https://nmrj.ui.ac.ir/?lang=en
New Marketing Reserch Journal
E-ISSN: 2228- 7744
Vol. 12, Issue 4, No.47, Winter 2023

Document Type: Research Paper
Received: 06/09/2022 Accepted: 01/01/2023

Designing a Model for Empowering Iranian Brands with an Emphasis on the Open
Innovation Approach in the Home Appliances Industry

Atosa Sahafzadeh

PhD Candidate in Business Management, Department of Management, University of Tehran, Aras International
Campus, Jolfa, Iran
ato468@gmail.com

Mohammad Haghighi *
Associate Professor, Department of Business Management, Faculty of Management, University of Tehran,
Tehran, Iran
mhaghighi@ut.ac.ir

Abstract

Designing a new brand alone is not enough and what measures can be taken to strengthen it is also
of great importance. Therefore, the purpose of the present study is to design a model for empowering
Iranian brands with an emphasis on open innovation approach in the home appliances industry. The
present study can be objectively categorized as an applied one and is conducted through a mixed
methodology (qualitative-quantitative). Interviews and questionnaires were used as data collection
tools in qualitative and quantitative sections, respectively, and their validity and reliability were
evaluated as desirable. Having reviewed the related literature and research background, semi-
structured interview protocols were prepared to gather data. The participants were selected among
scientific and executive professionals involved in the home appliances industry using the snowball
sampling method. Also, the statistical sample of the research in the quantitative part consisted of 386
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customers of home appliances in Tehran. To analyze the data in the qualitative section, grounded
theory was applied benefitting from MAXQDA software, while in the quantitative part, factor analysis
(FA) was used. The findings of the research revealed that the factors focusing on the supply and
demand chain strengthen the brand of Iranian home appliances. This study also introduces mental,
communicative, and adaptive strategies which, themselves, are affected by intervening (human and
organizational factors) and contextual (macro and micro factors) conditions. Moreover, implementing
these strategies may have some consequences related to customers, societies, and organizations. Data
analysis of gquantitative section findings after applying grounded theory led to making a final model
based on the factor analysis methodology.

Introduction

One of the benefits of a strong brand is its impact on reducing marketing costs (Agmeka et al.,
2019). Experience has indicated that even during recession periods, strong brands face fewer problems
in the field of sales reduction than similar products which are not considered famous brands (Azham &
Ahmad, 2020). Academic and management schools of thought jointly agree that the power of a brand
leads to profitability and acts as a competitive advantage in the industry (Bianchi, 2014). Although a
powerful brand can have a relatively long life in normal conditions, due to the changes and
developments in the environment, of which technology is perhaps one of the most important factors, it
gradually enters the decline stage. Therefore, the managers and owners of economic organizations and
businesses that operate in an increasingly competitive environment face a constant challenge that is
maintaining well-known brands and preventing their lifespan from shortening. The issue of
maintaining the brand, strengthening it and continuing its life has been raised because building a new
brand alone is not enough, and how it should be maintained and what measures can be taken to
strengthen it, have also particular importance. Although brand strengthening is important for all goods
and services and improves their value (Kleih et al., 2023), the need to strengthen the brand in order to
achieve marketing goals for some industries and businesses, including home appliance industries, is
more than non-durable consumer goods and some products which are simple and ordinary. This
requires providing a model as a guide for managers and researchers so that this vital industry of the
country can be pushed towards brand strengthening in the national and international arena, and a wide
effort can be made in line with the growth of this industry. Therefore, the answer to this question is
vital: what is the appropriate model for strengthening the Iranian home appliance brands with an
emphasis on open innovation?

Methodology

The current research is applied in terms of purpose. In terms of research method and type of data, it
is a mixed (qualitative-quantitative) design. Due to the impossibility of coordination with a number of
experts to attend the joint meeting at the same time and the lack of knowledge of the researcher about
the level of knowledge and mentality of domestic experts regarding new issues in strengthening the
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brand of home appliances with an open innovation approach, the interview method was chosen.
Because a semi-structured interview was used instead of a structured interview in this research, the
interview protocol includes predetermined open questions that allowed the interviewer to assess and
clarify the topics during the interview. The sampling method in the qualitative part is purposeful
snowball sampling and the statistical population of this research in the qualitative part is made up of
experts in marketing and senior managers of home appliance manufacturing companies, sellers, and
managers of the home appliance association in Tehran. The number of selected participants to conduct
in-depth interviews is 6 scientific experts and 9 practical experts. The statistical population of this
research in the quantitative part also consists of all the buyers of Iranian household appliances in the
city of Tehran. Considering that the statistical population of the research in this section is unlimited,
the size of the research sample in the quantitative section was considered to be 386 people based on
the Cochrane relationship. In order to select the research sample for answering, the available sampling
method was used. The process of information analysis in the grounded theory approach is based on
three stages of open coding, axial coding, and selective coding. The results of confirmatory factor
analysis and average variance extracted have been used to analyze the internal structure of the
questionnaire and determine its validity.

Findings

According to the results of the qualitative part, the factors affecting the supply side include paying
attention to price quality, foundation based on knowledge and technology, and organizational agility.
And focusing on the demand side, including after-sales services, encouraging dealers and sales
centers, and the use of effective marketing practices and social responsibility creates a phenomenon
such as strengthening the home appliance brand with an innovative approach. According to the model,
in order to strengthen the brand of home appliances, mental strategies (brand redefinition and
storytelling), communication strategies (emotional brand and brand development) and adaptation
strategies (brand heritage strengthening and brand audit) should be used. Also, in order to strengthen
the brand of household appliances with an open innovation approach, attention should be paid to the
context factors. Macro factors (economic, cultural, social, political and legal factors, industry
characteristics, and competition) and micro factors (costs related to strengthening the brand and
product line compatibility) are among the effective context factors.

Also, some factors and variables interfere with strengthening the home appliance brand with an
open innovation approach. In other words, they facilitate or hinder the strengthening of the brand of
these products. Some factors were among the obstacles and facilitators of brand strengthening
including human factors (expert and knowledgeable stakeholders, expert employees, and top
management attitude) and organizational factors (organizational culture, organizational learning, age,
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and size of the organization).

Conclusion

Considering the results of the study, strengthening the brand of home appliances will also have
consequences related to customers and the society (creating purchase intention in customers, brand
preference, improving customers' perceptions and attitudes, positive word of mouth advertising,
increasing customer satisfaction, and loyalty and prevention of goods smuggling) and the
consequences related to the organization (increasing profitability and organizational stability, creating
a good reputation and image, improving brand value, increasing employee motivation, and reducing
the market share temporarily). Data analysis of quantitative section findings after applying grounded
theory led to making a final model based on factor analysis.

Keywords: Empowering of Brand, Brand Decline, Open Innovation, Home Appliance Industry,
Grounded Theory.



25 bl Slades
VEN Ol (V) by ol el ol conslss L
VAN AN 1, el VP VB0 13l s b

A -NY e
9y Jho
SN p3lg) Caro 30 3 59795 25595 3 ST b Jlpl SN » ool Jo (15

*T i dozxe ¢ 081 jblono Lugi T
O ) Ml ¢ o hhadl it oy 0015 o813 €y ot 08l € o3Ik = S8 15k i 05,8 (5 55 5 il )
Ol Ol g5 (Ol g5 ol 0y e 0uSCiils ¢ S8 5 5L S e 03,8 ¢,Luils —Y
mhaghighi@ut.ac.ir

ol
53,5 s 1 0T o)l sem Ol oo (6 lls a b g Codls &S5 15 0T b 46,80 Sl 5 S ad Sl olgoa s L &S5 sl
)UL,_‘SJ}T,MJ_Q,),{,L;Ep@lﬂléuxﬂ;ﬁjﬂJ.\»fl,b‘f,ibu:.a,}!Q.u‘Jlﬁgs@\,t;)};jélo;)wut
St Ll (28— S AT Gla 25 5 51l b i3l 5 63,18 Usta Comm 3l bl sy Sl (Sl 1) i
o3l e ysbitoas s L5l sllan LT UL 5 (o155 45T Sl el (457 3w 55 5 ambias (AST Jidw 3 031 (65 5T pa
08 5 5 Olulia, I8 Ol 31 OB U8 S Lo canlsl 55 5 i o guls 4Bl st Loas -lan JSG 5 i 5% Ak gy 51 oy cLrosl
i 03 R a5 ST B g ¢t Likd Ot (3 2l ) tidn (5, sm s b (SSB 31 St 55 Jlb ol 5 ale
S3lmp o 3l S (AT o 53 Wosls Joloni g 525 (51 i gn K85 05 o 0> (S 10 Ol e 51 YA 1) S
Jtlse 45T Cal OT 51 (S a5 uls il eslizal (FA) ole Lo 51 (257 25w 55 5 MAXQDA)UélCJJé_ﬁSLis;L:;i
3 Bl et GLlas il cmtoman syl 258 SRl (SO 0310 S 5B oL OB 5 0,0 Db S 05 5 e
S e 13 G 5 OV (sl sSB) slata 5 (Slejlo 5 Ll Jolse) Salstbe Loyl 3 3Bt 5 50 48 AT o (5 me 1 L
Jlas! 51 oy (257 i slaesls o .l Olojlo b Jag o g amale 5 Ob 2o b Lo o gladaly ol 55 b jualy (gl >l sladaly

.MJ?LZAGLALDJ:MJ}qu[xdm:\jb‘q}\rlia:bjjj

;Lﬁ.;_ul;zi,lanuislsr,’t,lw‘;ti@ﬂ,;‘.uﬁd,;u.uﬁ;wz:laejlg.,\:.lr

J}}M aJ.'.wi)} *
https://doi.org/10.22108/nmrj.2023.135031.2756




VY a3 (FV) gl o)l cpslemr slod con3ss Jlu e 5 o3l Sl / AY

3N S sl ojs el L 4T ase OV p o
35l3 oAy 55 on e O Jalse o g
Olboo 5 Ol pe ¢l €3 55 n 81 - e
2545 SIS semnS Sl so 5 (oolal ol jla
=il (il L lsls Slab eyl o) Las
5 odbastlid b st slaki (5,106 5 Lai ol
dn gy, LT e DA Bol5 S5 (8 5l
i Lo g5 00 (VWA ¢ GLalS 5 o RR>)
1S odd  hae Cgar 0TS 0T Sl Sslsl 5 o i
54 b ColiS oLt e L S il
S e Ly il 51, 0T asl 4 85 !
Slo5s s Camattl 31 505 S o g5 1y OT o)) ot 01 5 o
3LV dan (gl 5 o)g 0l L o st Ll Hlsy 5
s on LT 355055 Coly 5 Sl oo Do
PRSI - PUR I NETC I LA C OGPty
sl Sl (=2 sl 2L Olal Gami gl
e (S 5l s a1 LIS S Sl 5o
03l DY suama Sl S 5 plen g (B e YIS
YO 5 \YFr claans )"‘S(":';L’u“ Ll Jsane
WL 5 s )3 sgtn U o3 G
coiala3T i) s St o3l OV 5
N oy 4l 8 BT 55 w0 plio 50 Sl 0k
555555 @obaml y wbw Ll 5 L Yse O
da g g3l )58 A mlio b 3 a8 By
OT Yy ame o iS5y gy g Lo 5 (5500
L s s )l a5l g pilSa o 2k O
dor sladle I8 50w Loses &ogline (glias 4 &SST
GoleS) dsls Cows Sl 1y 545 g..)T)&) o
& Ladlu cpl I8 53 .(\PAY Ol 5 i

7. Kleih et al.

dodo W)
LS 0T S0 s s gLl 51 (S
(Y18 ol an 5 KGET) ol 1L slaas 5
Ol oo 1y Lasll 5 Sl Ul s ) ¢ ioman
5L S Dl ga 5 Lael S (sl (5t
Sl b LT Olmlo 5 Ol ke SO il 5 o 5755
M;Jﬁ\p\ij;)L?JQw)qu&liwa
Ol a2 (VP Y (65 ail g 5 (Sl H s o)
QL eslS 555, lroyss y> o> S ol esls
D Dl g 0 LS e ys dad 58 el
(g ol D pme ) gt L S il O pames
RO 23 g e 35055 (5 S SIS L
Ladbejlo #8714 ol ans &S5 1 i (Yo Y
ol ol Cu s 53 15 355 S gl o Lzl
ot g a3 YD Kiga g pl 3) dins 23
OT 5 e &85 &5 (gl b ST 6(Y1 Y
5 A&l S e (Y T 8
4SO, Gl Az ol 2 S R sba (ke
FRY S P T ST FPSR RT3 L RC CRUSNE
LS o Jes Lxis 3 (BB Sy e 85 Ul e
Y s s e Y VE S0 5 amsily)
3.5 3 Al o i S B Sl Lo (55
Laes 0T JoaSS a8 Sl SV b (gl )b ¢ jul ol oS
33 Sl )y bas Oladisd den 5 LiS 0 J5b Jls
S (p3la3 s g (ol pl SR
S ee 15 e 3L Ll 5 55 AT ) 5 oS

5 e s Wl pa sl esls Vb b

1. Agmeka et al.

2. Azham & Ahmad

3. Farjam & Hongyi

4. Kucharska

5. Bianchi et al.

6. Mahmood & Bashir



v /)&A»,.,;Uguwuﬂ/sisur;t;wﬁjgéuu;ﬁ,)ﬁg‘ugglﬁtsu.\sﬁg}zsu\bi\}

iy ol O e olo I (sl ASTE 3550 Caio
als oS 3L a5 i oS el ol s 8 15
Cximeo 33 03,13 Jgane slas)sT s ) Lg/.?o.aj:.“f
55 O gz 5l 5ok b aglin 3 Sl o314
e e Sl ,LSJJT}-; (8503 301 5SS, 5 oKl
S sl i amrl e dlisa & Sl g 5
LSl ol 58l 5 5t (glaeds| Eosl s (gl
B ol 56 ol o ool O gemmes O 3 Lo
sl 355 0L 53,80 &) g (Sl L
j;ur;l,_sw);d:{u,jm),@,uﬁ;tﬁ\
O PP S EPE PLIRE U FWIt P yyPs Ty
el ol als 58 i uob ) O gemes L
50l slazal,y Ol peans o o SISl dtels
Sl Cmio 0T Sl eslizal U b ool o Kin g
Medlim 5 (o do o 03 Ly Sy 58 oy 5558
W Cao ol by glinly 53 9 358 e3ls B pm
g ol 0 Gl 0I5 83 204 Do 03 8
£l A B (sl e (S S el Sl

el 6.8 3 65Ty ASTL S S

OBIH Ly 9 S Sl ¥
N g edi Y

S las samea W 5 ST s iy 5 1y
(Cde) Joom 5L L S Sl Sl 5 s olyls
L Jsmaome S0 487 (5500 4 5 Sl Ja5 e 5
S o 2l LS5 O e b IS5 (6 S
Ol s 50 0315 2Ll 5 (S 500) 5500 oS | LS
2315 S b slas i U5 o ¢ imman (1F44
S{ESPURET Rt SR HC SR P PR S
A yul8 (gl 1y OT Ol 55 e cdil anls ) LgsT

511l b ylas 15 S O gems

SLES 5L mlo dder 5 asdd Ol e 5 Ol
505508 Sl os gy 7 lan bl Jlgen 5] 558 o
|y asdS O g Ols e 408 cdasl 8 ol s
s Las S, ila B, s 4 LSl 5 3L 5L
s o 5 DLl oLk o pds gLa !
Ol dalsl ¢ pimman 5 JH1s 5 sgie Ol 4 5ty
059,00l 45" ol I 5 ml il e 1y T
oI P s gl (S CmiS o LY
b Lalsl (gl o JLe SIS 5 A 5 (glaas o
5 Sl Glacys sl s o sl 0B S5
A5 6l Sn e mlie g Ot 5 Sl sl
33555 303,55 el al e K3 (6 g
S Hotls Kb g1 slads Sl ool sl s 5
31 6ol slucas o, Ll o Ol W 5 150
1 @lulb Ol g dagils )8 w5 01 S8
Sy s 5 el golaasl Ll 5 oy LG axsls OT
(o3l Lol gl ssl (o) 5 5 0AS 5 e
SN el ) eddiCand Sk Ly 58 sl S
il Ly (g yme oS il e iy Sl
SRS Ly S sy el o bl 5 OIS
Laos 4T Sl il 5 G e 3l 5o
G Sl g 0l Jlazlas 5 3,05 4 o Y5 O peks
el o 53 el a5 e S o e
3 2l 5 S o O Ol ey 5528 S
slbraaiia s Lol Ly Conl Caal Sl )l
¢~19-=)‘>sz*~f«:e¢éw~>‘>?ww@ o oLii\q-
5 o5 ol Ol 3 5k 55T 5 psehe 2 ST
alin laoily Lol oS (o,5T 5 5 plas & ol 0T
Cle 2Ll S gl mlie )3 0n EFRVE
sl e Jele Olsie s clilodd - Jhe (5lui

S5L 03 (Bl o S 5 iy Lo o ek



VFeN om;(Fv)&\ﬁo,ugpt@%a,u‘vnjlpduu);@g,ljl{;;LE,_.E,J/W

WOHLSar 5 )5S 4gS) duS b ys O e
ook eSS i & e Sl 60575 (VF 0
Gl S Y YY Colan 5 Cas o JYI) s
3 Slojlw (68 el Al 3 51 S ie 5 pain
OT 053 258 b it Sl dmm 5 Sl ¢ fol o plod
e o sl (ol ksl 3 (5 55T 55 0539 ] el
VXY sy g e 3) 305 on i 6,8 5L
54l (e ay s o a8 Sl e
5SSl L las paly jas O S
Laobesle 03,5750, Sob Sl slaylil s ub,
B s ol s YE bl Gl 5 5,557 5 4
i 6,85 4 Glana Lyl 6,07 5 sl
Slrosd o LacS 15 8 a5 Sl 6l las 55l
5 JYD) Sl S laely oL 5 S
il 0l e sT a0 ol ST A o (YR YY (0L Sn
35S pomad 5 (R br S g Ry Sl o
3 nly Gy IS5 21 8 ol Y 51wl
r}_@u ¢S 55 (6l liee Sldllas .ol 5L (65T 5
(Lin (8l ol plondl OT (Slinl 5 iy g 5
Sloh Olgie b caags 53 (710) 0w 5 S
355 ) Camwds bd Glal 5 da S o3l 15 el
A o8 g Ll gl | Caliee 5l (i
oL i3l 5 g o8 e  ible A ksl 1)
Slime 5 St s g o S eab )l
oS s il g (bl L i r (S Ges
ol ol 5L oS b 650 AT ol el

. . . [ Z.
MQ)MGU\Mﬁ)L{b@ﬁM.&(&Lﬁé}L}

5. Allal-Chérif et al.

6. Shin & Perdue

7. Kolbl et al.

8. Emotional Branding
9. Storytelling

10. Retro-Branding.

OB US o ae 5 Sy do 3 aS S @
Lad 36y OT 4 anels

5 s O (oLl ior 5, ali a8 (st @
AL

ALV Sl 0T 8505 55008 i @

oS OT L 3l analr 3131 &y ST 48 sy @
Al o 1 0T L Az

wlie OV gmme Sl (G50l Spson &S gL p @
Ll plaze 9 Oglize

Al eSS STl kS mla ST (ki @

sl slaaia 5L w38 Gla tagsy
Co Loty a8 dlosls Ol Cand 5 (5 8 slanki
JLs 4 15 0BT VL (g)lalhs 0L 2ie b (g8 (slack
Sl g smomnys 5 (VTP COLLSGn 5 518 wils
DSen 5SS A4S r bl Jle gilie oS 5
3l Il a8 lads ccé\)).a LYY
V8§ Uda ge) Ao s b lacs s
A g e aghe = AR5 (3 bl nl
RGO PN v\.;i:

N Cagdi yo OT a9 3b (89T Y-V
WSSSS il 3l (glas sezs Ol gsa 5L 65T 6
g5 ol la S s 5 Jdes Cadiins o b
DjJ)fﬂ)L:—«HJ?‘JLW%)-’&@\LS‘O-HJ{
LQJJT}"(“"‘* c\co\)&aﬁ)wjlﬁﬁ) @»‘oﬁéb
Ml}i‘@Lﬂdﬁd))\)O)u\rWd|k‘)b

2 bl J1s 5l - Iy Ld> g Loyl slaos]

1. Kapoor et al.
2. Bank

3. Mihlbacher
4. Meireles et al.


https://www.sciencedirect.com/science/article/abs/pii/S0923474822000327#!
https://www.sciencedirect.com/science/article/abs/pii/S0923474822000327#!
https://www.sciencedirect.com/science/article/abs/pii/S0278431921002206#!
https://www.sciencedirect.com/science/article/abs/pii/S0278431921002206#!
https://www.sciencedirect.com/science/article/abs/pii/S0278431921002206#!

40 /)&A»,.,;Uguwuﬂ/sisur;t;wﬁjgéuu;ﬁ,)ﬁg‘ugglﬁtsu.\sﬁg}zsu\bi\}

IR 5 3 s s S sl )l ol Sy 58 Sl
ol ol slh Ol e L (Y2 Y) OLKes 5 S5k
(535 g0 dalllae 3 S5 55 1 i gp o )3
23 e ls Sl S8 & 5y ol o s
Sladld L L S o Lol ) 555 (g 0 Ctino
ol sl as 51511 s b ol plid)lss
s sp Saeo 53 ol o gl sl DL dlie
Codon a3l 5 das J2l58l 1y os 6 a5 s
S oslizal U al ol das Lol 5 4 41 (o
S AT 2l H3IL sl b e )G (5l i
2 OVAY) Cido (6518 355 on plol (6l pb
it 3 el S S b Ol b iy,
(45 1 (2 AT sdzes (G5lnki p jshatasy 2 J 581
Il (e 5 3ol 6l S b Jlisa
5 (A (2 AT5L) s (g5l atens
sl Jols Glajlo Jalge sl 0L 2assy ol puls
Sl 5 55 8L e 8L 1 555 6 e
e Jolse mman 5 gl l5k deeT el
Solas Ll Cand (L) giai i sl fols
Jslse gy mlbes Glacwlw Cans ( Il s
3 (ol sl @’JJ) Gy 51 (g3l
W0l lslins 6,50 s Ul o g5l ol se
A sl Vs (e s (VP4 (s s S 5b
33 S Zao O s o8 s 5101 ) e 1S
3T Jelge Shnss opl 55 sl Ol Ol
Sl aS Al e 5 Slojle dste 95 55
el o ols 5105 I8l Glejlo BV ()
sbat 5l aoes o U551l opmmmen 5 L LI5L

ol 0l 455 6 g Sy OIS kel 540 25 Je
Al el s 1 aST Conl 0T Wge mass slaasl

53 OFAY) 0L S 5 S (55LgS s
Ly 3 Shes Ul 51 (6,8 gl Olyie b sy hags,
bl I3 2l 4 1 ploa| S s 28 uSTE L
O S el olaiml o e LT 1887 Wilasls
LeT L5, Shas 5 L 655 S5l G, 4 Llg
A8 s LT Jsbl 5l bl5 o Soloa b 55 e
aS 515 Olas besls o g o 51 feol> @Lﬁ fus
555 5ol o OB S pals olazr | o shas
S syl (mte SIS LT a5 5 Ses o
55 Olse L OFRQ) 0L 5 515 b se 255
1y Caeaed daw gl oslinal by 283 oS
SAL it oo (S5 oLl T ey
Db gty ;a5 5 Gl &STL U (sl o s
5SS A a3 ol Kl s g
Ly e s 55 ol OS] i Ol
23 G UL 5 a e polis b LI el
ol o8l Gl it (S it s
(ol (&S i 6 S e olazel LA
OIS a5 (I als 0L 1y 03 gl tadids 5 odiide
Solas pls b Ol s Ly (i gy 5 (Y414)
iy e 53 (Kb )Ml ol o Laes 2
3 ol 48 U5 S Ol (e 3 (63 50 anlllas
S eolas ol slel & (Jlams Ol) 50 5o oS 5
3 ol 457 dms e 0L OUT (glaadly . )ls p oo
Sleslaul o Suday gyl CL_? bl sla 53
sl ol oo Jlaows Cadibes glag sl
el Ll 5 0l e sla sk gy L (Y419)
das ke SIOMO by 55 5 5 (65 50 aalllas 1)l

JJj.bUJ\}ubjﬁj@'ijJJSLs&cubjéMw

1. Lietal.



VFeN om;(Fv)&\ﬁo,ugpt@%a,u‘vnjlpduu);@g,ljl{;;LE,_.E,J/\?

i gy 4l Lwaas dLiae CIB s Ll Olo]
35 e s 5 s ilims sl 1 Sle g g0 ples
S iy Al e 55 O L phamliae b5
S s oml el gl tiads OV s 4 &1s15T
ol L o lze (gl as adl bt Laas i
)l_: QY‘P JA\_& 4.0-\_..4.4 J&S‘)ﬁjau\_ﬁ: oslaul
)l S 4 las 4 48 ol (glodid s i 5|
ol |y aslae b js Cole ilolid 5 o
b 53 0313 (65313 8 150 Ol e a baasLae .ol
plowl 4dds 4 BVe o5l gl i - b b A4S
claasl ¢ 1 eST mala | shies baaslias o .
Bl LS e Ji.\_su"jcﬁjcw‘ cJ:aQ c@\.&.\fu
REJIRCII: B < RN P S IR LT U g
St enSS o ey 5 b r e (SO 1)
L b e glaad 5o 4 Oy 5 Sombis 4 O30
H%Q)H);.uwcj_bw)ﬁ:)}ﬁé.x_i,\i
J)ﬂQUUwMu&meowd)us
5 Jdos O uSES jlie glaol s b S 50 iE
(JS5.2) (Sl BBl go 355 (55585 (s
6\.&4.}\.,@.4 cﬂ)kﬂm‘gbm OlaIlos U”L""‘J'f
2 3 —slie 5 Lazaly Olsliwl b L Sledie
)W@W‘@M@\}&A)ﬁdj@@u@)\
Il 5 amlaae (S5 35 1) anbcslgn (o5lw olg
O S S e 3l L5 b Slokie JSTg 5 wlasl
5 ddos ey e § o Sled e s
bl ge 4 £y 50 Slaasloas g IS US
&L@(J.g'jﬂ)bugﬁ\yjcw‘Qﬂ(Jgj)ﬂ)
S ol oylow A 5 oSS ke Szl

Q‘Ylpcs}gouuwb‘,{.\_ﬁsﬂwTwLﬁl}

S d ) 58 o e o 5 s oS
AU 55 255 5 Soad olie (iman 5 Llails
Jeolse 51805 (6 g sl sls (glabame |15
3 obaaml (6,58 ol Julgo ((oa) )=
2 FME b sl s e 5 (Ko el
o Jolse g 3ls 03 din e ol o ol
(s> el d 55 Gl felss 31 5 e
948, Olgl 8 e Ay Cenl 9 A 35 54053
L Lol il ol ol 6 513 53, bl
L sbal Sl (o5 2 po a3 35 g0 Aidiey (o) 2
el Lo 53 Ay Coy 5 a1 S 5 slaacr
e dallan 5L 6osT 5 5,0 a) by saS 5 S
ol 3Ly (sode St bl g At ey s (el
Sl gl ey ol 0 el Sl ol g
ST (S (SO 5l iy s S S

(8wl 6,85 3L s3T5

ORI (lb 9 T
A5 S Dda LSl ol s
aieal iagy Lsedls g s S s hagi S,
el iy i bl e sl ((AS 4S))
odd allyl LS g S i gs CIBys ey

!

S R (ol gy V-
33 Laesls ngcha.? ok gla Sy, Ol
L (Sealon 0G5 55 Jdoas (4S5 Gl ey,
Sl )3 Olejan i 51 O s Sl (3l
Cad 5 il Ol 3 Kamsg AETE 5 oS e
p S5 53 8 Do g ge 5)lps s OF
alan iy Sl 6T 553,500, L S a5l



av /)&A»,.,;Uguwuﬂ/sisur;t;wﬁjgéuu;ﬁ,)ﬁg‘ugglﬁtsu.\sﬁg}zsu\bi\}

Mv\—:iks\ﬁbL@TjiAA)}_QQu\_&u)_&)‘w_i

.J\J@ C‘.i‘?j' o.«U}JLA.'a-L.a.A

L;LA%LA»CLJM@CJ_EL@TJ%:J_:;L;JQ:
SLLE b (O po b oS Sl eslizal b S e

Hos 9 ole Oy b dlan (SS9 ) Wboddlae i) Joo

iz Sl (SO 1y 5 53 (Gla3ladis O aome Jil g 25 3 Lo Sl i
ST Bl T 55L55 cdls o a1y 25 20050 S
LS o a5 slaay3n 55020 b 5 S8 OT Sy 55287 sl )3 ) 5 Canss @
13 LB, 5 b Sladi Lo 55528 S el i 5 5L 53 ) L) 5 Cans s @
LOLs,LT 5 bals ol b 5 ojll a5l la i sl S5 S 5 3 mme oSN 53 S,k @
b s S¥oln 045 0l 5 a5 53,8 Jlaim! 5 LT olalad 5 (Kol 313 ol 5 sl 5555 s slacnln @
e sl 5iS
LS Ly i 5 sl ol OT Sl 1 5 amale s (Kin b 5 4ily5ls SV o 5 ok @
S ol LT Ul el gn 3o 1l (SO 510 iy Ol sl 5 Sy g5 53 15 (6,503 (e il 2 4 el S

S sas 55 S U S L (e gl S
03,5 dn i 1y i) se oy 48T sl e Ol
935 S it 53 magh ol ()bl dral aiil
Eomlia 53 0,0t Olabial (Call il ol JSKi5 jidw
VoSl i oS il LSS lls ST b 1L
CLS s L s s ol Ao Jw
SlalsS 1 Al Ol i () S e slaaia o
ol Ol e 5 08 g 3 ( Sl gl sSud
OB S S Lt sl 01 e s S gl
&ﬁ)aa)ja?d&du@mrlqé‘d!ﬂw
T R K S PP PO L I RPN L L
Jsdar 53 iags ol 53 O aiS oS jline Slasein

) 0l ob‘))TY

(S SLa gy dan 53 o see 3 1l S L

SMﬁ?ﬁJJJPJﬂ‘J&'“@‘mAﬁdgﬁﬁ
il 3y S (6 4 gas ozl (g3dmte (glao 5
cllas 03U 6l ey onl OFr s 0 helend)
3ol p s 5 ol sl DLy SIS
slolis gl sl B S S ke U o8TT 51 3l
S NP PG BV WG P B P P
slat 53 Jus gl ol ca-las ()81
Lo ol ol an a5 A s et i Caditee
ol i o0 Dbl aliae (g 5 (g BUST S Ll
(8 ki Ll bl sl gLl il e LS syl 3
L Lyl o i slresls 0T 53 a5 Sl (glal> 1
Al 13 b ghe o daulsy 5 48T ol iy o) s
ol 3 Cotn VR8A oy 5T 5 el i) s e
4 LT blial Ol & s (0l (6,8 6505 ¢ 5
31,5 op il & Sl OT Cods S 63,57 Jos
U opd plalid 5 pabeto (Sas Gl ol 45 gazes

T e b e s sy Sl il

1. Strauss & Corbin



VFeN om;(?v)&\ﬁo,ugptea,u‘vﬁa,'lpdu‘;ws@li,ljl{;;La._.ax/\/\

(33 GobT Bgad) d-lan 3o QWS s Hb Olasie ¥ Jou

e ] Q8 9 Jaasd 3y

Sl - sl S oo o g a1 o8l Sy e os 8 5 I3k LS |

Sl o (5 S sl 5 Kt Ol g o8ils Sy rde 09 8 53 bl skl \ .

Sl - sl S g a1 o8l Sy e es 8 55 I3k LS v ‘L}

@l ol S o o o Ol o1 Sy e 09 8 s g3l sl ¥ _%

Slab = g S O e (o o il o ¢ LU andle o8l o515k ke )

sl - sl S g 018 o8l Sy e 09 8 s G 3L sl 4

S % eSS § Jad &)
Juye Ol jal 87,5 dsifly ke )
Jl v SO 31 s el gl 5 (535806 S s 5 IS Y )
Ju v (L) &K grualr 0875 Sl g iyl v \3‘
Ju e (M) O o878 Sl jlasl sy ¥ %
WY (M) O oS 8 s, l8° ) =
Jle |yl (SO 51 Y geame Skl 2 .’5
Juo OLID) iy Y pams Saules v 3
Juo Ot sl &S5 oY s S ales A
Jlaye (0,5) 595 Y yoaes S bl q

j\oJu;A.&deUJ.&-\NALAALS.LQMAZ)lUJ

5Ly Liolebl g Laal (w5 4 Sy e Olslind

izt NS AT wlsll

P R (gl 9 T
S8 0T (5l (55 (sl edds O ol ) A
Lo e &) 5ot OF 53 3 g g0 Gradl 4o 57 o
(anliw 3 OV 5 imgiy ol )3) towiw |06
Y 5l ate ol (6l s 2l |
o) A o3lital L e towiw (gl wtle Kty
el L S o8 e (b a1y
Sl el 3 8 0 0,65 2 Gl (S
L (S o 3 By ol bl bl o glate (|
O b 03 Sl S sl Ol 5 ales
i SoleT dmeler S a5 dins r S5
S iR 93 SRR A ped e (Dl gl
s 8 L s ESYAR O S 6S il el

S slaesls sy 5l Olwebl J e ol o
Sagy e 3l Laasl 055685 Gm (Eas%
Spagi S o€ asls U o as e S i
g o Ll g gl b il bl
sl il) A el s 03 95 Sl 5 S
OB S S jlin 457 Sy ol €OVAAA ¢y S
0T 655y 55 Jhi s il | o8 uS =l
PRt G g -V g (@ Blsos Asa S 51
s (5K Ol s 53 0Ly 5y 3
35 s il b A 4 b 5 ealis
SOl ssbay s s S Sl 0T 5,005 1)
S Laosls s 5 Jdows 55 0B A S ke
g NPT el s s s as S
L w:i,ulr_z ajjf Slade s pmman S Jles!
LeT Ol s oS oS )l 08 5 o5 5 )

1. Member Checking
2. Peer Examination



a4 /)&“,uuguwuﬂ/disur;u;ﬁw,;jg@ﬂ};ﬁ_uﬁ.\:f‘uu.@l,_tsu.uﬁq}zsdbf\}

ol Ll sl b Jokea b s Chuand
S Sl mla s osls jolastl Laaib a4 S
bz 1y il 0T de gazme 45 Un g adlie
355 odas Hsbas |y olel gladlyie sl o
U o3 cnl 1 onm 5 Sl 035 bl Sy,
u\{ul:&uo:bb’\)@lfﬁ;b@j@%
5 edls caolye s o Lite ool 0T Sibles o
DS s Srasi 53 OB S IS e S 5y ke
.ul{u\nﬁ)\fﬂ}k&\ﬁm@&,x;ﬁ
LT Sl poas i 5 Laih (s pLS )
,'\J_éu;t_g,\_(%h@_‘.?uﬁ.,u,\_&w}:
Gluatws 4420 YP LIG s okl petal raslan
sl iy ol Gl o 5 caals) jy il
el o S, ¥ e IG5 Jo it 4 by e

3 5 23S el Gl e Gses Ol ) slatesy

- . g .. . 5
A oslaial L mws 53 (6,8 4 gel g

sl &
S iy sl ¢
luesls 515 pa b js Sledbl s ) 5 @
S gmen SIS U Gl A W oy e
WOHLSar 55,8 o U1s) el oLl 1A 0S
GMHZAS 5 Jdow U L S0 5LET (114
planil s (Sl T A o ol 3
jb.&l-f@fﬁp-:“uﬁ@if“w’@;“)k S Al
6oL GadS (i) a-laas ;0 0555 5143
3l 6,50 e b Laesls s 1 sl
oain ol IS 5 el Cans 4 e oS
cad 0 ol s ey bl (iS4 Cu g e LS

(3b G w) e ise Y gho 9 madlao T 9o

4‘5)553;:»:)'):45@\@":)\::?,Qlﬁisﬁjksrj\_,lw):fdlﬂﬁ

iz 334 YT pdle ) 4ol b 5 3,10 5 g 4 iy YT il

a0 Slaus” Ho o 3lguls
sudosly Slaclac 4505 (098 SR 33 RS Uhe
4ol 3 gz P
455 6 e oK 1 LS &S el oyl 011 K ol Gt s J i 655 . _
S Ak oS RARPIESE P 55 J sine ot ot o5 5 i
':}‘:@BJ";:
. gﬁjzfcl:.ﬂjlg\)lbzlcgﬁj;
SOV Ll 5 Sl HIIE 30 Sl Ly S 5 gy 5 ol A 500 ST @ ) . kS gy
. CotS 5 6 b kS o guas
555 €1l 0S5 ez OLa 53 5 CWiSTL
z s J"\"JCI?“—“"‘S',: Joe (65 5,8
Ll bW 5 55 1y Slakas 5 YK CaS Wl dyl ey jo oS uly @
Ll B LS s 1) Dlebad CiS b Jl ey s Sl J 5 B3 i e
STl b Y
L]

s 3 Ll o (SO 1 S 5 S5 4 (5558 5 1 JUS ey g @

56t L ks e ISCis

(sl 3 ples oo VT sl | ne (g5l

4Ll g o Jameaun g ploxl Blas 55 Olojle 28 9 Osls el oslizel Ol 5
S S W s

231 sl ¢ ghad o ¢ Ls s Ls b K
. _ P o~ Skl 8 (5538 39,5 Sosks 5 M
L e by b5 5SSt Y g Dyl (sl OLT ils SsLT 5
o S . ey (S5l i (s sl
538 o 31 (Kl gl Gl 655 p It (Odiad ga) 4l y5kd Sl i @ ] _
A ' . 5 S gamma 53 (550l 5
LS o Gl |y e
o1 S 318 A5 5 a5 slas Il 5 SO s 555 ale, @ Slas Il ¢ 3D gl 5 5
2,8 OS5 3y 50 L oS Az SIS 5 e il Jamalo )
pilsd Cxio g ol 3 Ik den g play (o b 00 4 13 5 S5 e Sl @ O e 5 (855 sl S s
el el Sl (et 3 5 ol | slaaz s
[ ]

IS (PPN JEREPTINCIN ()

e ST




\F'\ O\L.wﬂ) (FV) gj.\':i a)L«..: ‘C)L«,’ c)L«.i' ‘V.h.}j\}.i JL.u ‘U’-’-}J @lﬂ)‘)b QLE:M/ \' .

Sl 5698 5 Fba OL jle
b aaly 5> (Sl o3l dsle YIS (sl 05 54 srime (SLE 5 3 35l my Sletst

Wl el OT (Dl g 5 &y 585

3513 5 1l OB A s e 23 53 Y gmms (Sl 51 55 ool OB 5 3

,Iz.;)'\d‘u,\;4;Smfw)ﬁ,\ib._;sbtf,@;u:};jlwgws;,,,U; .

e slou | 55053 S5 155 i Bl o g 3l et 4 0l gan OL ke @

(S 5 cad g Bl e
S IS

Sleds

dz}f.’)"u‘“!,

S ad e 6 5k ol 53 1y (SOl il e e L S
3557 (a1 15 DGl ol (SO 510 o 03 nlin 5 Sl (b U ghe oS
S Al amel Uil dea b
ol a8l B 5 00V e ool (Sl il cad Sulwar gl @
G Sl (S 0310 s o ey kil a2l |y S 310 oy 5 ad 87 S
355 OV pamma 5 B S A (G b e )3 ¢ nl s bl

I S PR

ol ) D13 Sl 31 (S o ol e B gk Gk a5 @

3 150 el s 5l
’Cjwutﬁd)\fw}@ﬂtﬁ

5

W b O pon LIS 15 & 03 S sbnl ) Lo bl dles oL @
S o e oa VIS 5 Wil 5 by S o 5 sl 1y Sty s AS
S SSLS sy L 5 e 3 S S Sl ss Slingzs @
3333y S p3i b S e s la Fuules Sl 53 oaieta slacSSL @

ol JIIE 1 gramn Ly 55 0T Sule,

WJlaes oLy A0 albbie
b S s b Sl bl
b S e ozt S

b Sl st

Fsp S

Olegs i byl s Gl o s sles Sss 5 e L5k (slas paly sl @
5 S sh (6l Al e a5 s LIS alan 31 ESTaSS SL,I5L s (Sl 15k
i oslizal (Sl o310 k5 (6Dkeel
Sl (B3l 5 53T ST Kbl Kb il s s @
S 5 SISl (5 as 5 b Sllas plosil ) glatess 5 S o 5 516
S5 osllan 5l 285 guad el e b (6§ DY a5 55 GlalS 5
S AN o (sla,l3l s Sl
3 e Ly a3 Sl 5 (stadlate oo (sUal5L 3 sl sl Sl il @
Ly S B (sl O e ol 5 5 5L 5 slr A6 5 5L (65 Ll 51 B 6T

Ll ($ 55,0

ol s LG ne 4
DLl Ok rie o 5 o e
OBl e b3k AL
L 15k 53 358 e UL

L

Ol$ 5 bl
S5
ol glre s

s e

7y

o el T (63Ladls s 5 el b fged 5 Olejle 53 glal (sl Sagls 55 @
el S 5l i 3 Ul a5
s 4 Ll DMl B gets 5 s 538 5 Sleileim 5 Glosledsss plnl @
oph pie Kb o5l o 3 Jlb slacS 5
(il T 5 blis o Glojle Sl pedhdis 2 s Slajl Sl S O @
W15 oo s Dk 4 0 S el S s Sl (5 Ollan 5 e O

S i ) SO 31 St 53 0S5 S S g

S R e T e s 5
(losle slle ooy Ol
3 bl Slejle 1 jealds - shaur
3 Sy Ol gr ¢ Glojlo T

4 2 S el o g 6y Sllan
Sl et AET o ol ks

olejle Sl




\E /)m,uuguwuﬂ/disur;t;w,;;g@ﬂ};ﬁ_uﬁ.\:f‘ut{u;l,_tsu.uﬁqusdbf\}

it |y Las il S o 25 1y o Ll s ) a6 e (SIS SS (g3 M e
)ﬁ@@b@bﬁw)f%\dﬁ.‘a{‘ﬁcwdﬂ &f)bcMéb%‘t;ud}bdfibbw:ﬁ%f
Mo%%w‘d\f‘)uéﬁba‘ @L’U)Lh.lﬁlﬁ ﬁ\a\)lﬂd.\_»wu\j&_u«u_i\wl)btg)\f.\f
. - e s e . é - . . M s
A S B (6 5B (S pee NSNS S G aS 3,8 e s (3L S5l pghe (5545
< . - FS . s . A . N oo
Jé)}bébt}‘}.‘\”)bdwgudﬂ ‘)LS)‘:J-.’,LSJ}-‘H‘fﬁ@“d‘)\aﬁsjﬁ
OLE ¥ Jsdr 55 mlshyly Jie bl 5L (65T 5 (S en SIS A 5 das ol Sl
sl 0 0315 S o plelis |y (ysmma b (55 e sy Ky
o9 R Sbdslas i oudz! Suwl (Srdlgio Auly sl 9 (G970 SIS i Jgu>
o gio oy Al & 4 g0 )
oS gy !
gy = !
olejle Sl ¥
; Sl 5 BIs 5 (e S5l e ¥
e Jolgs 5 3l g Slats
S92 Sleds o
ol B yb p 3 08 P35 S s S wl G s
3l sl 6,558 05 5 bk v
el S s A
Sy by S iy Cao 58 JUb S 5 Xy o 9B s
N ol ¢ 3ukos i 5 v
S8 S aly i -
@3l 3 &yl g \Y
Pl sty bl W
Ly (S e \¥f
St syl . .
L Ol e o 5 Vo
@olasl Jol e \§
Pl 5 (Kb Jel o 1\
W™ Jolge
s Jolge S8 (ol Jolse A
By g o s S 14
. L L b e oy o v
o5 Jolge Jpaes Lz 6,5 i
bl Jolge BT 50, Olaiics Y
e Cape 255 5 paaite Sl (555 w
St Jolge Sl K Ye
Sl klse Sl 6,5sL o
sl 83180 5 Y5
Ol e 53 dy 5 b sl YY
.Uﬁc:?jjxw YA
ol 9 Ok il b ad 0 Ob i 3 55 5 Dol 5 4 AR
ol O e 613y 5 Sulsy il Y
- VS Gl 1 o ,E g )
gbjb 6)|J;_Lv}‘5))T:}.~ Jf.;_\;sl Y
el gl 5 O el sl s
Olojle b b w0
L85 il S e
oS 55850 sl o




V) Olten (FY) gl o5bot csler oslod consjlss o 6 o3l Slidomi / 1+ ¥

(Sl ) Jolge
W™ Jolge
bzl ol e @
ol 5 (S Juls @
B3 (ol Jolse @
by 5o s S @
S5 elgs
B s b b e gl ja @

J}Mbs)lf)'u [ ]
ol
woler 5 Ol ko b 125 — rsle Jolge
Ol i s Ay 5 Al slow| @ 5 o 4o p S p 5
; F ol s ChS warg @
Lragrionl o SRS Sl e
P e
SN 5Dl 0 $ 15 5 st 5 @ "
Ol i S So3k 5 M5 5 S (5l s
; i e
; il Sl @
ooy 5 il Ll @ st syl Y el (Sl
L ' ' . L S o 5 57 5
Ol s € bty €  Sorw € g
= ’ e e 59,95 Sleds @
Y Sl 5l 6,8 S @ Ly hany @ Ny S g SIS
o 5 ' A S s Sl 55 9
Oloile b fad St S g
G 5 5T LIl @ Ll . S5 SLlkoly e
: Wy S e
Sl . . 3o ol sleest
PSSy
ol gl 5 D gl sl @ ozl g @
-Uﬁé}:}jj)‘b%. \
HLSHE 85551 aaliél @ (Ao Jolgs
St Jelge

a\fT 3 a]?'- QL&L»Lgb °
o e 58S 5 s Sl 55,5 @
S
Sloils Jolge
Sl Kaa s @
Slile s, Sk 0

Ola3le 551l 5 s @

bz Pl  ogado SeIN 1) sl3ged

208 szl (Sl G S5y e s o5 S Al Y-£
sl 0 1410 J g So8T penz 53 (el Al Lai (gl i sazms )

j‘ducj}:a\swﬁfn (oS S ys baesls



V¥ /s 5 sl ks LT/ S 51 i 53 5k 6557503, 05 2 ASTB L Sl (slac o5 Jole 1 b

O wadFwl Slbhcwws B T $9:0 Jyu>

o3 S92 12! <& 9 )
Lo ys PY \ig! 5

S )
Loy YA 12 35
Aoy VY Vof JL Y 5l s
Lo y5 00 14y Jle Fr BN o o Y
Loy VY AD JLFe 51 5V
Ao s A ¥ Foml s ke
Aoys e ¥4 335

KW ¥
Lo ,s FF Nas ol
Aoy YA VFY SV sl
Ao s Fe 10 RPN
Loy \F 00 oA dlsy ~ B
Loys e vs o sheld ile ‘ﬁbf}": "””' £
Lo s \F o Sl i Gl SMSeA
WS R AN S 3l b

23 e ol 2kl 9 2195 el J9v

S R

Tlis s W AVE _asls b yuiio

/A YA S Jolse
Sl bl o o
“VE AV ~
SNl

/A NE Sl ol e
/YA  VE Glase) Jal e
C/Ae AR las ol
VY /58 laely

S Jole ki Y-Y-£
@L:S o gLCws glaosls 5585 Lot sbea

olls 5 La e slda 2alS LSl ¢ tasis
Sla pite SLEST 3 o 45 Sl (glo gt _sLEST

O et S s sl 53 s ule bl

JLisas jisw ol 5 asT 5 )ls oddodalive sla e

U?JQS:'“M‘L"})LS‘W)JJ‘WOTMGEQJ

Sl Jole o N -Y—¢
=90 et g aslldn (S50 sl L (ol
Sl 5 5B ele ot I ol s
SLas oy el 0t e3lital (o S bl
Sele bl polas Jlddea Sl 5,
S 31 K p 4 o ok
1SS man by s AVE) Lot ls lids 55 4
o) Ao Tl al /0 51 5655 ¢ Jaol (sla e
0 35 s e e 5 e 8l (sl e L
) Belitin 48T 55 8 s 15 om0l ol 4
PO I PP U W O P B
oslizal "2 L S LT 5 51 35 by i
s 8 5+ /V ) iy el nlaS Coul ol

sl

1. Average variance extracted
2. Cronbach’s a values
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