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Context and purpose. Entrepreneurial opportunities are situations in which technological, economic, political, social and
demographic changes can create an opportunity to create and offer a new phenomenon. Therefore, the aim of this study was to
identify the opportunities of agricultural production businesses in the rural cooperatives of Illam province.

Methodology/approach. In this study, the Delphi method was used. The target population of this study includes; employees
working in the Agricultural Jihad Organization of Ilam province and cities, employees working in the management of rural
cooperatives ofthe provinceand cities, CEO and board of directorsof the union and rural cooperatives, board of agricultural experts
and the trade union system of Ilam province. A total of 110 people were selected as experts using purposive sampling method. The
main tools of the study are interviews and semi-structured and structured questionnaires that were designed in three rounds. To
analyze the Delphi stages, the statistical indices of mean, standard deviation and coefficient of variation were used to determine

the degree of consensus of the participants using SPSS software.

Received: Findings and conclusions. The results showed that cases such as; Development of mushroom production and problem solving
11 November 2021 development of native poultry production, development of honey production and problem solving of honey treatment,
Revised: development of medicinal plants, development of livestock breeding (sheep, lamb and goat) and development of city gardens such
21 [y 20773 as grapes and pomegranates and fruits and products market Garden, are some of the opportunities are available in all counties.

‘;;(]:li;)t;gz Originality. The review of previous studies shows that opportunity recognition is a subject that has received much less attention

compared to opportunity evaluation, and in the vast literature of entrepreneurship, not many materials are found about the
behaviors of entrepreneurial opportunity recognition. Therefore, in this study, the opportunities of productive businesses in the
agricultural sector for the rural cooperatives of llam province have been identified.
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EXTENDED ABSTRACT

Context and purpose. Entrepreneurial marketing is a concept that has been adapted from the field of marketing and
entrepreneurship. Entrepreneurial marketing combines the basic aspects of marketing and entrepreneurship to lead customers
to create new markets instead of just serving existing markets. Strategic entrepreneurial marketing has been explored in various
businesses, however, how to implement it in the structure of the cooperative sector is unclear. Therefore, the current study was
conducted to address the implementation pattern of strategic entrepreneurial marketing in production cooperatives.
Methodology/approach. This study, in terms of purpose, is considered as an applied research and it is a qualitative research in
terms of data collection method. To identify the pattern of strategic entrepreneurial marketing implementation in production
cooperatives, 124 articles were reviewed, of which 26 articles were selected for the final analysis using the Critical Assessment
Skills Program. In this study, first 298 indicators of strategic entrepreneurial marketing were identified and classified into 46
concepts and 12 categories. Shannon entropy method was used to determine the weight of the indices.

Findings and conclusions. On the basis of the research findings, the main dimensions of entrepreneurial marketing
implementation include strategic marketing thinking, intra-organizational factors, strategic planning, target market selection,
network of communication-organizational capabilities, entrepreneur-centered marketing strategies, strategic requirements,
entrepreneurial requirements, Systematic support for cooperatives management, market entry methods, market research and
consumer behavior analysis, and market control and evaluation. In general, itis important to pay attention to planning strategies
and procedures in the marketing of production cooperatives. The results showed that innovation is one of the most important
pillars in strategic entrepreneurial marketing. In addition, the results of this study showed that continuous cost for branding is
one of the important indicators in the field of strategic entrepreneurial marketing.

Originality. Despite the rich literature on entrepreneurial marketing, the nature of research in the field of cooperative businesses
with different cultural and economic burden has undergone major changes and the existing patterns and models of
entrepreneurial marketing do not explain well the entrepreneurial marketing methods of these businesses. This study helps to
identify cooperative-based businesses in order to identify new customers and their diverse needs, increase market share and
create a competitive advantage by explaining a systematic framework of entrepreneurial marketing implementation indicators.
Finally, it can be concluded that managers of production cooperatives can use the results of this study to identify new customers
and their diverse needs, increase market share and create a competitive advantage.
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