;.31')} S pd o q-

References

Al-Jinini, D. K., Dahiyat, S. E., & Bontis, N. (2019). Intellectual capital, entrepreneurial orientation, and
technical innovation in small and medium-sized enterprises. Knowledge and Process Management. 26(2),
1-17.

Azizi, Sh. (2016). Mediator, Moderator and Intervening Variables in Marketing Researches:
Conceptualization, Differences and Statistical Procedures and Tests. Journal of New Marketing Research.
3(2), 155-174. (In Persian)

Barros, C. P., & Alves, F. M. P. (2003). Human capital theory and social capital theory on sports
management. , 9(3), 218-226.

Bontis, N. (1998). Intellectual capital: an exploratory study that develops measures and models. Managing
Decision. 36(2), 63-76.

Chechota, T., Shcherbak, A., & Beal, N. (2015). Entrepreneurial marketing as a way for small enterprises to
operate effectively [MSc]. Linnaeus University, School of Business and Economics: Department of
Organization and Entrepreneurship.

Edvinsson, L., Malone, M. S. (1997). Intellectual Capital: The Proven Way to Establish Your Company’s
Real Value by Measuring Its Hidden Values. 1rst ed. London: Piatkus.

FitzPatrick, Mary; Davey, Janet; Muller, Lisa; Davey, Howard (2013). Value-creating assets in tourism
management: Applying marketing's service-dominant logic in the hotel industry. Tourism Management,
36, 86-98.

Fornell, C., & Larcker, D. F. (1981). Evaluating structural equation models with unobservable variables and
measurement error. Journal of marketing research. 18(1), 39-50.

Gilbert, J. H., Von, A. D. & Broome, M. E. (2017). Organizational Intellectual Capital and the Role of the
Nurse Manager: A Proposed Conceptual Model. Nursing Outlook. 65(6), 697-710.

Gogan, L. M., Artene, A., Sarca, |., & Draghici, A. (2016). The Impact of Intellectual Capital on
Organizational Performance. Procedia - Social and Behavioral Sciences, 221(1), 194-202.

Hoseini, A. (2017). The effect of managers' commercialization skills on the performance of private sport
clubs in Qazvin [MS.]. Azad University. (In Persian)

Hosseinpour, D., Azar, M. (2011). Developing an Appropriate Model for the Improvement of Organizational
Performance Based on Two Approaches: Intellectual Capital And Social Capital. Journal of Development
& Evolution Management. 1390(7), 19-29. (In Persian)

lonita, D. (2012). Entrepreneurial marketing: A new approach for challenging times. Management &
Marketing Challenges for the Knowledge Society. 7(1), 131-150.

Kianto, A., Sdenz, J., & Aramburu, N. (2017). Knowledge-based human resource management practices,
intellectual capital and innovation. Journal of Business Research. 81, 11-20.

Liu, C. H. (2017). The relationships among intellectual capital, social capital, and performance: The
moderating role of business ties and environmental uncertainty. Tourism Management. 61, 553-561.

Mesa, W. (2010). The composition of intellectual capital in _non-profit orchestras. Journal of Intellectual
Capital. 11(2): 208-226.

Morrish, S. C. (2011). Entrepreneurship marketing: A strategy for the twenty-first century? Research in
Marketing and Entrepreneurship. 13(2), 110-119.

Nobre, H., & Silva, D. (2014). Social Network Marketing Strategy and SME Strateqgy Benefits.
Transnational Management. 19(2), 138-151.

Pucci, Tommaso; Simoni, Christian; Zanni, Lorenzo (2015). Measuring the relationship between marketing
assets, intellectual capital and firm performance. Journal of Management & Governance, 19(3), 589-616.

Rahimi, A., & Alidoust Ghahfarokhi, E. (2019). Identify the Effect of Entrepreneurial Marketing on Creating
and Improving the Performance of Small and Medium Sport Enterprises. New Trends in Sport
Management. 6(23), 23-31. (In Persian)

Ricci, F., Scafarto,V., Celenza, D., & Gilvari, I. S. (2015). Intellectual Capital and Business Performance in
Professional Football Clubs: Evidence from a Longitudinal Analysis. Modern Accounting and Auditing.

11(9), 450-465.



https://www.researchgate.net/publication/330252487_Intellectual_capital_entrepreneurial_orientation_and_technical_innovation_in_small_and_medium-sized_enterprises
https://www.researchgate.net/publication/330252487_Intellectual_capital_entrepreneurial_orientation_and_technical_innovation_in_small_and_medium-sized_enterprises
https://www.researchgate.net/publication/330252487_Intellectual_capital_entrepreneurial_orientation_and_technical_innovation_in_small_and_medium-sized_enterprises
https://nmrj.ui.ac.ir/article_17656.html?lang=en
https://nmrj.ui.ac.ir/article_17656.html?lang=en
https://nmrj.ui.ac.ir/article_17656.html?lang=en
https://www.researchgate.net/publication/225506602_Human_capital_theory_and_social_capital_theory_on_sports_management
https://www.researchgate.net/publication/225506602_Human_capital_theory_and_social_capital_theory_on_sports_management
https://www.researchgate.net/publication/2411808_Intellectual_Capital_An_Exploratory_Study_That_Develops_Measures_and_Models
https://www.researchgate.net/publication/2411808_Intellectual_Capital_An_Exploratory_Study_That_Develops_Measures_and_Models
https://docplayer.net/10587992-Bachelor-degree-project-entrepreneurial-marketing-as-a-way-for-small-enterprises-to-operate-effectively.html
https://docplayer.net/10587992-Bachelor-degree-project-entrepreneurial-marketing-as-a-way-for-small-enterprises-to-operate-effectively.html
https://docplayer.net/10587992-Bachelor-degree-project-entrepreneurial-marketing-as-a-way-for-small-enterprises-to-operate-effectively.html
https://www.amazon.com/Intellectual-Capital-Establish-Measuring-Brainpower/dp/0749918500
https://www.amazon.com/Intellectual-Capital-Establish-Measuring-Brainpower/dp/0749918500
https://www.sciencedirect.com/science/article/abs/pii/S0261517712002208
https://www.sciencedirect.com/science/article/abs/pii/S0261517712002208
https://www.sciencedirect.com/science/article/abs/pii/S0261517712002208
https://www.jstor.org/stable/3151312
https://www.jstor.org/stable/3151312
https://www.sciencedirect.com/science/article/abs/pii/S0029655416303876
https://www.sciencedirect.com/science/article/abs/pii/S0029655416303876
https://www.sciencedirect.com/science/article/pii/S1877042816301793
https://www.sciencedirect.com/science/article/pii/S1877042816301793
https://www.semanticscholar.org/paper/%D8%AA%D8%A3%D8%AB%DB%8C%D8%B1-%D9%85%D9%87%D8%A7%D8%B1%D8%AA%D9%87%D8%A7%DB%8C-%DA%A9%D8%A7%D8%B1%D8%A2%D9%81%D8%B1%DB%8C%D9%86%DB%8C-%D9%85%D8%AF%DB%8C%D8%B1%D8%A7%D9%86-%D8%A8%D8%B1-%D8%AC%D8%B0%D8%A8-%D9%85%D8%B4%D8%AA%D8%B1%DB%8C%D8%A7%D9%86-%D8%B4%D9%87%D8%B1-%D8%AD%D8%B3%DB%8C%D9%86%DB%8C-%D9%82%D9%87%D9%81%D8%B1%D8%AE%DB%8C/e3b92a6de3f4d61925bb32f78f7246bfb1c5559e
https://www.semanticscholar.org/paper/%D8%AA%D8%A3%D8%AB%DB%8C%D8%B1-%D9%85%D9%87%D8%A7%D8%B1%D8%AA%D9%87%D8%A7%DB%8C-%DA%A9%D8%A7%D8%B1%D8%A2%D9%81%D8%B1%DB%8C%D9%86%DB%8C-%D9%85%D8%AF%DB%8C%D8%B1%D8%A7%D9%86-%D8%A8%D8%B1-%D8%AC%D8%B0%D8%A8-%D9%85%D8%B4%D8%AA%D8%B1%DB%8C%D8%A7%D9%86-%D8%B4%D9%87%D8%B1-%D8%AD%D8%B3%DB%8C%D9%86%DB%8C-%D9%82%D9%87%D9%81%D8%B1%D8%AE%DB%8C/e3b92a6de3f4d61925bb32f78f7246bfb1c5559e
https://jdem.qazvin.iau.ir/article_353.html?lang=en
https://jdem.qazvin.iau.ir/article_353.html?lang=en
https://jdem.qazvin.iau.ir/article_353.html?lang=en
https://www.researchgate.net/publication/227430512_Entrepreneurial_marketing_a_new_approach_for_challenging_times
https://www.researchgate.net/publication/227430512_Entrepreneurial_marketing_a_new_approach_for_challenging_times
https://www.sciencedirect.com/science/article/abs/pii/S0148296317302461
https://www.sciencedirect.com/science/article/abs/pii/S0148296317302461
https://www.sciencedirect.com/science/article/abs/pii/S0261517717300699
https://www.sciencedirect.com/science/article/abs/pii/S0261517717300699
https://www.researchgate.net/publication/242341392_The_composition_of_intellectual_capital_in_non-profit_orchestras
https://www.researchgate.net/publication/242341392_The_composition_of_intellectual_capital_in_non-profit_orchestras
https://www.researchgate.net/publication/242350060_Entrepreneurial_marketing_A_strategy_for_the_twenty-first_century
https://www.researchgate.net/publication/242350060_Entrepreneurial_marketing_A_strategy_for_the_twenty-first_century
https://www.researchgate.net/publication/270957781_Social_Network_Marketing_Strategy_and_SME_Strategy_Benefits
https://www.researchgate.net/publication/270957781_Social_Network_Marketing_Strategy_and_SME_Strategy_Benefits
https://www.researchgate.net/publication/271630556_Measuring_the_relationship_between_marketing_assets_intellectual_capital_and_firm_performance
https://www.researchgate.net/publication/271630556_Measuring_the_relationship_between_marketing_assets_intellectual_capital_and_firm_performance
http://ntsmj.issma.ir/article-1-970-en.html
http://ntsmj.issma.ir/article-1-970-en.html
http://ntsmj.issma.ir/article-1-970-en.html
https://www.davidpublisher.com/index.php/Home/Article/index?id=18331.html
https://www.davidpublisher.com/index.php/Home/Article/index?id=18331.html
https://www.davidpublisher.com/index.php/Home/Article/index?id=18331.html

a) 4009 S0y BganS 3,5 oe 5 6,55 Qylogus Gy Ll ] 40 il y5 105 ool il S5 e ans s

Rizvandi, A., Tojari, F., & Esmaili, M. R. (2018). The structure model test of sport club managers
performance based on entrepreneurial marketing. Applied Research of Sport Management. 6(3), 63-74.
(In Persian)

Roos. G., Pike, S., & Fernstorm, L. (2005). Managing Intellectual Capital in Practice. New York:
Butterworth-Heinemann. 33-39.

Sardo, F., Serrasqueiro, Z., & Alves, H. (2018). On the relationship between intellectual capital and financial
performance: A panel data analysis on SME hotels. Hospitality Management. 75, 67-74.

Scafarto, V., Ricci, F., & Scafarto, F. (2016). Intellectual capital and firm performance in the global
agribusiness industry: the moderating role of human capital). Intellectual Capital. 17(3), 530-552.

Skrodzka., I. (2016). Knowledge-based economy in the European Union—cross-country analysis. Statistics in
Transition New Series, 17(2), 281-294.

Stewart, T. A. (1991). Brainpower: Intellectual Capital is Becoming Corporate America’s Most Valuable
Asset and Can Be Its Sharpest Competitive Weapon; the Challenge is to Find What You Have —and Use
It. Fortune. 123, 44-60.

Stokes, D. (2000). Entrepreneurial marketing: a conceptualization from qualitative research. Qualitative
Market Research: An International Journal, 3(1), 47-54.

Sydler. R., Haefliger, S., & Pruksa, R. (2014). Measuring intellectual capital with financial figures: Can we
predict firm profitability? European Management Journal. 32(2), 244-259.

Teece, D. J., Pisano, G. P, & Shuen, A. (1997). A dynamic capabilities and strategic management. Strategic
Management Journal. 18(7), 509-533.

Thompson, M. (2018). Social Capital, Innovation and Economic Growth. Journal of Behavioral and
Experimental Economics, 73(1), 46-52.

Todericiu, R., Serban, A (2015). Intellectual Capital and its Relationship with Universities. Procedia
Economics and Finance, 27(1), 713-717.

Toutifar Tehranpour, M., & Ziyae, B. (2014). The Effect of Intellectual Capital on Sports Small Businesses
Innovation (Case Study: Tehran City). Journal of Entrepreneurship Development. 7(2), 231-245. (In
Persian)

Yang, J., Brashear, T. G., & Asare, A. (2015). The value relevance of brand equity, intellectual capital and
intellectual capital management capability. Strategic Marketing. 23(6), 543-559.

Yasar, N. N., Isik, M., & Calisir, F. (2015). Intellectual capital efficiency: the case of football clubs. Social
and Behavioral Sciences. 207 (1), 354-362.

Ziyae, B., Nahid, M., & Toutifar Tehranpour, M. (2015). The Effect of Intellectual Capital Dimensions on
Entrepreneurial Opportunities Recognition in Sport Industry (Case in Study: Tehran City). Journal of
Sport Management. 7(5), 657-672. (In Persian)



https://jsmd.guilan.ac.ir/article_3238.html?lang=en
https://jsmd.guilan.ac.ir/article_3238.html?lang=en
https://jsmd.guilan.ac.ir/article_3238.html?lang=en
https://www.amazon.com/Managing-Intellectual-Capital-Practice-G%C3%B6ran/dp/0750679409
https://www.amazon.com/Managing-Intellectual-Capital-Practice-G%C3%B6ran/dp/0750679409
https://www.sciencedirect.com/science/article/abs/pii/S027843191730590X
https://www.sciencedirect.com/science/article/abs/pii/S027843191730590X
https://www.researchgate.net/publication/303683876_Intellectual_capital_and_firm_performance_in_the_global_agribusiness_industry_The_moderating_role_of_human_capital
https://www.researchgate.net/publication/303683876_Intellectual_capital_and_firm_performance_in_the_global_agribusiness_industry_The_moderating_role_of_human_capital
https://ideas.repec.org/a/csb/stintr/v17y2016i2p281-294.html
https://ideas.repec.org/a/csb/stintr/v17y2016i2p281-294.html
https://www.emeraldgrouppublishing.com/archived/learning/management_thinking/interviews/stewart2.htm
https://www.emeraldgrouppublishing.com/archived/learning/management_thinking/interviews/stewart2.htm
https://www.emeraldgrouppublishing.com/archived/learning/management_thinking/interviews/stewart2.htm
https://www.researchgate.net/publication/38173418_Entrepreneurial_Marketing_A_Conceptualisation_from_Qualitative_Research
https://www.researchgate.net/publication/38173418_Entrepreneurial_Marketing_A_Conceptualisation_from_Qualitative_Research
https://www.sciencedirect.com/science/article/abs/pii/S0263237313000200
https://www.sciencedirect.com/science/article/abs/pii/S0263237313000200
https://www.jstor.org/stable/3088148
https://www.jstor.org/stable/3088148
https://www.sciencedirect.com/science/article/abs/pii/S2214804318300375
https://www.sciencedirect.com/science/article/abs/pii/S2214804318300375
https://www.sciencedirect.com/science/article/pii/S2212567115010527
https://www.sciencedirect.com/science/article/pii/S2212567115010527
https://jed.ut.ac.ir/article_52060.html?lang=en
https://jed.ut.ac.ir/article_52060.html?lang=en
https://jed.ut.ac.ir/article_52060.html?lang=en
https://www.researchgate.net/publication/276244165_The_value_relevance_of_brand_equity_intellectual_capital_and_intellectual_capital_management_capability
https://www.researchgate.net/publication/276244165_The_value_relevance_of_brand_equity_intellectual_capital_and_intellectual_capital_management_capability
https://www.sciencedirect.com/science/article/pii/S1877042815052386
https://www.sciencedirect.com/science/article/pii/S1877042815052386
https://jsm.ut.ac.ir/article_55759.html?lang=en
https://jsm.ut.ac.ir/article_55759.html?lang=en
https://jsm.ut.ac.ir/article_55759.html?lang=en

	نقش تعدیل‌گر بازاریابی کارآفرینانه در ارتباط بین سرمایۀ فکری و عملکرد کسب‌وکارهای ورزشی

