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ARTICLE INFO Extended ABSTRACT
Article History: . ACKGROUND AND OBJECTIVES: Historical contexts are the relative advantage of old
Received 2020/12/15 cities, which can attract both human and economic capital in urban competitiveness
Revised 2021/02/28 i approaches. However, this advantage becomes a competitive one when the place brand
Accepted 2021/05/16 i can create a unique valuable image in the minds of its stakeholders. Therefore, any planning
Available Online  2022/12/31 iand designing to promote the brand of the place requires accurate identification of the
i current situation and perception of the beneficiaries of that place. Consequently, it is very
Keywords: important to examine the mental image of the internal stakeholders of that place, including
Mental Image i residents, business owners, and citizens, all of which determine the internal brand of the
Internal Brand i context. The urban context is only successful in satisfying external stakeholders, including
Local Stakeholders i tourists and investors, once it creates value, a positive image, or satisfaction for its internal
the Historical Fabric of Isfahan i stakeholders. Therefore, this study was first conducted to investigate the perception of

gthe internal brand of the historical context of Isfahan and to know what factors shape the
i mentality of internal stakeholders in the perception of the brand of the historical context
i of Isfahan and also what the current status of its brand image is.
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grounded theory of Strauss and Corbin. Considering this theory, recognition of the
phenomenon or the presentation of the theory comes from the data collected. Based on
i their systematic collection and analysis, it is rooted in the conceptual data. The purpose
i of a grounded theory is to provide an abstract analytical framework for a process, action,
Eor interaction. Based on this fact, in this research, the emotions, feelings, and behavior
%of the internal stakeholders in the context are investigated using open-ended qualitative
{interviews. The data gathered is used to analyze and interpret the perception of the
i context for discovering their concepts and relations and organize them in the form of a
i necessary theoretical explanatory plan. Therefore, by conducting in-depth interviews with
5245 people in five historical neighborhoods of Jubareh Dardasht, Jolfa, Takht-e Foulad,
i{and Nagsh-e Jahan, the internal image of the place brand was investigated and analyzed.

Number of References INDINGS: The data gathered helped us extract 72 key concepts and 19 main categories.
32 {0 The results indicate that the brand image of the historical context of Isfahan -from

ithe stakeholders’ internal point of view- is consisted of tangible and intangible cultural

gheritage attractions, social compatibility versus social conflict, economic activities, and

i social interaction that is affected by factors such as physical and social issues. These involve

Number of Figures i the degree of desire to reach the context in various aspects, such as residence, investment,
6 i and visiting and spending leisure time. However, in some historic neighborhoods, it leads

T :§to economic stagnation, lack of social vitality, and capital withdrawal. The dominant
imental image of the audience in Jubareh neighborhood is based on its social identity
= iand the Jewish residence. In Jolfa neighborhood, it is based on the social and economic
Number of Tables {identity of the Armenian population. The entertainment and leisure activities and

3 i shopping in Dardasht neighborhood are considered because of its tangible and intangible
i cultural identity, including religious occasions and historical monuments. In Nagsh-e Jahan
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?neighborhood, it is based on its cultural and economic identity, including its great square
§and large handicrafts market. And finally, in Takht-e Foulad neighborhood, in its ritual
i religious, cultural ceremonies, and identity.

ONCLUSION: In a comparative study of the related literature review with the findings

of this grounded theory research, the conceptual model of the internal brand image
i creation of the historical context of Isfahan indicates two stages of cognitive factors and
emotional factors. The cognitive stage includes tangible and intangible cultural heritage
§attractions, economic activities, social and physical issues, structural capital of urban
i management, and local lifestyle. The emotional stage also indicates interaction and
adaptation versus social conflict, stakeholders’ religious values on the one hand, and the
manifestation of religious values in the place. On the other hand, belonging to the context
i versus not belonging and the existence and symbolic human capital causes motivation
i or lack of motivation to participate in the context. These two stages create an attitude
i of the place in the mind of the stakeholders that leads to the process of creation of the
brand image in the behavioral stage. Then, based on the interests of the stakeholders,
%willingness or unwillingness to live, invest, spend leisure time, do shopping, and visit is
manifested, and of course, it is associated with the existence or lack of economic and
{ human capital, economic and social vitality in the context.

{ HIGHLIGHTS:

i - Analyzing the internal brand of the historical context of Isfahan with a community-
¢ oriented brand approach.

- Selection of internal stakeholders including residents, business owners and citizens to
i identify the brand image structure of Isfahan’s historical context.

i - Using the qualitative method of grounded theory to compile the perception structure of
the internal stakeholders of the Isfahan historical context brand.
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Table 1. Distinguishing between place promotion, place
marketing and place branding

Place Place Place Branding
Promotion Marketing
Driver Supply- Demand - Identity- Driven
Approach Driven Driven
Results Attention Choice Reputation
Expectation Cognitive Conative Affective
(Knowledge) (Behaviour) (Attitude)
Task/ Mandate To To To manage
communicate management reputation
offerings supply & image
coordinated demand orchestration
promotion perception &
target association
audiences
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The inner image of the audience, resulting from the

characteristics of a place

Motivation to be in the place

Audience behavior after cognitive and emotional
evaluation

Fig. 1. The process of creating a place image
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Conditions

» Action/Interaction

Causal conditions

The central
—»{ phenomenon
of research v

Intervening conditions

Contextual conditions ! |« Consequences

Fig. 2. Grounded theory research paradigm
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Table 2. Introducing the neighborhoods studied in the

research
Neighborhood area The Population
(square  population density (people

meter) of 2019 per hectare)
Nagsh-e Jahan 2392288 7675 32
Dardasht 1031639 8641 83
Jobareh 365716 2263 62
Takht- e Foulad 1103543 5733 52
Jolfa 1469305 18112 123

Lools Jodoxi

Ol an plgdal (Fo )b Bl gy v p g

ok 5 il dAzgi 0 90 Gipel (il (5590 00y
S Sl Bl o9 0y e g Cio sl 55
3 e—el Ba e a4 ealo 5l a0 YO slosi Lo 3—ac

W Buildings of historical value

STakht-e Foulad neighborhoods

A 15T el o Lagyl L, o SThol ol g aisS o
sloaslas sl Ly A lasied 5,28, a8
g ol 5l Lanl Sl cslbs o a5 Gee jLo
Lly) g polie iS jglaie an pls glacols s
b S B o ralie aoloilw g Loyl
Sl an Jlai gy 50 .l (69,0 (g LS TN
a S mleosls g, jlas ke a sl L eanay el
slosls jo 4, 5ol oo J—ol> 043 0 (5500, 5
(Strauss & Corbin, 2016: 34) o5& o a—Jg5 Lyl
Cogs 3l 8y 518 (glaio) asllas SO Bus

S ) o reulan el SO e ns L sl
L plasl L anl,s SOl —elil s Gg )l
2 Leodls (5 5laez g, (Creswell, 2015: 85) J oles
sk aslt g anslas il g (Shae (g, ool
Oy L5 Laodls (5561 aaz ol so ad> o i
009y o=l )0 Jdog gy o ls aslol glil alags 4y
(s ddgio 5 (53l potie) jLo BSOS ulol
Lo Sy —on 3 Ladloio (iml) 5 9200 s NS S

0339 G GALTw (Ol Wign g (i3S (g lASaS
(Blaikie, 2014) el o —wliipus 4y

a s o Gepgn oS ool L el
dslo g Jolei [ Joe Lzl | S io gla s
o=l g glsgl J5 jlalw 5l jetae (V JSi) ol
O R PP WP VI . Sy L NV . SPY- PO Y
Slain) g o STalsloe (e Jalge i o a0
ool lagaly Jslal Jos 09—d o0 gonail
5 39l o5 4 o0, 81 L 03,5 48 ol Jpmna L
U -V DR VY- Y > N R ] FJp - KVPSt
Strauss & Corbin,) s Lo Jolss § Jloe! mols
(2016, 149-150

The scope of hisoricaland culurl axis ofIsfaban cty

Fig. 3. Location of the studied neighborhoods in the historical area of Isfahan city
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Hometown

Religious beliefs

Y
Disturbance of motor vehicles

Interviewer: What does Dardasht neighborhood evoke in your mind and how do you feel about it?
A man who lives in the neighborhood: Dardasht is the neighborhood where I have lived since, I was

born until now, when I am 50 years old. We have good neighbors and we help each other. The local

people believe in God the Prophet. We have many historical buildings, the best one is Jame Mosque.
Numerous historical monuments

Only the movement of motorbikes and cars from the back alleys bothers us...

Intimate interaction of local people

Fig. 4. An example of line-by-line conceptualization of research

Contextual conditions

people
+ Religious values

h 4

context

Causal conditions

+ The lifestyle of the local

+ Sense of belonging/ lack of
sense of belonging to the

« Tangible attractions of

cultural heritage

Intangible attractions of

cultural heritage

Social adjustment / social

A central phenomenon
The internal brand image
of the historical context of]

conflict Isfahan city

Social interaction

Type of  economic

activity

'y Intervening conditions

Physical issues and
transportation network
Social Issues
Social mischief

Fig. 5. Axial coding based on the grounded theory paradigm model
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Table 3. Open coding research
Jolfa neighborhood Takht-e Foulad Jobareh neighborhood Dardash neighborhood Nagsh-e Jahan neighborhood
neighborhood
Concepts Categories Concepts Categories Concepts Concepts Categories Concepts Categories Concepts
suitable for Tendency to martyrs Religious Doubts in Lack of Trade market type of sense of pride A sense of
living dwell in values the transparency (such as economic belonging to
context acquisitio of structural groceries, activity the
n of the capital cloth, clothing) neighborhoo
Atiq d
Square
revival
project
A sense of Transcendenta Friday Economic sense of honor
security and 1 life Market vitality
peace
Impressive Nocturnal physical Eid night Types of Magnificence
illusion from issues boom businesses and power
the darkness of (such as fabric
the cemetery sales, spice
sales, etc.)
hangout Social Deterioration The Cultural Native native people The social
interaction of historical vibrancy similarity of culture lifestyle of
and context of the the population the
neighborhoo market neighborhoo
Night life of d vitality Variety of native people Intimate d people
the shopping interaction of
neighborhood choices local people
Diversity of Social The Tangible Numerous Tangible The excitement Economic
opinions adjustment attractiveness  attractions of historical attractions of the market vitality
of the cultural monuments of cultural
-§ Coexistence historical heritage Trade Type of old texture heritage Tourists'
= of religions context market economic hangout
é (su_ch as activity
) birds,
2 fruits and
< vegetable)
b5 Churches Tangible Tombs of Types of Holding The Trade market type of
£ attractions of | scholars and businesses Muharram and  intangible (such as economic
g cultural martyrs (such as mourning attractions carpets, gold, activity
% heritage selling ceremonies of cultural handicrafts,
= gol_d, heritage etc.)
E selling
z vegetables
3 , etc.)
13 Variety of Historical Synagogu Tangible Special
2 historical cemetery es attractions of religious
«g monuments cultural rituals
51 The Holding The Numerous heritage holiday Types of jobs
a2 § attractiveness national rituals intangible historical celebration
L] ) of the attractions of | monument
. j 2 historical cultural s
b context heritage
S e g Celebrations The Holding old texture Traffic Transport
= Y g and religious intangible Muharram and problems ation
. ¢¢\ g rituals attractions of mourning ngtwork old texture Tangible
= o] cul?ural ceremonies issues attractions of
heritage cultural
Armenian Holding The Congestion The number of heritage
d lifestyle Muharram intangible and crowding historical
and attractions of monuments (the
q = mourning cultural most indicative
- ) ceremonie heritage of which is
3 = s Nagsh Jahan
Traffic Transportati war memory holiday Nuisances of Square)
problems on network celebratio motor vehicles
- issues n
3 9 Congestion holiday Traffic Transportatio The sensory
and crowding celebration problems n network richness of the
issues place
Nuisances of Traffic Transportati | Congestio Congestion and ~ Transportati
motor problems on network n and crowding on network
vehicles issues crowding issues
Congestio Nuisances of
n and motor vehicles
crowding
narrow Congestion Nuisances narrow
passages and crowding of motor passages
vehicles
Traffic
problems
Constant physical
restoration of issues
the dome
Business economic Business economic Business economic Business economic Business economic
downturn downturn downturn downturn downturn downturn downturn downturn downturn downturn
g Decrease in Decrease in Decrease Decrease in Decrease in
‘; demand demand in demand demand demand
S Investment Willingness Lack of Unwillingne The Social Intimacy of Lifestyle investment Willingness
§ opportunities to invest motivation to ss to invest challenge conflicts people of local opportunity to invest
7 | and incentives invest of people
2 Business Climates
Development and
Muslims
yya
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Table 3. Open coding research

Jolfa neighborhood Takht-e Foulad Jobareh neighborhood Dardash neighborhood Nagsh-e Jahan neighborhood
neighborhood
Concepts Categories Concepts Categories Concepts Concepts Categories Concepts Categories Concepts
Madi Natural hometown A sense of The challenge Intimate hometown A sense of
attractions belonging to the of Iranians interaction belonging to the
neighborhood and of local neighborhood
Afghanistan people
hometown A sense of empathy hometown Selling hometown A sense of childhood
belonging to the drugs and belonging to memories
childhood neighborhood Selling Social mischief childhood addiction childhood the Destruction physical issues
memories drugs and memories memories neighborhoo | of historical
addiction d context
Selling Social mischief | Wickedne Theft Social family roots Deterioratio
drugs and s mischief n of
addiction historical
fabric
Inhabitatio Social Issues Inhabitatio Social Issues Wickedness Theft Social A lack of
n of non- n of non- mischief infrastructu
natives natives re
Selling drugs Selling
k4 and addiction drugs and
= -
= addiction
z Homeless Social religious Religious
& Issues beliefs values
Inhabitation Religious
of non-natives prejudice of
the local
people
Cultural Lack of physical
conflicts leisure issues
facilities
Destruction of  physical | Destruction
historical issues of historical
context context
Deterioration Deterioratio
of historical nof
fabric historical
fabric
Sermons and ~ Symbolic Lack of
speeches of human infrastructu
scholars capital re

IS5 B b amlas (i8S ogal Lol
90 o=l o Lassste adome 5 Lo ol adoe (sLonojy
9 St gl L Ll 50 aS Ol (L g e
oLl (G ) oo allie £95 gmen (esalio ;53
(ol Lol e o )log> alxe o g 05— ol en
ol lalne 5 Ll s il b ol

slacddls Il ge s s onlandl ool asss O
05 gl NS S fales 1 adoxe goladdl
5 iy 05y Ly Uil s 55, (o5 5 il
d_lm‘t\_.{).éjj‘sn)fHA_lmd_goméLma\élf
el g5 9 S )50 il v s Lo gz i
S5 g cdly Hlodl pws asbio cJled 4 s
Je—e 35 Ly b0 ,0 d e yo 4SSl a5l
Lo o=l 0L 5o pledal 4z b JB sl 9 593
900k 5 e )L jee g (adoe Jlot a))
5 G ] (e (i ) S5 gl
S99 j5—e 93 (=l 5183l (ed gl pslie o
olamdl clacles sYsd co s dle o .l
R COU PRV VASPSR.| IDU - DU | - U
S gl 008 iy paT aie (lpe 4 g il
oloamsl cuw o Jlid o)lugm adone jo 0 ol 3
Lo 5,8 Sy Olome dsjle Sl (lye oo
2 Olazes o dlad aieS onl (8, G 5l og2g Lo
el 0asile po e 2D sl

3laie 3 sal 6.5 S G5 S 5l
at>o ey 2 O 9—0 M uLm ) MLJ‘SA at>o
ol el e (sn ol (6155 L ¥y
B w8 slade o)lg0ls 4 a0 g p slerole
alore ddag— oylgoly asile Lo slaol goVy s
alyl sla bl g by i (6,155 Lo Lal> 4=
o550k 5l e 95 Jlw slag—ia 9 05 4
FUL SULINIW] L S7-S¢-CH USSRV DY ERL N C=pp- I FHN 3
B )Ug W.MS UL}LO ‘UMSLOMJ) RS 05)5 A -0

aasls o Ll o ()la0g e g adxe

E—oxr Smojp oS mlaale i cloiz] Jolas ¥
load o ol 8l | ol 5 00gl 0 S g 5 (uls
S rya Sy ol 8, S o Lt |y s s
POy &S dTg &L SIS Loy alore 5l e
3 0 woa o Lal> 4 Lo o )l 4 gl
lados Lalr a5 00 8 o0 lyie B 0eb amlas
g Sl ol aligs (e55 5 355b (sl
505 Cdled 4y ;500 (S5l 5 e (S0
9= B 5 (055 e b3 L 45 e (6l
VTIPS i
il oyl Jolie o el 68500 ¥
olf;;.'a}S_w La.l:>- a o caalllas S )9—0 LgLasd.l.?u QL“
Cewlodgn Jle o U agan ,ac | fLaasl al)
2 LS )3 (P 5 Oledne 4w Il 95T
Olesgte rollisSn 5l (oS4 0)lgzr adone 5 wtliso
S el g5 L Ml 1 Ay Sl pldal o

0"

LI BRaN |

C
];.>
G =
[y

D
[>
I’
G
I

\o
(73




99

1

9

ay
) J
q

N
2 9

&)

s

TYA-YFO Slxio /Y 0 ylow 1Y 0550 . 1F) linoy g 30l

P Jgu 3 60 s a0 6 Sledo! 5 06 210

A5,le 45 Wad o0 gmo law Loyl 0y
:)‘1

OShw je ol 81y ia e poye (S S )
S 5 5 S lmlo g aSLu 5l pel ado yo
womoreee g 5 LS8y v Lagl (e gl
am ol e Ll g o053 5t Bl S
Ao jo ), o Dlads 4y aS 0 owalio 5l bl
5 J—olsd 3 oy a b j0 0 ge ool Ll
Slead el |1 S6 1 pmplie 5l S 0,5 5,55
B9 dmeS 5 (W9 0t (S9—

J—B slodsio 5l (S i nde sla b))l ¥
5 —ode sl byl el 3l (s jsal pa oy
adgie ol (6,105 Sl ot ccwl goliiel lla>de
Ao ol Ggliie dsllas 0,50 sladl=o 4o
Ol 5l a8 5 ply Cogm alalg 4y OYg 8 C 5
Ol g Bue 09,5 a0 WY d LS
i SN A LR S W PR TLOVON SR W P 9%
39 (Gt —pde Ololael Ly eg of )8l o g
g azr gl Gbld (S (Lo

il an bl G e pae /G e T
e O9e eedlie b Ly Cdl a3 lsS e
5 S olgils clol g 4ty o SseS ol bl wl5sl;
PR NS DTS SR SN P I UL R W S
il se el S Bua 0,5

g —l) sl Lol 9 J—os -
o) bl o gl e 4 S o ies o mleolag, g
Strauss &) ol oo oy (ltw) g Salslae
b a S ol 3l wd ;s sas (Corbin, 2016: 155
slodlxe) asllas 5)5 o ooy S0 Lyl 5
L STy 5 S wmge 05 (o0 S0 ()6
oas 2o, el JUS o sl g e I )le an
Hlas,le a S0, 5 gu Al wd ouws

Ol 18l yo CdgSw 4 Jolad pae [ Joles )
Ol 4y ;u_eL, 3 CdgSw dalol ay S Joles
b o s o il CogSw a Joled 055 JLo
3=l JYo ;53 L 6l axie ol ) 8 L amlas
Laagio 51 ol p aS looe .05s,S oo il 4o
sl oledl sgn aie ol Ll =S Al
Gadowe an iy I S 5l 618,95 5 O jemo o
gy sn SigSmw (sl (6500
le; o L;)l.;\fd.il.o)_w - J_;Lu po—< /J—’Lo.‘ Y
ol lamnl g adse 5l lacced wlwl o adoxe 4 S
ol A sl adza ;o )15 g S Lol b ol assl

29y ! ;o (Strauss & Corbin, 2016: 154)
0y—0j ) 4_19.9.;) I C|).>L._~u‘ ksl_{bd.l}a.a O—= )‘
S0 e S Wis B e ogine - SalSle Lul, 5

S O9— b i g Jom 4S5 IS s

(SR Dl g Slead 09eS i 5 (L
odas g (oye o5 lae w095 plosjl g S
P e Sl czrge a8 35 gl 05 > alie (0 3
095 A ;B 9 39 00D Bud slwog S (ed s
il o,Lal ol as aalas o 90 adowe iy 0 Bon

sl o)l o, Falslae Jwlse 5l Kin 8 ol
GHlAS pldlsdl=e 3l 5 o a5 cul el
by imgh Bus slaog S Ceiad jo 55
yoBe Sy g, ol d (g050 1 eleizl 0 Y
oSl csad a8 0 claix! glaoyy alex
CA_.:.E:.:S).) LS)‘;\—?):"‘ TLJQ - |) Lr”é)t" le_md.l.‘)m
Sgm ools 1,3 sladl e liiisSw
cgolazdl ool yo: Sl ool ale ) F
Solge 9 pa—ass (il Dheo a Sl gale

S A4S gl oo iy a3 Ol 3N o
6ol g o0ls als8l |y sl s Jlofe g SlaJgs

CI” s lDlsus &

et SN slpdie; aJS o 1ol 8 sl ageal
alo,— (Senobari, 2009) s»s o ,,3 glazll
(At G 3l aS e g0l 8l Sl ool
slen —uoles sla il 4 cgomme 3,5 o i
59 )8, )0 60,8 slagaiailys wwdjie gl ]
Fakouhti,) sl oo Une 5,84 5,5 5 05d> o (oM
S as adlas 8,50 laddxe > 5 ;0 .(2005: 300
Laoyed 5 sl pmoles agloyus el Uy 5 cisS
aS o,lug> a e o dlex 5l e ol s el
Joe ((Sledal pt e Sl s g ey Jds 4
2 Olae an ()lagz ()5 ;oS d) (59 Slad
Dgo oad S ol 8l el o el sle )l
ol g B g il aglo s codlinds pae 0
Cedlid Glie g b Glme L (Ao ladisd
el Sl gl o, 8l s s o) ok o, Slae
PR WP WY W PN W PV- P Y [ P W PO
S)las slaolids b g (—al,) SLas jo b Dy o
B SBLITL) e plae Sl suod 059
Bud 09,5 dw 2 B 0 (et slojlio
)1 o sl cadgie ol el 5Kl el gl
Joiin 45 (6 8 S e 5 IS ale s Ay
closlns L cleMbl dLaosls dcgazmo oy Col
Gogan et al.,)sle Jorll )5 s Las ., Laos],s
L g adls olsul camgo a5 (50— <o e (2015
Dg—i oo o=, b B laai g3 (gl asdls

o e Sl e Ll 2 glasone byl -
o=l el (6 yamme oy S lol s ol 81 feley g
o a\_i}mo\ﬂ 03— C‘,:L_. .| 6[_@4_}9“ u_»_))| P



Sledo! 48 5,0 Sb (950 Wy 9 Jubk

THN-YFO Gl /Y o 5bow . AV 0458 . 1Fo) (sl g b

&S Bls 0l 5 oo 1 I STyol SOsS>
Sleas 0geS ,las | ai g Jom aS il OWS o o
S gL Bl 55 5 (SO B s S
5 s S e (el L s
pos g —eleizl Glooy (g 8 Ol H9—a>
o S ol S e 5, by o Bla
Sl 55 >9 g 0 lA 5 ool Bl e uad
59, Cite (6,135 31 e STol o gladl moles
Ol (68 5o 8ol eui olom] s olke
@ L olsl jo o 4y Jolod (lpo ( ISIo
Sl gl o138 5 0 B 9SS (gl Tl
(sl (golatdl sladsle j o 055 4y ;- omie (S
6olaidl Saij,w a5 05 0 o K ,8 g Sl
O o a Jled pae Lol oo o o) ezl
L basle ) (om0 )85 9,2 5 OB I LS 2als

500 ol o 4y

G S Al g Caxy

Sy9—0 o Ll Hlsaigd a ol Ay usloy,
GBS sl ayls e ied g S o Sl I
Cd g Sl 150l &gy 8w 9,0 0
B St 9 99—bos )18 9y g pladiced
5 )b slacdl jl e blis 6l (covaad aisS
il 0l iy slacuo b 5l gateo s
S5 s il it (g5K5 sy ozl o
2o g 09-b 3> (5 g g, mgal 5 ail
ap Sldllas 31 o s 00, 5 A0 as (g )lol g
Ci Ol Gl 9 552 il 9,500, L s et
Bas 09,5 8y Sl 5 golaidl slaasle
A BRAe S e 4 (o2 ) plaiisd ) asllas
Gl g gl o Gimghy ) o Lol caslass
S ()b S s p (A Cmdg g gz
Oliisd ate jlec 8l jmgal () Lo plgi]
090 )5 5 oS gzl g Sl el (Bl
Dt Jlod (Sledal plaig et g <L

Lo laine) 4 ylai (g ulssl o pg gl

s il 5l 3l aiigd STl S el o §f
S9 g8l 5 550 bl 69,8 7 1y S
el g2l Ll 08 (oo (55w jmgal G
s e s, S8l 3l i mghy Bue 09, S e
el oS3 sl maxdls 5 Laculin gly il
(e o il slaslayg, o, ol glsixl slalad
el ol 5 elaiz] )85 b el

095l g an B il 4 Joled pae /ol Y
sloaw va s _claxlly sl slacdles
oa— slonl ;o gal cwliste a0 plsul Sl
aS loae 3l s m ol bl oy e L
Cdy b el 65,0 slecdld ;b A
=l slacsl jo olass 4y o, 8l ls Al 9
Seblose g oo =28 jugal 4 S ol 5 a>
sl e il IS
g ai—d Lo Jolei g Jloosl ol :laowly -
Sz Loog S g ol , 3l ol i Se a0 o0 LS
gl A_ALJ .Q)gT M‘P L.’ 00)9] O ‘) (5_.‘.‘3‘9:-
Joiie 50, B3l 5l ot Bl laaigd el
: Cm|
—

pa—e Lo Joles iea 3l 5l asle s g5 14,9 )
Bae 05, 5 4w By b5l b Sy Joles
GRS by (598w e dlad assS A o gl
gl Sl asl)38 5 an B g unoil s 5 5 S
e g0 oo 8w an (g loldg pae Ly (g loldg 4y
Tor> 1999 O 4 (5,085 pae 5, l3ldg vy
(Sl cgolazdl ayle, o 5l el laasle, o gl I
31 ol ay (K3 g clei]

oS [ e l3dl s golaidl 0g S/ Saiy s Y
5 SIS ale s plie Bl I GE 0 Sk sl
3955 1SNy dmy yimie Sl po b Lol
De— oo S o (gol_azil

il T as (ol adall 5 e s sles ala il

b eltlas (Sl y0 1 oiia 35 6,055 (g

5 S ilbwaz LSS cawl ools 7, Lsosls (g 5la—ox o
SBlie Ghmehy wnl b a8 o ST Laalsie 2V
o @ )RSaS lapls o 5w ulwl 1 o8 0l o
O D9 g0 4SSy A la o Jgs A 655
e oo bl 5l (2 ladsio a8 (iae
o9, 5 At Cgl) S B s aalla g0
=l (2 NSNS ) ol Al g S Gl
sloale (593 0 p ymgal il Ojle Giagh
oloiisd b 5l agh aslllas 35— (50,6
e 5 5 oS llo s Lols) L5l
stz oS Jalse 5| ((Slebal laigp—2 5
clacdli laaisf (oS ssokeli 5 usals
S VRN P RpaKt 5 I e
(05 s 5N S 45 sl oo S5 elos]
3 Oy 3 e Ol 5 (e Sl

0"

LI BRaN |

c

];. 3

(S -

[y

[ 1]
b

I’

23

I

\o
(73




‘A‘h.' ] PR
-7 C e
A}‘\r:"’&\ ’.2 X

99

s |l o 4 P
O g (S 3 et gl § (S gl

ol

s

TYA-YFO Slxio /Y 0 ylow 1Y 0550 . 1F) linoy g 30l

P Jgu 3 60 s a0 6 Sledo! 5 06 210

&3l bl g 3980 (65158, A pe 0y w
am Joled poe L g Joled Hgared (5 8, laiied
50> act] 3 gl a5 oS ale y wiisSas
zo> Laogys L el g aS e g, 8l jlassle
5,55 5 Ly S35y e Sl g golazdl slaasle
2 sl (S pae Ly (S5 5 g3l
il ollid o o gl ool el ol yo iy
C8,5 S5t o Bl el 5l gl a0, 5 (ad
iz Jslye (0SSl Dol g Gl 5505 6l g
Atlise (o8 iyl plodl atejl (o iod gl
A ogdaShy olan Sl Sl ol as
F e el slop o lg el o Jlie lye
DA (e 45 09 kgl Bk 09,5 slacolSs
aS 6,5t Gocs L e casS o )] 6 )08 il
SIS oS Gidghy 9 b sl oyl bolie (23 jo

o wgd
. Anttiroiko

1

2. Castillo-Villar
3. Joo & Seo
4. Sharing Economy
5. Sharing city
6. Merrilees

7. Gold Coast

8. Koller

9. Business dictionary
10. Anholt

11. Ashowrth

12. Voogd

13. Vuignier

14. Place

15. Aker

16. Attributes

17. Benefits

18. Gartner

19. Grounded Theory
20. Data Triangulation
21. Strauss and Corbin

18,8 g Sl

el 0alis (5,155 B ain g gl (60,90

&L ()l

gy ol pladl 0 4S5 Ao oo el B ai g
RSN P 0 KGR YN S /0 [~ PP Y- EO e B X 7 30

W) eyl

I Jo—ol &S a5 g b o dpaite (B ain s
2esle, COPE 53051 Jool ol |, ale 51 L]
b o)le— 5l S 2 2l O jso 3 g aSles S
i G e ie Ll | ey oSSy
D e d e a1y 00 0 (6,5 g alie

eglos [ Jlo aslio

ool oais (35 G ais bassi (6950

OB W g5 Celgmo 9 &5 jLike

=10 0 pelins joboas 0l oo pMlel (Bainss
5o ot cllle 5 Sl gime plad Syt 1l o b
Apdy s |y adlie

=g 5o ol Jle golaidl slacolad g4
‘;09_...4)3 c)_’j a 6;3_».][5 u)’ls_m.nj le—u.u.& ‘ra...a
Q}—'?'B‘—?gr?-“:“duui’)')‘j“—lm“—!é—hju“—’
P iGN | PR IR SN DTN S LG D) PPty | L W0
Ol Gblelane (e (eloizl ()55 o 03
Smgp 45 Sl ddome (oo )i g (ElS Az
==, LTy L A oo SIS 1y ade 8
g &loads 15 Fasle ladl jo lalucdS Lal> (o oo st
DS e 0yl T as gl | bLE Glge a5l
ool gl 5l b cloial o)lai o )lig> alows jo
39 S oo Hlg adas adoe slol 8l e sad 4l plg 8l
o londS” CdsSw o ylganl o)lug> Cugn 4 SUl>
ol )3l cd 5 SThol jo bea oS alon Fu )b 4l
e Glap—wle g L et (S ol 128 5
oliiel - —ode Cygr a5 Sl oo, S oloml o g
ol St ddore .l 0)lg0 Ll 3l JSases :J_ds o
0gSs )_iscb: Ol il Sy Gl 3l G
S Lol e g cl ol )8l STl yo ol ool g calac
Cgp s o slacudled goio b lpasl )5
L ado,o adoe .l ools i1 ad=o (golaidl
S =l sa e Bu )l e bl olie 55>
e —oogl> | bL g ooljpl sl g ol ( 5 )6
= do dsllas 0 00 gl dlzo slod ;o 05 ol 3
o8l lgy an ol 8l e sad 0¥y 8 C S Al
O gy sz joi 48 95 4338 slaplej o
g0 —9S (golaidl Lol i Lol i bl oo Ll

Lyl i jladoe 0 )5 g S lolo aS 000 )]
asS oloyb ol g aals ol 095

L ggo50 Olvol aodai aslio o & S 3ollas

ogtde Joms OlgS oo ey Sl dn i) 4o
o=l ol o=t (20 B EBl (g s aSp g
e Sloml ol 55 Jalse 480, 8 (s S
sloaclis Jlb gl b al> o 0 Sy 0y
e e e
G lFlw bl (a5 5 eloa] Jlos cgaladl
58 Al on ey (T S (SR S e
P& s Jols ke else (wleml al>
3 Olaiisd i slagh)l o elaizl (o )lss Jlhe
S 3l O 53 (e sl )] ged 9 9 S
S s pace Jolie jo cdb an b 35 500
Sl - Q_)‘\)Lo.; u"l—‘“‘ (_ngA.lLa)_w Sg—>9 ¢
Do oo 8l yo yeas gl 0 X pa—e 0353l
=23 30 8 5l 5, S5 slonl cemrge a0 g0
3 JSt5 a8 O 5l ey 5 Sl o0 laiiisd



Sledo! e o2 40 COl g 40 Wiy 90 Juloxi YN -YED Olmio /Y oo« 1Y 0599 . 1F+1 liuwo) g iy

The reputation and

Place brand P credibility of the place

i External image of the brand: the perception of
external stakeholders of the place

Perception and association
Place brand image —» of the meaning of place in
the minds of stakeholders

The process of
creating a brand
image

Internal brand image: the perception of internal
stakeholders of the place

tangible and intangible attractions
of cultural heritage (cultural
capital) i

Effective factors on the perception of internal
stakeholders caused by the characteristics of the [€—
context

Cognitive stage [

Types of economic activities in
historical context

jor)
@
[
(=%
=}
=
=
a
i 2
Social and physical issues of ; g
historical context : &
! Social interaction and =X
Structural capital of urban i adaptation versus social g
management conflict (social capital) §
i a
. o i Effective factors to =
People's lifestyle of historical : tivate th . %
context i Religious values of the ] motivate the presencelq | Emotional stage N 3
‘¢ — - |beneficiaries/ manifestation of mternal'
; of religious values stakeholders in
; embodied in the place context
Wl]lmgnessl/#ré\grl‘ltlel)rggness to live : The sense of
! belonging/non-belonging to
1 the context
Willingness/unwillingness to i
invest in context ; . .
i The existence of symbolic
Willingness/unwillingness to i human capitals g
shop, visit and spend leisure time 1 é
in context 1 o
i v 5
Inflow/outflow of capital from the| ! % 3
context ! E g
i a8
' a g
Economic vitality/recession <« Y The behavior of inFeTnal stakeholfiers of histor‘ical < Behavioral stage le— ;ﬂ
context after cognitive and emotional evaluation =
o

Vitality/lack of social vitality

Fig. 6. The conceptual framework of the internal brand image of the historical context of Isfahan city
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