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Abstract: The present study was conducted with the aim of identifying impulse
buying behavior as an abnormality of buying behavior and its relationship with
the consumer's personality characteristics. The research method is mixed and
practical in terms of purpose. In order to check the hypotheses of the model, an
in-depth interview with a targeted sample of 23 women from Persian Gulf
countries (Iran, Oman, Kuwait, UAE) involved with impulse buying disorder
according to RFM scores and Barat 11 scale was used. Using Nvivo 10 software,
the components and relationships of the model were extracted by thematic
analysis method. Then, the evaluation of the model was done by means of
interpretative structural modeling among a sample of 13 people of marketing
and consumer behavior experts. After analyzing the data, the findings have led
to the discovery of the face-to-face component, self-talk, Clayton's message, and
purchasing capacity as new themes. The variables of buying pleasure, emotions,
and usefulness were confirmed by past studies. The combination of marketing
and marketing is effective in increasing the probability of the phenomenon
being exposed to stimuli. Lack of self-control and situational factors also appear
as effective variables between intention and behavior. Behavioral consequences
for two parts of practical reactions and emotional consequences were also
developed. According to experts, interpretive structural modeling has proven
the effect of variables of external stimuli, marketing mix and situational factors
more than other variables.

Keywords: Impulsive Buying, Five-factor Personality Trait, Theme Analysis,
Interpretive Structural Modeling.

Extended Abstract

Introduction

The powerful influence of impulse buying behavior on the consumer is
an important area in consumer behavior studies, and according to them,
a more complete understanding of the nature of impulse buying and the


https://msds.zahedan.iau.ir/

Management and Sustainable Development Studies, 2(4): 63-89, Winter 2023 64

factors influencing it will provide clues and information for online retailers, merchants,
advertisers, it provides marketers and even consumers about the variables that influence impulse
buying behavior. Impulsivity is conceptualized as a multifaceted construct, which is then related
to functional, dysfunctional, attention, emotional, and cognitive factors. Other research has shown
that different personalities have different buying behaviors. It can be said that impulse buying and
variety-seeking is related to the personality of people. So this research was conducted with the aim
of providing a sample of psychometric subjects of impulse buying from the perspective of
personality traits.

Theoretical framework
Consumer behavior includes a set of mental and physical processes that continue before purchase,
beginning and after consumption; Consumers do not always behave rationally. When they acquire
something unintentionally, without thinking and without planning, they engage in impulse buying.
In addition, unexpected and sudden purchases, also known as impulse purchases, are often
associated with cognitive, emotional and irrational reactions (Tran, 2022). According to the
research results of Shen and Khalifa (2012), the emotional dimension (self-indulgence), the desire
to spend money on oneself, to buy things for personal pleasure and to enjoy life at all times, is
similar to the dimension of hedonism. The behavioral dimension (lack of self-control) is the
inability to control oneself, regulate emotions, manage performance, maintain self-discipline and
leave bad habits, and the cognitive dimension (lack of complacency) is the inability to think
clearly, plan and solve complex problems, and other aspects of the case. Attention is in impulse
buying (Muruganantham & Bhakat, 2013). The feeling of necessity to buy is a pre-inclination state
that is experienced after encountering an object in the environment, and it can be considered a
logical substitute for the actual impulse buying behavior of consumers (Yang et al., 2021). In many
types of research, it has been proven for researchers that the consumer must feel the need to buy
before impulse buying behavior, and sometimes it has been introduced as a mediating variable
between motivation and impulse buying behavior, which is expressed by concepts such as
urgency, feeling the need to buy, and the need to buy impulsively. (Verhagen & Van Dolen, 2011).
Also, emotions in general refer to a strong emotional state that is characterized by two positive
and negative characteristics. Positive emotions refer to the extent to which a person mentally
experiences positive states such as happiness, excitement, interest, and alertness (Bandyopadhyay
etal., 2021). Negative emotions are defined as fear, anger, sadness, guilt, and disgust (Tran, 2022).
The tendency to impulse buy is a psychological characteristic that explains the difference between
people in their tendency to react to impulse stimuli and is rooted in the nervous structure of people.
After being exposed to impulsive stimuli, high-motivation individuals react strongly and
experience more impulsive tendencies than low-motivation individuals. This reaction leads to the
production of impulses, the irresistibility of which leads to impulse buying (Bandyopadhyay et al.,
2021). Purchase intention subsequently motivates purchase behavior. When a person is provoked,
motivation encourages immediate action in the person, and this pressure may be powerful and
persistent (Zhang et al., 2018). In this variable, situational and self-control factors such as time,
liquidity, and lack of inhibitions such as self-control are decisive so that intention turns into
behavior (Amos et al., 2014). A functional view of purchasing, such as providing a gift or the
effect of cash balance at the moment and time, has been proven by researchers as intervening
variable in the transition of intention to behavior (Dey & Srivastava, 2017).
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Methodology

According to the aim, the research is exploratory (developmental) in order to present patterns and
structures. From the point of view, it is fundamental from the point of view of the research
philosophy, it is interpretive, and its main strategy is methodological pluralism with the
simultaneous use of two strategies based on the qualitative approach and with thematic analysis
and interpretive structural modeling have been combined. In the first part, using the theme analysis
method, the main themes related to the concept of impulse buying have been extracted. In the next
step, the extracted themes are presented by the method of hierarchical interpretive structural
modeling and the relationship model between the main themes related to the concept of impulse
buying behavior. In the current research, to collect information in the theme analysis section, the
library method and the study of previous literature, and the in-depth interview tool of people who
are involved in impulse buying behavior were used until reaching theoretical saturation. The
participants of the research included 23 women (buyers of Huda Beauty brand cosmetics) from
the border countries of the Persian Gulf (Oman, Kuwait, UAE) and the southern provinces of Iran,
who using RFM and Barat tests, impulsivity and buying their extremism was proven. Also in this
analysis, Nvivol0 software was used to organize the codes and match the content of the data. In
addition, to ensure the analyzed data and avoid bias, three authors independently analyzed the data
for the coding stage, then compared and combined their independent coding analysis to create a
"more comprehensive picture" narrative. During the construction process, the authors reached
90% agreement on the codes that this high inter-coding reliability allows researchers to validate
their work.

Discussion and Results

In this research, the inductive method has been used to extract the basic, organizing and inclusive
themes. None of the participants in the study had prior knowledge of abnormal impulse buying
behavior; however, according to the results of the RFM, most of them used to purchase expensive
cosmetic products, and the Barat test score for these subjects were reported to be more than 90.
The Results showed 23 organizing themes derived from the text of the final interviews.
Components such as standing on ceremony, self-surprise, Clayton's message and purchasing
capacity have been proposed as new themes, this model had an innovative aspect. Also, the
variables of Hedonic and Utilitarian value, affects were confirmed by previous studies, and on the
other hand, the variables of lack of self-control and situational factors were also proposed as
intervening variables. In the behavioral consequences section, two sections of practical reactions
and emotional consequences were developed. Among the comprehensive and organizing topics,
23 themes were determined as variables of the model and distributed in interpretive structural
modeling by 13 marketing and consumer behavior experts. Analyzing the phenomenon of impulse
buying requires simultaneous attention to the following levels, of course, each of the levels has
different topics and variables, as it was observed, the level of impulse buying behavior and
Shopping Experience Memory from the most dependent and important variables to the most
independent and influential topics. The most important subjects, variables include external stimuli;
mix marketing and situational factors (money, time, duty) were confirmed as the most independent
variables. The role of other variables as interfaces in the model has been confirmed. However, the
role of the internal motivation variable has been analyzed by the researcher as an independent and
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effective variable, but it has been concluded by interpretive structural modeling in the layers of
the dependent variable, and in the MIC MAC analysis with coordinates and high penetration
power. Regarding the internal stimuli of behavior, the results are contradictory, but regarding the
other three comprehensive themes, the positions of the models are consistent.

Conclusion

For a long time, researchers have realized that buying is more than a means to meet
essential needs, and in the buying process, a variety of factors, including the psychological
characteristics of the individual and specifically the consumer personality traits. In this
research some external factors such as internal and external stimuli, affects, standing on
ceremony, self-surprise, Clayton's message and purchasing capacity have been proposed
as new themes, also Hedonic and Utilitarian value, personality traits have been
determined. According to the proposed model in the current research, it seems that the
designers of the organization's marketing strategies can use the variables proposed in the
model of this research to design their marketing strategies in order to obtain the maximum
benefits of the organization. Since it was found that the consumer personality traits is
effective on his impulse buying behavior, therefore it seems that it is harmful for
consumers but also the organizations must prepare and compile the information bank of
their customers. They should use Barrat and personality test from their customers, and
considering the limitation of promotional measures in the mix of marketing, spend for
advertising and promotion measures for this category of customers.
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