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Abstract

Objectives: Widespread use of the Internet and the emergence of new technologies continue to change
retail games. Our main purpose of conducting this research is to investigate the role of attitude and co-
creation in the effect of dimensions of customer experience records on the intention to buy again from
the online store.

Methodology: The statistical population of the current research is all the consumers of sports products
of the digital goods platform. The desired sample size was determined using Cochran's formula as 384,
and to collect research data, online distribution of a standard questionnaire with Cronbach's alpha
coefficient of 0.903 was used among the statistical sample.The data is normal and descriptive,
inferential and structural equational mothods were used to analyze the research data and test the
hypotheses.

Result: The results of the research indicated the direct, positive and significant effect of the dimensions
of customer experience records on repurchase intention, as well as the indirect, positive and significant
effect of the dimensions of customer experience records with the mediating role of attitude towards
the online store on the intention to repurchase from the same store. Also, the results confirmed the
positive moderating role of the shared value creation variable between the dimensions of customer
experience records and attitude towards the store.

Conclusions: The research results showed that companies can use the concept of shared value creation
as one of the valuable strategies to retain customers. Convenience, delivery experience, and recovery
have a significant positive relationship with attitude, and customers emphasized and gave importance
to the ability to choose the date and time of delivery and the quality of service. Also, according to the
results of the findings, the store's websites and social networks can influence the customer's attitude
and intention to buy again from the store.
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